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IN WORDS OF 
ONE SYLLABLE... 


A man who pays to get a thing, as a 
rule, wants it 


Or needs it. Or both. 


This is true for things men read—as 
well as things they eat or wear. Which 
is why we think it makes sense to 
look for the ABP sign in the books 
in which you plan to run your ads. 


For the ABP sign in a book means 
it goes to men who want it. It is a 
sign they have paid to get it. And 
with some of them—a lot of them, in 
fact—it is a sign they need it. 


When you pay for space to talk to 
men who can buy what you have to 
sell, it’s a good thing to keep this in 
mind. For if they want the book in 
which you run your ad, there is a 
good chance they will see it and read 
it. And if they need the book in 
their jobs, the chance is more than 
just good. It’s what we used to call 
a lead pipe cinch. 


When you buy space to talk to men 
you want to sell, buy it in the books 
they buy—books that are proud to 
stand a plain old test of worth: cash. 
You canspot themthrough this sign: 


a 
$s Pu oo 


The plus value of paid circulation is “wantedness” 
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, GIFTS 
guaranteed 
to carry your 


HIGHLIGHTS 


"WE PROPOSE TO MEET THE DEMAND... .’ best wishes 
In marked contrast to the secrecy with which most 


national brand manufacturers treat private-labeling 3 full thd 
activities, B. T. Babbitt goes after the business actively = 
unashamedly—because consumers demand it, and 
there's money to be made ‘ Page 35 


HOMEMAKERS NAME NAMES 


The third and final part of SM’s packaging study: 
Housewives get down to specifics, name the particular 
packages that please or infuriate them—as well as the 
brands or produc ts involved Page 358 


‘FRILL’ CAN BE PRIME MARKETING TOOL 


Underestimated misunderstood . and all too 
often poorly developed, the industrial sales forecast 
can today be one of the marketer's most valuable tools 
Here's how representative Companies put it to work 
in five different industries Page 69 


INCENTIVE VS. SECURITY 


The company that seems to cash in on bucking the 
trend does it even in the basic area of salesman com- 
pensation. While others rely more and more on salary 
and bonus plans, Friden challenges salesmen, blows 


up sales with “commissions only.” Page 99 


A reflection of your good taste 
and judgment, they have the look 
of quality, the aura of prestige. 
That's why Stebco Business Cases 
are a prized possession of busi- 
ness and professional men. A last- 
ing gift that will be remembered 
and appreciated even at Christmas, 
1970! 
Your favorite Office Supply Store, 
Luggage or Department Store will 
DEPARTMENTS AND SERVICES be glad to show you a wide choice 
of Business Case Gift ideas in 
’ . Stebco's exclusive TUFIDE and 
Advertisers’ index 121 Marketing Newsletter cholcest. Top .Grath Cowhides: 
Dynamarketer 60 Marketing on the Move Popular executive colors. 


: For further information and nearest 
From the Editor’s Side Pocket 7 Scratch Pad dealer write to: 


. : : 7 
ae ar 12 Sagaltbent Trends Stebeo propucts 
Letters 29 They‘re in the News 32 Reng Te 
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This is a 
Green-eyed 
Brand-switcher 


rear 


A bird in the hand 
is still worth 
you-know-what 


... it still costs less to keep a cus- 
tomer so/d than to sell a new one. 

Let us show you how to keep 
your customers sold—how to build 
business that repeats and repeats 
—with your own customer engi- 
neered premium plan. 

Cost ? You decide that. You pay 
for your individually-tailored pre- 
mium service plan after you 
profit from it. Not before. Let us 
tell you more. 

Write, wire or phone collect— 
ATlas 8-9315. Dept. S-11. 


remium 
ervice Co. Inc. 


Founded 1897 


SUBSIDIARY OF 
THE CURTIS PUBLISHING COMPANY 


195 North St., Teterboro, N.J. 
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Singte Show Displays— North American picks 
up your display, gets it to the show on time 

giving your personnel plenty of time to 
gel ready for the crowds. When the show's 
over, we return it to your plant 


Short Term Series—You give us your sched- 
ule we pick up the display and make all 
time and travel arrangements—storing be 
tween shows if necessary—and then return 
the display to your plant 


Which of these 
Display Shipping Services 
will give you 


lowest cost per exposure? 


When you invest in a display——exposure is what 
you want for the payoff. North American 

Van Lines has assisted many firms in developing 
display itineraries, both in the U. S. and abroad. 
This “mobile merchandising” brings your sales story 
to your customers when and where your plans re- 
quire. Just design your display and pick your spots, 
and North American’s display service will give 

you a new dimension in promotion planning. 


Ask your traffic manager, your local North 
Long Term Series —We as 


American agent or write our World Headquarters 


in Fort Wayne for complete details. 


NOATH AMERICAN VAN LINES ro a 


NORTH AMERICAN VAN L/NES 


WORLD WIDE MOVERS = 4 —— 


WOFLO WIDE MOVERS 


Dept. 24-4, Fort Wayne, indiana 
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What. keeps 
cigarettes 

fresh and 
flavorful? 


AVISCO CELLOPHANE 


HERE’S WHY: (1) Cellophane actually locks 


What’s more, cellophane is unmatched for 
in flavor and aroma. (2) It seals consis- 


sales-building transparency and sparkle. 


tently and securely —prevents escape of 
flavor and aroma at the sealed edges. 
3) It provides the moisture control re- 
quired to maintain freshness. And it’s the 
only packaging film offering this unique 
combination of qualities at low cost. 


If freshness and flavor retention are 
essential in selling your product, choose 
Avisco cellophane, plain or printed. 
Phone or write for an appointment with 
our representative or a selected cellophane 
converter specializing in your field. 


AMERICAN VISCOSE CORPORATION, FILM DIVISION, 1617 PENNSYLVANIA BLVD., PHILADELPHIA 3, PA 
SALES OFFICES ALSO LOCATED IN ATLANTA, BOSTON, CHICAGO, DALLAS, LOS ANGELES AND NEW YORK 
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When You Knew They Had Lost 


What week was it when you felt sure you knew which party would 
emerge victorious? Wasn't it as early as the last half of October that 
it became apparent one party was breaking too many sound rules of 
selling? 

Failing to single out just a few major talking points and concen- 
trating on those? Reacting to the competitor instead of forcing the 
action? Failing to interpret and popularize product changes (in 
image of party leadership and in platform promises)? Dwelling too 
much on past glories? Over-talking? Over-exposure? Me-tooism? 


Dramatizing the Change 


One of the really aggressive, and consistently successful, railroads 
is the Southern. Oh ves, they have grown with the South, but much 
of their success has come from wooing Northern industrialists to 
put up plants in their area. 

his fall they capitalized on new population census figures and 
the election, with spreads headed: “Here is a Real vote of confidence,” 
followed by copy stating that during the decade the population 
INCREASE in the 13 states served by the Southern has been greate 
than the TOTAL POPULATION of the following 14 states: North 
and South Dakota, Montana, Idaho, Wvoming, Delaware, Utah, 
Nevada, Maine, New Mexico, Vermont, New Hampshire, Alaska, 


Hawaii 


What Advertising Can't Do 


But neither the Southern Railway System nor any other advertise: 


mail order excepted to some extent) can do it all with advertising 
Last month Marion Harper, Jr., head of McCann-Erickson, Inc., told 
Bureau of Advertising ANPA members: “Certain results are outside 
the power of advertising, not only when it is ‘creative enough’ but 
even when it is ‘effective enough’ — and effective is the more relevant 
word 

“Advertising, for example, cannot produce a desirable product; it 
cannot establish an optimum price; it cannot sell the best retail out- 
lets; it cannot provide a convenient salable package; it cannot put 
the product in the best shelf position; it cannot negotiate the best 
sales terms; it cannot maintain inventory; it cannot negotiate install- 
ment terms; it cannot train a sales force; it cannot report on the 
product or on its own performance in the market. 

“Advertising can influence some of these activities, but it cannot 
cancel their failures. If thev’re defective they'll constitute a road- 
block to sales.” 


The Non-Conformist Foreigners 


It may be anybody's guess as to whether our prestige has suffered 
abroad, but there can be no questioning the fact that the prestige 
of foreign marketers has vastly increased in this country. Examples: 
British sports cars, Volkswagens from Germany, Sony radios from 
Japan, Olivetti office machines from Italy. Such high-spotting is 
unfair to many other countries and brands, but we're only trving to 
make a point that in most cases the foreigners have competed not 
on price but on individuality and/or beauty of design. They haven't 
been followers; they have been leaders. 

Outstanding in many respects is the Olivetti Corp. whose head- 
quarters are in Ivrea, a small city at the foot of the Alps. This year, 
as you know, it became dominant in the affairs of the Underwood 


Corp. Olivetti employs no advertising agency to perform creative 


How you can 
“prospect” for 
new markets 
and still: 
Sell 
current 
ones... 


...it’s as easy and productive as 
panning in Fort Knox! Put your 
product story before the readers of 
INDUSTRIAL EQUIPMENT 
NEWS. There are nearly 80,000 
of them . . . important, multi-func- 
tional executives from all phases 
of U.S. industry . . . from more 
than 40,000 plants representing 
more than 4/5ths of the gross na- 
tional product! 

With circulation like this — an 
exclusive circulation built on 
Thomas Register’s continuing 
census of U.S. business and busi- 
nessmen — you reach ail U.S. 
markets for your products, includ- 
ing the ones you now sell and hope 
to sell in the future. 

You owe it to yourself to get all 
the facts on this exciting, resultful 
medium — and you can: just ask 
for our latest Media Data File. 


good for selling 

.. - because it’s 
used for 
buying! 


INDUSTRIAL EQUIPMENT NEWS 


461 Eighth Avenue, New York 1, N. Y. 
Thomas Publishing Company 
Affiliated with Thomas Register 
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.. like }jfalifornia without the 
“© THE SACRAMENTO BEE 


Billion-Dollar © Swimm on 


© THE FRESNO BEE 


Valley of the Bees 


@ Actually, total effective buying income of more separate market with its own area news- 
than $3% billion papers. THE THREE BEES. Nothing in print 
© Twenty-seven booming Counties with greater food sells inland Valley families like The Fresno, 
sales than each of 25 States Modesto and Sacramento Bees . . . edited for 


; cae , local interest . . . potent for local sales. 
If you are advertising in California remember 


that the great inland Valley of this State is a Data Source: Sales Management’s 1960 Copyrighted Survey 


M°oCLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES O’MARA & ORMSBEE 
Three types of discounts: McClatchy gives national advertisers discounts on bulk frequency or combined bulk-frequency. Check O'Mara & Ormsbee for details 
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functions; it has no office for public relations. Its late president is 
quoted as having said: “From porter to president we are all public 
relations men, for we all constitute the public face of the company.” 

A vice president, speaking the other day before a group of indus- 
trial designers, said: “People are the important factor [with us]. By 
nature and by inclination, but certainly not by definite instruction, 
we are not ‘organization men.’ Large as our company is, it still 
manages to place the greatest value on the individual rather than 
on his function, on the ability of the individual to adjust to changing 
situations and even to radical shifts in duties rather than on a pre- 
conceived program which so often makes for rigid organizational 
schemes. We recognize and respect organizational requirements, but 
we are not obsessed by them.” 


What Competition Hath Wrought! 


We were speaking an issue or so back about the railroads and 
how their executives may have been to some considerable extent 
responsible for their current plight through thinking of themselves 
as being in the railroad business, when in fact they were in the 
transportation business. . 

In somewhat the same fashion, consumer magazines and daily 
newspapers first let radio and then television steal a march by stick- 
ing to their conventional rate cards, in which “incentive” was con- 
spicuous by its absence. But now their owners realize that their real 
business is not magazines or newspapers, but communications, and 
that they must meet competitive offers. So now we find frequency 
discounts, bulk discounts, regional editions, split-runs, and the like 
Most recently in the newspaper field we have one-order buys of 
groups homogeneous as to size or location—the Million Market Group 
the Georgia Group and now the Texas Group. 

And when some of those Texas publishers get together for co- 
operation rather than mayhem, it’s news. The Texas Group calls 
itself the nation’s largest newspaper advertising package, offering 
space on a one-order-one-bill basis, with a “revolutionary” new bulk 
and/or frequency discount structure. Discounts go as high as 20%. 

The papers and cities involved are Beaumont Enterprise & Journal, 
Fort Worth Star-Telegram, Houston Chronicle, Dallas Times Herald, 
San Antonio Express & News. The Corpus Christi Caller-Times is 
an optional buy. The group is being represented by the Branham Co. 
The Metropolitan Areas involved contain more than 4 million people 
and, united, would rank fifth in the nation, smaller only than New 
York, Los Angeles, Chicago and Philadelphia. 

Likewise many individual newspapers are adjusting their discounts 
to what the advertiser finds most attractive (and/or which he can 
obtain from media in competitive fields). The Los Angeles Times, 
starting in January, will offer a national frequency and volume dis- 
count for its advertisers on a 26-week contract, described by Robert 
D. Nelson, the paper's marketing manager, as “one of the most 
flexible of all media discount structures permits the advertiser 
to vary ad size and frequency so that he can coordinate his sales 
efforts and provide media support when it is needed most . . . [for] 
model changes, introduction of new products, seasonal demands.” 
Discounts range from 2 to 15%. 

And in St. Louis the Globe-Democrat has embraced the Continuity 
Impact Discount plan (sired in Louisville), expanding from a flat 
rate to a staggered volume rate and from no discount on frequency 
to a generous one. 


Less and less are you going to hear, “our business is different.” 
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From sign on to sign off during the past 12 
months the programs that came before our 
cameras attracted the biggest audiences in all } 


television ... as they have consistently done 
over the past five years... and as they show 


every promise of doing throughout this season. 


elsen Television Index 


ny | HUMAN SIDE 


The Winner! — By a Cough Drop 


TRADE 


The Presidential Swe pstakes have 
been run and now those politicos 
who didn’t take advantage of Smith 
Brothers’ largesse can nurse their sore 
throats back to health. The others 
Smith hopes are 
even, 


in good voice and 
perhaps, constituents of the 
venerable cough drop company up 
the Hudson at Poughkeepsie. 
For, as during each campaign 

local or national—during Smith’s 113 
ear span, the firm whose bearded 
brother founders are known to most 
people simply as “Trade” and “Mark,” 
continued an old tradition of non- 
partisan friendship. Smith sent samples 
of its products to all members of both 
Houses of Congress, to most Gover 
nors (names of these, surprisingly 
were a mite hard to come by since 
neither political party maintains a 
home-address list in Washington), and 
to both Messrs. Kennedy and Nixon 
And, of course, Messrs 
Lodge 


Johnson and 

The tradition was born with “Trade 
Smith who was noted for his dedicated 
salesmanship—even at the Presidential 
level. Smith Brothers still preserves 
his report of a White House visit dur- 
ing President Taft's term. As the 
President shook hands, in farewell to 
Trade, he got a little memento. Taft 
found he’d been left with—you guessed 
it—a cough drop sample. Smith's 
president, R. N. Hustis, assures us 
that Trade had a bipartisan regard 
for throats. He pulled the same trick 
on Democratic incumbents 

But back to the recent elections: 
We're told by Smith’s advertising 
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Sabin, that his 
company’s sampling operation was 
probably the highest-level of its type 


manager, Robert L 


lo make sure that its cough drops’ 


| 
didn’t fall into the hands of office 


boys or secretaries, Smith managed to 
get the home addresses of these top 
level politicians. And it mailed its 
sample wares direct to the man’s 
and, in cases where a female was 
the candidate, to the woman's) home 
With the sample went a letter, signed 
by Hustis 

It read, in part: “In the past, it was 
the custom of the famous bearded 
brothers, “Trade’ and “Mark,” to send 
gifts of our product to leading candi 
dates during political campaigns 

“We are most happy to forward to 
vou, under separate cover, a quantity 
of Smith Brothers cough drops. We 
hope they will keep you in good voice 
during the campaign. Should you 
want additional quantities, either for 
vourself or for am on your ticket 
you have only to ask for them. This 
offer is good both before and after 
election 

“Naturally, we will not use vour 
name in anv way but we hope that 
the benefits of our product will be so 
great that you will want to use ours 

“Best wishes from Trade and Mark.” 


> If Trade and Mark sent their 
wishes it was from six feet down. Both 
gentlemen went to their reward vears 
igo. But Hustis feels that somewhere 
they must be nodding approval at 
this post-mortem greeting 

Smith, naturally, hoped the gift 
would be well received by the vari 
ous recipients. But it was unprepared 
for the response. Sabin says that 
roughly 75% of the candidates wrote 
thank-you letters. Many asked for 
additional samples (this was a talky 
campaign everywhere). One candidate 
made an inquiry as to the cost of a 
large quantity of the company’s 
sample-size packages so that he could 
paste his name on one side of the box 
and pass them out to constituents who 
came down with sympathetic sore 
throats. 

One western senator wrote: “I 
think this is a very clever idea and I 
applaud your ingenuity. I add that, 
with the campaign schedule I am 
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MARK 


presently keeping, a cough 
should prove of great value!” 

A southern incumbent, rasping for 
his political life, had this to say: 
“Thank vou for the nice letter and 
the small box of your excellent prod 
uct. I know you are not asking for 
testimonials but may I sav I have 
used Smith Brothers cough drops 
since 1 was a bov and have always 
found I was real pleased with the 
results.” 

Another letter, from a campaign 
manager, made a request: 

“In your letter you say, should we 
want additional quantities we have 
only to ask for more of your famous 
cough drops. Since we, here at cam 
paign headquarters, are working long 
hours and talk to many people during 
the day, I personally Am the liberty 
to humbly ask for more Smith Brothers 
cough drops for both my candidate 
and my staff.” 

Smith promptly forwarded a gen- 
erous supply 

The company particularly liked the 
note from a runner in the senatorial 
race who said: “I trust your product 
will keep me vocal on the platform— 
and silent in the audience!’ 

Smith’s President Hustis was raised, 
company-wise, on the story of 
William W. Smith—better-known as 
Trade—who once ran for Mayor of 
Poughkeepsie on the Prohibition 
ticket. His adversary was a local 
brewer. 

Hustis shakes his head sadly when 
he tells you that a whisky tenor won 
out over a cough drop baritone. 


drop 
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facts on local viewing conditions and habits. And they 
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Speaking of Sales-Winning Packages 
..- LOOK WHAT PLASTICS CAN DO! 


, blow-molded high-density polyethylene 
bottles for liquid detergents, for example. Or 
automatically overwrapped bread in polyethylene 


film. 


These new plastic packages tell success stories 


familiar to grocery product sales managers every- 
where. And, they're only two of a host of packages 
made from Bake.rre Brand plastics that have 
helped increase sales appeal and improve product 
protection —at lower cost. Plastics that include not 
only polyethylene for film, coatings, and molded 
and extruded containers, but styrenes, vinyls and 
phenolics, for every familiar packaging form. 
These Bakexrre Brand plastics offer you chemical, 
physical, merchandising, and economic qualities 


that have made them the most sought-after plastics 
in the packaging field. 

If sales-winning packaging is your goal, and 
your plans include film, coatings, molded and ex- 
truded containers, or thermoformed packages, 
contact your plastic packaging supplier or write 
Dept. GH-130, Union Carbide Plastics Company, 
Division of Union Carbide Corporation, 270 Park 
Avenue, New York 17, N. Y. In Canada: Bakelite 
Division, Union Carbide Canada Limited, 
Toronto 12. 


Bake.its and Union Cansive 


UNION 
CARBIDE 


are registered trade marks of 


Union Carbide Corporation. 


man of yesterday has changed 
Arrow Shirt’’ man of today. Similarly, old 
fashioned methods of distribution have changed to 
keep pace with today’s merchandising needs. 

For example, the high spots in shirt sales are in 
the summer, at Easter, and at Christmas. Getting 


merchandise to retail outlets to take advantage of 


these peak sales periods is a problem in distribution 
and inventory. 

Arrow® 
mokin, Pa 
from these 


shirts are made in Troy, N. Y., and Sha- 
and are shipped by Emery Air Freight 
plants to fourteen distribution centers 
throughout the country. 


“Emery enables us to add extra days to our 


How air freight has changed the sales picture 


The “Arrow Collar’’ 
to the “ 


Christmas selling season,”’ said Mr. Robert B. Clark, 
Sales Promotion Manager of Cluett, Peabody & Co., 
Inc. 

“As an example, we start shipping shirts at the 
beginning of December for Christmas sales. Because 
of the speed of air freight, we continue to make deliv- 
eries right up to December 22nd. This means added 
profits at a peak sales period.” 

Businesses, large and small, can use Emery profit- 
ably in their sales and marketing programs. To find 
out how Emery can help you, call your local Emery 
representative today. Write for idea-packed booklet: 
“6 New Ways to Promote Your Products by Air 
Freight.” 


EMERY A/R FREIGHT 


801 Second Avenue, New York 17, N 


“EMERY — Worldwide Blue Ribbon Service’ 


-§ 
Marketers Take a New Look at Growth 


Is marketing trying to whip a dead horse? Is it 
attempting to get extra mileage out of marketing 
methods which have lost much of their value as 
growth stimulators? An increasing number of ob- 
servers are beginning to think so. 


Although many experts have attributed the cur- 
rent lack of spark in business to the “watch and 
wait” attitude that is so prevalent among execu- 
tives—watch and wait to see what the new ad- 
ministration does, watch and wait to see what the 
Russians do, watch and wait to see if there is a 
recession—there is growing sentiment that the 
causes of the business slowdown lie deeper. 


Many feel, rather, that the big boom (with its 
atmosphere so conducive to growth) is dying a 
natural death. They point out that throughout 
the history of what might be called modern busi- 
ness there has been a very constant pattern: after 
every war of any decent size, a relatively long 
boom. After every postwar boom, a major bust — 
called panic, crisis or depression. After the bust, 
a period of good-but-not-so-spectacular growth. 
Could it be that this time, with a high level of 
defense spending and bushels of Government 
safeguards, we have managed to skip the depres- 
sion step — and are now entering directly into the 
post-boom growth period? It’s entirely possible, 
if not probable. 


For one thing, the boom that marketing has been 
experiencing shows many unmistakable signs of 
old age. Although sales remain high when infla- 
tion and growth in market size are discounted it 
is plain that levels of consumption are lower in 
many industries than they were at the height of 
the boom. And, in spite of high sales, profits are 
almost universally being squeezed out of sight — 
a clear indication that more has to be poured into 
every unit sold. Then, too, the periods of not-so- 


hot business are growing more frequent, while 


SIGNIFICANT TRENDS 


the “boomlets” in between are becoming shorter 
and less spectacular. After all, 1959, good as it 
was, was supposed to be just a warm-up for 1960, 
when things would really get rolling. 


If this conclusion is the correct one, there is noth- 
ing bleak or depressing about it. Business can — 
and must — continue to grow. But the ways and 
means of growing must change. Up till now, the 
basis for growth has been something of a “cream 
skimming” technique. If the cream has become 
too thin, the tactics must be changed. It’s not 
that what has gone before was bad or wrong, it’s 
just that circumstances may have quietly made it 
obsolete. 


Of course, there should be no attempt to apply 
this thinking to all companies in all industries. 
As with any other development, it hits different 
places at different times, and probably misses some 
entirely. But no matter what the circumstances, 
a new look at growth is worth the effort. 


There are two prime examples of marketing tech- 
niques that work well in boom times 
fall flat under more “normal” growth conditions. 
They are the attitudes toward products and mar- 
kets. 


and often 


Products Grow and Grow 


One marked tendency has been to increase the 
number of products manufactured by a company. 
Many have done this by bringing out greater num- 
bers of similar products that compete with each 
other in an effort to enlarge and widen market 
appeal. The classic example is in the automobile 
field. In a mere five years the major auto makers 
have inflated the number of makes on the market 
by nearly two-thirds. Most of these new cars 
overlap existing models in price. But there is yet 
to be a sales year as good as 1955. Other indus- 
tries have chosen to grow by expanding into as 
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(continued) 


many different fields as possible, with the net 
result that there are more competitors dividing 
up each marketing pie, although that pie is often 
only slightly larger than it was before. 


Markets show the same trend. Companies scurried 
to achieve national distribution, often at a time 
when penetration was slight in most regions. Ancd 
many began marketing overseas in an effort to 
get at some of that cream, although they had by 
no means begun to skim here at home. 


Again, these techniques worked fine while the 
cream was thick. But the marketer who relies on 
them to carry him to his higher goals for 1965 
may be in for something of a rude awakening. 


Let's take another look at products. When the 
cream thins out — when people begin saving at 
unprecedented rates instead of embarking on 
starry-eyed spending sprees, and when the market 
begins to be sliced a little too thinly, a stableful 
of competitive products becomes unbearably ex- 
pensive. Each individual product means (1) extra- 
heavy introductory promotion, followed by (2) 
individually maintained sustaining promotion, 
both added to the extra costs of separate manu- 
facturing and distributing. This is exceedingly 
uneconomical — when it can no longer be sup- 
ported (or justified) by a free-swinging period of 
great growth. 


Essentially the same thing is true of those com- 
panies that expanded rapidly into a variety of 
different fields. It was sweet when the boom pre- 
vailed, but profits slim down to nothing when it 
becomes apparent that full effort and expert mar- 
keting are needed to survive in the post-boom 
market. 


So products will be coming in for a big re- 
evaluation. “Trim down” seems to be the answer. 
Companies are finding it necessary to forget about 
the so-called “loss of face” that might accompany 
dropping products no matter how un- 
profitable they might be. They will have to re- 
vise their thinking about the value of growth 
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for growth’s sake — and realize that it is possible 
to grow by cutting back as well as by adding to 
product lines. The realization that it is better to 
divert as much money as possible to build a deep 
position for a few products — rather than a super- 
ficial position for many —is bound to hit those 
marketers who bave come to the end of the boom. 


This will be especially true as greater numbers 
of executives conclude that this superficial mar- 
ket position, marked by floods of new, competitive 
products from the same source, has been in large 
part responsible for the vulnerability of those 
products to practically any variety of upstart com- 
petition. 


Depth, not Breadth 


Now, about the question of markets. Again, much 
the same attitude has prevailed. Expansion was 
the keynote. But, as the bloom leaves the boom 
in more industries, marketers are realizing that it 
is just too darned expensive to distribute mar- 
ginally to everywhere — that it is much more 
profitable, in fact, to try for depth rather than 
breadth. Once distribution facilities exist for mini- 
mal marketing in an area, it is far more economical 
to raise the volume in that area than it is to estab- 
lish entirely new facilities in new areas. 


The problem is not one of good or evil. Nor is it 
one that can be regarded with a flat, black-or- 
white attitude. Specific industries or companies 
cannot be pinpointed, and it is impossible to say 
that one or another should or should not turn from 
its recently successful marketing philosophy. 


The problem is strictly one of slow, seemingly 
painful change. In spite of the desire to hang 
onto a good thing as long as possible, marketing 
executives are more and more realizing that their 
programs must be designed to be in step with 
the times. Perhaps the changes won't be notice- 
able all at once; changes in philosophical approach 
seldom are. But it’s a sure bet that there will be 
fewer executives saying “let's watch and wait to 
see” and more contemplating the changing market 
— and how to grow within it. 


Offices: New York, Chicago, San Francis o, Los 


NEW YORKER 
creates 


AARKAR 


“=o 


atten A 


IMAGINATIVE, PERSISTENT, INFORMED, SUCCESSFUL... 


That’s John J. Gould, Consulting Engineer on San 


) 


Francisco's new 22-story International Building 


From the elaborate temporary, buildings of a World's 
Fair to permanent skyscrapers, warehouses, garages and 
wharves, John Gouid’s approach to structural engineering 
problems has always been one of imagination — and 
the persistence required to turn imagination into full- 
blown, functioning reality 
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A native of Switzerland, and fluent in English, French 
and German, he arrived in San Francisco in 1925, after a 
solid technical education at the Engineering School of 
Zurich and a brief introduction to U. S. construction 
methods in New York In the years between, he's become 
an expert on earthquake safety in buildings and has super- 
vised the structural side of more than $400,000,000 worth 
of construction 

Men like John Gould—the men under the hard hats who 


ke 


are transforming the face of America with big ideas built 
on imagination and rugged determination—have to keep 
abreast of new developments in all phases of construction. 
These are the men who turn each week—as part of their 
jobs—to Engineering News-Record for the latest news and 
information on the equipment, machinery, methods, 
materials, money and manpower they need in their work 
These are the men you sell when you advertise regularly in 
Engineering News-Record 


Read weekly by all the men who 
wear construction's hard hat: 


Engi 
Con os 


anciNEERING 
NEWS-RECORD 
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HAVE YOU SEEN 

ENR'’s NEW FiL™ 
UNDER THE HARD HAT 
IF NOT, ASK AN 

ENR REPRESENTATIVE 
FOR A SHOWING. AL 
YOUR SALES AND 
ADVERTISING MEN W 
FIND IT INTERESTING 
AND INFORMATIVE 


OG 


MCGRAW-HILL 
PUBLICATION 
330 WEST 4ON0 STREET 


N.Y. S6.N.¥ 
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ARTHUR 
SODEREY 


A legend in his own time. A per- 
sonality without peer. Philosopher, 
story teller, news maker, catalyst, 
he brings to each listener an imme- 
diate sense of personal participa- 
tion. As if that weren’t enough, he 
just happens to be the greatest 
salesman in broadcasting history. 
In all radio, Godfrey is the kind of 
company you keep... 


ONLY 
On SBS 
RADIO 
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COMPACT COMBAT 


New York—Hard hit by the American 
compacts, Renault, Inc., is fighting 
to regain lost ground (total car sales 
for 1959 were just over 92,000, while 
only 50,000 were sold in the first 
eight months of this year). With high 
hopes for heavy replacement sales in 
this country, the company is turning 
out its new cheesecake car, the Cara- 
velle, at the rate of 5,000 a month, 
double the figure of four months ago 
It will also introduce a new station 
wagon and pick-up truck. Renault 
apparently is showing some recog 
nition of deales dissatisfaction; its 
marketing plans include local adver- 
tising campaigns and free group in 
surance up to $15,000 for its dealers 
The one questionable move: possibly 
to cut costs or perhaps to finance those 
local ad campaigns, Renault dumped 
one of its advertising agencies and is 
discontinuing network TV and radio 
advertising, at least temporarily 


THE EIGHT-PACK TREND 


Chicago—Eight-packs are busting out 
all over. favorable _re- 
sults with its 8-bottle cartons in the 
Kansas test markets led to further 
testing in Chicago where Pepsi-Cola 
has been testing its version 
Pepsi has been testing in Los Angeles 
and Cincinnati as well. Beer makers 
Burger Brewing 
Co. is trying out customer reaction to 
the price jump from $1.38 to $1.75 
required for the 8-pack, and two other 
large brewers are reported testing on 
the West Coast. 


Coca-Cola's 


own 


have been at it too 


SELECTIVE HUNTING 


New Haven, Conn. — Aiming at a 
bigger share of the $2 billion spent 
annually by U.S. hunters, Winchester 
Western Division of Olin Mathieson 
Chemical Corp. has hit on a fine 
example of selective market advertis- 
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ing. In addition to advertising in 40 
magazines devoted to hunting and 
sports, the com pany will run an out- 
door campaign eal locally to hunt- 
ing season, game and ammunition. Six 
different posters, featuring full-color 
pictures of different game (the one 
that happens to be in season in the 
area) are located on principal roads 
of a hunting area at approximately 
forty mile intervals 


NOW... 


ONCE AROUND AGAIN, 
PLEASE 


Bloomfield, N. J. — In marketing, tim- 
ing makes all the difference. For the 
second time, Westinghouse Electric 
Corp. is adding an auto bulb safety 
kit to its automobile accessories. 
Twenty-five years ago the company 
brought out a similar kit and then 
dropped it; no one at Westinghouse 
remembers why. But today’s $65-mil- 
lion market potential in an area where 
there appear to be no other competi- 
tors seems reason enough to give it 
another whirl. The kit contains three 
miniature lamps which meet the safety 
lighting requirements of practically all 
cars: stop, tail, signal, parking and 
license lights. Westinghouse points 
out that rear lights account for over 
30% of the trouble spots in car safety 
checks 


on the MOVE 


MARKETER’S DILEMMA 


New York — The only product of its 
kind, the new Italian-made wireless 
remote dictating machine called Re- 
mote-Tape, is all set to go except for 
one minor detail. American Geloso 
Electronics, Inc., its American dis- 
tributor, can’t make up its mind on a 
market. Designed to record dictation 
from as far away as a half mile via a 
“walkie-talkie” type device, Remote- 
Tape lays claim to all kinds of job 
possibilities, and Geloso says that the 
market is “so large and broad the 
company can’t afford to properly ad- 
vertise to all its potential users.” Some 
fields where it might be used: 

ventory control, warehouse shipping, 
inspection and repair work, law en- 
forcement and traffic 
adjusting, 


insur- 
and a host of others.” 
Geloso says that an information leak 
brought in enough orders to keep the 
company busy until the end of De- 
poo 6. it hopes by then it will be 
able to decide which market to ex- 
ploit. Any ideas? 


control, 
ance 


MORE EXPORTS NEEDED 


Boston—American industry has to put 
out greater efforts in the export area, 
says the U.S Dept of Commerce 
While our exports have usually ex- 
ceeded imports by several billion dol- 
lars annually, and our export levels 
have improved so far this year, a com 
bination of several factors has raised 
the export balance of trade level we 
need to hold our balance of payments 
deficit at a comfortable point. In- 
creasing competition in the world 
markets slowed the growth trend of 
our exports and increased our im- 
ports; we now spend $15 billion an- 
nually on foreign goods. Expendi- 
tures are growing in travel abroad 
and various services from foreign 
countries. U.S. business direct in- 
vestment and other private capital 
outflow, Government nonmilitary aid 
and maintenance of military forces 
abroad amounts to $8 billion a vear. 
These large payments exceeded by 
several billion all incoming dollars. 


A PACKAGE OF STORE 


South Bend, Ind.—What was probably 
one of the biggest problems in the 
history of packaging was solved re- 
cently by The DoALL Co., makers 


of machine tools. It pre-packaged an 
entire store. Overtaxed facilities were 
hampering effective customer relations 
at three sales-service stores serving 
parts of Michigan and Indiana, and 
the only solution was to build another 
store. The two months required to 
construct an outlet would be too long 
to maintain the fast disappearing cus- 
tomer good will, so the company pur- 
chased an old location, repainted, put 
in a new floor and erected partitions 
While this was being done, 125 miles 
at the Des Plaines, Ill., head- 
quarters, inventories of the company’s 
products were put into prefabricated 
shelving and bins, office furniture was 
assembled -- in short, the entire store 
was assembled at Des Plaines, packed 
into a truck and moved into the new 
location. The whole operation took 
just thirteen days. 


away 


CARTONED COOKIES 


Port Chester, N. Y.—A new, sturdy 
10%-inch-high carton, designed to 
avoid cookie crumbling problems was 
credited with increasing Amold Bak- 
ers’ sales 20%. The attractive 5- 
color carton, complete with carry han- 
dle, was test marketed through June, 
July and August, when it was sub- 
stituted for the old paper bag pack- 
age in Boston, Long Island and Con- 
necticut markets. 


EXTRA SERVICES 

New York — What are the extra mer- 
chandising services provided for ad- 
vertisers by business publications? A 
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BACKGROUND 


Edward R. Murrow presides 
a major innovation in news pro- 
grams. Every Sunday he and crack 


over 


CBS News correspondents abroad 
examine the week’s most signifi- 
cant news in a 25-minute interna- 
tional “‘conference call.” The ob- 
jective : to impart fresh insight into 
the meaning of the news. In all 
radio, Edward R. Murrow is the 
kind of company you keep . 


ONLY 
ON CBS 
RADIO 
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30.97 


increase 
in population 
in last 10 years 


IN 
Remarkable 
ROCKFORD 


Many 


this steady 


factors account for 
growth of Re- 
markable Rox kford ‘ good 
industrial climate, inventive 
genius, skilled workmen, able 
resident top management, 
reinvestment of profits, and 
diversification of industry. 
hese and many other fac- 
tors provide a ready market 

i market with high 
family income (historically 
ranked about 32nd in nation 
in per capita income). Proof 
of the buying power lies in 
the fact that Rockford leads 
[llinois, outside Chicago, in 


retail sales year after year. 


Your best salesmen in this 
ibundant market are the 
sales-producing Rockford 


newspapers 


Finest FULL COLOR 
Facilities 


ROCKFORD 
MORNING STAR 
Register-Republic 


24 Sales Management 


aw f= MARKETING on the MOVE= 


recent Association of National Adver- 
tisers survey undertook to find out. 
Among the services available: reprints 
and preprints of ads, reprints with 
issue covers (merchandising folders), 
mailing of copies to salesmen and 
dealers, use of subscriber lists for ad- 
vertiser’s mailing, and processing of 
transmittal letters for reprints. The 
study also shows the publications’ 
policies on charging for these serv- 
ices 


WON’T DROP NON-FOODS 


Boston — In spite of the disenchant 
ment felt by some super markets about 
non-food merchandise in their stores, 
Grand Union Co. still wants more 
When the glowing profit predictions 
made when non-foods entered the 
super markets failed to materialize, 
many supers lost their enthusiasm 
But Grand Union boasts that non-food 
sales in the traditional food super 
market have increased from $200 mil 
lion in 1950 to more than $2 billion a 
year today, and “the potential for gen 
has not even 
been calculated, let alone reached.” 


eral merchandise 


IBM TAKES DICTATION 


New York — The as yet incompletely 
exploited dictation machine market 
has beckoned with its $85-million po 
tential and IBM is answering with its 
new Executary dictating machine. In 
spite of intense competition already 
in the field, IBM’s entrance is a natu 
ral development for it, since it has 
large resources, channels of distribu- 
tion and salesmen in the IBM type- 
writer division through which the new 
machine will be marketed 


NOT NEW, BUT EFFECTIVE 


Newark, N.J.— With the conviction 
that the old anniversary promotion 
can also be effective for an industrial 
supplier, Federal Pacific Electric Co 
just launched a tenth anniversary 
campaign for its Stab-lok circuit 
breaker. The company is providing 
dealers with reams of promotional ma- 
terial in an intense effort to get the 
Stab-lok name in front of all the elec- 
trical contractors in the U.S. Stickers 
to be attached to correspondence, 
mailing indicia, 16 ft. banners, selec- 
tor charts, direct mail pieces, coffee 
mugs and sugar packets, all with the 
company’s logo imprinted, have been 
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sent out to electrical contractor dis- 
tributors. 


CREDIT WHERE IT’S DUE 


New York—This agency is not tooting 
its own horn. General Outdoor Ad- 
vertising Co. gives an advertiser a 
free plug every ten days when it se- 
lects a different outstanding poster 
from among its clients and posts it, 
with the name of the designing 
agency, at 118th St. and Park Ave., 
where commuters to and from the 
northern suburbs pass daily 


ADVICE DEPARTMENT 


White Plains, N. Y. — Because of the 
large number of distributors ad 
mittedly short on publicity know- 
how, the publicity department at All- 
State Welding Alloys Co., Inc., is 
beginning to look like the mailroom. 
It all started when the company re- 
cently announced that it would pro- 
vide distributors with free assistance 
and guidance through its public re- 
lations, publicity and advertising serv- 
ice. Problems on press relations, writ- 
ing and placing an article, getting 
good industrial photographs, direct 
mail promotion, and just about every 
aspect of industrial public relations 
are covered. All co have to do 
is write in and explain their problems, 
and All-State goes to work for them 
rewriting releases or sending out 
models, suggesting publicity outlets 
for given news items and so on. The 
service got off to a modest start, but 
by the end of the first month, All- 
State has been so flooded with re- 
quests that it wonders whether it can 
handle them all. 


Bobby never heard 


of Continental’s 
Gair division 
but the GAIR 


people know Bobby 
very welll 


Unknown to Bobby, a Continental division called Gair 
watches him and his famous appetite constantly. That's why 
smart manufacturers sell what Bobby eats in Gair cartons. 
They know, for instance, that Continental’s research has 
carefully recommended the board to preserve the fullest flavor 
of Bobby’s vanilla fudge . . . the clean sheet to give printing 


quality that sells. \ 
Those smart manufacturers also know that this is just one of ‘4 
the vast selection of boards Continental produces for maximum y 
economy, efficiency and sales appeal. They know, too, that . 
Continental has complete printing facilities—gravure, lithography 
and letterpress—in plants from coast to coast. 
So remember, years of leadership in the printing, construction 
and manufacture of folding cartons and boards give 
Continental's Gair division the experience 
to turn your problem into profits. 
Call us today! 


m4 GAIR CONTINENTAL ©can COMPANY BOXBOARD AND FOLDING CARTON DIVISION 


530 FIFTH AVENUE. NEW YORK 36. N. Y. 
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BASIC TEST FOR MEDIA SELECTION: 


Ask anyone, 
anyone 
you re trying 
to sell in the 


aerospace market, 


what publication 


he reads and 
respects most. 


A powerful editor rce is a powertu 


Aviation Week 


aod Space Technology 


ABC PAID CIRCULATION 78,983 ‘@: ® 


Analog Computer Lab—Raytheon 


Pats 


moer | 


4MéuGa 


1948 f Twelve years ago / 


1958 ( Two years ago) 


hve years ago ) 


Fora & 4 
enjoyable ride és — 


om 


1935 ( Twenty-five years ago) 


[one enh, A 


ears ago) 


m I 


1956 ( Four years ago) 


1959 ( One year ago) 


Tf you remember these posters, you know why Outdoor ts called 


the Persistent Primary Medium 


Why does Outd 


mind that it is remembered for weeks, months and years? 


1r advertising penetrate so deeply into the 


Two mait 


One is simplicity of the Outdoor message. Outdoor by its 
very nature distills the selling message into a minimum of 
words and pictures, and drives it home with a clean, sharp 


blow 


Another reason is repetition. Your message in Outdoor is 
exposed repetitively 21 times a month to an average of 94% 
of the car-owning families in a market. 


As a result, your message on Outdoor persists in the mind 
of the viewer as with no other primary medium. 

To help Outdoor go to work persistently for you, OAI— 
national sales representative for Outdoor puts at your 
disposal research, planning, creative, and merchandising 
services. Just write or call the OAI regional office near you. 


[ea'] OUTDOOR 


ADVERTISING INCORPORATED 


With offices in: Atlanta, Chicago, Dallas, Detroit, Los Angeles, New York, Philadelphia, St. Louis, San Francisco, Seattle 
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S47 LETTERS TO THE EDITORS 
eee AERA ERNMENT ERS CIEL ON RN RE 


pro-advertising 


I tore out “Those Group-Chats on 
“Why Advertising” {[SM, Oct. 21] 
and routed it to six other executives 
of this company with a “Please 
Read!” memo attached to it. It is one 
of the best written articles on the in- 
telligent defense of advertising that 
I have ever read 

I recommend it to all those who 
have not been so brow-beaten by 
Vance Packard that they can no 
longer think clearly. I, myself, am 
memorizing the cogent points to use 
when frequent future discussions on 
the subject arise... . 


Roperr L. Sain 


Advertising Manager 
Smith Brothers 
Poughkeepsie, N.Y 


. . | know just how you feel about 
the customary “defenses” of adver- 
‘ tising and I think you have done a 
wonderful job of re-orienting a lot of 
people... 


Jonn D. Yecx 


Yeck and Yeck, In 
Dayton, Ohio 


who's from where 


Tsk! Tsk! [Re “Human Side,” SM, 
Oct. 21) I suggest that you read page 
1381 of “Who's Who 1960-61” on 
Herbert Hoover. It indicates that Mr. 
Hoover was born in West Branch, 
lowa, on August 10, 1874. 

I am sure Mr. DeWitt, the inspira- 
tion for this article, will be glad to 
know that Iowa produced one Presi- 
dent of the U.S 


M. B. Hrres 


Executive Vice President 
Row, Peterson & Co 
Evanston, Ill 


& And Virginia produced one red- 
faced editor 


travel widows adjust 


My wife and I were very much 
interested in your recent article on 
“What's Business Travel Doing to 
Wives?” [SM, Oct. 21 . . Because 
I travel constantly, and have for about 
25 years, we have had our share of 
arguments on the subject. But my 
wife took the situation in hand early, 
in the following ways: 

1. She took up golf to play it with 
me on week ends—and for the last 
two years has won the local women’s 
championship. 


2. Because my company does not 


discourage bringing wives to conven- 
tions, she has accompanied me on 
many trips; we've often combined a 
vacation with the convention. 

3. She has developed hobbies to 
occupy her time in my absence... . 

Consequently, after weathering 
many of the storms you mention, we 
feel that we have solved many of the 
problems .. . 


E. W. CuarpMan 


Assistant Sales Manager 
S. G. Taylor Chain Co., Inc. 
Hammond, Ind. 


It would seem to me that profanity 
as expressed in your Oct. 21 issue 
[“What's Business Travel Doing to 
Wives?”| could be eliminated. 
There are many words in the English 
language to express our feelings, and 
sacred words should be reserved for 
prayer alone 

I would like to add that I agree 
with the thinking of one of the execu- 
tives [that “the family comes first”). 
Since the basic unit of society is the 
family, they are the most important 
people to the working husband. How- 
ever, sacrifice is love, and the hus- 
band and wife working towards a 
common goal adjust to the situation. 


G. Rospertr Kincape 


West Hartford, Conn. 


competitive edge? 


What is a “dog manufacturer?” I 
would have assumed it was a papa 
and mama dog, but it appears, ac- 
cording to a feature article in SM 
“They'll Slice Radio Differently This 
Fall,” Sept. 16], that it is dear old 
Red Heart 


Gu.peat E. Warrery 


Advertising Manager 
Grit Publishing Co. 
Williamsport, Pa. 


& The SM staff member who wrote 
that blurb has written “dog food 
manufacturer” 1,000 times on the 
walls of his doghouse. 


mathematical marketing 


We should like very much to re- 
print your article, “What's the Status 
of Mathematical Marketing?” [SM, 
July 1], in our journal, Challenging 
Business Briefs, which goes to about 
2,500 Business School alumni. . . 


Davi W. Ewinc 


Assistant Editor 
Harvard Business Review 
Boston, Mass. 
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Rich in buying power... 


Rich in reading power... 


Pontiac, Michigan represents a 
growing, dynamic, rich market for 
newspaper advertisers. What's 
more, THE PONTIAC PRESS 
provides such exclusive coverage 
(61% of Pontiac Township house- 
holds take only the PRESS) that 
no other newspaper provides the 
metration you need to success- 
ully sell your products. (THE 
PONTIAC PRESS is preferred 
3 to 1 over the leading Detroit 
paper.) 
It’s facts like these that are caus- 
ing more and more advertisers to 
select the PRESS: 
® Leader in the Community. 76% 
take THE PONTIAC PRESS. 
Leader in Creating Sales. 21% 
of PRESS homes make over 
$7500. 
Leader in Home Delivery. 98% 
of coverage is home-delivered. 


THE PONTIAC PRESS is the 
full-coverage independent news- 
paper serving the Pontiac area 


and Oakland County since 1842! 
MARKETING IN MICHIGAN ...? 


THE 


PONTIAC 
PRESS 


PONTIAC, MICHIGAN 


Circulation 59,339 Publisher's 
Statement Ending September 30, 1959 
Represented by: 

Scolaro, Meeker & Scott 
New York, Chicago, Philadelphia, Detroit 
Doyle & Hawley 
Los Angeles & San Francisco 
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America’s modern way of doing business 


j 
on ft. 


AIR EXPRESS speeds newly created parts to assembly site in time for car to 


bow at international auto show 


Air Express takes priority on all scheduled U. S. airlines 


AiR EXPRESS is in the auto business, now! This crew is just finishing off the latest model. Hours from 
now, it will bow at a glamorous auto show. Many new parts were completed just in time, and flown 
to this assembly point with jet speed. All 35 scheduled U.S. airlines pampered them with priority 
treatment. AIR EXPRESS trucks (13,000... many radio-dispatched) rushed them door-to-door at both 
ends of their flights. As each part arrived, the shipper got 


a teletype receipt. That's service! AiR EXPRESS is in 
other businesses, too. It should be in yours. There’s no A g £e RESS 


finer partner and rates are low. One phone cal/ is all it takes. 


& CALL AIR EXPRESS DIVISION OF RAILWAY EXPRESS AGENCY « GETS THERE FIRST VIA U. &. SCHEDULED AIRLINES 
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Planned Packaging moves merchandise 


Ever play catch with an egg? 


If you have, you'll appreciate the terrific protection job 

egg cartons perform. And they’re marvels of packaging 
ingenuity, too! Just one quick pull on the flaps of this new 
Form-Fast carton and it snaps open, exposing seven partitions 
locked in place, ready to cradle a dozen eggs. A simple 

push closes and locks it again. Resultant filling line savings 
greatly reduced costs last year in the egg industry .. . 


helped hold down your family food budget, too! 


Creative, cost-saving carton design is but one of countless 
ways in which Packaging Corporation of America’s concept of 
Planned Packaging, implemented through integrated national 
facilities, produces better packaging . . . more sales. 

Whether your requirements are large or small, regional or 


national, we welcome the opportunity to help you. 


Packaging Corporation of America 


1632 CHICAGO AVENUE, EVANSTON, ILLINOIS 


Cartons + Containers + Displays + Egg Packaging Products + Molded Pulp Products + Paperboards 
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THEYRE 


IN THE NEWS 


BY HARRY WOODWARD 


Allied’s New Prexy: Trucks Caused a Detour 


Howard H. McCully took his foot 
off the bumper of a huge Allied Van 
Lines truck and explained how the 
company ran him down to be its new 
“When Allied first ap- 


proached me, I could see they wanted 


president 


RCA’s Professorial Marketer 


Wendell R. Smith is the sort of 


} 


man who, when he taught college 


marketing, never had to raise his 
voice. Everything he said sounded 
important (and most often was, says 
a former student). Now when he talks, 
the whole of Radio Corporation of 
America whips out its notebooks and 
listens. He's been named staff v-p, 


Marketing Development, for the big 
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a man who'd intensify the customer 


marketing concept in their business. 


Some business ($72 million 
in sales for 59), some company (Allied 
doesn’t own a single warehouse or 
van, operates in 550 cities, is a co- 


company and his responsibilities range 
over the marketing matters of every- 
thing from inexpensive recordings to 
sky’s-the-limit electronic systems. 
Smith, a quiet man whose first job 
after college was in a “college train- 
ing” post with The Florsheim Shoe 
Co., spent most of his professional life 
as ateacher. After Florsheim (the De- 
pression blew in just as he finished 
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operative network of 800 individual 
mover and warehouse firms). McCully, 
iron-gray at 50, was lured away from 
Fairmont Foods where he'd been v-p 
for marketing since "58. Still, trans- 
portation isn't a new experience for 
him: As v-p of Morton Frozen Foods 
he took that firm into trucking when 
the company couldn't find enough 
common carriers to serve its regional 
plants. He’s not a man who has 
qualms about sudden shifts. After he 
was graduated from Washington Uni- 
versity, as an advertising major, he 
went to work as a grocery store clerk 
because “I wanted to find out why 
people buy things.” Until now the 
food field has claimed him for its 
own. He’s held top sales and market- 
ing posts with such companies as 
Durkee Famous Foods, American 
Home Foods, Minute Maid. If you 
could sum up his marketing philoso- 
phy in a single sentence it would be 
this McCullyism: “The truly success- 
ful company is the one which always 
thinks in terms of the consumer — 
which has, as its first objective, the 
second sale to the consumer, not the 
first.” 


his training) he went back to his alma 
mater, Iowa State University, as a 
graduate assistant. That was in 1934 
He didn't leave the campus as a 
teacher until 1954 — he was then head 
of the Marketing Department. What 
enticed him away from the cloistered 
life was the Philadelphia marketing 
consultant firm of Alderson & Ses- 
sions, for which he had done summer 
work at times. Alderson & Sessions 
took him in as director of research, 
made him a full partner soon after- 
Wendell Smith is inclined to 
swing a rangy leg over a chair arm 
as he talks to you. He doesn’t like to 
talk about himself, 
duress, that he lives in Princeton, 


wards 


admits, under 
N. J., has two daughters and a son. 
He’s author of numerous books on 
economic geography, marketing, costs 
and profits, belongs to a baker's dozen 
organizations, including American 
Marketing Assn. (for which he often 
lectures). In his new job (he’s been 
with RCA since '59 as director of 
marketing research and development) 
he'll be responsible for developing 
corporate marketing plans and pro- 
grams, providing professional advice, 
guidance and assistance to operating 
division personnel in marketing and 
marketing research. 


Every color of the rainbow brilliant hues to 
0 0 UJ subtle pastels can be printed on clear polyethylene film 


Colorful designs, soles messages and product 


J + } 


your packages produce attractive showcases that 
0 ye y ene draw buyers to your products 


Polyethylene is economical. Polyethylene is the least 


expensive high clarity film you can buy. It can be printed 
... Offers powerful economically at high speeds, v 


nfo ’ mat on on 


1s, W th snare reg stration 


and good ink adhesion. Add to thi: 
‘| 


5 


sales advantages 


exib ond durability of polyethy 
versotiie pockcging materia! tna 
soles advontages 


-olorful polyethylene packa 


a host of applications, inc 
laundered shirt packaging, and 
Packages can be formed on a 

by heat 

U.S.|. produces a number of PETROTHENE 
suited for producing pack iging film of every type — 
printed, thick or thin, tough or tear 

Extruders and converters make thes ms available 
a wide range of thicknesses, with a combination of 


properties to meet your every packaging need 
y 


D scuss your packag ng requirements 


He'll be glad to recommensa the tyr 


best suited to your particuk 


USTRIAL CHEMICALS CO. 


Division of Netione! Distitiers and Chemice! Corp. 
99 Pork Ave., New York 16, N. Y. 
Branches in principal cities 
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Florence, daughter of the 


new Confederacy The confederacy is of industry and 
agriculture, the result a new and 


productive South. Florence, single-station 


market of 1,300,000 potential customers, 


is a unique heir of this dynamic union and a 


worthy target for television marketers. 


QwBTw 


Florence, South Carolina 


Channel 8 + Maximum power + Maximum value 
Represented nationally by CBS TV Spot Sales 


A Jefferson Standard Station 
affiliated with 
WRBT and WBTY, Charlotte 
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Why Babbitt Is Proud 
To Sell for Private Labeling 


Why Babbitt Is Proud To Sell for Private Labeling 


(continued) 


Q. Mr. Frawley, would you describe Babbitt’s philosophy 
of private brands? 


A. Our philosophy on private brands is substantially the 
same as on national brands — we make soap and cleanser 
products to meet consumer demands. Today, there is a 
consumer demand for private brands just as well as na- 
tional brands. As producers of quality products, we pro- 
pose to meet this demand. 


Q. How are you going about it? 

A. In January 1958 we set up a Contract Packing Divi- 
sion, headed by Vice President Paul Golub. It is staffed 
with executives who have extensive backgrounds in re- 
tailing, production, packaging, and marketing. Its purpose 
is to sell private brands at a profit, to make a name for 


Babbitt as the prestige packer of private-label products 
in our field 


Q. What are the results so far? 


4. In 1958, our first year, our sales of private brands 
were $300,000. In 1959, we sold $1 million. This year, 
I'll savy, conservatively, about $3 million. That will be 


15% of our total sales 
. What about next year? 


Probably another million a total of $4 million 


. You must have some substantial customers. 


. We certainly must have, to sell $3 million worth 
Some of them are Stop & Shop, E. J. Korvette, Walgreen 
Two Guys from Harrison, H. E. Butt in Texas, Jewel 


Tea, and Pick ‘n’ Pay 


Q. Then you're not selling private brands only to food 
chains. 

A. Definitely not. Our customers for private brands in- 
clude grocery chains and wholesalers, drug chains, dis- 
count houses, retail cooperatives, even auto supply chains 
There's a lot of new excitement among these groups over 
private brands 


Q. Why? 


A. It's largely a matter of profits. For example, the Stop 
& Shop chain in New England sells more of its private- 
label (“Stop & Shop”) light-duty detergent than all ad- 
vertised brands put together. Its mark-up on the private 
brand is 38%, against less than a 13% average on the na- 
tional brands. That’s why they like it 


Q. And you like it too? 


A. You're damned right we do. We're supplying every 


can of “Stop & Shop.” It’s a good product, and they're 
promoting it to the hilt 


Q. But isn’t your own national brand right on the same 
shelves? 


abbitt 


CLEANSER 


A. Yes it is, but “Glim” only has a fraction of the market 
It’s not being hurt 


Q. How about your competitors? 


A. You'll have to ask them, but it’s my guess that they 
are being hurt in the Stop & Shop chain. With the com- 
bined sales of “Glim” and “Stop & Shop” detergent, 
we're now getting more than 50% of the market in the 
Stop & Shop stores 


Q. What other products are you packing for private 
labels? 
A. We're selling cleansers, light-duty detergent, ali-pur 


pose detergent, liquid starch, and a liquid laundry fluffer 


Q. Are the specifications for private labels generally pro- 
vided by the customer? 


A. Verv definitely ves. The retailer is primarily interested 
in quality 


Q. Are you going after more private-brand business? 


A. We certainly are. We're just about the only company 
selling nationally advertised brands that is actually going 
after private labels in an aggressive way. The others fool 
around a bit. A customer will ask them to do it, and 
maybe they'll accept. They hide it, but we're proud of 
it and are going after more of it. 


Q. How much can you safely get? 


A. We had 1% of our business in private brands three 
years ago. We have 15% now. We may very well have 
25% three years from now. It’s a little early to tell how 
large our total can safely be in private brands, but 25% 
does not seem out of line 


FRIE NI 


FRO! 


: — rr ot 


Q. Who are your competitors for this private-brand busi- 
ness? 


A. Many of them are the straight contract packers. They're 
low-overhead operations that often do 100% of their busi- 
ness for private labels. They don’t have the expenses of 
advertising, a sales force, distribution warehouses, a test- 
ing laboratory, and such. 


Q. Then how can you compete against them? 


A. We always offer something extra — a high-quality prod- 
uct. We have a big testing lab, quality control, the latest 
in packaging. Most straight contract packers are smaller 
sad dont offer all this. We also sample shelf stocks con- 
tinuously to be sure that quality remains superior. 


Q. Are the chains then seeking higher quality for their 
private labels? 


A. Definitely. Today’s retailer is concerned with serving 
masses of consumers the best products at the lowest pos- 
sible price. The average retailer faces a profit squeeze. 
And in a private label he can offer the consumer a prod- 
uct of equal or better quality than a national brand, at 
a lower price, yet at more than double the mark-up. He’s 
being forced into it, and he'd be a fool not to do it. 
Today's huge retailers are people who have an enor- 
mous stake in their corporate reputations. Such reputa- 
tions were built through fair dealing with consumers and 
suppliers over the past decades. We find today’s big re- 
tailers are very conscious of the need to maintain their 
reputation with both the supplier and the consumer. The 
phenomenon of the food retailing business is that no one 
company ever dominates the majority of markets. 


Q. And more consumers like private brands, too? 


A. I believe they do. There has been a vast sociological 
change in marketing in the past ten years. Consumers are 
better informed, better shoppers, and _ self-service has 
given them an understanding that they are entitled to 


(continued on page 116) 
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PART Ill 


FOOD PACKAGES as housewives see them 


‘The Packages We Like; 
The Ones We Don't’ 


Homemakers talk about the packages used for specific prod- 
ucts and brands. . . . They name the ones they like and dislike; 
tell why, and suggest improvements where needed. Plus: gripes 


and comments from individual homemakers about packaging. 


|} P TO THIS POINT, Sales Man- 
U agement’s report on the exclusive 
National Family Opinion survey of 
the packaging likes and dislikes of 
1,089 homemakers has been devoted 
to an exploration of general attitudes 
toward packaging, plus likes and dis- 
likes of various package features and 
types of packages. 

It has been seen that although the 
homemaker is essentially pleased with 
modern packaging (and is willing to 
pay more for it, and often even 
switches brands for it), she is grow- 
ing more and more impatient with the 
many old-style, inefficient and incon- 
venient packages that remain on 
grocery store shelves. 

Now it is time to get a little more 
specific. Homemakers were asked to 
list the packages they most liked and 
most disliked in each of the follow- 
ing categories: cardboard, metal cans 
and other containers, glass jars and 
bottles, paper or cellophane pack- 
ages, plastic, frozen food packages 
(including ice cream), aerosols. 

Literally thousands of brands were 
listed. In fact, the marketer whose 
product was not mentioned at least 
once is probably in sore need of cus- 
tomers. A question of this type is 
bound to be a bit inaccurate; those 
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brands that have the largest sales and 
are used most frequently are neces- 
sarily going to be listed most. 

And this must be kept in mind 
whenever brands are mentioned either 
for good or poor packaging: All other 
brands in similar packages are simi- 
larly applauded or indicted. In fact, 
the only reason brands are mentioned 
at all is because it is easier to identify 
the exact package in question if a 
brand name, rather than a lengthy 
description, is used. 

The marketer whose product is 
mentioned unfavorably the greatest 
number of times can take consolation 
in the fact that his brand is prob- 
ably the best known of all brands in 
the type of package he uses. 


Cardboard Dislikes 


Mentioned far and away the great- 
est number of times was the Kellogg’s 
cereal package. (Strange as it may 
seem, it was also the best liked card- 
board package). The greatest com- 
plaint was that the large boxes are 
just too tall for the average kitchen 
shelf. In fact, many housewives com- 
plained that they could not under- 
stand it— the boxes are too tall, vet 
they are also so narrow they tip over. 
Unconcerned with store shelf fac- 


November 18, 1960 


TOO TALL TO FIT: Height cf cereal box 
is major reason why it was most dis- 
liked cardboard package. But new 
closure made it best liked, as well. 


ings, to a woman they recommended 
making the box shorter and squatter. 

Other criticisms: In spite of the new 
tuck-in-tab top, a number of house- 
wives felt that the box still does not 
close tightly enough to keep the 
cereal fresh. The lining, too, was 
criticized by housewives, most of 
whom suggested a foil inner wrap. 
Minor complaints noted that the box 
top tears when opened and cut-outs 


PERFORATIONS DON’T WORK, top tears, 
box can't be reclosed—all similar com- 
plaints about many boxes. Bisquick is 
one of the leading examples of this. 


and premiums cause 
among the children. 

The too-tall complaint and the 
failure of the carton to preserve the 
contents satisfactorily were the lead- 
ing complaints about other brands of 
cereals in similar boxes. 

The second biggest gripe was the 
Bisquick box. Virtually every com- 
plaint involved the glued-down box 
top: difficult to open, tears, won't 
reclose, makes pouring difficult. 

This type of box represents an old- 
type package that is one of the major 
sore points among homemakers. Both 
Argo cornstarch and Minute Tapioca 
make the top ten on the “least liked” 
list with similar tear-open boxes. 


hair-pulling 


> Also high on the list of dislikes is 
a package that could really be con- 
sidered to be a recent innovation: the 
waxed cardboard milk carton. Main 
objections: Leakage is by far the 
greatest, followed by wax flakes in 
the milk and sharp corners that tear 
grocery bags. Of course, this pack- 
age cannot be condemned too roundly 
when it is considered that the lead- 
ing alternative is a deposit bottle, re- 
»orted in Part II to be one of the 
coal popular forms of packaging. 
Most housewives realized this, and in 
their suggestions usually just asked for 
improved versions of the cardboard 
cartons. 

Hershey's cocoa earned fourth spot 
on the list of disliked packages. But 
chances are it would have a higher 
position on the list if all those who 
mentioned this package under the 
“metal container” section were in- 
cluded. Again, Hershey's is not to be 
blamed alone; competitors Nestlé’s 
and Baker's received their share of 
mentions, too. The main objections, 
of course, center around the old-fash- 
ioned metal set-in lid. Although many 


housewives find it difficult to open 
and close, other objections (such as 
top falls into can; too difficult to get 
spoon in; measuring spoon hard to 
use with it; can’t spoon out last few 
servings) form the bulk of the com- 
plaints. One suggestion that surpris- 
ingly was mentioned by a majority of 
those who suggested improvements: a 
flip-top that opens top of box com- 
pletely, closes down well over the 
front of the package. 


Other prominent dislikes: 

~Quaker oats. The old round pack- 
age comes in for criticism for a variety 
of reasons, none of which is outstand- 
ing: takes up too much space, hard to 
open, spills too easily, cardboard 
flavors contents. An amalgam of the 
suggested remedies: a squared-off box 
with a pouring spout. 

—Domino brown sugar (also: most 
other brands of brown sugar, to some 
degree other sugars as well). Although 
“hard to open” and “package leaks” 
were mentioned fairly often, the out- 
standing gripe was that the contents 
turn to stone after the box is open 
for a while. Most common suggestion: 
foil (some said plastic) inner wrap. 

—Arm & Hammer baking soda. 
Major criticism: tab closure deterio- 
rates; box becomes difficult to close. 
Remedy most frequently offered: 
metal spout. 


SHAKER TOP on Morton's salt box 
endears that product to many house- 
wives. The principle isn’t that new, and 
women wonder why others don’t use it. 


—Soap powders. The biggest criti- 
cisms grow out of the size of the box: 
too hard to handle or pour from, so 
tall it tips over, etc. Some housewives 
objected to the difficulty in opening 
such boxes. Few suggestions were 
offered, probably because housewives 
realize he they don’t have to buy 
the largest sizes. 

—Cheerios (General Mills cereals). 
Although much of the criticism was 
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a wien he 
GET OUT THE TOOLS: Housewives hate 
key openers in almost any form, even 
when they work. Coffee-can gripe: Con- 
tents spill when can is being opened. 


identical with that given Kellogg’s 
(boxes too tall, contents get stale, 
etc.), one exclusive feature was men- 
tioned: the zip-open top. Although 
housewives appreciated the ease in 
opening, the zipper leaves both top 
flaps short, so they don’t come close 
to meeting in the middle. Suggestions 
usually involved moving the zipper 
off the top and creating a flip-top 
box. 


Cardboard Likes 

~—Kellogg’s cereals. Different as- 
pects of the Kellogg package are re- 
sponsible for its being the most liked 
and most disliked cardboard package. 
Reasons for liking: primarily, the new 
easy-open top that is glued in spots 
rather than all over. This top has a 
slot-and-tab arrangement for | Soar 
the top closed after the box has been 
opened 

—Morton’s salt. Reason for liking: 
plastic shaker that is set in the top 
allows the housewife to use salt di- 
rectly from box when cooking, instead 
of having to transfer it to a shaker. 

—Post’s cereals. Same as Kellogg's. 

—Ritz crackers. Crackers are 
wrapped in several separate packages 
within the box so all are not opened 
at once. 

—Betty Crocker cake mix (also 
Duncan Hines cake mix). Heavy card- 
board box is provided with easy-open 
top. (Of course, both products are 
largely one-shot items that don’t have 
to be reclosed.) 

—General Mills cereals. Easy-open 
zipper on top. 

—Carnation Dry Milk. 
spout. 


> rs 
Pouring 


Metal Can Dislikes 


Because there are essentially fewer 
variations in types of cans than in 
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FOOD PACKAGES 
as housewives see them 


continued 


cardboard packages, it is more im- 
portant to note the type of can men- 
tioned than the product. In fact, most 
respondents mentioned products, 
rather than brands. 

Top on the list is the coffee can 
Chase & Sanborn, Maxwell House 
were most frequently named brands) 
Biggest gt ipes were the key -type open- 
ing and the fact that cans are filled 
so completely that the coffee spills 
when the can is opened. 

The commonest suggestions were: 
plastic tape instead of a metal strip 
to be removed for opening, and a 
verv slightly larger can to prevent 
spilling 

Almost tied with coffee cans were 
sardine cans 


was slight 


Again, brand mention 
Main objections: key 
opening and tapered removable strip 
on top of some cans that makes it 
difficult to remove contents without 
breaking. There was an almost com- 
plete lack of suggestions for imyprove- 
ment 
> Evapor uted milk cans (Pet and 
Carnation were most frequently men- 
rank next in volume of com- 
The flat rimless top on the 
cans caused the furor: 
protested that they could use neither 
1 wall-type can opener nor a “beer 
can” opener, but had to attack the 
can with a sharp pointed instrument 
that was generally unsatisfactory. Ob- 
viously, the most frec uently suggested 
solution was a rhe: rim around the 
edge that an opener could hook onto 
Other leading offenders: 
-Vegetable shortening (of 
who named brands, most said Crisco) 
Although there were a few objections 
to the key opening, most of the com- 
plaints came from women who had 
trouble keeping the lids closed once 
A few 
mentioned the hinge on the lid break 
ing before the can was empty. Sug- 
gestions for improvement were few, 


tie med 
y te 
plaint 

housew ives 


those 


the can had been opened 
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but several homemakers suggested a 
container with a screw-on lid. 

—Canned meat (Spam, Treet, Sw ift’s 
ham were among the few brands 
mentioned). Again, key opening was 
the major objection. The danger of 
cutting oneself on the sharp metal 
edges and difficulty in removing the 
product were also prominent gripes. 
Remedy: cans that could be opened 
on standard can openers. 

—Calumet (and Clabber Girl) bak- 
ing powder. The set-in lid was the 
prime source of complaints. But, in- 
terestingly enough, a great numbet 
of women aligned theraselves on the 
other side of the fence, selecting these 
packages as cans they especially liked. 


Metal Can Likes 


The majority of respondents stated 
that they were satisfied with all stand- 
ard cans, that they were easy to open, 
stored well and kept the contents 
well. Few brands that are sold in the 
standard metal cans were mentioned 
specifically. The one exception was 
the Del Monte line of fruits and vege 
tables. 


CONTROVERSIAL shortening can: Some 
say it closes tightly, some say that it 
doesn’t. But most housewives found 
this key opener easy to manipulate. 


Many of the other types of cans 
mentioned by housewives who espe- 
cially liked them were the very same 
cans that rated high on the dislike 
list. One was Calumet baking pow- 
der. Those who liked it found the 
set-in lid easy to work with and the 
can itself easy to spoon the contents 
from. 

Another example is the solid short- 
ening can (again, Crisco was named 
most frequently). Contrary to their 
counterparts who dislike such con- 
tainers, some housewives found the 
key strip especially easy to operate in 
this case; what is more, they were 
quite pleased with the way the cans 
reclose tightly. There were also quite 
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Bs aS cae . 

“GIVE US A RIM,” shout the house- 
wives. Neither wall openers nor ‘beer- 
can” openers work on the flat-topped 
evaporated or condensed milk cans. 


a number of homemakers who singled 
out the shortening can because they 
could re-use it. 

Coffee cans, too, had their propo- 
nents. The main objection to the cof- 
fee can was that it was hard to open 
and spilled the contents. On the other 
hand, the main reason for liking it 
was because it reclosed tightly and 
kept the contents fresh. The brands 
mentioned were slightly different, 
with Maxwell House and Folger’s 
coffee receiving most mentions here 


Glass Dislikes 


Because so many products which 
traditionally come in glass jars or bot- 
tles are of local or regional origin (in- 
cluding great numbers of jams, jellies, 
pickles, other relishes, catsups, dress- 
ings, etc.), there are no outstanding 
brands at all. But one thing is cer- 
tain: Over 40% of the women who 
answered the question picked on jars 
with pry-up lids. 

Most of the rest of the comments 
had something to do with the shape 
of the container: curved sides on iclly 
or mustard jars that made it difficult 
to remove the last of the contents; 
tall, skinny dressing bottles that tipped 
too easily; vinegar and detergent bot- 
tles that are too heavy and fat to be 
held in one hand, etc. 

Catsup bottles were mentioned by 
only about one in twenty respondents 


Giass Likes 


Evidently, those manufacturers 
who use glass containers and who 
distribute their products nationally 
do a better job than the local and 
regional marketers. Unlike the dis- 
likes column, in which no clear-cut 
brands emerged from the pack, the 
likes column produces a number of 
well-known leaders. 

Incidentally, although just under 


half of the dislikes were products with 
pry-up lids, over 80% of the products 
that were especially liked were in 
jars with screw tops. 

The peanut butter jars were the 
best liked. Skippy was the big brand, 
followed by Jif, Peter Pan and Big 
Top. The screw lid ard value of the 
container as a refrigerator jar led the 
reasons for liking these packages. 

In what may stand as the major 
surprise of the century, catsup bottles 
were the next most frequently men- 
tioned glass container. The leading 
brand was Heinz, followed by Del 
Monte and Hunt, in that order. But 
the big feature was not the bottle it- 
self: indeed, not a single homemaker 
voiced her love for that traditional 
frustrater of the hamburger eater 
Instead, it was the screw-on cap that 
gathered all the bouquets 

Mayonnaise jars were next. The big 
features were the scTew-on lids and 
the even pint-and-quart sizes that 
made them especially desirable for re- 
use as canning jars 


Those baby food brands that offer 


RE-USABLE qualities of peanut butter 
jars make them most popular glass 
containers. Generally, screw tops were 
liked, and pry-up lids were disliked. 


notably Heinz and Ger- 
ber) were also in the top tour in num- 
ber of mentions 


scTCcW caps 


This is especially 
significant because, in this balanced 
survey, not more than a quarter of 
respondents could be expected to be 
even familiar with such products on 
a dav-to-day basis 

Instant coffee (with Maxwell House 
most prominent 
frequently for 


was also mentioned 
quality packaging 
Screw lid and freshness of contents 
were most widely named reasons for 
liking these jars 


Paper and Cellophane Dislikes 
Again the number of regional and 

local brands packaged in this type 

of material is so great that almost no 


brands were recognizably empha- 
sized. 

But it is quite safe to conclude one 
thing: Paper and cellophane packages 
are not especially popular. 

The most frequently named group 
of products was the macaroni-spa- 
ghetti-noodies group. Most of those 
mentioned, however, were those sold 
in cellophane bags, rather than win- 
dow boxes. Not surprisingly, the most 
frequently mentioned complaint (for 
these products, as well as just about 
all others) was tearing and spilling. 

Dried peas and beans, dried fruits, 
flour met sugar suffered from the 
same complaints. Party snacks (po- 
tato chips, pretzels, popcorn, others) 
disliked mostly because the 
opened package failed to keep the 
product fresh. 

The remedy offered most frequently 
for both these maladies was the use 
of plastic bags, although boxes were 
mentioned frequently for dried fruits 


were 


Paper and Cellophane Likes 


The number of homemakers who 
expressed a particular like in paper 
and cellophane was quite small—small 
enough, indeed, so that few general 
likes could be noted. There was some 
mention of local party snack and 
noodle brands packaged in cellophane 
“that seems stronger than most,” but 
more than one or two mentions of the 
same product was rare 

The only general like of any 
strength was this: multiple-paper in- 
ner wraps of a number of brands of 
crackers, designed to keep most of the 
contents freshlv sealed after the box 
1s opened 


Plastic Dislikes 


Grocery products marketers whose 
brands are packaged in plastic evi- 
dently have no worries about con- 
sumer dislikes. Although there was a 
high response to the “plastic like” 
column, fewer than 20% of respond- 
ents listed a plastic package that they 
do not like. And fewer than 3% of 
respondents mentioned a national 
brand. Far and away the greatest 
number of mentions was given to 
fresh vegetables packaged in film. 

In fact, plastic film packages were 
the most frequently named dislike 
for all products. The biggest objec- 
tions: hard to tear open, once torn, 
it won't reclose 


Plastic Likes 


The runaway leaders among plastic 
packages are the liquid detergents. 


The Jov bottle was first, followed 
closely by Lux, Trend and Chiffon. 
The main reason for liking: ease of 
handling. Mentioned about one third 
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ANOTHER KEY OPENER, heartily dis- 
liked by many women, is the meat 
can. Difficulty in removing contents is 
another strong reason for disliking it. 


as frequently was unbreakability. 

Next most popular product in plas- 
tic was cottage cheese. Although there 
was an unusually wide variety of rea- 
sons for liking these containers, the 
re-usable feature seems to be liked 
bv the most women. Other reasons: 
contents taste better, can see contents, 
doesn’t dry out, ete. 

After cottage cheese comes ice 
cream. Most widely mentioned rea- 
sons for liking were that containers 
are leakproof and can be re-used. 
Although there was a good deal of 
sentiment in favor of plastic ice cream 
containers, many housewives made 
known their dislike of the round 
freezer container and their desire for 
a square plastic ice cream box (see 
similar response in Part II for square 
plastic containers for frozen fruits 
and vegetables). 

Other prominent plastic _ likes: 
shampoos and lotions in squeeze bot- 
tles (no outstanding brands) and dried 
beans, peas, rice in plastic film bags 


Frozen Foods Likes and Dislikes 


A certain amount of confusion 
arose from the fact that frozen foods 
—a type of food, rather than a type 
of package—were included in this part 
of the survey 

But nevertheless certain general 
likes and dislikes could definitely be 
established. Among the dislikes: card- 
board boxes with metal ends for 
frozen fruits (recommended: plastic 
containers); cardboard frozen vege- 
table boxes that can’t be resealed or 
split in half (recommendation: plastic 
inner wraps, contents packaged in 
two halves); ice cream boxes that 
leak or fall apart before contents are 
used up (recommendation: plastic 
containers, especially if they are 
square). (continued on next page) 
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FOOD PACKAGES 
as housewives see them 
(continued) 

There were two outstanding likes: 
frozen juice cans and frozen dinners 
or courses (pot pies, etc.) in their own 
pans or serving dishes. 

Aerosol Dislikes 


Unfortunately, most of the home- 
makers who mentioned that they dis- 


Meet SM's Model: 


liked aerosols mentioned excessive 
price as their main objection. And 
most of those who said this simply 
stated that they never use aerosols 
for that reason. But there were a 
number of specific dislikes: 
—Reddi-wip (other whipped cream 
toppings): difficult to use. 
—Toothpaste, notably Colgate and 
Gleem: hard to use, too expensive. 
—Shaving cream (no brand leaders): 
can’t see how much is left. 
Added to these ific dislikes was 


the more general objection to aerosols 


rs 


Typical American Homemaker 


National Family Opinion, which conducted this packaging 
survey, undertook a major search through its file of 70,000 
descriptions of American housewives in an attempt to discover 
the “typical American homemaker.” NFO found her in the per- 
son of Mrs. John Dudra of Pana, lil. 

Mrs. Dudra is typical, not average. She is too young (36) to 
be average, and has one child too many (3). But she has a 
high school education, once worked as a legal secretary, be- 
longs to the P.T.A. and the Red Cross, enters contests, has been 
to St. Louis and Wisconsin, lives in a frame house on a street 
named North Walnut (a few doors from the birthplace of popu- 
lar violinist Florian Zabach) in a small community which grandly 
calls itself “The City of Roses” and which is but a figurative 
stone’s throw from the U.S. center of population. Her husband, 
once a player with the pre-war Boston Braves baseball team, 
makes an average wage as a mechanic in an oil refinery. 

Sales Management would like to thank Mrs. Dudra for serv- 


ing as its model . . . and for being more than typically gracious. 


lation: 6,178), a small Midwest town 
some 250 miles southwest of Chicago. 


The Typical American Homemaker 
is a patient woman. So much so, that 


we wonder if her fresh, friendly ap- 
pearance and easy composure are not 
slightly above average. 

We arrived at Mrs. John Dudra’s, 
with photographer, at a little after 
1:00 p.m. on a recent Monday after- 
noon. Notebook and camera in hand, 
we wanted a firsthand look at Ameri- 
ca’s No. 1 housewife. 

National Family Opinion’s Typical 
American Homemaker greeted us with 
a distinctly more-than-typical smile. 
We felt at home in Pana, IIl. (popu- 
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Bedraggled (humidity: 80%), per- 
spiring (temperature: 90°) and cussing 
Illinois am signs, we thanked her 
for having us down and congratulated 
her on the signal honor NFO had be- 
stowed upon her. 

The Dudras are proud of their 
modest, but pleasant, frame house. A 
good-size lawn graces the side and 
rear of the building, where a variety 
of trees lends an almost rural charm 
to their well-flowered property. Be- 


hind the house, stands a traditional 
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rut 


long-handled pump, no longer used 
for drinking water. Our photographer 
could not resist: Placing one of the 
children at the pump handle, and 
another at the gushing spout, he re- 
corded the event for his personal 
posterity. 

As we entered Mrs. Dudra’s living 
room, we complimented her upon the 
homey atmosphere that pervaded the 
entire house (a cuckoo clock cuckooed 
a shrill 1:30 at us). As she evacuated 
the two youngest of her three children 
(Donna, 14; John Rodney, 6; and 
Crystal, 2) from beneath a tottering 
tripod belonging to our nervous pho- 
tographer, we began our interview. 
Before we finished with our popping 
flashguns, questions and repeated as- 
saults upon a variety of products, we 
knew we would have a valuable re- 
action to an excellent cross-section of 
consumer food packages. (“Mommy, 
why can’t I come in?” yelled little 
Rod from his exile on the back porch. ) 

“How do you feel about super 
markets, Mrs. Dudra?” we asked. At- 
tempting to bully open a particularly 
difficult package of frozen fruit, she 
replied, “I love them, but . . .” and 
we began to write. 

“... That soap manufacturer who 
bands five bars of toilet soap together 
—I think it’s Ivory—is not going to sell 
me any. My husband uses an abrasive 
type of soap due to his mechanic's 
activity at the refinery. I use a castile 
and the children use still another 
brand. Occasionally I may want the 
small-size Ivory, but I'm certainly not 
going to buy five cakes to get one. 

“And another thing . . . excuse me 
. . » Donna! Go see where Crystal is! 


that the propellant doesn’t get all the 
contents out (“I can still hear some 
swishing around inside after the bomb 
is used up”). 


Aerosol Likes 


All aerosols that were liked were 
liked for the same reasons: They work 
well (although some re dents 
answered on the basis of liking the 
product rather than the package). 
Among the leaders were: Colgate’s 
Florient, Johnson's Pledge and Glade, 
Avon deodorizers, and Black Flag, 


. I doubt that many women are 
convinced of the value of ‘specials.’ 
I feel that a bin full of stewed to- 
matoes, or anything for that matter, is 
not a good value. There must be a 
reason for the special, and quite often 
it is the package—either damaged or 
in some way undesirable. Then, even 
the contents can be bad. I recently 
bought four cans of string beans for 
a ridiculously low price. When we 
ate them, or tried to, they were so 
stringy they had to be thrown away 
Why is it that you seldom see a 
familiar name package in the special 
bins?” 

“That's a good point,” we replied 
as the cuckoo clock claimed another 
45 minutes 
bies?” 

“Well, the children take care of 
that pretty well, but we all do go 
along with John on his fishing days 
at the reservoir. Don’t mind that odor 

the neighbor picks the darndest 
times to burn his trash.” 


“Do vou have any hob- 


> After wiping up the frozen straw- 
berries and powdered chocolate we 
spilled in ie two of the photo 
graphs, we asked Mrs. Dudra how 
active she is in civic affairs 

“The PTA demands a fair amount 
of our time; I was president one year 
Then, John belongs to the Moose and 
V.F.W. For a while there I worked 
with blood donors, although I'm 
somewhat anemic myself.” 

While the photographer changed 
film, Mrs. Dudra retired to the back 
porch to issue several interim direc- 
tives to Rod and Crystal (“.. . any 
other time, you'd want to stay out- 
side!”). é 

Back in her spacious kitchen she 
confessed that “I won't buy a thing 
that isn’t clearly marked in a super 
market. Often I go through several 
cans or boxes until I find one on 
which the price is quite clear. An 
awful lot of packages just do not 
show off the stamped prices. Occa- 
sionally I even take other brands.” 


Colgate and Bridgeport insecticides. 


As a wrap-up to the questionnaire, 
homemakers were asked to write 
down their “pet packaging peeve.” 
Six general areas emerge as those that 
cause the housewife the greatest rises 
in blood pressure. 

The biggest category, named by 
31% of respondents, was packages 
that are difficult to open. Second 
place went to packages that deterio- 
rate, with mentions from 16% of 
women 


Tied for third was difficulty in re- 
closing the package and packages that 
are a bad size, from the standpoint 
of amounts homemakers desire to pur- 
chase. Both of these got 9%. 

Packages that cover up a lack in 
quality or freshness or which are de- 
ceptively large was the next category 
It was mentioned by 6% of respond- 
ents. Four percent mentioned pack- 
ages that spill after they are opened. 

But these comments offer more 
than a tabular account of pet peeves 


(continued on page 44 


— %! 


JOHN RODNEY RAN OFF to play, but the rest of the Dudra family poses happily 
for the SM photographer. From left: Mrs. Dudra, Crystal, Mr. Dudra and Donna. 


As the flash caught her tussling 
with some uncooperative sardines, we 
asked her for her favorite TV shows. 

“We never sit down for a session 
before the TV,” she replied. “We 
watch it for specific shows. In our 
case, it’s “The Alaskans,’ ‘Perry Ma- 
son’ and ‘As The World Turns.’” 

“And the news reports?” we pressed 
on. 

“I don’t read or listen to very much 
news. I do try and catch it on TV 
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because it’s short and to the point. 
Things are so bad in the world that 
I'd rather not become too involved 
in the details.” 

Rain drops rippled the placid sur 
face of the Dudra birdbath and ow 


Typical American Homemaker in- 
stinctively checked the backyard for 
her children. They were oblivious to 
the pelting drops. 
Taking advantage of another film 
(continued on page 46) 
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FOOD PACKAGES 
as housewives see them 


continued from top of page 43 


When thev are viewed individually, 
along with homemakers’ additional 
comments written at the end of the 
questionnaire, they afford a rounded 
picture of how the American house- 
wife feels about the packages she 
buys, the people that make them and 
her desires for the future. 

For example, many housewives 
feel that packages are first tested by 
ham-handed ex-prizefighters whose 
findings determine how the package 
is to be opened 

“So few packages are prepared with 
the housewife in mind. One needs to 
be armed with all sorts of extra para- 
phernalia to open them. What a waste 
of time and effort.” 

They are annoved bv: 

the packages that are supposed 
to rip open easily, but rip off my 
nails instead.” 

“...the nail-breaking cardboard 
carton that is supposedly easy to 
ypen 

the packages that sav push 
lightly with thumb to open and my 
thumb isn’t strong enough.” 

“I like screw-tip lids that are not 
too large to be grasped. My hands are 
small and I have a difficult 
loosening some. I sometimes find 
plastic bags so well sealed a knife is 
needed to tear them open.” 


time 


Many of the respondents get angry 
about certain package characteristics, 
like cans that open with a key: 

“Pet peeve: key openings. I get so 
mad!” 


keys on any cans. Why do 


they?” 

Or packages that are too big for 
their contents: 

“Please—just stop putting such small 
amounts in such large packages—it’s 
not fooling anyone (for I'm sure when 
one opens the package and it’s only 
half full he or she know it). Big pack- 
ages take a lot of space that could be 
used for something other than half- 
filled boxes.” 
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“People who buy half-full pack- 
ages don’t mind the money as much 
as they mind feeling cheated.” 

And some homemakers don’t like 
the promotional offers that grace 
many packages: 

“I hate premiums and extraneous 
goop on the outsides.” 

“Don't like all the gimeracks ad- 
vertised on cereals just to get kids 
to tease. Most could be bought in the 
dime store cheaper.” 

“I don’t enter contests. Why should 
I help pay for someone else’s new car 
or fancy vacation?” 

But many housewives do make 
specific objections in their comments: 

“I wish they would make it easy 
to open Pet Milk.” 

“I've found that the larger-size bak- 
ing powder cans are unhandy to use 
when half or more has been used, 
as the measuring spoons are so short 
handled.” 

“Mother's Oats is the oldest 
fashioned package I use. I do wish 
they would change.” 

“I hate frozen fruits in square metal 
ended cardboard packages that spout 
when defrosted and opened.” 

And, although these are fairly rare, 
some women are very definitely un- 


NEW BIG HANDLES on heavy bleach 
bottles were mentioned frequently be- 
cause they reduce danger of dropping, 
spilling. Can be used with one hand. 


complimentary to packaging or, at 
least, a little hard to please: 

“Packages should be made easier 
to open in nearly all instances. They 
are glued or stapled too tightly or are 
not perforated enough to tear easily 
Many pouring spouts are needed. 
Cans need to have a simpler, easier 
method of opening than cutting.” 

“I am fed up with each product 
coming in its own size and shape. It 
would be less interesting perhaps, but 
much more efficient.” 

“There is too much difficulty in 
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NEW BABY FOOD JARS with quarter- 
turn caps were often mentioned favor- 


ably. Housewives liked them because 
they can be closed tightly for storage. 


ite «l 


opening too many containers.” 

“Why do they say ‘keep this side 
up’ and put the directions on the 
bottom?” 

But all in all, most of the house- 
wives are pretty happy with pack- 
aging: 

“A word of thanks to all the pack- 
age designers who do such a very 
good job.” 

“I think packaging improves by 
leaps and bounds over the years 
Generally I am well pleased. Plastic 
is wonderful.” 

“Foil has added to the beauty of 
shopping and storage. I enjoy pour 
ing spouts and new foods that can be 
served with little preparation. Those 
heated in the package are delightful.” 

“I feel mighty fortunate to live in 
the day and age of plastic! Fresher 
foods and just as reasonable.” 

“I enjoy purchasing new packaging 
—it’s usually an adventure! It is a 
pleasure to see the convenience or 
ease a small change can make. We 
all should take time occasionally to 
enjoy our shopping tours—'tis truly a 
wonderful privilege, when we think 
of the few choices or conveniences 
our grandmothers had. And I am 
grateful for the opportunity to be a 
participant.” 

Some homemakers even try to be 
helpful: 

“Condensed milk would come out 
better, I think, in a squeeze-type 
bottle.” 

“Why don’t they put Tide in a 
plastic bag in the large home laundry 
size box? It's much less messier, 
especially when you get to the bot- 
tom of the box.” 

“I would like to see things like 
peanut butter and jelly in plastic. The 
children love to make their own sand- 
wiches and the jars like to slip out 
of their hands.” 

“Why don't they divide packaged 
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(What are your chances of winning?) 


Welcome to the biggest, brainiest contest of the 
century—an $11 billion advertising battle for the 
minds and money of America’s families. Any idea 
where you'll be when the prizes are handed out? 
In the winner’s circle—holding the jackpot? Or 
out in the cold—holding the bag? 
Your chances of winning arc better 
ter 


much bet- 
if you pick a winning medium. A medium 
that knows how to win friends (and 
influence customers). A magazine 
that knows the score—and scores 
high with its readers. In a word (or 


four): The Saturday Evening Post! 


POST 


The average Post reader sees your ad page more 
than just once . . . 37% more times, in fact, than 
the same ad in the other big weekly. (There’s 
no extra cost for the extra exposure!) And when 
men and women see your ad a second time, they 
learn more about your product. Respond faster! 

Our conclusion (in 25 words or less): your 
message in the Post is seen... by the right 
oes people ... with high frequency. 
Don’t wait. Enter your advertising 
in the Post today! 

YOU GET THROUGH TO PEOPLE 
(INFLUENTIAL PEOPLE) IN THE POST. 
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cake mixes so one 
cake?” 

Today’s packaging is generally 
liked by the homemaker. But there 
is still plenty of room for improve- 
ments. And, when those improve- 
ments have been made, modern 
technology will point to still more 
improvements that can be made. 
Perhaps this housewife sums up to- 
day’s packaging as well as any: 
“Some present packaging is excellent, 
some is extremely bad.” KMR 


can bake a small 


Typical American 
Homemaker 


continued from page 45) 


asked her “And what else 
bothers you about your super market?” 

“Oh, gossip check-out employees, 
sloppy sacking of the groceries (im- 
gine sugar packed on top of ham- 
burger rolls!) and shelves where the 
products are just too high on the 
pile for a woman's reach.” 
cries waft in the open window: 
na, where's my puppy?” cried an 
angry Rod.) . . . “And then, those odd 
displays stacked on the floor every 
ten feet or so. Pushing a basket 


( hange, we 


“Don- 


(Piercing 


> The conclusion of Part III marks 
the end of the 3-part Sales Manage- 
ment—National Family Opinion study 
of packaging likes and dislikes. 

If you missed Part I or Part Il of 
this important series, or would like 
the whole series bound together in 
easy-to-keep form, booklets contain- 
ing reprints of all three parts are now 
available for $1.00 each from: Read- 
ers’ Service, Sales Management, 630 
Third Ave., New York 17, N.Y. 


really becomes a chore. . . . Rod! 
said you cannot come in! 

“I'm not fooled either, by their 
marking items three for 33 cents. 
One manager even told me that he 
can boost sales of a product by mark- 
ing them that way. Why do manv- 
facturers feel they must sell every- 
thing ‘3-for,’ or ‘4-for,’ etc.? As far 
as Im concerned, it’s some kind of 
buying pressure on me and I don't 
like it.” 

With melting Jello, battered con- 
tainers, mountains of detergent suds 
and her husband now on the scene, 
we fired our final questions: “How 
about the children,” we asked, “do 
they show any preference for certain 
packages?” 


“And how,” Mrs. Dudra countered. 
“Our 14-year-old hates one-gallon 
milk bottles. After several spills, she 
refused to handle them anymore and 
I have to do the pouring. Six-year- 
old John Rodney, on the other hand, 
thinks the small, individual cereal 
boxes are wonderful. I believe he 
eats more cereal just because of them.” 

—_ two-year-old Crystal?” we 
qui 
' ipped she has one pet hate, she 
can't get the wrappers off her lolli- 
pops.” 

On a final tour of the Dudra house- 
hold, we noticed a sewing machine 
(“I sew for the kids until they get too 
particular .“), a wringer washer 
(“Yes, it works swell!”) and the fact 
that a lot of careful remodeling had 
been done around the house (“We 
do it all ourself, you know . . .”). 

Outside, Rod was “bang, banging” 
at some intruder; Donna was still 
searching for Crystal, and Mr. Dudra 
was beaming over his Typical 
American Homemaker. 

With tripods, cameras and note- 
paper pone stuffed into our not- 
so-typical V aliant, we waved good-by 
to the Dudras and rolled northward 
— the first drops of an autumn shower 
dotting our windshield. @ RAK 
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OF THE NEW SOUTH’S MARKETS 
In the Top 20 in Total Retail Sales 


General Merchandise Sales Grow Faster in Greensboro 


In category after category, Greensboro 
stands out among the NEW South’s top 
markets—ahead of Charlotte, Jacksonville, 
Norfolk-Portsmouth and closely following top 
markets like Louisville and Birmingham. Enter 
this thriving market through the Greensboro News 
& Record—the only medium with dominant coverage 
in the Greensboro Market and selling influence in over 
half of North Carolina. Over 100,000 circulation; over 


G or 
100,000 readers. treenshoro 


-In the Top 20 Re- 
tail Markets of the South and in 
the Top 100 of the Nation. 


Write on company letterhead for “1960 Major U. S. Markets Analysis” Brochure of all 300 Metropolitan Markets. 


Greensboro News and R ccord 


GREENSBORO, NORTH CAROLINA ® Represented 


Nationally by Jann & Ke Inc 
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Who of all 
these people are 
really customers 


’ describe the 
real prospects 
business and consumer markets 


in America today 


There is now available, for companies and 
advertising agencies alike, a wealth of new in- 
formation about the nature and size of major 
markets in this nation to«day. 

This information ve from a series of 
studies which “U.S.News & Wor_p Report” 
has conducted, not among its subscribers, but 
among national cross-sections of owners and 
buyers in America. 


The findings, available in film strip form, tell 
how big these markets are, describe the charac- 
teristics of owners and buyers, and give facts 
and figures about buying activity during the 
past 12 months. 

We believe these studies perform a valuable 
and useful service to companies and advertisers 
in many different fields. For those of particular 
interest to you, call the “U.S.News & Wori_p 
Report” advertising representative nearest to 
you. He’d be happy to give you a showing. 


all the major ~ 


‘ 


ka 


THE STUDIES REPORT THESE KINDS 
OF MARKET FACTS 


1. Size of total market. 

2. Ownership, and buying activity in the past 12 
months. 

3. Characteristics of owners and buyers such as: 
occupations, incomes, assets, education, age, 
family status, home ownership, etc. 


Also included are some facts about the readership of 
14 major magazines by these owners and buyers. 


Film strips available 


THE BUSINESS MARKET TODAY—BIGGER THAN EVER, 
TOUGHER TO SELL THAN EVER 
TODAY'S OWNERS AND BUYERS OF CORPORATE STOCK 
THE MARKET FOR NEW CAR SALES TODAY 
THE MARKET FOR NEW COMPACT CARS TODAY 
(Available shortly) 
TODAY’S BUSINESS TRAVELERS BY PLANE, 
TRAIN AND SHIP 
TODAY'S VACATION TRAVELERS BY PLANE, 
TRAIN AND SHIP 
TODAY'S CUSTOMERS FOR NEW AUTOMOBILE TIRES 
TODAY'S CUSTOMERS FOR CAR RENTALS 
TODAY'S CUSTOMERS FOR SCOTCH WHISKY 
TODAY'S CUSTOMERS FOR BOURBON WHISKEY 
TODAY’S CUSTOMERS FOR HOME AIR CONDITIONING 
TODAY'S CUSTOMERS FOR HI-FI AND STEREO 


Also available are findings from studies which examine 
the nature of the markets for gin and vodka, dish- 
washers and disposers. To be available in the near 
future are studies covering the market for ordinary and 
group life insurance, for mutual funds, for savings 
and loan shares, and for domestic and imported wines. 


U.S.NEWS & WORLD REPORT 
America’s Class News Magazine 
Now more than 1,175,000 net paid circulation 


Advertising offices: 45 Rockefeller Plaza, New York 20, N. Y. 
Other Advertising offices in Boston, Philadelphia, Pittsburgh, Cleveland, Detroit, 
Chicago, St. Louis, Los Angeles, San Francisco, Washington and London. 
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EXPANSI 
NEWS RE 


Brand new: Lively, five-minute features every day, 43 pro- 
grams a week. These combine intriguing ideas and people, 
like “Your Man in Paris” with David Schoenbrun, “A 
Woman’s Washington” with Nancy Hanschman. Others 
present Charles Collingwood, Douglas Edwards, Zachary 
scott, Myrna Loy, Alan King and many more. Long-time 
CBS Radio information and cultural programs continue, 
of course, including “Capitol Cloakroom,” “Invitation to 
Learning,” “New York Philharmonic,” “Face the Nation.” 


More goodcompany than anywhere else 
in radio. There’s just one place to find 
a regularly scheduled all-star lineup that 
includes Arthur Godfrey, Art Linkletter, 
Garry Moore, Bing Crosby, Rosemary 
Clooney, Mitch Miller, the colorful new 
“In Person” program nightly featuring 
Ron Cochran and people in the news. 
They're all on the CBS Radio Network. 


elling opportunities seven days a 


he CBS Radio Network announces 
or the 60s: an expanded program 
tructure, new audience appeal and 
eek—all starting November 28 th. 


Now CBS Radio becomes the first network 
to present ten minutes of news on the hour. 
[his means more complete coverage, by the 
top news team in broadcasting. In addition: 
Edward R. Murrow, Lowell Thomas, Allan 
Jackson, Howard K. Smith, Robert Trout, 
“World News Roundup; “World Tonight” 
Bon a regular schedule, plus the unrivaled 
coverage of special events by CBS News. 


Ten more weekend sports programs are 
scheduled as ex-Yankee Jerry Coleman joins 
Phil Rizzuto and Pat Summerall in provid- 
ing knowledgeable sports reporting all 
week long, 52 weeks a year. And important 
events—big Bowl games, the full New York 
Giants football season, horse racing's 
Triple Crown, the Masters Golf Tourna- 
ment—are all on the CBS Radio Network. 


Only the CBS Radio Network offers ad- 
vertisers such a range of selling oppor- 
tunities, morning to night, seven days a 
week. From a single segment of Arthur 
Godfrey to a full-scale saturation cam- 
paign. For years, this network has been 
first in programs and audiences. Now the 
expanded schedule means even greater 
leadership. And more reason than ever 
to use the tremendous selling power of 


THE 
CBS RADIO 
NETWORK 


Sales Orders 


Bounced off 


A Satellite! 


The exciting story of “Speed Mail”—a new, low-cost method of 
communicating selling information in minutes. It's being de- 


veloped by the Post Office, could be a reality in the ‘60's. 


Light your pipe, elevate your feet, 
and let’s do a bit of dreaming about 
business communication techniques of 
the future. Some startling things lie 
ahead, like orders from your sales- 
men in the field being bounced off a 
satellite and reaching your desk only 
minutes after being signed, at a cost 
of only pennies. 

Blue sky stuff, you say? Of course 
it is, but chances are it will come to 
pass. 

Already this sort of thing is being 
done on an experimental basis by the 
U.S. Post Office Department. Post- 
master General Arthur E. Summerfield 
stated recently: “We no longer regard 


By BERT MILLS 
Washington Editor 


it as visionary that letters—signed and 
sealed—will be transmitted at distances 
of up to 3,000 miles by facsimile, by 
means of bouncing microwave mes- 
sages off an artificial satellite—in 
much the same way that telephone 
people envisage the future use of 
sasoliies for intercontinental 
munication.” 

“Speed Mail” is the name the Post 
Office has given to its proposed fac- 
simile service. The ultimate aim is 
high-speed transmission of letter mail 


com- 
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between the 44,000 Post Offices 
branches, and sub-stations, at a speed 
of 180 pages per minute. Machines 
now being tested operate at one- 
third that pace. 

Special paper is used for a typed 
or handwritten message, which is un- 
sealed by machine, the message trans- 
mitted and received at its destination, 
reproduced on paper and sealed in a 
window envelope—all without the 
contents being seen by the human 
eye. 

While plans call for linking at least 
all major postal installations when de- 
mand requires, business firms will 
probably install equipment in their 
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EXHIBITS 
SCHEDULE 


FOR 1961-62 


Complete index to all trade and 
industrial shows in United States 
and throughout the world. This 
is the master reference list used 
by exhibiting companies, gov- 
ernmental departments al all 
others interested in where 
and when what exhibits are 
scheduled. 


Available by subscription onl 
—$25 a year. onipheak 


guarantee if you are not 
satisfied. 


Order your copy now— 
just off press. 


EXHIBITS SCHEDULE 
1212 Chestnut Street 
Philadelphia 7, Pa. 


Published by Sales Meetings Magazine 


own offices, thus eliminating the time 
lag for message delivery on both the 
sending and receiving end. Occasional 
users could rely on Special Delivery 
service for extra speed in the absence 
of their own equipment. While prima- 
rily intended for business use, service 
will be offered to all comers, includ- 
ing individuals 

At its present stage of development, 
“Speed Mail” is limited to 8% in. by 
11 in. sheets of paper. Before long 
the machines will be able to handle 
blueprints, order forms, contracts, 
drawings, or anything else that can 
be inscribed on paper. Photographs 
are already possible, with reproduc- 
tion quality comparable to radio 
photos 

“Speed Mail” will be a far cry 
from facsimiles now available com 
mercially. The P.O. uses broad band 
television microwave circuits. The 
type of facsimile service which 
Western Union supplies to about 200 
business concerns uses telephone lines, 
and the rate of transmission is six 
minutes per page. Transmission cost 
per page is about 15 times that of 
the microwave method. (Note: One 
private concern, the Denver and Rio 
Grande Western Railroad, is installing 
its own high-speed facsimile equip- 
ment, and expects to begin operations 
next month.) 


> Imaginative sales executives will 
have little trouble conjuring up their 
own images of how “Speed Mail” 
might be utilized on their job. Just to 
start the brain cells clicking, here is 
an imaginary scene from 1965: 

Joe Sellmore covers the Southwest 
for Eureka Engineering Co., which 
makes a long line of industrial prod- 
ucts, some made to order. Joe is in- 


volved in a highly competitive situa- 
tion, with a million-dollar order at 
stake, for some complicated cooling 
equipment to be installed in a new 
factory. Joe sits down in Houston with 
the prospect's purchasing v-p. 

The v-p is a tough cooky, asks a 
lot of technical questions which Joe 
can’t answer, wants assurances of fast 
delivery that Joe can't give, and in- 
sists on a firm price quotation. 

Joe’s newest selling tool is “Speed 
Mail.” He listens to all the v-p's 
questions, frames a letter of inquiry to 
his sales manager in Philadelphia, dis- 
patches it right from the customer's 
desk, gets all the answers by return 
facsimile before leaving the office, and 
closes the deal in minutes. 

The 1965 date mentioned above is 
not guaranteed. Nobody can predict 
how fast “Speed Mail” will become 
a reality. Many factors are involved, 
not all of them technical. Congress 
will have to appropriate more re- 
search funds; surveys will have to be 
made to show that business wants 
and will use “Speed Mail”; and prices 
will have to be established which are 
within reason, both from the stand 
point of the Government and users 

Postal officials dislike to discuss 
rates at this point. One writer said 
the cost eases be 7 cents per letter, 
but officials will not confirm this. In 
any event, a volume business would 
have to be built up before the rate 
could be so low. Equipping a postal 
network with sending and receiving 
machines will take time and money 

But Postmaster General Summer- 
field is on record with this flat pre- 
diction: “The day is certain to come 
when the general public will have 
this service at postage rates little if 
any higher than at present of 


| thought the commercial was fine, dear. | said the show was lousy. 


Sales Management November 18, 1960 


Contents.of this 


BONUS-FOR-YOU issue . 


1. An alphobetical listing of all products used in the field, and 
monvfacturers of each 


2. Names ond addresses of all these manufacturers 


3. A listing of all known trade nomes with the product and 
manufacturer identified for each 


4. All products odvertised in this issue ore classified and listed 
This guides readers to the od poges where they'l! find more in- 
formation on what they seek 


5. Normal editorial content of a regular issue ossures immediate 
cover-to-cover attention 


6 A COMPLETE SHOW SECTION previewing the 15th Interna- 
tional Heating and Air-Conditioning Exposition, Chicogo, Feb. 
13-16 


When they’re ready to specify or buy 


The Directory Section is the acknowledged reference work 
in the Industrial-Big Building field since 1934 


Mower will your advertising dollar go farther . . . accomplish 
more! This is an issue that is a right-at-hand reference for the engi- 
neers and contractors you must reach. (In a survey of these all paid 
subscribers, 96% report they keep it euiiiioe the year, 75% refer 
specifically to its advertising pages. ) 


No wonder nearly 300 advertisers appear each year! Make sure 
you too will profit from this all-in-one January issue with a Direc- 
torv Section, Show Preview, and regular editorial content. Start off 
1961 impressive ‘ly by using extra space for extra emphasis on your 
entire line. Re ul: ir space rates apply, December 10 closing date. 


KEENEY PUBLISHING CO., 6 N. Michigan, Chicago 2. 


Sales Management November 18, 1960 


SALES MANAGEMENT Announces A New 


DIRECTORY 
OF 
KEY 
PLANTS 


Accounting for Half of All Value Added In U. S. Manu- 
facturing for All Plants with 500 or More Employees 


ae 
SIC Code | Emp| 
Old New| (hh) 
Bay international Paper Panama City Fla | Pulp Mills 2611 2611 8 
Bay international Paper Panama City Fla | Paper & Bd 2612 2612 | 6 | 
Bradford | Humphreys Gold Corp Lowtey Fla | Thonium 3339 3339 | .»s ie a : 
Broward Universal Concrete Pipe Box 215 Dania Fla | Pipe 3271 3271 5 4 
Dade City Products Miami Fla ice 2097 2097 5 Be 
Dade Lownlite Box 97 Miami Flo Outdr furn 2514 2514 5 a ! ; 
Dade Adoms Engineering Co Ojus Fla | mil furn 2514 2522 | 5 | 
Dade Miami Daily News Box 410 Miami Flo | Newspaper 2711 2711 8 
Dade Miami Herald Publishing Co Miami Fla Newspaper 2711 2711 19 
: Dade Maule Industries Box 645 Miami Fla sand rock 3272 3271 2 
Dade ludman Corp Box 276 North Miami Fla extrusions 3352 3352 6 
Dade Noma Spray Div Noma Lights Miami Fla sprinklers 3431 3431 - 
Duval Jno Swisher & Sons Jacksonville Fla | Cigars 2121 2121 | 20 
< Duval National Container Co Jacksonville Fla | Paper & Bd 2612 | 2612 | 6 
& Duval St Regis Paper Co nna Fla | Paper & Bd 2612 2612 | .5 


No other directory covers all industries, and reveals employment 
in each plant, an item which in most directories is handled by code, or as 
in Census releases is generally blacked out. Yet only if you know how 
large a plant is can you estimate its potential to you. 


In addition to the classification of plants by area shown above, we 
also show all plants in each 4-digit SIC Industrial category ranked in 
order of employment, 


Here, for example is part of a sample page showing the ranking of 
plants in the aircraft industry (which incidentally is the industry having 
the largest plants in the nation.) 


ORB TG Bie: AONE BEE Ses CS RE Be 
SAMPLE PAGE 


INDUSTRY 3721-Aircraft 


County Plant Name Location 


King Boeing Airplane Co 7755 E Marginal Way Seattle 


Son Diego Convair Div Gen Dynamics 3165 Pacific Hiwy San Diego 


Sedgwick Boeing Aircraft Co Wichita 


Los Angeles Douglas Aircraft 3000 Ocean Pk Santa Monice 


Los Angeles Northrop inc 1001 E Broadway Hawthorne 


Los Angeles Douglas Aircraft | long Beach 


Tarrant Convair Div Gen Dynamics Grants Lane 


Baltimore Martin Co Middle River 194 


-—_. ~ ° a EEE i anit n aa aaY eee Leonel 
This directory, covering nearly 6,000 plants, was prepared after a year of intensive research 
by Dr. Jay M. Gould, Managing Director of MARKET STATISTICS, INC. and Research Director of 


SALES MANAGEMENT, and is being offered at a special prepublication price of $48.00. 


MARKET STATISTICS, INC. — Pag a Date. 
630 Third Avenue | bie 
New York 17, New York Publication date November 15 

Pre-publication price will hold until Dee. 31 
Gentlemen : . 


Put us down for... copy (ies) of your DIRECTORY OF KEY PLANTS 


The understanding is that we will be billed at the special prepublication 
price of $48 for a single copy, $49 each for two or more copies. (Regular 
price will be $60 per copy) 


Traffic Managers 
tell us: 


Financial 
Responsibility 


is essential in 
selecting a carrier 


\ 
on 
>, 
“or 
sa 
~ 
— 


Our steady growth reflects the 
confidence our customers have in DC 


D-C has been serving its customers for 


almost 30 years... for the past 12 as the 
only coast-to-coast carrier. Our growth, 
year after year, reflects their confidence in 
us. It means that you, too, can specify 


you're dealing with a financially-sound car- 
rier... that your shipment, large or small, 
will get the care it deserves, backed by our 
full resources of men, equipment and facili- 
ties and the know-how that comes from 


D-C with the complete assurance that long years of experience. 


For the fastest and finest in truck service nationwide 
... always ship D-C, the Dependable Carrier! 


cS 


DENVER CHICAGO TRUCKING CO., INC. 


the ONLY direct coast-to-coast carrier! 
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ee SM MARKETING NEWSLETTER 


STRATEGY A giant wholesaler and 13 manufacturers are joining in an un- 
usual marketing program—to sell new lighting systems to busi- 

why not sell to industry ness and industry with a consumer-product type of sales approach. 

with consumer techniques? - + + Prime mover of the promotion: the wholesaler, Graybar 
Electric. .. . Participants: General Electric's Lamp Division 
and a dozen well-known makers of lighting fixtures. ... The 
target: an estimated $5-billion market in modernizing hard-on- 
the-eyes lighting systems in offices and plants built before 
1950. . . » The program: a Lighting Action Plan aimed at teaching 
electrical contractors how to merchandise lighting fixtures 
and systems to commercial and industrial users as simply as‘con- 
sumer appliances are sold. 


The campaign is being launched nationally by more than 1,600 
Graybar salesmen and the marketing manpower of participating 
wanufacturers and 200 electric utilities. The drive will be 
backed by heavy advertising and promotion throughout '6l.... 
The program will provide thousands of contractors with a com- 
plete package of sales and training aids dealing with lighting 
requirements, fixtures, and the market. Key device in the kit 
is a new light meter which shows directly, without computation, 
recommended minimum lighting levels for different types of 
buildings. .. . This ambitious project was more than 18 months 
in planning. Graybar worked with manufacturers in designing new 
lines of lighting fixtures. Today, when wholesalers in many 
industries are accused of slacking off on the selling effort, 
at least one wholesaler is molding new marketing techniques by 
spearheading a cooperative industry-wide sales drive. 


SELLING Competitors in the rugged photo-copy race are eyeing two import- 
ant developments. . . . Royal McBee is off to a solid start with 

new competition its Royfax photo copier. Unveiled at a private showing in March, 

in photo-copy race Royfax ($220) is now being. sold aggressively by all Royal major 
offices as well as 300 franchised distributors. Sales and service 
training was completed last month; a major ad campaign is getting § 
under way. Royal is counting on its long experience in designing 
and selling office systems to be its key to success. "It will only 
be a matter of time," claims H. C. Davis, senior v-p of marketing, 
"before we seriously challenge the present leaders in this ex- 
panding market"—a market he puts at $500 million by '65. 


A second competitive twist: American Photocopy Equipment has 
come up with its new Electro-Stat—a compact, desk-top copier 
using an electrophotographic technique (similar to Haloid- 
Zerox's process for larger machines). Made for APECO by Seeburg 
Corp., the high-price ($1,495) machine is dry-type and repro- 
@uces all colors and tones—while most other desk-top copiers 
are much lower priced but either require developing solutions 
or are limited in reproduction ability. The Electro-Stat is 
aimed at big-volume users. 
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NEWSLETTER (continued) 


— 94 


FAIR TRADE Another precedent-setting decision on "fair trade" is expected 
from U.S. Supreme Court this term. Docketed for review by the 

can out-of-state firms high court is a New Jersey state court ruling against Eli Lilly 

enforce resale prices? & Co. The outcome will concern all fair traders. It could even 
establish a rule of law that will affect all marketing. .. . The 
Jersey court held that a manufacturer could not enforce minimum 
resale prices unless the firm is registered to do business in the 
state. Lilly contends that a Constitutional doctrine followed 
by most states prohibits a state from requiring out-of-state 
firms to obtain authority to transact business within its 
borders. The objection to registering, of course, is the likeli- 
hood that local taxes will be imposed. 


The Supreme Court dealt fair trade a damaging blow earlier this 
year by ruling in the Parke, Davis case that manufacturers could 
not use wholesalers and other retailers to punish a cut-rate 
seller (SM, April 1, page 56). If the upcoming verdict goes 
against Lilly, fair traders may be discouraged from seeking 
further rulings from the Supreme Court. (It will be recalled that 
back in 1951 the high court practically torpedoed fair trade, 
only to have Congress pass a new enabling act.) 


SPEED More companies are streamlining the often inefficient task of 
transmitting and processing field sales data. .. . Now, Hardware 

machines-plus-phones Mutuals-Sentry Life insurance group is putting in the largest 

cut costs, Scnsifen Data-Phone (Bell Telephone) system used by business to date. It 
will link the company's headquarters in Stevens Point, Wis., 
with 32 sales offices throughout the U.S... . The objective: 
to improve customer service, reduce operating costs, and benefit 
from greater efficiency and speed in obtaining current market- 
ing, economic and financial data for management decisions... « 
The method: Data-processing machines are permitted to talk with 
each other, long-distance, much the same way that humans do. 
Compact Data=-Phone sets are placed between the business machine 
and the telephone at both sending and receiving locations. A 
regular phone call is placed; then, with flip of a switch, the 
machines do the talking. The system handles information from 
any media: punched cards, paper or magnetic tape—even handvwrit- 
ing and diagrams. 


MISCELLANY Insiders expect Federal Communications Commission to okay the 
nation's first major pay TV experiment. The Hartford, Conn., 

pay TV...leisuretime... teSt would be 4 5-year, $10-million effort backed by Zenith Radio 

ready-to-buy consumers and RKO General. .. . New facts on how Americans spend their 
leisure time are being uncovered by Census Bureau, under con- 
tract with the Outdoor Recreation Resources Review Commission. 
The leisure-time study covers all four seasons of the year, with 
personal interviews of 16,000 households. Results are due for 
publication in September ‘61. . . . Special class of ready-to- 
buy consumers: the 15-million Christmas Club members now receiv- 
ing checks totaling $1 1/2 billion. But the Christmas Clubbers 
plan to spend only 30% for Christmas ; hang on to 51% as savings; 
put 19% into paying taxes and year-end bills. 
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Knott's Berry makes it...LOOK sells it 


“Our exclusive campaign in LOOK 
spearheaded the opening of new mar- 
kets throughout the West and was the 
key factor in the complete sell-out of 
our entire crop of Knott's Berry Farm 
Frozen Boysenberry Juice,” reports 
George Drnek, Sales Manager of the 
California Frozen Juice Company. 


With an exclusive series of ads in Look 
Magazones 5, 6 and 7, Knott’s Berry Farm 
Frozen Boysenberry Juice was introduced 
to the entire area west of the Mississippi 
River this spring. Some markets were sup- 


plemented by local radio and newspapers. 

“However, there were many key Western 
markets,” points out Mr. Drnek, “in which 
Look is, and has been, the only medium 
used. Kansas City, Dallas, St. Louis, Des 
Moines and Albuquerque to name a few. In 
each case, our ability to gain wide-spread 
distribution, immediate consumer accept- 
ance and complete sale of our entire stock of 
boysenberry juice is directly attributable to 
our LOOK campaign.” 

In the past five years, LOOK has gained 
more advertising revenue and more ad- 
vertising pages and more circulation than 


any other magazine in its field. One rea- 
son for this vitality is LooK’s outstand- 
ing record in producing results. For 
LOOK means sales. 


JOHN NEVIN BAUMAN 


DYNAMARKETER 


The Gentleman Truckster 


By LAWRENCE M. HUGHES 
Senior Editor 


Put your prospect on a pedes- 
tal: When people become buyers, 
they have practically their only 
opportunity to play king—to 


exercise freedom.” 
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at White 


To sell trucks, you don’t have to swashbuckle. 

A quiet, courtly minister's son named John N. Bauman 
personifies the fact that the brawny trucking industry is 
“growing up” in more than physical size, and that empathy 
with customers can be established without carefree 
camaraderie 

Among members of American Trucking Associations, 
meeting recently at New York's Waldorf-Astoria, the 
president of White Motor Co., Cleveland, stressed in- 
stead the “engineered sell.” He could greet customers 
with one hand while he slowly nursed a tall whisky with 
the other. And he talked in specific terms of meeting 
their needs 

In this rugged industry, against really rugged rivals, 
Bauman has found ways to gear White for a growing 
share of the heavy-duty (26,001 pounds and more) truck 
market. Already, White has moved up to the No. 2 spot, 
behind International Harvester. Mack Trucks, General 
Motors, Ford and others follow. 

(To meet Harvester on still another front, White has 
just acquired the farm machinery assets of Oliver Corp., 
Chicago.) 


> John Bauman has sold trucks almost since the days of 
White “steamers.” Now 61, he started on the retail floor in 
1922. For 20 years he was v-p for sales. In this capacity, 
and now as president and chief executive officer, he has 
sent White's sales soaring to $333 million. In the last 
decade, when intercity ton-mileage by truck more than 
doubled, White’s sales more than trebled. 

And though he has led in tailoring trucks to a wide 
variety of prospects, he has always realized that person- 
ality counts, too 

For SM John Bauman once wrote a piece on the im- 
portance of “the first ten seconds”: To win confidence, 
“a good salesman always looks his prospect in the eye 
on meeting.” He mentioned one of White's most successful 
fleet salesmen who “can tell you the color of the eves of 
every truck operator he calls on.” 

He also urged: “Put your prospect on a pedestal: When 
people become buyers, they have practically their only 
opportunity to play king—to exercise freedom.” 

But especially he emphasizes the “engineered sale.” A 
graduate engineer (with a Bachelor's degree from Buck- 
nell and a Master’s from U. of Michigan), he spends a 
lot of time with White's engineers, getting trucks a ae 
and built to meet the operating conditions of customers 
in scores of industries and getting White's sales people, at 
all levels, to know and meet customers’ problems 

In the 60 years since this company’s first little steam- 
powered delivery vehicle started chugging, some 1,800 
makes of trucks have come and gone. White itself has 
picked up such brands as Autocar, Diamond T, Reo and 
PDQ (Pick-up-Delivery-Quick). But Bauman points out 
that in a sales rise from $102 million to $333 million in 
the 1950-59 decade, only $75 million of the current total 


was “acquired.” More than two-thirds of this gain 
stemmed from research and sales creativity. 

The Oliver acquisition would add about $90-million 
volume. 

Meanwhile, White is spending a record $6 million 
annually for research and development. Through 36 com- 
yany-owned sales and service branches (most of them in 
ates markets), 200 distributors and 400 dealers in the 
U.S., five branches and ten distributors in Canada, and 
sales and service dealers in 70 other countries around the 
world, Bauman is stepping up salespower. 

“In our own domestic branches,” he explains, “we now 
have about 200 salesmen. In addition, our 20 territory 
managers help distributors and dealers to train their 
salesmen.” 

Though a single sale can be substantial, the annual sales 
and service volume is spread over thousands of customers 
The average price of one of White’s trucks is $9,000, but 
the range on one Autocar goes from $3,500 to $30,000. 

Other than the Government (Reo and Diamond T 
supply combat vehicles for the armed forces), the average 
annual volume per customer comes to about $1 million 
“Our largest ‘commercial’ order last year,” Bauman says, 
“was $13 million from a Texas-based carrier. (You may 
be sure that I got in on that!) But many of our customers 
still buy just one truck at a time.” 

Though White tailors to meet the needs of virtual) 
all industries, its biggest customer groups, in order, are 
certified and contract carriers, the construction industry, 
petroleum, and chain-store and wholesale food companies 
All customers seek long and efficient, low-cost truck life. 
Bauman boasts: “Our trucks are built for 500,000 miles 
w more. A modern diesel (of White's Superior Division) 
will go 250,000 miles without a major overhaul.” 


> At the same time the president works with his engi- 
neers to reduce cab weight with such materials as fiber 
glass, and to compress drive-and-power units to offer cus- 
tomers more cargo space, under the still very varied state- 
to-state weight and size limitations 

He is not worried about the effect on motor trucks of 
some recent trends toward piggyback and fishyback (motor 
trailers transported on railway flatcars and on barges). 
White counters with “highway trains.” Already, Massa- 
chusetts and New York State toll roads permit one tractor 
to pull three semi-trailers—to an over-all length of 98 feet 
nl a gross weight of 127,400 pounds or 64 tons. Mid- 
western toll roads are testing the effects of even bigger 
and heavier combinations. 

Under the Federal Aid Highway program, today’s 
12,000 miles of 4-lanes-and-more divided highways would 
multiply five-fold in 15 years. The trucking industry ex- 
pects the ton-mileage of intercity motor carriers to expand 
from 290 billion in 1959 to 640 billion in 1969. (That 
year will be the centennial of the first coast-to-coast 
railroad!) (continued on page 62 
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INCOMPARABLE 
CONVENTION 
AND SHOW CENTERS 
IN THE SOUTH 


+ 


Meetings + 25 to 2000 
Banquets « te 1500 
Guest Rooms + 600 


— 
DINKLER —TUTWILER 


te 1300 
Guest Rooms + 450 


DINKLER — JEFFERSON DAVIS 
MONTGOMERY, ALA. 


* 15 to 350 
eae; to 275 
Guest Rooms «+ 250 


DINKLER—ANDREW JACKSON 
NASHVILLE, TENN. 
—— * 40 to 400 


Ba se to 350 
Rooms « 400 


WRITE SALES MANAGER 
AT THE HOTEL OF YOUR CHOICE 
FOR COMPLETE CONVENTION BROCHURE. 


Carling Dinkler 
President 


Carling Dinkier Jr. 
Exec. V. P. 


DINKLER 
HOTELS 


Ay! 1 een Tree 
ESERVATIONS 
wt vem MUrray Hill 8-0123 
WASHINGTON: EXecutive 3-6481 
CHICAGO: MOhawk 4-5100 
DETROIT: WOedward 2-2700 - 
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JOHN NEVIN BAUMAN (ontinved) 


DYNAMARKETER 


But John Bauman would rather talk 
about “cooperation between carriers.” 
He is silent about what some 18 or 
20 million trucks (and millions of 
trailers) might then do to the railroads. 
And he is unworried about the effects 
of airfreight—which then would ac- 
count for “only 0.3% of the ton-mile- 
age anticipated by all forms of trans- 
portation.” 

In fact, White does its bit to keep 
the jets flving: It now provides trucks 
capable of pumping “10,000 gallons 
of jet fuel into huge jet planes in less 
than 20 minutes.” 

The growth of truck transportation 
has brought no trend toward mo- 
nopoly. Though the number of do- 
mestic trunk airlines is now being cut 
to ten, and the Class 1 railroads to 
about 100, some 18,000 trucking com- 
panies still travel between states. 


> Despite the diversity of prospects 
and problems, White’s sales people 
are not “industry specialists.” A 
pioneer in sales training in this in- 
dustry, Bauman shows that “we use 
two methods: (1) We get the sales- 
men to understand the application of 
motor trucks to customer require- 
ments and to state laws, and (2) we 
show them our product advantages. 

“On highway jobs, for example, 
we tell them why our trucks will do 
more work on long-line hauls with- 
out overloading any axle. On all jobs, 
we sell money-making time.” 

White provides salesmen with de- 
tailed charts to help fit products to 
needs — and, if need be, to revise 
the products. Bauman says that “at 
least half of all our people are capable 
of applying them. These include all 
territory and branch managers, and 
increasingly, distributor and dealer 
people.” 

The company has a low rate of 
turnover among salesmen. They seem 
to grow with age and experience 


Our breakfast was interrupted by a 
call from a veteran who was retiring, 
but who still wanted to keep working 
on some accounts. Bauman said that 
he could. 

White acquired Oliver, Bauman 
says, for its “potential earning power.’ 
In recent years Oliver's farm equip- 
ment volume has ranged between $75 
and $88 million, but its profit picture 
has been less steady. Oliver will be 
operated as a separate subsidiary, 
with separate distribution. Bauman 
believes that “we can give Oliver 
more resources and stability, as well 
as financial guidance. Five of our 
key people will sit down with them 


once a month.” 


> Bauman expects to spend a con- 
siderable amount of time on the new 
subsidiary. He also points out that 
“we've been building middle and 
higker managers for the last 15 years 
We now have a strong management 
group. Some of them will help 
Oliver. But probably we'll name an 
Oliver man as president. 

“Oliver is our largest acquisition. 
We intend to make a go of it before 
we even consider taking on any 
others.” 

But White, at least, can afford to 
look. In the last decade its after-tax 
earnings have more than trebled to 
$14.2 million. An average of two- 
thirds of these earnings has been 
plowed back. Working capital has 
mounted steadily to $100 million. 

In contrast with some of its rivals, 
this Cleveland outfit is still small fry. 
But it may be worth noting that, 
in the first four years of John Bau- 
man’s presidency, White stepped up 
sales more than 50%. In this period 
Ford Motor’s sales rose about 17%, 
Harvester’s were ahead about 9% and 
GM's less than 4%. After 60 years, it 
would seem, White still has a lot of 
steam. ® 


REPRINTS AVAILABLE 


copies write: Readers’ 
Ave., New York 17, N. Y. 


FOOD PACKAGES 
as housewives see them 


The entire three part series is now available in one easy-to-keep 
form, bound together as a 24-page booklet. Price is $1.00. For 


Service, Sales Management, 
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There are many keys to Canada 


The one that opens the biggest door is 
Weekend Magazine and its French language 
edition Perspectives. 

It is your welcome entry into 1,880,000 homes 
every week — four out of ten of all the homes 
from coast to coast. 

What's more, Weekend Magazine /Perspectives 
is read and re-read over the weekend when 
the family is together and most buying deci- 
sions are made. 

Weekend Magazine/Perspectives is truly Cana- 
dian in editorial content and in home penetra- 
tion through the 35 newspapers which carry it 
to its millions of readers. It has the friendly, 


The biggest single 


selling force in Canada 


informative, entertaining character Canadians 
want and to which they respond. 


Recognition of this is the fact that, year 
after year, advertisers invest twice as many 
advertising dollars in its pages than in any 
other Canadian magazine. To reach the vast 
$15,000,000,000 Canadian market, the power 
of print is required and the biggest single 
selling force in Canada is Weekend Magazine 
Perspectives. 

Are you using the right key to Canada? 


Represented in the U.S.A. by O’Mara & Ormsbee 
—New York, Chicago, Detroit, San Francisco 
and Los Angeles. 


UY gua 
Weekend 


MAGAZINE AMD ITS FRENCH LANGUAGE EDITION 


Perspectives 
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Alice in Numberland 


CHAPTER IV 


The Art of Balance 


SY 


... The Knight fell heavily on the top of his head exactly in the 


path where Alice was walking. 


“I hope no bones are broken?” 
“None to speak of,” the Knight said ...“The great art of riding, 
as I was saying, is—to keep your balance properly...’ 


Proper balance in direct selling and advertising is impor- 
tant, too! Publications used to carry your sales message 
should be in tune with your sales objectives and markets. 


Rather than detail here a wonderland of superlatives or a 
numberland of statistics, we ask you to take the time to 
talk to your PRODUCTION representative—or write us 
direct for details on how PRODUCTION can help you 


You'll be impressed with the exciting “firsts” and “onlys” 
in circulation policy, the challenges made regarding read- 
ership, and the effective balance of market penetration! 
PRODUCTION is probably the most effective industrial 
magazine in America today. It can prove to be an excit- 
ing supplement to your direct sales efforts in 1961—and 
at no increase in cost! 


PRODUCTION 


the magazine of manufacturing 


Bramson Publishing Company, Box 1, Birmingham, Michigan 
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Out Go the Distributors 
— And Up Go the Sales 


The No. 3 maker of outboard motors eliminated its distributors, 


hired and trained its own factory sales force. Now sales are 


up, costs down, and it has the best dealer organization yet. 


Suppose you re the chief sales 
executive of a big, successful manu 
facturer of outboard motors 

Your company is the third largest 
in the industry It's one of those 
much-talked-about “leisure indus 
tries. Total outboard sales are taking 
an upward path And your company 
is steadily enlarging its share of the 
market 

You are selling through distributors 
to dealers. Virtually all of your major 
competitors are selling with their own 
sales forces direct to dealers 

The question: Do u stick to the 
status qu ” After all vou re doing 
well. You're hooked to one of the 
biggest, growingest markets of all 

Or do vou fire the distributors and 
switch to vour own factory sales force? 
It's something of a gamble. It means 
hiring and training salesmen and fie ld 
sales managers. But this could im 
prove your profit margin; it could 
help vou do a more effective job of 


selling and servi« ing 


®& That's the situation that Norman 
C. Owen faced three vears ago. H 
was, and is toda the sales vice 
president * the third largest manu 
facturer of outboard motors, th 
Marine Products Division of McCul 
loch (¢ orp 

The decision: McCulloch, maker of 
the well-known Scott line of out 
boards, would begin a program. of 
gradually eliminating its distributors 
and selling direct to dealers with 
own sales torce 

Last month McCulloch completed 
its switch from distributors to factory 


it 
1S 


salesmen. Note the results to date 
® Sales are up sharply 
® Selling costs are down 


® Marginal dealers have been 
eliminated. Unit sales per dealer have 
almost doubled 


The company is well on the way 


SCOTT OUTBOARD MOTORS are now sold directly to dealers by salesmen of McCul- 
loch Corporation’s Marine Products Division. A major phase of the program for 
building a factory sales force was to school salesmen in all aspects of the motor. 
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DOWN TO EARTH 


“How to sell 
CREATIVELY” 


The opportunities of the '60’s are yours 
for the selling . . . to those salesmen 
who will apply the four principles of 
creative salesmanship. “HOW TO 
SELL CREATIVELY”... Dartnell’s 
new film dramatizing the creative side 
of selling will show your salesmen how 
to SELL MORE ...SELL NEEDS... 
SELL UP ... and SELL NOW! 

No other film defines creative sales- 
manship as clearly or goes as far to- 
ward helping salesmen put creative 
ideas to work. It can easily be fitted to 
any sales training session, sales meet- 
ing program, or convention. 


A 30-minute, 16mm. motion picture. 
Available for outright purchase or 
rental. Details on request. 


DARTNELL 


4664 RAVENSWOOD © CHICAGO 40, ILL. 


THE NATION'S 


7th 


INDUSTRIAL 


MARKET* 


Data recently compiled by 

the analysts of Dun’s Review 

reveal that the Quad-City area 
ranks 57th in size by the accepted 
standard of value added by manu- 
facture. Over 500 firms contribute to 
this volume. 


* Dun's Review, July, 1960 
65°/, of employment is on Iilinois side. 


ROCK ISLAND ARGUS 
MOLINE DISPATCH 


REPRESENTED BY ALLEN-KLAPP CO 
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toward achieving the three primary 
objectives of this new system of prod- 
uct distribution. They are: 


1. To increase the profit margin. 


2. To produce a more thorough 
sales effort. 


3. To improve the follow-through 
on sales, service and promotion. The 
company had found, for example, that 
certain dealers weren't moving on 
Scott promotions. They seemed to be 
waiting for outside impetus and help. 
Three years ago this impetus had to 
come largely from the distributor 
organization, whose interests were 
divided among the many products 
they sold. 

The company decided that the best 
way to achieve these objectives was 
through an efficient, well-trained 
factory sales organization. 


» Once the decision was reached, the 
company set up a “laboratory” experi- 
ment right at the doorstep of its 
Minneapolis headquarters. 

In September of 1957, the Minne- 
sota distributor was dropped. The 
company set up a factory branch sales 
operation to cover the state. 

Once the reports from this “labo- 
ratory” were tabulated, the die was 
cast for a complete nation-wide direct 
sales program. It would only be a 
matter of time, so far as McCulloch 
planning was concerned, until nearly 
all distributors would be dropped. 

The Minnesota branch, operating in 
1957 and 1958 with three factory 
salesmen in the field, produced a 
24.3% increase in unit sales for the 
territory over the preceding fiscal 
year. “This was too significant a figure 
to be ignored,” Owen declares. “We 
set out to take advantage of it.” 

After evidence continued to pile 
up in favor of direct-to-dealer selling, 
a final decision to move swiftly to- 
ward this objective was reached early 
in July 1958. By the end of August, 
McCulloch had hired and trained 22 
new sales representatives and six 
field service engineers, and had termi- 
nated contracts with 13 additional 
distributors. 

Then more sales reports for Scott 
motors and for the industry rolled in. 

McCulloch sold 24.6% more motors 
in 1959 than in 1958, and dollar 
volume increased 36.7%. At the same 
time, the industry as a whole dro ped 
9.2% in unit sales and 3.4% in delar 
income. To Owen, this was sub- 
stantial proof that the decision to 
change from the distributor arrange- 
ment to direct sales was the right one. 

Selling costs are also lower now 
Says Owen: “It costs us about one half 
the dollars to sell direct as it did when 
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sales came through distributors.” 

The new set-up also enabled Mc- 
Culloch to upgrade its dealer opera- 
tions by eliminating marginal dealers. 
The result: much stronger dealers. 
Their average purchases of Scott 
motors increased 95.2% as a result. 

The dealers are happier about the 
new set-up too. Not only are they 
selling more Scott motors, but they 
are getting a 2% higher margin now 
that the distributors have 
eliminated. 

In mid-summer 1959, Owen and 
his fellow McCulloch officials elected 
to consolidate their gains until the 
following summer rather than attempt 
another broad-scale direct territory 
move too soon. At that time the sales 
department devised the name “Opera- 
tion Columbus”"—a name chosen be- 
cause Owen had decided to complete 
the move to direct sales Arner. vo 
the nation by Columbus Day, Oct. 12, 
1960 

During the past year, Owen has 
been adding new sales personnel and 
at the same time grooming older staff 
members for increased responsibili- 
ties in new job areas. They moved 
into their new jobs on Aug. 15, 1960, 
when 27 additional distributors were 
dropped. This left only three distrib- 
utors in the western mountain and 
Great Plains states where direct 
territory men could not be supported 

The 1961 field sales organization 
will consist of 68 men as compared 
to 50 in 1960. The direct selling 
force has nearly doubled since 1959 


been 


> Minute details have been worked 
out in an effort to insure that the gains 
made in sales in the past two years 
will be maintained. Careful and 
thorough training as well as promot- 
ing from within the sales organiza- 
tion are important elements of the 
program. 

“Operation Columbus” terminated 
Oct. 12 when salesmen completed re- 
franchising their dealers. Owen be- 
lieves Scott motors now are in a 
stronger position to bid for an even 
greater share of the outboard market 

“There's no question but what di- 
rect territory on has a number of 
advantages,” he says. “Salesmen have 
only two loyalties—to the dealer and 
to the factory. A position of loyalty 
like this will encourage giving more 
constructive thought to marketing. 
The effect of this already has been 
demonstrated. 

“It puts the factory closer to the 
dealer, who now feels a better rela- 
tionship with the company. We are 
not the far-removed entity we once 
were. Now that we're much closer 
to the dealer, no more ivory tower 
decisions for us.” ® 


here's the essence of persuasive packaging 


Gard- Gardner Structura/ De- Gard- 
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Persuasive Package 


help you 
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DIAMOND NATIONAL 


THE GARDNER DIVISION 


MIDOLETOWN, OHI0 
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Machine Application 


Gardner Package Testing, 
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PERSUASIVE PACKAGING 


TAKE THE SACRED COWS 
OUT OF SALES FORECASTS 


Here is how five industrial companies licked their sales forecasting prob- 
lems—and how the sales executive can now transform forecasting into 


a valuable marketing tool. But first all assumptions must be examined. 


Too many companies selling in- 
dustrial products today pass off sales 
forecasting as a frill—or “go along 
with it,” without real confidence in 
the results 
Thev are often content to think 
that in their market there are so many 
“indeterminables” that accurate fore- 
casting is impossible. In a way, these 
so-called “indeterminables” are sacred 
cows which will forever baffle and 
befuddle forecasting efforts. That is 
until someone tackles them with the 
conviction that nothing is sacred. 
But how 
heard these familiar excuses? 
business is different.” 
are too intangible.” 


times have vou 
“Our 
“The factors 
“It changes 
too much from season to season.” 

We tried it once and the forecast 
was way off.” 


many 


“Don't have enough 
statistics on our industry.” ... “It's 
really not worth trying to predict 
what will happen.” 

These remarks frequently come from 
executives who have never been 
properly acquainted with true sales 
forecasting—or base their reasoning on 
sales forecasts which were not properly 
developed or understood 

Marketing directors and sales man- 
agers can make forecasting one of 
their most valuable tools. We hope to 
prove this point by describing « few 
actual case histories taken from our 
files—showing how companies faced 
with similar roadblocks cleared the 
way to make forecasting successful. 

Proper sales forecasting is a skillful 
blend of facts and judgment, and it’s 
essentially a 2-step process. First 
you gather as much valid factual in- 
formation as is practical, comparing 
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Vice President 
Barrington and Co., Inc. 
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the cost of gathering the facts against 
the anticipated value of the fore- 
cast. The second step is bringing ex- 
perienced judgment to bear on in- 
terpreting, evaluating, and using the 
facts that have been gathered. This 
even calls for some old-fashioned in- 
stinct once in a while, although there's 
less of this needed every day, as skills 
applied to the fact-gathering step im- 
prove. 

In the examples that follow, there 
are sey eral 


common denominators 


which are worth noting: 


1. At the outset, each company did 
not have enough of the right kind 
of facts to do effective sales forecast- 
ing—and each wasn’t at all sure it 
was practical to get these facts. 


2. A careful job of planning pre- 
ceded the field work in each case 
This permitted going after the best 
aber Ss facts directly and without 
lost motion. 


3. The analysis and judgment phase 
involved making comparisons of data 
on trends, competitive picture, prod- 
uct acceptance, etc., in a manner that 
produced meaningful and significant 
conclusions. (Knowing what to do 
with the facts once you collect them 
is as important as having the facts 
themselves. ) 


4. The forecast was used as a tool 
—not as an end in itself. The market- 


Sales Management 


ing plan for the product was geared 
to meet the anticipated situation as 
reflected in the forecast. 


A word about what forecasting is 
—and what it is not: 

Forecasting is a reasonable estimate 
of what can be expected to happen 
in the future. It is based on an evalu- 
ation of currently known data, with 
both probability and results of these 
data being influenced by logically re- 
lated factors such as trends. 

Forecasting is not the active setting 
of goals or targets for sales. Such tar- 
gets may be based on forecasts, but 
they frequently represent another fac- 
tor: What management would like to 
have happen. 


Case No. 1—A Major Producer of 
Multi-Wall Paper Bags 


To reorient its product marketing 
program for several years ahead, mar- 
keting management needed a fore- 
cast of the probable sales volume 
which could be expected from all 
segments of the market for multi- 
wall bags used in industrial packaging. 

The diversity of uses—and thus 
markets—for multi-wall bags is al- 
ready tremendous and has been on 
the upswing in recent years. But vari- 
ous users have differing specifications 
—and forecasting the entire industrial 
market means assessing the needs for 
the almost unlimited number of sizes, 
layers, coatings, etc., which the pro- 
ducer must provide in the proper prod- 
uct mix. 

The first step, therefore, was to 
reduce the problem to manageable 
dimensions. A comprehensive study 
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A Few Basic Pointers 


on Sales Forecasting 


The sales forecast is the first step in making sure that profits 
ere planned, not just depending on them to “happen.” 


In each of the case histories cited, forecasting went far beyond 
straight statistical projections of previous sales (with the inherent 
pitfalls of compounding the errors and false assumptions of the 
past). Instead, considerable effort was devoted to probing into 
many of the basic marketing factors which influenced historical 
sales trends—and to assessing their pertinence in the future. 


The basic ingredients in successful sales forecasting are: 

@ A thorough grasp of the scope and noture of your present 
market, your company’s position in thet market, and the reasons 
for that position. 

@ An informed perspective on how that market will develop, 
as influenced by such key factors as customer needs, prices, 
product features, and the pressures of competition. 


@ An experienced appraisal as to how your sales and profits 
will fare in the light of the market of the future if you continue 
with present marketing objectives and practices—and the alterna- 
tives that could be applied to improve those prospects. 


The testing of sales forecasts to verify their validity is a 
frequently used—and valuable—technique. Testing for short 
periods of time, or on one item in the line, or in a particular 
territory, often develops confidence in the usefulness of sales 


forecasting before it is used as the foundation for major marketing 
changes. 


As a corollary, the need for adjustment of forecasts to keep 
them current with changes in conditions seems obvious; yet it is 
too often delayed to the point of invalidating existing data. 
Changes in economic conditions, in competition, in sales policies, 
in product, in cost of manufacture—these and other factors must 
be kept under regular surveillance and interpreted as to their 
impact on the forecast. 


A final note of warning to those who seek to use sales fore- 
casting as a tool for attaining realistic profit goals: Be Objective. 
Sales forecasting has earlier been described as a look at what is 
likely to happen—not what management wishes would happen. 
For the forecast to be meaningful, a coldly realistic appraisal of 
all of the facts, and their true significance, is essential. Those 
who forecast—and those who make decisions on the forecost— 
cannot afford the luxury of wishful thinking. 
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of the types of markets most likely 
to use multi-wall bags in large 
quantities resulted in selection of 11 
basic users. These 11 major elements 
of the market could, with proper treat- 
ment, be defined in rather clear-cut 
terms. Information gathered on them 
would reflect the whole market. 

Personal calls were made on the 
principal users or prospects in these 
selected industries in a study of their 
future packaging requirements In 
these visits, purchasing agents, mar- 
keting executives, research depart- 
ments, and members of the planning 
staff were interviewed in depth, their 
estimates of requirements gathered 
and appraised. To get full cooperation 
from each respondent, it was decided 
in advance to provide a summary of 
the trends for each industry to each 
of the parti ipating compames 


> An important part of the data 
needed for a valid forecast was in- 
formation on significant trends in 
these customers’ requirements in bulk 
handling, bag sizes, bag types, and 
the like. As it developed, useful in 
formation was also gathered about the 
customers’ changing requirements with 
respect to palletized delivery, ordes 
evcling, and more widespread inven 
tory points Data was also obtained on 
their general buying philosophies 
such as the tendency to increase the 
number of suppliers as volume re 
quirements increased, as al hedge 
against shortages, strikes, etc. Of 
course, a statistical studv of over-all 
sales data for the companies and the 
industries involved was also con 
ducted; but, it is important to note 
the use of depth interviewing in se- 
lected companies and selected indus 
tries revealed certain significant trends 
which would not have come out of 
the statistical work alone 

Much more than mere head-count- 
ing was required. The field research 
permitted a closer analysis of per- 
formance of individual sales territories 
and it also highlighted the fact that, 
while over-all divisional dollar sales 
volume was going up, the company’s 
share of the market was not increasing 
in several important industries (in a 
couple of these industries it was act- 
ually falling off much faster than com- 
petition’s ). 

The end result of this work was 
the development of a continuing pro- 
gram which provided specific esti- 
mates of potential volume by class 


INTRODUCING MPO’S 
SIMULATED SALE TECHNIQUE... 
A TESTED AND PROVEN METHOL 
FOR SPEEDING SALES EDUCATION 

OF ALL MEN 
IN YOUR SALES FORCE 


If you've searched for ways to attain a greater de- 
gree of involvement by your sales force . . . to moti- 
vate salesmen to solve their own sales problems thru 
creative analysis ...to obtain faster feed-back by 
which you can gauge individual and group progress 
... then MPO’s Simulated Sale Technique merits 
your thorough investigation. 

Here for the first time is a simulation technique 
that performs at the sales force level... where its 
results are most immediate and its benefits most 
needed. 

MPO’s Simulated Sales Technique develops 
spirited involvement of all salesmen in the training 
session in an atmosphere as dynamic as the actual 
sales call. 


MAY WE SUGGEST 

THAT YOU WRITE 

ON YOUR LETTERHEAD FOR 
OC) A FREE COPY OF 

THIS REPORT ON 

MPO’S SIMULATED 


we SALE TECHNIQUE 


MPO’s Simulated Sales Technique gives sales situ- 
ation realism to the training session, yet overcomes 
salesman self-consciousness through aggressive 
group participation. This interchange also speeds 
assimilation of product story. 

MPO’s Simulated Sale Technique gives the train- 
ing leader immediate feed-back on the progress of the 
group and each individual in the group. 

Best of all, unlike most sales education programs 
that require an entire selling season or more before 
you can evaluate their effectiveness, you’ll be able to 
pre-judge the performance of MPO’s Simulated Sale 
Technique in just one hour without investment or 
obligation. 


SALES 
EDUCATION 
DIVISION 


VPO 


SALES AND TRAINING 
PROGRAMS, INC. 


527 MADISON AVE., NEW YORK 22, N.Y. - MU 8-7830 
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KEEP MOISTURE IN... 


KEEP MOISTURE OUT 
with kennedy packaging 


nensitgiid er 


Delicate dentures are shipped 
from laboratory to dentists in 
liquid-filled Zip-Lip bags in 
cartons, assuring safe arrival, 
economically. 


Intricate electrical com- 
ponents easily damaged 
by moisture and high hu- 
midity are protected in 
storage and shipment in 
Zip-Lip bags. 


reseal | 
reopen / 
repeatedly 


when your package must 
PROTECT/ENHANCE /REVEAL/SELL 


..-call kennedy 


Write today for your 
free copy of “This is 
Kennedy,’ illustrated 
16-page brochure. 


KENNEDY CAR LINER AND BAG CO., INC. 
7000 Prospect Ave., Dept. L , Shelbyville, Indiana 


Offices in most principal cities. See the yellow pages in your phone book. 
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of industry. These estimates served 
as a vaiuable guide in production and 
inventory planning. In addition, it 
was possible to make specific recom- 
mendations as to changes in sales 
effort — including relative attention 
each class of customer would need to 
achieve sales goals established as a 
result of the forecast. In this case, 
the sales forecast was put on a con- 
tinuing basis whereby the participating 
companies participated in an annual 
industry-wide survey to verify or re- 
vise forecast figures for the benefit 


of all 


Case No. 2—A Large Manufacturer 
of Variable-Speed Drives 


This company had thrown up its 
hands at the problem of estimating 
its current commercial market poten 
tial. Variable-speed drives are not only 
complex products with many applica- 
tions, but their markets extend to al 
most every known industry. For ex 
ample, variable-speed drives can be 
mechanical, hydraulic, or electrical 
and they are used in such industries 
as machine tools, textiles, paper rub 
ber, plastics, printing, bakeries, chem 
ical plants, and a host of others 

Initial research unearthed volumi 
nous statistics covering the operations 
and activities of practically all of the 
industries using the product. The first 
problem was to chart a path through 
this welter of detail to reach the 
significant facts. The starting point 
selected: development of engineering 
data on desirable characteristics of 
the product from the marketing stand 
point. The basic source: the com 
panies whic h spec ify and ac tually use 
the equipment 

The survey plan was laid out to 
insure representative coverage—across 
the entire U. S.—of manufacturers 
agents, and other users of the equip- 
ment. Calls were also made on con- 
sulting engineers and top-line execu 
tives of other manufacturers of vari 
able-speed drive equipment 

In the course of this “on the scetTie 
fact finding, data was gathered (and 
later appraised) on the many factors 
governing the long-range success of 
competitive companies- i.e., capabil- 
ities of their R & D efforts, financial 
soundness, and marketing effective- 
ness. 

Another factor (and a difficult one) 
was development of market potential 
for the next ten years for each of 
the higher -sales- volume machines 
which use variable-speed drives. Mar- 
ket facts on the many types of equip- 
ment involved had to be sifted, then 
tempered with judgment and knowl- 
edge gained during the field work 

What were the final conclusions in 


EVALUATED 


PRODUCTS ARE EVALUATED... 
SPECIFIED ...APPROVED... 
REQUISITIONED . .. as a result 
of buyers’ use of manufacturers’ 
catalogs in Sweet's Files. 
26,000 buyers’ responses to 
more than 80 studies clearly 
document the significant 

role of catalogs in increasing 
selling opportunities for 
manufacturers who employ 
Sweet's system. Your Sweet's 
Representative will gladly 

review the results of these 
studies with you. Call him or 
write to Sweet’s Catalog 

Service, Div. of F W. Dodge 
Corp., 119 W. 40th St., 

New York 18. 


terms of sales forecasting? Principally, 
these two points: 


1. The market for this company’s 
particular line of drive was larger 
in dollar volume and profit potential 
in four industries—and definitely 
smaller in three—than company man- 
agement had thought. 


2. The client’s product, as pres- 


ently designed, would have rough 
sledding because it had certain in- 
herent disadvantages 


standpoint. 


from a_ user 
these problems 
were corrected, it would have difficulty 


Unless 


matching present as well as anticipated 
competitive - products. 


Case No. 3—An Importer of a Class 
of Synthetic Jewels 


This client’s problem was brought 
to light by recent pricing activities 
and strong competition in the market- 
ing of jewelry. Severe declines in 
sales volume resulted from introduc- 
tion of lower-price merchandise from 
competitors in the U. S. and abroad. 
Consideration had been given to the 
possibility of widening the market, 


The 
TROY N.Y. 


ABC Retail Trade Zone 
Is Steadily Becoming a 


BIGGER and BIGGER 


Segment of the 
TROY-ALBANY-SCHENECTADY METRO AREA 


..W.Y.’s 3rd LARGEST 
BIG TROY HAS 


. . - 233,000 POP. 65,888 HOMES 
. . » $450,781,000 EFFECTIVE BUY. INCOME 


RTZ MARKET 
22 CENTS A LINE 


48,909 CIRC. 
ROP FULL COLOR AVAILABLE 


FULL SATURATION COVERAGE (97% IN CITY ZONE) 


THE TROY RECORD 


AND 


THE TIMES RECORD 


TROY, N. Y. 


74 Sales Management 


November 18, 1960 


either by reducing prices across the 
board or by introducing smaller and 
less expensive jewels. Before taking 
action, however, the company decided 
to take a more careful look at the 
realities of the market. 

The characteristics of the product 
put it in competition with both the 
lesser grades of semi-precious stones 
and the higher grades of costume 
jewelry. Thus the marketing problem 
was to evolve a pricing structure 
which, at forecasted sales volumes in 
its particular segments of the jewelry 
market, would give the company op- 
timum profit over the next five or six 
years. 

Preliminary examination indicated 
that many thousands of jewels are 
sold throughout the U. S. through 
various kinds of outlets. Even within 
the retail jewelry trade, for example, 
there are many breakdowns of mer- 
chandise requiring the use of jewels. 
Analyses of industry statistics, import 
records, Government data, and ex- 
tensive company information were fol- 
lowed by discussions with the com- 
pany's executives. 


> A basis was then established for the 
outside consultants to seek information 
from _ distributors, manufacturers 
wholesalers, and retailers in this field 
Additional meetings with key person- 
nel of advertising agencies, mail order 
houses, and similar trade sources made 
possible a more detailed indication of 
the markets served—and of the share 
of market which could be reasonably 
achieved. Consideration was given to 
such factors as styling trends in jew- 
elry and the relationship of the use of 
this kind of jewelry to women’s cloth- 
ing styles and trends. 

Examination of the trends for 
colored stones and other types of 
jewels led to specific conclusions on 
what the company’s total sales volume 
would probably be during the com- 
ing few years. In turn, this was broken 
down by states and trade outlets. 

When all the findings were in and 
analyzed, the company had its an- 
swers: 


© A proposed pricing structure 
covering each grade of jewel by color, 
size, and shape. This would permit 
it to compete in the desired markets 


e A specific estimate of the dollar 
volume attainable in the next two to 
three years, and in the next five years 


® Details of specific revisions which 
would be required in the promotional 
and marketing effort, including organ- 
ization, channels of distribution, and 
advertising—with realistic cost esti- 
mates for the period ahead. 
(continued on page 76) 


Kodak Camera Proves 
Top Premium for Raleig 
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Brownie Starflash Camera is seen on Kodak’s “Ed Sullivan Show” and “Adventures of Ozzie and Harrict” 


Raleigh premium manager reports: 


Coupon returns grow for this Brownie Starflash Camera 


“Seldom does a Raleigh premium sum- 
mon the response of the Brownie Star- 
flash Camera. Kodak cameras and 
outfits are very popular among our 
5,000,000 smokers. And premium re- 
quests show their popularity is growing,” 
says Milton Rush, Manager of the Pre- 
mium Department. 

Every promotion department looks 


for top response in its premiums. In 
Brown & Williamson’s case, the popular 
appeal of Kodak products played a part. 
So did the insight of Raleigh promotion 
men in choosing the right Kodak camera. 

There is a right Kodak premium for 
your promotion, and Kodak will be 
happy to help you select it. Mail coupon 
today for a catalog of Kodak premiums, 


List prices, subject to change without notice. 


r———-—-———=— EASTMAN KODAK COMPANY, Rochester 4, N.Y. 


EASTMAN KODAK COMPANY, Premium Sales Office, Rochester 4, N. Y. 


Brownie Starflash Camera, $9.95, 
takes all three: black-and-white, 
color slides and snaps, too. Brownie 
Starflash Outfit includes camera, 
flashbulbs, batteries, film, $11.35 


222-11 


Gentlemen: Please send me more details on promotion opportunities with Kodak premiums. 
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YOUR ADVERTISING 
PLAN HAS TO INCLUDE 


The SYRACUSE MARKET! 


ALL OF IT! 


The SYRACUSE MARKET is 15 
counties-big and covers one-third 
the total of New York State! 


There’s only one sure and low 
cost way to 


SELL ALL THAT MARKET! 
The SYRACUSE NEWSPAPERS 


DELIVER ALL 

OF THIS 

BIG 

MARKET 

GET THE DETAILS— 


CIRCULATION, influ 
nee-power, and full 
marke? measurement 
from Moloney, Regon & 


Schmitt 


The, SYRACUSE NEWSPAPERS 


Sorry, Carole Stupell 


On page 155 of SM’s Sept. 10 
Business Gift issue is an adver- 
Carole 


tisement for Stupell’s 


single-unit telephone amplifier, 
the Telelift. Miss Stupell advises 
us that, through 


she failed to 


inadvertence, 
inform the post 
office that the address given was 
that of her salon, and that, as 
a consequence, inquiries direct to 
Telelift, Inc. were returned to the 
senders. For orders or further in- 
Telelift address 
Carole Stupell Enterprises, 54 
East 57th St., New York 22, N. Y. 
Sales Management 


formation on 
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Case No. 4—A Manufacturer 
of Tube-Testing Equipment 


The primary objective of this study 
was to develop sound sales forecasting 
as a keystone in a plan to improve 
profits through better marketing. 

Initial analysis soon established that 
electronics is perhaps not so much an 
industry as it is a technology, growing 
out of the vacuum tube, which has 
led to the development of products in 
such fields as radio and television, 
automated controls, and laboratory in- 
strumentation. Electronics has _be- 
come a major force in military, com- 
mercial, and industrial activities—with 
a total volume approaching $20 billion 
a year. 

This -particular company’s tradi- 
tional market was principally among 
radio-TV service men, with a second- 
ary market in industry for laboratory 
and production purposes. 


> The first step was to study sales of 
the several categories of products from 
data available through Government 
and industry sources. The radio and 
television market was found to be 
made up of a large number of buyers 
with relatively small average pur- 
chases. On the other hand, the indus- 
trial market for test equipment was 
large and growing—both in number 
of customers and in volume of in- 
dividual sales. 

As the findings from interviews with 
wholesalers, dealers, and users filtered 
in, a definite pattern of the market of 
the future began to develop. It be- 
came apparent that, with the growth 
of transistors, fewer tubes were going 
to be used in some areas; and, with 
the improving quality of radio and 
TV sets, the service man’s role was 
being reduced to that of simply re 
placing tubes in the circuit to check 
results. Both of these factors were re- 
ducing the need for tube testers. In 
addition, transistor testers were com- 
ing on the market for use in industrial 
applications. 

Further careful analysis of market 
trends substantiated these findings 
and provided the basis for forecasting 
likely sales volume by product lines 
Analysis of the data demonstrated the 
importance of switching marketing 
emphasis to other types of industrial 
test equipment already in the line but 
never given aggressive promotion. As 
part of this program, the responsibil- 
ities of product managers, market re- 
search, and sales promotion were re- 
cast to fit future market expectations 
—and the corollary factors of the dis- 
tribution channels, salesmen’s com- 
pensation, sales controls, etc., were re- 
tailored. 

In this case, the problem was so 
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serious that if it had not been caught 
in time, the company could well have 
expended its resources in desperate 
measures to revive a dying market— 
and perhaps have dissipated its re- 
serves of money and market standing 
beyond the point where a shift in mar- 


keting direction was practical. 


Case No. 5—A Manufacturer of a 
New Synthetic Yarn 


Here was a company, making a 
relatively new product, which enjoyed 
a good position in the industry and a 
satisfactory profit margin. Nonetheless, 
the manufacturer recognized the value 
of a carefully developed sales forecast 
to assist in planning future marketing 
programs and to enable top manage- 
ment to evaluate present and future 
competition in a market which is in 
fluenced by both the traditional and 
the newer types of yarns. 

A preliminary investigation deter- 
ast the major areas now using this 
kind of yarn: decorative fabrics, auto- 
motive fabrics, apparel fabrics, and ac- 
cessories. Interviews were set up to 
obtain opinions from the various trade 
categories regarding product accept- 
ance, future prospects, quality, styling, 
price, versatility and “newness” 
appeal. 

Key elements in the chain of dis- 
tribution — users, trade associations, 
designers, stylists, and textile con- 
verters—were among the many field 
contacts employed to piece together 
a full picture of the future dimensions 
of the market for this product. 


> A surprising amount of valuable in 
formation was gleaned from interviews 
with competitors who often don’t ob- 
ject to talking with outsiders as long as 
the source of the information isn’t di- 
vulged. 


Despite the complexity of this mar- 
ket (many factors were considered al- 
most unpredictable), and despite the 
relative =" of history of this particu- 
lar product, thoughtful analyses of the 
field and other data made possible a 
confident forecast of the impact of 
factors affecting this market. 

Based on this, a perplexing prob- 
lem of pricing was resolved. This in 
turn permitted valid projections of 
the profits which could be expected 
at various levels of sales volume. The 
result was a basic decision to go to a 
high-price line, which set the pattern 
for the promotional and marketing pro- 
gram for a five-year period ahead 
After the first two years following 
these decisions, the forecast is still 
valid, profits have climbed steadily, 
and the company has gained solid 
acceptance in marketing yarns for the 
specialized fashion fabrics industry. ® 


This new NATIONAL YELLOW PAGES SERVICE 
can buy our various markets with just 
one contract...and sell our best prospects 


TELL ME MORE % 


Ad. Mer.: Well, now we can buy any combination of over 4,000 
Yellow Pages directories all across the country. Make them fit 
our geographical marketing pattern. 

Celac Mar : ae 
Sales M g) But how do we know the right combination of 
directories to buy? 

Ad. Mgr.: The Yellow Pages people will furnish us with all 
the marketing info we need — which directories cover which 
markets and so on. 

Sales Mgr 


el. 


And what’s this about selling our best prospects? 


Ad. Mer.: Just ask yourself who our best prospects are. The 
people who are ready to buy — right? And surveys show that 
9 out of 10 check the Yellow Pages when they’re ready to buy. 
Sales Mgr. Okay — but doesn’t it tell only where to buy? 


Ad. Megr.: Not now! This new NYPS lets us put selling ads 
in Yellow Pages directories — selling ads that reinforce our 
national advertising. 
Ge? i ° 
8168 Mgr. Just one contract covers it all? 
Ad. Mgr.: Right. And just one monthly bill, too. Saves plenty 
of paper work and red tape! 

ales M 


cc 
WL’ & 


gf. I think we ought to buy it. 
Ad. Mgr.: Good . . . cause it’s already in the works! 


ONE CONTACT/ ONE CONTRACT/ ONE MONTHLY BILL 


For details contact your NYPS representative 
through your Bell Telephone office. 
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A Simplified Approach 
To Charting 
Sales Functions 


OST OF US in sales manage 
ment will admit that we have 
behind other 


ictivities when it comes to the mat 


lag 
lagged management 


tet ~ exercising controls over our 
After all, look at the close 


ontrols exer 


yperations 
ised by financial depart 
ents. Production departments are 
as ight] run 
mavbe most of us have not 
d the real problem correct] 
a feeling that it is not so much 
that we are after in sales as 
And we 


improving Ou! 


l tter communications 
have found that by 
ymmunications, we automatically get 
the controls that we want 
Here w our situation. We have 
been growin t Lily 


stea 


from a small 
Dusiness unt medium 
ize in our own field—that of selling 


pecialty metal items to firms that do 


i 


Low we ire 


‘ 


*t buy in great quantity 

Jecause of our growth we were 
loosely knit, and David Hillstrom, our 
sales manager, and I could see press- 
ig territorial problems But most im 
portant, we knew we were not as well 
nformed from the field as we should 
ye (is anyone?), and we questioned 
vhether we, in turn, were keeping 
uur salesmen adequately informed 
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Also, Hillstrom and I found that in 
many cases we were duplicating each 
tther's efforts 

We decided to turn to outside as 
sistance to help us resolve some of our 

ms. We retained the marketing 

division of Leetham, Simpson Limited 
i Canadian firm of management con 
sultants, that had been recommended 
to us 

rhe consultants did tackle our con- 
trol (or what I have come to call 
communications) problem in a most 
unique way We agreed it the outset 
that the big things needed were (1 
better lines of communication, and 
because of our growth, (2) more 
clearly defined lines of responsibility 

Working together we came up with 
a new and graphic method analyzing 
and recording sales responsibilities 
the structure of the sales department 
individual job content, and functional 
operating procedures. The system is 
sO simple that almost any sales de 
partment any where could use it 


By GEORGE M. TINSLEY, JR. 


Executive Vice President 
Precision Steel Warehouse, Inc. 
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Given the formidable name of 
Linear Responsibility Charting (LR( 
it compacts within the limits of a 
single sheet of graph paper much, if 
not all, of the information that norm 
uly would require many pages of a 
sales organization manual. The mere 
cramming of lots of information into 
i small space does not necessarily 
insure that it will be more useful or 
more understandable. But in this case 
ve seem to have come up with a 
winner. I have since learned that 
LRC has been used extensively in 
straight organization work, but in 
sales, only by ourselves in this countrs 
ind by the sales departments of three 
Canadian firms: Dominion Corset 
Ltd., Ideal Upholstering Ltd., and 
Canadian Aniline & Extract Ltd 

The virtue of the LR Chart is that 
in presenting much in little space, it 
presents valuable information in a 
visual rather than a verbal form. The 
chart tells, at a glance, who does 
what. And in a day when expansions 
ind contractions in a business are the 
usual thing, particularly in sales, 
“who does what” can be muddied 
verv easily. 

What the LR chart is and how it 
presents its information is best under- 


house, Inc., found Linear Re- 
sponsibility Charting works. 


stood by studving the Precision Steel 

Warehouse charts on sales manage- 

ment and sales operations 
In its basic form, LR¢ 


symbols, as shown, to indicate eight 


uses eight 


relationships that mav exist between 
any people in the sales organization 
and any function or piece of work 
with which they may be associated 
through policy, supervision, coordi 
nation, or actual performance 

On a specialh designed sheet of 
charting paper, the job titles in the 
sales department or unit of the sales 
department, are listed along the 
horizontal axis at the top The fune 
tions performed by each individual 
are listed along the vertical axis at 
the left. In the square where the job 
title and the function meet, his rela 
tionship to the job is indicated by 
the appropriate symbol. If the person 
has nothing to do with the particular 
function listed at the left, the square 
is left blank 

The eight symbols of responsibility 
are (in chart at right letters are sub- 
stituted for svmbols actually used): 
(1) WD—work is done by (the person 
who actually performs the function, 
whether it be making calls or man- 


aging; (2) GS—general supervision 


Job Functions and Responsibilities— 
Who Does What 


WD Work is done by this person D 
GS General supervision c 
DS Direct supervision N 
SC Supervision with coordination EV 


Board 
of 
Direc- Presi- 
Functions tors 


Interpret and apply 


Decision on specific points 
Must be consulted 
Must be notified 


May be called for exchange 
of views 


Sales Field Agents 


V-P Man- Sales- 
dent Sales ager men 


company policy resales D WD EV 


Approve pricing policy wD 


Prepare and submit 
territorial sales forecast 


Prepare economic and 


industry forecast 


Prepare company 
forecast by product 


Approve company sales 
forecast 


Develop and administer 
advertising plans 


Administer expenses 
under sales budget 


Issue sales performance 
reports monthly 


Analyze sales per- 
formance reports and 
summary reports 


Prepare reports on 
sales position 


Review reports and de- 
termine appropricte action 


Recommend establishment 
of new sales territory 


Approve establishment 
of new sales territory 


Hire salesmen/ appoint 


Cc EV 


D 


agents wo 


Hold monthly review 


meetings with salesmen N GS WD 


Approve salesmen’s 


compensation GS WD Cc 


The above chart of job functions and 


responsibilities is only 


representative of the actual LRC employed by Precision Steel 
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How much 
do you want 


omit 
WULL 


to your 
cost of sales 


You have a choice? Well, practically so — if you use direct 
mail on a proven professional basis as a back-up for the 


activities of your salesmen 


By using direct mail to obtain sales leads you cut out 


¢ the wasteful cost of hit-or-miss cold selling. You can pre 


condition prospects. You close more sales. And often the 


unit of sale can be higher 


Dickie-Raymond clients include many who depend upon direct 
mail for the lifeblood of salesman activity sales leads. For some we 
get leads in high volume to give salesmen more “exposures.”’ For 
others leads are deliberately limited to a select few 

Direct mail is also used to introduce new products, to probe new 

fill in for salesmen in areas where prospects are few or 
un The whole objective being of course to make 


person il Sa 


cost go down. 


There is probably no service company more experienced in the 


application of direct mail as an adjunct of the salesman If you'd like 


to discuss the ways and means of using this medium to up your sale 


and down your costs, telephone us, with no feeling of obligation. Or 


write k * booklet desc ribing this unique service 


D-R Clients are the Growing Companies 


General Time — Stromberg 
Hertz Corporation 
International Silver 

Masury - Young 

New York Stock Exchange 
Pan American World Airways 
Pitney -Bowes 

Plymouth Cordage 

Potter Drug — Cuticura 


Railway Express 
Recordak 

Sheraton Hotels 
Sylvania Electric 

Tax Research Institute 
United Business Service 
United States Envelope 
Wall Street Journal 
Zippo Lighters 


Eastman Kodak — Industrial 
Factory Mutual 


G-E Air Conditioning 


DICKIE-RAYMOND. 


SALES PROMOTION COUNSEL + DIRECT MAIL ADVERTISING 
225 Pork Ave., New York 17 Murray Hill 6-2280 
470 Atlantic Ave., Boston 10 HAncock 6-3360 
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more effective. That’s how you make your sales 


(usually the symbol for one running 
many parts of the particular activity); 
(3) DS—direct supervision over work 
done (indicates close control over the 
person actually doing the work); 
(4) SC—supervision with coordination 
(when more than two department 
heads are concerned with the work 
being done); (5) D—decisions on 
points specially submitted (in selling 
there are always special situations, 
handling unusual customer require- 
ments and the like); (6) C—person 
must be consulted (if there are de- 
partures from routine in any way, or 
if a new policy need be set up); 
7) N—person must be notified (this 
implies, ‘go ahead and do it, but let 
me know); (8) EV—person may be 
called in for exchange of views (this 
implies special conferences on special 
situations) 

Any man in our sales department 
can glance at our two LR charts and 
quickly pick off the exact duties for 
which he is responsible By the same 
token, if something goes wrong some 
where along the line, we can look at 
the chart and pinpoint what has not 
been done 


& We also brought no little innova 
tion to our basic LR chart. The basic 
sales management chart drawn showed 
Hillstrom and me exactly where we 
were duplic ating each other's work 
We were quickly able to improve our 
own managing by eliminating an 
conflict in our duties. Common sense 
anaylsis also showed a number of 
things we were not doing about get 
ting information to field sales 

In the chart on sales operations 
we added information that we wanted 
from the salesmen, as well as the 
duties he was already performing 
This could have been done by im 
struction or by manual. But the LR 
chart made it easy. Our salesmen now 
have their duties all spelled out on 
one sheet of graph paper, and they 
know where and when to go for ir 
formation. We find it provides for 
real efficiency—and control. No on 
needs to read a manual to learn what 
he has to do. The chart shows us 
graphically. 

Here are some of the other wavs 
we use LRC: 


1. To quickly analyze the sales 
picture 
The LR chart quickly showed 
our salesmen: On the average, 95% 
of their sales came from 20% of their 
accounts. Shown graphically, this 
means a lot more than would merel\ 
pointing up the fact in discussions 


2. To simplify executive control 
We found that some salesmen 
were coming to me on certain policy 


Of course Im sure. 
I read it 
in Newsweek 


Prosperous people . . . peopl 
incomes—these are your best market 


consumer goods. Today, this market is 


bullish. The Newsweek-sponsored Con- 
tinuing Study of Consumer Buying Plans, 
conducted by the National Indus 
Conference Board, shows that people 
the upper income classes have stepped up 
their plans to buy homes, cars, major 
appliances. 

These same people, by and large, are 
your best market for industrial products. 
Many of them are managers, proprietors 
and officials . . . the executives who make 
the top decisions on business purchases. 

Whether you're mapping sales strategy 
for consumer or industrial products, con- 
sider this: per advertising dollar, News- 
week delivers more high-income readers 

. more readers who are managers, pro- 
prietors and officials . . . than any other 
magazine in the newsweekly field. 


The world-wide newsweekly for communicative people 
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A MEN’S 
SERVICE 
MAGAZINE 


For almost sixty years, the editorial 
purpose of POPULAR MECHANICS has been to 
keep men informed and interested in the 
mechanical phases of their homes. . their 
cameras .. their boats and motors. . their 
cars .. their home workshops—and other 
activities involved in the mechanics of 


modern living. 


Today, more than ever before, the man 
whose leisure time is occupied with such 
things is the kind of man most likely to be 
interested in products bought by men— 


including yours. 


You can sell him—and five million men 
like him—with your product story in 
POPULAR MECHANICS. It is his guide to what 
to do, what to buy. It is the service magazine 


for men. 


POPULAR . 
MECHANICS reporting the mechanics of modern living 


A HEARST MAGAZINE 
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problems, and others were going to 
Hillstrom. So the two of us divided 
certain of our duties and now I handle 
certain problems while he tackles 
others. 


3. To make errors easy to correct 
There is no such thing as a per- 
fect sales organization at all times. 
If certain things continue to go wrong, 
the LR chart can be quickly changed 
to improve the present situation with 
out our going to the trouble of writ- 
ing lengthy reports and “manualiz- 
ing” such changes 


4. To facilitate changes in assign- 
ments when changes in person- 
nel occur 
We found that when one of ou 

kev salesmen left the job, his replace 
ment, through LRC, had all of his 
duties and responsibilities on one 
sheet of paper. This eliminated costly 
training time, and the new man was 
ible to take over more quickly 


5. Realignment of tasks when 
activities are expanded or con- 
tracted because of varying busi- 
ness conditions 
With LRC, our salesmen have 

found that thev can do reasonably 
accurate forecasting for their own 
territories. At least, results are much 
better than formerly. We believe this 
is due to the brevity of the charting 


I have also used the LR chart as a 
basis for scheduling mv own time 
All too often, we are inclined to 
spend too much time doing what we 
like to do, and too little time on what 
we should be doing. The LR chart 
keeps reminding us of this—visuallv! 

4 word of warning. LRC is de 
ceptivel simple When vou trv it, vou 
will find vou will be listing many 
many unimportant things that vou do 
ind often leaving out ke responsibil 
ities. So be careful 

But we can sav that with the 
several new procedures we have un 
derthken to make sales management 
more scientific—and LRC is among 
these—our results have been most re 
warding. Sales have increased. Our 
salesmen are happier and are doing 
a better job. Our own performance 
at the home office is more efficient 
Most important, we are really com 
municating for the first time with our 
salesmen, and thev are communicating 
with us 

Is this sales control? I believe that 


it is. 


COMING SOON 
How to Handle Small Orders 


Sales Management 


Why 


are sO many 
important people 


reading 


Nation’s Business? 


SENATOR PRESCOTT BUSH (Republican, Connecticut)— 
quoted extensively from the NATION'S BUSINESS article 
“Action Now Can Stop Inflation” on the floor of the Senate, 
and put the entire feature into the Congressional Record. 
tee 
“An excellent summary of the evils of inflation and of the 
dangers it creates for our economy,” is the way Senator 
Bush described this NATION’S BUSINESS report in 


bringing it to the official attention of his fellow Senators. 


Senator Bush—and many other congressmen—find 
NATION'S BUSINESS a source of sound, usable information 
on the way business is thinking about national issues, about 
events in Washington as they affect business, and about 

the course of business itself. 


Each monthly issue of NATION’s BUSINESS gives businessmen 

a useful look ahead . .. the facts on which they can base 

many of their own decisions. It is read as a basis for action by 
some 750,000 presidents, owners, partners and other top executives 
in more than 500,000 business firms across the country 


Through its advertising pages, you can build a favorable 
corporate image for your company . . . create acceptance 
for its products . . . announce new policies and products .. . 
or produce leads and make direct sales or business calls on 
more of the nation’s businessmen than you can reach 

with any other management magazine. 


you advertise in Nation's Business... 


to se// more of the nation’s business 


Nation’s Business 


ADVERTISING HEADQUARTERS / 711 THIRD AVE., NEW YORK 17 


CORRECTIONS to July 10, 1960 
SURVEY OF BUYING POWER 


p. 156 


Pottawattamie Ce 


; 


p. 410 


DBS Metro Areas 
St. John’s, Nfld 
Halifax 

St. John. N.B 
Montreal 


Ouel 


tal DBS Areas 


DBS Metro Areas 
Lond Ti 
( ilgar 


Total DBS Are 


DBS Metro Areas 


Calva 


Total DBS Area 


DBS Metro Areas 


Total DBS Areas 


I Was 


ion,” 75.0 thousand 


Eating & 
Drink. Places 


($000) 
2 889 
851 
265 
107,852 
10.430 
17,975 
5.428 


~ a7 


, ; 


yi 194 
8,782 
15,401 
7,192 
S 946 
34.9580 
5.658 


546.718 


Total 
Retail 

Sales 
($000) 
197 540 


255.202 


7.494.103 


Per 

Hsld. 
Sales 
$510 
, 826 
$135 


Quality 
Index 
a 


-~J) 
125 


115 
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‘Popula 


% of 
Canada 


] 9° ) 


ot 


l 5803 
16 41052 


B.P.I. 


1.1300 
1.6561 
$5.5560 


Index 
of Sales 


Activity 


133 
119 
117 


November 18, 


p. 479 


Imperial Co., Cal.: “Automotive” $14,- 
848 thousand 


p. 481 


Placer Co., Cal.: “Total Retail Sales,” 
$82,892 thousand 


p. 687 

Texas Metropolitan County Areas: 
Heading for third column should be 
“Per Hsld. Retail Sales,” all following 
columns move one place to right, last 


column “Other” eliminated 


p. 694 
lames Citv Co.. Va.: “General 


chandise,” $2,125 thousand 


Mer- 


p. 697 
Rockbridge Co., Va 
$6,410 thousand 


“Food Sales,” 


p. 708 and p. 709 
Total 
Retail 
Sales 
($000) 
Shebovgan City 69.640 
Total Above 
Cities 1,113,730 
p. 716 
Orange County, Cal. should rank 35th 
in “Total Net Effective Buying In 
ranked 


move down one 


me.” Counties from 35 
through 47 


1 


numbe I 


p. 760 
San I 


Area 
Spending Units,” 1,051.8 thou 


t oe 


rancisco Metropolitan 


sand 
Rocky Mount Metropolitan Area: Add 
Nash ( 


ounty to area definition 


p. 762 

Allentown - Bethlehem - Easton, Pa 
Metropolitan Area: “Per Hsld. Retail 
Sales,” $4,370 


p. 776 
Allentown - Bethlehem - Easton, Pa., 
Metropolitan Area should rank 131 in 
“Per Hsld. Retail Sales.” Areas ranked 
from 22 through 132 


Ih ome move up one 
number in rank 


p. 780 
Midland 


should rank 253 in 


Tex., Metropolitan Area 
“Food Store Sales.” 
Areas ranked from 210 through 253 


move up one number in rank 


1960 


p. 755 and p. 271 

Fargo Metropolitan Area should read 
“Fargo-Moorhead Metropolitan Area,” 
Clay County, Minn., should be in- 
cluded in the area definition. 


Fargo- 

Moorhead 
Total Pop. 
Pop. % of U.S.A 
Households 
Cons. Spend. Units 
Urban Pop 
Net E.B.1. 
E.B.1. % of U.S.A 
Per Capita E.B.1 
Per Hsld E B l 


194,213 
0584 
1,764 

6,431 


p. 764 and p. 626 
Fargo- 
Moorhead 
$161,688 
O747 
5,354 


rotal Retail Sales 
Retail Sales % of U.S.A 
Per Hsld 

Buving Power Index 0639 
Quality Index 104 
Index of Sales Activity 121 
Food 25,429 
Eat. & Drink 11,570 
Mdse 16,101 
Apparel 10,410 
Furn.-House Appliances 9,080 
Automotive 33.380 
(,as Stations 11,093 
Lumb.-Bldg 27,302 
Drug 1475 


Places 


Cen 


Hdwre 


p. 772-800 


Fargo-Moorhead Metropolitan Area 
should rank as follows: 


Rank 
Total Pop 
Households 
Per Hsld R. S 
Total Retail Sales 
Food Store Sales 
Madse. Sales 
Apparel Sales 


Gen 


Furn.-House.-Appliance 
Automotive Sales 

Gas Station Sales 

Drug Sales 
Eat. & Drink 
Lum.-Bldg 
Total E.B.1 


Plac es 


Hdwre 


Per Hsld. E.B.I 


p. 72 

Yavapai County “Total E.B.1.,” $44,- 
685 thousand 

p. 474 


Maricopa County “Total Retail Sales,” 
$836,893 thousand. 


p. 525 
Monroe 
County: 


County and Montgomery 
First 2 lines on this page 
should be transposed to top of page 
524 


Dor 
Packaging 
Materials 


THE DOW CHEMICAL COMPANY . MIDLAND, MI 


~ 


<> 


Trust Polyfilm® to 

put on a sales spectacular 

even at the produce 

counter! This clear, strong, uniform 

Dow polyethylene film not only 

protects and displays an unlimited variety 

of products, it increases unit sales, too. 

Polyfilm comes in formulations to meet every 

packaging film need. Impact resistance, tear 

strength, optimum printability, heat sealing qualities, 
improved workability . .. all are available in Polyfilm. 

If you want your product to retain fresh sales appeal, send 
it to market in Polyfilm. You’ll have a head start on increased profits. 


<> 


Today’s boxboard 

packages have a new look of 

quality ... thanks to 

coatings with Dow Latex! They’re 

the coatings that provide sharper 

printing, truer colors, satiny gloss. They 

make full-color food illustrations look 

good enough to eat .. . to buy! Dow Latex 630 
improves pick resistance, has the mechanical 

stability and starch compatibility for modern coating 
methods . . . gives heavier coating weights, higher 
machine speeds or faster drying, and extends packaging 
applications. Coatings with Dow Latex put new sales life 
in any boxboard package! 


DRESSING 


«09 OR OF GEAR ae SeERaT OFT wee aD 
SEL: Sh WTO ALT, SRIROATED FEEET ARLES, 
SOW CITRATE GAR ong ETGECL TIES 

Rsk a, 
Orw8 Hac? Sunt 


<> ...and 


If you want a place 

set for your product right 

at the table . . . package 

it in Styron®! This Dow poly- 

styrene gives today’s rigid pack- 

ages the table-ready beauty busy house- 

wives welcome. Colors and designs are 

unlimited, and new thin-wall construction makes 
outstanding containers economically practical. 

Styron comes in formulations to meet specific product 
requirements. It can be molded, extruded or thermo- 
formed . . . crystal clear, opaque or color styled. Styron can 
give you creative packaging that’s ready for the table . . . 
ready for faster sales. 


~ ant TRYCIT 


Sparkling clear 
Trycite® for glamour packaging 
on very small budgets! 
This “‘breathing’’ type film makes 
the most of polystyrene’s pack- 
aging advantages in flexible form. Trycite 
has outstanding dimensional stability 
and aging characteristics. It won’t absorb mois- 
ture... won't dry out ... won't wrinkle or curl 
. won’t cloud up or discolor with age. Long life is built 
into every package. Creative packaging with Trycite 
sparks sales for small soft jroods and stationery items, produce, 
meat, baked goods . . . in window boxes . . . in laminations. 


...and RESINS 


Each product makes 

its own packaging demands. 

And films produced from 

Dow polyethylene resins are avail- 

able to fill a wide range of packaging 

requirements . . . high gloss, excellent 

clarity, tear strength, impact resistance, 

tailored slip resistance. They’re extremely clean and 
free from odor and contamination ... and 

their closely controlled molecular weight range makes for 
high uniformity in the finished film. You'll find a 
Dow formulation for every polyethylene film need. And new appli- 
cations for polyethylene resin continue to be developed 
through research at Dow. 


(MLF3 announces a four-point program 
to help advertisers meet 
today’s marketing challenges 


More circulation: To meet the demand for expanding markets and 
exposure—LIFE during 1961 will be growing toward its January, 1962 
goal of 7,000,000. During this period, LIFE will be delivering any- 
where from 100,000 to 300,000 copies a week over its present rate base 
of 6,700,000. For advertisers, this represents up to a million more 
potential customers—at no additional cost. 


No change in rates: To assure marketers of predictable advertising 


costs in the year ahead—LIFE guarantees no increase in advertising 
rates during 1961. 


Seven regional editions: To offer the flexibility needed in today’s 
marketing—LIFE will now be able to offer for the first time full ad- 
vertising facilities in any one of seven regions in the United States 
or combinations thereof at no sacrifice of speed in distribution. 

New product test markets: To provide manufacturers with an effec- 
tive way to test new products through magazine advertising before 
coast-to-coast distribution—LIFE will also be able to offer national ad- 
vertisers a wide choice of test areas, frequently as small as a single city. 


These innovations—plus the fact that speedier delivery will enable 
LIFE to move its cover date from Monday to the preceding Friday, 
beginning with its issue of January 6th—all serve to underline LIFE’s 
continuing leadership as an advertising medium: 


e In the first 9 months of 1960, LIFE’s advertising revenue was over 


97 million dollars—21% million dollars more than the next magazine. 
LIFE is first in advertising revenue for the 18th year in a row. 


e For the 13th year in a row, LIFE leads all general magazines in re- 


tailer newspaper tie-in linage. Last year alone, LIFE had four times 
as many tie-in lines as the next two general magazines combined. 
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Should Your Son Go into Selling? 


In the course of my visits with Sales Manage- 
ment subscribers, several have said to me, “My 
son (or son-in-law) isn’t going into selling.” Then 
they asked, “Is that good or bad? What do other 
subscribers tell you?” 


These questions from our subscribers have 
special meaning for me, too. | have a 13-year- 
old son. Like you, | want to be prepared when 
my son asks advice on his career. So | share the 
deep personal interest of these subscribers in 
asking other subscribers how they feel about 


seeing their sons or sons-in-law go into selling. 

My query obviously struck a responsive note. 
Subscribers put aside the pressures of their daily 
operations. They took the time to write thought- 
ful, detailed descriptions of their hopes and 
aspirations for the careers of their sons and 
sons-in-law. 


Presented here is a sample of subscribers’ 
views on the worthiness of selling as a career. 


—John H. Caldwell 
Vice President, Editorial 


Miles J. Kehoe, vice president, Wesson J. A. (Mac) Melinay, vice president— fF. J. Torrence, advertising manager, 
Oil Division, Hunt Foods & In- marketing, The Electric Storage Red Heart, John Morrell & Co. 
dustries, Inc. Battery Co. (past president of 

National Sales Executives, Inc.) 


. and (left) Donald Melinay (in 
meat marketing for Piggy Wiggly Co. 
in Freeport, Ill.) with his twin, Ronald . and James Torrence, student at 
Mclinay (in sales department of George Bradley University, Peoria, Ill. 
A. Hormel & Co., Austin, Minn.). 


. and Miles B. Kehoe Il! 
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‘You Have Come to a 
Very Prejudiced Man’ 
H. R. Peck 


Vice President and General Manager 
Building Materials Operations 
Armstrong Cork Co. 


“In the first place, you have come 
to a very prejudiced man on this score. 
I have been in selling all my life; my 
two sons have gone into selling as a 
career with other companies; and my 
son-in-law is also in this profession. 

“I might say as a prelude that my 
family all practiced be profession of 
law and I went into selling after 
college with a good deal of hesita- 
tion and doubt I have never re- 
gretted the decision for the following 
reasons 

“A good salesman is never bored 
with his work. He faces and meets 
new obstacles every day, new situa- 
tions which result in the quickening 


Rayford E. Nugent, vice president and 
Asst. to vice president market- 
ing, Philco Corp. 


. and Rayford Nugent, Jr., sales- 
man for John M. Otter Co., Philadel- 
phia wholesaler. 


of his awareness and his ability to 
adjust himself to the unexpected. 
“He must discipline himself. He 
must be broad-gauged and keep ac- 
quainted with many phases of busi- 
ness other than those directly con- 
nected with the sale of his products. 
If he is to be successful, he must grow 
and improve himself every day in the 
year. He cannot afford to become a 
specialist or his growth is impaired. 
“He must learn to control his emo- 
tions, to become a stable individual, 


or his worth in selling will be lessened. . 


“Selling is the quickest way for a 
young man to gain recognition, and 
his returns—if he is good—are more 
rapid, I believe, than in most other 
careers that he might undertake. 

“An increasing number of busi- 
nesses today depend upon good mer- 
chandising and selling for success. 
Manufacturing techniques in many 
cases have become standardized and 
the real challenge from both the sales 


and sales management viewpoint is 
volume. Therefore, looking ahead 
twenty years, I believe there is going 
to be an increasing trend toward the 
placement of men with sales and 
sales management background into 
general management positions. The 
young man of today who is getting 
into selling and who studies and trains 
himself in other fields will enjoy great 
opportunity to step into positions of 
high management twenty years from 
today. 

“The man in selling, probably more 
than in other careers, faces many frus- 
trations, many obstacles; but he can 
gain the great satisfaction of knowing 
that his successes are making a real 
contribution to the well-being of his 
firm. 

“These are a few of the reasons that 
I think a selling career is a great one, 
and it is these principles that I dis- 
cussed many times with my sons be- 
fore they, of their own accord, elected 


H. R. Peck, vice president and general 
manager, Building Materials 


Operations, 


Armstrong Cork. 


...C. E. Peck, manager ..»« H. Ray Peck, Jr., . . . son-in-law, R. Rich- 
of Home Bidg. Products, partner in L. P. Muller ard Sherbahn, C.L. U., 


Distrib. Sales, Owens- Co., N.Y.C. 
Corning Fiberglas. 


Connecticut General Life 
Insurance Co. 
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to take up selling as a career. Inci- 
dentally, I would like to add that they, 
as well as my son-in-law, have been 
successful and are happy in their 


work.” 


‘Selling Is a Fine Career’ 
James E. Leopold 


Vice President and Sales Manager 
The Formfit Co. 


“If my sons lean towards profes- 
sions and show aptitude for profes- 
sions such as law or medicine, I will 
do everything I can to help them 
achieve degrees in those protessions. 
If they lean towards business careers 
I certainly feel that sales backgrounds 
would be tremendous assets to them 
in whatever facet of business thev 
may enga ré 


go 
betel 


e 


‘| Love Selling’ 
Paul G. Feld 


General Sales Manager 
Handy & Harman 


“Have you ever seen a group of in- 
dustrial salesmen having dinner after 
a district sales meeting, or getting to- 
gether after a business session at a 
general sales meeting? In most cases, 
they look like a fine, alert, jolly, well- 
mannered group of men. People with 
whom you would be pleased to spend 
the evening. I know there is the ex- 
ception to this, but the odd ball only 
stands out because of the general high 
level of such a group. 

“Where can a young man, by his 
own industry, make more money faster 
as he starts a business career? Where 
is it easier to stand out from the 
pack if you really have it? How 
about the wonderful friendships over 
the country with people we have 
called upon and sold? 

“Yes, and where else can you get 
the disappointments, the turn-downs, 
the problems that you must often 
handle alone at an early age—thes« 
build character.” 


‘Honest Benefits’ 
Lewis D. Fykse 


Director of Marketing 
of the Research Dept. 
Associated Spring Corp. 


I would probably tend to 
guide my son (age 12) somewhat 
more towards industrial selling than 
consumer selling, as I feel industrial 
selling is less emotional, less subject 
to credit problems, less subject to 
style obsolescence, and more subject 
to technical design superiority and 
sale by presentatior of honest bene- 


fits.” 
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‘Schools Could Do a Better Job’ 


Leland E. Rosemond 
President 
Otarion Listener Corp. 


“It is my belief that the schools 
could do a better job if they would 
foster the feeling on the part of some 
of these youngsters that merchandis- 
ing or selling is not something to ‘shy 
away from’ but that it is something 
to be desired. 

“I do have a son. 
years old. 


He is now 29 
I had hoped that he would 
go into the selling deld because I be- 
lieve it would do him more good than 
almost anything he might attempt. 

“His interest over the past year and 
a half, since he has been working, has 
become intense in the field of adver- 
tising.” 


. . . Must Be Fine Salesmen’ 
C. E. Boyd, Jr. 
Manager 


Market Research Dept. 
The Coca-Cola Co. 


“My son is 15 years old. . . . In to- 
day’s world very few people will make 
a success of their life’s work if they 
are not good salesmen.” 


‘Their Chosen Profession’ 


G. H. Poorman 


Sales Manager 
The Climalene Co. 


“No. 1 son is in final years of Pres- 
byterian Seminary. 

“No. 2 son is a high school senior 
and plans to follow No. 1 son, at this 
date. 


“Selling career? I think maybe 


both will be good salesmen in their 
chosen fields.” 


‘| Don’t Care What You Do’ 
John M. Fisher 


Director of Marketing 
The Carter’s Ink Co. 


“My own reaction is summed up in 
the words of my father—a physician- 
when I was discussing my future: ‘I 
don’t care what you do, but make 
sure vou do it and I'll be behind 


you 


‘His Mind Was Closed 
to Selling’ 
Wm. T. Campbell 


Vice President and Genera! Sales 
Manager 
Wm. B. Reily & Co., Inc. 


“My son-in-law is an architect. Dur- 
ing his college days I was in- 
formed that it was against the archi- 
. that his 
mind was closed to selling in any form 
because of the code to which he fully 
subscribed I have noticed that, 
although he still believes in the archi- 
tect’s code, he sees the need, if he 
wants to be a top-flight man, to sell his 
product.” 


tect’s code to advertise 


‘Sales Is a High Calling’ 


John C. Smith 

Director of Marketing and Sales 
U B S Chemical Co. 

A Division of A. E. Staley Mfg. Co. 


“In my opinion, sales is a high call- 
ing; however, I try to give my son a 
complete picture of the pros and cons 
so that he can guide his decisions ac- 


“| don’t care if it is in Miami, you know | hate going to conventions.” 


November 18, 1960 


Let’s face 
the facts 
about media selection 


When you come face to face with the problem of 
selecting one publication over another . . . and 
you find that one definitely leads the field in: 


. paid circulation 
. total circulation 
. . renewal percentage 
. plant coverage 
. number of advertisers 
. exclusive advertisers 
. new advertisers 
. advertising pages 
. advertising dollar volume 
. readership studies won 
. editorial pages 
. editorial balance 


. as PURCHASING Magazine does — is 


there any problem at all in selecting the best 
magazine to reach industrial purchasing agents? 


PURCHASING 


MAGAZINE 
Sells the man who buys 


TRY «A Conover-Mast publication + 205 €. 42nd St. N.Y.17,N.Y. GD 
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cordingly. As he (now age eight) 
matures and develops, I w ill certainly 
do everything possible to help guide 
him into his field of interest and 


ability. I hope he likes sales!” 


‘Good Salesmanship Is a 
Prerequisite’ 
Ross Corbit 


President 
Hiram Walker Inc 


“Today many a large corporation is 
headed by a man who started selling 
on the street. It matters not how a 
man comes up through the ranks. If 
he is an exceptional salesman he will 
hold down a post of leadership 

“The early years of selling teach a 
man to develop his own talents, his 
own strong points; to use self-dis- 
cipline in getting things done. He 
learns to be sensitive to the other per- 
son's needs and the other person's 


viewpoint; and to be of service 


‘Approaching It intelligently’ 
F. J. Torrence 

Advertising Manager 

Red Heart Division 

John Morrell & Co. 


“I have a son 20 years old who is 
taking Business Administration, but 
if he should decide to try for a sales 
job after he finishes college I certainly 
would offer him every encouragement 
One reason I would do so is because 
I feel he has a natural talent for it 
which he has demonstrated in various 
ways on some of his summer jobs. An- 
other reason for my a oproval is that I 
believe the selling “eld still offers ex- 
cellent opportunities to persons ap- 
proaching it intelligently.” 


‘It’s Going to Have to Improve’ 
Samuel S. Vaughan 

former Advertising Manager, 

former Sales Manager, 

now Editor 

Doubleday & Co., Inc. 


I wouldn’t want my son to go 
into selling if the situation in selling 
remains unchanged from what it is 
tod iy. It seems to me that it’s going 
to have to improve as a craft, in ethics, 
and in pote ntic il returns before I could 
encourage it 


‘Will Give Us Se Much 

in Common’ 

Miles J. Kehoe 

Vice President 

Wesson Oil Division 

Hunt Foods & Industries, Inc. 
I hope my son (who is 11 


96 Sales Management 


November 18, 


years old) decides to go into selling 
or, preferably, the more embracing 
field of marketing, because it will give 
us so much in common. But if he 
does, it will be his own decision, and 
under no circumstances will I attempt 
to influence him except to steer him 
toward sources of information which 
will help him to make the right de- 
cision. 

Regardless of the field he 
selects, I shall encourage my son to 
take courses in psychology and pub- 
lic speaking, because I believe that, 
regardless of field, everyone must be 
capable of persu aiding or selling other 
people. 


‘We Did Not Protest’ 
J. A. Meclinay 


Vice President—Marketing 
The Electric Storage Battery Co. 


“Our only children are our twin 
sons, Donald and Ronald. I always 
assumed that because of their day-to- 
day exposure to my enthusiasm for 
selling and the benefits that come from 
a career in selling, they would just 
naturally head in the same direction 
We were quite disappointed, there- 
fore, when we observed what ap- 
peared to be a lack of interest in mar- 
keting on the part of the boys when 
they reached high school age. Being 
firm believers in young people's hav- 
ing freedom to carve out their own fu- 
tures, we did not protest; although I 
confess that whenever it seemed ap- 
propriate, I did my best to give them 
a gentle nudge toward marketing. 
Nevertheless, they pursued agricul- 
ture, majoring in animal husbandry at 
the University of Wisconsin. 

“Our fears were unfounded and 
our hopes materialized when both 
boys found their way into marketing. 
Donald has high interests in the food 
business and is in meat marketing with 
the Piggly Wiggly Co. [in Freeport, 
Hil.]. 

“Ronald 


became associated with 


the Ceorge A. Hormel Co. in Austin, 
Minn. A few months ago he tele- 
phoned and ee reported 
that he had been transferred to — 
ton, Wis., and was going to ta 
territory as a salesman. 

“You can see that from now on I 
am at liberty to vigorously encourage 
and counsel them. And you can be 
sure that I will do just that!” 


‘Nothing More Satisfying’ 
Edward C. O'Leary 


Sales Manager, Bulk & Institutional 
The Nestlé Co. 


“ 


. Selling is one of the few re- 
maining outlets for the expression of 
creativeness and ingenuity and for the 
development of complete self-satisfac- 
tion. . . . There is nothing more satis- 
fying than closing a sale which you 
know has benefited the customer, 
your company, and yourself.” 


‘It’s Home-Spun but It Works’ 


Rayford E. Nugent 


Vice President and 
Asst. to Vice President, Marketing 
Philco Corp. 


“The young generation coming 
along today is influenced by an en 
tirely different set of standards of 
personal achievements; . therefore, 
my reasons for developing a career in 
selling would be considered narrow, 
by comparison, to the standards of 
today’s business world. The only 
similarity is the fundamentals: 

“a. The desire to be successful. 

“b. The willingness to work to 
achieve the personal goal. 

“c. Respect for the opinions and 
feelings of your fellow man. 

“d. Maintaining a high level of in- 
tegrity and a reputation for basic 
honesty. 

“Admittedly, 
works.” @ 


it's home-spun, but it 


order. 


each year as it is published. 


313 N. First St., Ann Arbor, 


of pages of preceding years 
and Canada will be 10% higher 


Sales Management on Microfilm 
Subscribers to Sales Management may receive copies on microfilm 
if a request is made and proof of subscription is furnished with the 


An order must be placed at the beginning of the year to 
receive microfilm copies at the end of the volume year (1960 copies 
will be delivered early in 1961, for example). 
indicate whether a standing order is desired for the microfilm edition 


Microfilm orders should be sent 
Michigan 
$11.90 per year, including postage. 
any one year may vary, the price is approximate, based on the number 


Prices to subscribers outside the U. S. 


Purchasers should also 


to: University Microfilms, Inc., 
The price is approximately 
Since the number of pages in 


1960 


} 


Concenmaned COVERAGE adios it counts... 


Income — FIRST 3 MARKETS GROUP is the medium 
that provides the essential dominant advertising impact. 
There is no substitute for FIRST 3's 55% COVERAGE of 
all families to anchor your national campaign and favor- 
ably influence customers by the millions. 


Today more and more advertisers want concentrated cover- 
age of outstanding marketing areas where buying power is 
greatest. This trend away from broad-thin national cover- 
age is pointed out by mounting newspaper advertising line- 
age, increase in newspaper distributed magazines, regional 
magazine editions, spot broadcasting commercials, etc. 


Along with this major marketing development, the First 
3 markets of New York, Chicago and Philadelphia are 
widely recognized as the vital pivotal markets around which 
a successful National Marketing Campaign must be built. 


It is equally apparent that within these 3 top markets — 
which account for 19% of total U. S. Effective Buying 


THE GROUP WITH THE SUNDAY PUNCH 


ROTOGRAVURE + COLORGRAVURE 


In addition to the key markets of New York, Chicago 
and Philadelphia, FIRST 3's “Sunday Punch” circulation 
of over 5,600,000 reaches over half the families in 1,137 
cities and towns, which produce one fourth of total U. S. 
Retail Sales. 


To make your advertising sell more where more is sold 
.-. it’s FIRST 3 FIRST! 


New York Sunday News Coloroto Magazine 
Chicago Sunday Tribune Magazine 
Philadelphia Sunday Inquirer “Today” Magazine 


ew Yonn 17, 8.1., Hows Building, 220 Last 420d Street, MUrvay Hill 7.4894 + CuCawO 11, IM, Tribune Tower, SUperior 7.0043 « Sam FRANCISCO 4, Calif. 155 Montgomery Street, GArfield 1.7946 + Los ANGELES 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-557 
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Why 
Friden 
Pays 


‘COMMISSIONS ONLY’ 


In a day when the trend in compensation is swinging more and more to a salary plan, 


Friden credits much of its fast-growing volume ($26 million to $74 million in the past 


five years) to the stimulation given each salesman with a “commission only” policy. 


When we at Friden talk compensa- 
tion, we talk incentive. This single 
word, incentive, sums up our philoso- 
phy of compensation Incentive com- 
pensation is the accepted basic device 
for getting the best efforts from our 
sales force and making it possible for 
them to enjoy unrestricted earnings 
This, in brief, is why our sales com- 
pensation plan is, In essence, a CoOm- 
mission plan. 

We are not 
evolution in 


unaware that the 
sales compensation is 
towards salary, pension, fringe bene- 
fits, and that the trend against the 
incentive concept has grown. But 
trend does not prove superiority. 

We believe that the cradle-to-grave 
kind of security that more and more 
business firms are guaranteeing to 
salesmen is a highly questionable de- 
velopment in terms of advantages to 
both the company and its men. So we 
continue in the firm belief that the 
commission plan of sales compensa- 
tion is the soundest system for market- 
ing our kind of product. (We would 
not argue that there are not some 
businesses, leaning heavily to service, 
in which salary, bonus and fringe 
benefits provide the more practical 
approach to compensation. ) 

For us, commission is sounder be- 


By ROBERT E. BUSHER 


Vice President, Sales 
Friden, Inc. 


cause our past records prove that it 
does our sales job better and gives us 
happier, more loyal, more satisfied 
men. We believe it attracts better 
men. It's surprising how many of the 
more ambitious ones come to us be- 
cause of our compensation policy . . . 
and it’s not entirely a matter of earn- 
ings, either—there is the matter of 
being able to maintain one’s dignity as 
a human being 

Yes, frankly, we are resisting the 
tide that leads to highly centralized, 
tightly regulated management, the 
over-organization that stifles initiative. 
We like the entrepreneur spirit. We 
like to employ enterprising people who 
are not satisfied with routine effort. 


> If you guarantee a salary regardless 
of performance, you must protect 
yourself so as not to be placed in the 
»osition of paying too much for too 
ittle in return. Compensation must be 
kept in its planned position within the 
scheme of distribution costs you adopt. 
With a salary plan you are paying 
fixed, guaranteed amounts to unknown 
men. Some will turn out poorly or be, 
and even remain, mediocre. Your 
losses have to be made up. Usually, it 
is at the expense of better men—the 
weaker ones drag down the earning 
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level of your entire sales force. 

Under a commission system the 
men set their own wages in a sense: 
they earn proportionately to their 
efforts. We fea found that a sales- 
man confident of his ability to sell 
will not wish to work 
commission. 

We realize that in this day it would 
be unrealistic for a company to expect 
to go out and hire green young sales 
neophytes on straight commission. 
Beginners, whom we call junior sales- 
men, are paid a salary and small com- 
mission to whet their appetites for 
incentive. When they become seniors 
they receive a drawing account which 
in most situations is modest, yet ade- 
quate to get along on, so that they 
are not exactly thrown to the wolves 
All commission earned is credited to 
this drawing account and overages are 
paid as they occur. 

Thus, a young man has the ad- 
vantage of being “financed” during 
his starting and proving period with 
the plus advantages of commission. 
The man has his contract in a proved 
territory, and is further provided with 
machines, aids, tools, and assistance of 
every sort. We have estimated that 
the company actually puts up a work- 
ing capital of about $15,000 for each 


except on 
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new man starting out to sell for us. 

The salesman knows, furthermore, 
that he is not out there on a shoe- 
string struggling to prove himself 
while his superiors are enjoying guar- 
anteed salaries regardless of perform- 
ance at their level. Our entire sales 
organization is built on the incentive 
theory. Eighty percent of our sales 
offices across the nation operate on a 
basis, with 90% of all 
salesmen on commission. The other 
10% are the 
men sell on straight commission 

The branch operating on 


commission receive over-all commis- 


commission 
All semnio! sales 


trainees 


offices 


sion for the running of the office. All 
expenses and salesmen’s compensation 
are charged to the branch office. Pay- 
ments are made from the headquar- 
ters in San Leandro, Cal., but the 
branch office account is charged. The 
office is credited with an understood 
percentage of each sale. After sales- 
men’s commissions and other expenses 
are met, the remainder belongs to the 
manager. If he is less watchful, less 
efficient than he should be, picks a 
wrong salesman, pays him more than 
he is worth, then the resultant expense 
comes out of the profits of the branch 
he operates and he is the loser 


metal container idea file 


a handy guide to successful packaging for 


the busy executive 


THE CLARK PACKAGING FOLIO is a convenient new 


reference file that places valuable container design and packaging data 


right at your fingertips 


Informative, interestingly 


written 


and it’s yours free with our compliments 


booklets like “A 


Businessman’'s 


Guide to Container Design,” “Selling the Mass Market,” and “Container 


Analysis 


lo get 


be sent by return mail 


are useful additions to any éxecutive’s packaging idea file 


your copy of the Clark Packaging Folio, simply write J. L. Clark 
Manufacturing Company, Rockford 


Illinois. Your personal folio will 


J.L. CLARK 


Manufacturing Company 


Home office and plant, Rockford, Illinois 


Liberty Division plant and sales, Lancaster, Pa 
New York sales office, Chrysler Bidg 
New York 17,N.Y 
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The sales offices that are run on 
a direct basis by the company are so 
operated for good reason. In most 
cases they have grown too large to 
make commission financing feasible 
for the branch itself. In the evolution 
of our business, we graduated at a 
certain point from an out-and-out 
distributor system of selling our busi- 
ness machines, to the establishment of 
branch offices, all of which are op- 
erated on the commission basis de- 
scribed. All personnel are company 
employees and the company does all 
of the billing and collecting 

We have now entered a third stage 
in distribution development where, in 
our larger sales offices, we have the 
manager on a salary and profit sharing 
arrangement. This is done because in 
these large and complex offices the 
amount of capital required to finance 
a well-balanced operation would pre- 
sent too great a problem and burden 
for a younger man being promoted to 
such a location. In the case of smaller 
offices the capital required is more 
closely related to the man’s personal 
worth 

So it proves out best for manage- 
ment to ea the major sales offices. 
Even though the manager is paid a 
salary and a share of the profits, his 
compensation still comes primarily 
from the profits. We always keep in- 
centive as the major element in the 
earnings of anvone in sales 


> Even though an established sales 
office has grown very large we do not 
disturb an existing commission set- 
up, provided a first-class job is being 
done. If, however, this is not the case, 
or if a new manager is appointed, then 
usually the office is converted to a 
direct branch and the financing and 
compensation handled as described 
Because of the rapid growth of many 
of our branches it is likely tuat the 
number of direct branches will in- 
crease. 

We feel that a great deal of care 
is needed in choosing salesmen who 
are to operate happily and effectively 
on commission. We take infinite pains. 
All candidates are thoroughly 
screened, and only those meeting pre- 
scribed requirements as to character, 
temperament, general capability and 
aptitude for selling by our standards 
are considered. During the _ initial 
selection we use aptitude testing of a 
sort that has given us good results 

One thing we are very careful to do 
is to give each candidate a complete 
picture of the Friden compensation 
philosophy and policy. We have a 
certain package to sell a sales candi- 
date. Nothing is concealed or made 
to look easier or rosier than it is in 
terms of effort to be expended to win 


reduced prices make 


sauceeeeun |t even thriftier! 


61 CHEVY CORVAIR 


Keeping costs down is a fine 
art with most businesses—and 
nobody’s more aware of it than 
Chevrolet. Which is why we’ve 
come up with some important 
news about Corvair for 1961. 

To begin with, prices have 
been reduced on all coupes and 
sedans. (Your dealer will be 
glad to tell you exactly how 
much.) Enough said. 

What’s more, a new rear axle 
ratio, quicker-than-ever cold- 
start warmup and other im- 


provements help make Corvair 
a more practical buy than ever. 
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Under the hood, you'll find 
nearly 12% more cargo capac- 
ity, too. Along with all of the 
refinements you'll enjoy in the 
’61 Corvair, you'll appreciate 
the traditional virtues that 
have become a trademark with 
us: that air-cooled rear engine 
(never needs antifreeze), the 
traction, the nimble handling 
that makes driving easier. 
Give Corvair a chance to 
show you what it can do for 
your balance sheet. Your 
Chevrolet dealer’s the man to 
see. (And by the way, you 
might well be interested in 
Corvair’s wagons—the Lake- 
wood and the intriguing Green- 
brier. Check them both out 
while you’re getting the short, 


sweet details about Corvair 


economy at your dealer’s.) . . . 
Chevrolet Division of General 
Motors, Detroit 2, Michigan. 
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SAVE SHOPPING TIME for Presentation 
Binders, Catalog Covers, Brief Bags, 
Portfolios, Business Gifts, etc. 


aS 


Get this 


* Your NBB Office Supply 
Dealer Can Provide You 
with every item... 


Now you can save time’and money three ways 
with this NBB Selling Aids Catalog: 


1. Clearly indexed and illustrated, it helps you to quickly pick 
out the items you want. 


2. Your local NBB office supply dealer will give you expert 
advice in selecting items to meet your special needs. 


3. You will get prompt delivery from your NBB dealer. 
Send coupon today for your copy 


ae National Blank Book Company 


Dept. 2611, Holyoke, Massachusetts 
Please an my FREE copy of your Selling Aids Catalog 
NAME 
COMPANY 
STREET 
CITY 
My office supply dealer is 


102 Sales Management November 18, 1960 


results. We want men who like effort, 
enjoy the challenge of responsibility, 
want to sell because they Tike selling 
as a career and way of life—not a (pre- 
sumably) glamorous way to make a 
lot of money quickly and easily with- 
out too much discipline. 

Accepted candidates are sent first 
to our own sales training school at 
Rochester, N. Y. If a man does not 
measure up during his first tests there, 
those in r Heese of his training notify 
the manager of the local office for 
which he was intended and where, 
most likely, initial selection was 
made. At no point in our handling of 
sales people or candidates are the men 
treated as statistics--each man is given 
individual consideration. 

A man who makes the grade and is 
graduated from the training school 
is considered a junior salesman and 
is assigned to a senior salesman in 
need of assistance in his territory. 
The junior’s development and progress 
is guided by the senior until he is 
sufficiently experienced to be on his 
own. 

During the training on the job, 
if the trainee is a young man just out 
of college, he receives the going salary 
for his situation and degree of ex- 
perience. If the going rate for junior 
salesmen in our tield is $400, $425, 
$450, or whatever, in the particular 
location and at a given time, that is 
what our junior salesman receives. In 
addition, he receives a little commis- 
sion. This has the double effect of 
giving him the opportunity to begin 
to build up his earnings by his own 
efforts and at the same time letting 
him learn to think and work in terms 
of incentive. 


> The total training period runs, 
roughly, to about a year, although 
there is no arbitrary rule as to when 
a man makes the big change from 
salary to commission. Readiness of 
the new salesman is left up to the 
judgment of his local manager. When 
the junior salesman emerges from his 
training period he starts out on his 
own with a contract for a territory and 
a drawing account and from then on 
he works entirely on commission. 
We have many men who do not 
want a drawing account—just a 
straight commission arrangement. 
Those taking this attitude usually are 
highly experienced men, not beginners 
or trainees—men who are not hurting 
for money but are looking for a con- 
genial atmosphere in which to exercise 
their ability and ind dence of 
spirit. They will app one of our 
branch managers and ask to have a 
territory assigned because they like 
our company’s policies and roducts 
and are willing to gamble on their own 


You can’t afford not to know what's NEW 
for YOU in Bell System communications | 


Right now is a good time to find out. 


From Bell System research and de- 
velopment have come startlingly new 
services and equipment, plus vast im- 
provements in many existing commu- 
nications. Any profit-minded business- 
man should know about them. 


For example ...there is a new fam- 
ily of telephones with push-button fea- 
tures that let you hold six-way confer- 
ences and take calls on as many as 29 


outside, extension or intercom lines. 


There are PBX switchboards with 
greatly increased versatility; advanced 
teletype equipment; and Data-Phone, 
a new data-transmission service that 
enables you to send data over local or 


long distance telephone circuits at in- 
credible speeds. 

There are private-line services that 
permit unlimited long distance calling 
between your home office and outlying 
plants for a flat monthly rate. 


There are “hands-free” telephones, 
automatic-answering telephones and a 
host of other important developments. 
All are designed to save your time, cut 
your costs, improve your service to 
customers and otherwise help you op- 
erate more profitably. 


BELL TELEPHONE SYSTEM 
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Whether you're interested in com- 
munications from desk to desk, from 
building to building, or from city to 
city, the Bell System can serve your 
every need fully and efficiently. 

Make sure you're getting the most 
out of your communications. Just call 
your Bell Telephone business office and 
ask to have a Communications Con- 
sultant call on you. You'll like what he 
has to say. 


You have nothing to lose... and 
probably a great deal to gain. 


hays 
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Spendable income for 


Pennsylvania farm families 
hits $1,004,100,000 


Farmers are industry’s biggest customers . . . big because they 
spend from gross income .. . not from a worker’s paycheck, 
minus deductions (net income). 

As farm operations become larger and more mechanized, pur- 
chases increase. Since 1940, capital goods outlays have gone 
up 582 percent . . . production spending up 398 percent. 

Pennsylvania farmers buy in a typical year: tractors-— 23,040 
units; fertilizer — 626,000 tons; building materials — $117,233, 
000; drugs — $35,434,000; furniture and appliances — $74,631, 
000; retail food $369,865,000; automotive $322,703,000; 
gas and oil — $125,551,000. 


You reach him BEST in 
his own state farm paper 


Local editing creates a climate of con- 
fidence in PENNSYLVANIA FARMER 
merging your sales story with his shop- 
ping list. 

Farmers prefer PENNSLYVANIA FARM- 
ER 2 to 1 over any other farm maga- 
zine because articles are right for their 
soil and their crops. 

State farm papers provide a reader 
environment rich in interest and trust 
.. . an atmosphere in which your ad- 
vertising sells harder . . . is more im- 
pressive ... more persuasive . . . more 
convincing. 

Only state farm papers support your 
ads with local editing. Want proof? 
Send for free folder, 


Pennsylvania Farmer 


HARRISBURG, PENNSYLVANIA 


STRAIGHT-LINE Greatest Agricultural Show in the East 
ADVERTISING bs 
oe = FARM 1961 Pennsylvania Farm Show 
THE OHIO FARMER 
MICHIGAN FARMER ; Horrisburg — Jonvery 9-15, 1961 
THE INDIANA FARMER SHOW PREVIEWED IN THE JANUARY 14, 1961 ISSUE 
THE KENTUCKY FARMER 
19 
THE TENNESSEE FARMER CLOSING BATE SECEMEE 6, 1960 


& HOMEMAKER 
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abilities, experience, and know-how. 

Should a salesman who is re- 
ceiving a drawing account leave the 
company with a debit balance, his 
account is charged with it. That is, 
any unearned drawing account monies 
paid to him are charged to the office 
out of which he worked and it is u 
to the manager of that office to handle 
the disposition fairly for all concerned. 

Despite all the care in the world 
in initial screening and testing of men, 
there is no point in denying that 
there is a fair amount of turnover 
in beginners after they start out on 
their own. This is their real proving 
ground. They decide for themselves 
whether or not they have what it 
takes. If they turn out to be tempera- 
mentally or otherwise unfit for our 
kind of selling, they still have an ad- 
vantage in that there is no insult to 
their egos from being released. A 
poor production means low commis- 
sions and generally in such cases a 
separation is a voluntary one. 

Among the men who do qualify and 
become senior salesmen on straight 
commission, Friden enjoys a very 
stable situation with turnover. If a 
man makes it on commission for his 
first year, it is very unlikely that he 
will quit—he gets the true feel and 
excitement of commission selling as 
a way of life. 


> We have a uniform commission 
schedule with slight variations in 
application. In some offices salesmen 
have available differing degrees of 
assistance from instructors or systems 
people who can work along with them 
in their calls. These aides are usually 
young women trained to provide in- 
struction on the use and operation of 
our machines to customers’ office per- 
sonnel. If a salesman is given some 
such assistance at the expense of his 
branch office manager, the salesman’s 
commission rate may be proportion- 
ately reduced. 

Let us take a theoretical figure for 
illustration and suppose that a min- 
imum commission rate is 15% and the 
maximum 17%. If a salesman in New 
York, Chicago or some other big cen- 
ter is given, at no cost to him, the 
assistance of instructors or systems 
people to supplement his own activ- 
ities in contacting his customers, he 
may be paid the minimum commission 
amount instead of the maximum. 
Where a man is doing the selling 
himself and handling the entire job 
without aid, he will get the maximum. 

As must be apparent, we are trying 
to keep a good balance between a 
highly centralized, totalitarian sort of 
system and an autonomous and de- 
centralized one. We do not like 
totalitarianism; yet complete autonomy 


People read 


TV Guide in an 
atmosphere 
of family sharing 


“They are oriented toward relatively whole- 
some family-centered concerns.”’ This 
conclusion, of particular significance to 
advertisers, stems from the depth study of 
TV Gurpe readers made by Dr. Burleigh 
B. Gardner and staff, of Social Research, Inc. 
The TV Guipe audience is both huge and 
rather special. It consists predominantly of 


selective viewers (73%)—determinedly 


For a detailed report on the Gardner Study, call your local TV GUIDE office or write TV GuIDE, Radnor, Pa: 


rational—who read the magazine cover to 
cover for the background and knowledge 
they need to get the most out of their TV 
watching. These families, primarily young, 
express concern about taste. They strive to 
be discriminating. They are a powerful force 
to have on your side, as important adver- 
tisers (from Coca-Cola and Kraft to Pontiac 
and Seagram’s) are well aware. 


Sales Management 


Best-selling 
weekly magazine 
in America 
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5) WAY 


PRESENTATION EASEL 


ideal for flip chart or card chart 
presentations. Or write as you 
talk on paper pad or chalkboard. 
Lightweight aluminum, folds in 
a jiffy. 

Complete with chalkboard, hinged 
clamp, chalk, eraser: 


$4Q50 ics vaas) 
Four paper pads $12.00 
Carrying case $12.50 
RLINGTON 
ALUMINUM COMPANY 
19005 W. Davison * Detroit 23, Mich. 


LOSING SALES IN 
MINNESOTA’S 4th 
LARGEST MARKET? 


You are if you're 

depending on a Minne- 

apolis daily paper to sell 

the Moorhead-Fargo 2-county, 
2-state “metropolitan” market. 
You get less than 8% coverage, 
compared to the 9-out-of-10-family 
coverage of The Fargo Forum — 
Moorhead News. 
Moorhead-Fargo’s 105,400 people 
are Minnesota's 4th market, North 
Dakota's Ist market .. . and the 
largest market between Minne- 
apolis and Spokane! 


20 counties in 2 states, but only 
one market of 315,100 people, 
solidly sold by only one newspaper 


— THE FARGO FORUM. 


THE FARGO FORUM 
Moorhead News 

Largest circulation 

Dakota and western Minnesota 


n North 
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of branch managers and their men in 
the field is not practicable. 

We like to ion the freshness of 
point of view, give fullest possible 
play to the talents and initiative of 
the local sales managers and the sales- 
men, while maintaining a minimum of 
necessary discipline. We do this by 
having a comprehensive sales manual 
which spells out company policy in 
this sphere. So long as men and man- 
agers work within the rules, as they 
would in a game, they are pretty much 
on their own. We require their con- 
sultation with top management on 
major matters but we don’t expect 
them to write in to headquarters if a 
T needs to be crossed differently on 
occasion. 


> What about the great modern in- 
cubus of fringe benefits, pensions, all 
that, which most young people enter- 
ing business, including sales, take so 
seriously nowadays? Where does 
Friden stand on that issue? It’s a 
question candidates ask. Our reply 
is, simply, that in our company, since 
no earnings are held back or trimmed 
to provide for such, both salesmen and 
sales managers take care of their own 
fringe benefits. What current and fu- 
ture protection they will seek and 
finance is up to them—and the earn- 
ings of our salesmen are, we can 
state without hesitation, exceptionally 
high—certainly well above = oe they 
would be if they were on salary and 
bonus. 

This whole matter of fringe benefits 
is one of dollars and cents. A well- 
managed company knows what it can 
afford for the marketing of its prod- 
ucts. You assign that amount. Then 
you can pay it out in any one of a 
hundred ways. But you can never 
forget that if certain amounts are paid 
out in fringe benefits, those amounts 
must be taken away at some other 
point. Sales compensation is bound to 
suffer. 

Friden’s rather extraordinary and 


Sales Management on 
Microfilm 


Subscribers to Sales Manage- 
ment may receive copies on 
microfilm if a request is made 
and proof of subscription is fur- 
nished with the order. An order 
must be placed at the beginning 
of the year to receive microfilm 
copies at the end of the volume 
year (1960 copies will be deliv- 
ered early in 1961, for example). 
Purchasers should also indicate 
whether a standing order is de- 
sired for the microfilm edition 
each year as it is published. 

Microfilm orders should be 
sent to: University Microfilms, 
Inc., 313 N. First St., Ann Ar- 
bor, Michigan. The price is ap- 
proximately $11.90 per year, 
including postage. Since the 
number of pages in any one year 
may vary, the price is approxi- 
mate, based on the number of 
pages of preceding years. Prices 
to subscribers outside the U.S. 
and Canada will be 10% higher. 


rapid growth is, we modestly believe, 
the proof that the bolder ways still 
work. Friden was built on commission 
selling and this policy is still building 
for us. 

No one has yet invented anything 
that the customer will come along and 
take away. Success depends on strong, 
effective selling. That kind of selling, 
in our opinion, is best stimulated and 
achieved by men in a position to work 
for substantial rewards in terms of 
money and ego satisfaction. @ 


> To verify what commission selling 
has done for Friden, see SM, August 
5, “The Little Machines Pay Off Big 


for Friden.” 


PLAN 


The price of a list is immaterial. It's 
the results that count! 

Cheap lists are poor lists. And the 
best selling copy in the world to 
poor lists will not do nearly as well 
as mediocre copy to the best lists. 
But the best lists cost money! 
Realizing this, and knowing that ac- 
curacy cannot be trusted to chance 
or luck, McGraw-Hill employs a 
staff of 90 experts to keep its lists 
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YOUR DIRECT MAIL CAMPAIGN PROPERLY — 
BUY QUALITY, NOT PRICE! 


complete and up-to-date. 


This assures list quality — quality 
which is backed by thousands of 
successful case histories in our files. 


Try a McGraw-Hill list on your next 


mailing! You'll be glad you did. 
Free catalog on request. Write: 
McGraw-Hill Direct Mail 


330 West 42nd Street 
New York 36, New York 


Division 


Most media are short lived. The fifteen second commercial lasts 


{0 3 fifteen seconds. The newspaper rarely outlasts its issue date. 
Many magazines are in use only a few days. 
But SuccessFuL FARMING is read, studied, consulted, referred 
{ . to, clipped, filed, kept in scrapbooks, for months and years. 
utul © Some 57% of its families keep it for future reference: and 70% 


refer to advertising in back issues! 


Why? Because this magazine gives big returns to 
re 4 re | (; C its readers—in better business, in better living. 
/ e It helps the business man farmer make better use of 


his time, his money, his land, his equipment; helps him plan his 


future. It helps his wife with her work, her plans, her 
menus, her children, her social affairs. 

It gives case histories, reports of actual applications, 
diagrammatic directions. It pictures in color—kitchens, family 
rooms, laundries, bedrooms, patios, gardens, swimming 
pools. Its contents can be believed, trusted, 
followed. Because it has been benefiting 
its readers for fifty-eight years, it has a 
very considerable influence — unmatched 
by any other medium. And influence that 
affects the reception and response of every 
advertisement in its pages! The advertiser 
not only buys space, but influence. 

In circulation, SF does not compete 
with today’s telephone numbers. But of 
its 1,300,000 families 87% own or operate 
a farm—the cream of the country’s big 
producers, big earners; and one of today’s 
class markets. 

Want your advertising to make some 
sales? Put it in SuccessFUL FARMING. 

Any SF office can give you all the details. 


Successrut Farminc . . . Des Moines, Chicago, New 
York, Atlanta, Boston, Cleveland, Detroit, Los Angeles, 
Minneapolis, Philadelphia, St. Louis, San Francisco. 
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Irresistible force... 


New York audiences are irresistibly drawn to the programs they see 
on Channel 2. The inevitable outcome: day and night, month-in and 
month-out, WCBS-TV remains firmly fixed in the number one spot. 

The first weeks of the new television season prove the point all over 
again! In aseven-station market, Channel 2 chalks up an over-all 32.4% 
share of audience, 34% /arger than the second station, //3% /arger than 


Immovable object! 


the third and /4% /arger than all the other stations combined; 18 of the 
| top 25 daytime shows and 20 of the top 25 nighttime shows; more top- 
rated news, public affairs programming, feature film shows, westerns, 
variety, dramas, situation comedies than any other station, some: won. 0. 22 

Beyond question, the New York television picture remains the same. 
In the nation’s largest market, the largest audiences stay tuned to... 


REPRESENTED BY CBS TELEVISION SPOT SALES + CBS OWNED WCBS TV 


Divco-Wayne: 
A Royal Feast 
From the 


Competition’s 


Crumbs 


Here’s a company that makes the truck that brings your milk, the 
school bus that transports your kids, the hearse that provided 
Cousin Willie's last ride. Yet it’s staffed with non-automotive 
execs, succeeds by doing the sort of job the Big Three won't 
undertake and by doing it all with un-stereotyped thinking! 


COMPACT INVASION: It’s the trend in buses, too. Here's the new “Bantam 
Bus” for schools and intra-city work. Latter is done in off hours, vacations. 


OWN IN MEMPHIS, the Miller 
Meteor salesman spit on his hands 
and tackled a particularly balk 
funeral director The man needed 
a new hearse. He knew he needed a 
He fairly drooled over 
the company’s new model But even 
with the help of M-M’s brand-new 
financing plan, he sighed, he didn't 
think he could make it. “Unless,” he 
said, suddenly brightening, “you'll 
take 22 Black Angus cattle for it!” 
And that was how Divco-Wayne 
Corp.--one of whose three divisions 
is Miller-Meteor—happened to serve 
prime steaks at a regional sales meet- 
ing. Raymond E. Miller, Diveco- 
Wayne's cool-as-a-coffin-handle sales 
manager, is a guy who believes in 
encouraging initiative. The Memphis 
salesman, in Miller’s book, had shown 
more than a modicum of the com- 
modity. (Miller bought one of the 


new hearse 


DIVCO MILKS the market where delivery is concerned: More than 80% of milk trucks are made by the firm’s Detroit plant. 


Black Angus to show his approval 

Stealing an idea from General 
Motors—in this company 
financing—and then adapting it to off- 
beat needs, is the sort of thinking that 
helps account for the fact that Divco 
Wayne continually walks off with the 
biggest percentage in sales of the 


country’s special body trucks, hearses 


instance, 


and school buses 

The company refuses to fit a pat- 
tern 

Take a corporation, in the auto- 
motive field, that’s a fairly recent 
amalgamation of three old companies 
selling highly vehicles 
Staff it with non-automotive execu- 
tives. Head it with a former lawyer 
who thinks unorthodoxly about run- 


specialized 


ning a business. The pundits would 


forecast a bust. In Diveo-Wayne’s 
case, what comes up is a healthy 
sales: almost 


company (last year's 


COLOR has become a status symbol in the funeral trade. Miller-Meteor in- 
troduced the first multi-color hearse. Here’s the division’s 1961 Landau model. 


$36 million) that causes competitors 
to quake, or imitate 

Divco-Wayne is made up of these 
Divisions: Divco Truck (multi-stop 
delivery trucks), Wayne Works (school 
and adult passenger buses), Miller- 
Meteor (funeral coaches and ambu- 
lances) 


Sales Management 


The company began to assemble in 
1950 when a New York lawyer 
Newton Glekel—who says his biggest 
value to his businessmen clients was 
in preventing them from making dis- 
astrous financial mistakes—decided to 
put into practice, for himself, the 
management ideas he'd been passing 
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on to clients. Almost by chance he 
came across Wayne Works. Wayne 
went all the way back to 1837, when 
it was founded to make farm ma- 
chinery. The little company wasn't 
too prosperous but it did have a 
heady list of “firsts”—first to make a 
school bus body designed for motor- 
powered chassis (and before that, first 
horse-drawn hack for transporting 
children to school), Wayne also built 
the first all-steel bus body. 
Wayne's ownership, decided Glekel 
was notoriously shortsighted: It 
seemed preoccupied with fear of a 
major depression. Glekel sneered. If 


ever there was a depression-resistant 
business, he reasoned, it was building 
school buses. No matter what the 
shape of the economy, children still 
go to school. And while school buses 
are tough, they do wear out. 

Glekel bought Wayne. 

Four years later he gave it a little 
brother, the A. J. Miller Co. And he 
assembled a staff that was sales- 
minded but — and here the competi- 
tion rubbed its hands gleefully—knew 
nothing whatever about the automo- 
tive field. (Ray Miller, for example, 
had a good background in the ap- 
pliance field but he'd never sold a 


BENEFITS 


THESE 


SALESMEN’S 
CAR PLAN 


They Are Yours with the Unique PHH Services 


An expense reimbursement plan that salesmen endorse 
. one that eliminates inequities. 


Safe, late model automobiles delivered directly to the 
salesman’s home anywhere in the United States or 
Canada. 


Complete company control over car expenses which can 
mean substantial savings to you. 


Easing of the problem of salesmen turnover and 
recruitment. 


Currently, more than 500 cost-conscious companies . 


leaders in business and industry . 


. are using the PHH 


plan to solve the need for modern, ‘dependable, economi- 
cal transportation for salesmen. 


Find out how you can benefit from the unique advantages offered by PHH. CA 


employ 20 


PETERSON, HOWELL & HEATHER, INC. 


Complete Management Services for 

lesmen’s Car Plans 

2521 North Charles Street— Department E-4 
Baltimore 18, Maryland 

In Canada—3970 Cote des Neiges Rd. 
Montreal 25, P.Q. 
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motor vehicle.) Glekel’s reasoning, 
the competition discovered, may have 
been unorthodox but it worked. He 
wanted executives who wouldn't ap- 
proach this offbeat vehicle business 
with on-beat, or ordinary, thinking. 
He did keep the company’s engi- 
neers. But practically over their 
supine forms, he insisted on building 
hearses in color! Funeral directors, 
bellowed the engineers, would them- 
selves drop dead before they bought 
anything but a black hearse. 


As a hedge, Glekel told the di- 
vision’s salesmen to display the new 
hearses, to use their most persuasive 
salesmanship to move the cars. If 
funeral directors refused to buy, 
Miller would take them back for re- 

ainting. To everyone's amazement— 
Pt not to Glekel’s—the funeral homes 
of the country went for the “gay” 
hearses. 

The competition went into con- 
vulsions as Meteor walked off with 
the business. Some competitors never 
recovered. 

Then Meteor Motor Car Co., build- 
er of custom coaches, went on the 
block. Glekel bought the firm, merged 
Miller with it. About the same time 
he merged with Divco, which made 
milk trucks for city delivery, door- 
to-door. Diveo had made the first 
electric milk wagon, in 1920. In 1938 
it = out the first, now familiar, 
snub-nosed, stand-up milk truck. 


& Now Glekel had his three divisions, 
each making a vialized vehicle. 
He had assembled his properties with 
an eye to the future. Because each 
division made such unusual vehicles, 
each different—because of local laws 
and individual tastes, no two school 
buses, hearses or trucks are identical— 
the big boys of the 
dustry 


automotive in- 
wouldn't touch them. They 
were delighted to have a steady cus- 
tomer to buy chassis, motors, com- 
ponent parts and relieve them of the 
xeadaches. But Glekel still 
satisfied. 

He looked first at Divco and he 
didn’t like what he saw. The cormmpany 
had gone on making the same old, 
useful milk truck without seeing that 
there was a steady outpouring of 
people to the suburbs. These sub- 
urbanites didn’t want to pay for home 
delivery when the super market sold 
for less. Consequently wholesale de- 
livery of milk was becoming increas- 
ingly important. Bigger trucks, of 
different types, were needed. Glekel 
set Divco to producing them. Yet, 
the old-style milk truck, Diveo’s back- 
bone, was a good workhorse. Com- 
pact, cheap to operate, it had more 
than one potential use. Almost over- 
night, the company began to make 
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...and Du Pont cellophane’s “machine flexibility’ 
made the sale more profitable 


It takes two different machines to 
package the candy the lady is buying. 
One twist wraps the individual pieces 
in cellophane (at the rate of 250 per 
minute!)...the other makes the bag. 
Cellophane runs quickly and smooth- 
ly on both of these machines. 

This is a good example of Du Pont 
cellophane’s “machine flexibility” — 
which means you can run cellophane 
more economically on more different 
machines than any other packaging 


material. The result: with cellophane, 
your packaging costs go down—your 
profit per sale goes up. 

And no other packaging material 
has the selling power you get from 
Du Pont cellophane’s sparkling trans- 
parency ... its wide protective range 

. its design versatility ... and its 
colorful printability. 

PROVE TO YOURSELF that Du Pont 
cellophane can help you sell more . . . 
increase your profit per sale. Ask a 


Sales Management 


Du Pont representative to give you 
all the facts. Du Pont Company, 
Film Dept., Wilmington, Delaware. 


Better Things for Better Living 
. - through Chemistry 


U PONT 
cellophane 
1960 
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in fast-service 
eating places, 
twice-the-turnover 


per seat means... 


MORE Meals 
MORE Sales 
MORE Profits 


NO MATTER WHAT YOU CALL THEM 


Coffee Shops 
Confectionery Stores 
Counter Restaurants 
Department Stores 
Diners 

Drive-ins 

Drug Stores 
Fountain Restaurants 
Industrial Cafeterias 
Luncheonettes 
Sandwich Shops 
Variety Stores 


NO MATTER WHERE YOU FIND THEM 


Airports 

Bus Terminals 
Railroad Stations 
Main Streets 
Main Highwoys 
In Industry 


THEY ALL HAVE 
ONE THING IN COMMON — 


FAST SERVICE 


To effectively reach this 
specialized market specify 
FAST FOOD 
for an advertising schedule 


630 THIRD AVE. 
NEW YORK 17, N. Y. 


Peer eetoee 
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adaptations of the milk truck, for 
parcel delivery users, as laundry 
trucks, to deliver frozen foods, as 
trucks for caterers. Since the basic 
truck was simply a box on wheels, 
Divco made it in every possible varia- 
tion on recommendations from the 
sales staff. 

Ray Miller's sales staff kept dream- 
ing up new trucks for customers and, 
as often as not, trucks for entirely 
new customers. It was the division's 
sales staff that pushed through the 
idea of the soft ice cream truck which 
could go where crowds congregate, 
make the product, and sell it on the 
spot. Even pizza purveyors took to 
the road in Divco trucks. One alert 
salesman, hearing an appliance dealer 
moan over the headache of picking 
up broken appliances and carting them 
back to his overcrowded shop, got 
Divco’s engineers to develop a truck 
that was a mobile repair center. Now 
the dealer sends it on appointed 
rounds, repairing at curbside 

Miller cracks the sales whip over 
all three divisions. Under him are 
three division sales managers and 
under them is a field force of between 
12 and 18 men who roam the country 
assisting salesmen for all three di- 
visions. There is a network of dealers 
in almost all of the 50 states. Gen- 
erally a dealer will handle only one 
of Divco-Wavyne’s divisions. But some- 
times they work for two and in some 
cases, all three 


> Miller and Glekel recognized early 
that, in addition to salesmen, the com- 
pany had a greater-than-usual need 
for sales tools. So the firm has a staff 
of financial analysts who evaluate 
market potential for each division. To 
assist the sales forces, Divco-Wayne 
has a sort of super-salesman it calls 
an Applications Engineer 

Here’s how he works: A salesman 
in Minneapolis has a customer whose 
fleet of trucks is perfectly sound but 
something, somewhere, is wrong 
Profits are down. The trucks look like 
the culprits. So the salesman sends an 
S.0.S. to the applications engineer, 
who often spends as much as two 
weeks riding around with the cus- 
tomer’s drivers, observing the trucks’ 
performance, their function, the uses 
they're put to. Then he sits down 
with the company’s engineers and 
designs a truck for the job. 

Back in Minneapolis, he and the 
salesman make a ya presentation to 
the customer, who buys, more often 
than not. Sometimes it’s only one 
truck, but what Divco learns from 
one order, it, and its salesmen, can 
use as sales ammunition to fire at 
other potential customers. 

The applications engineer principle 
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was adopted by Miller-Meteor, which 
solved the problem of hundreds of 
funeral directors who must provide 
ambulance service as well. Now M-M 
makes a combination hearse and 
ambulance by the simple expedient 
of a tilt-top floor. 

This division has a steady repeat 
business from funeral directors who 
must get a new hearse—the American 
public being what it is — every few 
vears. American families demand that 
the Late Lamented take his last ride 
in style—and it has to be the latest 
style. 

So Miller helps the mortician re- 
condition, advertise and sell the old 
funeral coach. 


> And Miller has gotten his salesmen 
so attuned to seizing the main sales 
chance that they have even learned 
to capitalize on misfortune. In 
Worcester, Mass., the garage of a 
milk delivery company burned to the 
ground, taking with it all the com- 
pany’s trucks. Divco'’s local dealer 
heard about the fire and rushed to the 
charred garage. While the firemen 
were still on the scene he sold a 
whole new fleet, on condition that he 
have it on the street the next morning, 
clothed in the milk firm’s colors. 

Divco worked around the clock 
and filled the order. 

The little workhorse milk truck is 
sporting around the country in another 
guise. Divco revamped it for intra- 
ity transportation. Ann Arbor, Michi- 
gan, agreed to trv it out for size and 
service when the Wayne salesman 
offered it to the city cost-free. From 
that salesman’s initiative, backed bv 
Ray Miller, the company got a whack- 
ing good order for milk trucks con- 
verted to buses. Miller has also sold 
it as interplant transportation for 
field workers 

In the school bus field — at once 
wofitable and, because safety regu- 
ations vary not merely from state to 
state but from county to county, as 
complicated to sell as an oil burner in 
the Congo--Divco-Wayne has refused 
to rest on the status quo. It is send- 
ing around the country, for display, 
a school bus of the future with no 
wheels. It floats a few inches above 
the ground on forced air. Inside there 
are ultraviolet lamps, to solve one 
health problem that stems from bus- 
loads of runny-nosed kids. It is 
equipped with radar and it is auto- 
matically controlled. 

Ray Miller thinks it is just a ques- 
tion of time until one of his salesmen 
gets a school board order for this 
floating bus and the ground will be 
broken. Then, he savs, they'll have 
to build a hearse that'll ride like 
Cloud Nine! HW 


Here’s the new-size fleet car that makes real sense . . . 
that overcomes the drawbacks of the compacts. 

The Tempest’s Trophy 4 is ready, eager and able to 
take on the sixes. There’s no wait for response; it takes 
steep hills in easy high-gear stride. You get where 
you're going right along with the big ones. 

The Tempest’s sensible size does away with driver 
cramp. There’s stretch-out room for six (practically 
flat floor); more head-room, leg-room, elbow-room, 
hip-room; trunk space that’s ample and usable. 

The Tempest cuts down travel fatigue as no com- 
pact can. Front engine ‘rear transmission gives the 
stability and all-weather traction of 50-50 balance. 
Wide-Track design, 112-inch wheelbase and coil springs 
at all four wheels cushion the rough routes. Visibility 
is greater; there’s no hemmed-in feeling. 


4 


Tempest economy starts with its slanted 4-cylinder 


power plant that outperforms the sixes on less gas. 
Every 100 miles, Tempest’s big 15” wheels turn thou- 
sands of times less than 13” compact wheels. Long tire 
life. Many engine parts are interchangeable with 
Pontiac’s Trophy V-8. Less repair costs and down-time. 
Tempest is built side by side with Pontiac. You can be 
sure its quality will pay off at trade-in time. First cost 


is less than most commonly used sixes. 


See your Pontiac dealer for more details about the 
economy fleet car that makes real sense. Or write Fleet 
Sales Dept., Pontiac Motor Division, Pontiac 11, Mich. 
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THE ECONOMY FLEET CAR 
WITH PONTIAC PRESTIGE 


Why Babbitt Is Proud to 
Sell for Private Labeling 


continued from page 37) 


select what thev wish. It’s now smart 
to be thriftv. The ability to buy 
cheaply has become a status symbol 
in our society 


Q. So private brands are here to stay. 
Why aren't other national advertisers 
going after them? 

A. After all, Procter & Gamble has 
40% of the cleanser market. P&G sees 
absolutely no reason why it cannot 
bring out new national brands that 


will compete with its own established 
brands. It has tremendous advertising 
resources to do so. For example, P&G 
can afford sums equal to our entire 
sales volume, about $20 million, to 
advertise a single product. But, for 
us, private labels offer a way to 
strengthen our competitive position. 


Q. Is it a profitable way to compete? 


A. All in all, we make a fair, reason- 
able profit on private labels. One of 
the obvious big advantages is that 
this private-label business enables us 
to use our production facilities more 
efficiently and more completely. It 
contributes significantly to keeping 
our plants going at 100% capacity 
three shifts a day 


Q. But isn’t dealing in private brands 
contrary to everything you do and 
stand for as a national brand adver- 
tiser? 

A. Of course not. We support the 
Brand Names Foundation because it 
helps the consumer to get sound prod 
ucts, sound values. So do the other 
large national companies. However, 
we see no difference in providing for 
the market whatever products con- 
sumers demand — regardless of 


whether these products bear national 
or private labels. 


Q. Is this how you justify your pri- 
vate-brand business? 

A. The manufacturer has two _ re- 
sponsibilities: to serve the consumer 
and to serve the consumer profitably. 
We don't want to be like Detroit, 
which refused to recognize the com- 
pact car when consumers demanded 
it. We think there is a place for pri- 
vate labels. We know that consumers 
want them; we know that retailers 
want them. We think there is a place 
for both private and national brands. 
We think we are fully justified in 
supplying private labels. We think 
private labels will be better products 
as long as we continue to research, 
advertise and promote our national 
brands as vigorously as ever. 


Q. Does this mean that you won't 
cut back on advertising and promot- 
ing your national brands? 


A. There will be no cutbacks as a 
result of our private-brand business 
In fact, our contract packing business 
is putting us in better financial posi- 
tion so that we'll be able to spend 


more on advertising our national 


PRODUCT Mf FACTS 


(at the 
Singertips) 


A Perrygraf Slide-Chart is a tested, powerful tool for 
more efficient and profitable selling. These simple 
devices put essential facts about your product at the 
fingertips. Just turn a disc or pull a slide to tell 

a sales story, select the proper size and style, show how 
equipment operates, or solve an engineering 

problem. If you have a complicated or demonstrative 
sales story to tell, you need a Perrygraf Slide-Chart. 


FREE — 36 page, full color booklet showing how Perrygraf Slide-Charts * 
can work for you. 122 case histories. Write for free copy 


PERRYGRAF © 
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product facts at the fingertips 


150-C S. Barrington Ave., L. A. 49, Calif. 


1500-C Madison St., Maywood, Iii. 
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Between 6:15 AM and 12:15 AM 
from LA GUARDIA 
(except 11:15 PM) 


AT 25 MINUTES 
AFTER EVERY HOUR 
Between 7:25 AM and 11:25PM 

from LA GUARDIA 
(except 10:25 PM) 


Use your Diners’ Club or 
Blanche card ~ 
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WHICH SALESMAN 
HAD THE TONIC? 


That’s an easy one. There’s one business tonic that never fails. It is a spir- 
ited contest . . . with merchandise prizes. Without such a tonic, now and 
then, salesmen naturally slow down. And so do sales. Our promotional 
programs have stirred up an uncommon amount of interest. Sales Man- 
agers keep telling us: “Your programs have zest and originality” 

“your materials are great’ . “the merchandise is exciting and well 
selected” .. . “what | like best i is your Allowance Plan; my sales mate- 
rials now cost us nothing ... we appreciate your lower prices on the 
merchandise in your Prize Books” 

May we tell you more? 


g 
PREMIUM & INCENTIVE DIVISION 


G Rechlin, Manager 


444 W. WASHINGTON ST., CHICAGO 6 (Phone Financial 6-5400) 
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LOOKING 
FOR 
SALES 
MANAGERIAL 
TALENT ? 


If you have a top-drawer 
sales executive job to offer, 
and wish to concentrate on 
top-drawer prospects, 

use display space in 

Sales Management 


magazine. 


Space this size would 


cost $587. 


For rates on space in 
other units, write: 


Randy Brown, 


Executive Vice-President 


Sales Management 
630 Third Ave., 
New York 17, N. Y. 
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brands and developing new products 
for the market. 


Q. But does your private-brand busi- 
ness help or hinder your efforts to sell 
your national brands to retailers? 


A. It often helps us get distribution 
for some of our advertised brands. 


Q. How? 


A. Once we are supplying a large re- 
tailer with a private-label product, 
our salesman gets to know the buyer 
better — to understand his distribu- 
tion problems better and learn how 
we can meet them more realistically 
With such an open door, our man has 
established a rapport with the buyer, 
giving us a better chance of getting 
distribution for a new advertised 
product or one new to the retailer 


Q. Then your salesmen don't object 
to your private-label business? 


A. Hell no. They love it. When Paul 
Golub makes a contract packing sale 
to a large retailer, our salesmen are 
delighted. For one thing, that private- 
label volume goes into the quota of 
the man handling that account. For 
another, it makes it easier for him to 
talk to the buver about our advertised 
brands. 


Q. Do your salesmen help sell private 
labels? 


A. They often do. Thev can tell us if 
a big retailer is in the market for his 
own brand. They often make a date 
for Paul Golub to tell a buyer what 
we have to offer. Sometimes they 
have even made private-brand sales 
completely on their own. Our sales- 
men show the wav to almost all of 
our private-label accounts 


Q. Have you lost any private-brand 
accounts? 


A. Only one, and strictly on a price 
proposition. If a straight contract 
calien makes up his mind to under- 
bid us on price, often on lesser a 
itv, then we mav have to let him have 
the business That was what hap 
pened in that case. Incidentally, that 
wccount has asked us to submit bids 
again on a high quality product 


Q. Is price cutting a great risk in 
packing private brands? 


A. Price cutting is one of the risks in 
all selling The risks of contract pack 
ing are not greater they may even 
be far smaller than in selling na 
tional brands The great challenge for 
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New, High Capacity Vans Move High Value 
Items with Softer Air-Cushioned Ride 


Greater Accessibility for forklift 
handling at both side and rear 

. flexible double-decking 
advantages as shown in top photo. 


America's 
Most Recommended 
Mover 


@ You can count on trouble-free moving for any high value equipment you make. Use 
of these specially designed vans offers maximum utility and protection no other carrier 
can give 

Higher, wider doorways at side and rear make it easy to forklift bulky loads safely 
into the van. Tie-down rings in the floor, ae well as in walls, make the scouring of 
valuable articles a quick and easy operation. New-type tandem axles with air suspension 
soak up road shocks and cushion the ride 

You aleo gain obviows ad> antages in time and costs saved by not having te pack 
on crate expensive equipment vad exhibits. Careful Mayflower handling and padding 
provide the guarantee of safety you require, Scheduling and delivery te euperviend by 


eAperienced moving men hacked by the reliable, warkd-wale orgerieetiem of 
Maya “oF 


Vow 


largest owner of moving equipment 
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TWA rHe SuperJet AIRLINE 


Jet speed, comfort, luxury to conventions everywhere 
UNITED STATES EUROPE ASIA 


TWA JETS AND SUPERJETS get you there in less time, give you more time for business, more time for 
relaxation. Magnificent TWA Jets fly non-stop between major United States cities coast-to-coast. 
GIANT TWA SUPERJETS fly to Europe in 6 hrs., 30 mins. Daily flights to London, Frankfurt, Paris and 
Rome. Service to Lisbon, Madrid, Athens. And now. ..TWA SuperJets to Dhahran and Bombay! 
EXCLUSIVE, ONE-AIRLINE TRAVEL no other airline can match. You can fly TWA all the way. It’s the only 
one-airline service between 70 key United States cities and 23 world convention centers abroad. 
FREE STOPOVERS. Visit as many as 19 extra cities overseas at no extra cost...en route to or from 
your meeting. And ask about interesting TWA “side trips” and Post-Convention Holiday Tours. 
YOUR CHOICE OF SERVICE. For luxury... First Class, featuring International dining in the Grand 


Manner. For great savings... thrifty Coach or Economy Class. For a superb trip... fly either way. 


FASTEST COAST-T0-COAST 


TWA 


THE SUPERJET AIRLINE’ 


Call your travel agent 
or nearest TWA office 


Call your travel agent 
or nearest TWA office 


The only airline flying across the United States in 4 hrs. and 30 mins. 


*TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. 
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PORTLAND, OREGON 


E 
NEWEST AND LARGEST ARENA IN TH 


The Memorial Coliseum is Portland’s magnificent 
new $8,000,000 center for Conventions, Exposi- 
tions, Meetings, Banquets, Sports and Stage 
Attractions. It’s just 5 minutes from city center. 


for sports events; 10,500 for 
ice shows; 12,000 for conventions or stage attrac- 
tions; up to 2,000 for banquets. 


is 247’x 120’ with 


| unlimited floor load, 80’ ceiling, dressing rooms for 


teams and stars. 


for full details, contact DON JEWELL, Manager, Memorial Coliseum, Portland, Oregon 
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PACIFIC NORTHWes,_ 


of various sizes accom- 
modate from 120 to 1,200 persons. 


with 53,000 sq. ft. adjoins main 
arena. 15’ ceiling, unlimited floor load, 18’ door- 
ways, air conditioned, all utilities, wired for TV. 


Close to 
freeways, Union Depot, hotels, motels and the 
$100 million Lloyd Center. Parking for 2,000 cars 
on grounds, space for 1,500 additional nearby. 


Pacific beaches and Cascade 
mountains, lake and forest resorts only an hour or 
two away. 
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Section One 


Hotel and Auditorium Facilities in U.S.A. 28 T 
pAs Alabama 28 Kentucky 97 North Dakota 154 | 


Alaska 30 Louisiana 98 Ohio 155 
...Where you have more fun! Arizona 30 Maine 100 Oklahoma 158 } 
Arkansas 35 Maryland 101 Oregon 159 
Fabulous climate...golfing... California 36 Massachusets 101 Pennsylvania 159’ 
swimming ... boating... fishing... Colorado 49 Michigan 106 Rhode Island 170 
sightseeing. Just minutes away from Connecticut 50 Minnesota 108 South Carolina. 170 | 
Hollywood, Disneyland, Marineland Delaware 53 Mississippi 110 South Dakota 171 3 
Holl dP k. Sant rm" ite, Just : Dist. of Columbia 53 Missouri 113 Tennessee 172 ( 
rtlnane —_ } a a sn o Florida 57 Montana 116 Texas 174 
pleasant drive to Laguna, famous Mt. Georgie 7 eitieetine 116 Utoh 181 
\ Palomar Observatory and interesting peistn ee mee 117 Vermont 182 , FO 
Old Mexico. Idaho 81 New Hampshire 123 Virginia 183 | 
Have more fun — and get more done in Illinois 82 New Jersey 124 Washington 188 
Indiana 93 New Mexico 130 West Virginia 190 
, lowa 94 New York 131 Wisconsin 190 
I N Kansas 97 North Carolina 152 Wyoming 192 | 
Hotel and Auditorium Facilities in Canada 192 
'» | AIR 
f ( Alberta 192 Newfoundland 195 Prince Ed. Is. 198 
[) iI British Columbia 194 Nova Scotia 195 Quebec 198 | 
; : Manitoba 195 Ontario 195 Saskatchewan 201 | 
For information, write: Convention and 
Visitors Bureau, Municipal Auditorium, ae ’ | 
Long Beach, Calif. Hotel Facilities in U. S. Islands 201 
Puerto Rico 201 “Virgin Islands 204 | 
Hotel Facilities in Bahama Islands 204} NE\ 
Hotel Facilities in Bermuda 206 
Hotel Facilities in Jamaica 208 
Hotel Facilities in Dominican Republic 210 
Hotel Facilities in Haiti 210 
Hotel Facilities in Mexico 210 
Hotel Facilities in Panama 213 
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Section Two 


Directory of Suppliers 


Exhibit Builders, 


Entertainment and 
Show Decorators, 


Industrial Show Producers 


Furniture Suppliers 243 Audio-Visual Suppliers 

Badge Suppliers, and Film Producers 

Model Agencies, Incentive Travel 

Photographers 243 Organizations 
HIGHLIGHTS 


215 


246 
250 


259 


261 


28 | THIS ISSUE IS SPECIAL—SAVE IT 
154 Facts in this issue are designed for executives who plan 
155 conferences, conventions, exhibits and shows. This issue 
ie is the only reference volume available on convention hotel 
159 and auditorium facilities in North America and nearby 
70 islands. In addition, it is a handy reference to sources of 
170 services and supplies for meeting and exhibit needs. 
171 ) 
172 
174 | 
| FOR QUICK BUDGET ESTIMATE 
183 Included in data on hotels and auditoriums are rates for 
a meeting rooms, bedrooms, meals and exhibit areas. With 
190 these rates you can make a quick estimate of major meet- 
192 ing costs at the sites you are considering. 
} 
192 
198 | AIR-RAIL LINES TO MEETING SITES 
198 | Airlines and railroads that serve each of the 900 hotels 
201 listed in this facilities guide are shown for each city. This 
is a speedy travel reference for both meeting and exhibit 
20! plans (and for personal travel as well). 
| 
904| NEW AND REVISED DATA 
206 All facts on hotels, auditoriums, service organizations and 
suppliers are entered their respective cities. Data has 
208 | been updated, revised and expanded. Every effort has 
210 | been made to provide complete and accurate facts on 
910 | meeting and exhibit sites. We can assume no liability, 
however, for error or omission. 
210 \ 
213 | Index to Advertisers 
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LONG 
BEACH 


... Where you get more done! 


Conference rooms and convention halls 
for groups from 60 to 6,000... Spacious 
exhibit halls ... fine hotel accommoda- 
tions next to the Municipal Auditorium 
in downtown Long Beach. Experienced 
personnel to keep things running 
smooth as glass. 

Get more done —have more fun in 


LONG 
BEACH 


For information, write: Convention and 
Visitors Bureau, Municipal Auditorium, 
Long Beach, Calif. 


Delta Jet circuits 
connect 15 cities 


vcw Tf 


Tu 


BALTIMORE 


Half the nation is transformed to one community with a 
new commuter circuit provided by Delta’s Big Jets! It’s 
possible to commute between many cities, leaving in the 
morning, having nearly a full business day there, and 
return the same evening. Delta Jets are amplifying busi- 
ness hours for thousands, helping them get more done 
faster! Delta’s Jet commuter circuits insulate against fa- 


tigue by condensing travel time! Next time, fly Delta. 


First to fly the DC-8 . . . First to fly the Convair 880 


DOELTA A 


the air line with the BIG JETS 
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“You can save more than half 
at our newest /ow rates; 
and perhaps even more 
on heavier weights” 


—says the Railway Express Eager Beaver. 


New low rates apply on a large number of commodities—and sav- 
ings are substantial, up to 60% in some instances. And there's no 
extra charge for door-to-door delivery within published limits. Keep 
this in mind when you're shipping or receiving. Call your local 
Railway Expressman today for details of our Eager-Beaver Service! 


(You get Eager-Beaver Service when you ship Air \ir Express, too!) 


LET THE EAGER BEAVER DO IT! 
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ALPHABETICAL 


INDEX TO 


HOTELS 


A Bay Roc Hotel (Montego Bay, Jamaica) 208 Carolina, The (Pinehurst, N. C.) 154 
Beaconsfield, The (Brookline, Mass.) 102 Carpenter Motor Hotel (Manchester, N. H.) 123 
Abraham Lincoln Hotel (Reading, Pa.) 169 Beau Rivage Hotel (Miami Beach, Fla.) 68 Carillo Hotel (Santa Barbara, Cal.) ........ 48 
Abraham Lincoln Hotel (Springfield, lil.) 92 Beaumont Hotel (Beaumont, Tex.) .... 174 Casa Blanca inn (Scottsdale, Ariz.) OW 
Acres Motel (Chicago, III.) 84 Bedford Springs Hotel (Bedford, Pa.) 160 Casa Munras Hotel (Monterey, Cal.) - & 
Adelphia Hotel (Philadelphia, Pa.) 163 Bellemont Motor Hotel (Baton Rouge, La.) 98 Waa) Western Hotel (Wenatchee, “ 
Admiral Semmes (Mobile, Ala. 28 i i ‘ 57 _— i 
Ad 7 , 7 oon Snteere eatlest, Me) : Castel Hotel (Port-Au-Prince, Haiti) 210 
olphus Hotel (Dallas, Texas) 176 Belleview Stratford Hotel (Philadelphia, , Seat Gini’ ‘Meat 
Ahwahnee, The (Yosemite National Park Pa.) 164 Cute in the Clouds (Lookou ountain, - 
Calif.) : 49 Belmont Manor Golf & Country Club enn.) ick Aehaate Dean 
Albert Pike Hotel (Little Rock, Ark.) 35 (Bermuda) 206 SS hrceaniintisca 206 
Alexandria Hotel (Los Angeles, Calif.) 40 Belmont Plaza Hotel (New York, N. Y.) 142 ao Key Club (Cat Cay, Bahamas) 204 
Alffer Hotel (Mexico City, Mex.) 213 Ben Lomond (Ogden, Utah) 181 Th oodiien (Virginia ates Va.) i87 
Algonquin Hote! (St. Andrews, Man., Can.) 195 Benjamin Franklin Hotel (Philadelphia, Pa.) 164 pe Honte-Heddon Hall (Atlantic City, N. J.) 12g 
Alisal Guest Ranch (Solvang, Calif.) 49 Benjamin Franklin Hotel (Seattle, Wash.) 188 facet Hotel (Fert Mearce, Ve.) x . 
, , 159 : 
Alpine Inn (Sts. Marguerite Station, Que ? Benson Hotel (Portland, Oregon) Chantecior, The (88. Adele, Ove.) 201 
an.) 20! Bentley Hotel (Alexandria, La.) 98 Ch Park Hote! (Los Angeles, Calif.) a 
Alvarado Hotel (Albuquerque, N.M.) 130 Berkeley-Carteret Hotel (Asbury Park, N. J.) 124 oni iy lige brag seit : 
; : . Charlevoix Beach Hotel (Charlevoix, Mich.) 10% 
Ambassador, The (Atlantic City, N. J.) 126 The Bermudian (Bermuda) 206 Charlotte, N. C.) ' 
Ambassador Hotels (Chicago, III.) 84 Bessborough, The (Saskatoon, Sask., Can.) 201 onary + carat ae - 
Ambassador Hotel (Los Angeles, Calif.) 40 Bethlehem Hote! (Bethlehem, Pa.) 160 Char ram a , 5 St. Loui "M ) ‘1 
Americana Hotel (Miami Beach, Fila.) 65 Beverly-Hilton (Bevery Hills, Calif.) 37 Chase- 4 ~ - so ’ ys re 7 
Americus Hotel (Allentown, Pa.) 159 Beverly Wilshire Hote! (Beverly Hills, Calif.) 37 Chateau al = sit as 200 
Anchorage Westward (Anchorage, Alaska) 30 Biltmore, The (Los Angeles, Calif.) 40 at tag 1 ee ac Beaup = 
Andover Inn (Andover, Mass.) 101 Biltmore, The (New York) 142 Chateau Lake Louise (Lake Louise, Alberta) 192 
Andrew Johnson Hotei (Gatlinburg, Tenn.) 172 Biltmore-Hilton Hotel (Dayton, Ohio) 157 Chateau Laurier (Ottawa, Ont.) 19% 
Angebilt, The (Oriando Fla.) 74 Biltmore Terrace (Miami Beach, Fla.) 68 Cherry Hill Inn (Haddonfield, N. J.) 12 
Antiers Hotel (Colorado Springs, Colo.) 49 Biscayne Terrace Hotel (Miami, Fila.) 63 Chinook Hote! (Yakima, Wash.) 190 
Apple Valley Inn (Apple Valley, Calif.) 36 Bishop's Lodge (Santa Fe, N. M.) 130 Chisca Plaza Motor Hotel (Memphis, Tenn.) 173 
Arawak Hotel (Ocho Rios, P.R.) 208 Bismarck Hotel (Chicago, III.) 84 Chulavista Hotel (Cuernavaca, Mex.) 213 
Arizona Biltmore (Phoenix, Ariz.) 31 Blackhawk Hotel (Davenport, lowa) 94 Claremont Hotel (Berkeley, Cal.) 7 
Arlington Hotel (Hot Springs, Ark.) 35 Blackstone Hotel (Omaha, Nebraska) 117 Clarence Parker Hotel (Minot, N. D.) 155 
Ascot Motel (Chicago, III.) 84 Boca Raton Hotel & Club (Boca Raton, Fla.) 58 Claridge Hotel (Atlantic City, N. J.) 1% 
Asilomar Hotel (Pacific Grove, Cal.) aS Boise Western Hotel (Boise, Idaho) 8! Claridge Hotel (Atlantic City, N. J.) 155 
Aspen Meadows (Aspen, Colo.) 49 Bon Air Hotel (Augusta, Ga.) 78 Claridge Hotel (Memphis, Tenn.) In 
Astor Manhattan Hotel (New York, N. Y.) 142 British Colonial Hotel (Nassau, Bahamas) 205 Claypool Hote! (Indianapolis, Ind.) 94 
Atlanta Biltmore Hotel (Atlanta, Ga.) 77 Broadmoor Hotel (Colorado Springs, Colo.) 50 Cloister, The (Sea Island, Ga.) 
Atlanta Hilton (Atlanta Ga.) 77 Brockway Hot Springs (Lake Tahoe, Calif.) 39 Cocke & Kettle (Seabrook, N. H.) 124 
Avenue Hote! (Chicago, III.) 84 Brown Palace Hotel (Denver, Colo.) 50 Colony, The (Kennebunkport, Me.) 100 
Brown Hotel (Louisville, Ky.) 7 Colony Beach Club Resort (Sarasota, Fla.) 7 
Brown's Hotel (Loch Sheldrake N. Y.) 137 Colony Hotel (Swampscott, Mass.) 104 
Bg Brownwood Hote! (Brownwood, Tex.) 174 Columbia Hotel (Columbia, S. C.) 7) 
f i + ! ; . 
Baker Hotel (Mineral Wells, Tex.) 180 Brunswick Hotel (Lancaster, Pa.) = Columbus Hotel (Miami Fla.) “ 
Baker Hotel (Dallas, Tex.) 176 Buccaneer —o (Gaiveston, Tex.) “ Commander Hotel (Cambridge, Mass.) 102 
Bald Peak Colony Club (Melvin Village ee Se vee el (Biloxi, a Commodore Hotel (New York, N. Y.) 143 
H.) 123 Bushkill Falls House (Bushki a.) 60 Commodore Maury Hotel (Norfolk, Va.) 185 
Balmoral (Miami Beach, Fila.) 66 Cc Commodore Perry Hote! (Austin, Tex.) 174 
Balsams, The (Dixville Notch, N. H.) 123 Commodore Perry Hote! (Toledo, O.) 158 
Bancroft Hotel (Saginaw, Mich.) 108 Cactus Hotel (San Angelo, Tex.) 180 Concord Hotel (Kiamesha Lake, N. Y.) 135 
Bancroft Hotel (Worcester, Mass.) 106 Californian Hote! (Fresno, Cal.) 38 Condado Beach Hote! (San Juan, P. R.) 2 
Banff Springs Hote! (Banff, Alberta, Can.) 192 Camelback Inn (Phoenix, Ariz.) 3! Connor Hotel (Joplin, Mo.) 113 
Bangor House (Bangor, Me.) 100 Capitol House Hotel (Baton Rouge, La.) 99 Conrad Hilton Hotel (Chicago, III.) 4 
Bannock Hote! (Pocatello, Idaho) 8| Captain Shreve (Shreveport, La.) 100 Continental Hilton (Mexico City, Mex.) 213 
Baranof Hotel (Juneau, Alaska) 30 Caribe Hilton Hotel (San Juan, P. R.) 202 Continental Hotel (Kansas City, Mo.) 14 
Barbizon Plaza Hotel (New York, N. Y.) 142 Carillon Hotel (Miami Beach) 68 Cooper Inn (Cooperstown, N. Y.) 122 
Barcelona (Miami Beach, Fila.) 66 Carlton House, The (Pittsburgh, Pa.) 166 Cornhusker Hotel (Lincoln, Neb.) 7 
Battery Park Hotel (Asheville, N. C.) 52 Carmel Valley Inn (Carmel, Cal.) 37 Coronado Hotel (St. Louis, Mo.) il6 
. > . . 
Key to Airline Abbreviations 
T ese r ec n r rine are ea thre anout t 1 a n Fa ¢ 
stion lines are listed under each city 
AAA—A FAL—Frontier PAL—! 
AAL— LCA—Latk PNA— 
BAL— MOH— Mohawk SOU—S 
BNF— NAL—Nat TTA—T T 
CAL—Con NOR, NCA—Nortt TCA—-Tra oa 
CAP— ~a NEA—Nco rrne 3 TWA—Tra WwW | 
CEN—Cen NWA—Northwe UAL— United 
CPA—Can OZA—Ozark WCA—W« 
DAL— PAA—Pan Amer WAL—West 
EAL—Eas! PAI—Piedn 
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You'll find complete convention facilities at all the Sheraton Hotels 


Jur staff of cc 


below 


then follow through on every detail. For full information, get in touch 


EAST 
ALBANY. The Sheraton-Ten Eyck 


400 rooms. Ballroom accommodates 450 for ban 
quets, 650 for meetings 


len other function rooms 
for up to 300 J 


Louis Barnett, Sales Mgr 
BALTIMORE, The Sheraton-Belvedere 
100 rooms. Ballroom accommodates 500 for t 
juets. 700 for meetings. 14 
for up to (00 


an 
other function rooms 
Edward J. Callahan, Sales Mgr 

BALTIMORE. The Sheraton-Baltimore Inn 

Baltimore's combining grand hotel ac 
commodations with drive-in ease 150 
Ballroom seats 285, dines 200. In 
hospitality rooms. John Quinn 


newest 
rooms 
addition, four 
Mer 

BINGHAMTON, N. Y. Sheraton Inn 

Hotel luxury with motel convenience close to the 
heart of the city. New York State's newest hotel 
offers impressive function rooms for groups of 2 
to 675. Contact Sales Mgr., John McDonald 


BOSTON. The Sheraton-Plaza 
450 rooms. Ballroom seats 1200 for banquets 
for meetings 


(Cen 


1600 
Other function rooms for up to 450 


people. William N. Field, Sales Mgr 
BUFFALO. The Sheraton Hotel 

5 rooms. Four function rooms accommodating 
from 40 to 250. Stewart A. Maurer, Jr., Sales Mgr 


NEW YORK. Sheraton-East 
formerly The Ambassador 
On Park Avenue 
foramall, distinctive meetings 


Director of Sales 


NEW YORK. The Park-Sheraton 


1600 rooms 


i fine restaurants 


Maurice 


= 
< 


Grand ballroom accommodates 1000 
for meetings and banquets. Many other function 


Director of Sales 


NEW YORK. The Sheraton-Atlantic 


rooms. James J. Flanagan 


1500 rooms. Air-conditioned ballroom holds 500 
20 other dining and function rooms for 20-50 
persons. Stephen C. Sandstrom, Dir. of Sales 


PHILADELPHIA. The Sheraton Hotel 


1000 rooms 
200 to 1 


Grand Ballroom 
OO persons 


accommodates from 
Completely new 
ideal facilities for any activity 
Dir. of Sales 


PITTSBURGH. The Penn-Sheraton 


1900 rooms 


hotel with 
Edward J. Polo 


Complete facilities for groups 
to 2500 people. 25 air-cond 
James 1). Stroup 


of up 
tioned function rooms 
Sales Mer 

PROVIDENCE. The Sheraton-Biltmore 

600 rooms. Ballroom 
wets, 800 for 


accom modates 


00 for ban 
Many other large fun 


meetings 


: rooms accommodating up to 350 people 
dames O’ Halloran, Sales Mgr 

ROCHESTER. The Sheraton Hotel 

0 rooms. Ballroom seats 500 for dinner, 650 for 
meetings. Other large function rooms for up to 
400 persons. William Sullivan, Sales Mgr 
SPRINGFIELD. The Sheraton-Kimball 

60 rooms. Ballroom holds 450 for banquets, 600 


for meetings. Six other function rooms for up to 
0 people. Richard Lumaden, Sales Mgr 
SYRACUSE. Sheraton-Syracuse Inn 

Excellent dining and bar facilities. | 
room for 160. Smaller rooms 
Swick, Sales Mgr 
WASHINGTON. Sheraton-Park 

1200 rooms. Home of Sheraton Hall, America's 
most advanced convention hall (seats from 2000 
to 3000). Huge Exhibit Hall and many other func 


irge function 
ilso available. Robert 


ton rooms. Lewis M. Sherer, Jr., Sales Mgr 
WASHINGTON. Sheraton-Carlton 
“0 rooms. Ballroom holds 200 for banquets, 250 


for meetings. William F. O'Connor, Sales Rep 


NOVEMBER 


18, 


1960 


nvention experts will help you plan in advance 


with any 
104-page bo« 
Sheraton Cory of 


MIDWEST 
AKRON. The Sheraton Hotel 


450 rooms. Ballroom holds 600 for banquets, 800 
for meetings. Eight other function rooms for up 
Sales Mer 

CLEVELAND. Sheraton-Cleveland 
“The best location in the nation.”’ 
Extensive convention facilities 
from 30 to 1670 


to 250. James Jones 


1000 rooms 
accommodating 
Elmore Bacon, Sales Mgr 
CHICAGO. The Sheraton-Blackstone 

400 rooms. Ballroom holds 
for meetings 
people 


»00 for banquets, 600 
Other function rooms for up to 450 
Richard W. Davis, Sales Mgr 
CHICAGO. The Sheraton Towers 

100 rooms. Ballroom accommodates 1200 for din 
ner, 1600 for meetings. Other function rooms for up 
to 500 people. Thomas J. McDonald, Sales Mgr 
CINCINNATI. The Sheraton-Gibson 

1000 rooms. Ballroom: 765 for banquets, 1200 for 
Roof Garden for 1700. Other rooms for 
1) people. Ann Kroger, Sales Mgr 
DETROIT. The Sheraton-Cadillac 

1200 rooms. Grand Ballroom ac« 
1100 for Another ball 
many other function rooms for up to 
William Goldsberry, Sales Mgr 


FRENCH LICK. The French Lick-Sheraton 


meetings 
up to 2 


ommodates 900 


or banquets 
room and 
00 people 


meetings 


600 rooms the Middle West's finest and largest 
convention resort. Convention Hall for 1000 
plus golf, swimming, riding, all facilities. John 


Nolan, Dir. of Sales 


INDIANAPOLIS. The Sheraton-Lincoln 
400 rooms. Ballroom holds 500. Ten other function 
rooms. J. Kenneth Borton, Sales Mgr 


OMAHA. The Sheraton-Fontenelle 
350 rooms. Ballroom 


accommodates up to 900 
Fourteen functior 


rooms and ample exhibit space 
Sales Mer 

ST. LOUIS. The Sheraton-Jefferson 

Ballro 


Paul Johnson 


800 rooms n accommodates 1000 for ban 


juets. 1600 for meetings. Ample exhibit space 

many function rooms for up to 650 peopk 

Gregory R ucy, Sales Mgr 

For convention information on Sheraton Hotels 
in Sioux City and Cedar Rapids, lowa; Sioux Falls 


and Rapid City, South Dakota, see listings in this 


issue and contact Max Richmond, District Sales 

Mer., 200 Fleming Bldg., Des Moines, lowa 
SOUTH 

DALLAS. Sheraton-Dallias 

Convention Hotel tomorrow 600 air-condi 


tioned rooms 
other 
L.. Ray 


lrooms accommodate 
function rooms for up to 
Dieterich, Sales Manager 
LOUISVILLE. Sheraton Hotel 

00 rooms. Ballroom accommodates up to 950 
Seventeen other function rooms for up to 800 
David Stubblefield, Sales Mgr 
LOUISVILLE. The Watterson 

220 rooms 
Hotel accommodating up to 200 
NEW ORLEANS. Sheraton-Charles 


900 air-conditioned 


130-1500 
100 people 


persons 


Co-headquarters with the Sheraton 
Meeting rooms 


rooms. Grand Ballroom ax 
commodates 900. 9 other function rooms hold up 


to 450 people. James Sinnott, Sales Manager 


SG) SHERATON 


of the hotel or sales 


America, 


SHERATON 


HOTELS 


...for smooth-running conventions 
coast to coast in the U.S.A., 
in Hawaii and in Canada 


managers listed below. Send for free, 


klet, Sheraton Convention Facilities. Write Sales Dept., 


470 Atlantic Avenue, Boston, Mass. 
MOBILE, Ala. The Battle House 
250 air-conditioned rooms. Convenient Garage. 


Famed Restaurant Lafayette, and cocktail lounge 
Large function room for groups up to 300, 4 other 
function rooms for from 15 to 45. B. C 
General Manager. 


WEST COAST 
LOS ANGELES. Sheraton-West 


265 rooms. Beautiful Terrace Room, overlooking 
swimming pool, seats 200. Peter Rochon, Sales Mgr 
PASADENA. Huntington-Sheraton 

462 rooms 
minutes 


Counts, 


Resort-convention center just 15 
from Los Angeles. Excellent function 
rooms, swimming pool. G. A. Whitcomb, Dir. of 
Sales 

SAN FRANCISCO. Sheraton-Palace 

700 rooms. The magnificent Garden Court ac 
commodates 1000. There are 19 function rooms for 
up to 700 persons. James Stahlbaum, Sales Mgr 
PORTLAND, Ore. Sheraton Hotel 

Minutes from New Exposition Center. Ballroom 
for 1150, 3 other function rooms and 6 hospitality 
rooms for groups of 40 to 135. John H. Moore, 


Sales Mgr 
HAWAII 


The Royal Hawaiian and The Royal Manor* 
function rooms seating from 25 to 1200. 469 

guest rooms. 

The Princess Kaiulani 

Head Wing” 


4 rooms and terrace seating from 25 to 450. 510 
guest rooms 


The Moana™ 


Convention 


and new Diamond 


room and open-air 
seating from 200 to 1000 


The Surfrider* 


? rooms seating from 


Banyan Court 


250 guest rooms 


30 to 100. 15 


0 guest roome 
of these 4 hotels 
itioned Meeting 


CANADA 
HAMILTON, Ont. Sheraton-Connaught 


400 rooms. Ballroom accommodates 850. Many 
other function rooms for up to 650 persons. James 
Havers, Sales Mgr 

MONTREAL. The Sheraton-Mt. Royal 

1100 Ballroom accommodates 1000 for 
banquets, 1200 for meetings. Many other function 
rooms for up to 1000 people. George Cotterill 
Sales Mgr Ai 

MONTREAL. The Laurentien 

1110 rooms. Co-headquarters with the Sheraton 
Mt. Royal for Montreal's largest convention cen 
ter. J. Gordon McMichael, Gen. Mgr 
NIAGARA FALLS. The Sheraton-Brock 

300 rooms. Convention Hall for 500. New Grand 
Ballroom seats 1,300 plus. Four other function 
rooms for up to 300 persons. Edward Rix, Sales Mgr 


TORONTO. The King Edward Sheraton 


rooms 


850 rooms. Modernized Crystal Ballroom seats 
1000. Seventeen other banquet and meeting 
rooms. James Larkin, Assistant Sales Mer. 


the proudest 
name in 


HOTELS 


Executive and Sales Office: 470 Atlantic Avenue, Boston, Massachusetts 


For convention information on any of these hotels call or write Mr. Paul Mangin, National 
Convention Headquarters, 2206 Connecticut Avenue, Washington, D. C. 


ALPHABETICAL INDEX TO HOTELS continued 


Cornwallis Inn (Kentville, Nova Scotia) 
Cortez Hotel (El Paso, Tex.) ......... 
Cosmopolitan Western Hotel (Denver, Colo.) 
Crawford House (Crawford Notch, N. H.) 
Crown Hotel (Providence, R. |.) 


Daniel Boone Hotel (Charleston, W. Va.) 
Davenport Hotel (Spokane, Wash.) 
The David Mead Inn (Meadville, Pa.) 
Daytona Plaza (Daytona Beach, Fla.) 
Dearborn inn (Dearborn, Mich.) 
Deauville Hotel (Miami Beach, Fla.) 
Del Coronado Hotel (Coronado, Cal.) 
Del Monte Lodge (Pebble Beach, Cal.) 
Del Prado Hotel (Mexico City, Mex.) 
Dell View Hotel (Lake Delton, Wis.) 
ow Conference Center (New City, 
. Y.) 


Deming Hotel (Terre Haute, 
Dempsey Hotel (Macon, Ga.) 
Dennis Hotel (Atlantic City, N. J.) 
Denver-Hilton Hotel (Denver, Colo.) 
Deshier-Hilton Hotel (Columbus, O.) 
De Soto Hotel (Savannah, Ga.) 
Detroit-Leland Hotel (Detroit, Mich.) 
Devil's Gap Lodge (Kenora, Ont.) 

Di Lido Hotel (Miami Beach, Fila.) 
Digby Pines Hotel (Nova Scotia, Can.) 


Dinkier-Andrew Jackson Hotel 
(Nashville, Tenn.) 


Dinkler-Jefferson Davis Hotel 
(Montgomery, Ala.) 


Dinkler-Plaza Hotel (Atlanta, Ga.) 
Dinkler-Tutwiler Hotel (Birmingham, Ala.) 
Diplomat Hotel (Hollywood, Fia.) 
Disneyland Hotel (Anaheim, Calif.) 
Doric Bellingham Motor Hotel 
(Bellingham, Wash.) 
Doric Gardena Motor Hotel 
(Fresno, Calif.) 
Deric Black Angus Motor Hotel 
(Kennewick, Wash.) 
Doric Hayward Motel (Fresno, Calif.) 
Doric Mar Monte Motor Hotel 
(Santa Barbara, Cal.) 


Doric Hotel Capri 

(Long Beach, Calif.) 
Doric Leamington Hotel (Oakland, Calif.) 
Doric Mayflower Hotel (Seattle, Wash.) 
Doric New Washington Hotel 

(Seattle, Wash.) 
Doric Point Loma Motor Hotel 

(San Diego, Cal.) 


Doric Sixth Avenue Motor Hotel 
(Seattle, Wash.) 


Doric Surf Rider Inn (Santa Monica, Cal.) 


Doric Tacoma Motor Hotel 
(Tacoma, Wash.) 


Doric Town Motor Hotel (Seattie, Wash.) 
Drake Hotel (Chicago, Ill.) 

Drake Hotel (Philadelphia, Pa.) 

Driskill Hotel (Austin, Tex.) 

Duluth Hotel (Duluth, Minn.) 

Dunes Hotel (Las Vegas, Nev) 

Du Pont Hotel (Wilmington, Del.) 
Dupont Plaza Hotel (Miami) 

Dyckman Hotel 


Ind.) 


(Minneapolis, 


Eastover Hotel (Lenox, Mass.) 

Eden Roc (Miami Beach, Fla.) 
Edgewater Hotel (Honolulu, Hawaii) 
Edgewater Beach Hotel (Chicago, Ili.) 


Edgewater Gulf Hotel (Edgewater 
Park, Miss.) 


Hotel Edison (New York, N. Y.) 

El Barranquitas Hotel (Barranquitas, P. R.) 
El Conquistador Hotel (Tucson, Ariz.) 

El Cortez Hotel (Reno, Nev.) 

El Cortez (San Diego, Cal.) 

El Mirador Hotel (Palm Springs, Calif.) 
El Panama-Hilton (Panama City, Panama) 
El Presidente (Acapulco, Mexico) 

El Presidente (Mexico City, Mexico) 

El Rancho (Gallup, N. M.) 

El Rancho Hotel (Sacramento, Cal.) 

Ei Rancho Hotel (Port-Au-Prince, Haiti) 


Minn.) 


195 
178 
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170 
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El Tejon Hotel (Bakersfield Cal.) 


El Tovar (Grand Sanpen, Nat'l. Park, 
Ariz.) Se ins de adinedadaee 


Elbow Beach Surf Club (Bermuda) 
Elizabeth Carteret Hotel (Elizabeth, N. J.) 
Ellinor Village (Daytona Beach, Fia.) 
Elms Hotel (Excelsior Springs, Mo.) 


Embajador Intercontinental 
(Ciudad Trujillo, D. R.) 


Emerald Beach Hotel (Nassau, Bahamas) 
Emerson Hotel (Baltimore, Md.) 
Empress Hotel (Victoria, B. C.) 
Equinox House (Manchester, Vt.) 

Essex Inn (Chicago, III.) 

Essex House (New York, N. Y.) 

Essex & Sussex Hotel (Spring Lake, N. J.) 
Evans Hotel (Columbus, Nebr.) 
Eugene Hotel (Eugene, Ore.) 
Executive Hotel (New York, N. Y.) 
Executive House (Chicago, Ill.) 


F 


Fallsview Hotel (Ellenville, N. Y.) 
Far Horizons Resort (Sarosota, Fla.) 
Farragut Hotel (Gatlinburg, Tenn.) 
Fairmont Hotel (San Francisco, Cal.) 
Faust Hotel, (Rockford, III.) 
Feather River Inn (Blairsden, 
Finlen Hotel (Butte, Mont.) 
Flagler Hotel (South Fallsburg, N. Y.) 
Flamingo Hotel (Las Vegas, Nev.) 
Flamingo Hotel (Santa Rosa Calif.) 
Flanders Hotel (Ocean City, N. J.) 
Florence Motor Hotel (Missoula, Mont.) 
Floridan Hotel (Tallahassee, Fila.) 
Floridan Hotel (Tampa, Fla.) 
Fontana Village Resort 

(Fontana Dam, N. C.) 
Fontainebleau Hotel (Miami Beach, Fla.) 
Forest Hills Inn (Forest Hills, N. Y.) 
Fort Des Moines (Des Moines, lowa) 
Fort Garry, The (Winnipeg, Manitoba) 
Fort Harrison Hotel (Clearwater, Fila.) 
Fort Stanwix Hotel (Johnstown, Pa.) 
Fort Sumter Hotel (Charleston, S$. C.) 
Francis Marion Hotel (Charlestown, S$. C 
Frederick Hotel (Huntingdom, W. Va.) 
French Lick Sheraton (French Lick, Ind.) 
Fresno Haciendo (Fresno, Calif) 
Furnace Creek (Death Valley, Cal.) 


Cal.) 


G 


Galen Hal! Hotel (Wernersville, Pa.) 
Galt Ocean Mile Hotel 

(Ft. Lauderdale, Fla.) 
Galvez Hotel (Galveston, Tex.) 
Gardner Hotel (Fargo, N. D.) 
Gary Hotel (Gary, Ind.) 


George Vanderbilt Hotel 
(Asheville, N. C.) 


George Washington Hotel (Jacksonville, Fia.) 
George Washington (West Palm Beach, Fla.) 
Georgia Hotel (Atlanta, Ga.) 


Georgia Hotel (Vancouver, B, C.) 
Gideon Putnam Hotel (Saratoga Springs, 
N. Y.) 


Glacier Park Lodge (Glacier National Park, 
Mont.) 


Giadstone Hotel (Casper, Wyo.) 

Golden Gate Hotel (Miami Beach, Fila.) 

Golden Triangle Motor Hotel (Norfolk, Va.) 

Goldman Hotel (Fort Smith, Ark.) 

Goldman, The (Pieasantdale, N. J.) 

Gotham Hotel (New York, N. Y.) 

Governor Clinton Hotel (New York, N. Y.) 

Grady Manning Hotel (Little Rock, Ark.) 

Granada Hotel & Inn (San Antonio, Tex.) 

Grand Hotel (Mackinac Island, Mich.) 

Grand Hotel (Point Clear, Ala.) 

Grapetree Bay (St. Croix, V.1.) 

Great Oak Lodge and Yacht Club (Chester- 
town, Md.) 

Greenbrier & Cottages 
Spring, W. Va. Of a A ag hole 

Griswold Hotel (Eastern Point, Groton, Conn.) 

Grossinger Hotel (Grossinger, N. Y.) 


(White Sulphur 
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Grove Park Inn and Falreay Motor Lodge 
(Asheville, N. C.) 


Gulf Hills Dude Ranch (Ocean Springs, Miss.) 
Gunter Hotel (San Antonio, Tex.) 
Gurney's Inn (Montauk, N. Y.) 


H 


Hacienda Hotel (Las Vegas, Nev.) 
Halekulani Hotel (Honolulu, Hawaii) 

Half Moon Hotel (Montego Bay, Jamaica) 
Hamilton Hotel (Laredo, Tex.) 

Hanover Inn (Hanover, N. H.) 

Harbor View, The (Martha's Vineyard, Mass.) 
Harmony Country Club (Monticello. N.Y.) 
Harrison Hot Springs Hotel (Brit. Columbia) 
Harvest House Motor Hotel (Boulder, Colo.) 
Hawaiian Village (Honolulu, Hawaii) 

Hayes Hotel (Jackson, Mich.) 

Heidelberg Hotel (Jackson, Miss.) 
Hendrick Hudson Hotel (Troy, N. Y.) 
Henry Clay Hotel (Louisville, Ky.) 

Henry Grady Hotel (Atlanta, Ga.) 

Henry Hudson Hotel (New York, N. Y.) 
Henry Perkins Hotel (Riverhead, N. Y.) 
Hermitage Hotel (Nashville, Tenn.) 
Hershey Hotel (Hershey, Pa.) 

Hidden Valley Ranch (Lake Luzerne, N. Y.).. 
High Point Inn (Mt. Pocono, Pa.) 

Hillcrest Hotel (Toledo, O.) 

Hilton Hotel (Albuquerque, N. M.) 

Hilton Hotel (El Paso, Tex.) 

Hilton Inn (Kenner, La.) 


Hilton Inn (San Francisco, Cal.) 
Hilton Inn (El Paso, Tex.) 
Hilton Hotel (Ft. Worth, Tex.) 


Hobergs Resort (Hobergs, Calif.) 

Holiday Hotel (Reno, Nev.) 

Hollywood Beach Hotel (Hollywood, Fla.) 
Hollywood Knickerbocker (Hollywood, Calif.) 
Hollywood Plaza Hotel (Hollywood, Calif.) 
Hollywood Roosevelt Hotel (Hollywood, Cal.) 
Homestead, The (Hot Springs, Va.) 
Homestead, The (Lake Placid, N. Y.) 
Homowack Lodge (Ellenville, N. Y.) 
Huntingdon-Sheraton (Pasadena, Cal.) 


Indies House (Marathon, Fla.) 

Inn, The (Buck Hill Falls, Pa.) 
Interlaken Inn, (Lakeville, Conn.) 
Island View Lodge (Brainerd, Minn.) 
Islandia (San Diego, Cal.) 


J 


Jack Tar Hotel (Galveston, Tex.) 


Jack Tar's Grand Bahama Club 
(Grand Bahama, Bahamas) 


Jack Tar Lansing (Lansing, Mich.) 

Jack Tar Poinsett (Greenville, S. C.) 

Jack Tar of San Francisco 

Jasper Park Lodge (Jasper, 

Jaragua_ Intercontineneta! 
D.R.) 


Albert) 
(Cuidad Trujillo, 


Jayhawk Hotel (Topeka, Kans.) 
Jean Lafitte Hotel (Galveston, 
Jefferson Hotel (Peoria, |I!.) 
Jefferson Hotel (Atlantic City, N. J.) 
Jefferson Hotel (Richmond, Va.) 
Jermyn Hotel (Scranton, Pa.) 

John Marshall Hotel (Richmond, Va.) 
Johnstown Treadway Inn (Johnstown, 
Jokake Inn (Phoenix, Ariz.) 

Jug End Barn (South Egremont, Mass.) 
Jung Hotel (New Orleans, Le.) 


Tex.) 


N. Y.) 


K 


Hotel Kahler (Rochester, Minn.) 
Kaskaskia Hotel (La Salle, Ill.) 
Kentucky Hotel (Louisville, Ky.) 
Key Biscayne Hotel (Miami, Fla.) 
King Carter Hotel (Richmond, Va.) 
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ys, exhibits and other shipments on 
ir. Allied men have a gentle way with 
lye, easily marred display panels — 
itkeeps them new and fresh looking 
wer. Your Allied Man is the world’s 
gest mover. Trust him, to take care 
your equipment right! 
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ALPHABETICAL INDEX TO HOTELS continued gt 
| Oxford H 
King Cotton Hotel (Greensboro, N. C.) . 183 Marriott Motor Hotel (Dallas, Tex.) ini 
King Cotton Hotel (Memphis, Tenn.) .... 173 Marriottt Motor Hotel (Philadelphia, Pa.) rT" 
King's Gateway Hotel (Land O'Lake, Wis.) 19! Marriott Twin Bridges Motor Hotel 
King Edward Hotel (Beaumont, Texas) ...... 174 (Washington, D, ©.) ...--....0-- eee, 4} palacio H 
King Edward Hotel (Jackson, Miss.) ........ 112 Maurice Hotel (San Francisco, Cal.) teeeeee 44) palliser H 
King Edward-Sheraton (Toronto, Ont.) fee! ae Maxwell House (Nashville, Tenn.) .......,. 174) palm Bea 
King & Prince Hotel (St. Simons Island, Ga.) 79 Mayfair Inn (Sanford, Fla.) ..... eoees 1% faim Spr 
Kirkwood Hotel (Des Moines, la.) ..... . Mayfair Western Hotel (Los Angeles, Calif.) 4| palm Bea 
Kutsher's Country Club $a 138 Mayflower Hotel (Washington, D.C.) ...... 54; Palm Spri 
Mayflower Motor Hotel (Corpus Christi, Tex.) 174) palmer H 
Mayo Hotel (Tulsa, Okla.) ...............,,, 158 | pantlind | 
L McAllister Hotel (Miami, Fla.) .........,.. 65 | Paradise 
La Concha Hotel (San Juan, P. R.) 202 McCurdy Hote! (Evansville, Ind.) ceeee 93) Park East 
La Fonda Hotel (Santa Fe, N. M.) : — Menger Hotel (San Antonio, Tex.) ......... 181 | Park Hoe 
LaQuinta Hotel (LaQuinta, Cal.) . a Mid Ocean Club (Bermuda) ............... 204 Park Hot 
Laconia Tavern Hotel (Hanover, N. H.) .. 2 Military Park Hotel (Newark, N. J.) ........ 129 Hotel Pa 
La Salle Hotel (Chicago, Ill.) ......... 86 Miramar Hotel (Senta Barbara, Calif.) ..... 4g park Plaz 
La Salle Hotel (South Bend, Ind.) 4 Miramar Hotel (Santa Monica, Calif.) ..... 4 + park Sher 
Lafayette Hotel (Little Rock, Ark.) . v Mirror Lake Inn (Lake Placid, N. Y.) ...... {37 | parker Hi 
Lafayette Hotel (Long Beach, Cal.) 39 Mission Inn (Riverside, Calif.) : 45 | Patrick > 
Lafayette Hotel (Portland, Me.) . 10! —— Alpine Inn & Chalets (Franconia, Patten H 
S Lafayette Hotel (Springfield, Ill.) .. 92 N. H.) 123 | Patterson 
> Lake Tarleton Club (Pike, N. H.) 124 Moana Surfrider Hotel (Honolulu, Hawaii) 81 | paul's (S 
Lamar Hotel (Meridian, Miss.) 113 Monson Hotel and Motor Court Parton 
‘ . (St. Augustine, Fla.) ‘ 
Les Brisas Mitten (Acapeico, ten.) a Mont Tremblant Lod (Mont Tremblant peabody 
Laurel in the Pines (Lakewood, N. J.) 129 Que) ge er oo | Pern Alt 
cece eee if pau Club 139 Montagu Beach Hotel (Nassau, Bahamas) | Penn Ha 
. Montauk Manor (Montauk, L. I., N. Y.)..... [3g) Penn-She 
H aurentian, The (Montreal, Que.) .. 198 nent Hote! (Sea J Cel Pere Ma 
nee Hotel Lassen( Wichita, Kans.) 97 enigemery Hal Wen Sonn, SOL + OT ater H 
; 5 at ‘ Laurentide Inn (Sts. Agathe des Monts, Que.) 20! Monticello Hotel (Norfolk, Va.) 185 Phoenix 
Lawrence Hotel (Erie, Pa.) .. 16! Montmartre (Miami Beach, Fla.) yD 
. a Moraine-on- Cretate Hotel (Highland Park Fick-Banl 
Le Claire Hotel (Moline, lil.) 92 Hit.) ’ Pick-Cart 
. Leamington Hotel (Minneapolis, Minn.) 110 Morrison Hotel (Chicago, III.) Pick-Con 
— ——~— Lebanon Treadway Inn (Lebanon, Pa.) 163 Morton House (Grand Rapids, Mich.) wr Pick Dur 
Leland Hotel (Rockford, I!.) 2 Motel on the Mountain (Suffern, N. Y.) 151) Pick-Fort 
In The Heart of Mayfair rein yg nc a dla v-) a6 Mount Summit Hotel (Uniontown, Pa.) 169 Pich-For! 
All public space air conditioned (Bellingham, Wash.) 188 Mt. Washington Hotel (Bretton Woods, NH.) | fieh-Hic: 
ie ‘ Lido, The (Long Beach, N. Y.) 138 Mountain Shadows (Scottsdale, Ariz.) Fich-Ohi 
England's +1 Spot For Meetings Lincoln Hotel (Lincoln, Neb.) 117 Mountain View Hotel (Gatlinburg, Tenn.) 172} Pick-Olis 
The Empire Suite . . . 750 for meetings or cock- Hotel Lincoln-Douglas (Quincy, III.) 92 Muehlebach Hote! (Kansas City, Mo.) 4 Mich-Reo 
tails Lodge at Smugglers’ Notch (Stowe, Vt.) 183 Multnomah Hotel (Portland, Ore.) iggy ler 66 | 
500 for festive dinners Long Trail Lodge (Rutland, Vt.) 182 Myrtle Bank Hotel (Kingston, Jamaica) 208} po 
. - Loraine Hotel (Madison, Wis.) 191 : 
The Starlighter . . . 150 tor cocktails, 75 for Lord pe toga Aettimere _ - N ll 
. * or etfrey, e mbDerst, ass. 
ne Lord Cain Hotel (Toronto, Ontario, Can.) 196 Nansemond Hotel (Norfolk, Ve.) 6 ee 
The Candlelight Room .. . 200 for meals, 300 | Lowry Hotel (St. Paul, Minn.) o in 9 
for cocktails Lubbock Hote! (Lubbock, Tex.) icp «= «estan fan (Princeton, WN. J.) al og 
Natural Bridge Hote! (Natural Bridge, Va.).. 163) "¥™ Pe 
The Chateaubriand, England's Top Restaurant Neil House Hotel (Columbus, O.) .._ 157} Pocono 
Nelson House (Poughkeepsie, N. Y.) 49) Poland 
The Candlelight Room, London's Favourite M Netherland Hilton (Cincinnati, O.) is Ponce C 
Supper Club MacDonald Hotel (Edmondton, Alberta) . 192 Nevele (Ellenville, N. Y.) = Ome 
The eal eiatieniiae Madden Lodge (Brainerd, Minn.) . _ 109 New Albany Hotel (Albany, Ga.) 1 * aell 
en ee Madison Hotel (Boston, Mass.) .. ° 10! New Everglades Hotel (Miami, Fla.) seep 
Madison Hotel (Atlantic City, N. J.) 127 New Hotel Monteleone (New Orleans, La.) % - _ 
Competent — cooperative — Majestic Hotel (Hot Springs, Ark.) . 35 New Mayflower Hotel (Jacksonville, Fla.) ... & i ) 
courteous convention staff Manger Hotel (Cleveland, O.) .... pes New Ocean House (Swampscott, Mass.) . 10 arr 
Manger Hotel (Savannah, Ga.) 79 New Roxy Hotel (Loch Sheldrake, N. Y.) 1) pesid 
Manger Hotel (Grand Rapids, Mich.) 108 New Yorker Hotel (New York, N. Y.) 146 . 
Under same management: Manger-Annapolis Hotel (Washington, D.C.) 54 Newfoundland Hotel (St. John's, Pei on 
Manger Desert Inn (Phoenix, Ariz.) . 32 Newfoundiand, Can.) Bana 
The Pemeus Manger-DeWitt Clinton (Albany, N. Y.) 131 Newhouse Hotel (Salt Lake City, Utah) 18! 
Manger-Hamilton Hotel (Washington, D.C.) 54 Niagara Hotel (Niagara Falls, N. Y.) 4 nga 
HOTEL METROPOLE Manger Motor Inn (Charlotte, N. C.) 153 Nippersink Manor Resort (Genoa City, Wis.) /% Publick 
MONTE CARLO Manger (Rochester, N. Y.) .... 150 North Shore Hotel (Evanston, Ill.) 9! 
Manger Tucson Inn (Tucson, Ariz.) 35 Northern Hotel (Billings, Mont.) 116 
, of. Manger-Vanderbilt (New York, N. Y.) 146 Northernaire (Three Lakes, Wis.) 12 
For Bookings and Details: Manhattan Hotel (New York, N. Y.) . 142 Northampton Hotel & Wiggins Old Tavern oe 
Manoir Richelieu (Murray Bay, Que.) 200 (Northampton, Mass.) . 102 
Manor House (Ste Agathe de Monts, Que.) 20! Northland Hotel (Green Bay, Wis.) .. 19 
Mansfield-Leland Hotel (Mansfield, O.) 158 Norwich Inn (Norwalk, Conn.) 82 
Mapes Hotel (Reno, Nev.) 122 Nova Scotian, The (Halifax, N. S.) . 6 Radics 
Marcus Whitman Hotel (Walla Walla, ‘Wash. ) 189 Radiun 
Maria Isabel (Mexico City, Mex.) 213 re) luleig 
HOTEL REPR NTAT Marik Plaza Hotel (Cuernavaca, Mex.) 213 . 
ane arn to eer aa Marion Hotel (Little Rock, Ark.) 36 Oak N' Spruce (South Lee, Mass.) on a 
Since 1930 Marion Davies’ Desert Inn (Palm Spring, Cal.) 44 Oakton Resort Hotel (Pewaukee, Wis.) In larch 
Mark Hopkins Hotel (San Francisco, Cal.) 46 Oasis Western Hotel (Palm Springs, Cal.) “4 Aris 
Mark Thomas Inn (Monterey, Cal.) 42 Ocean Forest Hotel (Myrtle Beach, S. C.) 1! Read 
Essex House 112 Yonge Street Mark Twain Hotel (Elmira, N. Y.) 133 O'Hare Inn (Des Plaines, Ill.) ... ee M heeft | 
New York 19 Toronto |. Canada Markham Hotel (Gulfport, Miss.) 112 O. Henry Hotel (Greensboro, N, C.) 15) atom 
. Marrakesh Hotel (Boscobel, Jamaica) 208 Ojai Valley Inn & Country Club (Ojai, Cal.) © Richar 
Plaza 7-298! EMpire 6-3313 uned tehd Gadisnepalle, ted.) 24 Oklahoma Biltmore (Oklahoma City, Okla.) '58) Spr 
Marriot Key Bridge Motor Hotel Olympic Western Hotel (Seattle, Wash.) ... 18] Rice} 
(assholes Semen apenas (Washington, D. C.) seer 54 Onondaga Hotel (Syracuse, N. Y.) ...--.0 15! Richm 
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ii) 


Park 


N.H.) 


favern 


Orrington Hotel (Evanston, III.) 
Owyhee Hotel (Boise, Idaho) 
Oxford Hotel (Chicago, III.) 


palacio Hilton Hotel (Chihuahua, Mex.) 
palliser Hotel (Calgary, Alberta, Can.) 

palm Beach Biltmore Hotel (Palm Beach, Fla.) 
paim Springs Riviera (Palm Springs, Calif.) 
pan Beach Towers (Palm Beach, Fila.) 

palm Springs Biltmore (Palm Springs, Cal.) 


pantiind Hotel (Grand Rapids, Mich.) 
paradise Inn (Phoenix 
park East Hotel (Kansas City 


park Hotel (Plainfield, N. J.) 
Hote! Park-Lane (Denver 
park Plaza Hotel (Toronto, Ontario, Can.) 
{ Park Sheraton Hotel (New York, N. Y.) 
parker House (Boston 
patrick Henry Hotel (Roanoke 


' penn Harris Hotel (Harrisburg, Pa.) 
Penn-Sheraton (Pittsburgh 
| Pere Marquette Hotel (Peoria 


| Pick-Bankhead Hote! (Birmingham. Ala.) 
Pick-Carter (Cleveland 


Pick-Fort Sheiby Hote 


The Pines (Fallsburg N. Y.) 


Pittsburgh Hilton (Pittsburgh, Pa.) 
Plata Hotel (Jersey Citv 


Plaza. The (New York 


Poland Springs House 


Princess Issena Hote 


Publick House (Sturb idge 


Queen Elizabeth Hotel (Montreal! 


Radisson Hotel (Minneapolis 
adium Springs Hotel 
Ra eigh Hote! (Washington 
Ralston Hotel (Columbus, Ga.) 

Rainbow Western Hotel (Great Falls, Mont 


Read House (Chattanooga, Tenn.) 
Reef Hotel (Honolulu 
Reforma Inter ontinental (Mexico City, Mex.) 


Rice Hotel (Houston, Tex.) 
Richmond Hote! (Richmond, Va.) 


91 
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HAPPY 
CAPTIVE AUDIENCES 


GUARANTEED 


“Happy” is the key word when you bring your convention group 
E to the famous French Lick-Sheraton Hotel. Members are com- 
: pletely in your power ... no “city” distractions to interfere with 

meetings...every planning aid and physical facility for the 

most successful meeting you’ve ever had. Yet there are so many 

wonderful resort activities for off-hours, that your prisoners will 

feel free as the breeze. Meeting and convention facilities for up 
to 1,000 


the famous 


RESERVATIONS: FRENCH Li 


JOHN NOLAN, 


DIRECTOR OF SALES 


R FRENCH LICK-SHERATON  -— -— ai oe 
Pook FRENCH LICK, INDIANA i 


“\. TEL: WELLINGTON 5-9381 FRENCH LICK, INDIANA 


WELCOME 


to the 


INTERNATIONAL CONVENTION PLANNING 
xposition 
Las Vegas Convention Center 
November as tii I, 1960 


e 36 WORKSHOPS « EXHIBITS 
e CONFERENCES © CLINICS 


Learn About New Ways to Stage Better Meetings 


For further information contact: 


International Convention Planning Exposition 
8 South Dearborn St., Chicago 3, Illincis Phone: CEntral 6-0693 
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Ritz-Carlton Hote! (Atlantic City, N. J.) 
Riverside, The (Reno, Nev.) 

Riviera Hotel (Daytona Beach, Fla.) 
Riviera Hotel (Los Vegas, Nev.) 


Riviera d'Haiti Hotel (Port-Au-Prince, Haiti) 
Roanoke Hote! (Roanoke, Va.) 
Robert Driscoll Hotel (Corpus Christi, Tex.) 


Hotel Robert E. Lee (Winston-Salem, N. C.) 
Robert Meyer Hotel (Jacksonville, Fla.) 
Robert Treat Hotel (Newark, N. J.) 

Roberts Hotel (Muncie, Ind.) 

Roberts Pine Beach Hotel (Brainard, Minn.) 
Robidoux Hotel (St. Joseph, Mo.) 
Roger-Smith Hotel (Holyoke, Mass.) 

Roger Smith Hotel (New Brunswick, N. J.) 
Roger Smith Hotel (Stamford, Conn.) 

Roger Smith Hotel (Washington, D. C.) 
Roger Smith Hote! (Waterbury, Conn.) 
Roger Smith Hotel (White Plains, N. Y.) 
Roney Plaza (Miami Beach, Fla.) 

Roosevelt Hotel (Cedar Rapids, lowa) 
Roosevelt Hotel (Jacksonville, Fia.) 
Roosevelt Hotel (New Orleans, La.) 


Roosevelt Hotel (New York, N. Y.) 
Roosevelt Hotel (Waco, Tex.) 

Roosevelt Hote! (Washington, D. C.) 
Roosevelt Western Hote! (Seattle, Wash.) 


Royal Alexandria Hotel (Winnipeg 
Manitoba, Can.) 

Royal Hawaiian Hote! (Honolulu, Hawaii) 

Royal Park Inn (Vero Beach, Fla.) 

Royal York Hotel (Toronto, Ont.) 

Ruttger's Bay Lake Lodge (Deerwood, Minn.) 

Ruttger's Birchmont Lodge (Bemidji, Minn.) 


Ss 


Sacramento n (Sacramento, Calif 
Safari Hote! (Scottsdale, Ariz.) 
Sagamore Hotel (Lake George, N. Y.) 
Sahara Hotel (Las Vegas, Nev.) 

St. Anthony Hotel (San Antonio, Texas) 
St. Francis Hotel (San Francisco, Cal.) 
St. George Hotel (Brooklyn, N. Y.) 
St. George Hotel (Bermuda) 

Saint Louis Hotel (Quebec City, Que.) 
St. Mortiz Hotel (Lake Placid, N. Y.) 
St. Moritz Hotel (New York, N. Y.) 
St. Paul Hotel (St. Paul, Minn.) 

San Carlos Hotel (Monterey, Ca 

San Diego Hotel (San Diego, Cal.) 
(Orlando, Fila.) 
Hotel 


San Juan Hotel 

San Juan Intercontinental 
(San Juan, P. R.) 

San Marcos Hotel (Chandler, Ariz.) 

Sands Hotel (Las Vegas, Nev.) 

Santa Barbara Biltmore Hotel 
(Santa Barbara, Cal.) 

Santa Rosa Hotel (Santa Rosa, Ca 

and Golf Club 


& Cottages 


Sapphire Valley Inn 
(Sapphire, N. C.) 
Saranac Inn (Saranac Inn, N. Y.) 
Saskatchewan Hotel (Regina, Sask., Can.) 
Hotel Savery (Des Moines, la.) 
Savoy-Hilton Hotel (New York, N.Y.) 
Saxony Hote! (Miami Beach, Fla.) 
Schenk's Hotel (So. Fallsburg, N. Y.) 
Schine Inn (Chicopee, Mass.) 
Schine Inn (Massena, N. Y.) 
Sea Crest (No. Falmouth, Mass.) 
Sea Breeze Hotel (Palm Beach, Fla.) 
Seahorse Hotel (Galveston, Tex.) 
Seaway Hotel (Toronto, Ont.) 
Secor Hote! (Toledo, O.) 
Sedgefield Inn (Greensboro, N. C.) 
Seminole Hotel (Jacksonville, Fila.) 
Senator Hote! (Sacramento, Cal.) 
Severin Hotel (indianapolis, Ind.) 
Seville Hotel (Miami Beach, Fla.) 
Shamrock-H'lton, The (Houston, Tex.) 
Shattuck Hotel (Berkeley, Calif.) 
Shawan-ga Lodge (Highview, N. Y.) 


Shawnee Inn & Country Club (Shawnee-on- 
Delaware, Pa.) 
Shelborne Hotel (Miami Beach, Fla.) 


Shelburne, The (Atlantic City, N. J.) 
Shelton Hotel (Springfield, Mass.) 
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Sheraton Hotel (Akron, Ohio) 
Sheraton Inn (Binghamton, N. Y.) 
Sheraton Hotel (Buffalo, N. Y.) 
Sheraton Hotel (High Point, N. C.) 
Sheraton Hote! (Louisville, Ky.) 
Sheraton Hotel (Philadelphia, Pa.) 


Sheraton Hotel (Rochester, N. Y.) 
Sheraton-Atlantic (New York, N. Y.) 
Sheraton-Battlehouse (Mobile, Ala.) 


Sheraton-Belvedere (Baltimore, Md.) 
Sheraton-Biltmore Hotel (Providence, R 
Sheraton-Blackstone (Chicago, Ill.) 
Sheraton-Brock Hotel (Niagara Falls 
Sheraton-Cadillac (Detroit, Mich.) 
Sheraton-Cariton (Washington, D. C.) 
Sheraton Cataract (Sioux Falls, S. D.) 
Sheraton-Charles (New Orleans, La.) 
Sheraton-Cleveland (Cleveland, Ohio) 
Sheraton-Connaugh (Hamilton, Ont., Can.) 
Sheraton-Dallas (Dallas, Tex.) 

Sheraton-East (New York, N. Y.) 
Sheraton-Fontenelle (Omaha, Neb.) 
Sheraton-Gibson Hotel (Cincinnati, O.) 
Sheraton-Jefferson (St. Louis, Mo.) 
Sheraton-Johnson Hotel (Rapid City, S. D.) 
Sheraton-Kimball (Springfield, Mass.) 
Sheraton-Lincoln (indianapolis, Ind.) 
Sheraton-Martin (Sioux City, la.) 
Sheraton-Montrose (Cedar Rapids, la.) 
Sheraton-Mt. Royal (Montreal, Que.) 
Sheraton-Palace (San Francisco, Cal.) 
Sheraton Park (Washington, D. C.) 

Sheraton Plaza (Boston, Mass.) 
Sheraton-Portiand Hotel (Portland, Ore.) 
Sheraton-Ten Eyck (Albany, N. Y.) 
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Sheraton-Syracuse Inn (Syracuse 
Sheraton Towers (Chicago, Ill.) 
Sheraton-Watterson (Louisville, Ky.) 


Sheraton-West (Los Angeles, Calif.) 
Sherman Hotel (Chicago, lil.) 
Shoreham Hotel (Washington, D. C 


Sir Francis Drake Hotel (San Francisco, Cal.) 
Sir Walter Hotel (Raleigh, N. C.) 
Skirvin Hotel (Oklahoma City, Okla.) 
Skyline Inn (Mt. Pocono, Pa.) 
Skytop Club (Skytop, Pa.) 
Sleepy Hollow Ranch (South Haven 
Somerset Hotel (Boston, Mass.) 
Soreno Hotel (St. Petersburg, Fila.) 
Southern Hotel (Baltimore, Md.) 
Split Rock Lodge (White Haven, Pa.) 
Spokane Hotel (Spokane, Wash.) 
Spring Roc. Country Club 

(Spring Valley, N. Y.) 
Stacy Trent-Hildebrecht (Trenton, N. J 
Stanley Hotel (Estes Park, Colo.) 
Stardust Hotel (Las Vegas, Nev.) 
Starved Rock (Utica, III.) 
Statler-Hilton Hote! (Boston, Mass.) 
Statler-Hilton Hote! (Buffalo, N. Y.) 


Mich.) 


Statier-Hilton Hotel (Cleveland, O.) 
Statler-Hilton Hote! (Dallas, Texas) 
Statler-Hilton Hotel (Detroit, Mich.) 


Statier-Hilton Hotel (Hartford, Conn.) 


Statler-Hilton Hotel (Los Angeles, Cal.) 


Statler-Hilton Hotel (New York, N. Y.) 
Statler-Hilton Hotel (St. Louis, Mo.) 

Statler-Hilton Hotel (Washington, D. C 
Stephen R. Austin Hotel (Austin, Tex.) 


Sterling Hotel (Wilkes-Barre, Pa.) 
Stockyard Inn (Chicago, Ill.) 
Stonewall Jackson Hotel (Clarksburg, W. Va.) 


Sun Valley Lodge & The Challenger Inn (Sun 
Valley, Idaho) 


Sun-n-Sand Motor Hotel (Biloxi, Miss.) 
Sunset Hill House (Sugar Hill, N. H.) 
Suwannee Hotel (St. Petersburg, Fla.) 
Hotel Syracuse (Syracuse, N. Y.) 
Sylvania Hotel (Philadelphia, Pa.) 


T 


Taft Hotel (New Haven, Conn.) 

Tahoe Tavern (Lake Tahoe, Cal.) 
(Bushkill, Pa.) 
Tampa Terrace Hotel (Tampa, Fila.) 
Terrace Hilton Hotel (Cincinnati, O.) 


Tamiment-in-the-Poconos 
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Terre Haute House (Terre Haute, Ind.) 
Texas Hotel (Ft. Worth, Tex.) 

Hotel Thayer (West Point. N. Y.) 

Tom Sawyer Hotel (Aibany, N. Y.) 
Thomas Hotel (Gainesville, Fla.) 

Thomas Jefferson Hotel (Birmingham, Ala.) 
Thomas Nelson Hotel (Norfolk, Va.) 
Thunderbird Hotel (Las Vegas, Nev.) 
Tides Hotel (St. Petersburg, Fila.) 

Tower Isle Hotel (Tower Isle, Jamaica) 

Town House Hotel (Kansas City, Kan.) 

Town House Motor Hotel (Omaha, Neb.) 
Toy Town Tavern (Winchendon, Mass.) 
Toyan Boat Club (Catalina, Calif.) 
Traveler's Inn of Fairbanks (Fairbanks Alaska) 
Traymore Hotel (Atlantic City, N. J.) 
Treadway Inn (Batavia, N. Y.) 

Treadway Inn (Niagara Falls, N. Y.) 
Treadway Inn (Canandaiqua, N. Y.) 
(Norwalk, Conn.) 

Treadway Inn (Johnstown, N.Y.) 

Treadway Inn (Rochester, N. Y.) 

Treadway Inn, St. Davids (Philadelphia Pa.) 
Treadway-Otesaga Hotel (Coopertown, N Y.) 
Tropicana Hotel (Las Vegas, Nev.) 

Hotel Tulsa (Tulsa, Okla.) 


Treadway Inn 


U 


U. S. Grant Hotel (San Diego, Ca 


Utah Hotel (Salt Lake City, Utah) 
Utica Hotel (Utica, N. Y.) 

Vv 
Van Cleve Hote! (Dayton, O.) 


Van Orman Hotel (Fort Wayne, Ind.) 

B. C.) 

Vendome Hotel (Evansville, Ind.) 

Vermont Hotel (Burlington, Vt.) 

Villa Hotel (San Mateo, Calif.) 

Villa Moderne Motor Hote! 
(Highland Park, III.) 

Vinoy Park (St. Petersburg, Fila.) 

Virgin Isle Hotel (St 


Vancouver Hote! (Vancouver 


Thomas, Virgin Islands) 


Ww 


Wade Hampton Hote! (Columbus 5S. C.) 
Waikiki Biltmore (Honolulu. Hawaii) 
Wake Robin Inn (Lakeville, Conn.) 
Waldorf-Astoria Hotel (New York. N. Y.) 
Walt Whitman Hotel (Camden, N. J.) 
The Wanderer (Jeky!! Island, Ga.) 
The Ward Motor Hote! (Fort Smith, Ark.) 
Warwick Hotel (New York, N. Y.) 
Warwick Hotel (Philadelphia, Pa.) 
Warwick Motor Inn (Providence, R. |.) 
Washington Hotel (Indianapolis, Ind.) 
Washington Youree Hote! (Shreveport, La.) 
Webster Hall Hote! (Pittsburgh, Pa.) 
Wentworth Hotel (Portsmouth, NH.) 
Westbrook Hotel (Buffalo, N. Y.) 
Westchester Country Club (Rye, N. Y.) 
Westchester Town House (Yonkers, N. Y.) 
Western Hills Hotel (Fort Worth, Tex.) 
Western Hills Lodge (Waggoner, Okla.) 
Westpoint Inn (Hammond, Ind.) 
Westward Ho (Phoenix. Ariz.) 
White Hart Inn (Salisbury, Conn.) 
Whiteface Inn (Lake Placid, N. Y.) 
Wigwam, The (Litchfield Park, Ariz.) 
Willard Hotel (Washington, D. C.) 
William R. Barringer Hotel (Charlotte, N. C.) 
William Byrd Hotel (Richmond, Va.) 
Williams Inn (Williamstown, Mass.) 
Williamsburg Inn & Lodge (Williamsburg, 
Va.) ive 
Wilton Hotel (Long Beach, Cal.) 
Windsor Hotel (So. Falisburg, N. Y.) 
Winthrop Hotel (Tacoma, Wash.) 
Wisconsin Hotel (Milwaukee, Wis.) 
Woodruff Hotel (Watertown, N. Y.) 


Y 


Yorktowne Hotel (York, Pa.) 
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INDEX TO 
AUDITORIUMS 


pibuquerque, N. M.—Civic Auditorium 
Asheville, N. C.—Municipal Auditorium 
atlanta, Ga.—Municipal Auditorium 


Atlantic City, N. J.—Atlantic City 
Convention Hall 


Augusta, Ga.—Bell Auditorium 
Austin, Texas—Municipal Auditorium and 
Convention Center 


Bangor, Me —Municipal Auditorium 
Billings, Mont.—Shrine Auditorium 
Birmingham, Ala.—Municipal Auditorium 
Boston, Mass.—Boston Garden 

Buffalo, N. Y.—Memorial Auditorium 
Butte, Mont.—Civic Center 


Cedar Rapids, lowa—Veterans Memorial 
Coliseum 

Charlotte, N. C.—Charlotte Coliseum 
Park Center Auditorium 

Chattanooga, Tenn.—Memorial Auditorium 
Chicago, II|.—International Amphitheatre 
Navy Pier 

Chicago Coliseum 

McCormick Place 

Prudential Auditorium 

Cincinnati, Ohio—Cincinnati Music Hal 
Gardens 

Clearwater, Fia.—Municipal Auditorium 
Cleveland, Ohio—Cleveland Municipa 
Auditorium 

Cleveland Arena 

Columbus, Ga.—Columbus Municipa 
Auditorium 

Columbus, O.—Franklin County Veterans 
Memorial 

Ohio State Fair 


Corpus Christi, Texas—Memorial Col 


Dallas, Texas—State Fair of Texas 
Memoria! Auditorium 

Daytona Beach, Fia.—Peabody Auditorium 
Denver, Colo.—City Auditorium 
Denver Coliseum 

Des Moines la.—Veterans Memoria 
Auditorium 

Detroit. Mich.—Masonic Temple 
Cobo Hali—Convention Arena 

Ei Paso, Texas—E! Paso Coliseum 
Eugene, Ore.—Agricultural Pavilion 


Auditorium, Pioneer Hall & Cow Palace 


Fargo, N. D.—Civic Memorial Auditorium 


Ft. Lauderdale, Fla.—War Memoria 
Auditorium 

Fort Wayne, Ind.—Allen County Memoria 
Coliseum 


Fort Worth Texa wi Rogers Memoria 
Buildings 
Fresno, Cal.—Memoria! Auditorium 


Galveston, Texas—Galveston Pleasure Pier 
Moody Convention Center 

Grand Rapids, Mich.—Civic Auditorium 

Green Bay, Wis. —Brown County Veterans 
Memorial Arena 

Greensboro, N. C.—Greensboro Auditorium 
Col seum 

Houston, Texas—Sam Houston Coliseum 

Honolulu, Hawaii—-Sheraton Meeting House 


ndianapolis, Ind.—Indiana Coliseum 
Jackson, Miss.—Jackson Municipal Auditorium 


Kansas City, Mo.—Municipal Auditorium 
Stadium 


Lake Placid, N. Y.—Olympia Arena 
Lansing, Mich.—Civic Center 
las Vegas, Nev.—Convention Center 


Lincoln, Nebr.—Pershing Municipal 
Auditorium 


Little Rock, Ark.—Robinson Memorial 
Auditorium 


Long Beach, Cal.—Municipal Auditorium 
Los Angeles, Cal.—Pan Pacific Auditorium 
Shrine Exposition Hall 


Louisville, Ky.—Kentucky Fair & Exposition 
Center 


Lubbock, Tex.—Fair Park Coliseum 
Municipal Auditorium—Coliseum 


NOVEMBER 18, 1960 


when the occasion 


calls for MOVING... 


‘ i 


' 


lOn WAL, 


calli United 


for “SAFE-GUARD” Moving Service 


Whether you're planning to exhibit in a single city ... or sched- 
uling a cross-country tour... you'll like the personalized care 
United’s “SAFE-GUARD” moving service provides. 

Door-to-door delivery on one bill of lading is handled for 
you by United’s display moving specialists. And United's 
new custom-designed Sanitized* vans afford full protection— 
without costly crating—plus greater loading flexibility and 
convenience 

When the occasion calls for putting your show “on the road” 
call the reliable United Agent. He’s listed under “MOVERS” 
in the Yellow Pages. 


REG. U.S. PAT. OFF 


United 


Van Lines 


WITH CARE EVERYWHERE ® 
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"continued 


Memphis, Tenn.—Municipal Auditorium 

Ellis Auditorium 

Miami, Fla.—Municipal Auditorium 

Dinner Key Exposition Building 

Dade County Auditorium 

Miami Beach, Fla.—Miaimi Beach Convention 


Hall 
Milwaukee, Wis.—Milwaukee Auditorium 
Arena 

* Minneapolis, Minn.—Minneapolis Municipal 
Auditorium 


Minot, N. D.—Auditorium 
Montgomery, Ala.—Alabama State Coliseum 
, Montreal, Que,.—Show Mart 


New Haven, Conn.—New Haven Arena 
New Orleans, La.—Municipal Auditorium 
New York, N. Y.—Coliseum 
Madison Square Garden 
New York Trade Show Building 
Tist Infantry Regiment Armory 
Norfolk, Va.—Norfolk Municipal Auditorium 
+ Oakland, Cal.—Oakland Municipal 
Auditorium-Arena 
| Oklahoma City, Okla.—Municipal 
| Auditorium 
Omaha, Nebr.—Omaha Civic Auditorium 


Pasadena, Ca!.—Pasadena Civic 
Peoria, IIl|_—Shrine Mosque 

Philadelphia, Pa.—Trade & Convention Center 

Pittsburgh, Pa.—Public Auditorium 

Portland, Ore.—Memorial Coliseum 


Auditorium 


Quebec, Que.—Exhibition Park 


Raleigh, N. C.—State Fair Area 

Richmond, Va.—Mosque Auditorium 
Richmond Arena 

Rochester, Minn.—Mayo Civic Auditorium 

Rochester, N. Y.—War Memoria 


| 


Sacramento, Cal.—Sacramento Memorial 
Auditorium 


St. Joseph, Mo.—Municipal Auditorium 
$t. Louis, Mo.—Henry W. Kiel Auditorium 
St. Paul, Minn.—St. Pau! Auditorium 

$an Antonio—Joe Freeman Coliseum 

Municipal Auditorium 
San Francisco, Cal.—Civic Auditorium 
Cow Palace 
San Jose, Cal.—Civic Auditorium 
Santa Monica, Calif.—Civic 
Santa Rosa, Calif.— 

Veterans’ War Memorial Building 
Sarasota, Fia.—Municipal Auditorium 
Seattle, Wash.—Senator Auditorium 

Civic Auditorium & Arena 


Sioux City, lowa—Sioux City Municipal 
Auditorium 


Sioux Falls, $. D.—Coliseum 
Spokane. Wash.—Spokane Coliseum 


Auditorium 


Springfield, Mass.—Springfield Municipal 
Auditorium 

Industrial Arts Building, Eastern States 
Exposition 


Syracuse, N. Y.—Onondaga County War 
Memoria! 


Tacoma, Wash.—Memorial Fieldhouse 

Tampa, Fla.—Fort Homer Hesterly Armory 
Toledo, Ohio—Sports Arena 

Topeka, Kans.—Municipal Auditorium 

Toronto, Ont.—Canadian National Exhibition 
| Buildings 

Vancouver, B. C. —Forum Building 
Garden Building 

Victoria, B. C.—Victoria Memorial Arena 
{ Virginia Beach, Va.—Convention Center 
| Waco, Texas—Heart O' Texas Coliseum 
Washington, D. C.—National Guard Armory 
Uline Arena 

Wichita, Kan.—Municipal Forum Building 
Windsor, Ont.—The Cleary Auditorium & 
Memorial Convention Hall 

Worcester, Mass—Worcester Memorial 
Auditorium 
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Whatever PARTICULAR PEOPLE move 


they call the man from 


BURNHAM VAN 


Going up. Or coming down. The man from 
Burnham Van is equipped to move office 


machines in and out of seemingly difficult lo- 
cations. A professional, he is trained and ex- 
perienced in the correct and careful handling 
of items unusual in value, delicate in construc- 
tion and large in size. /t’s your privilege. Be 
particular. Call the man from Burnham Van. 
In the West, call the man from Ford Van, 


Customer-designed service to all states 
® 


Vf) 
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1960 BURNHAM VAN SERVICE, INC, 


Find the man 
from Burnham Van in 
the Yellow Pages 


Lwa dt 
BuRwHAM 


BURNHAM VAN SERVICE 
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BURNHAM VAN SERVICE, INC., COLUMBUS, GA. 
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7 
SALES MANAGERS! 


Why get gray hair worrying 
where to hold your next: 
e SALES CONFERENCE 
¢ REGIONAL MEETING 
¢ TRAINING PROGRAM 
e SALES INCENTIVE 


let 
SUMNER A. BAYE, INC. 
Assist you in handling all the 
details at a Hotel, Motor Hotel 
or Country Club adequate for 
your meeting. 


A complimentary service. 
WRITE OR PHONE TODAY 


SUMNER A. BAYE, inc. 


NEW YORK SALES AND 
PROMOTION OFFICE 


681 FIFTH AVE. 
NEW YORK 22, NEW YORK 
PLAZA 1-5885 


HOTEL REPRESENTATIVES 


Below are sales organizations that maintain offices 


in key cities to represent hotels. (A hotel’s rep- 


resentative appears on last line of facilities listing.) 


Sumner A. Baye, one 
New York 68 fth 


Plaza sees 
Ruth Bedrossian 
Boston, Mass.: 80 Boylston 


HUbbard 2-0060 


Howard F. Dugan, Inc. 
See Advertisement, Page 24 
New York. N. Y.: 230 Park Ave 7 


Hill 4-0003 
Chi cago, I: 77 Wast ngton St. 
tral 6-3446 
Washington, D<.: | 927 Sth Street, N.WV 


Win hailey Ancocionns 
Brooklyn, N Y > 15 W 


Joyce B. Clarke Aaneciatns 


Montreal See: 808 Sherbrooke 
84 13 
Glen W. Fawcett, Inc. 
Los Angeles, Cal. : 510 W. éth St. (14 
MA 


San Francisco, " Cal.: 029 Russ Bldg. (4 
an ? 690 
2 


Seattle, Wash : 726 jean h Vance Bidg 


Dallas "ian a oN Erva 


Riv : 6814 


Hotel Expediters 

New York: 50! Madison Ave. (22 
Phone: Plaza 9-6759 

San Francisco: 29| Gear 
Phone: YUkon 6 2858 


Chicago: |0 N. LaSa 2 
hone: STate 2-5835 

Paris: 232 Rue 3 S . 
+e AR > 


Whee, D.C.: 45- 19th St., N.W. (5) 


a 3-448 
Detroit, Mich. : 1701 Cass Ave. (26 
odward 2-2700 
Miami, Fla: 7630 Biscayne Blvd., Suite II! (38) 
ne Plaza 4-!467 
Chicago, im : 505 North Michigan Ave 
hawk 4-5100 
Atlanta, Se: 34 Peachtree St.. N.W., Suite 13 | 
3 
Phone: JAckson 4-3486 
Toronto, On.. Canada: 150 King St., W., Suite 208 
Phone e 3-1648 
New York, Ny : 532 Madison Ave. (22 


Phone: MUrray Hill 8-0123 
West Coast Offices: hn 
Jim Mills & Associates, Inc. 
Miami, Fla.: 31! Roper Bldg 32 

Phone: FRanklin 7-457 
Oliver-Kermit Hotel Associates 
New York, N.Y.: 52 th Avenue (17 


kon 6-|1800 


Representing 
America's Finest 
Convention and 

Resort Hotels 


Our firm has complete information 
on outstanding commercial and resort 
hotels throughout the United States 
and one of the services offered to 
busy convention executives is to pro- 
vide up-to-date information on any 
location or area of the country being 
considered as a possible convention 
site, without obligation, whether we 
represent a property in that locale 
or not. This service is designed to 
save the time of busy convention 
executives and a telephone call, or 
letter will speed this information pre- 
pared by trained experts to you. 


HOWARD F. DUGAN, INC. 
230 Park Avenue 
New York 17, N, Y. 


Chicago, Il! Washington, D.C 
77 West Washing 1025 Connecticut 
ton St Ave.. N.W 
Phone Phone 
CEntral 6-3446 District 7-1188 


Howard F. Dugan, President 

James H, Haire, Vice President 
Sheridan Smith. Vice President 
Marian A, Weiss, Secretary-Treasurer 
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BERMUDA 
BAHAMAS 
BARBADOS 
CANADA 
HAITI 
JAMAICA 


Through our own offices in eight cities in the United States and 
Canada, we can offer personal attention to companies planning con- 
ventions, executive and sales meetings. 


We represent the finest hotels in 


Let us make your next sales meeting a success. For prompt recom- 
mendations and cost estimates call your nearest Wolfe office. 


WILLIAM P. WOLFE ORGANIZATION, INC. 


500 Fifth Avenue, New York 36, New York 


Boston ® Chicago @ Cleveland ®© Miami © Montreal @ Philadelphia © Toronto 


MEXICO 

PUERTO RICO 
SOUTH AMERICA 
VIRGIN ISLANDS 
WEST INDIES 
UNITED STATES 
AND EUROPE 


SALES MEETINGS/Part Il SALES MANAGEMENT 


Chicago 
Dallas, 1 


Phone: 


NOV 


ws 


2S 


es 


ym- 


Premier Hotel Representatives Inc. 
new York, N.Y.: 48 E. 57th St. (22) 
Phone: Plaza 5-9747 
Washington, D.C.: 3636 léth St.. N.W 
The Woodner 
Phone: HUdson 3-4400 
aflanta, Ga.: 1050 Ponce de Leon Ave.. NE 
Briarcliff Hote 
ne; CEdar 3-8673 
yiami, Fla.: 610 Chambe Bldg 
e ank 8418 


wasico City, Mexico: Apartar 


sti, Wash 411 4th Aver Bida 


San hancisco, Cal. 


wn Angeles. Cal. 6363 W Blvd 
3-8492 


Robert Reid | Associates, Inc. 


New York, N.Y. 610 Fift 
za 7-2444 


John A. wert Co., Inc. 


iss Angeles, Set: 3440 Wilshire Bivd 
k 8 
San Francisco, Cal 
EXb 


Cast Coast Offices 


tell International 


See Adverteoment, Page 25 
New York oN.Y 


za a7 
bston Mass. 80 Boylst 
cago i 1 
Da as Tes 
e TAy r 7-62 


Miami Fla 340 B 
84 
sronto, Ont. Canada 
hone: EMg 4-3 
wontreal Que k 
London Geetend: ) t A 
Robert F. Warner, Inc. 


See Advertisement, Page 25 
New York, N Y 


Wash ington, De. f t t B 
RE 4 


Chicago, IIl.: 77 W. Washington St. (2) 
Phone: RAndolph 6-0625 
Boston, Mass.: 73 Tremont St. (8 
Phone: LAfayette 3-4497 
Miami, Fla.: 1235 Ingraham Bldg 
Phone: FRanklin 3-7598 
Toronto, Ont., Canada: 80 R 
Phone: EMpire 3-2693 
London, England: 15 Dove 


Phone: HYde Park 960) 


William P. Wolfe Organization 
See repent Page 24 
New York, N.Y.: 500 Fif 
Chi icago, III. : 532 Pittsfield B 
VAbash 2-077 
Cleveland, ‘Ohio: The Hanna Bldg 
Boston, Mass.: A 7B 
Phi ladelphia Pa. : 123 
Miami, Fla. oy. Ns) k Bldg 


Toronto Ont : 13 Ad 


Geo. R. Smith Co. 
Los aa, Cal : 649 
San Francisco Cal 
Seattle Wash. 


Hall Wilson & Associates 


Los Ar geles Sal : é 
4 
San Franc isco Cal $3 


Seattle Wash : 


Global Hotel Representatives Ltd. 
See Advertisement, tes 25 
New York, N.Y.: 4 


Toronto On it: 


Montrea Que 


One of the many services of 
ROBERT F. WARNER, INC. 
Established in 1931 
Rockefeller Center 
630 Fifth Avenue, New York 
JUdson 6-0333 
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CONVENTION 
LOCATIONS 


\ Business and association execu- 


tives find this comprehensive 
guide invaluable in making 
their selections. It contains the 
most complete information 
about leading resorts and city 
hotels in the United States. 
Canada and offshore points 
that our organization repre- 
sents. Send for your free 


copy today 


; Robert F. Warner, Inc 

: 630 Fifth Avenue, New York 20, N. Y 
: Ple ase send me a free copy of the 
1 Digest of Convention Locations, 
' 

: NAMI ~ 

Dam 

1 COMPANY _ — - 
i 

| ADDRESS —— 

' 

' 

' 


GLOBAL 


HOTEL REPRESENTATIVES, LTD. 


“A CANADIAN ORGANIZATION" 
Specializing in 


CONVENTIONS © SALES MEETINGS 
SALES INCENTIVES 


Representing Hotels tv 
CANADA 
UNITED STATES 
MEXICO 
LATIN AMERICA 
EUROPE 


* 
GLOBAL HOTEL REPRESENTATIVES, Ltd. 


Robert Henderson, Pre 


EXECUTIVE | 4 Avenue Road, Suite 418 


OFFICE Toronto, Ontario 

Telephone — WAlnut 5-1 144 
SALES Montreal 
OFFICES New York, Geneva 


HOTEL REPRESENTATIVES 
AND CONSULTANTS 
Since 1930 


CONVENTIONS 
SALES MEETINGS & 
INCENTIVES 


We are exclusive representa- 
tives of many outstanding hotels 
and resorts in the Americas, the 
Carribbean and overseas. Call 
on us for specific information 
and practical expert assistance. 


Address Richard H. Brown, 
Director of Sales 
Utell International 
Essex House, New York 19 
or our nearest branch office 
Boston — Chicago — Dallas 


Miami — _ Toronto 
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UNITED AIR 
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IS THE 
CONVENTION 
WA AIRLINE 


1. Only United serves cities coast to coast with DC-8 or 720 Jets. 


vy 


2. United specialists help you in planning convention travel and coordinate 
| 
special group movements for you. 


3. On United you can ship display materials on the same plane you fly. 
4. United helps you obtain pre-convention publicity...plan post-convention tours. 
For complete convention travel service, tailored to your needs, write to Mr. M. M. Mathews, Manager, Convention Sales, United Air 


Lines, 36 S. Wabash Avenue, Chicago 3, Ill. 
THE CONVENTION ROUTE OF THE NATION co ee : 


THE EXTRA CARE LINE |UNITED 


ee nae 
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linate 


tours 


nited Air | 


Hotel and Auditorium Facilities 


Section 


1 Hotels and auditoriums are listed 
alphabetically under the cities in 
which they are located. 


2 Cities are listed alphabetically 
under their respective states. 
(Transportation lines to city and 
convention bureau are listed 
under each city.) 


3 States are listed alphabetically. 
They are followed by Canadian 
provinces. 


*U. S. island possessions follow 
Canada. These are followed by 
British West Indies, Dominican 
Republic, Haiti, Mexico and Pan- 
ama. 


Key to Coding: 
Audio-Visual Aids in Hotels 
Page 28 


ALABAMA 
BIRMINGHAM 


Railroads: C of Ga.: L. & N.; S.ALL.; So. Ry.: 
Frisco; Ill. =. A.G.S.; A.C.L.; G.M, & O 
Bir. So.: Bir Bel 

Airlines: CAP DAL EAL, SOU 


CONVENTION BUREAU 
Conveninen & Travel Department 
4 6th Ave, North (3) 
S Manager 


well S. Hamilton 


AUDITORIUM 


Municipal Auditorium 


1930 8th Ave., N. (Phone: FA-2-6597 

Manager: Eugene A. Jones, Jr. 

Exhibit Areas: 31,000 sq. ft.; 20,000 Main Aud 
torium: 11,000 sq. ft. exhibit hall 

Rental Roan On application 

Floor Load: Unlimited 

Ventilation: Air conditioned 

Ceiling Height: 50 ft 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 10.5 by 10.5 

Elevators: One, 10,000 [bs 

Columns: None 

Utilities: AC current, gas, water 


Loadi ng Facilities: Elevated coors; hand trucks 
50 ft. behind bldq 
Storage, vest: Room in exhibit hali: two areas 
arena 
Facilities for Food Functions: Outside caterer 
sets for 1200 


Parking Facilities: |,000 c t 
Distance from Business District 


Dinkler-Tutwiler Hotel 
See Advertisement, Page 29 


2005 Sth Ave. N. 
Manager aM 

Sales Manager: Leo F. Capron 

Convention Season: Al! year 

Lar gest ,Group Accommodated: 500 (250 


(Phone: Alpine 2-816 


- 
Patton 


Air Conditioning All bed ms and b 
Convention Rates: Single: 650-850: Double 
00 


tes 8 00. 32 50 Eur 


No. Mfg. “Rms. & Capacity of ‘Lar gest: 8(2,500 
No. Banquet Rms. & Capacity of Largest: 8 (1300 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 2.5 
Liquor: Ye 


Charges for Mtg. Rms 
Charaes for Exhibit Rms.: !0 .00 ) 
Net Exhibit Space: 30,000 sq. ft., 20,000 sq. ft 


or: including mta_ rms 
Audio- Visual Aids: Stage 50 ft. GH. 1, J, L 
Sales Representative: Leonard Hicks, Jr. & As 


stes 


Pick-Bankhead 


2300 Sth Ave. (Phone: AL |-323/: telegraph: FAX 
Manager: Gene White 
Sales Manager: Bil! Deason 
Convention Season: Al! year 
Largest Group Accommodated: 400 (250 r 
2 suites) 
Air Conditioning: Bedrooms t ha 
Convention Rates: Single: Doub 
Q 50 00 c } +e 9 75 we nip pean 


10 (150) 


No. Mtg. Rms. & Capacity of Largest: 
10 (150) 


No. Banquet Rms. & Capacity of Largest. 


Group Meal! Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Yes .< 

Audio-Visual Aids: A, 8B C, D, GH, I, J. KL L 


Thomas Jefferson 


1631 2nd Ave., N. (Phone 
type BH242) 

Manager: Austin Frame 

Sales Manager: Nei! Terre!! 

Convention Season: A!! year 

Largest Group Accommodated: 
18 suites) 

Air Conditioning: Al! bedrooms and banquet halls 

Convention Rates: Single: 5.00-8.00; Double: 8.00- 
10.00; Suites: 15.00-22.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (800) 

No. Banquet Rms, & Capacity of Largest: 8 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Yes 

Charges for Mtg. Rms.: 15.00-150.00 

Charges for Exhibit Rms. Rental 
booths only 

Net Exhibit Space: 
cludes 50% of mtg ; 

Audio-Visual Aids: 0. G, H, |, J 


Alpine 2-714I; tele- 


500 (250 rooms, 


charge for 


on one floor 


1,500 sq. ft 
rm 


MOBILE 


Rallroads: L. & N.; So. Ry.: G.M. & A.T. & N 

Airlines: CAP, EAL, NAL, SOU 

Admiral Semmes 

251 Government St. (Phone: HE k 3-277 

Manager: Frank C. Drane 

Sales Manager: C. S. Hi 

Convention Season: A 

Larqeet Group Aecemenedeted : 300 (200 rooms 
sul available 

Air Conditioning : Entir 

Convention Rates: S e: 8.00 


12.00: Suites: 17.50-2 2 
No. Mtg. Rms. aR cece of te est: 5 (800 
No. Banquet Rms. & Capacity ss argest: 5 (400 
Group Meal Rates: Breakfast: 1.50: Lunch: 2.00 

aner: 250 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Net Exhibit Space: None 
Audio-Visual Aids: D, | 


Sheraton-Battle House 
See Advertisement, Page 9? 
26 N. Royal St. 
F. H_ D.) 
Manager: B. C. Counts 
Convention Season: Al! year 


Largest Group Accommodated: 200 (!00 ro 
More available summer months 


(Phone: HE 2-053!: telegraph 


5 suites) 
Air Conditioning: All bedrooms and banquet ha 
Convention Rates: By 6.00-9.00; Double: 8.50 
12.00; Twins: 00-17.00; Suites: 25.00-30 


opean 

No. “Mtg. Rms. & Capacity of Largest: 5 (250 

No. Banquet Rms. & Capacity of — 5 (250 

Group Meal Rates: Breakfast: |.75 2.50 
Dinner: 2.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Exhibit ae gt None 

Audio-Visual Aids: G, H, | 


MONTGOMERY 


Railroads: A.C.L.; C. of Ga.; L. & N.: GM. 8 
: S.A.L.; of A. 
Airlines: DAL, EAL 
AUDITORIUM 


Alabama State Coliseum 


P. O. Box 7026 (Phone: 5-234!) 
Manager: Aubrey H. Fleming 
Exhibit Areas: Arena, 33,000 sq. ft.; concourses 


60,000 sq. ft. 

Rental Fees: Minimum $300 to $500 Per day, in 
cludes utilities and janitor service, storage of 
exhibits before show 

Floor Load: Unlimited 

Ventilation: Air cooled 

os Height: 100 ft. 

ystem: Yes 

Dimensions, Opening to Exhibit Hall: 
18 by 18 ft. 

Elevators: None 

Columns: None 

Utilities: Unlimited 

Loading Facilities: Fork |ift 

Storage Areas: 2 rooms, 50 by 60 ft 

No. of Meeting Rooms and Capacities: 


to 200) 
Facilities for Food 
500 


2 doors 


8 (0 


Functions: Banquets for 
1s 

Parking Facilities: 4,500 cars 

Distance from Business District: 3 rm 


Dinkler-Jefferson Davis Hotel 
See Advertisement, Page 29 


4 


348 Montgomery (Phone: 2-525] 

Manager D 

Convention Season: A)! y« 

co Group pacommmodsted 300 (130 rooms 

Air ir Conditioning A s and banquet halls 

Convention Rates: Single: 6.00-'0.50; Double: 10.0 
14.00: Suites: 26.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (300 

No. Banquet Rms. & Capacity of Largest 6 (30 


C. A. Dionne 


bedrooms 


Group weet Rates: Breakfast: 1.10: Lunch: 1,75: | 


ner 
Liquor: Yes. 


Charges for Mtg. Rms.: |5.00-100.00 

Charaes for Exhibit Rms.: 30.00-'50.00 

Net Exhibit Space: 7,300 sq. ft.: 5,718 sq ft 
Audio- Visual Aids: D, GH, 1, J, L 

Sales Representative: Leonard Hicks, Jr. & As 
Railroads: L. & N.: G.M.& O 


Grand Hotel 
See Advertisement, Page 30 


WA 8-920!) 

Manager: Murray Steveson 
Sales Manager: James M. Pope 
Convention Season: May-Mar. 


Phone 


Largest Group Accommodated: 230 (!!5 rooms, | 


40 suites) 
Air Conditioning: Al! 
Convention Rates: Fet 


bedrooms and banquet halls 
15-May 3!, Oct 


Single: 30.00-32.00; Double: 40.00-42.00; Suites 
46.00-52.00: Jun. !-Sept. 30, Nov. I1-Feb. I4 
Single: 26.00-28.00: Double: 36.00-38.00; Suites 


42.00-48.00. European 


C—2”" x 2” 


D—stage 


A—16mm sound projector 
B—4” x 4” slide projector 


slide projector 


Audio-Visual Aids Available in Hotels 


Key to Coding 


E—overhead projector 
F—opaque projector 
G—projection screen 


H—portable mikes 


I—PA system 


J—spotlights 


K—tape recorder 


L—easels 


28 


SALES MEETINGS/Part I] 


SALES MANAGEMENT 


| 
| 


NO 


INCOMPARABLE 
CONVENTION & SHOW 


CENTERS IN THE SOUTH 


day * * Central Locations —excellent transportation accessibility 


orage of 


* Flexible meeting and display space arrangements 
*, Heavy duty elevators and power facilities * The latest visual and acoustical devices 
* Excellent banquet facilities and service 
* Guest rooms with modern decor. T.V. * All hotels 100% air conditioned 
* Ample garage facilities * Superb restaurants 


DINKLER PLAZA...ATLANTA, GA. 


Meeting capacities © 25 to 2000 
Banquets to 1500 
Dances to 2000 


Guest Rooms 600 


DINKLER-TUTWILER...BIRMINGHAM, ALA. 


e: 10.00 Meeting capacities 25 to 1800 

6 (300 Banquets to 1300 

st 6 (300 Dances to 1800 
Guest Rooms 450 


DINKLER-JEFFERSON DAVIS...MONTGOMERY, ALA. 


Meeting capacities 15 to 350 
Banquets to 275 
Dances to 300 


Guest Rooms 250 


DINKLER-ANDREW JACKSON...NASHVILLE, TENN. 


Meeting capacities 40 to 400 
Banquets to 350 
Dances to 300 

Guest Rooms 400 


THE TRUE STANDARD | A Ape 
OF FINE INNKEEPING 


|| if _ | s 1} 
; a iy 4] 
ce i a 
| s) 


DINKLER * 
HOTELS 


CARLING DINKLER CARLING DINKLER Jr. 
President Exec. V. P. 


} FOR INFORMATION OR RESERVATIONS 


} NEW YORK: MUrray Hill 8-0123 © WASHINGTON: EXecutive 3-6481 
—_—— CHICAGO: MOhawk 4-5100 ¢ DETROIT: WOodward 2-2700 


EMENT 


NOVEMBER 18, 1960 29 


Largest Group Accommodated: 200 (70 rooms, 5 
suites 

Air Conditioning: Banquet halls 

Convention Rates: Single: 1!2.50-14.50: Double 
16.00-19.00; Suites: 21.00-51.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (225) 


ALABAMA 


Point Clear continued 


No. Mtg. Rms. & Capacity of Largest: 5 (250 Group Meal Rates: Breakfast: 2.15; Lunch: 2.35; 
No. Banquet Rms. & Capacity of ay yo 4 (275 Dinner: 3.85 
Group Meal Rates: Breakfast: 2.50 inch: 2.50 Liquor: Yes 
nner: 5.00 Charges for Mtg. Rms.: |0.00-50.00 

Li quor Yes Charges for Exhibit Rms.: {0.00-50.00 
Charges for Mtg. Rms.: None Net Exhibit Space: 150 sq. ft on one floor 
Charges for Exhibit Rms.: Nor Audio-Visual Aids: Stage: 40 by !2 ft., G, H, | 
Net Exhibit S 5,760 sq. ft.; 2,970 sq. ft. on See Fe ; Bs 

pote — Sports Facilities: Golf, swimming, bowling, cur 
Audio-Visual Aids tag ? by I8 ft.. A. G. H ng, skating, skiing, hunting, fishing 


Ld t 
Sports Facilities 
shuffleboard awn bow 3, 9 ts, ping f 


wate 


JUNEAU 
ALASKA Airlines: ASA. PAA PNA thland Tre 


ANCHORAGE 


Baranof Hotel 
Phone: 6-2660) 


Airlines: NAL, NOR, PAL Manager: Edward J Brien 
Railroad: Alaska Convention Sennen: A 

Largest Group Recemmnedated: 150 (80 rooms, 3 
Anchorage-Westward Convention Rates: Single: 13.00; Double: 17.00 

sites: >. Eu ropean 
See Advertisement, oe W No. Mtg. Rms. & Capacity of Largest: 2 (250 

3rd & E (Phon BRoadway No. Banquet Rms. & eeeny. of peraeets 2 250 
Manager: W Group Meal Rates: eakfas Lu : 1.65 
Convention Season: A 3.50 
Largest {Group Acc elt ie 250 00 Liquor Ye 

Charges for Mtg. Rms.: {5.00-35.00 


Net Exhibit Space: None 
Audio-Visual Aids: H 


Air Conditi ioning: N 
Convention Rates: 


4.00-25.00 4 Sports Facilities: Fishing, hunting, sk j 
No. Mtg. Rms & Capacity of Largest: 4 (30 
No. Banquet Rms. & Capacity of Largest: 4 (22 
Group Meal Rates: Breakfast: 2.00; | 2.2 


50 


Liquor Y 
Charges for Mtg. Rms.: None 


Charges for Exhibit Rms } 
Net xhi bit Space: 4 3% t+ 2714 


Audio-Visual Aids: é l 
Sports Facilities solf Ww rr 3 water 
wiing 


CHANDLER 


Railroads: So. Pac 


Airlines: Served through Phoenix 


FAIRBANKS 


ee ae ae Ce San Marcos Hotel 
Phone: Yorktown 3-6655 
Traveler's Inn of Fairbanks ee Re Eee ne den Oh ogee 
Manager: ae ~ B Low Largest, Group Accommodated: 300 55 
Seed anata 


Convention Seacen t.-Ma > 


To get things ae ONLL have, WYte, fun 
COME TO POINT CLEAR. , . 
YOUR PRIVATE PLEASURE -LAND!( 


Go. = —~\ 


Cries © Home of Lakewood 
~ bP Golf Club, scene of 
shee network TV matches. 


” © Variety of meeting rooms 
“ © Magnificent pool, deep-sea cruisers 


Distinguished cuisine and service, plus luxurious comfort and the privacy of a 350-acre 
estate have established Grand Hotel as a favorite resort for discriminating quests. 
100% air conditioned. Add to these features the finest of meeting rooms and you 
have all the facilities you could ask for a successful, enjoyable meeting! Available 
all year, except March and April. 

- Maximum 200 persons (120 double rooms and suites) 


For Convention Information Kit, write James M. Pope, Resident Manager 


GRAND HOTEL - POINT CLEAR, ALABAMA 


Murray Stevenson, Vice President 
Owned and operated by Southern Industries Corporation, Mobile, Ala. 


Convention Rates: Single: 20.00 to 22.00; Double: 
38.00; Suites: 12.00 extra, American 

No, Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (550) 

Rates for Meals: Breakfast: 2.20; Lunch: 3,00: 
Dinner: from 4.00 : 

Liquor: Yes 

Air Conditioning: Banquet and meeting rooms 

org I for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 6,000 sq. ft. 

Audio-Visual Aids: A, D, G. | J 

Sports Facilities: Golf, swimming, tennis, shuffle 
board, riding 

Hotel Representatives: Robert F, Warner Inc., 


GRAND CANYON 


Railroads: A.T. & S.F 
Airlines: BAL (seasonal) FAL to Flagstaff 


El Tovar Hotel, Bright Angel 
and Yavapai Lodge 
See Advertisement, Page 30 


Phone: Reservation 181, telegraph: Grand Canyon 
3661 ) 

Manager: Fred W. Wittborg 

Convention Season: Fall, Winter, Spring—exclud- 
ng holidays 

Largest Group Accommodated: 600-700 (214 
rooms, 12 suites 

Air Conditioning: No 

on Rates: Single: 8.00-12.00; Double: 10.00. 

» Sy ites 20.00-25 European (American 

on specis arrangment 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Exhibit Space: Hote! lobby 

Audio-Visual Aids: Stage: 30 by !5 ft. G.I. J 

Sports Facilities: Muleback trail ¢ 
and horseback riding along rim 


LITCHFIELD PARK 


Rallroads: So, Pac 
Airlines: Served through Phoenix 


AND ITS FAMOUS 


HOTELS 


for a different meeting! 


Le Fone 


IN OLD SANTA FE. NEW MEXICO 


The Udearade 


IN ALBUQUERQUE, NEW MEXICO 


HOTELS 


EL TOVAR, BRIGHT ANGEL LODGE 
AND YAVAPAI LODGE, ARIZONA 


Deda Cally HOTELS 


FURNACE CREEK INN AND FUR- 
NACE CREEK RANCH, CALIFORNIA 


Write to Manager or: 
Fred Harvey, 530 West 6th Street, Los 
Angeles 14, California. MAdison 7-8048 
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Ai 


300 


ico 


ico 


LS 


IGE 
INA 


‘UR- 
NIA 


The Wigwam 
See Advertisement, Fage 31 


Litchfield Park (Phone: WEstport 5-381! 

Manager: Reade Whitwell 

Convention Season: Oct.-Jan., Ag ® May 
Largest Group A mmodated: 190 (40 r 5 
suites) 

Air Conditioning: Banauet halls only 

suired in rc 

Convention Rates: e 
Suites: Add 8.00 to eithe (= 


i. Mtg. Rms. & Conacity ‘of Ape 3 (200 


Banquet Rms. & Capac 7 of a 3 300 


on ae Rates: Break § 2.50 


Dinner 

Liquor: Y 

Charges for Mtg. Rms. None 
Charges for Exhibit Rms.: Renta 


Net Exhibit Space 20 
Audio- Visual Aids t D by 8 ft. A. B 
Sports Facill fies solf. sw —— 
n sports 
Sales “Representative R 


Fawcet 


PHOENIX 
nea AA BA FA 1 ; A 


Convention Bureau 
See Advertisement, Page 31 


85 N. 2nd St 
i f ’ i 


mer Fe 


Arizona Biltmore Hotel 


No. Mtg. Rms. & Capacity of Largest: 5 (325) 
+" Sangeet Rms. & Capacity of Largest: 2 (450) No. Mtg. Rms. & Capacity of Largest: 6 (400) 
iquor es 
Charges for Mtg. Rms.: None Liquor: Yes 
Charges for Exhibit ovbieg None 

Net Exhibit Space: |,200 sq. ft. on one floor 
Audio-Visual Aids: Stage: 20 by 8 ft. A. ( , Sports Facilities: Golf, swimming ten 


J, t 
Sports Facilities s0lf, swimming, tenn 


22.00; Double: 34.00 Camelback Inn 


5402 Lincoln Drive (Phone WH 5-844] 


Convention Rates: American plan 

No. Banquet Rms. & Capacity of Largest: 3 (275) 
Charges for Mtg. Rms.: None 

Audio-Visual Aids: A, B, C.D, GH, |, J, K 


s horse 
hufflet 


Jokake Inn 


6000 E. Camelback Rd. (Phone: WH 5-630! 
Manager: E. D. Bailey 

Convention Season: Nov.-early Feb. & Apr 
Largest Group Accommodated: 200 (90 rooms 


See Advertisement, Page 31 


Manager: Jack Stewart & suite 
Saves Moneger Richard Den Uy Air Conditioning: No 
ISO t 5-late Jan.: Apr.-early Convention Rates: Single: 22.00-33.00: Double 
an 33.00-44.00 Suites: 50.00-70,.00. American 
Largest pone Accommodated: 300-325 25 No. Mtg. Rms. & Capacity of Largest: 3 (500 
f No. Banquet Rms. & Capacity of Largest: 3 (350 
Conditioning Banquet —_— Meal Rates: Breakfas 1.75; Lunch: 2.75 
i er: 4.00 


P.O. Box 2290 (PF e: AM 5-47 
Manager € it 
Convention Season Nov.-De SRA 
Largest Group Accommodated: 4 
Air Conditioning 
Convention Rates 
Arizona’s 
Country Club Resort 
Jor 


GROUP 


Accommodations for185 ruestsina 


secluded club-like atmosphere only 
15 miles to Phoenix. An oasis in 
the Valley of the Sun. Magnificent 
8 hole golf course and other sports. 
3740’ P ‘strip. Superb food 
and wel d service. Variety 
of meet i conference rooms. 


Season: 
November 1 to May 15 


THEWIGWAM 


INN, COUNTRY CLUB, BUNGALOWS 

LITCHFIELD PARK — ARIZONA 

Reade Whitwell, Mgr. 

Telephone WEstport 5-3811 

NATIONAL REPRESENTATIVES: 
GLEN W. FAWCETT, Inc. 


Los Angele ° ..+- MAdison 6-7581 
San Francis Y Ukon 2-6906 
(Toll free from East Bay ENterprise 1-0450) 
Seattle aie MUtual 2-1981 
Dalla Riverside 1-6814 


ROBERT F. WARNER, Inc 
MUrray 2-4300 


Chicage RAndolph 6-0624 
Washington, D. (¢ REpublic 7-264 
ES LAfayette 3-4497 
EE swe¢escdteevewn EMpire 3-2693 


Phoenix 


Convention City 
of the Southwest 


Incomparable climate, year around variety 
of recreation and sightseeirig, plus excep- 
tionally fine accommodations make Phoe- 
nix ideal for conferences, sales meetings 
and conventions. Meeting rooms accom- 
modate 15 to 1500 people. Major air, rail 
and bus lines offer excellent transporta- 
tion. Plan to hold your next meeting 


un Anizouak Valley of, the Sun 


Convention Bureau, Phoenix Chamber of Commerce 
Phoenix, Arizona 


In all the world there is only one 


melback Inn 


for Sales Meetings and Conventions 
PHOENIX, ARIZONA 


WHitney 5-844! 
Golf at adjoining Paradise Valley Country Club 


ee. 


Chicago MOhawk 4-5100 Washington EXecutive 3-6481 
Detroit WOodward 2-2700 Los Angeles DUnkirk 8-1151 
New York MUrray Hill 8-0123 San Francisco EXbrook 7-2717 
Miami PLaza 4-1667 Atlanta JAckson 4-3486 


Two Beautiful Modern Meeting rooms 
accommodating groups up to 350 


NOVEMBER 18, 1960 


3] 


GOLF COURSE 


“WEST’S MOST 


PARADISE 


Phoenix, Arizona 


INN 


IDEAL FOR SALES MEETINGS & CONVENTIONS 
Nestled at the foot of picturesque Camelback 
Mountain, just nine miles from Phoenix, Para- 
dise Inn is the outstanding inn in the Valley of 
the Sun. 

NEW BEAUTIFUL EIGHTEEN HOLE 


all grass 


watered fairways walk out from vour 


cottage on to the golf course. 


Nine holes designed for the “Coronary golfers”. The other 
nine sportier, even to sinking a putt and driving off the 


side of Camelback Mountain. 


SUPERB FOOD 


on the desert over an open fire. 


ALL SPORTS AVAILABLE 


ing, heated swimming pool, square dancing, sightseeing 


Breakfast trips and moonlight steak frys 


putting greens tennis, rid- 


trips. 


The nearest inn to Scottsdale—the 
WESTERN TOWN”, with the 


shops and stores for everv occasion. 


most inter- 
esting 


PARADISE 


for a successful and memorable convention. 


INN offers warm hospitality and every facility 


MEETING ROOMS to 


to S500. 


accommodate various size groups up 


An Oasis of Luxury in the Sun Filled Desert 
OCTOBER 15 to MAY 1 


Write Pat Ryan — 808 N. Michigan, Chicago 
Superior 7-3933 


ARIZONA 
Phoenix continued 


Liquor: 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 


Net Exhibit Space: | 544 sq. ft n e floor 
Audio-Visual Aids: Stage: 32 by 6 ft. A,B. C 
esas Facilit es olf, swimming, ten 
Sales “Representative Leonard Hicks, Jr 
A } n & A ¢ 
R pre ' jazel M 


Manger Desert Sun 


See Rbverteament, ae 32 


1325 Grand Ave. (Phon 
Manager: A 
Convention Season 4 

Largest Group Accommodated 


Air 


No. 
No. 


Conditioning: 8 


Convention Rates: M N 200 


N A 


. 


Mtg Rms. & Capacity of Largest 
Banquet Rms. & Capacity of Largest 


Liquor: 8 
Audio-Visual Aids 
Sports Facilities 


Paradise Inn 


See Advertisement, 7 32 


6150 E. Camelback Rd. (P 1 
Manager: [ 

Convention Seonene N F &R Ar 
Largest Group Accommodated: 4 , 


Air Conditi ioning: 


Convention Rates: Single 


3.00-44.00 ; > y WK 


tea A 


- A 


in PHOENIX, ARIZ. 


YOUR GROUP 


Iii \/Nl\ 


32 


SALES MEETINGS/Part II 


MEET AT THE 


Monger Deseit § Su 


WHEN YOU 


Service plus superb meeting- 
room facilities insure success of 
your meeting at The Manger 
Desert Sun Motel. Every detail 
is handled with care, precision 
and foresight by an experi- 
enced, helpful staff. Banquet 
facilities for up to 150 persons 
—with efficient Manger service 
at every step! 

For complete details contact Charles A. 


Carrol, Mgr., Manger Desert Sun Motel, 
1325 Grand Ave., Phone: Alpine 8-8971. 


SALES MANAGEMENT 


Railr 
Airli 


NO 


No. Mtg. Rms. & Capacity of Largest: 3 (500) 
(350) 


No, Banquet Rms. & Capac ity of sprqee 3 
Group Meal Rates: Break 
Dinner: 4.00 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: Nor 
Net Exhibit Space: | 544 sq. ft. on one f 
Audio-Visual Aids: Stage: 32 by 4 ft., A 


G, H_ |, L 
Sports Facilities: Golf, swimming, tennis 


roque roquet, putting, table tennis, badmir 


ton, shuffleboard 
Sales Representative: Leonard Hick Ir. & 
ciates Premier Hote Repre tativ 
te| Reg sentat s, W Ww 
ganization Oliver-Kern A 
5 & As st 


Westward Ho 


See Advertisement, Page 33 
6l4 N. Central Ave. (Phone: ALpine 


gr aph PX287) 
Manager: Fred C. Lessing 
Sales Manager: John Marley 
Convention Season: Limited + 
Feb.-Mar 


Largest Group Accommodated: 500 
Air Conditioning: All bedrooms and ba 


na 
Convention Rates: Single: 8.00-13.00: D 
0.00-14.00; Suites: 20.00-50.00. Europea 
No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Sree 
Group Meal Rates: Breakfast 


vinner 3 23 
Liquor: Ye 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: Up to $500.00 
Net Exhibit 0 15 806 sq. ft.- 10.500 sa 
ane £ r jes mr ~ 
Audio-Visual Aids Stage | by 20 ft - 
Sports Facilities: G 5 ming, horse and 
track nearby 
Seles Repr esentative Robert F Warner 


SC OTTSDALS 


Railroads Pac 3 
Airlines: AAL. BAL. FA TWA WA 


Casa ona Inn 


Phone: WH 5 

Manager: Roya ow Treadway 

Convention Season: N Fet A ® MM 
Largest Group Ac commodated 

ou te 

Air Conditioning ne t ms a 

nails 

Convention Rates 28.00 

Amer 


No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates: Breakfast: 2.00 
Dinner 
Liquor: Yes 
Charges for Mto Rms. None 
Extibit Space: None 
Audio-Visual Aids: A 
Sports Facilities olf, sw 
Sales Representative - 


Robert 


50 


Mountain Shadows 
See Advertisement, Page 33 


5641 Lincoln Dr. (WHitney 
Manager Douglas Ross 

Res. Manager: Evelyn Harri 
Convention Season: Easter 


5-54561 ) 


son 
-Jan. 15 


Largest Group Accommodated: 200 (!00 roor 


> suites) 


Air Conditioning: Al! bedrooms and banquet halls 
12.00-16.00; Double: 


Convention Ra‘es: Single 


4.00-18.00: Suites 30.00-50.00. European 
No. Mtg. Rms. & Capacity of Largest: 2 


sq. ft. more by Jan. ‘6! 


(100 

No. Banquet Rms. & Capacity of Largest: 2 (100 
4 

00 


e 


— Meal Rates: Breakfast 75; Lunch: 2 
) rn 400 


L quer Yes 


—herens for Mtg. Rms.: Non 


ahibit Space: 6,000 


mta 


ms 


Audio- Visual Aids: Stage: 8 by 8 ft. GH, I, J, L 
Sports Facilities: Swimming, 
t ra i 3 por 


Safari Hotel 


See Advertisement, Page 33 


4611 N Scottsdale Rd. Pr 
Manager: Rus n 
Sales Manager: Anthony | 
Convention Season: Apr 


e WH 5.0 


Kolesk 


Largest Group Ac cotmnedaied 400 (200 


Air Conditioning A é 
Convention Rates: May 


ble 9.00- 12.00 uites: 14.00 18.00 Oct 
00-18.00; Jan. 15-May I—S 


6.00-18.00 22.00 
No Mtg. Rms. ‘ Capaci 
No. Banquet Rms. & Capa 
Gr roup Meal Rates: Break 

3.00 


Liquor Yes 


25.00. European 
ty of Largest: 9 (700 
city of gs yoo 8 (500) 


kfast Lunch: 1.75 


Charges for Mtg. Rms.: 50.00 if no food 


Charges for Exhibit Rms 
Net anibit Space 00 
a 


Au dio. Visual Aids 


Spor ts Facil ties sw 


50.00 if no food 
4. ft. on one fi 


TUCSON 


Railroads 
Airlines: AAL, FAL, TWA 


CONVENTION BUREAU 


Conventi on Bureau 
Le x ¥Y 


wv 


El Conquistador 
360! E Broadway 
Manager: MV 
Convention Season: A 


Largest Group Accommodated 


Air Conditioning: A 
Convention Rates 
t ¥ 


No. Mtg. Rms. & Capacit 


N Banquet Rr 4 apac 


y of Largest: 4 (300 
ty of Largest 


An entire floor of meeting rooms (one of 
which seats 1500); resort atmosphere with 
in-town convenience; superlative food in a 
choice of restaurants; free in-and-out park- 
ing; year around air-eonditioned—all with 
business-budgeted European plan rates. 


Great for Groups—the Southwest's most 
complete facilities for group meetings, 
conventions, etc., any time of the year. 


HOTEL 


Westward 
Ho Horn: 


REPRESENTED BY — Glen W. Fawcett, Inc., 
Los Angeles, San Francisco, Seattle, Portland, Dailes 


Robert F. Warner, Inc., New York, 
Chicago, Boston, Washington, D. C. and Toronto 


SITUATED ON 11 ACRES OF PLEASURE WITH 


CONVENTION FACILITIES FOR 700 PEOPLE 
200 DELUXE ACCOMMODATIONS 


9 MEETING ROOMS 


It’s New! It’s Open All Year! 


IT’S FABULOUS 
FOR SALES MEETINGS! 


Luxurious guest accommodations 
overlooking the largest and finest 
pool in Arizona. Outstanding facili- 
ties tailored to meet your needs 
for sales meetings. European Plan 
rates. Write or phone us now. 


CMI VY Wap 
Wj 
VOM 3 


SCOTTSDALE (PHOEN!X) ARIZONA 
5641 Lincoln Drive Ph. WHitney 5-456! 
Operated by Dei E. Webb Motor Hotel Company 


b= 


i | 
TWA puts wings on convention planning | : 


= 
o 
> 
= 


Liquor 
Air C 

bed: 
Charg: 
Audio- 
Sports 


Rallroe 
Airline 
Ranc 
Ranc 
P.O, 
Manag 
Conven 


Largest 
Air Co 


PHOENIX: LAS VEGAS - TUCSON ring an outstanding success.--with tne [SE 


Che Southwest is perfect for these business or locations ...accommodations for large or small fr 


2 
> 
3 
a 
oo 


holiday get-togethers. And TWA offers the ideal —_- groups... . suggestions for fun and recreation. | Charge 


way to fly there. With its superb Jets...and its For information about TWA’s Convention hodio.\ 


es 


magnificent Skyliners . . . TWA serves 70 major Planning and Transportation Service, call your 

cities from coast-to-coast in the United States. nearest TWA office now. Or write today to the: | "Ges 
Highly trained TWA Convention Bureau TWA Convention Sales Manager, Trans World 

specialists are at your disposal. Ready to help \irlines, 380 Madison Avenue, N. Y. 17, N. Y. ARK} 


FASTEST COAST-TO-COAST 


Railroad 


R\ \\ | Airlines: 

Jwa - c=. ram ™ : ) doead ~ iT - 
——————= = SS ——— | Goldr 
— =. —— — | fis 6 


THE SUPERJET AIRLINE ® | gueee 


The only airline flying across the United States in 4 hrs. and 30 mins. 


*TWA THE SUPERJET AIRLINE is a service mark owned exc lusively by Trans World A rlinas, Ine No. Mtg 


34 SALES MEETINGS/Part I| SALES MANAGEMENT] NOVI 
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E MENT 


| 


ARIZONA 
Tucson continued 


Group Mea! Rates: Breakfast 25 


Dinner 2.50 

Liquor: Yes 

Net Exhibit Space: None 

Audio-Visual Aids: A, B, C, D, E F >, H, 
> 

Sports Facilities: Golf, swimming, bowling 


Manger Tucson Inn 
See Advertisement, Page 35 


21 W Drachman St MA 42 
grapt | : 
Manager : am” B 


Convention Season: A ) 
ya Group Accommodated: 2/0 x 


suites 
hit Conditioning: Bed ns and ba 
Convention Rates: May |-De c 

B50: [ 9.50-12.50 sites 4 00.90 

15-May yle: 8.50-10.50: D 


Suite d J t pear 

No. Mtg. Rms. & Capacity of Largest 

No. Banquet Rms. & Capacity of Largest 
quor: Y 

aie. Visual Aids 

Sports Facilities 


Piooneer Hotel 


8 N. Stone Ave 

Manager M 

Convention Seasor 

Largest Gr roup Ac ommodated: 20 
Convention Rat es 

No ‘Mtg “Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Rates for Meals: Breakfast 


Charges for Banquet & Metg. Rm 
Audio-Visual Aids 
Sports Facilities 


WICKENBURG 


Rallroads: Santa 
Airlines: AAL BAL’ FA TWA, WA 


Rancr ; w 


Rancho de los Caballeros 


P.O. Box 37 (Pt M 5! 4.5484 

Manager Dalla t 

Convention Season: N 

Largest Group Accommodated " 

Air Conditioning: N 

Convention Rates yle 20. if ble 
Ame ar 

No, Mtg. Rms. & Capacity of Largest: 3 x” 

No. Banquet Rms. & Capacity of Largest 

Group Meal Rates: Breakfast Sf . 

Liquor: | 

Charges ler: Mtg — 50 .O 

Charges for Exhibit Rms.: 50.00 mir 

Net Exhibit Space: 800 , r ne 
additional 2400 sa. ft ntg. + 

Audio-Visual Aids: Stage 2 by 8 ft.. A 
—_ Fac ilities >0!f, swimming, te 

Sales ge ve: Rober Va 
Slen W. Fawcett 


ARKANSAS 


____ FORT SMITH 


Airlines: BNF EN 


Goldman Hotel 


215 Garrison Ave Phone et 206 
Manager Robert A Hamot 

Convention Season: A 

largest Group hacsemedeted 350 70 


air “Conditioning 50% of bedroor 2 bar 


Canention Rates 
7.00 Su 0.00 & up: Twins 


Uropean 


No Mtg. Rms. & Capacity of Largest: 8 (35 


NOVEMBER 18, 1960 


No. Banquet Rms. & Capacity of serged:, 5 (275) 
Group Meal Rates: Breakfast: .95: Lunc 
nner: 2.00 

Liquor: Yes 
Charges for Mtg, Rms.: 5.00-35.00 
Charges for Exhibit Rms.: 5.00-35 
Net Exhibit Space: 10,500 sa. f 

one floor: includes mta. rr 


Audio-Visual Aids: Stage 


The Ward Motor Hotel 


523 Garrison J 2-203 
Manager: Frank Volker 
Convention Season: A ear 


Largest Group Accommodated: 300 00 

6 te 
Air Conditioning Bed und bang 
Convention Rates Single 5.00-10.00; Double 


6.00-12.00 
No. Mtg. isan a Canesite of Largest: 7 (150 
No. Banquet Rms. & Capacity of Largest 2 (150 
Group Meal Rates: Breakfas 00; | t 50 
Dinner: 1.50 


Liquor: Package only 
Charges for Mtg Rms.: N 


Net Est for Exhibit Rrns.: N 


Net hibit ~—_—— 5.000 sq. ft > 
Audio-Visual. Aids 3g 50 | H 
K 


Sports Facilities: G 


rou, HOT, SPRINGS 


Airlines: EN, DAL TA 


Arlington Hotel 


Central Ave. at Fountain 

Gen, Manager: R M 

Res. Manager: & sr A.M 
Convention Season: M 

Largest Group Acc ommodated: 


Air Condition 1g 


Convention Rates ! 
No. Mtg fines. & Cap acity of alrgest: 8 (800 


No. Banquet Rms. & Capacity of Largest: 6 (600 
Group Meal Raies: 8 k t 


Liquor 
Charges for Mtg. Rms 
Net Exhibit Space 


Audio. Visual Aids: A 
Sports Facilities f r t 3 sw 
Hotel Representative H 


Majestic Hotel 


Park & Central Aves P 3. teletype 
Manager: W WwW 

Sales Manager E. Lew 

Convention Season: Arc 3 

Largest _ Group peat 80 (40 

Air Condition ng: B snd ba et ha 
Convention, Rates: 00-14 00 


0 0.00-20.00 a 
No Mtg. Rms & Capacity of Lerqoet: 2 (80 
No. Banquet Rms. & Capacity of Largest 


Group Meal , Rates Breakfast 50 r 2.00 
Liquor Ye ” ee ante f + 

Charges for Mtg "Rms None 

Audio-Visual Aids: A >», H 


Sports Facilities: Golf, sw ng, fishing, shuffle 


LITTLE ROCK 


Railroads: M.P.; C.R.I 
Airlines: AAL, BNF EN. DAL, TTA 


AUDITORIUM 


Robinson Memorial Auditorium 


Markham & Broadway FRanklin 2-4154 
ee a We v 
Exhibit Areas Exhibit Ha 2,000 
ect ? 00 ++ 
Rental Dees and Ser vices: Exhibition Ha 250.00 
per day: Le 3) 15.00 pe Jay 
Floor Lead n 
Ventilation: A Jit j 
Ceiling Height: 9 ft t we 
P. A. System: Ava lat 


Dimensions, Opening to Exhibit Hall: Freight 


Columns: 12 in Exhibition Hall, 4.5 ft. in diameter, 
25 ft. apart ¢ 

Utilities: 110-220 current 

Loading Facilities: Freight doors 

Storage Areas: Limited 

Mtg. Rms. & Capacity: Music Hall, 3,000; Lecture 
Hall, 400 

Facilities for Food Functions: Outside caterer 
Banquet for | 

Parking Facilities: Limite 


Distance from Business District: 3 blocks 


Albert Pike 


7th & Scott Sts. 
graph: LRI49) 

Manager: Walter E. Davis 

Convention Season: A!! year 

Largest Group Accommodated: 400 (200 rooms 
4 suites) 


Air Conditioning: A'l bedrooms and banquet 


(Phone: FRanklin 2-52/1; tele 


Is 

Convention Rates: Single: 6.00-13.50; 
00-13.50; Suites: 21.50-31.50. European 

Chases for Mtg. Rms.: 5.00 & u 

No. Banquet Rms. & Capacity y Largest: 8 (150 

Group Meal Rates: Breakfast: 1.25: Lunch: 2.00: 

vinner 2 

Liquor Package Store 

Charges for Mtg. Rms. 5.00 & ur 

Charges for Ex ibit Rms.: 15.00 uf 

Audio-Visual Aids: D, G, |, J, L 


ouble: 


Hotel Grady Manning 


Markham & Main Sts. (Phone: FRanklin 2-514! 
Manager: R. M. Eubanks Jr. 

Sales Manager: P. F. Minn han 

Convention Season: Al! ye 


iy" Group Accommodated: 320 (150 rooms 
Air Conditioning: A bedr ms and banquet halls 
Convention Rates: single D 8.00 


7.50: Suites 1 00.14.00 European 
No. Mtg. * onl ‘& Capacity of Largest: 3 (200 
No. Banquet Rms. & Capacity of Lar gest: 3 (150) 
Group Meal _ Rates: Breakfast 50; Lunc 2.00 


Pn, Ee re, private bars 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: | 400 sq. ft. on one floor 
Audio-Visual Aids: 20 by 8 ft ae | 


in TUCSON, ARIZ. 


YOUR GROUP 
GETS 


WHEN YOU 
MEET AT THE 


Service plus superb meeting- 
room facilities insure the success 
of your meeting at the Manger 
Tucson Inn. Every detail is 
handled with care, precision and 
foresight by an experienced, help- 
ful staff. Air-conditioned facili- 
ties accommodate up to 300 
persons for banquets, meetings 
and conventions—with efficient 
Manger service at every step! 


For complete details contact James A. Barber, Gen. 
Mgr., The Manger Tucson Inn, 127 W. Drackman St., 
Phone: MA 4-8531, Teletype: TS 1911. 
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ARKANSAS 


Little Rock continued 


Hotel Lafayette 


6th & Louisiana (Pt 

Manager: Joe Matthew 

Sales Manager: A! Barnes 

Convention Season: Al! year 

— Group Accommodated: 500 (200 
Tes aav helt: 


FRank 


Air "Conditioning Entire hote 

Convention Rotes: ae 4.50 10.00: Double: 7.00 
Suites 00-35.00. Europea 

No. Mtg. Rms. Pi Sane of Largest: 7 (700 

No. Banquet Rms. & Capacity of oe ? (500 

Group Meal Rates: Breakfast: | h: 2.30 

inner: 3,50 

Liquor: Yes 

Charges for Mtg. Rms.: None w 

Net Exhibit Space: 5,000 sq. ft 

Audio-Visual Aids: D, |, J, movie 

Sports Facilities: Golf, fishing, sw 

Hotel Marion 

Markham & Louisiana (P e: FR 

Manager: Ben R. Shelly 

Sales Manager: Albert Barn 

Convention Season: Al! yea 


Largest Group Accommodated 
nae 


Air Conditioning: Al! be 

Convention Rates: Single 
8.00-12.00; Suites 15.00-50.00 pea 

No. Mtg. Rms. & Capacity of Largest: |4 000 

No. Banquet Rms. & Capacity of Largest: 14 (80 

Group Meal Rates: 8reak h: 2.5 

er 3.0 8) 

L quor Ye 

asl for Mtg. Rms 

Charges for Exhibit Rms.: N 

Net Exhibit Space: |0,000 


Audio-Visual 
Sports 


Aids 
Facilities 


-art 


CALIFORNIA 


ANAHEIM 


opter from Los Angeles 
hesnepaliten Coach, Greyhound 


Airlines: Helic 
Buses : 


Disneyland Hotel 
See Advertisement, Page 36 


1441 S. West St Phon KE 
Angeles: MA 5-1359 
Manager: Ray © 
Sales Manager 
Convention Season 


Ann Pete 


t.-May 


Largest Group Accommodated: ” 250 ms 


Ale Condition ng: All bed s and banquet ha 

Convenii ion Ra! es Sina 2 4.00: Dout 
. 3900-5100 - 

No. Mtg. "ams + yh ~ of ‘argest: 9? 000 

No. Banquet Rms. & Capacity of Largest: 9 (85 


Group Meal Rates: Breakfa L 2.3 
Liquor Yes 
Net Exhibit Space {0 

00 ‘+ ‘ 


Audio-Visual Aids: A 
Sports Facilities ~ 


Sales Senves sentative 


APPLE VALLEY 


Railroads: S Pac 
Airlines: BA 


Appts — Inn 


Manager 
Convention Senses a 


Largest Group Accommodated 

J 
Air Condit oning: Al! bed banquet ha 
Convention Rates 3 00 ut 
No. Mtg. Rms. & Capacity of Largest: 4 


No. Banquet Rms. 


Group Meal 
Dinner 90 


Liquor: Yes 


Charges for Mt 
Charges for Exhibit Rms.: 
xhibit Space: 
Audio-Visual Space: 
Audio-Visual Aids: 
Sports Facilities: G 


Net 


jina 


Saien re Ne 


Ww am 


& Capacity of Lovgut 3 (250) 
Rates: Breakfast 5 


_ Rms.: None 


Nomina 
2,000 sq. ft. on f 
2,000 sq. ft. on "e floor 
AD, Gl, J, 
f, swimming, tennis, putt ng 
John A Tetley Ine 


Wolfe Organizati 


BAKERSFIELD 


Rallroads: So 
Airlines: 


Pac.: S. Fe: Sunset Ry 


Pacific, UAL 


Hotel El Tejon 


17th & K Sts. 


(FA 4-644 
Manager: Jac 
Sales Manager: Al! 


k Burkens 
yee or 


Convention Season: Al! Year 

—— Group Accommodated 200 2 ms, 

Air Conditioning: All bedrooms and banquet halls 

Convention Rates: Single: 4 "00 6.00; Double: 6.00 
8.00: Suites 12.00-16.00. European 


No. Mtg. Rms. 


No. Banquet 


& Capacity of Largest: 6 (500 
Rms. & Capaci ty of Largest 6 (350) 


Group Meal Rates: Breakfast 2 2% 

ae > 26 

2.25 
Giese: Ye 
Charges for Mtg. Rms 5.00 & 
Charges for Exhibit Rms.: 15.00 & 
Net Exhibit Space: 6,000 ft 
jes mia. rt 

Audio-Visual Aids: Golf, water skiing sting 
Sales Representative: Ha!! W R A ates 
Railroads Pac.; Sante Fe 
Airlines: aklar 


CONVENTION BUREAU 


Convention & Tourist Bureau 
42 sttuck Ay 4 


unexcelled facilities 
for groups from 10 to 1000 
Ideal, air-conditioned 
meeting rooms with 
luxurious leather seating 
and all the necessities 
such as acoustical 
ceilings, ample electrical 
outlets and built-in 
audio systems. Food 
and service are superb 
and the menus have real 
business-man appeal. 
Over 300 air-conditioned 
rooms, each with TV 
and patio or sun-deck. 
every possible convenience 
Parking for over 1000 
cars—right at your door. ™ 
Complete privacy away 
from big city hub-bub —4. 
yet just 30 minutes fro hed 
Los Angeles. An 
Olympic-sized heated 
pool, smart hotel shops® 
and other recreational 
activity await those 
moments of relaxation 
just right for your travel 
personnel, too! 

send for informative booklet 

detailing our “EXECUTIVE 

DISNEYLAND HOTEL, SUITE 


ty 


ANAHEIM, CALIFORNIA 
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SALES MANAGEMENT 


Railroa 
Airlines 


50 


If 
2 


ng 


No. Banquet Rrns. Capacity of Largest 
{ Group Meal Rates: Breakfast 25 
Dinner: 
| Liquor: Yes 
Charges for Mtg. Rms.: None if meals are 
Charges for Exhibit Rms.: Per booth ba 


EMENT 


i 
| 
| 
| 


‘ 


| 


Hotel Claremont 


See Advertisement, Page 37 
pshby Ave. (Phone: THornwall 3-3720 


Manager: Victor E. Rober 


rts 


Sales Manager: John Ford 
Convention Season: Al! year 
largest Group Accommodated: 500 (250 


3 suites) 
Air Conditioning: Not requi red 
Convention Rates: Single 8.00-18.00: OD 


200-22.00: Suites: 25.00-50.00. European 


No. Mtg. Rms. & ‘Capacity of Largest: 40 


Net Exhibit Space: 20,000 sa. ft 


Audio-Visual Aids: Stage 
JK t 

Sports Facilities: G 
fishing, boating 


Shattuck Hotel 


28% Aliston Way (Pt 
Manager: Jack Imp 


40 by 25 ft 


Convention Season: A|! year 
Largest Group Accommodated : 250 (80 + 


0 suites available 


Convention Rates - jle: 6.00-8.00: C 
2.00; Su 4.00-25.00 
No, Mtg. td & Capacity of Largest: ¢ OC 


No, Banquet Rms. & Cap 

Group Meal Rates Bre 
Dinner: 2.20 

Liquor: ‘ bilable 

Air iitectee: Ba 


Net Exhibit Space: 3552 
Audio-Visual Aids: [ 


acity of Largest 


aktast 


— for Mtg. and Banquet Rms.: N 


BEVERLY HILLS 


Railroads: Pac. Elec.: S.P 
Airlines: Served through 


The Beverly Hilton 


Angeles 


See Advertisement, Page 51 


97% Wilshire Bivd 
teletype: BV6675 
Manager: Robert A 
Sales Manager: Lioyd 
Convention Season: A 
Au 


2 suites 
Air Conditioning: A 


9 
Largest Group Accommodated: 4¢ 20 


Convention Rates: Single 4.00.24 .0 
4500-42 f 


0.00-29.00; Suite 


No. Mtg. Rms. & Capacity of Largest y 
No, Banquet Rms. & Capacity of Largest 
2,100 


Group Meal Rates: Brea 
Dinner: 7.50 
Liquor: Yes 


Net Exhibit Space 32,000 


ncludes mtg r 
hate Vise Aids age 
Sports Facilities: Sw 

nearby 


Beverly Wilshire Hote 


$14 Wilshire Blvd 
Manager } F 
Convention Season: A 


“3 


largest Group Accommodated 
Apr e 4 


able during 
Dec. 15 
Convention Rates 


trom 16.00 ‘ 30.00 


No. Banquet Rms. & Cap 
| Rates for Mea! oA Break 
Dinner: from 4.50 
Liquor: Yes 

Air Conditioning: Ba 


No. Mtg. Rms & Capacity of ‘Largest 


acity of alrgest 


Charges for Banquet & Mtg "Rms 


type of fun 

Audio-Visual Aids tage 
Sports Facilities: T : 
Hotel Representative 


4 by 2 


~ 


BLAIRSDEN 


lailroads: WP 


; Feather River Inn 
Phone: VEron 4-250! 


Wanager: A Albert Favctto 
Convention Season ate 
Aug... “early Sept 


Air Hicning: Not re 


Amer can 


largest Group Accommodated: 250 (|25 


“nvention Rates: jle 


NOVEMBER 18, 


Juired 
22.00; Double 


1960 


No. Mtg. Rms. & Capacity of Largest: 3 (250 

No. Banquet Rms. & Capacity of ee: | (250) 

Group Meal Rates: Breakfast: 2.00 ; 2.50; 
Dinner: 4,50 


Convention Rates: Single: !9.00: Double: 16.00 
No. Mtg. Rms. & Capacity of alrgest: 2 (125 
No. Banquet Rms. & oon of a goo 2 125 


Group Meal Rates: Breakf 2.00 2.00 
Liquor: Yes Dinner: 4.00 
Charges for Mtg, Rms.: None Liquor: Yes 


Charges for Exhibit Rms.: None Charges for Mtg. Rms.: Non 


a xhibit gone 4,000 sq. ft. on one floor: Charges for Exhibit Areas: None 
ludes mtg. rms. Net Exhibit Space: 700 sa. ft. 
Audic- Visual Aids: Stage: 20 by 10 ft., A, G, H, Audio-Visual Aids: D, |, J 
J tinea P me Sports Facilities: Golf, tennis eated sw 7 
Sports Facilities: Golf, swimming, tennis, fishing, po 
jing shuffleboard 


CARMEL CATALINA ISLAND 


Steamer: from Wilmington 
Alrilnes: PAL, UAL 


Airlines: Catalina, Air Tax 
Railroad: S.P. 
Carmel Valley Inn Toyon Boat Club 
Carmel Valley Highway Phone Live 9-226 P. O. Box 1531 (Phone: |0F3 
Manager: Craig P. Smitt Manager: Robert C. Raat 
Convention Season: Yea Convention Season pt 
——— Group Accommodated : 25 (55 rooms, | Largest srs Accommodated 04 4 


sve 


“Tid you know that the 
/ ; Hotel Claremont has 
{ the most convention space 
\, west of the Mississippi? — ccnszms 


60,000 SQUARE FEET 
OF EXHIBIT SPACE 


Make the Claremont headquarters 
for your next convention, sales meet- 
ing, conference, professional sem- 
inar, new product introduction or 
exhibition. It’s the liveliest resort 
hotel in the West. 


22-acre garden setting. 
Overlooking San Francisco Bay 
Banquet service for 4,000 © now more THAN 30 MEETING 


; AND CONFERENCE ROOMS 
Call, write or wire AVAILABLE—AND WE'RE STILL 
for full information ADDING MORE! 


CLYDE SUNDERLAND PHOTOOR APH 


A otel re | 
Murray Lehr, managing director 


Oakland/ Berkeley, California Victor Roberts, resident manager 
THornwall 3-3720 Teletype OA 520 
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CALIFORNIA 
Catalina Island continued 


Air Conditioning: None 

Convention Rates: Single: 7.00-10.00; 
14.00-16.00; Suites: 25.00-30.00. European 
No. Mtg. Rms. & Capacity of Largest 5 (150 


fh + 
Voubie 


No. Banquet Rms. & Capacity of Largest: 2 (17 8) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 3.00 

Liquor Y 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 3,000 sq. ft n one f 


C mmina 
w } 


Sports Facilitiese: 
volley ba shu 


na. boating 
3, BOATING 


CORONADO 


S.D. & A.E.; Str. from S.F 


Served through San Diego 


Railroads 
Airlines : 


Hotel Del Coronado 
See Advertisement, Page 38 


1500 Orange Ave. (Phone: HEmstead 5-316 
e TWX CORO 6541) 
ro ls Willard Rutzen 
Convention Season: Sept.-Ju 
Largest Sr oup Accommodated: 750 (345 
40 su 
Air Conditioning: Not required 
Convention Rates: Single: 17.00; Double: 20.00 


Suites: 25.00-28.00, European 


No. Mtg. Rms. & Capacity of Largest: 8 200 


No. Banquet Rms. & Capacity of Largest 5 000 


Group Meal _ Rates: Breakfast 50; Lunct 
Dinner 0 
Liquor: Ye 


None 


Charges for Mtg. Rms 


Charges for Exhibit Rms 0.00 per booth 
Net Exhibit Space 0.000 s f n on 
Audio- Visual Aids: 0, E, G, J. L 

Sports Fac ilities olf w 


bos ping f j, sailing, pitch and 


DEATH VALLEY 
JUNCTION 


AND ITS FAMOUS 


HOTELS 


for a different meeting! 


La Fonda 


IN OLD SANTA FE, NEW MEXICO 


The Uoaraile 


IN ALBUQUERQUE, NEW MEXICO 


HOTELS 


EL. TOVAR, BRIGHT ANGEL LODGE 
AND YAVAPAI LODGE, ARIZONA 


Dela Cally HOTeELS 


FURNACE CREEK INN AND FUR- 
NACE CREEK RANCH, CALIFORNIA 


Write to Manager or: Monte S. Gordon, 
Fred Harvey, 530 West 6th Street, Los 
Angeles 14, California. MAdison 7-8048 
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Furnace Creek Inn 
See Advertisement, Page 38 
General Manager: F. W. Witteb 


Convention Season: Large grour Nov 
and Jan.; Small grou N 
Largest Group Aacmmmatnled: 
ites available) 50 r ens availe 
Convention Rates: Sing 25.50 


32.00-48.00; Suite 68.00-85.00 
No. Mtg. Rms. 
No. Banquet Rms 
Group Meal Rates: Bre 

D nne c 00 
Liquor 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: N 
Net Exhibit Space: 500 
Audio-Visual Aids: 
Sports Facilities : Swir 


Dack } } daar 


Hotel Representative: John A tley 


FRESNO 


Railroads: S.P.; AT. & S. Fe 
Airlines: TWA, UAL 


CONVENTION BUREAU 


Fresno Convention Bureau 
230 M St. ( 
Gordon Hewson, General Mar 


AUDITORIUM 


Fresno Memorial Auditorium 
1230 N. St. (Phone: AD 7-9149: AM & 


Manager: Gord few 
Exhibit Areas Ma f 4 
and stage, 3.000 f 
Rental ‘tom’ and Ser vices: $ 
- $2 00 00 
Floor Load: 2,000 
Ventilation: A j 
Ceiling Height: 72 f: 
PA System 


Dimensio ons Opening to Exhibit Hall 
ar tv. Ww > 

Elevators rs 
2,000 It 

Colonna. Locations and Dimensions 


Current and Utilities Available: A 
Loading Faci ilities: 3 st stage 


Size ‘of Ser age Areas: 2.500 
<a of Meeting Rooms — 


Facilit ies to Handie Food Functions 


Par rk ng Facil ties: 0 ca ad toa 
Distance from Business District 


@) 


& Capacity of Largest 2 (175 
& Capacity of Largest: 


and Capacities 


Hotel Californian 


Kern & Van Ness (Pt AMherst 4-961 1) 
Manager: John M. Lloyd ; 
Convention Season: Al! year 

Largest Group Accommodated: 450 {175 rooms, 


12 suites) 
Air Conditioning: . bedrooms and banquet halls 
Convention 2 le: 6.00-8.00; Double: 8.00. 
12.00; Suites: 50.03.90 European 


No. Mtg. Rms. + ‘Capacity of Largest: 

No. Ban —s Rms, & soeew of ream: 10 (500) 

Group Vs _— Breakfast: 1.75 unch: 2.00 
Dinner: 

Liquor: i" 

Charges for Mtg. Rrms.: None 

Charges for Exhibit Rms.: Per booth basis 

Net Exhibit Space: 4,000 sq. ft. on one floo, 
includes mtg. rms 

Audio-Visual Aids: G, |, J, L 

Sports Facilities: Swimming 

Sales Representatives: John A. Tetley Co. In- 
Olvier-Kermit Hotel Associate 7 
Fresno Hacienda 

Highway 99 at Clinton (Phone: AM 8-461: tele 


jrapt FR 68 

Manager: Otto Powe 

Sales Manager: Ken Mu 

Convention Season: Al! year 

Largest Group Accommodated: 400 (250 
3 suites) 

Air Conditioning: All t 

Convention Rates: Sing! e: 
11.00; Suites 7.00-27.00 

No. Mtg. Rms. & Capacity ye Largest 9 (650 

No. Banquet Rms. & Capacity of Lerqest: 3 (3 

— Meal Rates: Breakfast 2 

3.00 


rooms, 


8.00-9.00; Double: $0 


aes Yes 

Charges for Mtg. Rms. N 

Audio-Visual Aids: D on KL 
Sports Facilities: Swin 3, v ba oquet 


GARDENA 


Doric Gardena Motor Hotel 
See Advertisement, Page 189 


1030 WwW. El Seqmte Bivd P >: DAvis 7-9900 
iene William CS. Butte 

Convention Season: A 

Largest Group Accommodated : SO (40 rooms 
Convention Rotes ngle: 


9.00-15.00: Double 
No. Mie. "Rims. ‘ 'Capecity of Largest: 2 
Liquor: Yes 

Audio-Visual Aids: 


HAYWARD 


Doric Hayward Motel 
See Advertisement, Page 189 


23950 Mission Blvd. (Ph JE 8-6600 


A B.C,GH . 


SALES MEETINGS/Part II 


Y 
RESORT T LESS? 


THE HOTEL DEL has everything — everything 
it takes to make your convention fun, fast- 
moving, flawless. This year-round, all-around 
resort combines facilities for both business 
and pleasure. Meeting rooms, banquet 
rooms, ballrooms, all rooms you want and 
need. Fifteen dazzling acres of beach and 
surf... heated, salt-water pool . . . cham 
pionship tennis courts . . . pitch-and-putt 
golf course within the hotel grounds, 18-hole 
course nearby ... fishing, sailing . . . dane 
ing, dining in the incomparable elegance of | 
the Del’s turn-of-the-century decor. (Amer 
ican Plan now optional.) Old Mexico is mere 
minutes away, and San Diego is just across 
the bay. Why resort to less? Schedule your 
next convention in Southern California's 
most fabulous seaside resort: Hotel del 
Coronado. For information write: 
Willard M. Rutzen, Managing Director 


CORONADO, CALIF. Across the bay from San Diego 


SALES MANAGEMENT 


10 (700) 
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0 si 
Air Ce 


Liquor: 
harges 
har 

Net Ext 
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ports | 
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ss 
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verything 
fun, fast- , 
all-around 
business 
banquet ( 
want and 
each and | 
. . cham 
h-and-putt | 
is, 18-hole 
. dane: 
egance of 
or. (Amer- 
O is mere 
ust across 
»dule your 
alifornia’s 
Hotel del 


ector 


ADO! 


» San Diego 


—— 


E MENT 


Ernest Hilsenburgh 

Convention Season: All year 

Largest Group Accommodated : 

suites) 

Air Conditioning: 

Convention Rates: 
100; Suites, 15.00-18.00. 


Manager: 
175 (75 rooms, 10 
Bedrooms and banquet halls 


Single; 8.00-10.00; Double: 


European 


No. Mtg. Rms. & Capacity of Largest: | (125) 
No. Banquet Rms, & Capacity of Largest: | (100) 
Group Mes Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner 

Ye 
der Ye, Aids: A, 3, C, GS H. 1, J. KL 
Transportation supplied from San _ Francisco 
Oakland, Sacramento 
fuses: Greyhound daily from Oakland and San 


Hoberg’s Resort 


Manager 
Sales Manager p | : 
Ma A Vv, 


Convention Season 

Sept., Uct. 

Largest Group Accommodated: 40 
4 tes availat 

Air Conditioning: Banquet ha 

Convent y Rates: Sing!« 4.50-16.50: D 


25,00-29 vite 0-26.00. An 

No. Mtg. tn & Capaci ty ot Largest: 6 000 
No. Bangeut Rms. & Cepec ty of Largest: 2 

Group Meal Rates B t; 1.50; Lur 2.2 


Dinner: 3.5 

quor: | 

Charges for Mtg. Rms 
Net Exhibit Space: 8,000 ft tw 
Audio-Visual Aids age: 34 by 16 ft a 
Sports Facilities t 


HOLLYWOOD 


Railroads: PAC, ELEC. S.P 


Alriines: Served through Los Angeles 


Hollywood Knickerbocker Hotel 


4 Nertt ever Phon t yw J 5-3 te 
usnoner 4 
winager: C. Roy Merle Judith Marcus 


Convention Season: Al! yea 
Largest Group Accommodated: 250 


su tes 
Air Conditioning: Many bedrooms and ba 
halls 
Convention Rates a 8.00 2.00 [ 
0.00-15.00 u 0-30.00. E ‘on 


No, Mtg. Rms. & ‘Seca ‘of Lerqest 4 r 
No Banquet Rms. & Capac city of Lar po 4 (225 
Group Meal Rates: Break y 


Dinner: 3.87 

Liquor: Yes 

Charges for Mtg. Rmms.: |5.00-150.00 
Charges for Exhibit Rms 0- 150.00 


Net maibit on 


4.426 sa. ft. on 2 f 
Audio-Visual Aids: 0, SG, H, 1, J, tl 
Sports Facilities 20lf swimming, ter 


Hollywood Plaza Hotel 


637 N. Vine Str oot Ph 4 yw 
Manager rH t 
Convention Season " 

Lar gest ,Sroup Accommodated 2 


Air "Condi tioning: All bedroor ind banque 
Convention Rates: Single: 7.00-!2.00: Dout 

6.00. Euvropear 
No. Mtg. Rms & Capacity of Largest: 2 
No. Banquet Rms. & Capacity of Largest: 3 
Group Meal Rates: Breakfast 50; h: 2.0 
vinner J 
Liquor: Yes 


Charges for Mtg. Rms.: N 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 350 sq. ft ef 
Audio-Visual Aids: H 

Sports Facilities: Sw } 

Sales Representative: Beckman-k 


Hollywood Roosevelt Hotel 
100 Hollywood Blvd. (Phone: + wood 9-2442 
Telegraph: LA 547 


| Manager: L. B. Nelson 


sales Manager: Robert M 
Convention Season: All yea 


sargest Group Accommodated: 300 (150 

0 suites 

Air Conditioning: Banquet halls 

Convention Rates ing! 7.50-20.00; D 
2.50-20.00: Suite )-40.00. European 

No. Mtg. Rms. & Capacity of Largest: |! (400 


NOVEMBER 18, 1960 


No. Banquet Rms. & Capacity of Largest: |! (400) 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: |2.50-200.00 

Charges for Exhibit Rms.: |2.50-200.00 

Net Exhibit Space: 1,392 sq. ft. on one floor: 
includes mt rms 

Audio-Visual ids: 0, SG, H, 


Sports Facilities: Swimming 


LA QUINTA 


Railroad f 


LaQuinta Hotel 


Phone: Diamond 7-4 

Manager: Warner E, G 

Convention Season: Nov Easter 

Lar gest Group menemteiabade 0 (58 

Air Conditioning D 3 room and cockta 

Convention Rates 22.00 eri. Double: 
0-5! .00 r 2: 55.00-8 

No. Mtg Rms. & Capacity of Largest: 00 

No. Banquet Rms. & sepeery. of a ee 00 


Group Meal Rates: Break 2.00 3.00 
D é 5.00 

Liquor: Y 

Charges for Mtg. Rms.: N 

Audio-Visual Aids 

Sports Facilities 


LAKE TAHOE 
Pig 2 


Railroads: 


aes Hot a 


Brockway (f bery é 
Manager: Ma ] Pete Sennett 
Convention Season t pt 
Largest Group Accommodated: 250 25 ns 
Air Conditioning: N 

Convention Rates t 00 vite 42.00 
No. Mtg. Rms. & Capacity of Largest: 3 (200 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates: Breakfast: 1.50 nch 
) ’ 40 

Liquor . 
Charges for Mtg. Rms.: Nor 

Charges for Exhibit Rms N 

Audio-Visual Aids L 

Sports Facilities f wmming wate k 


5 


Tahoe Tavern 


Menager Fred é 
Convention Season Aug. & 


Largest ~ pe 4 Accommodated: 300-325 00 

Convention Raies } 6.00; Double 32 :00 
Amer 

No Mtg. Rms. & Capacity of Largest: 3-4 (400 

Liquor 


Charges for Mtg. Rms.: None 
Audio-Visual Aid 
Sports Facilities f wimr 3, te boat 


LONG BEACH 


A.J. & S.F.; Pac. Elec.; So, Pac.; 
U_ Pac. 

Alrlines: UAL, WAL, LA Airways ‘copter 

CONVENTION BUREAU 


Railroads: 


Long Beach Convention 
& Visitors Bureau 
See Advertisement, Page 2, 3 
Municipal Auditorium 
Howard A. Jones, Manager 
AUDITORIUM 


Municipal Auditorium 
See Advertisement, Page 2, 3 
270 E. Seaside Blvd. (Phone: HE 7-277! 


Manager: Win F. Hanssen | 
Exhibit Areas: Exhibit Hall, 17,500 sq. ft.; Con- 

vention Hall, 15 sq. ft.; Mezzanine, 2,000 

3. ft 


Rental Fees: On app! oat n 
Ventilation: Air coole 
Ceiling Height: Exh bit Hall, 16 ft.; Convention 
Hall, 55 ft 
PA System: Available | 
Dimensions, Opening to Exhibit Hall: 10 ft. wide 
14 ft, high 
Elevators: Two, 90 persons each 
Columns: 24 in. 
Utilities: AC 110-220 current 
Loading Facilities: Truck entrance wit} e-t 


Storage Areas: 900 sa. ft 

Meeting Rooms and Capacities: Tw 180; two 
50; two, 40; ome, 25. Convention Hal! 4,400 

ncert Ha 1,377 

Facilities for Food Functions and 
Capacity: an handle ben 

Parking Facilities: |,000 c 

Distance from Secinets District: 


: Banquet 
juet for 500 to 2,500 


rT , 
Iwo DIOCKs 


Doric Hotel Capri 
See Advertisement, Page 189 
530 E.Ocean Blvd. (Phone: HEr k 6-927 
Manager: WwW am Hughes 
Convention Season: A!! year 
Lar gest Group Acc ommodated : 25 (50 rooms 


Rates: Single: 10.00-16.00: Double 
14 0-22.00 Eur pean 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 
No. Banquet Rms. & Capacity of Largest: 3 00) 


Convention 
2.0 


8.00; Suite 


Group Meal Rates: Breakfast: 1.35; Lu 5 
0 € 00 

Liquor: Ye 

Audio-Visual Aids: A. B. C. DG H Ke 


Lafayette Hotel 

See Advertisement, Page 39 
140 Linden St. (Phone: HE 5-568!) 
Manager: John M. Kennon 
Sales Manager: Richard F. Tulley 
Convention Season: Al! year 
Largest Group Accommodated: 49 250 


Air Conditioning: Banquet halls 
Convention Rates: Single 7.00-14.00: Double 
1.00 7.00; Suites: 23.00-50.00 2.00-18.00. 
ropeen 
No. “Mtg. Rms. & Capacity of Largest: 9 (2000) 
No. Banquet Rms. & Capacity of om 9 (1450) 
h: 2.00 


T 
Twins 


Group Meal Rates: Breakfast 
Dinner: 3.25 


Liquor: Yes 
Charges for Mtg. Rms.: None 
Net xhibit Space: 13,000 sq. ft 


es $ 
Audio- Visual Ai ds: H, | 


Where V 


Eleven sumptuous 
Banquet rooms plus 
THE LAFAYETTE 
GRAND BALLROOM 


‘Largest in the West"* 
13,500 sq. ft. of 
exhibit space ac- 
commodates 2,000 
persons for a meet- 
ing, 1,500 persons 
for a banquet. 


Hotel and Lanais 
LONG BEACH, CALIFORNIA 


Tacation, Convention and hotel 
facilities are unlimited 


Telephone HEmlock 5-5681 


39 


CALIFORNIA a Kental Fees and Services: Rentals include over 


head light, janitor service. maids, porters, ticket 


i takers. night watchman, fireman and office 
Long Beach continued Floor Load: Unlimited 
Ventilation: Biowers 
Ceiling Height: 24 ft 
rts Facilities: Go swimming. boating P.A. System: Altec system ; 
Sean Repreneniatives hone A. Tetle Dimensions, Opening to Exhibit Hall: ft. higt 
ein , 60 ft. wide 
Columns: 20 ft. apart 
: Utilities: 110 220, 440 AC rrent: gas, water 
The Wilton Hotel Loading Facilities: Level ground 
See Advertisement, Pages 2, 3 Storage Areas: None, inside building 


. N f Mtg. Rms.: Non 
210 East Ocean Blvd. _ (Phone ics tor aod ta 


k 0 SS 1 ee, hment stand and “kta un 

Manager aid Manr Parking Facilities: 32 acre 
Sales Manager: Beverly Karsz Distance from Business District: 8 
Convention Season: A!! vear 
Largest ,Group Accommodated 
Air Conditioning: Forced sir Shrine Exposition Hall 
nee — 60.36.00 —_ : See Advertisement, Page 40 
No. Mtg. Rms. & Capacity of ie veus 9 (850 700 West 32nd St. (Richmond 9-!09! 
No. Banquet Rms. & Capacity of Largest: 4 (750 Manager: Fred J. Tabery 
Group Meal Rates: Breakfast 50 he Exhibit Area: Lower leve 4 

Dinner: 3.00 balcony, 96,000 sq. ft 
Liquor: Yes Rental Fees and Services: Depend jurat 
Charges for Mtg. Rms.: 7.50-25.00 and type of show 
Net Exhibit Space: |2,034 on two f een Load: Unlimited or wer leve ———— 
Audio-Visual Aids: Stage: 20 by ? ft.. H 200 Ibs. Ventilation: Excellent 
Sports Facilities: Swimming, boat cht Ceiling Height: 35 ft A. System: Ava 


Dimensions, Opening to exhibit Hall: i4 ft. w de 


Facilities for Food Functions: None three re 


Convention Rates: Single: 6.00-'0.00: Double: 
7.50-14.00: Suites: 12.00-26.00. European 

No. Mtg. Rms. & Capacity of Largest: 450) 

No. Banquet Rms. & Capacity or Covensal 4 

Group Meal Rates: Breakfast: 2.00: Lunch: " 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rrns.: |.00 per sa. + 

Net Exhibit Space: |8,550 sq. ft.; 8.100 sq. f on 
one floor; includes mtg. rms - 


Audio-Visual Aids: |, J, L 


Ambassador Hotel 
See Advertisement, Page 41 


3400 Wilshire Blvd. (Phone: DUnkirk 7-704). 
graph: LA48) , 

Manager: Elliot A. Mizelle 

Sales Manager: B. Franklin Davis 

Convention Season: Al! year 

Largest Group Accommodated: 800-/ 009 ( 
rooms, 35 suites 

Air Conditioning: Al! rao bael and banquet 

Convention Rates: Sin 13.00-15.00: Dow 
6.00-17.00. European 

No. Mtg. Rms. & Capacity of Largest: 2) (I 

No. Banquet Rms. & Capacity of Largest: 


(1140) 
Group Meal Rates: Breakfast: 2.50: Lunch: 3 
Dinner: 5.50 


Liquor: Yes 


4 tt. high Sarg = Be Mtg. Rms.: None 
Elevators: One freight elevator 2.000-It apa Net Exhibit Space: 25,000 sa 
Utilities: 110 220 AC. 60 cycle 3as. water ncludes mtg. rms. ; 
Loadi ~~ Facilities: Ramp to balcony. truck Audio-Visual Aids estage 2% by 16 ft 
LOS ANGELES — i main f Sports Facilities: Sw 3, putting 
emen ‘Ar eas: Adiacent to building Sales Representative: Robert F Warner. 
Railroads Pac Santa Fe F Meeting Rooms and Capacities: Flexible as re veorge R. Smitt 
fF A } 


Airlines: AAL BAL SA PAA, TWA, WA Facilities for Food Functions an handle 
500 to 4.5 
Parking Facilities: Adjacent 
Distance from Business District: 3 miles, 8 mir 
car 


CONVENTION BUREAU 


Los Angeles Convent on & Visitors Bureau 


Allen K P k et rs 
Alexandria Hotel 
AUDITORIUMS 210 West Sth St. (Phone: MAdison 6-7484 
Manager: John Henne 
Pan Pacific Auditorium Convention Season: A 


Largest _Sreup pacummnadated: 500 (300 
74600 Beverly Bivd 5 
Manager: C. E. Cord Air Gondi tioning: me bed ms and ba 
Exhibit Areas: |00,000 3 


The Biltmore 


In Los Angeles its 


@ THREE asd her artptaer OF EXHIBIT aes 


54 ) n street floor and mezza an additions 


quare fin newly 


@ COMPETENT PERSONNEL... tock t 


Telephone: Richmond 7-2923 


515 S. Olive (P e: MA 4 

Manager: Edward Berna 

Sales Manager: Ben P. Go 
=e Convention Season: Al! year 
3 Largest Group Accommodated: 2.000 (750 rooms 

100 suites 

Air Conditioning: Al! bedrooms and banquet 

Convention Rates: Single: 9%.00-'5.00 Coal 
. . 50-17 50 uites: 25.00-50.00: Twins: sa 

rc 9.00. Eu 

No. Mtg. Rms. ‘’ Capacity of Largest: 15 (20m 
ieiit slide So drooms i banquet No. Banquet Rms. & Capacity of Largest i 
» 500 

bt LA 
eee 


For your Trade Show, Convention, Sales Meeting or Banquet 


@ EXCELLENT CATERING FACILITIES FOR BANQUETS 1500 TO 5000 
Easily accessible to freeways 5-8 minutes from all major hotels 


MAKE THIS YOUR TRADE SHOW HEADQUARTERS 


For information or dates write: Shrine Exposition Hall, 700 West 32nd Street, Los Angeles, California 
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Aig, EO 


tT 
PTA OMT LES 


is Ep 


When they specify 
the finest, choose 


a 
re} 
2 
a 
Fg 
— 


iH 


The 


=) Ambassador 
= RAK: Hotel 
Lae FS and Cocoanut Grove 


vy 3400 Wilshire Boulevard, Los Angeles, California 


= 


= 


W hen you want the most superb facilities for a memorable convention, 


select the Ambassador. Set in tropical magnificence right in the heart of Los Angeles, 


the Ambassador has the largest, most sumptuous convention conveniences 
in the country. Have no hesitation in recommending the renowned Schine cuisine, 
| the lavish accommodations, the meticulous service. Right on Wilshire Boulevard, 
| too. And the most convenient stopover from Far East to “Back East”’. 


| All this, plus the famous, star-studded Cocoanut Grove. 


SCHINE HOTELS ..... the Finest Under The Sun 


THE AMBASSADOR HOTEL and COCOANUT GROVE, Los Angeles, California 2's) For Reservations 
THE RONEY PLAZA HOTEL and CABANA SUN CLUB, Miami Beach, Florida New York, MU 8-0110 
THE MCALLISTER HOTEL and EL CENTRO DE LAS AMERICAS, Miami, Florida Chicago, AN 3-6222 
|THE HOTEL NORTHAMPTON and WIGGINS TAVERN, Northampton, Mass. Miami Beech, JE 1-401% 
THE GULF STREAM HOTEL APARTMENTS & VILLAS, Miami Beach, Florida hay ee pty pod 
\THE GIDEON PUTNAM HOTEL, Saratoga Springs, New York Stn te oa 
hy SCHINE AIRPORT HOTEL and MOTOR INN, Bradley Airfield, Conn, Washington, C.C., DE 2-6118 
g S between Springfield, Mass. and Hartford, Conn. he 


)THE QUEENSBURY HOTEL and MOTOR INN, Glens Falls, New York 


THE SCHINE INN at Chicopee, Massachusetts, Exit 6 on Mass. Turnpike 
THE at Massenz 2>w York New York Office 
SCHINE INN at a . Ne or — 375 Park Avenue, New York 
A DIVISION OF SCHINE ENTERPRISES, Inc. Florida Office 
ae 120 24th Street, Miami Beach 
> EMENT 
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CALIFORNIA 
Los Angeles continued 


Group Meal Rates: Breakfast: 2.50; Lu 3.25 
Dinner: 5.50 

Liquor: Yes 

Charges for Mtq Rms.: None 

Net Exhibit Space: if ony sq. ft 
one floor; includes mtg. rms 

Audio-Visual Aids: D, GH, |, J 

Sports Facilities: Swimming for men only 
Sales Representative: Leonard Hicks, Jr 


Glenn Fawcett, Inc 


26,500 sq. ft. 


ates 


Chapman Park Hotel 

See Advertisement, Page 42 
3405 Wilshire Blvd. Phone: DUnkirk 4-188 
Manager: Tom 
Convention Season “A 
— ,Sroup Aacommodoted 50 


Air “Conditioning Banquet ha 

Convention Rates: i 
2.00-15.00: Suites: 18.00-40.00. Europear 

No, Mtg. Rms. & Capacity of Largest: 6 (200 

No. Banquet Rms. & Capacity | Largest: 6 (200 

Group Meal Rates: Bre h: 2.50 
Dinner: 3.50 


+ oh 
SaktTas W Lu 


Liquor: Yes 

Net Exhibit Space: Include 
Audio-Visual Aids: |, J 

Sports Facilities: Swimming 

Sales Representative: John A. Tetley 


Mayfair Western Hotel 
See Advertisemest, hice 7 
1256 W. 7th St. (Phone bba 3-410 
Manager } V. Hudge 
Convention Season A r 
Largest Group Aacemmnedated 
0 suites 
Air Conditioning: Bangu 
Convention Rates 7.0 0.00; D 
7.00-13.00: Suites: 23.00 
No. Mtg Rms. 
No. Banquet Rm. 
Group Meal Rates: Breakfast 


2> 


& ieee r ler east: 8 (400 
& Capacity of Largest: 8 (300 


Liqu 
Net “Eth bit Space: 5,126 
Audio- Visual Aids: Stage - 


Sports Facilities w 


ee a 


Convention in 
California? 


LY UNITED 
AIR LINES 


T0 
LOS ANGELES 
SAN FRANCISCO 
SAN DIEGO 


For reservations, 
Agent 
Air Lines. 


HE EXTRA CARE LINE 


see your 
Travel or call 


United 


UNITED 
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Sheraton - West 
See Advertisement, Page 43 
2916 Wilshire Blvd. (Phone: DU 2-7!7!- telegrapt 
LAS52) 


Manager: Edward J. Crowley 

Sales Manager: George Woods 

Convention Season: Flexible 

Largest Group Accommodated: 270 (125 rooms 
10 suites) 

Air Conditioning: Al! bedrooms an 

Convention Rates: Eurc 

No. Mtg. Rms. & Capacity of Largest: 8 (450) 

No. Banquet Rms. & Capacity of Largest: 8 (350 

Group Meal Rates: Breakfast 50; Lunch: 3.00 

5 


J banquet halls 
pean 


Liquor: Yes 

Charges for Mtg. Rms.: None with mea 
Audio-Visual Aids: D. G H J, t 
Sports Facilities: Swimming. health c 


Hotel Statler-Hilton 
See Advertisement, Page 51 

900 Wilshire Blvd. (Phone: MAdison 9-432 
Manager: J. C. Meachan 
Sales Manager: H. C. Lewis 
Convention Season: Ali year 
—_ Group Accommodated: |,500 (700 roor 
Air Conditioning: All bedr | quet 
Convention Rates: Single: 9.00-14.00: Double 

13.00-18.00; Suites: 26.00-85.00. European 
No. Mtg. Rms. & Comenty of Largest: 19 
No. Banquet Rms 


150 


Capacity of Largest: 


Group. Meal A tee Breakfast: 2.50; Lunch: 3.00 
5.0 

Liquor: e 

Net Exhibit _ Spec e: 15,000 sq. ft ne f 


Audio- Vi suet Aids: 


MONTEREY 


Railroads: S Pac 
Airlines: UAL, Pacific 


CONVENTION BUREAU 
Monterey Convention Bureau 
Chamber of Commerce 
Robert Coleman, Manager 


Casa Munras Hotel 
See Advertisement, ~—s 43 
700 Munras, 
2411: telegrapt 
Manager: Bruce L 
Convention Season: S 
Largest ,Group Accommodated : 250 


Air Cadition ng: Banquet halls 

Convention Rates: ngle 8.00-15.00; Double 12.00 
20.00 es 33.00-55.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (300 


No. Banquet Rms. & Capacity of Largest: 8 (250 


(1,500) 


P Oo ox 135 Phone FRontied 


Group Meal Rates: 
Dinner: 
Liquor: Yes 


Breakfast: 2.00; Lunch: 2.59 


Cherges for Mtg. Rms.: None 
Net Exhibit Space: 2,400 sq. ft.; 1,600 sq. ft, op 
one oor 
Audio-Visual Aids: GH, |, J, L 
Sports Facilities: Golf. swimming fleboard 
dain fishing 
Sales Risresentative: Glenn W. Fawcet 


Mark Thomas Inn 


1300 Fremont (Phone: FR 2-8/¢ 

Manager: Howard E. Alien 

Convention Season: All year 

Largest Group Accommodated: 200 00 


20 suites) 
Air Conditioning: Not required 
Convention Rates: Single: 12.00-26.00: Double 


16.00-30.00; Suites: 34.00-150.00. European 
No. Mtg. Rms. & Capacity of Largest: 3 (209 
No. Banquet Rms. & Capacity o ee 3 (20 


Group Meal Rates: Breakfast 0; Lunch: 2.09 
Dinner: 3.00 
Liquor: Yes 


Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 


Net Exhibit Space: 2,000 sq. ft e floor 
acludes mia. ¢ 

Audio-Visual hids: Golf, swimming 

Sports Facilities: Ha Wilson & Ass ates 


Hotel San Carlos 

FR 5-2662 
Manager: T. W. Knowlton 
Convention Season: Al! year 


Phone 


Largest Group Accommodated: 300 50 res 
4 suites) 

Air Conditioning: Not required 

Convention Rates: Single: 6.00-8.00: Double: 8 x 
Suites: 16.00-40.00. Europes 


No. Mig Rms. & Capacity of Largest: 6 (800 
No. Banquet Rms. & Capacity of a 6 (500 


Group Meal Rates: Breakfast Lunch: 2.00 
Dinner S 

Liquor: Yes 

Charges for Mtg. Rms Ws one 

Charges for Exhibit Rms.: ne 

Net Exhibit Space: 10.000 ft.; 5.000 s 
one floor: eee rv to. ms 

Audio-Visual Aids: 

Sports Facilities: Golf, fishing 


Key to Coding 
Audi-Visual Aids 
In Hotels 
See Page 28 


r 


a fo i An dat 
9 F 


When you are planning a sales meeting 
or other conference in Los Angeles, 
you'll find our newly decorated rooms 
and suites are bargains in luxury. Also 
bungalows with or without kitchenettes. 
Heated pool 
gardens. 

A variety 


commodating 20 to 


HOTEL and BUNGALOWS 


SALES MEETINGS/Part I] 


= 


5 acres of magnificent 


of new meeting rooms ac- 


300 persons. 


All public and guest 
accommodations completely air 


conditioned by refrigeration. 


TOM D. MILES, Gen. Manager 


SALES MANAGEMENT 


xailro 
Airlin 


‘Conve 
1320 \ 
Howa 


125 C 
Danci 
Cente: 
the V 
ation 


2.50 


E MENT 


Jay 
] jar e 
Floor Load ‘ nited 
Ventilation: Force ai 
Ceiling Height: 60 ft 
PA, System: Swar { 
Dimensions, Opening to Exhibit Hall y 
5 1 
Elevators: Serv 
Columns: None 2 
Utilities: AC & C urrent. drains. stear 
water 7 
Loading Facilities: } | 
to arena 
Storage Areas: Full basement 
No. of 5 Sy 4 Capacity Theatre 2,000: 
Ballroom - four hallways 250 each 
Facilities for Food Functions: Banquet f 2. 000 
Parking Facilities: 2,000 5 
Distance from Business District: 6 + k 
Doric Leamington Hotel 
See Advertisement, Page 39 
wh & Freakin Sts Pt Higate 4-2525: tele 
enon: Victor Palkowsk 
Convention Season: A r 
Largest Group Accommodated 450 (200 
0 suites 
. “6 
} Monterey California's 


OAKLAND 


Pac.: Santa Fe: W.P.: Sac. Nor 


ds: : : 
he PAL. TWA, UAL. WCA, WAL 


Airlines: AAL, 


CONVENTION BUREAU 
Convention & Tourist Bureau 
320 Webster St 2 
Howard S. Sipe Manager 


AUDITORIUM 


Oakland Municipal Auditorium- 
Arena 


tth & Fallon Sts. (Phone: TE 3600. Ext. 386 
Manager L. C, Lueddeke 
aoeit Areas: 17,000 sq. ft. hallw ay 6.000 sa. ft 


Exh By jing 


eestel Fees, and Services: "400.00-500.00 per 


Convention Rates: Single: 6.50-10.50: uble Manager: William G. Briggs 
8.50-13.00; Suites: 15.00-35.00. European Convention Season: A|! year 
No. Mtg. Rms. & Capacity of Largest: 14 (1,000) Largest Group Accommodated: !60 (73 rooms, 
No. Banquet Rms. & Capacity of Largest: 14 (750 5 suites) 
Group ——* Breakfas jf Lunch: 1.75 Air Conditioning: Most bedroo and banquet 
nn halls 
Liquor: Yes Convention Rates: Single: 20.00-23.00; Double: 
Audio-Visual Aids: A, B D H K, L 34.00-37 Suites: 56.00-65.00. Americar 
No, Mtg. Rms. & Capacity of Largest: 4 (1|50-200) 
Hotel Claremont No. Banquet Rms. & Capacity of Largest: 3 (125) 
Group Meal Rates: Breakfast: |.50: Lu 2.50; 
See Advertisement, Page 37 Dinner: 4.5 
S listin r Liquor: Yes 
(See lating under Berkeley) + eal for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Net Exhibit Space: 3,000 sq. ft n e floor; 
OJAI cludes mtg. rms. 
; . Audio-Visual Aids: Stage: 30 by A, E, G, 
Railroads: Pa H. |, L 
Ojai Valley Inn and Country Club Sports a ow oo MGINg. 
Country Club Rd F M 484 Sales Tacwasetialiees John A. Tetley Inc 


MOST FAMOUS CONVENTION 
RESORT 


¢ 
MODERN 
GARDEN COTTAGE HOTEL 
* Swimming Pool 
* Meeting Rooms 
* Banquet Facilities 


25 Cottage Rooms: Facilities for 250 Guests: 
Dancing Cocktail Lounge: Suites In the 
“enter of World-famed Monterey Peninsula, 

} the West Coast's Favorite Year-round Recre 
| on Area 
\ { Friendly Country Inn 
{ With Big City Service 
JACK DOUGHERTY. OWNER 
BRUCE LOCKEN, MANAGER 
For additional information, please writ 
} Casa Munras, Monterey, California 
NOVEMBER 18, 1960 


LOS ANGELES: SHERATON-WEST 


Sheraton Hotels in the U.S.A., 
EAST Provide 


nce 


ngfield 


Bo 

Was 3 Roc 

Pitts } Buff 

Bal ‘ yr se 
Philadel; Binghamtor 


MIDWEST Akron 


Chicago 
Detroit 
Cleveland 
Cincinnati 
St. Lovis 


Omaha 


F the Sheraton-Town House) 
+ t of th WwW t Coo bigges ty 
ple f tir ? ford r 
| v nderground parking. All rooms have 
Peter Rochon, Sales Mar 


in Hawaii and Canada 


SOUTH Los Angeles Toronto 
Indianapolis Louisville Pasadena Niagara Falls 
French Lick, Ind. Dallas Portland Hamilton 
Rapid City New Orleans HAWAII OVERSEAS 
Sioux City Mobile Honolulu Tel Aviv, Israel 
Sioux Falls WEST CANADA (opens Morch 
Cedar Rapids San Francisco Montreal 1961) 
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CALIFORNIA 
continued 


PACIFIC GROVE 


Railroads: So. Pac 


Asilomar Hotel & Conference 


Grounds 

800 Asilomar Blvd. (FRontier 2-80 

Manager: M R a Philbrook 

Convention Season: A!! year 

ert are Group Accommodated: 502 (234 ms 

Air Conditioning Not required 

Convention Rates Single: 8.50-11.00; Double 
6.50-1 1.00 7.00-11.00. American 

No. Mtg. Rms. & Capacity of Largest: 20 (950 

No. Banquet Rms. & Capacity of Earyen 2 (500 

Group Meal Rates: Breakfa h: 1.75 


Liquor No 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 7,000 sa. ft., 4,500 
ne floor: includes mtg. rn 

Audio-Visual Aids: G, H 

Sports Facilities 20 lf 


PALM SPRINGS 


Railroads 
Airlines: 8 


CONVENTION BUREAU 
Paim Springs Convention Bureau 
M Roberta Nye ons 1: 


El Mirador Hotel 


See Advertisement, hea 44 
50 N. Indian Ave. (Pt 3 ew 4-1/4 
Res. Manager: 
Sales Manager: et 
Convention Season to May 


~ hard Vandieren 


NEWEST AND MOST COMPLETE 
CONVENTION HOTEL IN 
PALM SPRINGS, CALIF. 


Convention hall seats 1300—banquet 
facilities for 900—sample rooms— 
small conference rooms—250 exqui- 
sitely appointed rooms—complete 
air conditioning. 
PLUS...Recreational facilities, includ- 
ing an Olympic-size swimming pool, 
tennis courts, 9 hole, 27-par golf 
course right on the grounds. 


LOCATED IN THE HEART 
OF PALM SPRINGS 
Write or phone for information 
or reservations 


Los Angeles: DUnkirk 8-1151 
San Francisco: EXbrook 7-2717 
TED RATCLIFF, General Manager 


Palm Springs RIVIERA 
1600 North Indian Avenue 
PALM SPRINGS, CALIFORNIA 


Lar 


gest Group Accommodated: 400 (175 room 


20 suites available 


Air Conditioning: Banquet and meeting rooms 

Convention Rates: = 45 e: 22.50-30.08; Double 
36.00-50.00; Suites: 00-100. American 

No. Mtg. Rms. & Sian of Largest: 6 (500 

No. Banquet Rms. & Capacity of Largest: 6 (500 

Group Meal Rates: Breakfast: | Lunch: 2.50; 
Dinner: 5.00 

Liquor: Ye 

Charges for Mtg. Rms.: Nor 

Net Exhibit Space: 2,500 sq ne f 
eparate area 

Audio-Visual Aids: A, D J 

Sports Facilities: Swimming, ten putting, ba 

Hotel Representative: Leonard Hick 
A stes 

Marion Davies’ Desert Inn 

153 No. Palm Canyon Drive (Phone: FAirview 

Manager: Robert Taliaferro 

Convention Season N De snd 

Largest Group Accommodated 200 (90 

Convention Rates: Sing os 6.00; D 
4.00-20.00: Suit 30.60-50 European 

No. Mtg. Rms. & Capacity — Largest: 3 (150 

No. Banquet Rms. & Capacity of Largest: 2 

Group Meal Rates: Breakfast: 2.00; Lun 

Liquor 

Charges of Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: D 


Sports 


Facilities: Golf 
wimming riding badmint ping 
ard 


Oasis Western Hotel 


See Advertisement, Page 17 


155 S$. Belardo Rd. (Phone: FA 4-130! 
Manager: D. W. Metzdore 

Convention Season: Oct.-Dec. 15; Easter-Ju 
Largest , Group Accommodated: [47 (5 

A'r * Conditioni ng: All bedrooms and ban t ha 


Convention 


No Mtg , = & Capacity of Largest: 2 (75 
No. Banquet Rms. 


Gr 


Liquor 
Charges for Mtq. Rms.: N 
Net 


Audio- Visual 


Sp 


Rates: Single 


& Capacity of Largest 
roup Meal Rates: Breakfast: 2.00 un 
er: 5.00 

ne 

Exhibit , Space 500 sq. ft. on one 
3 rms 

“Kids Stage: !0 
Facilities: Golf, swimn 


orts 


Palm Springs Biltmore 


1000 E. 


anuaer 


Pate Canyon Dr, (Phone: FA 4 
PMSPR 8734 


Robert B 


Levin 


Convention Season: May-Feb 


La 


a on 


— Group Accommodated so (30 
ir Conditioning Al! bedrooms and banquet hal!s 
Rates: Single: 0.00 20.00: Double 
2.00-24.00: Suites: 20.00-40.00. European 


No. Mtg. Rms. & Capacity of Largest: 3 

No. Banquet Rms. & Capacity of Largest: 3 (!30 

Group Meal Rates: Breakfast: 1.00: Lunch 50 
nn 3 %” 

Liquor: Ye 


Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
K 


Audio-Visual Aids: H, |, J 
Sp 


orts Facilities: 
ng pong. shuffleboard 


Palm Springs Riviera 
See Advertisement, Page 44 
1600 N. Indian (Phone: FAirview 4-314 
Manager: Ted Ratcliff 
Convention Season: A r 
Largest Group Aecommodated: 


450 (250 rooms 
8 suite 
Air Conditioning: All bedrooms and bar iquet halls 
Convention Rates: Jan.-Jun.—Single: 22.00; Double 
30.00; Suites: 60.00; Jun Sept. Single: 16.00: 
Double: 20.00: Suites: 35.00; S an.—Single: 
18.00: Double: 20.00; Suites: 5.00 European 
No. Mtg. Rms. & Capacity of Largest: 6 (| 000 
No. Banquet Rms. & Capacity of Largest: 2 (75 
Group Meal Rates: Breakfast: 1.50: Lunch: 259 / 
Dinner: 5.00 
Liquor: Yes 
Charges for Mtg, Rms.: None 
Charges for Exhibit Rms.: 5.00 charge per i9 
by 10 ft. booth 
Net Exhibit Space: 3,000 sq. ft. on one floo } 


ncludes mtg. rm : 
Audio-Visual Aids: Stage 30 by 20 ft. GH, IJ tL 
Sports Facilities: Golf 3, tenni: 


Sales Representative: John A. Tetley Co., Inc 
Railroads: So. Pac.; Santa Fe; Pac. Elec.: UP 
Sys 
Airlines: Served through Los Angeles 
CONVENTION BUREAU 
Convention & Visitors Information Bureau 
Pasadena Chamber of Commerce 
William Adam 
AUDITORUM 
Pasadena Civic Auditorium 
300 E. Green St. (Phone: SY 2-6/6!, Ext. 348 
Manager: Edward J. Allen 
Exhibit Areas _ bition 95 ¢ 
Floor Load: Av 36 
Ventilation: B 
Rental Fees ‘Exhibition Hall, 8am-4pr 75.00 
6pm-!2am 225: A 250.00 and 350.0 
Ceiling Height * ft 
P. A. System: Availat 
Dimensions, Opening to Exhibit Hall 
Columns: None 
Utilities: 110 & 220 Pe 
Loading Facilities: Truck ramp to enterance 
No of Mtg. Rms. & Capacity: Main Auditorium 
3,000; 2 lecture ha 0 and 500: 14 committee 
Facilities for Food Func tions Ba ts for 2,00 
Parking Facilities 000 n adjoining lots 
Distance from Business District enter 
Huntington-Sheraton Hotel 
See eo Page 45 
1401 S. Oak Knoll (Phone camore 2-026é 
Manager: Stephen W. Royce 
Sales Manager: George A. Whit 
Convention Season: Apr § 
Largest Group p wll anh ne Me 500 (225 rooms 
30 suites 
- Conditioning: Most bedrooms and a 
panquet halls 
Convention Rates: ngle: 8.00-10.00; Double 
3.00-16 Europear 
No. Mtg Rms. & Capacity of Largest: |! (!,000 
No. Banquet Rms. & Capacity of Largest: 7 (7% 


FOR YOUR GROUP MEETING... 


THE VACATION OASIS IN THE HEART OF 


Palm Springs 


acre resort for complete privacy 
> aiedeen banquet and meeting room 
for groups up to 400 
@ Complete recreational facilities 


including golf 

@® Spacious rooms, suites and 
private bungalows 

@ European or American Plan rate 


@® Season Ox May 
Write or phone for details 


El Mirador ...... 


Palm Spring california « FAir view 4-1141 


tober to 


SALES MEETINGS/Part 


SALES MANAGEMENT 


Railroa 
Airline 


Group Meal Rates: Breakfast: 2.00; Lu 2.50 AUDITORIUM Mtg. Rms. a _ Capacity: Main auditorium, 5 
Dinner: 4.00 Little Theatre 300: Memoria Hall, 300; 5 
Liquor: Y« n i ; mmittee 40-50 eact f 
Charges for Mtg. Rms.: N ; Sacrame to Memorial Auditorium Facilities for Food Functions: Main floor, 1,200: 
Charges for Exhibit Rms 3rge on per ex 15th and J Sts. (Phone: Gilbert 2-504!) basement, 1,100 
rooms hibit bas Manager: Bert E. Geisreiter Parking Facilities: Street parking 
| Net Exhibit Space: 2,000 sq. ft. one floor: ir Exhibit Areas: Basement, 9,500 sq. ft.: main floor Distance from Business District: 5 blocks 
et halis | cludes mtg 7,000 sq. ft.; stage, 4,800 sq. ft.: Memorial Ha 
Double Audio-Visual Aids: >, H L 925 sq. ft.; siderooms 944 sq. ft.; halls 
16.00 Sports Facilities olf wimming, te kat and foyer, 2,000 sq, ft.; Outside exhibits: 6.000 —— 
ngie ing rid 3 sq. ft 
ropean | iia Rental Fees: 300.00 per day, includes janitor ser 
1.000 + heat. light 
2 (759 Ventas Bt ceadiicend El Rancho Hotel 
2.50 Ceiling Height: 50 + P. O. Box 235 (Ph lone FR 1-673!) 
PEBBLE BEACH P. A. System: Alt em Manager: R. G. Seamar 
Reads p er Opening gs Exhibit Hall: 2 stage Sales Manager: Mrs. Dorothy Reese 
Rallr : aw aay ee ee Joors Convention Season: Al! ye 
per 10 Airline’ ; pn ps iy reyes e, 3,000 It Largest Group Accommodated: 410 (200 rooms 
| Columns: Main ne; basement, 10 ft. apart 10 suites) 
floor’ | Utilities: A t Air Conditioning: All bedrooms and bar juet halls 
Del Monte Lodge Loading Faci lities: stforn Convention Rates: Single: 8.00-10.00 Double: 
J Phone: MAvfair 4-38 Storage Areas tage 4,000 t 0 12.00. Europear 
Manager: W H. Hubbard j M No. Mtg. Rms. & Capacity of Largest: 5 (250 
| Convention Geneon t a) se 
Lar gest Group Accommodated: |é 0 (9 r 
Air Conditioning Banquet halls t re 
Convention Rates | 22.00-25.00 
“8 39.00.4900 57.00. American 
~~ No. Mtg. Rms A Capacity of Largest: 3 
No. Banquet Rms. & Capacity of oe i 
Group Meal Rates: Breakfast: 2.50 h: 3.00 
j quor Y 
Char ges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Audio-Visual Aids: A, 8 7, 
Sports Facilities: Golf, swimming 
Sales Representative en W 
' 


RICHARDSON 
SPRINGS 


75 1 Railroads Pa 4 miles fror Richards 
0 0K Airlines A jepot I é es aw 


Richardson Mineral Springs 


Manager Bob Richards 
} Convention Season: Apr.-N a = 
Lar gest Group Accommodated: 7 50 


mmittee } 


Ale "Condition ng: A 


2 000 Convention Rates 2 
| { asenee 
No, Mtg. Rms & Capacity of Largest 
No. Banquet Rms. & Capacity of Lar gest 
Group Meal Rates: Breakfa 
Audio-Visual Aids: Stage: 20 | 8B ft.. A 
Sports Facilities f. sw s 4 
water x ng 
s Representative A 
| RIVERSIDE 
| Airlines 
ind a Railroads ta 
Double CONVENTION BUREAU 
Riverside Convention Bureau 
000 am ‘ merce 


EM Rack and v 


WP Tth St. (Phone: OVerland 6-1000: Ts : ;, : 

Manager: Frank Bret LOS ANGELES (Pasadena) 
Convention Season: Spring and Fa 

Lar , gy Acc ommodated 


| HUNTINGTON-SHERATON 
Y co, re nale 9.00: Double 30 HOTEL 


| 
; Mission Inn 


i No. Mtg 4 Capacity of Largest 60s r : 
Bre etek £ Gopacity of Leraest: 11 (400 MAGNIFICENT RESORT-CONVENTION center just 15 minutes 
id Group Meal Rates: Breakfa 50 2.0 from downtown Los Angeles. 462 guest rooms and 9 function rooms 

Liquor: Yes for gr roups of 15 up to 1000. Fine restaurants and sporting attrac- 
| Charges for Mtg, R 0 to 50.00 
_ Ch ge ie Mate Ataens 10ie 3 - tions, including pool, tennis and golf. 
xhibit Space D0 sq. ft f t e 
' S. W. Royce, Gen. Manager 
) audio-Visual Aids 
} ports Facilities: Swimming, golf -— Sheraton Hotels in the U.S.A., in Hawaii and Canada ——————_____ 
| Hotel Representatives: o ard ‘ ’ 
\ A ¢ A. Tet EAST Providence MIDWEST Akron SOUTH Los Angeles Toronto 
f New rk Springfield Chicazo indianapolis Louisville Pasadena Niagora Falls 
a Bost Alb Det French Lick, Ind. Dallas Portland Hamilton 
Washington Rocheste Rapid City New Orleans HAWAIL OVERSEAS 
SACRAMENTO Pitt rgt Buffal S x City Mobile Honolulu Tel Aviv, Israel 
| Baltin yr ‘ x F WEST CANADA opens March 
a Airlines: PAL A NCA F 4 B ton On Cedar Rapids San Francisco Montreal 1961 
Railroads . WP . N 
\ENT 
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CALIFORNIA 
Sacramento continued 


No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: Breakfast: {.75; Lunch: 2.25: 
Liquor: Yes 

Charges for Mtg. Rms. !5.00-45.00 

Charges for Exhibit Rms. |5.00-45.00 

Exhibit Space: On one floor 

Audio-Visual Aids: G, |, J, L 

Sports Facilities: Swimming 

Sales Representative: George R. Smith Co. 


3 (250) 


Sacramento Inn 
1401 Arden Way (Phone 


97 
PP nad Elwood F. 
Convention Season: A 


WAbash 2-804 tele 


oe e 


Largest Group Accommodated : 265 rooms, 3 
suites 

Air Conditioning: 4 banquet halls 

Convention Rates: 00-9.00; Dout 


8.00-12.50: Suite European 
& Capacity of Largest: 7 (600 


No. Banquet Rms. & nee of sarenets 2 (800 

Group Meal Rates: Breakfas 50 U 2.25 
Dinner: 2.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net xhibit Space: 9,036 sq. ft ncluding mtg 

Audio- Visual Aids: D. |, J 

Sports Facilities: Golf, swimming, tennis bowling 


Hotel Senator 


12th & “L" Sts. (Phone: Gliibert 2-508} 
Manager: Bob Walker 
Sales Manager: W. J. Rogers 


Convention Season: All yea 

Largest. Group Accommodated : 500 (200 rooms, 
35 suites available) 

Air Conditioning: Banquet and meeting rooms 
and 50% of bedrooms 

Convention Rates: Single: 6.00-8.00: Double: 9.00- 
1.00; Suites: 25.00 to 45.00 European 

No. Mtg. Rms. & Capacity of Largest: 6 (550) 

No. Ban — Rms. & Capacity of Largest: 6 (550) 

Group - — Breakfast: 1.75: Lunch: 2.25 
vinner: 


Liquor: — 


ary = for Mtg. Rms.: None 
xhibit Space: 500 sq. ft. on one floor 
Audio-Visual Aids: D, |, J 


SAN DIEGO 


Ra lroads: A.T. & S. Fe: S.D. & A.E 
Airlines: AAL, BAL, UAL, WAL 


CONVENTION BUREAU 
San Diego Convention & Tourist Bureau 
924 Second Ave. 
- Simman 


es B. S ons, Convention Manager 


El Cortez Hotel 


702 A Street (Phone BE 2-016!) 

Manager: C. P ank 

Seles Manager: Wil bur Davis 

Convention Season: A|! yea 

Largest Group Racommodoted: 600 (425 rooms 


Air Conditioning: 135 bedrooms and banquet 


Convention 8.00-13.00: Double 
European 
No Mtg Rms ry Capaci ty of Largest: |0 200 


Rates: Single 
1800.3 


No. Banquet Rms. & Capacity of Largest: 1|0 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for xhibit Rms.: 10.00 charg e . 
ab 

Net Exhibit ‘Space: 6,000 s f 


10,000 sq. ft., 


Audio- Vi sual Ai ds: j Stage 


Sports Facilities: Golf, swimming, tennis, 


Seles Rapresentetive: Hall Wilson Assc 


Doric Point Loma Motor Hotel 
See Advertisement, Page 189 

1020 Scott St. (Phone: AG 3-8183) 

Manager: Len Folsom 

Convention Season: Ali year 

Largest Group Accommodated: 
10 suites 

Utilities: AC-DC current 


water gas, sewage 


46 


Loading Facilities: Loading focks, tre k area: 

—- Areas: Approx. 5,000 sq. 

Mtg. Rms. & Capacity: 20 rms tes 30-9,000 

Columns: Hall, 40 ft. apart; auditorium, none 

Convention Rates: Single: 8.00-!2.00: Double: 
10.00-14.00; Suites: 12.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (225) 


No. a Rms. & Capacity of Largest: 4 (209) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Yes : 

Audio-Visual Aids: A, B, C G, H, |, J, K, L 
Hotel San Diego 

Broadway at State (Phone: BEimont 3-122I; Tele 

e 26318 
Manager: Tom Coleman 


Convention Season: Al! year 
ery Group Accommodated: 300 (150 rooms, 
tes available 


Air Conditioning: Banquet and meeting rooms 


and some bedrooms 
Convention Rates: Single: 6.00-800; Double: 8.00 
12 Suites: 12.00-25.00. European 


No. Mtg. Rms. & Capacity of Largest: 7 (700) 

No. Banquet Rms. & Capacity of Largest: 7 (500 

Group Meal Rates: Breakfast: |!.50; Lunch: 1.85 
Dinner: 

Liquor: Yes 

Charges for Mtg. Rms.: None 


Charges for Exhibit Areas: None 
hibit Space: 7,800 sq. ft. on two floors 
Audio-Visual Aids: DG, |, J 
Sports Facilities: Close to beaches and water 
sports 


Islandia (On Mission Bay) 

To open su 

155! Ventura Blvd. <a 

Convention Season: A! 

Largest Group Accommodates: 225 (112 rooms 
16 suites) 

Air Conditioning: Bedrooms and banquet halls 

No. Mtg. Rms. & Capacity of Largest: 3 (175 

No. Banquet Rms. & Capacity of Largest: 2 (84) 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

ee a: Aids: Stage: 16 by !2 ft. A, C, D 

K 


mmer of 


AC 2-5498) 


Spevts Facittttes : Fish ng 


U.S. Grant Hotel 


326 Broadway (Phone: BElmont 2-312! 
Manager: Carleton Lichty 
Sales Manager: Ozzie Oswatt 
Convention Season: Al! year 
Largest Group Accommodated: | 200 (500 
25 suites) 
Air Conditioning: Banquet halls 
Convention Rates: Single: 7.00-!!.00: Double: 9.00 
-- Suites: 25.00-50.00; Twins: !0.00-16.00 
PP - y 
Mtg. a. 
pa e room 


No. Banquet ‘ties. 


rooms 


& Capacity of Largest: 6 plus 30 
& Capacity of Largest: 6 


000) 

Group Meal Rates: Breakfast: .90; Lunch: 2.00 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq. ft. on one floor 
ncludes mtg. rms 

Audio-Visual Aids: DGHI JL 


Sports Facilities: Golf, swimming, tennis, ridin 


SAN FRANCISCO 


Railroads: S.P.; Santa Fe: W.P.- N.W.P.: P, & S.R 
Airlines: AAL, PAA, PAL, TWA, UAL, WCA, 
WAL 
CONVENTION BUREAU 
San Francisco Convention & Tourist Bureau 
Exposition Auditorium (2) 
W. G. Swanson. Vice President-Gen. Manager 


AUDITORIUM 


Civic Auditorium — Brooks 
Exhibit Hall 


57 Grove St. (Phone: HEmlock !-6252 


Manager: James T. Graham 

Exhibit Areas: Brooks Hall, 90,000 sq. ft.; Civic 
Auditorium, 70,000 sq. ft.; Main Arena, 3 
sq. ft.: Polk & Larkin Halls, 7,600 ft 
each 


Floor Load: Unlimited | ; 
Ventilation: Brooks Hall air conditioned 


SALES MEETINGS/Part 11 


Brooks Hall, I4 ft Auditorium, 


50 ft. by 


Ceiling Height: 
70 ft 


Dimensions, Opening to Exhibit Hall: 

Elevators: 2 passenger, 3 freight 

Facilities for Food Functions: Banquet fo 

Parking Facilities: 2,400 cars 

Distance from Business District: Center 
ness District 


2,500 


of busi. 


Cow Palace 


(Phone: isioer 3 4-2480 
Manager: Nye Wilson 
Exhibit Areas: 316,000 sq. ft.; 

180,000 sq. ft. on one leve 
Rental Fees: Varies, no service 
Floor Load: Unlimited 


Arena and 2 wings, 


nciuded 


Ventilation: Automat rae 

Ceiling Height: 104 ft. in Arena, !8 ft. in wings 

P. A. System: Yes 

Dimensions, Opening to Exhibit Hall: Arena, (3 
ft. B ins.; wings, 12 ft. 2ins. 

Columns: None in Arena, |0 ins. sq. steel in 


Utilities: |.750 KVA- 3 phase 

Loading Facilities: Forklifts and docks on grounds 
railroad sidin miles from building ; 

cet Unlimited 

Mtg. . & Capacity: 6, 80 by 250 ft. (can be 
div = 

Facilities ‘for Food Functions: Banquet for 4,000 


arena, 4 restaurants 

Parking Facilities: 6,300 cars 

Distance from Business District: 12 minutes from 
center city via freeway 


Fairmont Hotel 


Atop Nob Hill (Phone: DO 2-8800 

Manager: Richard L. Swig 

Sales Manager: John Tetley Co 

Convention Season: Aj! year 

Largest Group Accommodated: 350 (| 
suites available) 

Air Conditioning: Some banquet 
rooms 

Convention Rates: Single: !2.00-15.00; Double: 
16.00-24.00; Suites: 27.00-84.00. European 

No. Mtg. Rms. & Capacity of Largest: 20 (! 500) 

No. Banquet Rms. & Capacity of Largest: 20 Be 


65 rooms, 1§ 


and meeting 


Group Meal Rates: Breakfast: 3.00; Lunch: 3.0 
Dinner :- 4.00 

Liquor: Yes 

Net Exhibit Space: 8.860 sa. ft 

Audio-Visual Aids: D J 

Hotel Representative: John A. Tetley Co., Inc 


Hilton Inn 
See Advertisement, Page 51 


P. O. Box 8355 (Phone: JUno 9-0770: telegraph 
SSF 5963 
Manager: Robert O. Clark 


Sales Manager: Dale | 

Convention Season: A!! year 

Largest Group Accommodated: 350 (150 rooms 
4 suites) 

Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single 10.00-15.00: Double 
3.00-18.00: Suites: 26.00-36.00. European 
No. Mtg. Rms. & Capacity of Largest: 8 (50 
No. Banquet Rms. & Capacity of ae pot 8 (500 
Group Meal Rates: Breakfast 5 inch: 2.90 

er: 4.00 
Liquor : Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms 0 per sq. ft basis 
Net xhibit Space: 2,000 sq. ft. on one f 
ides largest mtg f 
hadie- Visual Aids: Stage: 24 by 8 ft.. H 
Sports Facilities: Golf, swimming. st et 


putting, race track 


Jack Tar of San Francisco 


Van Ness at + aa Phone PRospect 6-8200; tele 


type: SF 
Manager: R W Bob" Holden 
Sales Manager: Mrs. Claire M. Perkins 
Convention Season: A’! year 


Largest Group Accommodated: 500-4600 (250-300 
rooms, 45 suites 

Air Conditioning: Bedrooms 

Convention Rates: Single: 14.00-24.00; Double 
14.00-24.00; Suites: 34.00-82.00. European 

No. Mtg. Rms. & Capacity of Largest: 13 (| 20 


No. Banquet Rms. & Capacity of Largest: 13 | (875 

Group Maal, —_— Breakfast: 2.50; Lunch: 3.00 
Dinner: 

Liquor: us 

Net Exhibit Space: !8,000 sq. ft. on one floor 
includes mtg. rms 

Audio-Visual Aids: A, 8, E, F GH. 1, 4, KL 


Sports Facilities: Swimming, ice skating 
Sales Representative: Leonard Hicks, Jr. & 
Associates 


SALES MANAGEMENT 


ee 


and banquet halls | 


oms, 15 
meeting 
Double 
5 

10 (1,500) 


20 (900) 
ch: 3.00; 


= 


NOVEMBER 18, 


\ 


Se 


The 


get-togethers. 


West Coast is ideal for business-holiday 
And TWA offers the ideal way to 
fly there. With its giant Jets, acclaimed for their 
speed, comfort and luxury... 


Skvliners 


cities from coast-to-coast in the United States 


and magnificent 
TWA provides service for 70 key 
And TWA offers you every assistance, from 
selecting a site to round-trip transportation 


TWA’s highly 


trained Convention Bureau 


TWA puts wings on convention planning 


SAN FRANCISCO 


specialists aid you in finding the facilities best 
suited to make your meeting a complete 
success ... accommodations for large or small 
groups .. . suggestions for fun and recreation. 


For information about TWA’s Convention 
Planning and Transportation Service, call your 
nearest TWA office now. Or write today to the: 


TWA Convention Sales Manager, Trans World 


FASTEST COAST-TO-COAST 


—<= —— - 


TWA 


Airlines, 380 Madison Avenue, N. Y. 17, N. Y. 
ake 
yr - _ 
~ ———S a) 


THE SUPERJET AIRLINE 


*TWA THE 


1960 


SUPERJET AIRLINE is a service mark ow 


vely by Tr 


ns World Airlin 


es, Inc. 
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CALIFORNIA 


San Francisco continued 


Hotel Mark Hopkins» 


Nob Hill (Phome: EXbrook 2-3334 

Manager: George D Smith 

Sales Manager: Harold F. Sands 

Convention Season: A|! year 

Largest Group Accommodated: 400 (1/65 rooms, 
35 suites available) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 15.00-19.00; Double 
19.00-23.00; Suites: 30.00-108.00 

No. Mtg. Rms, & Capacity of Largest: ? (!,000) 

No. Banquet Rms. & Capacity of Largest: 9 (800 

Group Meal Rates: Breakfast: 2.75; Lunch: 3.25; 
Dinner: 4.50 

Liquor: Yes 

Charges for Mtg. Rms : None if hotel is conven 
tion headquarters end food > | 

Charges for Exhibit Areas: Ye 

Net Exhibit Space: 6,700 sa. ft 

Audio-Visual Aids: D 


Maurice Hotel 
See Advertisement, Page 1/ 


761 Post St. (Phone: ORD 3-6040) 

Manager: Alex F. Hoffer 

Convention Season: Al! year 

Largest Group Accommodated: SO (25 ooms 
2 suites) 

Air Conditioning: Not required 
Convention Rates: Single: 8.00-9.50 
2.00; Suites: 18.50. European 

No. Mtg. Rms. & Capacity of Largest: | (30) 

No. Banquet Rms. & Capacity of Largest: | (30) 

Group Meal Rates: Breakfast: 2.25: Lunch: 3.00; 
Dinner: 4.00 

Liquor: Wine and bear 

Charges for Mtg. Rms.: |5.00 

Charges for Exhibit Rms.: N 


Double 00 


St. Francis Hotel 
See Advertisement, Page 17 


Union Sq. (Phone: EXbrook 7-7000 

Manager: Dan E. London 

Sales Manager: Robert W. Snider 

Convention Season: Al! year 

Air Conditioning: Not required 

Convention Rates: Single 0.00-22.00 
6.00-25.00: Suites: 30.00-! 50.00. European 

No. Mtg. Rms. & Capacity of Largest: {5 (700) 

No. Banquet Rms. & Capacity of Largest: [5 
500 

Group Meal Rates: Breakfast: 3.00: Lunch: 3.25; 

Dinner: 4 

Liquor Yes 

Charges for Mtg. Rms.: |5.00-250.00 

Net Exhibit Space: $,309 sq. ft n one floor 

Audio-Visual Aids: D, G, i, J, b 


Sheraton-Palace 
See Advertisement, Page 9? 


Market & New Montgomery (Phone: EXbrook 
2-8600; telegraph SF706 
Manager: Harley J. Watson 
Sales Manager: James Stahibaum 
Largest Group Accommodated: 900 (350 rooms 
Convention Season: A|! year 

ites 


Air Conditioning: N 


Convention Rates ngie 0.00-14.00:; Double 
4 00 8.00 Su te< 25.00-75 00 Eur pear 
No. Mtg. Rms. & Capacity of Largest: 22 000 
No. Banquet Rms. & Capacity of Largest: 22 
Group Meal , Baten: Breakfast: 2.85 un 
_.'quor e 
Charges fox Mtg. Rms.: None 
Net Exhibit Space: 97,000 s 
Audio-Visual Aids: G, H 
Sir Francis Drake 
See Advertisement, Page 17 
450 Powell St. (Pb EXt k 
Manager Edward C. Se 
Sales Manager: Jack 
Convention Season: A 
i, Group Accommodated 
Air ” eondit ioning 
Convention Rates Single é 00 D 
3.00-18.00 5 oO 
No. Mtg. Rms. & Capac ity of Largest: 400 
No. Banquet Rms. & Capac ty of AS ars 400 
Group Meal Rates: Br 
Dinner: 4.50 
Liquor: Yes 
Charges for Mtg. Rms. 20 250.00 
Charges for Exhibit Rms.: 20.00-250.01 
Net Ean Space: 4,100 ft.. 2,800 ft. on 


Audio-Visual A ds: 


SAN JOSE 


Rattroads: So. Pac.: W.P. 
Airlines: Pacif 
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CONVENTION BUREAU 


Convention & Tourist Bureau 
Civic Auditoriu um Bidg. (13 
Henry M. Plymire, Manager 


AUDITORIUM 


Civic Auditorium 
Market & San Carlos Sts. (/ Y 2-3141, Ext 
207) 


Manager: Francis F. Heney 
Exhibit Areas: 4,006 sq. ft 
Renta! Fees: |0°%, re 
Floor Load: |00 bs. per 
Ventilation: 
— Height 45 ¢t 

A. System: Availat 
bi TR omy Opening te Exhibit Ha 
Columns: Nor 


Utilities: 110 & 220 current 
Loading Facilities: Truck height ; } zone 
Storage Areas: 2,000 sq. ft 


9.140 


Mtg. Rms. & Capacity: 8 

Facilities for Food Pancilens 3 
stere 

Parking Facilities: 800 ca 

Distance from Business District 


Montgomery Hotel 
211 S. Ist St. (Phone: CYruss 4-9404 
Manager: Ralph G. Caldwell! 

Convention Season: Al! year 

targest Group Accommodated 80 (6 


2 suites) 

Air Conditioning: Banquet ha 

Convention Rates: Single: 6.00-8.00 Youble 
1.00-10.44: Suites: 15.00-20 European 


No. Mtg. Rms & Capacity of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: 3 (200 

Group Meal Rates: Breakfast: |.75; Lunch: 2.00 
D inner: 

Liquor: Yes 

Audio-Visual Aids: |, J. K, L 

Sports Facilities olf, swim 3, bow 


SAN MATEO 


Railroads P 


Villa Hotel 


4000 El Camino Rea! (° F Je 1-096 
Manager: M. 8B. Strat 
Sales Manager: George Studie 
Convention Season: Al! year 
Largest Group Accommodated: 250-300 25 
rooms > suites 
Air Conditioning: Ban 
Convention Rates: single 0.00 
Suites: 26.00-43.00 European 
No. Mtg. Rms & Capacity of Largest: 8 (400 
No, Banquet Rms. & Capacity of Largest: 8 (500 
Group Meal Rates: Breakfast: |.75; 
Dinner: 3.75 
Liquor: Ye 
Audio-Visual Aids 
K 


ha 


D t . 7 Ox 
Voubie 3 


SANTA BARBARA 


Airlines: Pacif 


Railroads Pa 


CONVENTION BUREAU 
Sento Barbara Convention Bureau 


Carrillo Hotel 


31 W. Carrillo St 

Manager: Pat elly 
Convention Shen All y 

Lar gest Group Accommodated 


Air Cond tioning: Bar 


Convention Rates jle 0-15.01 
9.50- 19.00 + 1 50-34 Europe 
No. Mtg. Rms * Capacity of Largest 


No. Banquet Rms. & Capacity of Largest 
Group Meal Rates: 8 i 60: Lu 


.'quor Y s ek 
Audio-Visual Aids je: 20 ft >, H 
Sports Facilities t 


Doric Mar Monte Hotel 
See Advertisement, Page 189 


1050 Orilla Del Mar 

Manager: W. A en 

Convention Season: A 

Lar gest Gr oup Ac commodated: 150 (6 


Air Conditi oning: Banquet ha air 
Convention Rates: Single: 10.00 


uites: 20.00 c 
No. Mtg. Rms “yo Capaci ty of Largest: & (450 


Lunch: 2.50 


MEETINGS/Part II 


No. Banquet Rms, & Capacity of Largest: 6 (450) 
Group Meal Rates: Breakfast: |.75; L 

Dinner: 3.75 
Liquor: Yes 


Miramar Hotel 


South Coast Hwy. (Phone: 9-2203 
Manager: W. P Gawzner 

Sales Manager: Ted Ahistedt 
Convention Season: Sept 


Lorene Group pl a at = A 300 30 ro 
Air Conditioning: Meeting rooms, banquet halls 

Convention Rates: Single: 8.00 10.00: Double 
0.00-12.00; Suites: 30.00 

No. Mtg. Rms. & Capacity of Largest: 7 (800) 

No. Banquet Rms. & pose of Largest: 4 (600) 


ms) 


Group Meal Rates: Breakfast: |.75 2.00 
Dinner: 3.0 

Liquor: Yes 

Charges for Mtg. Rms.: None 


Net Exhibit Space: 5.150 sq. ft. on 
Audio-Visual Aids: G 

Sports Facilities: Golf, tenni 
board, ping pong, fishing, riding 
Sales Representative: John A, Tetley 


Santa Barbara Biltmore 
Montecito (Phone: Woodland 9-226 
Manager: Ralph Wood 
Sales Manager: Margo 
Convention Season: Sept 
Largest Group Accommod ated 
14 suites) 
Air Conditioning: Ba quet ha 
Convention Rates: 
4.00-25.00; Suite 


al ret 


300 50 rooms 


2.00-22.00 D 
22.00-44.00 European 


e 


No. Mtg. Rms. & Capacity of Largest: 8 (500) 

No. Banquet Rms. & ee of er 8 (550) 

Group Meal Rates: Breakfast: |.75 3.00: 

Liquor: Ye 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: Stage: 18 by [4 * ial 
] 


Faci ities: Golf, swimming, tenn bad 


nutieboard roquef, putting 


Sports 


SANTA MONICA 


Pac. Elec.; So. Pa 


erved through Los Angeles 


Railroads: 
Airlines: 


CONVENTION BUREAU 
Santa Monica Convention & Visitors Bureau 
09 Santa Monica Blvd 
Larry K x, Manager 


AUDITORIUM 


Civic Auditorium 


1855 Main St. (Phone: Exbrook 3-996 

Manager: John T. Webb 

Exhibit Areas: 30,000 sq. ft. 

Rental Fees: On application, service not included 

Floor Load: |,000 Ibs. per sq. ft. 

Ventilation: Air conditioned 

Ceiling Height: 48 ft 

P. A. Systems: 3 channel stereophon 

Dimensions, Opening to Exhibit Hall: (0 by (6 ft 

Elevators: One—50 tons 

Columns: None 

Utilities: 110 & 220 AC current 

Loading Facilities: 3 blocks 

Storage Areas: 4,000 sq. ff. n pe eter of 
Auditorium 

Mtg. Rms. and Capacity: !5 (25-600 

Facilities for Food Functions Banquet f 850 

Parking Facilities: 800 ca 


Doric Surf Rider Inn 


See Advertisement, Page 189 


1700 Ocean Avenue (Phone EX 3-033!: te 
Vv N 7: cc 

Manager: J.D. R 

Lonvention Season: Al! yea 


Largest Group Accommodated ? $ 


Convent on . ates: Single: 6.00-20.00: [ t 8.00 
6 00.35.00 pea 
No. Mtg ‘os & Capacity of Largest: 3 (225 
No. Banquet Rms. & Capacity of - sa pool & (200 
Group Meal Rates: Breakfast 1.7 
r 3.00 
Liquor: Y 
Audio-Visual Aids: A, 8 , K 


Miramar Hotel and mungerews 


Wilshire & Ocean Bivds. (P . k 4.373 
Manager: Tom Givalden 
Sales Magnager: Ann ark 
Convention Season: Al! year 
Largest Group Accommodated: 350-400 (175 
r cw + 
Air Conditioning: Bed ms and banquet halls 
Convention Rates: Single: 8.00-!0.00 Double 
3 5.00: Suites: 18.90-20.00; tow ection 
25 .00-30.00 
SALES MANAGEMENT 


—— ee 


Audio-Vis 
Sports F. 


Railroads 
Airlines : 


Conventi 


Chamber 


Flamingo 
ot © 


Vetera 


35! Ben 
Manager 
Exhibit / 
foyer 8 
Rental 


Facilities 
Parking F 
Distance 


Flamin 
4th St. & 


Manager 
Conventi 
nargest 
Air Conc 
Conventi 
0.00 


No. Mtg 
No. Banc 
roup WW 


Alisal 
0. Box 
anager 
onventi 
argest { 


bomventi i 


848 


No. Mtg. Rms. & Capacity of Largest: |2 200 
No, Banquet Rms. & Capacity of Largest 2 


up Meal Rates: Breakfast: 1.75; Lunch: 2.50 
} “Daner, 4.00 

Seeges “for Mtg. Rms None if f erved 
Charges for Exhibit Rms 0 charge per sq. ft 


Net 


a one 


ahibit ‘Space 4,200 sq. ft.. 6,80 
OK aoe Aids 
Sorts Facilities f s 


SANTA ROSA 


Railroads: So. Pa N W 
| airlines: F 


CONVENTION BUREAU 
Con went on & Tour ist } Bureau 


AUDITORIUM 


Veterans’ War Memorial Building 


Bennett Ave 
Manager: Jack Whela 
Exhibit Areas Main 


nd bh 2,500 

Renta Fees 5.00 
sable « e 

Ventilation: F ) 


40 % 


Dimensions, Opening to Exhibit Hal! 

+. 6 ins 

Columns: None 

Utilities: 120 & 220 AC current 

loading Facilities: Ramp off rear of stage 
— Areas: 4,000 sq. ft # stage 


< 
» 
> 
2 
x 
° 
a 
x 
> 


| its. “pms. and Capacity: 3 rooms (35 2 (40 
| 50}; plus auditor 500 

I Facilities for Food Renate ons: Banquet x 
Parking Facilities: 500 cars 

Distance from Business District: | mm 


Flamingo Hotel 


4th St. & Farmers Lane (P e bert 
Manager: George Schal! 

Convention Season: A!! year 

f Largest Group Accommodated: 3500 (!400 


4 suites 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: European ¢ 
No, Mtg. Rms. & Capacity ‘a a 000 
No. Banquet Rms. & Capacity of Largest: 5 (450 
“— Meal Rates: Breakfast 35; 2.00 
nner: 3.75 
Liquor: Yes 
Net Exhibit Space: 7,200 sq. f+ 
Audio-Visual Aids: Stage: 13 by 20 ft 


Sports Facilities: Golf. swimr 


Santa Rosa Hotel 
1508 4th St. (Ph 

= Jack * 
i 

' 


availa 

ditioning 8 ta 

onvention Rates ‘ 10-6. 
4 00-2 x) ropear 

No Mig on & Capac ty of Largest 

0. Banquet Rms. & Capacity of Largest 

op Mea! Rates: Break 


L) 


. Co 


eet 


Charges for Mtg. Rms.: N 
Char ges for Exhibit Ar eas N 


SOLVANG 
ie: sal Ranch and Resort 
Eon 
Mo 
Mo 


Box 497 
anager 
mvention Season tember + 
ih vvad Gr era Accommodated 20 


nvention Rates 

es: 3400 A 

Mtg Rms. & Capacity of Largest 
Banquet Rms. & Capacity of alrgest 
Quor: Y 
Fharges for Mtg. Rms.: N 
Barges for Exhibit Areas: } 
Net Exhibit Space 40K 
Udio-Visual Aids tage 
ports Facilities s0lf. sw 


shuff 


5 


| a 18, 1960 


Ch for Mtg. Rms.: N 
YOSEMITE Charges for Exhibit Rime.) None m ‘ 
ibit t @ * . on one floor; 
NATIONAL PARK pte mae ela 


Audio-Visual Aids: A, C, G, |, K 


Railroads: S. Pac.; Santa Fe; West Pac.; Yosem Sports Facilities: Swimming, tennis, skiing, fishing, 
ite ansportation Syster heaitien 

Airlines: United to Merced Sales Representative: William P. Wolf Organi- 

zat 

The Ahwahnee 

Pr ne F R ntier 2-4 

Manager: Stuart Cross 

Sales Manager: George H ver BOULDER 

Convention Season: Sept. + une R >. Col. & S& 

Largest Group Accommodated: 200 (100 roor ailroads: U aes ae 

4 suites available 

Convention, morse: Single: ZAD2080; Double Harvest House Motor Hotel 

No. Mtg. Rms & Capacity of Largest: 6 (225 1345 28th St. (Phone: Hillcrest 3-3850 

No. Banquet Rms. & Capacity of Largest: 2 (500 Manager: A. M. Padden 

Liquor: Yes Convention Season: Al! ye a aa 

Charges for Mtg. Rms.: None Largest Group Accommeodated : 250 0-110 

Net Enhibit Space: 7,780 sa. ft. on one floor rooms, !0 suites 

Audio-Visua| Aids: A, C. [ Air Conditioning: Bedrooms and banquet halls 

Sports Facil tiesc: H back Jing, golf, tenr Convention Rates: Single: 9.00-!2.00; Double: 
swimming, hikir bicy } 12.00-15.00; Suites: 21.00-45.00. European 

Hotel Gepeecunintite A Tetley r No. Mtg. Rms. & Capacity of Largest: 2 (700 

No. Banquet Rms. & Capacity of Largest: 2 (500) 
Group Meal Rates: Breakfast: |.50; Lu 75 


3 50 
uleuer: Yes 
Charges for Mtg. Rms.: None 
COLORADO Charges for Exhibit Rms.: None 
Net xhibit Space: 6,000 sq. ft 


udes mta. rms 


Audio- Visual Aids: H, 1, L 


Sports Facilities: Swimming, tenr 
ASPEN 7 


Railroads: D&F 

peitiiainiadiiae COLORADO SPRINGS 

Phone: WAlnut 5-342¢ Railroads: D. & R.G.W.: A.T. & S.F., Col. & S 
gf eo C.R.1. & P: M.T 

M E € Armsir 

Soden Wieniee: Gaseka € Mou Airlines: BNF, CEN, CAL 

Convention Season: Jun.-N 

Largest Group Accommodated 90 (42 roor 

Air Conditioning N Antlers Hotel 

Cae Rates: tg 20.50-24.50; Double See Advertisement, Page 49 

No. Mtg. Rms. & Capacity of Largest: 3 (225 Cascade at Pikes Peak (Phone: MElrc 2-266 

No. Banquet Rms. & Capacity of Largest: 2(!50 Manager: Dale M. Leiders 

Group Meal Rates: Breakfast 50; Lunch: 2.25 Convention Season: Sept.-Ju!. 

ner: 4.75 Largest Group Accommodated: 348 (!50 rooms, 
Liquo Ys ? ites 


4 


=flnitlers< 


COLORADO SPRINGS, COLORADO 
Home of the United States Air Force Academy 


Western hospitality plus a mountain setting with cool summers and mild, 
sunny winters make this hotel the ideal convention spot. Centrally located 
in downtown Colorado Springs with extensive lawn areas and an Olympic 
size swimming pool, the Antlers offers every convention facility. Friendly 
service and 250 outside rooms with baths provide the utmost in comfort. 
Eight conference and banquet rooms contribute to the success of your 
meetings. There's unlimited 
sightseeing and you're only 
minutes from any type of re- 
creational activity. Superb bar 
service and gay entertainment 
nightly. Excellent train and air- 
line connections—ample parking 


too. Rates?—-surprisingly low. 


DALE M. SEIDERS 


General Manager 


Phone 


Melrose 2-2661 
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COLORADO 
Colorado Springs continued 


Air Conditioning: No 


Convention Rates: Single: 98.00-10.00; Double 
1.00-14.00; Suites: 20.00-30.00. European 
No. Mtg. Rms. & Capacity of Largest: 8 (550) 


No. Banquet Rms. & Capacity of Largest: 8 (475 
50 


Group Meal Rates: Breakfast: | Lunch: 
Dinner: 2.50 

Liquor Y 

Charges for Mtg. Rms.: None 


Charges for Exhibit Rms 00.00 per day 

Net Exhibit Space: 3,400 sq. ft ne 
Jes mta. rms 

Audio-Visual Aids: Stage: 42 by 6 ft A 


Sports Facilities wimming ey t bad 


Broadmoor Hotel 


Phone: MElrose 4-711) 

Manager: William B. Hal! 

Sales Manager: John M. Hayme 

Convention Season: Sept 

Largest Group Accommodated 550 (240 r ns 
35 suites 
r Conditi ioning: Bang 

Seniies Rates: 00-16.00; Double 
16.00.2 Suites: 24.00-36.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 
as March ‘4! 

No. Banquet Rms. & Goneety of ber pov: 4 (1,500 

Grou up Meal Rates: Break Lu 2.5 
Dinner: 4 


Liquor Yes 


Net Exni for Mtg. Rms.: None 
Net Exhibit Space 14,000 0,000 
mn ane Sac jes mtg 
Sports Facilities: Golf f, swimming, tenr riding 
t 3 5x } wart 
R oads n Pa anta > B 
Route; C 5 R % 
Airline SN EN a A VA A W A 


ESTES PARK, COLORADO 


The new Stanley is a “dream 
site”, just a brief ride from Denver, 
in a mountain valley 7500 feet high, 
rounded on all sides by the 


Rockies. 


It is ideal for conventions for up to 350, 


with complete modern meeting 
in the midst of the most 


scenery on this continent. 


Season is from June to September. 


For full color brochure and complete infor- 


Mer. 


mation write to Tom MacSpeiden, 
Winter Office 
59 E. Van Buren St., Chicago, Ill. 


Telephone: Harrison 7-4293 
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convention 
nestled 
sur- 
towering 


facilities 
beautiful 


CONVENTION BUREAU 


Denver Convention & Visitors Bureau 
W. Colfax Ave, (2) 


clarence N. Hockom, Manager 


AUDITORIUMS 


City Auditorium Arena 


13th & Champa Sts. (Phone: MA 3-1133, Ext. 247 

Director: Joseph J. Salankey 

Exhibit Areas: oe floor, 20,000 sq. ft.; 
nade, 2,000 sq. ft 

Rental Fees: + payment only for 
service I pace is sold, 5] 

5 per sa ft. of net space or cost 

ces—whichever 

Load: Exhibit Ha 25 ft Arena, 100 

bs. per sq. ft 

P.A. System: Available audit mn, are 

Ceiling Height: Ha 2.5 ft.;: arena, 80 ft 

Dimensions, Opening to Exhibit Hall: 14.4 


serv 
Floor 


Elevators: e, 12 by 6 ft., 75 It per sq 

Columns: In Ext ibit Ha 

Utilities: AC voltage, wate Jra 

Loading Facilities: Ramps 

Storage Areas t 

Mtg. Rms. and Capaci ity 9 (60-120 arena, 5,558 

Facilities for Food Functions ate jy kitchen for 

snquet 2 

Parking: Facilities: 

Auditorium 


2 lots wit 2 block 


Denver Coliseum 
46th Ave. & 44th St Phone: HAir 


Floor Load: Un j 

Ventilation: Roof exhaust blow 

Ceiling Height: 87 ft 

P_A. System: Available 

Dimensions, Opening to Exhibit Hall: Outside 
r 26’ 3” b jua 


Joors: 13 high, 26’ 3” wide elow 


Elevators: None, on street level 
Columns: No ne 
Utilities: Ele city, gas, water 
Stor rage Areas: Ba 


r 


Loading Facilities: Door to backstage area, one 


Mig ‘Rooms and Capacity 0.933 seats 
Faci lities ro Food Functions Ba ts f 2.000 
Parking Facilities: 2,500 


Distance from Business District 


Brown Palace Hotel 


TWX DN 80 or GRN 
Manager: Charles A T 
Convention Season: A 
Largest Group Accommodated 600 90 


Air Conditioning: Bed 
Convention Rates: 
4.00-20.00; Suites: 22.00 00. & ear 
No. Mtg. Rms. & MR oy of Lente & (80 
No. Banquet Rms. & Capaci ity of arent 6 (650 
Group Meal Rates: Break‘ h: 2.50 
50 


Liquor: Y 
Charges for Mtg Rms N 
Exhibit Space 


Audio-Visual Aids 
Sales. Representative: Robert F. Wa 
Cosmopolitan 
See Advertisement, Page 17 
Mana Thomas J. Lee 
18th gt p ne MAir 3.218 
H McKibbir 


Sales Manager: 8 
Convention Season: A!! year 


Largest Group Accommodated: 772 (25 

Air Conditioning Bedrooms and banquet ha 

Convention Rates: Single: 8.50-18.00; Double 
2.00- 18.00 tes: 22.00-56.00. Europear 

No. Mtg. Rms. & Capacity of Largest: [0 (900 
No. Banquet Rms. & y ae ty of _ 0 (700 
— Meal Rates: Bre Lunch: 2.25 
Li liquor Y ny 

Charges for Exhi bit Rms.: 25.00-200 00 

Net xhibit Space: 9 000 sq. ft., 5,000 s 

Audio Visual Ai ds: ‘Sta a. 21'/fy by 4 ft 


Denver Hilton 
See Advertisement, Page 51 


16th & Court Place (Phone: AMherst 6-39 
graph: 747) 
Manager: Truett Gore 


Sales Manager: Robert Kern 
Convention Season: Al! year 


SALES MEETINGS/Part II 


Largest Group Accommodated: 1,300 (600 rooms 
8 three-room suites, 50 two-room suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 8.50-14.00: Double 
14.00-23.00; Suites: 34.00-42.00. European 

No. Mtg. Rms. & Capacity of Largest: 24 (2,000) 

No. awe Rms. & Capacity of Largest: {9 
(1,9 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.25 
Dinner: 4.00 

Liquor: Yes 

Charges for Exhibit Rms.: Per booth basis 

Net api bit Space Pea sq. ft 2,775 sa. # 
on ¢ includes mtg. rms 

Audio- Visual Aids: D. H 

Park Lane Hotel 

450 S. Marion (Phone: PEar! 3-4611; telegraph 
DN 160 

Manager: J. J. White 

Sales Manager: W. R. Barbar 

Convention Season: A ar 


Largest Group Accommodate’: 200 25 rooms 
0 suites) 

Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 1!0.50-16.00: Double 
5.00-22.00; Suites 25.00-75.00. European 
No, Mtg. Rms. & Capacity of Largest: 7 (225) 
No. Banquet Rms. & Capacity of Largest: 7 (\75 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.25 
Dinne 

Liquor: Ye 

Charqes for Exhibit Rms.: None 

Net Exhibit Space: 7,000 sq. ft., 5,000 sq. # 
one floor Jes mtg. rms 

Audio- Visual Aids: D, G. H, |, J, L 

Sports Facilities swimming 

Railroads: Union Pac.; Santa Fe; Burlington 
Route; D. & Rock Island; Col, & So 
D. & R.G.W.; U_P:—all to Denver 

Airlines: Served via Denve 

Stanley Hotel 

See Advertisement, Page 50 ' 

Phone: 516-337!) 

Manager: T. J. MacSpeiden 

Convention Season: Jun.-Sept 

Largest Group Accommodated 300-350 (1% 
rooms 6 suites 

Air Conditioning: N 

Convention Rates: Single 23.00-24.00; Double 


7 00 25 00 Amer 
No. Mtg. Rms. & Capacity of Largest: 6 (500-550 
No. Banquet Rms. & Capacity of Largest: 3 (49 


Group Meal Rates: Breakfast: 1.50: Lunch: 250 
Dinner: 4.00 
Liquor: Y | 
Charges for Mtg. Rms.: None 
Cnaraes for Exhibit Rms.: N 
Net Exhibit Space: 4,900 sq ft, 
Audio- Visual Aids: Stage y 16 ft. A, GH 
J 
Sports Faciliti es: Swimming, tennis, riding, shuffle 
t Sra 


CONNECTICUT 


GROTON 
erry 


N.# 


PRR 


Railroads: 


Griswold Hotel & Gaeetry Club 


Eastern Point Rd 

Convention Season: Ma ne ate Aug. $ 
ent 

a or {Group Accommodated 100 (350 room 

Air ’ Condition ng: N 

Convention Rates > 8.00-20.00; Double 
6.00-18.00: Suites: 15.00 Ar ar 

No. Mtg. Rms. & Capacity a Largest: 9 (M0 

No. Banquet Rms. & Capacity of son: 3 (1,000 


ag Meal ‘Rates: Breakfast: 2.00; L h: 3.00 
L quer: Ye 

Charges for Mtg, Rms.: None 

Charges for Exhibit Rms.: None 
Net Exhi bit Space: 4.500 sq_ ft.: 8,328 

Audio- Visual Aids: A B D. F >, H, I 


sents Facilities : handba 


HARTFORD 


Railroads: N.Y. N.H.& H 
Airlines: AAL, EAL, NEA, TWA, UA 


Statler Hilton Hotel 
See Advertisement, Page 51 
Ford & Pearl Sts. (Phone 


CHapel 9-56 


|; telefar 


SALES MANAGEMENT 


RF & 


rooms 


halls 
‘ouble 


(2,000 
pst: 18 


2.25 


lub 


HILTON 


convention facilities- 
constantly expanding? 


wes ctataptneinrtndr| 
+4 


aA Vt ew 


> 
’ —— + a . */ 


Soaring 21 stories over Courthouse Square, the 900-room Denver 
Hilton has just opened new facilities in this lively and expanding 
city. Organizations which have had to bypass Denver in the past 
because it lacked rooms and function space, Can now convene in 
this mile-high city with assurance of outstanding gatherings. 

For the first time in the Rocky Mountain area, the Denver Hilton 
offers a ballroom for as many as 2,000 people, with additional 
exhibit space up to 25,000 square feet—and air-conditioned 
throughout. It can also accommodate groups of up to 300 and 400 
persons as a complete and separate convention unit—a feature 
enabling the Denver Hilton to hold two conventions at one time, 
in distinctly different areas 

As modern as tomorrow in concept and design, the Denver Hilton 
embodies the famed traditions of Hilton hospitality and service 
around the worid. 

And look to these other Hilton Hotels, where ground will soon 


ee la gal op 
Bs pv- ee Ae Don 


eee. © Tae 


4A 


yD 
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Se, y 
5s OG ¢ 
be broken: THE PORTLAND HILTON (Oregon), offering the newest 
convention facilities in the Pacific Northwest. THE SAN FRANCISCO 
HILTON, housing one of the finest ballrooms in the world, seating 
up to 3000 for meetings and 2,500 for banquets. Look to the 
HILTON INNS—Atlanta, New Orleans, El Paso and San Francisco— 
conference facilities in a resort atmosphere. 

Look to all the Hilton Hotels for ideal accommodations for con- 
ventions and other functions. As your needs demand greater serv- 


ices, Hilton keeps pace and remains just a bit ahead. So, whatever 
your needs, check Hilton first! 


Conrad N. Hilton, President 


HILTON HOTELS IN THE UNITED STATES /NEW YORK: The Waldorf-Astoria * The Statler Hilton * The Savoy Hilton * PITTSBURGH: The 
Pittsburgh Hilton * WASHINGTON, D. C.: The Statler Hilton * BOSTON: The Statler Hilton * BUFFALO: The Statler Hilton * HARTFORD: The Statler 
Hilton * CHICAGO: The Conrad Hilton * The Palmer House * DETROIT: The S 


* CLEVELAND: 


* FORT WORTH: Hi! 


For the complete convention s 


tatler Hilton * CINCINNATI: The Netherland Hilton * The Terrace Hilton 
The Statler Hilton * COLUMBUS: The Deshler Hilton * DAYTON: The Dayton Biltmore « ST. LOUIS: The Statler Hilton *« LOS ANGELES: 
The Statler Hilton « The Beverly Hilton (Beverly Hills) * DENVER: The Denver Hilton * HOUSTON: The Shamrock Hilton « DALLAS: The Statler Hilton 
n Hotel * EL PASO: Hilton Hotel * ALBUQUERQUE: Hilton Hotel « 

ATLANTA, Georgia * NEW ORLEANS, Louisiana * EL PASO, Texas * SAN FRANCISCO, California * HILTON HOTELS INTERNATIONAL / BERLIN, 
GERMANY: The Berlin Hilton * CAIRO, EGYPT, U.A.R.: The Nile Hilton * ISTANBUL, Turkey: The Istanbul Hilton * MADRID, Spain: The Castellana 
Hilton * MEXICO CITY, Mexico: The Continental Hilton *« ACAPULCO, Mexico: 
(aC. N. R. Hotel) * PANAMA, R. P.: El Panama Hilton * SAN JUAN, Puerto Rico: The Caribe Hilton * ST. THOMAS, Virgin Islands: The Virgin Isle Hilton. 
tory contact any of these fine hotels or Richard L. Collison, Assistant Vice President and General Sales Manager, 


Hilton Hotels Corporation, The Palmer House, Chicago, Illinois—RAndolph 6-7500. 
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CHIHUAHUA, Mexico: The Palacio Hilton * HILTON INNS / 


Las Brisas Hilton * MONTREAL, Canada: The Queen Elizabeth 


CONNECTICUT 
Hartford continued 


Manager ank P. Morse 

Sales Manager: Charles J. Justice 

Convention Season: Al! year 

Largest Group Accommodated: 600-700 (250-3 

mn 20-25 suites) 

Air Conditioning: Bedrooms and banqu et halls 

Convention Rates: Single: 8.00-12.00: Double 
3.00-15.50; Suites: 27.50-43.50; Twins: 16,00-18.00 


c t 2 
No. Mtg. Rms. 


& Capacity of Largest: |4 (/ 200 
No. Banquet Rms. & Capacity of ag 4 (900 
Group Meal Rates: Breakfast: 2.00: nch: 3.0 
Dinner: 4.25 
Liquor: Y 
Net Exhibit Space: 10,256 sq. ft.; 7,792 sq. ft. on 


Jes mt aaa 


Audio-Visual Aids: D, G, H, |, J. K. L 


LAKEVILLE 


Interlaken Inn 
See Advertisement, —- 52 


Interlaken Rd. (Phone: HEmlock 2871, 5-906 
2804 

Manager: Ww J. Petera 

Convention Sensen: May, Jun. Sept. & 

Largest Group Accommodated: {40 (52 


Air Conditioning: N 


Convention Rates Single: 12.00-15.00 

24.00-30.00. Americar 

No. Mtg. Rms & Capacity of Largest: 3 (225 

No. Banquet Rms. & Capacity of a pa on 

Croup Meal Rates: Breakfast: |.2 t : 
> 3.50 


Liquor: Y 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 225 sq. ft n one 
Audio-Visual Aids: GH, |, L 

Sports Faciliti es: swimming, tennis, pitch & 


archery, ping pong huffleboard 
Wake Robin Inn 
See Advertisement, Page 52 


p »: HEr k 5-2000 
Manager: Mac A hamberlin 


Why Nota 
Country-Club 
Meeting e 


This modern 100-room Colonial Inn, 
just a few hours’ drive from N. Y. or 
Boston, offers every facility—in an 
atmosphere conducive to getting 


things done. 
UNIQUE 
12 FEATURES 


*% Excellent meeting facilities % Con- 
veniently located * Private function 
rooms to suit your needs % Sporty 18- 
hole golf course * New swimming pool 
tw Food fit for executives % Large, out 
side bedrooms with private bath * On 
Hilltop, amid 200 rolling acres % Friend- 
ly staff % Outdoor sports yy Sun room, 
sun deck, private retreats * Your 
inspection Is cordially invited. 


pb 
| es “7 
Have Some P Get More 
Fun iA) Done 
(i 


| For details phone Bill Norton TUrner 9-1303 
| Norwich Inn and 
| Golf Club 

| 


Norwich, Connecticut 
Ext. 80 Conn. Turnpike 


WwW 
ho 


Convention Season: May Jun ept. & C 
nae geet Group Accommodated: (07 3 


air Conditioning: Not req 


Convention Rates: S : 4.50: [ 24.00 
uites: 24.00 American 

No. Mtg. Rms. & Capacity of Largest: 8 (125 

No. Banquet Rms. & Capacity of ah yee 3 (175 

Group Meal Rates: Breakfas 2.2 

( er: 3.25 

Liquor: Ye 

Charges for Mtg. Rms.: N 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 2,000 sq. ft., half on one 

cludes r nam 

Audio- Visual Aids: ( ? 

Sports Facilities: S T swimming tennis sh ff e 
ard croque badminton, boating, fishing 
king, riding 

Railroads: N.Y., N.H. & H 

Airlines: AAL, EAL 

AUDITORIUM 


New Haven Arena 


26 Grove St Yeust 2-3123 

Manager: Nathan Podoloff 

Exhibit Areas: Main floor, 16,000 sq. ft.; mezza 
nine, 4,000 sq. ft 

Rental Fees: Depends on event 

Floor Load: 250 ibs. per sq. ft.. main floor; 10 


Ds. per sq. ff. mezzanine 

Ventilation: Exhaust fans 

Ceiling Height: 35 ft 

P.A. System: Altec 

Dimensions: Opening to Exhibit Ha 2 ft. 9 in 
by 12 ft. 5 in 


Elevators: None required: floor level! facilitie 

Columns: None 

Utilities: 110-220 single and 3-phase ent 

Loading Facilities: Loading atforms, fork 
equipment 

Storage Areas: 10,000 sq. ft. adjacent 

Meeting Rooms and Capacities: !0 rooms up t 
50 each 

Facilities and Food Functions: Caterers can serv 
up to 1,5 

Parking Facilities: Garage in building, nearby lot 

Distance from Business District: Three ¢ ks 

Taft Hotel 

8! College St. (Phone Tate 7-112 

Manager: William P. Diamond 


Convention Season: Al! year 

Largest Group Accommodated: 500 
& suites available) 

Air Conditioning: 8 


Convention Rates: Single 5 e 
0.00-13.00; Suites: 20.00-25.00 
No. Mtg. Rms. & Capacity of Lereut: 500 
No. Banquet Rms. & Capacity of Lar gest: § 
Group Meal Rates: Breakfast: { 
from 2.50; Dinner: from 3.00 
Liquor: Yes 
Charges for Mtg. Rms.: !0.00 ur 
Net eynibit Space: 2,500 
Audio-Visual Aids: D J 
Sports Facilities: Swimming, golf. boating 


NORWALK 


Treadway Inn 

See Advertisement, Page 5 
99 East Ave. (Phon TEmple: 8-553 
Manager: F. J. Power. Jr 
Convention Season: A 
Largest Group Accommodated : 55 (40 + 


Air Conditioning: Bed i banquet ha 


Convention Rates: Sing 700 9) 
European 

No. Mtg. Rms. & Capacity of Largest 

No. Banquet Rms. & Capacity of saree 


Group Meat Rates: Breakfast 
2.00 


Liquer: Ye 

Charges for Mtg. Rms.: |5.00-50 00 
Net Bini bit Space: 2,600 sq 
Audio-Visual Aids: 


NORWICH 


Railroad: N.Y... N.H.& H 
Norwich Inn 
See Advertisement, Page 52 

W. Thomas St. TUrner 9-1303) 
Manager: Sydney 
Sales Manager: Wm. L. Norton 
Convention Season: A!! year 
Largest Group Accommodated: 200 (90 

12 suites) 
Air Conditioning: 45 ¢ 
Convention Rates: !4.00 and 16.00. America 
No, Mtg. Rms. & Capacity of Largest: /2 


(Phone 


No. Banquet Rms. & Capacity of Largest: 6 (500 
Group Meal Rates: Breakfast: 465; Lur GC 
Dinner 2.50 
Liquor: Yes 
Audio-Visual Aids: D. H J, K 
Sports Facilities: Golf, Swimming 
White Hart Inn 
See Advertisement, Page 52 
On the Green (Phone k 5-25 
Manager: John D. Ha 
Sales Manager: N 
Convention Season: A!! yea 
Largest Group Accommodated: 40 (24 
Air Conditioning : 
Convention Rates: jie: 5.00-7.00 ble 0 
0.00: Suites: 16.00 r pean 
No. Mtg. Rms. & Capac ity of Larges: 2 (80 
No. Banquet Rms. & eae of get 2 
Group Meal Rates: Breakfast: 50 
Leer: Yes 
Sports Facilities: Golf, sw 
nmiking t ating 
Railroads: N.Y., N.H. & H 
Airlines: N.Y. Airways 
Roger Smith Hotel 
See Advertisement, Page 53 
55 River St. (Phone: DAvis 3-2112 
Manager: Frank “y 
Sales ance John Weatherbes 
Convention Season une-Sept 
Largest Group Accommodated: 125 (40 rooms 
Air Conditioning: Bedrooms and banquet he 
Convention Rates: Single: 6.75-!0.50: Double 
No. Mtg. Rms. & Capacity of Larqest: 3 (85 
No. Banquet Rms. & Capacity of een 3 (65 
Group Metal Rates: Breakfas 25 2.0 
Liquor: Yes 


Charges for Mtg. Rms 


2 
tea 


edrooms and banquet ha 


plan 


500 


SALES MEETINGS/Part II 


Informal Atmosphere Makes 
Meetings Successful in the 
CONNECTICUT BERKSHIRES 


Only 2'/ hr. drive (99 miles) from 


® Facilities for 
groups up to 
100 

® Full range of 
sports 
activities 

© Excellent 
Food and 
Service 

© Season— 
Year Round 


SALES 


N.Y.C. 


MANAGEMENT 


Railrox 


Rogé 


s 
= 


Railro. 
Airline 


NO! 


WATERBURY 


Railroads: N.Y.. N.H. & H. 


Roger Smith Hotel 
See Advertisement, Page 53 


9 W. Main St. (Phone: Plaza 3-2/6 

Manager: Vir ent Gerardi 

Convention Season: All year 

Largest Group Accommodated: 200 | Ooms 
Air Conditioning: 113 bedroo a oy some ba 


Cowention Rates Single: 4.00-8.00; Double: 8.50 
11.50. Europea 

No, Mtg. Rms. & Capacity of Largest: 9 (400 

No, Banquet Rms. & Capacity of Largest: 9 325 


Group Meal Rates: Breakfast 5; Lunch: 2.00 
Dinner 2.75 

Liquor: Yes 

Audio-Visual Aids: |, J, L 

Sports Facilities: Golf 


DELAWARE 


WILMINGTON 


Railroads: Balt. & 
Airlines: AAA, AA EA 


Hotel Du Pont 


\ith & Market Sts. (Ph 
graph: W 

Manager: J D. La Mothe 

Sales Manager: F. H. Colt 

Convention Season: A!! year 

Largest Group Accommodated: 500 (300 


8 suites 
Air Conditioning: Bedrooms and banquet ha 
Convention Rates: Single: 9 50. 2.00 0 
3,00-23.00; Suites: 27.00. E pea 


No, Mtg. Rms. & Capac ty of Lar ment @ (400 
No. Banquet Rms. & Capacity of Largest: 8 
Group Mes! Rates: Breakfast: 2.2 

Dinner 4 

Liquor: Yes 

Audio-Visual Aids: A 8B D, Ff H K 


- 


A 


es 
oe 


at Dae AND 
MOTOR HOTELS 
i _ncrer vom) 


He sts to busine ssmen 


3 pitality at moderate rctes— 


ROGER SMITH HOTELS IN: 
WASHINGTON, D. C. 


NEW BRUNSWICK, NEW JERSEY 


NEW YORK CITY 
ROGER SMITH HOTEL 
| HOTEL PARK CRESCENT 


WHITE PLAINS, NEW YORK 
STAMFORD, CONNECTICUT 


ra 

©) ol { 
> pms Y | } 

a» a \ 


| 
: 
| 


WATERBURY, CONNECTICUT 
HOLYOKE, MASSACHUSETTS 
ae 

' * 


DISTRICT OF COLUMBIA 


WASHINGTON 


Railroads: Penna.; Balt. & Oh & Ohio 

R.F. & P.: So. Rv 

Airlines: AAA, AAL, BNF. CAP, DAL, EAL 
NAL NEA NWA PAA PA ™WA UAL 


CONVENTION BUREAU 
Greater National Capital Committee 
616 K, St.. N.W. (é 


srence A. A 


AUDITORIUMS 


National Guard Armory 


See Advertisement, Cover 3 

200! E. Capitol St. Lincoln 7-9077) 

Manager: Arthur J. Bergman 

Exhibit Areas: Main floor 76,000 sq. ft.: Lower 
evel 65,000 sq. ft 

Rental Fees: Comms s!, $1,000 per day, $5,000 
per week trade how 1> pe $q t 7 
exnidit area 


Phone: 


services extra 


Floor Load: 400 ibs. per sq. ? 

Ventilation: 24-48 in, exhaust fans 

Ceiling Height: 95 ft. 

P.A. System: Yes 

Dimensions: Opening to Exhibit Halls; 16 ft. by 
16 ft. 

Elevators: Freight only 

Columns: None 

Utilities: 208 and !20 single and 3-phase AC 
steam gas water air and arain lines 

rendies Facilities: Drive in and 
IOCK 

Storage Areas: Basement 7,000 sa. ft 

Meeting Rooms and Capacities: 24 
2 (300); 3 (500); | (1,750) 

Facilities for Food Functions: Up to 5,000 

Parking Facilities: |,500 cars 

Distance from Business District: 3 miles 


putside loading 


00); 3 


o 


Uline Arena 


3ird & M Sts., N.E. (Phong: L! 7-5800 

Manager: Pau! 8B. Rothgeb 

Exhibit Areas: 20.000 sa. ft 

Rental Fees and Services: $!'25 per show, plus 
expenses 

Floor Load: Unlimited 

Ventilation: 6 exhaust fans 

Ceiling Height: 65 ft. 


the “seat” 
of your next 


convention... 


Bringing them in from out of town? Solve your transportation problems by 
putting yourself in the hands of Capital Airlines’ Delegate Service. 
Not only will Capital whisk your delegates to their destination on a 


jet-prop Viscount. 


In addition, a Capital travel expert will help you with 


ground transportation, hotel accommodations, even entertainment. 


How about the cost? 
train transportation, 
80% in time! If 
any major city of the East, 
South, call Capital...do it now! 


and you save up to 
you convene in almost 


Midwest or 


Often less than 


AIRLINES 


'" WASHINGTON, D.C. 


YOUR GROUP eon SS 
GETS — 


WHEN YOU 
MEET AT THE 


Manger Annepelis 


One of Washington's most modern hotels, 
completely air-conditioned, with function 
rooms for 300 persons. Contact James C. 
Bowen, The Manger Annapolis, 11th to 
17th St. on H St., N. W. Phone: National 
8-9220, Teletype: WA-260. 


Monger Hamilton 


In one of the Capital’s best locations, 
with air-conditioned banquet facilities for 
300. Contact Patrick J. Duffy, The Manger 
Hamilton, 14th at K St., N. W. Phone: 
District 7-2580, Teletype: WA-260. 


Manger Hay-Adams 


Facing the White House, one of the 
nation’s finest hotels, completely air-con- 
ditioned, with meeting room for 30 
Contact Marshall Jones, Mgr., 16th at 
H St., N.W. Phone: MEtropolitan 8-2260, 
Teletype WA-260. 


Ye V7 W/, Vitti 


. 
Washington’s most convenient 


meeting place... 


with every modern facility for a confer- 


ence or a convention. 

Completely air-conditioned — spacious 
ballrooms, 11 additional meeting rooms, 
20 
to 1200. Write for complete convention 


attractive dining facilities. Capacity 


information. 


the Willard, Washington, D.C. 


"The Residence of Presidents” 


14th Street & Pennsylvania Avenue, N.W. 
Telephone: NAtional 8-4420 + Teletype WA732 
54 


DISTRICT OF COLUMBIA 
Washington continued 


P.A, System: Altec 


Dimensions, Opening to Exhibit Hall: 50 ft. by 
ft. 

Columns: None 

Utilities: A 

Loading Facilities: Drive in loading; railroad 


siding next door , 
Storage Areas: Under Arena seating 


Mtg. Rms. & Capacity: |4 (50) . 
Facilities for Food Functions: Banquet for |500 
Parking Facilities: Ample 
Distance from Business District: | mile 
Manger Annapolis Hotel 

See Advertisement, Page 54 
111] H St.. N.W, (Phone: NAtional 8-9220; tele 

type: WA-260) 

Manager: J. C. Bowen 


Convention Season: June-April 

Largest Group Accommodated: 400 (200 rooms 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.00-10.50; Double 
0.50-15.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (300) 


No. Banquet Rms. & Capacity of Largest: | (250 

Group Meal Rates: Breakfast: 1.25; Lunch 7s 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms. $25.00-$75.00 

Audio-Visual Aids: Stage: !2 ft, by 16 ft., I, L 

Manger Hamilton 

See Advertisement, Page 54 

14th & K, N.W. (Phone: District 7-2580 

Manager: Patrick Duffy 

Sales Manager: Herman Rathkamp 

Convention Season: Al! year 

Largest Grou> Accommodated: 350 150-200 
room 4 suites 

Air Conditioning: Bedrooms and a? ha 

Convention Rates: Single: 9.50-12.50; Double 
3.50-16.50: Suites: 32.00-37.00. European 


No. Mtg. Rms. & Capacity of Largest: 4 (175-300 


No. aaa Rms. & Capacity of Largest: 4 

Gam Meal Rates: Breakfast: 1.65; Lunch: 2.75 
ane 50 

Liquor: Ye y 

Audio-Visual Aids: Stage: !8 by 6 ft.. G 


Marriott Key Bridge Motor Hotel 


ay Bridge on Govt U.S. 29 (Phone: JAckson 
6400: telegraph 991) 

nn ol W. W. Grice 

Sales Manager: M. O. “Bus” Ryan, Jr. 

Convention Season: Sept.-May 


Largest Group Accommodated: 600 (150 rooms 
15 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 9.00-15.00: Double 
6.00-10.00- Suites: 25.00-100.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (400) 

No. core Rms. & Capacity of Largest: 8 (325 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.75 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: Minimum charge of 


5.00 per booth 
Net Exhibit } 2 5,000 sq. ft. on one fi 
Audio-Visual ‘hids: C,H, 4, 


& mming, skating in season 


Sports Facilities: Sw 


Marriott Twin Bridges Motor Hotel 


Twin Bridges on Route U.S. | (Phone: NA 


8-4200; telegraph 

Manager: Pa foe : 

Sales Manager: M. O. “Bus'’ Ryan, Jr. 
Convention Season: Sept.-Ma 


Largest Group Aesemmedaneds 
25 suites 

Air Conditioning: Bedrooms and banquet ha 

Convention Rates: Single: 9.00-15.00; Dou 
6.00-10.00; Suites: 25.00-100.00 

No, Mtg. “Rms. & Capacity of Largest: |! (400 

No. Banquet Rms. & Capacity of Largest: 8 

Group Meal Rates: Breakfast: 2.00: Lunch: 
r + 3.50 


1,100 (250 roon 


2.75 
Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: u 
Net Exhibit Space: 7,500 sq. ft., 5 
Audio-Visual Aids: D G H. 
Sports Facilities: Swimming 


rc 


3, skating in seasor 


Mayflower Hotel 
See Advertisement, Page 20 


1127 Conn. Ave., N.W. (Phone: District 7-3000 
Manager: C. J. Mack 

Sales Manager: Herschel E. Bennett 
Convention Season: Al! year 


Largest Group Accommodated: 
Alr Conditioning: Bedrooms 


450 rooms 
and banquet halls 
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Convention Rates: Single: 9.00-20.50; Double: 
15.00-23.50; Suites: 32.00-60.00; Twins, $17 0. 
$25.50. European 

No. Mtg. Rms. & Capacity of Largest: 1359) 

No. Banquet Rms. & Capacity of Largest: " 1200) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.25 
Dinner: 3.25 . 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 7,000 on one floor; includes 


some mtg. rooms 


Audio-Visual Aids: D. GH, |, J, L 


Sports Facilities: Golf, swimming, tennis, riding 


Hotel Raleigh 


12th & Pennsylvania Ave., N.W. (Phone: NAtiongl 


8-3810; telefax) 
Manager: H. P. Galloway 
Sales Manager: James Martin 


Convention Season: Al! year 

Largest Group Accommodated: 600 (300 rooms, 
27 ‘suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.00-12.00: 
10.00-17.00; Suites: 18.00-55.00 eee BR 

No. of Mtg. Rms. & Capacity of Largest: 7 

No. Banquet Rms. & Capacity of Largest: 7 


Group Meal Rates: Breakfast: 2.25; Lunch: Ft 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 


Charges for Exhibit Rms.: $100 maximum 
Net Exhibit Space: 4,!86 sq. ft. on one floor 
Audio-Visual Aids: H, |, J L 


Roger Smith Hotel 
See Advertisement, Page 53 
Ave. at |8th St.. N.W. (Phone 


Manager: John G. Sinclair 
Sales Manager: S ny | pe 
Convention Season: A 
Largest Group iommmntated: 400 
available 
Air Conditioning: Banquet halls and 
Convention Rates: Single: 6 
to 15.00: Suites: 16.00-22.00 
No. Mtg. Rms. & Capacity of Largest: 
No. Banquet Rms. & Capacity of 
Greup Meal Rates: Breakfast: | 
00 


Dinner: 


Penn National 


9-27 
Bentley 


214 rooms 
1SO bedrooms 


3 (250) 
ag pee 3 - 


unch: 


Liquor: Yes 
Charges for Mtg. Rms.: 
Audio-Visual Aids: | 


20.00-70.00 


Roosevelt Hotel 


210! 6th St.. N.W. (Phone: DE 2-0800; telegraph 
FDF 

Manager: Richard H. Nash 

Convention Season: Al! year 

Largest Group Accommodated: 
25 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 8.00-!2.00; Double, 
2.00-18.00: Suites: 20.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (650) 


1,400 (200 rooms 


No. Banquet Rms. & Capacity of Largest: 3 (3%) 
Group Meal Rates: Breakfast: 1.25; Lunch: 2.7% 
Dinner: 3.50 
Liquor: Yes 
Charges for Mtg. Rms.: 25.00-300.00 
Charges for rag A Rms.: 300.00 per day 
Audio-Visual Aids: i, J 
Sports Facilities: Csit. swimming, tennis 
Sheraton-Carlton 
See Advertisement, Page 9 
923 léth St. N.W. (Phone: Metropolitan 8-2626) 
Manager: Edmond A. Rieder 
Sales Manager: Mary Stuart Price 
Convention Season: Al! year 
Largest Group Accommodated: |00 
Air Conditioning: Entire hote 
Convention Rates: Sing 13.50-20.50; Double 
18.50-24.50: Suites: 37 60.60.00 Eure pean 


No. Mtg. Rms. & Capacity of Largest: 5 (250 

No. Banquet Rms. & Capacity of Largest: 5 (m 
Dinner: 6.00 

Liquor: Yes 

Charges for Exhibit Areas: None 

Audio-Visual Aids: |, J 


Sheraton-Park Hotel 


See Advertisement, Page 56 
2660 Woodley Road, N.W. (Phone: 
5.2000: telegraph: WA 75) 
Manager: George D. Johnson 
Sales Manager: Lewis M. Sherer, Jr 
Convention Season: All year 
Largest Group Accommodated: |,200 (575 rooms 
5 suites) 
Air Conditioning: Bedre noms and banquet halls 


COlumbis 


Convention Rates: ngle: 9.85-16.00; Double 
13.85-20.00 European 
No. Mtg. Rms. & Capacity of Largest: 11 (3,00) 


No. Banquet Rms. & Capacity of Largest: | 


(2,000) 
Group Metal Rates: Breakfast: 2.50; Lunch: 3%: 


Dinner: 5 


SALES MANAGEMEN! 


Double: a 


11.00; Double: 9. 


} 


) 


Ational 


National 


4 rooms | 


edrooms | 


ble: 9.00 | 


“s| NOW! Shoreham Hotel adds fabulous new Motor Inn 
| to Washington’s finest convention facilities 


elegraph 


juet hails 


t: 11 (3,00 
Largest: | 


;E MENT 


Announcing another great convention feature at the Shoreham 


~—the magnificent new $1,500,000 Shoreham Motor Inn, adjoin- 
ing the Hotel. Your members who arrive by car will enjoy the 
informality and deluxe accommodations of the Motor Inn... yet 
they'll be just a few steps away from all your group activities. 


An enclosed passageway leads directly from the Motor Inn to 


all the Hotel’s meeting and banquet rooms. 
Overlooking Rock Creek Park, the Motor 


S| 
located a 


Inn is centrally 


nd easy to reach by car from every direction. Every 


spacious, air-conditioned room has free TV and a beautiful 
park view. And under our Family Plan, there’s no extra charge 
for children accommodated with their parents. 

The new Shoreham Motor Inn is one more reason for planning 
your meeting or convention at the Shoreham Hotel, where you'll 


find 17 meeting rooms for 35 to 1000 . . . banquet rooms for 


groups up to 750... 650 air-conditioned guest rooms for con- 
ventions in the Hotel and Motor Inn, accommodating 1300 
persons .. . and 44,000 square feet of drive-in exhibit space. 


For details, mail the cor 
listed belk 


Shoreham Hotel and Motor Inn 


Connecticut Avenue at Calvert, Washington, D.C. » ADams 4-0700 


Representatives: Leonard Hicks, Jr. and Associates, Inc 
New York, MU 8-0123 © Chicago, MO 4-5100 « Detroit, WO 2-2700 « Atlanta 


ipon today or phone any of our repre- 


sentatives 


JA 4-3486 
NOVEMBER 18 1960 


rr ee a 
TP REE PE EEE PPE BES gee e 
aa Be ef Sree Fos Perera peer 
ae ag," Spend. pee 


Outdoor swimming pool, free to guests, has facili- 
ties for water shows and pool-side buffets. 


Drive-in re gistration. Gue sts arrive at the Motor 
Inn informally. Free adjacent parking. 


Mr. John E. McMurtagh, Sales Manager 
Shoreham Hotel and Motor Inn 
Connecticut Ave. at Calvert, Washington, D.C. 


| 

l 

| 

l 

1 

! 

Please send your full-color convention booklet 
; and also Motor Inn brochure. 
| 

| 

| 

! 

| 

1 

l 

! 
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City Zone State_ 


— 


Convention 
Circles 


In Washington, D. C., only the Sheraton-Park 
accommodates groups of all sizes 


From 40 to 3000, whatever the size of your group, the Sheraton- = eae ; aa 


Park has the banquet room, ballroom or meeting room tailored 


business in the hotel’s relaxing resort atmosphere. The Sheraton- 
Cotillion Room 


Park facilities include an outdoor swimming pool, ice skating 


7 
| | 

for you. And, your members will find it’s sheer pleasure doing | | NOW OPEN 
} | 

| | 

| 


rink, four tennis courts, 1200 outside rooms, all with air-condi- | North and South 


tioning, radio and TV, three fine restaurants for excellent dining 
J | 
at reasonable prices, new Olympia Cocktail Lounge overlooking FOR GROUPS OF 


ihe pool, ice skating rink and tennis courts plus another delight- 450 TO 1200 


| 
| 
ful cocktail lounge for meeting and entertaining associates. For 


complete information, contact Lewis M. Sherer, Jr., Sales Mer. sed a ae 


| SHERATON-PARK HOTEL 


2650 Connecticut Avenue, N.W. - George D. Johnson, V. P. & Gen. Mgr. « Phone Columbia 5-2000 + Teletype No. WA-75 
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DISTRICT OF COLUMBIA 


Washington continued 


The Shoreham Hotel 


See Advertisement, Page 55 
7500 Calvert St.. N.W. 
teletype: WA 747 


Manager: Phillip A ‘Hollywood 
Sales Manager: John E. McMurtaat 
Convention Season: Al! year 


Largest Group Accommodated: |,200 (52 
7S suites 

Air Conditioning: Bedrooms and ban 

Convention Rates Single 
17.00- 19.00 tes : 


Single: 9.00 Double 12.00-14.00: Suites: 25 
75.00. 


No. Mtg. ‘tome. h Capacity of Largest: 
No, Banquet Rms. & Capacity of 
(1,000 
Group Mea! 
Dinner: 5.00 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Net Exhibit Space: 30,000 
Audio-Visual Aids: Sta 
Sports Facilities f swimming. tennis | 
Sales Representative: | ard Hick R A 
inte 


Largest 


Rates: Breakfast: 2.50 


1. ft — 
b 


$s 
vis 
25 By 


3es 


The Statler Hilton 


See Advertisement, Page 51 
léth & K Sts N.W. (Phone EXe 
Manager: Herbert C. Blunk 
Sales Manager: James W. Fauquie 
Cenvention Season: A ear 
Largest Group Accommodated: 1,300 

530 suites 
Air Conditioning: Bedrooms and ban 
Convention Rates: Single 00.2 
16.00-24 duites 7 00-125.00 E 
No. Mtg. Rms. & Capacity of Lar weet 
No. Banquet Rms. & Capacity of 
1,200 
Group Mea! 
Dinner ) 
Liquor : 

Net Exhibit ¢ 
Aciuges 
Audio-Visual Aids 

Sports Fa 


Largest: 


Rates: Breakfast 


Space 


Willard Hotel 


See Advertisement, Fuge ms 


4th & Pennsylvani a Ave. (Phone 4420 
Manager: Charlies L nste 
Sales Manager Howard M. Ja 


Convention Season: A 
Largest Group Accommodated 


8 suites 
Air Conditioning: 8 s and bang 
Convention Rates: a/e 400 
13.0.2 v >u te 2 0.42 OF f pea 
No. Mtg. Res. & Capacity of Largest 4 


No. Banquet Rms. & Capacity of Largest: |4 
Group Meal Rates: Breakfast 
Dinner: 5.25 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Net Exhibit Space 3, 400 t x 
one f je tg 


Audio-Visual Aids 


FLORIDA 


BELLEAIR 


Railroads: A A 
Airlines ed tt j t. Pet ° 


Belleview Biltmore 


See Advertisement, Page 57 
Belleair (P e earwater 3-233 

Manager: Donald £ 
Sales Manager hn 
Convention Season: Jan 


a ,Sroup Accommodated 


+ Condi itloning Me tin 


eneiies Rates: ngle 21.00; C ble 4.00 


wy suites 8.00 added + t A 
Mtg. Rms. & Capacity of poe & (600 
Ne, Banquet Rms, & Capacity of Ler gest: 3 


Group Meal Rates: Breakfast: 7 40 


Dinner: 6.00 

Liquor: Yes 

Charges for Mtg Rms. None 

Audio-Visual Aids: A.C, D. |, J 

Sports Facilities: s0lf, tenr -] 
Private ¢ shufflet 


NOVEMBER 18, 


(Phone: ADams 4-070 


juet halls 


13 (1.400 


“ 


7 


vee Double; 
sar 


3 
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This private resort estate of 625 scenic acres is at your service for convention 
and business meeting groups. Famed for efficient convention planning; 
superior accommodations; gracious, attentive service and gourmet food. The 
new and versatile Starlight Room comfortably accommodates 600. All resort 
facilities are right on the grounds: private Beach and Cabana Club, tempera- 
ture-controlled Pool, Har-tru Tennis Courts, Cocktail Lounge. 


And Where Else in Florida Will You Find 
TWO SUPERB CHAMPIONSHIP 18 HOLE GOLF COURSES AT YOUR DOOR! 
The Belleview - Biltmore is pleased to report that the 


following distinguished organizations were recently here: 


New York Life, John Hancock Life, Textile Bag Assn. 
Chemical Spec. Mfg. Assn., 
Life, Aetna Life, Manufacturers Life, Mass. Mutual Life, and American Inst. of C.P.A.’s. 


Pelton Vlbxe 


BELLEAIR, CLEARWATER, FLORIDA 


Bernard F. Powell, President 


Travelers Ins. Co., 


Mfg. Assn., Waxed Paper Inst., Inc., 


, Nat'l. Lumber 
Northwestern Mutual 


Donald E. Church, Manager 


DAYTONA BEACH'S 


OCEANFRONT 
CONVENTION HOTEL! 


Conduct your next meeting at ‘the world's 
most famous beach.'' Guarantee record 
breaking attendance and productive busi 
ness conferences! Accommodations for up 
to 500 delegates . air conditioning 

banquet rooms for 1000. Complete facili- 
ties, superb service, professional conven- 


tion staff. Large or small, your meeting 
will be more successful at the Daytona 
Plaza 


PLEAS! NESS* 


*Combining PLEASure with busiNESS! 


Combine convention business with gay resort 
life . . . put enthusiasm into each delegate, 
each group meeting. 

From the delegate’s viewpoint—the Daytona 
Beach Resort Area offers recreation . . . sports 

. attractions... entertainment and a ‘pleasing 
change of pace that naturally builds enthusiasm, 

From your point of view—excellent audi- 
torium space (2700 seats) . . . impressive exhibit 
areas ... over 20,000 rooms .. . friendly at- 
mosphere to work in . . . gentle prices and 
strong convention committee assistance. 

This 2-way point of view adds up to— 
PLEASNESS (combining PLEASure with 
busiNESS .. . your pre-convention guarantee 
of success. 


ORMOND BEACH + HOLLY BILL « 8. DAYTONA + PORT ORANGS 


DAYTONA 
BEACH 


RESORT AREA 


Write 
CONVENTION COMMITTEE 
CHAMBER OF COMMERCE 
DAYTONA BEACH, PLORIDA 
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FLORIDA Air Conditioning: Bedrooms and banque 


ef Nails 
Convention Rates: Single: 25.00-35.00: Double 


Belleair continued 40.00-50.00; Suites: 25.00-35.00. American 


No. Mtg. Rms. & Capacity of Largest: 9 {700) 


No. Banquet Rms. & Capacity of Largest: 9 (625 


Charges for Exhibit Areas: Only for extra electr Group Meal Rates: Breakfast: 2.00: Lunch: 3.00 
cal outlets & other equipment Dinner: 5.00 
Hotel Representative: Robert F. Waan r Liquor: Yes 


Charges for Mts. Rms.: None 
Charges for Exhibit Rms.: |0 f gross 
Net Exhibit Space: 6,750 sq. ft. on one floor 


BOCA RATON idio- Visual Aids: 
Audio-Visual wy Stages: R pe 1S ft.; 30 by 12 
‘ ft., A, B EF. G, ‘et 
Railroads: SAL Sports Facilities: Golf, swimm a tennis, pitch & 


Boca Raton Hotel & Club putt, shufflenoara, arcnery, croquet, Dadminton 


Sales Representative: Robert F. Warner, Inc. 
See Advertisement, Page 58 


Camino Real (Phone: 541!) 


Manager: Robert 8 Looes tt CLEARWATER 
Sales Manager: |. N. Parrish 
Convention Season: t Railroads: Atlantic Coast Line; Seaboard 


an , Group pacemmodaies MS (359 ‘our Airlines: DAL, EAL, Mackey, NAL, NEA, NWA 


TCA 
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When Meetings Are Over 
They’ll Never Want to Leave the 


. Be tbe HOTEL and CLUB 


The famous and luxurious Boca Raton Hotel and Club is the convention 
manager’s dream ... for it combines excellent accommodations for groups 
up to 700 and is so complete in every detail that nobody wants to leave 
the premises. 


MEETING ROOMS of every size, exhibit facilities, theatre with huge stage 
and screen, public-address equipment, projectors, air conditioning, expert 
convention staff ... all you need to assure top efficiency and comfort 
while conducting your staff or business meetings. 


CHAMPIONSHIP GOLF. Slammin’ Sam Snead is your winter Rost pro at our 
beautiful 18 hole golf course. A 9 hole pitch ’n putt course is a big favorite 
too, along with our four new tennis courts, two olympic swimming pools, 
Cabana Club and a mile-long private beach. Gulf Stream fishing is but 
minutes away. 


SUPREME CUISINE in our beautifully appointed dining rooms, with dancing 
and entertainment nightly pampers your members . . . makes off-premises 
attractions unattractive by comparison. Limousine pick-up service from 
Palm Beach, Ft. Lauderdale and Miami airports is easily arranged. 


For available dates: I, N. Parrish, Convention Manager, Dept. 21 


BOCA RATON HOTEL and CLUB @ Boca Raton, Florida 


CONVENTION BUREAU 


Clearwater Convention Bureau 
R. L. Hendershott. Director 


AUDITORIUM 


Municipal Auditorium 


Pierce & Cleveland Sts. (Phone: 3-/24!) 

Manager: Edward Moore 

Exhibit Areas: 10,080 sq. ft., 800 sq. ft. 400 sq, 
ft., 800 sq. ft., 400 sq. ft 

Rental Fees: $150 per day includes light, heat 
and power 

Floor Load: 50 tons 

Ventilation: Air-conditioned 

Ceiling Height: 50 ft 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 7 ft. by 
20 ft., 8 ft. by 8 ft. 

Columns: None 

Utilities: AC 110-220, aas, water 

Loading Facilities: Platform in rear, ground 
entrance in tront 

Storage Areas: 400 sa. ft 

Mtg. Rms. and Capacities: One, 1,200: two, iM 
and 150 

Facilities for Food Functions: Can handle banquet 


Parking Facilities: 600 yt 
Distance from Business "District: Two blocks 


Fort Harrison Hotel 


210 S. Fort Harrison (Phone: 3-506!) 
Manager: Nei! Mowrey 
Sales Manager: M Fran Cuthbertson 


Convention Season: Apr.-De 
Largest Group Accommodated: 400-450 (2% 


soms. 17 


Air Conditioning: Bed ms and banquet halls 
Convention Rates syle: 6.00-7.00: Double: 9. 
0.0 sit )-28.00 Jan.-Ma ngie 
6.00; Dout 22.00 ites: 25.00-34.99. Euro 


No. Mtg. Rms. & Capacity of Largest: 9 (| 000 
No. Banquet Rms. & Capacity of Largest 3 1% 
Group Meal Rates: Breakfast: 1.50; ir 2.0 
Liquor: Yes 

Charges for Mtg. Rms.: None 
a for Exhibit Rms.: None 


Net Exhibit Space 3,000 sq. ft n 
Audio-Visual Aids: A. C.D G, H | 
Sports Facilities solf, swimming, putting, shuffle 


board 
Sales Representative: Leonard Hicks, Jr. & Asso 


DAYTONA BEACH 


Railroads: F.E.C 
Airlines: EAL, NAL 


CONVENTION BUREAU 


Daytona Beach Convention Bureau 
S22 Seat 4 


AUDITORIUM 
Peabody Auditorium 


600 Auditor um Bivd. P. ©. Box 3397 (Phone 


Manager Ww am P hueler 

Exhibit Area 53 3. ft.; Social Hall, 2.415 sq 
ft.- Lobby, 4,000 sq. ft tage, 31/20 sa. ft 

Rental Fees: $300 with janitor service, heat or 4 

Floor Load 


Ventilation: A iit ad 

Ceiling Height 

P.A. System: Stromberg & Altec 

Dimensions, Opening to Exhibit Hall: 8 ft 


» 


Elevators: N 


Columns: Tw bby: 2!/ ft. in diamete 
Utilities: AC nt 
Loading Faci lities: ? i leve 
Storage Areas: 30 ft. by 40 ft rv 
Mtg. Rms. and Capacity: Social Ha 

snd bk 4 dre ngr ms, 15 each 
Facilities for Food Functions 1 (200 
Parking Facilities parby 
Distance from Business District Three blocks 


Daytona Plaza Hotel 
See Advertisement, Page 57 
600 N. Mesite Ave Phone: CLinton 2-47II 


FRH 


Key to Code 
Audio-Visual Aids 
Available in Hotels 

See page 28 


—a 
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Manager: John E. Leonard Charges for Banquet & Mtg. Rms.: None Columns: None 
sales Manager: Miss Nona Cooper Net Exhibit Space: 4,000 sq. ft. « n one floor Utilities: 1,200 amps., 110 & 220 AC, 3 phase 
Convention Season: April-Feb. Audio-Visual Aids: Stage: 30" x 20 A, IJ Loading Facilities: Stage door truck height 
Ait Conditioning: Banquet halls Sports Facilities: Pitch 'n putt, tennis, swimmina —e Areas: Limited when seats anc ramps 
Convention Rates: Single: 7.00; Double: 10.00; badminton ‘ 
Suites: 20.00. European (American Plan on Rivi Mig. Rms & _ Capacity: 2 rooms (50-60), private 
st ¥ 
a Rms. & Capacity of Largest: 8 (500) iviera Hotel ee Faciliti ies for Food Functions: Caterer for ban 
No. Banquet Rms. & Capacity of Largest: 3 (500) U.S. Route | (Phone: OR 7-017) s of 2.000 
| Group Meal Rates: Breakfast: |.50; Lunch: 2.25 Manager: R. J. Lawrence Parking Facilities: 000 cars, 25 charge 
Dinner: 3.50 Sales Manager: C. Angier Distance from Business District: 2 mile 
Liquor: Yes Convention Season: Al! yea 
400 so | Charges for Mtg. Rms.: None er Group Accommodated : 250 (60 
j for Exhibit Rms.: None and suites availab ia 
nt, hea | ota tee Aids: A D, G, H, |, J, Lb Convention Rates: Si ingle : 1 6.00: Dout 6.00 Galt Ocean Mile 
s Facilities: Golf, swimming, tennis, putting 8.( Suites: 10.00 uropean 7 
Sportneb ard, fishing, boating, bowling awn No. Mtg. Rms. & Capacity of Largest: 5 (300 See Advertisement, Page 59 
bowling No. Banquet Rms. & Capacity of Largest: | (300 3200 Galt Ocean or ive (Pt LOgan 4-8581) 
Rates for Meals: Breakfast: .40 to 1.00: Lunct Manager: Fred A 
. : 1.00 to 1.50; Dinner: 1.75 to 3.00 Sales Manager Dav 4 Searles 
by | Ellinor Village Liquor: Yes Convention Season: Al! yea 
} 4% $, Atlantic Ave. (Phone Range 7-066! Charges for Sunepet & Mtg. Rms : N harge if ee Group Accommodated: 500 (175 rooms 
° c R A . r eaqaquar 
| Manager: C o D _ k 99} Net Exhibit ‘ceueet 2.500 3. ft. on one floor ale Conditioning: Be ms and banquet halls 
g Sales a Y = Sy hes "M we Sane sw Audio-Visual Aids: D J Convention Rates: Sing 10.00-12.00; Double 
ton aes Grn, Ty SON desea Sports Facilities: Sw ng, golf, ¢ ; 2.00-16.00: Suite 30.00-48.00 European 
| © a F eer ay ee No Mtg. Rms. & Capacity of Largest: 4 (1050) 
tw oO } pe Seren hota: teroon s and banquet halls No. Banquet Rms. & Capaci 7 of Lergest: 3 (785 
att No, Mtg. Rms. & Copacily of Largest: 5 (450 Group “ Rates: Breakfas 1.50; Lunch: 2.25 
" No. Banquet Rms. & Capacity of Largest: 3 (4! eat tn 
| Liquor: Yes Charges for Mtg. Rms.: None 
| —— ~ at 7 “yoy N am Charges for Exhibit Rms.: None 
} harass for Exit Rme.: None FORT LAUDERDALE Net Exhibit Space: 7300 oa."ft. on one floor 
Audio- isua j je 10 by 2 = Audio-Visual Aids tage: 8'6'' by 16'4 A, Cc 
HI Jd Railroads: F.E “r 
Sports Facilities: Golf, swimming, tennis, shuffie Airlines: EAL, Mackey, NAL, NEA Sports Facilities wimming, putting green 
Princess Issena Hotel AUDITORIUM Pier 66 
, | Seabreeze Bivd , bf s : See Advertisement, Page 60 
| General Manager: John E. Leona War Memorial Auditorium : : 
Sales Manager: John L. Hitze ; S E. 17th St. Causeway (fF A 4.0561: tele 
8 Convention Season: Apr. to De Holiday Park-N £ Cth st. Phone: JAck 3-222 FON 
” Largest ‘Sreup Accommodated 500 (200 Manager: W na Manager: A 
sie: | sila Exhi bit Areas: 20,00 f f f 2,00 Sales anton wif sw 
99. Euro- | Convent on "hates: sing 4.00 to 6.00: Dout ace, B OO ft Convention Season: Apr 
700 to 9.0 site 2 00 + 5.00. £ pea Rental oo 50.00-300.00 ; ) x Lar rgest Group Accommodaied: 200 (100 rooms 
Add 6.00 person for Ar : 31 labor Pr t 
t: 3 (750) | No. Mtg Rms. & Capacity of Largest: 6 00 450.01 Ai r Conditioning: B nd banquet halls 
0 No. Banquet Rms. & Capac'ty of Largest: 3 “ Floor Load Convention Rates: zle 8.00-10.00; Double 
Rates for Meals: Breakfast: f 50: | f Ventilation: A t 0-14 
| 1.00; Dinner: f 2.25 Ceiling Height No. Mtg Rms & Capacity of Largest: 3 (250 
} Liquor: Y P.A. System: Al? No. Banquet Rms. & Capacity of Largest: 3 (350) 
Air Conditioning: Ba ¢ t Dimensions, Opening to Exhibit Hal 6 ft. t Group Meal Rates: 8 50; 1 h: 2.25 


| Vall, located. 
Nothing comes | oe 
you dnd the Atlantic 


| FORT LAUDERDALE’S 


LARGEST OCEAN FRONT 


i CONVENTION HOTEL [gi r 
| By, 


Complete convention facilities . . . audio-visual aids . . . Meet- 
ing rooms for any size group from committee to full convention 

, . ++ 250 rooms... For brochure and complete details, write 
———— Convention Dept., Galt Ocean Mile Hotel, 3200 Galt Ocean Drive, 


Fort Lauderdale, Fla. 


' 
— | —— 


Fred A. Muller, General Manager 


‘MENTE NOVEMBER 18, 1960 ” 


! Convention Season: Al! year 
FLORIDA Largest Group Accommodated: | 000 (550 rooms. 
. 35 suites) 
Fort Lauderdale continued Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 1|4.00-27.00; Double | 
34.00-45.00: Suites 15.00-30.00 per Person, 
Liquor: Yes American 
Charges for Mtg. Rms.: ne No. Mtg. Rms. & Capacity of Largest: 5 (509) 
; " Charges for Exhibit Ne None No. Banquet Rms. & Capacity of Largest: 5 ue 
og ww - Net Exhibit Space: includes mtg. rms Group Meal Rates: Breakfast 5: Lunch: 2%. 
Audio-Visual Aids: D GH, !, L Dinner: 3.50 
Sports Facilities: Golf, shuffleboard Liquor: Yes 
Net Exhibit Space: 5,000 sq. ft ne floor: 
ncludes mtg. rr : 
GAINESVILLE Audio-Visual Aids: DH, |, J 
| Sports Facilities: Golf 
Railroads: A.C.L A.L 
Airlines: EAL Hollywood Beach Hotel 


Hotel Thomas See Advertisement, Page 60 


CELL WR RL 
c as Phone) WA 2-1545 

Uniau: SALES INCEATIVE= 615 N.E. 2nd St. (Phone: FRanklin 2-950 Manager: John W. Braun 

Manager: Herbert R- Smith Sales Manager: H. G. Ph 


Convention Season: Al! year Convention Season: A!! year 

The Hollywood Beach Hotel/Golf Se Se Pe ee eee Largest Group Accommodated: 900-1,000 (a 

Club — in conjunction with Happi- ‘ewe = ee ee tee eee ee | 
ness Travel Service — announces its Convention pg 00-1500. per Rig ering No” Mtg. Rms & Capacity of Largest: 20 (2.000 
“Plan-It-Yourself’ Vacation Incen- Ne ee Teg A yoy bl (200 oo ae Sy ae ee 

tive Program, a revolutionary idea SS ee an ee Serene Sr Wine, Dome: None Tl 
that allows a sales executive to de- Choraas for Mtg. fim: None Abdig'isual Aid aD DEE OM, t 

sign his very own vacation incentive = os eee Sorte’ F Facilities: Golf, tennis, Jai Ala febiag 
package — and watch it become a Sports ym ae eee eee are 


sure-fire SALES STIMULANT! — JACKSONVILLE 
For o complete kit describing HOLLYWOOD +? A.C.L i, S.A L.: S$ Ry F.E Ga. So, 


: this new idea in sales incen la. Steamers from New York 
44> tives, merely write or coll Railroads: F.E.C.: S.A.L. Airlines: DAL, EAL, NAL, NEA 
BEN GETZOFF Airlines: Served through Miami end Ft. Laude CONVENTION BUREAU 
Manager/Incentive Division ‘ Tourist & Convention Bureau 
Happiness Travel Service 307 Hogan St 
6 E. Monroe Street/Chicago/STate 2-4900 Diplomat Hotel & Country Club red Winchel, Manager 
or “ROBBIE” ROBINSON See Advertisement, Page 61 Hotel Robert Meyer 
Vice President & General Sales Manager 3515 _S. Genes Grive Da WAbash 3-8 See Advertisement, Page 62 
Hollywood Beach Hotel/Golf Club uemes Sana ven 315 Julia St. (Phone: EL 5-411; telegraph: FRO} 
Hollywood Beach /Florida/WAbash 2-1545 Sales Manager: Irving Tillis Manager: William E. Stubt 


Perfect Spot for Your Sales 
and Group Meetings! 


MOTOR HOTEL 
FORT LAUDERDALE, FLORIDA 


22-acre waterway wonderland! Luxury accommodations for up | 
to 200. Venetian Room seating up to 250 for meeting and din- 
ing. Equipment furnished. Over 600 yard 9-hole short golf 
course on grounds. 2 swimming pools. 5 cocktail lounges. 4 
dining rooms. Yacht rentals for cruising, fishing. 


WRITE OR PHONE DAN SHAW, SALES MGR. | 
PIER 66 MOTOR HOTEL, 17th ST. CAUSEWAY 


FORT LAUDERDALE, FLORIDA Dy 
PHONE: JAckson 4-0561 


| aiedtieaad , —_— 
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t halls 
merican 


) (2,000) 
. | 200) 


FBO) 
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Add up these tremendous convention 
“pluses”— and you'll have the best 
answer for your group meeting—the 
wonderful world of the DIPLOMAT! 


More flexible space 


31,000 square feet in our new Con- 
vention Hall alone, seating over 2,000 
... plus a variety of other meeting 
rooms that can easily seat from 150 
to 1,414! All have the latest sound 
and lighting innovations; all are climate- 
controlled; all are supremely comfort- 
able. And you can add to this a spe- 
cial exhibition hall, with convenient 
ramps, totaling 13,000 square feet! 


Luxury accommodations 

Choose from 7OO deluxe guest rooms 
..in three delightful places, on 400 
acres of splendor: the Diplomat East, 
towering high above the ocean; the 
casual Diplomat West on the water- 
way; the new Diplomat Inn, adjoining 
our two private golf courses. 


Complete fun and sports facilities 
A Country Club all your own—with 
Free Golf on an 18-hole PGA course 
or a new Q-hole par-3 course...free 
tennis on 6 clay courts... deep-sea 
fishing and all water sports from our 
own dockage...swimming in 5 pools 
or from our 1,200-foot ocean beach! 


THIS IS THE YEAR OF THE DIPLOMAT! 


Phone 
WaAbash 3-S8i11 


Teletype 
Hollywood 351 


Vv OV 


ad national 


LEONARD HICKS, JR. & ASSOCIATES: 
Washington, D.C.: 1145 19th St. N.W. © EXecutive 3-448 


Teletype WA 279 
Chicago: 505 North Michigan Avenue « MOhawk 4-5100. Teletype CG | 264 


Detroit: 1701 Cass Avenue « WOodward 2-2700 

New York City: 532 Madison Avenue e Fi 7-5466 
Atlanta: 134 Peachtree Street, N.\W. © JAckson 4-3486 
Philadelphia: Lo 3-8820 

JOHN A. TETLEY CO., INC.: 
Los Angeles: 3440 Wilshire Boulevard ¢ DUnkirk 8-1/5! 


Teletype DE 1480 
Teletype NY |-425 
Teletype AT 752 
Boston: AS 7-8948 


Teletype LA!-210 
San Francisco: Suite 12, Fairmont Hote| e EXbrook 7-2717. Teletype SF996 


IRVING TILLIS, Director of Sal JEAN S. SUITS, Managing Direct 


JOHN F. MONAH 
Special Cor 


tl 


—E MENT 


DIPLOMAT 


HOTEL AND COUNTRY CLUB 


HOLLYWOOD-BY-THE-SEA/ FLORIDA 


; 
NOVEMBER 18, 1960 


World-famed food and service 

You'll dine in any of six fine dining 
rooms on cuisine that won the Holi- 
day Magazine Award—be treated to 
service as it should be—and receive 
expert assistance and planning from 
the top Diplomat convention staff! 


Ideal location 

Although the Diplomat is a realm of 
pleasure complete in itself, it is still 
in the heart of the exciting Florida 
Gold Coast—a few minutes north of 
Miami Beach...and close to Holly- 
wood's horse and dog racing, auto 
racing and jai alai in season. 


No other place can offer you so much 
for business and pleasure...which 
is why all conventioneers proclaim— 


Any year is the year of the Diplomat! 
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e: ra \ FLORIDA Manager: Philip D. Harris 
: . “ Convention Season: A\! year 
Jacksonville continued , Largest Group Accommodated: 400 (200 room 
12 suites available) 

: Air Conditioning: Entire hotel ; 
Sales Manager: Donald L. Jot Convention Rates: Single: 5.25-8.50; Double: gg Rail 
Convention Season: Al! year 13.00: Suites: 20.00-24.00. European Air! 
Largest Group Accommodated: 800 (510 m No. Mtg. Rms. & Capacity of Largest: 8 (759) 8 

No. Banquet Rms. & Capacity of Largest: 7 (4p) D/ 
Air Conditioning: Bedroo and banquet halls Group Meal Rates: Breakfast: |.50; Lunch: 2.0: | M 
Convention Rates: } 1.75-10.£0; Double Dinner: 2.75 ; j TN 
¥ y 8.75-32.50. § an Liquor: Yes 

No. Mtg. ‘Rms. & ‘Capacity of Largest: 9 (1,200 Charges for Mtq. Rms.: ne 
No, Banquet Rms. & Capacity of 1. Sg (1,000 Charges for Exhibit se None j 
Group ~~ Rates: Breakfast 2.00 Net Exhibit Space: 6,500 sq. ft. on one floor | 
. 00 Audio-Visual Aids: A, C, D. i, J De 
iquor: Y Golf each. bow > 
 oenel Boe — 7 Sports Facilities: G bea } 
cmeraes for Exhibit Rms.: None Offi 
Net Exhibit Space: 5,000 ft ne f | 


hg : aww *9 320 
AND BUSINESS TOO... Soate Fadlnle betting galt "hing we oe vn 


33 W. Adams St. (Phone: EL 3-4892; telegraph } 
FMT 


At the Roosevelt Hotel you'll dis- 

cover the happy mixt f bus Robert Neighbors 

ness and r es are resale New Mayflower Hotel ie Wiese / é 7 M. Fra Mrs.) 

we plan it that way See Advertisement, Page 62 Convention Season: Al! yea , | Mu 

S room 

Excellent meeting facilities for 2 Julian and Bay (| ne: Elgin 5-762 —, Group Accommodated: 300 (300 rooms i = 

to 4 y per ore » over = - om Air Conditioni ng: Bedr ms and ban juet halls | Exhi 

ewes ON GS ie of Convention Rates } 6.0 00 Do 

service-wis personne sell ef- ° aw JU Vouble Rent 

, a 3 ae: “ a weer” ¢ 2 i ‘ 00-!6.00 : 5 0 5 10 E ean hit 

2 pcan ell tae , No. Mtg. Rms k Capacity of Leregest 7 (800 Floo 
No. Banquet Rms. & Capacity of Largest: 7 (4 tic 

Group Meal Rates: Break‘ast so snch: 20 Ceil 


' 
3.00 

Liquor: Ye Dim 

Charges for Mtg. Rms.: N | 

Charaes for Exhibit Rms.: None 

Net Exhibit Space: 20.000 ft n one flog } 

Audio-Visual Aids: D. G H 

Sports Facilities: Sw mr 
' 
| 
{ 


D mal 

~~ 
2. & 
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7503 
co 
~ & 
4 
> 
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© FREE RADIO AND TV 


© AIR CONDITIONED De Dir 
oe Seminole Hotel oe 
ae ss - ; an 
Td 21 Hogan St. (P EL 6-6952 
© Manager: V B. Pfeiff 


vas 


idddiaas 
PEP LITT LL / 


bosevelt 


.] Sales Manager: Pa 
2 Convention Season: A ' 
© Largest para Accommodated 0 1S room if 
JACKSONVILLE, FLORIDA = Air Conditioning: Entire / 
- Conventi ion Rates } ‘ 0 1.00: Double: 8 
x0 5 00-20.00 


No. Mtg. in & Capaci ty of Largest 0 (750 
No. Banquet Rms. & Capacity of Largest: |0 (50 
Group Meal Rates: Brea 25 up; Luneh 


Liquor Y 
Charges for Mtg Rms. : N 


’ Char for E i N, ne ' 
KLOEPPEL The South’s ar Baie Teeee AE oe hon con 
Audio-Visual Aids: [ ed + TV scream # P, 


Sports Facilities olf rse beaches 18 mile l 


HOTELS § #i finest Commercial- 3 om cer 


j | George Washington Hotel 
CONVENTION Convention Hotel! See gens i 62 
' 


; Phone: FE 
IN DOWNTOWN Julia and Adams (P E 


Manager: Arthur yeppe 
JACKSONVILLE, FLORIDA Sales Manager: Peter N 
HEADQUARTERS nae 
} Lar gest Group Accommodated : 600 (300 room j 
WH sites ava oe 
IN FABULOUS HOTEL a uites available) | 
er Convention Rates jle: 5.50-10 00 Double | 
— 0.00-'5.00 25.00-38.00 £ ear 
FLORIDA No Mtg. Rms & Capacity of Largest 3 (2.000 
Cajer No. Banquet Rms. & Capacity of Largest: | 
000 
o “ 1m 
ik Jacksonville Florida's First City Group Meal Rates Breakfast ¥ unch: 19 
Hotel George Washington j Offering the ultimate Lewer: Ye | “a 
Hotel Mayfiower ' in conveniences and facilities from Charges for Mtq. Rms.: None 
Hotel Jefferson ‘\ . : oe = Charges for Exhibit Areas: N } 
the smaller executive group meetings Net xhibit Spece: 5000 sa. ft. on one flo 
1 to the largest of convention needs. rere are 
vv West Palm Beach - | Audio-Visual Aids: A, D, |, J 
Florida's First Resort City Me we erate bene dood 
quet from 25 l neat 
Hotel George Washington lighting : closed circuit TV / 550 outside MARATHON 
Hotel Peansylvania individual temperature controlled rooms / Airline: NAL 
EVERY ROOM WITH Radio, TV and Hi-Fi in every room / Drive-in c ; 
FREE RADIO AND TV registration — elevators to rooms / FREE Indies House ' 
. 96 _ é tS ; 
All This and Heaven, Too! GARAGE for 250 cars / PLUS a willing Duck Key (Phone: Marathon 5220 
fully experienced convention staff President: Bryan Newkiri an 
Convention Season: A ot February 
+ qo Conventior «+ Tere Deen = ee eenntion, Largest Gr oup Accommodated: 200 99 rooms. t 
rates and availabilities — or 
* Assistance of trained «+ Special : ‘Package call Jacksonville, ELgin 5-4411 Air Conditioning Bedroor banquet halls 1, C 
Hotel and Convention Planned"* Coaven- Convention Rates: On / 
Bureau Personnel. tions made to order. Robert B. Neighbors, No. Mtg. Rms. & Capacity of Largest: 2 (20) 7 nag: 
* Only Minutes to World's | Vice Pres.-Gen. Mgr. No. Banquet Rms - s ; ih: 284 
— ——, pcos o tay | Group a1 ena Breakfast 0 unch: 2 worl 
ourses an istorica _Yinner: 3.30 fa 
Points of Interest. | Liquor: Yes Nati 
KLOE 7 | otels Charges for Mtg. Rms.: None 
Write or Phone: eer. Net Exhibit Space: 1200 53.18. on ove foot J nm 
J. Maxwell Myers, Sales Dir. | | i Audio-Visual Aids: A B D j move 
Phone Elgin 5-881! |) HOTEL EMERSON HOTEL SIR WALTER HOTEL ROOSEVELT Sports Facilities: Golf tenr boating seep Sa depe 
ge Washington BaltimoresMaryland Raleigh, North Carolina Jacksonville, Florida fishing, bone fishing, skeet shoot, becmimay | 
Jacksonville, Florida | HOTEL ROBERT MEYER HOTEL WASHINGTON-DUKE ae ne ‘ , ; ecpa atan 
H FLORIDA IE Jacksonville, Florida Durham, North Carolina j Hote! Representative: P ad Represem 
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MIAMI 


ble: 8 Railroads: F.E.C.; S.A.L. 
ei Aidines: APA, AVENSA, AVN, GU. BOAC 
BNF, BWIA, CAP, CDA, CINTA, CUBANA 


MACKEY, NAL, NEA, NWA, 'PAA, REAL, TAN 
i TWA 


; CONVENTION BUREAU 


Department of Publicity 
See Advertisement, Page 63 


Office of Convention Bureau 
} 320N.E. Sth St. (32 
Larry Mansfield C nvention Manage 


AUDITORIUMS 


Municipal Auditorium 
300 rooms 30 N. E. Sth St. (Phore: FR 4 
: Manager: Miss E izabth Bust 
yet halls Exhibit Areas 20 ds f 
ble | Rental Fees 


7 0 Floor see: Ventilation 


ceing “He ght P.A. System 
{ Dimensions, Opening to Exhibit Hal 
4#, hig 
Storage Areas 
} Meeting Rooms and Capacities 


| Dinner cae dl apeen Building 
Dinner Key Or 
{ Manager ‘ 


8 so) | DAL, EAL, GUEST KLM, LACSA, LAV, 


Exhibit Areas: 92,000 sq. ft 

Rental Fees: On Application 

Floor Load: Unlimited 

Ventilation: Exhaust fans 

Ceiling Height: !2 ft. to 30 ft. 

P.A. System: Availat 

Dimensions, Opening to Exhibit Hall: Street 
50 ft. wide, 30 ft. hig 

Columns, Locations aad Dimensions: One 

enter of building, 20 ft. by 20 ft. 

Utilities: Electricity, water 

Loading Facilities: Fork |ift tr 

Storage — 34 ft. by 90 ft. a 15 ft. 
bu 

Meeting Rooms and Capacities: 3 (100, 200, | 200) 

Facilities for Food Functions: Banquet 

Parking Facilities: 2,000 5 

Distance from Business District: 


Dade County Auditorium 


2901 W. Flagler St. (Phone: Highland 8-5948 
Manager: Ralph man 


Exhibit Area: 12,000 sq. ft.; stage area, 
sq. ft.; lobby area, 2,000 sq. ft.: foyer 
sq. ft. 

Rental Fees: 150.00 afternoon: 200.00 evening 

Ventilation: Air-conditioning 

— Height: 65 ft. 

A. hem Available 

Sboestane One 

Columns: None 

Utilities: 279,000 watts 

Loading Facilities: Ramp 12 ft. by !3 ft 

Storage Areas: 700 sa. ft. 

Mtg. Rms. & Capacity: | (50) 

Facilities for Food Functions: 2 concession stands 
one kitchen 

Parking Facilities: 859 cars 

Distance from Business District: 2 miles 
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Biscayne Terrace Hotel 


340 Biscayne Bivd Phone: FRanklin 9-3792: tele 
5 kandco 

nanaaer Randy Kipp le 

Sales Manager: Eddie 

Convention Season: A 


Key to Code 
Audio-Visual Aids 
Available in Hotels 
730 See page 28 


We'd 
like 
to tell 
you 
why 


Te wf 


a = 
@ ‘ Sake i Be i) 


ao 


Metropolitan MIA MT is the 


Magic City for Conventions 


Write to CONVENTION BUREAU 
320 N.E. Sth St. 


Miami, Florida Dept. SM-A 


1. Charter Facilities 


National Airlines operates a fleet of the 
world’s most modern aircraft. Through 
} National’s Charter and Group Depart 
ment, arrangements can be made to 


move a group of 10 to 5,000 people, 
“ft 

7? of. 
Represent> “*4N average cost that fits your budget. 


GEMEN) NOVEMBER 18, 1960 


depending on your requirements. And, 


Planning your Fall Convention in Miami ? 


NATIONAL~ 


DC-8’s will jet you there in 


2. Convention & Group Service 


National’s complete ‘‘ Delegate Service”’ 


and effective incentive program, stimu- 
lates a ‘‘full house”’ 
tious enthusiasm crowns your efforts 
with a rousing cheer for a job well done 
For information, mail coupon today to 

Passenger Sales Manager, NATIONAL AIRLINES, INC 

P.O. Box NAL, Airport Mail Facility * Miami 59, Florida 


generates infec- 


Cabin-Class Luxury at low Jet-Coach fares 


and NATIONAL offers these important convention planning helps 


 eslensteuienninstentenstestenientententantentententente | 
Please send me full information about your ! 
Group Charter plan and Delegate Service. 
NAME 
FIRM 
TITLE 


ADDRESS 


CITY STATE 
SM-11 
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Where business is 
a pleasure / 


Heart of downtown Miami, 
spectacular views of Park and 
Bay . central to business, 
recreation. World-famed “Top 
O’ the Columbus” restaurant, 
Bahama Room, 2 fine bars. 
Three entire floors of public 
rooms. Ideal for meetings and 
small conventions . . . one en- 
tire floor designed for them. 
Address inquiries to Robert A. 
Smith, Convention Director 


MIAMI’S FINEST 


Biscayne Blvd. at First Street 
Miami, Florida 


FLORIDA 
Miami continued 


Largest Group Accommodated: 260 (120 rooms 
8 suites) 


Air Conditioning: Bedrooms and banquet halls 


Convention Rates: Apri! 20-Dec. 20-Single: 6.00 
Double: 8.00, Suites: 16.00: Dec. 21-April 19- 
Single: 8.00, Double: 10.00, Suites: 25.00. 
European 


No. Mtg. Rms. 
No. Banquet Rms. 
Group Meal 
Dinner: 4.50 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Audio-Visual! Aids: H. |, L, 
Sports Facilities: Fishing 


& Capacity of Largest: 4 (450 
& Capacity of Largest 2 (350 
Rates: Breakfast: 2.00; Lunch: 2.75 


The Columbus Hotel 
See Advertisement, Page 64 


50 Biscayne Bivd. (Phone: FRanklin 3-267!; tele 
graph; MM123 
Manager: A. L. Freenar 


Sales Manager: Bob Smith 

Convention Season: March-February 

Largest Group Accommodated: 320 75 
& suites) 

Air Conditioning: Bedrooms and banquet ha 

Convention Rates: Apri! {5-Dec. 15—Single: 7.00 
9.00, Double 10.00 & up, Suites 26.00; Dec. |5 
April 15—Single: 11.00-15.00, Double: 17.00 & ur 
Suites 50.00 European 

No. Banquet Rms. & Capacity of Largest: 3 35 

Group Meal Rates: Breakfast: 2.00: Lu 3.00 
Dinner: 5.00 

Liquor: Yes 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: L 

Sales Representative: W am P. Wolfe Org 
zation 


Dupont Plaza Hotel 


See Advertisement, Page 65 
300 Biscayne Blvd. Way (P> 
telegraph: FHX 
Manager: Leon Wait 


FRanklin 9.884 


Sales Manager: E. Lione!| Ambler 

Convention Season: All year 

Largest Group Accommodated: 400 (200 room; 
1S suites) 

Air Conditioning: Bedrooms and banquet 4 


20.00; Suites: 24.00-50.00. April 15-Dec 


Convention Rates: Single: 8.00-16.00: Double: <a 


le: 8.00 & 10.00; Double: 


vites: 2-rm. 24.00 & 35.00. Dec. IS—April ja 
Single: 12.00 & 16.00; Double: 16.00, 18.00 4 
20.00; Suites: 2-rm. 34.00 50.00 European 


Breakfast: 2.00; Lunch Ls 
Dinner: 3.50 

Liquor: Yes 

Net Exhibit Space: 7,020 sq. ft., on one fio 
cluding some meeting rooms 

Audio-Visual Aids: Stage: 26 ft. by !2 ft_H 

Sports Facilities: Swimming, fishing 


Key Biscayne Hotel and Villas 


See Advertisement, Page 64 

300 Ocean Drive (Phone: EMerson |-543) 
Manager: Bob Neale 
Sales Manager: Chuck Bremicker 
Convention Season: Apri! |5-Feb 
Largest Group Accommodated: 225 04 roam 

30 suites available > 
Air Conditioning: Entire hote 
Convention Rates: European plan: Single: 14% 


7.00 
20.00: Twr 
_ Mtg. Rms. & Capacity of Largest: 3 (225 
No. Banquet Rms. & Capacity of Largest: 3 (2% 
Group Meal Rates: Breakfast 50: Lunch: 2% 
Dinner: 4.00 
Liquor: Yes 
Charges for Mtq. Rms.: None 
Audio-Visual Aids: D J 
Sports seer Sw 7 
Hotel Representatives: Robert F Warner 


ks, Jr. and A yt 


“if 


Pscugne 


HOTEL AND VILLAS 
701 Ocean Drive « Miami 49, Florida « Tel. 


NATIONALLY REPRESENTED BY ROBERT F. WARNER, 


64 


EMerson 1-543] 


2. FACILITIES: Ideal meeting rooms and 
modern equipment; Superb food in charming 
dining rooms; World’s finest Pitch ’n Putt golf 
course; 9-hole golf course on the island; 2 
swimming pools; tennis courts; 2% 
ocean beach; Hotel and Villas air-conditioned, 
heated, beautifully appointed. 


3. PERSONNEL: 
for its experienced and capable planning and 
handling of groups from 25 to 250 persons. 


miles of 


Our staff is widely known 


Send for FREE four-color brochure which answers 
all your questions. Simply write Dept. S. 


3 Solid Reasons Why 


YOUR MEETINGS WILL 
BE MORE PRODUCTIVE 
AT THE KEY BISCAYNE 


1, LOCATION: Although 18 minutes from the 
heart of Miami over the famous Rickenbacker 
Causeway, the seclusion of The Key Biscayne 
and its many self-contained diversions assure 
unusually high attendance at all meetings. An 
Island Paradise flanked on one side by beautiful 
Biscayne Bay,on the other by the broad Atlantic. 


Ssseses 


INC.—NEW YORK © CHICAGO * WASHINGTON ® BOSTON * TORONTO, CANADI 
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New Everglades Hotel 


244 Biscayne Blvd. (Phone FRanklin 9-546 
Manager: Frank Germanotte 

Sales Manager 
Convention Season: A 

Largest Group Aaanmnedabeils 


0 rooms 
. Joel E Baug 
ouble a 
10 ‘a 


su 

Apr Air : 
Convention 
40 


300 bed 30 


Conditioning Red nd ba ab ha 
Rates ’ jle 0 


No. Mtg. Rms. & Capacity of Largest: 7 (2,00 
No. Banquet Rms. & Capacity of Largest ] 20 
Group Meal Rates: Breakfa 2.5 


+ | i Liquo Y 

el for Mtq. Rms 

Net Exhibit Space | 20 t ef 
Audio-Visual Aids 

Sports Facilities 


64 McAllister Hotel 


See Advertisement, Rate 65 
} 0 Rises ayne Bivd P elegra 


4 iene 
Sales Manager 
Convention Season: A y 

ale: Ih Largest Group Accommodated 


7 . A 


ar Air Conditioning: Bed s) 
Convention Rates } x 


No. Mtg. Rms & 
No, Banquet Rms 
Group Mes Rates 
Liquo 
‘ Charges for Exhibit Rms.: None 
20 ie Audio-Visual Aids 


of Largest 
ty of Largest 


MIAMI BEACH 


CONVENTION BUREAU 
Miami Beach Convention Bureau 


AUDITORIUM 
Miami Beach Convention Hall 


See Advertisement, Page 66 


1700 Washington oo Phone: JE 1-0436 


Manager: 3ude 
Exhibit Area: Ma 
bby, 16,000 sq 
si tage 
Rental Fees 
Floor Load 
Ventilation: A 
Ceiling Height 
P.A. System: Alt 
Dimensions, 
4 


Columns N 


Uti lities A wa 
Loading Facilities 
Storage Areas 


5 j 
Opening to Exhibit Hall: 6 opening 


A 


Tw 
3,200 sq. ft 


Mtg. Rms, & Capacity: | (70), 4 (75 
3 (185), | (155), | (200), | (500) 
Facilities for Food Functions: Caterer for 
Parking Facilities: 3,500 cars 
Distance from Business District: |n 


center 


t Ha 108,000 sq. ft 
mms, 10,000 sq. ft 


obby, 4,930 


Americana Hotel 


See Advertisement, Page 6 
= Collins Ave. (Phone: UN 5 


ay an ur ve srddock 
Sales Manager: R b H. Wt 
Convention Season : A f 
Largest Group Accommodated : 
70 
Air Conditioning: Bedroor and banquet 
Convention Rates: May D 3 
Ma 5—24.00-34 
20. 00 30.00 ¢ 
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, 00 per 
ine b-Ma 


No. Mtg. Rms. 


k No, Banquet Rms. & 


y ; 0 
sae F 7. 90K Group Meal Rates: Breakfast: 2.50 
f r 4 50 


8.00-28.00 


& Capacity of Laveeet: 22 
Capacity of Largest: [5 


1 (115), 


| (825) 


6,000 


ity 


rooms, 
halls | 
per 
person, 


5,000) | 


w 
w 
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For the finest of all 


conventions, it's MIAMI 


andthe cew DUPONT PLAZA 


On-the-bay luxury, superb facilities, in-town conven 
lence and rates...plus a staff ready, willing and able to 


| provide outstanding convention and meeting service! 
rom the 


nbacker 
siscayne 
3 assure 
ngs. An 
eautiful 
\tlantic. 


ms and 
harming i 
utt golf 100% air-conditioned & heated 
Jand; accommodating 15 to 1,000 256 beautiful outside 

P rooms & suites / Swimming pool & terrace / Dining 
miles of rooms & Coffee Shop / Men's health club / Four excel 
litioned, lent lounges 880’ yacht dockage 


Meeting rooms 


Shopping arcade 


known 
ling and 
persons. 


AA 


h answers ore Scale Meet ) 
ot S 300 Biscayne Bivd. Way 
« ee 
Miami 32 + FR 9-8861 


4TO, CANADS 


AGEMEN! NOVEMBER 18, 1960 


Wonder we 


Book your Conventions and 


Sales Meetings at the biggest and 


finest hotel in Miami, Florida... 


“(M Auuste 


In the hub of everything 


HOTEL 


that goes on in Miami! 
In Miami, everything centers 


places, events, fine shops, 
entertainment and business 


—all just a short walk away! 


The McAllister is uniquely qualified to do a 

bang-up job for your convention or sales meeting. 
There are 475 superb suites and rooms— 

all air conditioned, all with FREE TV. And for 
your get togethers the McAllister has the biggest 
selection of meeting and banquet rooms 

in Miami! There is also an excellent Staff, specially 
trained to help keep things running smoothly. 


Write Convention Manager 


> for full information 


" i 


around the McAllister— exciting 


BISCAYNE BOULEVARD AT FLAGLER STREET, MIAMI, FLORIDA 
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For a Carefree 
Convention, 
meet at the 


HOTEL ° 


FLORIDA 
Miami continued 


Liquor: Yes 
Charges for Mtg. Rms.: None 
Charges for Exnibit Rms. é 
Net Exhibit Space: 76,000 sq. ft.: 38,000 
Audio-Visual Aids: Stage 30 by 25 
K 


Sports Facilities: Golf wir 


Bal Moral Hotel 


See Advertisement, + age 72 


Convention Rates: Single: 8.00 + 6.00: Double: 
10.00 to 20.00; Suites: 26.00 to 36.00 turenmmn 

No. Mtg. Rms. & Capacity of Largest: 4 (600 

No. Banquet Rms. & Capacity of A ah im ,° x 

Rates for Meals: Break 


Dinner: 4.25 
Liquor: Yes i 
Net Exhibit. Space: 9,000 floor 


Charges for Conquest & Mig py : N 
Audio-Visual Aids: A 


The Barcelona 

See Advertisement, Page 638 
4343 Collins Ave Phor f r 
Manager: Jack arker 
Sales Manager E nie Pik 
Convention Season: A 


Largest Group Accommodated 200 (400 bed. 
Sales Manager: Harvey W 0 t 
980! Collins Ave. (f 2 Air Conditioning: 8 banquet halls 
Manacer: St Ww Liquor 
Convention Season Jan. t N V Charges for Mtg. Rms.: Nor 


Air Conditioning: Charges for Exhibit Rms.: None 
Largest , Group Accommodated 2% Sports Facilities w ; Hleboard 
pas } 


ee Slit Do DE REG EREP SL ee 


PLAN YOUR NEXT CONVENTION AT 


a 
* 


a 
(= 


J 
. 
. 


. 
. 
MIAMI! BEACH'S newest, most 
luxurious resort hotel 


100% AIR CONDITIONED 
and AUDITORIUM 


Covering nearly 5 acres ¢ Largest in the South * Completely air conditioned 


Full-time staff of convention experts 
to serve you! Whether your group is 
large or small, The Carillon Hotel 
offers complete cooperation down to 
the smaliest detail —to assure you a 
smooth, successful meeting! 


¥& CONVENTION FACILITIES 


INCLUDE: 
* 9 meeting rooms —75 to 1500 
people 
* 16 conference rooms —10 to 
50 people 
* 8 dining areas — 40 to 1,000 
people 
* Hotel night club — theatrical 
stage and lighting 
* Exhibit area — 18,000 sq. ft. 
* Booth area — 116 booths (8’x10’) 
* Complete equipment, technical 


help 


WK GUEST FACILITIES INCLUDE: 


* 620 luxurious rooms with private 
bath and 21” TV and radio 


* 1000 ft. of private ocean beach 


* Olympic size swimming pool — 
cabanas 


* Parking on premises — 620 cars 


The new Miami Beach Convention Hall has an over-all floor area 
of 200,000 square feet and seats up to 15,000 people at one time 


¢ Centrally located ¢ Close to the world’s finest hotels, apart- 
ments, restaurants, shopping centers and recreation areas 
Parking for 3,500 Cars ¢ Expositions « Conventions « Trade 
Shows « Sales Meetings « Ice Shows « Announcement Showings 
¢ Automobile Shows ¢ Sports Events 


* Lavish entertainment nightly in 
Le Can Can Supper Club 


* Tambourine Cocktail Lounge 


WRITE TODAY for colorful conven- 
tion kit outlining full details. 


HARRY SNOW, 
Director of Sales 


For further information, 
write or wire 

CLAUDE D. RITTER 
Auditorium and 


Convention Hall Manager 
or 


THOMAS F. SMITH 
Director Convention Bureau 


1700 WASHINGTON von 
. —s : MIAMI BEACH 39, eee 
a 


HOTEL 


OCEANFRONT, 68th TO 69th STREETS 
MIAMI BEACH 41, FLORIDA 
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ngs on conve 


r 


ntion planning 


MIAML is another great city TWA serves with 
giant Jets acclaimed for speed, comfort. and 
luxury . . . and superb Skyliners. It’s a fabulous 
city...offering everything a perfect convention 


should have. And TWA offers every help... 


from site selection to round-trip transportation. 


that are best suited to make your meeting an 
outstanding success . . . accommodations for 
large or small groups... relaxing recreation. 

For information about TWA’s Convention 
Planning-Transportation Service (including 


charters ), call your nearest TWA office now. Or 


Highly trained TWA Convention Bureau write today to the: Convention Sales Manager, 


TWA, 380 Madison Avenue, New York 17, N.Y. 


specialists assist you in finding the facilities 


FASTEST COAST-TO0-COAST 


- 
: : = 7 =. Wl 2 = = = : 7 
pecere ——— ? = 
a — ee SS — 2 a 


THE SUPERJET AIRLINE’ 


lanager 


3ureau | 


DN AVENUE | | 
FLORIDA & | 
g oma 


The only airline flying across the United States in 4 hrs. and 30 mins. 


*TWA THE SUPERJET AIRLINE Is a service mark owned exclusively by Trans World Airlines, Inc. 


GEMENT 


NOVEMBER 18, 1960 
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FLORIDA Sales Manager: Si Kriege Group Meal Rates: Breakfast: 2.00; Lunch: 2.59; 


Convention Season: A! year Dinner: 4.00 
. ss - Largest Group Accommodated: |,200 (300 roon Liquor: Yes 

Miami Beach continued ‘122 suites) Charges for Mtg. Rms.: None 

Air Conditioning: Bed rr and banquet ha Charges for Exhibit Rms.: None 

—— re a ril-De Single: 10.00-16.00 Net Exhibit Space: 4,000 ; ft.; 1,200 on one floor 

: ble | 24 Dec.-May—Single: 25.00- —- w= Alds: Stages: 28 by |0°, 16’ b P 

Beau Rivage 44.00: Double: 27.00-46.00 B, F jt — 
99th & Collins Ave. (Phone: UNior re No. Mtg. Rms. & Capacity of Largest: 7 (440) Spits Facilities: Swimming, golf, tenn water 
Manager: Ms é No. Banquet Rms. & Capacity of Largest: 4 (640) 


Slee D ccmtiantetives Leonard Hick Jr. & Asso. 
ciates 


Biltmore Terrace Hotel 
870! aeeme Ave. (Phor UN 6-5731: Telegraph: 


O.. ae Eli Melt 
Convention Season: A 


Largest homgon aces 400 (227 rooms, 
00 “aa 
Air Conditioning Be banquet halls § Fo 
2 xa 

Convention Rates May to July Aug. 22 to 
. yle & Double: 6.00-8.00: Suites: 8.00. sium 

2.00 A 22 » & Double: 8.00. 

0. 00 00-14 00. } April 30— 

8.00-34.00 


No Mtg. “ae ‘k ee ny: of Ryn 3 (250) 
No. Banquet Rms. & Capacity of Lar yore: 2 (250) 
Group ‘Meat _Rates Break ch: 2.00: 


tieuor: Ye 

Charges for Mtg. Rms.: 
Charges for Exhibit Areas: N 
Net Exhibit Space 200 
Audio-Visual Aids: A [ 


ts Faciliti t's water 
that the best-conceived conventions are an See 
individually planned, specifically tailored for the demanding ; r 
but discerning group ...where a unique attention to detail and y f 
finesse will be most appreciated by each and every delegate... // co N v E N T l ON The Carillon 


5 hee 


See Advertisement, Page 66 


Guest accommodations for 300 to 350 persons. 


Ny Flexible exhibition space 10 meeting rooms 
accommodating 100 to 1000 . . .3 separate dining or’ Ernie Pike 680! Collins Ave. (f e N 
areas each equipped with banquet kitchens...P.A. Sal es Mana ger Manager 3 
System ... print shop... public relations director Sales Manager: Harry N now 
; and an experienced ¢ staff... \ Convention Season: A ea 


Air Conditioned 


Largest Group Accommodated 000 (450 rooms, 


“es Jack Parker 
Managing Director : ai Segaitecng ny ye SS eee 
ON THE OCEAN ‘43rd To 44th STREETS, MIAMI BEACH,FLORIDA p: Double: 12.00 & us te 30.00 & up, 


Did you hear the one about 
th e Trave i i ng Sal es m an? Here’s a story that’s being told in more },,,,. 


and more sales circles across the nation. It’s all about Eastern’s Incentive Vacation Plan...the *”” 
plan that gives salesmen free vacations in famous resort areas for exceeding sales goals. 

Eastern’s IVP is a jet-powered method of sparking sales at every level. And best of all, *tcel 
Eastern’s IVP pays for itself. It either produces results or costs you nothing! 


Perso 
Eastern, with proven experience in IVP’s, is best qualified to custom-tailor this jet-powered "Ui 
m 
sales stimulator to fit your needs. Eastern serves the greatest resort centers in the United States, 
. . ‘ ° , . . Wond 
Puerto Rico, Bermuda, Mexico and Canada with the world’s most advanced airliners. 
Deauy 
Find out today all about this jet 
powered incentive program. Write or Wons 
call Incentive Vacation Department 
Eastern Air Lines, Inc., 10 Rockefeller ‘Super 
Plaza, New York 20, New York. 
"he s 
rat + 
we had 


EASTERN AIR LINESi: 


World Leader in Incentive Vacations 
SALES MEETINGS/Part I! SALES MANAGEMENE 


720,000,000 
SUCCESS 


THE DEAUVILLE CELEBRATES 
ANOTHER RECORD-BREAKING YEAR 


OF CONVENTION BUSINESS! 


jae ye 
THE REASONS ARE CLEAR! 


THE DEAUVILLE, conceived as a magnificent convention-hotel, engineered in advan 
design, architecture and decor, offers the perfect setting for smoothly functioning co 
ventions, regardless of size. This ultra-modern 600 room convention luxury hot 
occupying two blocks on the Atlantic Ocean in the Heart of Miami Beach, is : 
IRRESISTIBLE invitation to business, pleasure and relaxation for delegates ai 
their families. 


The DEAUVILLE CONVENTION HALL, over 21,000 square feet of unobstruct 
floor space, comfortably seating 3,500 people theatre-style ...accommodating 2,5 
people banquet-style. Sound- proofed sliding walls can be partitioned into two or thr 
more areas for smaller groups 


35,000 SQUARE FEET OF EXHIBIT SPACE 


ACCLAIM POURS IN FROM NATION'S 
LEADING ORGANIZATIONS 


"Extremely pleased with all of the arrangements at the 
Deauville, and our delegates had a most enjoyable time.” 
the Metropolitan Life Insurance Company 


"Most successful convention ever held 
Protestant Episcopal Church 


+ of all, 


“Excellent and whole-hearted cooperation. 
Optimist International 
"Personal handling added to overall effectiveness.” 


owered | Admiral Corporation 


Ultimate in convention facilities." 


AIR CONDITIONED! SOUND CONDITIONED! LIGHT CONDITIONED! 


States, Dictaphone Corporation 
"Wonderful convention staff and co-ordinating teams.” “Projectioneered” for conventions, SUPER-abundant for the most demanding 
Nof'l. Ass’ k , 3 display purposes Heavy exhibits are handled by powerful elevators that can — 
‘ ; eS Te lift a track HYDRAULICALLY from the loading ramp to the auditorium’s stag 
Deauville ‘best of all’."’ 
Custom Tailors & Designers Ass'n of America 12 ULTRAMODERN COMMITTEE MEETING ROOMS FOR SO OR MORE. 
hwy ful; a 20 SPECIAL ROOMS FOR SMALLER GROUPS. 
= ge ey baer a a NUMEROUS Press Rooms and Work Shops, complete with telephones, typewrite 


for press releases. Projection Room with complete visual aid facilities. 
Superb facilities—beautiful hotel." 


National Newspaper Promotion Association 


, . 

The service, food, accommodations—in fact, everything 
rat the Deauville was outstanding—far beyond anything 
we had imagined." 


PLANNED. FOR PLEASURE 

2 swimming pools, and 550 feet of private ocean beach—the Cabana Colony, putti 
greens and sun decks for fun in the sun! 

2 magnificent night clubs, featuring great name bands and stars of Broadway ai 
Hollywood! 


National Association of Plumbing Contractors @ Miami Beach's only indoor ICE SKATING RINK.. 


nleasure exclusives! 


one of the many DEAUVILL 


Write, wire or phone 


DICK ELTERMAN 
National Director of Sale: 
LYMAN PICKETT 


Sales Manager 


DON COPLIN 


Executive Convention Coordinator 


tions) 
SEMENT 


FEET ON THE OCEAN AT A Stay STREET, MIAMI! BEACH, FLORIDA 


es - 


WE'LL SET-UP AND 
DISMANTLE YOUR 
BOOTH! 


Wherever your convention 
or sales meeting is held 
there's a Manpower office 
to supply men for booth set- 
up work, unpacking, etc.— 
or any other temporary con- 
vention help you need to 
relieve or assist your sales 
people. 


LOW HOURLY RATES. 
OFFICES IN 200 CITIES 
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FLORIDA 


Miami Beach continued 


3-Feb. 3—Single: 24.00 & up: Double: 26.00 & 
up Suites: 55.00 & up. Mar. | to Palm Senday- - 
Sin gle: 30.00 & up; Double: 34.00 & up; Suit 


No. Mtg. Rms. & Capacity of Largest: |5 (3,000 

No. Banquet Rms. & Capacity of Largest: !2 
2,400) 

Group Meal Rates 
Dinner 50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: Stage abe by 30 me, 44.4 

Sports Facilities: Swimming f n 

Sales Representative: Howard a: duane In 


Breakfast 7S: Lunch: 2.50 


Deauville Hotel 
See Advertisement, Page 69 


6701 Collins Ave. (Phone: UNion 5-851! 

Manager: Erwin J. Fried 

Sales Manager: Richard "D ck'’ Elterman 

Convention Season: Al! yea 

Largest Group Aatemnedated: 1,200 (500 rooms 
68 suites 

Air Conditioning: Bedrooms a 

Convention Rates: Single: 10.00 

12.00-20.00: Suites 30.00-80.00 


30.00-80.00. Dec.-Apr 
24.00-30.00: Suites: 50.00-100.00 Eu 
No. Mtg. Rms. & Capacity of Poon 40 (5,000 
No. Banquet Rms. & Capacity of : ge a 0 
Group weet Rates: Breakfast: |.25 h: 2.50 


nner 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 35,000 sq. ft n one f 


Sales Manager: ors. Fr ances P, Crane 

Convention Season: Al! yea 

Largest Group Accommodated: 
30 suites available) 

Air Conditioning: Entire hote 

Convention Rates: Rates per 


750 ( 250 rooms, 


person, Jan., from 


16.00; Feb., from 26.00; March from 18.00: May 
June, Aug. 15-30, Sept. to Dec., from 8.00: Jul 
Aug. |-!5, Dec.. from 10.00 


No. Mtg. Rms. & Capacity of Largest: 


7 (I 
No. Banquet Rms. (\ ot 


& Capacity of Largest; ¢ 


eakfast: 1.75; Lunch: 235- 

Dinne ‘| 
Liquor: Yes 
Charaes for Mtg. Rms.: Non 
Net Exhibit Space: 12,083 sq. ft. on one floor 
Audio-Visual Aids: D, |, J 
Sports Facilities: 2 pools 

tenn Jeep sea fishing 


| 000) 
Group Meal Rates: 8r 
4.50 


cean swimming, "| 


Eden Roc Hotel 


See Advertisement, Page 70 
4525 Collins Ave. 


Manager: Jean S. Suit 
Sales Manager: William G. Pollard 
Convention Season: Apri!-January 


Phone: JEfferson 2-2561; telefag | 


Largest Group Accommodated: 750 (250 room| 
35 suites 

Air Conditioning: Bedroor and banquet halk 

Convention Rates: Single: !0.00-14.00; Double 


12.00- 18.00 
No. Mtg. Rms. & Capacity of Largest: 14 (| 7% 
No. Banquet Rms. & Capacity of Largest: 


Pm i Meal Rates 


Breakfast: 2.75: Lunch: 39] 

Bienen. ei | 

Liquor: Yes | 

Charges for Mtg. Rms.: None ’ 
Charges for Exhibit Rms.: None 


Audio-Visual Aids: D H 


Sports Facilities: Water skiing 


Audio- Visual Aids: Stages: 30 by 25 f 40 20 
30 by 30 ft.; 50 by 25 ft.; A, B © : 

~ ¥ H K ’ Fontainebleau Hotel 
° inc ° Sport Facilities: Sw wr . a a. tenn $. 9 ka See Advertisement, Page 71 
; manpower, = - at lia a sat Collins Ave. (Phone: JE 88! 
- Write for free booklet on our ° Manager: Duke Stewart 
r unique Convention Services 4 Seles Manager: W Peng ll Buckle 
$ 826 N. Plankinton Ave. > Di Lido Hotel a senem: AN yes on. Saal 
+ Milwaukee, Wisconsin e ; : argest Group Accommodated: | 400 (750 room 
e e Lincoln Rd. & the Ocean Pt Jefferson 8-08 15 suites 
SSSSSSSSSSSSOSSSSSSSSESEOEESE Marager: Air Conditioning: Bedrooms and banquet hall 


Miami Beach’s most celebrated 
Convention World... 


ALL THIS IS YOURS...FOR A PERFECT CONVENTION! 
© 14 meeting rooms or combinations . . . to seat any size meeting from 24 to 1600! 
© Monitored air-conditioning ¢ Modern lighting and sound equipment 
@ Outstanding cuisine . . . served from an ultra-modern kitchen, 

strategically placed to serve every banquet with maximum expediency 
e Underground parking garage @ Yacht anchorage on protected Indian Creek 
© 30,000 square feet of drive-in exhibit space at reasonable rates 


ALL THIS—PLUS: 

e Olympic pool and private ocean beach 
e Over a hundred luxury cabanas with individual bathrooms 
© Magnificent covered outdoor pavilion 

for dining and dancing, outdoor meetings 
Three delightfully different 

dining rooms to suit your every mood 
Informal gaiety and dancing in 

Harry’s American Bar—Garden Cafe 
Fabulous entertainment nightly 

in the unparalleled Cafe Pompeii 


BILL POLLARD, Director of Sales 
GEORGE E. FOX, Managing Director 


hotel, cabana & yacht club 


AVAL 


\\y 


SEND FOR COMPLETE CONVENTION BROCHURE 
. blueprinting complete plans and details 


es 


OCEANFRONT 
45th to 47th STREETS 
MIAMI! BEACH, FLORIDA 


New York: PLaza |-3460 
Atlanta: Jackson 4-3486 
St. Louis: Garfield 1-408! 


Chicago: MOhawk 4-5100 
Los Angeles: DUnkirk 8-115) 
Washington: Federal 8-648! 


70 SALES MEETINGS/Part I] SALES MANAGEMEN! NO 


250 room 


Jan., from 
8.00: May | 
8.00; | 


: 7 (1,00) 


7 LO LARGEST 
CONVENTION RESORT 
, IN THE WORLD... | 


250 | INCOMPARABLE MEETING FACILITIES FOR UP TO 10,000 PEOPLE! 
snquet am Private conference rooms for 10 to 100 + Convention hall accommodating 6,000 
0; Double 
» 16 SUPERB BANQUET FACILITIES 
Largest: {i for groups up to 4,000 « Private dining rooms, formal dining rooms, casual coffee shop for fine food at popular prices 
| UNSURPASSED FACILITIES FOR FUN AND RELAXATION 
| 14 acres of oceanfront luxury « 5 cocktail lounges « exclusive shops « La Ronde Supper Club + Yacht Basin 
Direct Dial Room Telephone System 
1,000 Rooms, 300 Cabanas e GOLF at exclusive country club e¢ 1,000 feet oceanfront beach 
Spacious hospitality suites ¢« Ample undercover parking 
71 180,000 sq. ft. exhibition and meeting areas « 2 Swimming pools, putting green, tennis 
' 
For information write or wire 
Dm NEW YORK OFFICE: circle 5-7800 + Teletype: NY 1-528 © CHICAGO OFFICE: Andover 3-4181 + Teletype: CG-829 
7 WILLIAM BUCKLEY, birector of Sales 


Ben Novack 
President 


ontainebleau = 


CABANA, YACHT AND COUNTRY CLUB 
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1.000 FEET OF OCEAN BEACH — MIAM! BEACH, FLORIDA 


a) 
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FLORIDA 


Miami Beach continued 


Convention Rates jle 2.00-24.O 
4.00-24.0 e 400.24 Of 
4500-10 


« é 


¥ 


No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity f Larges 


IMPORTANT 
THINGS 
COME IN 


SMALL 
PACKAGES! 


Conventions and sales incentive 
meetings, for 
instance, at the 


__ONIMARIRE 


Miami Beach's newest oceanfront 
hotel. Excellent accommodations, 
banquet facilities, display areas. 
meeting rooms. Ideal for 
after-hours recreation: pool, private 
beach, health club, fabulous food 
Neighbored by the Eden Roc and 
Fontainebleau. Special rates 
for groups of 10 to 200. Write for 
Convention Information Kit 
STERLING LaVINE, General Manager 
MONTMARTRE HOTEL 
OCEANFRONT, 47th to 48th STS. 
MIAMI BEACH, FLORIDA 
Phone: JEfferson 2-1731 


= 


Group Meal Rates: Breakfast: 2.75; Lu 
Dinner: 6.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 25.00 per t 

Net Exhibit Space: 70,000 sq. ft.; 40,000 s 


Audio-Visual Aids: A, B 
Sports Facilities: Swimming. g 


Golden Gate Hotel 


See Advertisement, Page 72 


19400 Collins Ave (Phone: W 
MM.-1466 X 


Manager: W H 
Convention Season: A|! yea 
Largest Group Accommodated x 


Air Conditioning: 8 

Convention Rates jyle: 8.00-24.0 
24.00 t 0-48 .00 

No. Mtg. Rms. & Capacity of Largest 

No. Banquet Rms. & Capacity of Largest 

Liquor Ye 

Net Exhibit Space 2,000 


Audio-Visual Aids 


Sports Facilities w j 


The Montmartre 

See Advertisement, Page 72 
47th St. on Oceanfront ff 
Manager } V 
Sales Manager: M je B 
Convention Season: / 
Largest Group Accommodated 


Air Conditioning 
Convention Rates 


No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates: & k le 
L 2.00 
Liquor: Y 
Charges for Mtg. Rms 
Charges for Exhibit Rms 
Exhibit Space 
Audio-Visual Aids 
Sports Facilities 


The Roney Plaza Hotel 
See Advertisement, Page 73 
Collins Ave. at 23rd St a 


Manager: | t Rya 
Sales Manager: A " 
Convention Season: Ma 2 
Largest Group Accommodated: 50 
Air Conditioning: Bed 
Convention Rates } 
y 20 te 30.00.60 .00 

No. Mtg. Rms. 2? Capacity of Largest 


¥ 


No. Banquet Rms. & Capacity of Largest: 4 (359) | 

Group Meal Rates: Breaktast: 2.25: Lunch: 2.75 
Dinner: 4.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: H, | J 

Sports Facilities: Swimming, golf, tenr shuffle 
board 


Saxony Hotel 


32nd & 33rd St. (PI Eff 8-68 
Manager: as. Eck 
Convention Season: A 
Largest Group Accommodated 
50 uite svaiiat 
Air Conditioning 
Convention Rates: } y 


2 6.00 y ate 
oh y r hi cu t ; 
No. Mtg. Rms. & Capacity of Largest: 3 200 
No. Banquet Rms. & Capacity of Largest 
Group Mea! Rates: Breakfast: 2 2.50 
x 
Liquor 


Charges for Mtg. Rms 


YOU, T00, CAN BE ONE oF THE “A1()()’”: 


For complete 
details, write 


SHERMAN 
Four hundred...that’s the must guests, at any one time, to whom WINN 
we can offer the painstaking, personalized attention that has be Gen. Mar. 
come the BALMORAL standard. You—and your personnel—can be HARVEY 
a member of the ‘‘select 400’' for your next sales meeting, if it WEINBERG 
does not contain more than 400 members. And bear in mind, no Dir. Sales 


hotel anywhere can serve the ‘‘400’’ better than the BALMORAL! 


At your serv 


wOTH @ POOL 


CABANA CLUB 


72 


complete facilities for meetings, banquets, 
between-meeting relaxation plus the imagination, experience and 
know-how to guarantee the compiete success of your meeting 


SIX VAST ACRES ON THE OCEAN AT 98th ST. 
BAL HARBOUR, MIAMI BEACH 


ae 


IT’S WIDE OPE 
TO BETTER CONVENTIONS 
MORE STIMULATING MEETINGS 


i 


[N GATE 


HOTEL 


® MEETING SPACE 


Our new Convention Hall is 
designed to accommodate groups 
of 10 to 1600. Nine meetings 
can be held simultaneously. 
Fully equipped with every 
modern convention facility 


> @ PERSONALIZED SERVICE 


Our staff includes convention 
experts, public relations men, 
secretaries, photographers, 


# with round-the-clock service. 
oa « ACCOMMODATIONS 
« Largest resort in the world! 
* 500 luxurious rooms, all air 
; conditioned, including hotel, 
y motel, apartments and villas. 
Huge private beach, 2 pools, 
tennis, dancing and entertainment 
For full details and convention brochure, write 
4 
e 
a William J. Hines, General Manager 
war 


a 20 acres on the Ocean at 194th St. 
' MIAMI BEACH 54, FLORIDA 


Y UUM UMMM OULU UMOUUS’M I TWYE ' nee 


SALES MEETINGS/Part 11 SALES MANAGEMENT NO 


2.75 TO SELECT GROUPS FROM 16 TO 600... 


wired. / tOWe~ 
For a truly different, more productive meeting or convention, plan yours 


within the privacy of the spacious 15-acre Roney Plaza—the most con- 
— — ~ eo 
veniently located Miami Beach convention hotel. ; ~~ 


The Roney’s unique facilities are conducive to tensionless meetings 

freedom from noises absence of neon and commercialism. Instead, subtle 
architecture and magnificence in the air conditioned suites and rooms, exhibit 
and meeting rooms, even outdoor meetings can be arranged. There are 


argest 


acres and acres of relaxing enjoyment... the expansive (3 blocks long) 
ocean beach racing size swimming pool ... vast tropical gardens 
the rare-to-find tennis courts and putting greens superb 


cuisine And famed Roney Plaza personalized hospitality 


For complete information and exclusive location benefits 
(within walking distance of Miami Beach Exhibition Hall and 
Auditorium ...in the very center of every attraction) 

write Armando W. Castroverde, Director of Sales. 


a. 


r = Roney, Aan 


J ACRES ON 


Richard Dowmes, Manager 


iy 


tings BS For a meeting with everyone’s approval, the 
N ste 
ry 86 EN “\~ 
aS S 
in 
RK 
_ ae ‘ The incomparable facilities of the SEVILLE S 
~~ S —one of Miami Beach’s most magnificent hotels . 
S 
S *K Yes, the SEVILLE offers your group a eS 
HN oir S truly wonderful plan, combining unsurpassed 
4 facilities with fun, luxury and comfort S 
— N for a “meeting with everyone's approval!” 
SS @ Grand Baliroom with no view-obstructing columns, 
pliner ‘ seating 2000 at meetings, 1500 at banquets S 
ool S @ Seven meeting rooms for groups of 10 to 500 
EN @ 50,000 square feet of choice exhibit area SS 
2 @ Sunlit pools, cabana and play areas for 
S - 
94th St. N outdoor fun and meetings S 
RIDA Ss @ Complete inventory of equipment SS 
S FREE 21"" TY AND RADIO IN EVERY ROOM S 
S 500-FT. OF PRIVATE WHITE SANDY BEACH S 
S 2 POOLS «+ 100% AIR CONDITIONED < 
NS For complete information and newly published SS 
EN I HOTEL free copy of our FULL-COLOR GUIDE TO THE 
NS te SEVILLE write Joseph Carbone S= 
S A Complete Oceanfront Block, 29th to 30th Sts., Miami Beach Director of Sales SS 
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No Other Convention 
Hotel in Florida 


Can Make These 
Statements... 


... because only the Palm Beach 
Biltmore offers your group— 


1. The matchless attributes of the 

Palm Beach area...a setting of 

beauty .. . an atmosphere of serenity 
.a background of distinction. 


2. In 1960—A complete, self- 
contained Convention ‘“Plant’”’ 
within Florida’s most distinguished 
resort, 1 entire floor, ‘exclusively 
yours” for meetings, exhibits, func- 
tions and special events. 


3. Every modern facility and 
equipment. Everything your group 
could possibly want or need plus 
the exceptional in service. 


4. Personal attention to every 
detail — large or small — by an 
experienced staff coordinated with 
the Hotel Corporation of America’s 
famous team of Meeting Specialists. 


5. Quick, easy access to all the 
fabulous sport, diversionary, enter- 
tainment and shopping areas which 
have made Palm Beach world- 
renowned. 


e And all these superior attributes 
are available to you and your group 
at rates lower than you "ll be asked 
to pay at sites with fewer advan- 
tages. For rates and availabilities 
call 
Beach Biltmore or the Sales 
partment of any HCA office. 


the Sales Department, Palm 
De- 


THE PALM 
BEACH \\% 

Owned and operated by The Hotel Corporation of America 
In New York The Plaza 
In New York Hotel Roosevelt 
In Washington ..The Mayflower 
In Chicago Edgewater Beach Hotel 
ene Se ee Somerset Hotel 
We GE ns vaeassocevaten .Hotel Kenmore 


In New Orleans The Roya! Orleans 
(Opening September |960) 
..Palm Beach Biltmore 
S.A. . Hotel Quito 
(Opening Summer 1960) 
In London, England ...... .The Carlton Tower 
(Opening December 1960) 


GLEN W. FAWCETT ASSOCIATES 
In Dailas ...... 211 Evray Street 


In Palm Beach 
in Quito, Ecuador, 
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FLORIDA 


Miami Beach continued 


Net Exhibit Space: 10,000 s t. on one flo 
Additional area 

Audio-Visual Aids: D, G. |, J 

Sports Facilities: Golf swimming poco tennis 
water skiing, shuffleboa 


Seville Hotel 


See Advertisement, Page 73 
2901 Collins Ave. (Phone: JE 4-472! 
Manager: Milton Towbin 
Sales Manager: Joseph Carbone 
Co.vention Season: January 2-30, Apri! |5—De 5 


Largest Group Accommodated: 400 (200 
20 suites 

Air Conditioning: Bedroor and ban , 

Convention Rates Jan.—Single: 20.00-32.00: [ 
ble: 20.00-32.00: Suites: 56.00 & 64.00. A 
Single: 10.00-16.00 10.00- 16.00 
28.00 & 32.00. Europea 

No. Mtg. Rms. & Capacity of Largest: 9? 750 

No. Banquet Rms. & Capacity of Largest: 3 250 

Group Meal Rates: Breakfast: 1.75: Lunch: 2.50 
Dinner: 4.50 

Liquor: Yes 

Charges for Mtg. Rms.: N 

Charges for Mtg. Rms. None 

Net Exhibit Space: 20,000 sq 

Audio-Visual Aids: A, B. C.D, EF 

Sports Facilities ? fist 3, boating 
10g racing, Jai ala 

Shelborne Hotel 

180! Collins Ave. (Phone: JE 27 

Manager: Charles Yavers : 

Convention Season; Jar 5. Marct 5. Apr 

Dec. 20 
Largest ¢ Group Accommodated: 500 (200 
site Svaliabdie 

Air Conditioning : Bedr banquet ha 

Convention Rates: Single 0.00: D e 2.00 
6.00; Suites: 25.00—May & June. Single: 12.00 
Double: 14.00-18.00; Suites: 30.00—July, Aug 
Sept. & Oct. 18.00. 20.00, 24.00, 26.00 Sing r 
double—Janu 


No. Mtg. Rms. a Copactty of Largest: 5 (500 

No. Banquet Rms.: 

Group Meal Rates: Breakfast: 2.50 2 
Dinner: 5.00 

Liquor: Ye 

Charges for Mtg. Rms.: Nor 

Audio-Visual Aids: J, L, blackboar 

Sports Facilities: Po beach, shuff 


ORLANDO 


Railroads: S.A.L.; A.C.L 
Airlines: DAL, EAL, NAIL 


CONVENTION BUREAU 


ote Convention Bureau 


Box 14! 
a. L. Moore, Executive Director 
The Angebilt 
37 N. Orange Ave. (fF e: GA 5-35 


Manager: Hugh M. Millard 

Convention Season: Al! year 

Largest Group Accommodated: 200 roor 

Air Conditioning: Bedroor 

Convention Rates: Single 
12.50; Suites: 15.00-23.00. European 


No Mtg. Rms. & Capacity of Largest: |2 (500 

No. Banquet Rms. & Capacity of Largest: 4 (375 

Group Meal Rates: Breakfast: 1.75: Lunch: 2.00 
Dinner 3.50 

Liquor: Yes 

Audio-Visual Aids: D G | J K, | 


Sports Facilities: Swimming golf, boating, bow 
ng, fishing 

San Juan Hotel 

32 N. Orange Ave (Phone: GArden 2-714 

Manager: John E. Weir 

Convention Season: March |5-Jan. 15 

a bm Group Accommodated: 225 ((/25 
$u ites) 

Air Conditioning: 85% of bedrooms, all banque 

Single: 6.00-9.00: Double: 9.00 


Coavestlon Rates: 
12.00. Suites: 20.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (400 

No. Banquet Rms. & Capacity of Largest: 4 300 

Group Meal Rates: 
Dinner: 2.50 

Liquor: Yes 

Charges for Mtg. Rms.: 


10.00- 125.00 
Audio-Visual Aids: Stage C 


9 by 32 ft » H j 


PALM BEACH 


Railroads: Fia. East Coast 
Airlines: DAL, EAL, Mackey, NAL 


+ 


Breakfast: 1.50; Lun 2.00 


Palm Beach Biltmore 
See Advertisement, Page 74 
Bradley Place (Phone: TE 2-1781: 
Manager: Felix Standen 
Convention Season: Dec 
Largest Group Accommodated: 
53 suites) 
Air Conditioning: Bedroor 
Convention Rates: Single: 21.00: Double: 
Suites: 15.00 additional. American 
No. Mtg. Rms. & Capacity of Largest: 8 (900) 
No. Banquet Rms. & Capacity of Lorqedk: 8 (850) 


teletype: 


W Pap) 


Jan., Mar., Apr. May 
1,100 (537 toome 


1s & banquet halls 


Group Meal Rates: Breakfast: | nch: 3.0): 
Dinner: 6.00 
Liquor: Yes 


Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Audio-Visual Aids: H, | 


Sports Facilities: Swimming, golf shuffle 
board 5 

Palm Beach Towers 

44 Cocoanut Row (Phone: TEmple 3.576 

Manager: Donald W. Paton 

Sales Manager: Dav Ww At hin 

Convention Season: Ar s 

Largest Group Radaneachahed 250 (60 rooms 1 


v 5, / 


Air Conditionin snd tuet bh 

No. Mtg. << _o~F of Lavoauh 6 400)" : 

No. dhe inn. & Capacity of Largest: 3 (259 

Liquor: Ye 

Audio-Visual Aids: G, H L 

Sports Facilities: Sw } } 
fishing 


Sea Breeze Hotel & Villes 


South Ocean Bivd. (Phone: JU e 2-747\ 

Managor: Frank W er 

Convention Season: May |-De c 

Largest Group Rounsalinibaed: » 268 134 rooms 
svariadle 

Air Conditioning: Banquet + 


Convention Rates: Single: 7.00 10.00: De ouble 9.00 
1.00; Suite: 20.00-34.00; Dec. 15 to Feb. | and 
April | to May Single i0.00-12.00: Double 
2.00-16.00. Eur an 


No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. 

Liquor: Ye 

Audio-Visual Aids: D J 

Sports Facilities: Swimr 5 
huffleboard ng, boating, 500 ft. private 
oeacn 7017 4 neert 


4 (200 
& Capacity of Largest: 4 (1% 


PONTE VEDRA BEACH 


Railroads: A.C.L 5. A.| s Ry.; F.E.C.; Ga, So 
Fla 5] ? ck nv 
Airlines: Served tt jh Jack 


Ponte Vedra Club 
See Advertisement, Page 75 


Phone: ATwater 5-212! 

Manager: Luther N rime 

Convention Season: Sept Marct May |-July! 

Largest Group Accommodated: |50 (85 rooms, 4 
- tes 

Air Conditioning: Bed rr 2nd banquet heals 

Convention Rates ngle: 22.00-30.00; Double 
34.00.38 Suite 2. additional. Feb.-May- 
Single: 30.00; Dout 38.00 t 2.00 addi. 
tional, Jun t. to Fet ngle: 22m 
Double: 34.00 2.00 additional. America 


No. Mtg. Rms. & Capacity of Largest: 4 (200) 
No. Banquet Rms. & Capacity of Largest: 3 (175) 
Liquor: Yes 

Charaes for Mtq: Rms.: None 


Net Exhibit Space: 2,800 sa. ft n one floor 
Audio-Visual Aids: A D GS, H, I, J 
Sports Facilities: Swir tennis, fishing 


Sales Representative: Robert e Warner, Inc. 


34.00, | 


FREE SERVICE 


For Meeting Planners 


Need help to find the right 
spot for your meetings? See 


page 1/82. 


Rail 


| 
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SALES MEETINGS/Part Il SALES MANAGEMENT NG 


‘ 

pe: WPB% 

Apr.. Ma 

537 rooms 
34.00 

8 (900 

est: 8 (850 
3.0 

est: 3 

1) 

: 4 (200 

jest: 4 


ACH 


GEMENT NOVEMBER 


ST. AUGUSTINE 


Railroads: F.E.C 


Monson Hotel and Motor Court 
fay St. (Phone: VAlley 9-2277 

Manager: John A.M pws 

Convention Season: A 


Largest Group Accommodated: 100 (90 roor 


suites availat / 
Air Conditioning: P 

ome bedroon : ei 
Convention Rates: Sinals 5.00 

Suite 12.00. E pea 
No, Mtg. Rms. & Capacity of Largest: 2 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates: Breakfast 25 * 
Dinner: 2.50 


Liquor: N 

Charges for Mtg. Rms 

Audio-Visual Aids: [ 

Sports Facilities wirnming 


Hotel Ponce de Leon 


Manager: J. Kilt 

Convention Seaso an. t gh Ag 
Largest Group Accommodated: 400 
” : yilable 


Convention Rates ng 3.x 

; 42 00-48.00. A 
No. Mtg. Rms. & Capacity of Largest: 8 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates B skfast C 
Liquor: ve 
Charges for Mtq. Rms.: N 
Charges for Exhibit Areas: N 
Net ehibit Space 00C 
Audio-Visual Aids: A 
Sports Facilities f + w 


Ponce De Leon Motor Lodge 


US. Hwy |, N h VA 
Manager: 1 
Convention Season 

Largest Group Accommodated 


ra) 


Air 
Convention Rates: 
3 merica 


spancy. Ar 
No. Mtg. Rms. & 


Conditioning: Bedroc 
6.00-21.00 per person 


ms 


Group Meal Rates: Breakfast 
Dinner 4.00 


Liquor: Ye 
Audio-Visual Aids 
Sports Facilities: Swimr 


and 


banquet 


Capacity of Largest: 3 (1/00) 
No. Banquet Rms. & Capacity of Largest: 3 (| 
00; Lunch: 2.50 


ST. PETERSBURG 


Railroads: A.C.L 
Airlines: DAL EA 
TCA, TWA 


SAL 
Ma 


NAL 


NEA, NWA 


CONVENTION BUREAU 


Convention Bureau 


Al J M rgar 


Soreno Hotel 


See Advertisement, Page 75 


Beach Dr. & First Ave. (PI 
Manager: Mart McNie 


Sales Manager: Jack Nic 
Convention Season 
Fet to Mar 25 


Largest Group Accommodated: 550 


Air Conditioning: Tw 


Convention Rates: A 
at 2.00-34.00 


Eur 
20.00-22.00 


~ 


7 


780 


No Mtg. Rms. & Capacity of Largest: 6 20 
acity of Largest 


No. Banquet Rms. & Cap 
Group Mea! Rates: 8r« 
Liquor: Y« 

Charges for Mtg. Rms.: 


Net Exhibit Space 
Audio-Visual Aids 


Sports Facilities 


Hotel Representatives 


4.00 


WHAT A LAYOUT... 


. 


¢ antl Od 


That's the first tee and the “island ninth” in the upper left. In the fore- 
ground you'll spot the fantastically wide beach and the Surf Club with its 
pool and patio. With accommodations for 200 and perfectly-planned 


conference rooms, Ponte Vedra attracts 
the cream of discriminating groups. 
Everything fits into the picture in close 
Proximity. Write for brochure. Address 
Luther N. Grimes, General Manager, 


18, 1960 


Tete Vedra, 


THE INN + GOLF CLUB + SURF CLUB 
Ponte Vedra Beach, Florida 


THE 


SORENO 


HOTEL 
PETERSBURG 
FLORIDA 


ST 


Especially for sales meetings, 
executive conferences or con- 
ventions seeking to establish 
that fellowship and relaxed 
congeniality offered by a site 
having a minimum of outside 
distractions. 


4 ©@ Meeting rooms for 10 to 500 

® Superb cuisine—2 dining rooms; 
superb Coffee Shop 

® Cocktail Lounge—nightly entertainment 


For dates, Fall, Winter, Spring 
Write, wire, phone Sales Manager 
SORENO HOTEL 
P. O. Box 3042 Phone 7-7801 

ate PSE RS” a es 


|| Bzsiness is Fun at the Vinoy 
You'll like the way the Vinoy | 
Park Hotel helps you with your | 
Convention or Business Meeting. | 
Specially trained personnel antici- 
pate every need and the meetings 
run smooth as silk. Meeting 
| “breaks” mean a swim in the pool, 
a round of Par Three Golf on the 
grounds; or golf at the Sunset 
Country Club or an evening at the 
exclusive Bath Club. Overlooks 
Tampa Bay—can accommodate 
up to 700. Season, December to 
mid-April. 
Sterling B. Bottome 


Managing Director 
ST. PETERSBURG, FLA. 
—— | 
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90% Acceptance Rate* 
by all who have seen the 
Fabulous Far Horizons! 


“ee os 


*You are invited to come and see 
for yourself why 9 of every 10 men 
who had a convention site to select 
and who wanted to travel first class 
only — . found here . . . the com- 
on a magnificent 


. and scheduled 


plete resort 
beachside setting 


his meeting at. 


FAR HORIZONS 
on-the-Gulf of Mexico 
SARASOTA-FLORIDA 
FUlton 8-2163 
@ Represented nationally @ 


Leonard Hicks, Jr. 


Atlanta — Chicago — Washington — Toronto 


Youll get 
+ more done... 


in ee 


and still have fun! 


St 


mpd 


HILLSBOROUGH COUNTY, FLORIDA 


entior Department sreater Tampa 


umber f mmerce. Room C 


nber B 1ing 
If you really mean business ... 


MEET IN TAMPA! 
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FLORIDA 
St. Petersburg continued 


Suwannee Hotel 
Ist _ 
PBA 

Uneneert Paul Browr 
Convention Season: May-Novembe 
— _Group Aacemmodated 250 50 


Air Conditioning 00 bedrooms and al! ba 
Convention Rates: Single: 6.00-9.00: Double: 9.00 
0 6.00-25.00. Eur 

No. Mtg. Rms. & Capacity of Levene? 4 (250 
No. Banquet Rms. & aa sd of _ } 2 (2K 


> 00 + 


Group Meal Rates: Breakfast 2.590 
 paiiinge og 

Liquor: Ye 

Charges for Mtq. Rms.: None 

Net Exhibit Space: 200 sa. ft 

Audio-Visual Aids 

Sports Fac lities: Putting iffleboa 


Tides Hotel and Bath Club 


Gulf Bivd at Redington Beach (P 


Manager [ 

Sales Manager B 

Convention Season ’ to 20. A 
Largest Group Accommodated: 400 (200 


Air Conditioning t 
Convention Rates: May 
a. “7 ‘ 


BO 2.00 10.20 
20—Sing 4.00-20.00: [ t 5.0 
0.2 00 . A 1 

No. Mtg. Rms. & Capacity of Largest: 7 (500 
No. Banquet Rms. & Capacity of Largest: 6 (50 


Group Meal Rates: 8 


Li iquor 

Charges for Mtg. Rms.: N 
Charges for Exhibit Areas: N 
Net Exhibit Space: 4.204 
Audio-Visual Aids: A 

Sports Fac lities 


Hotel Reps esentative 


The Vinoy Park Hotel 
See Advertisement, Page 75 


5th Ave., N. & Beach Drive 

Manager: St 7 8. 5 

Sales Manager: Jack N 

Convention Season: Ds Ma R Ag 


Largest Group Rataimgndated é 


Air Conditioning N 


Convention Rates mage 22.0% ble 32.0 
t 0.00, Ar 

No. Mtg. Rms. & Capacity of Largest: 5 (750 

No. Banquet Rms. & Capacity of Largest: 2 x 

Group Meal Rates: Breakfast: 2.00 3.0 
ne 5 00 


Liquor 
Charges for Mtq. Rms.: None 
Charges for Exhibit Rms.: N 
Net Exhibit Space 3,000 


Audio-Visual Aids: Stage: 20 by |5 ft.. A 
Sports Facilities ” ng 
Sales Representative: W ; P Wolf 13 


SANFORD 


Railroads: A 


The Mayfair Inn 


1000 E. Ist St. (Phone FA 2-8800 

Manager je Paimer 

Sales Manager: M Ruby W ; 

Convention Seasor : Ma 
15 


Largest Group Accommodated: 300 


Air Conditioning 


Ganvention Rates: Dec. Ma Ar 
ng 8.00; Double: 30.00: Suit 14.00 add 
na Amar rT Ac [ 

No. Mtg. ‘fm 6 

Group Meal Rates: Breakfast 25 

Liquor Ye . 

Charges for Mtg. Rms.: N 

Audio-Visual Aids: i. &' 

Sports Facilities wimming yolf. tenr 


SALES MEETINGS/Part I!1 


at 5th St. (Phone: 7.7871: teletype: St 


SARASOTA 


Railroads: A.C.L.; S.A.L. 
Airlines: NAL 


AUDITORIUM 


Municipal Auditorium 
80! N. Tamiami Trail (Phone: Ringling 7-12)9 


Manager: Mason Baldwir 
Exhibit Areas: Arena, 10,000 sq. ft. includip 
sies 

Rental Fees: $150 to $185 per day includes ligh 
anitor, PA and a nd ning 

Ventilation: Air nditioned 

Ceiling Height: |5 ft SO ft ned 

Dimensions, Opening to "Exhibit Hall 6’ 10” wide | 
6’ 11% ft eara 

PA System: Available and ¢ anently installe 

Columns: None 

Utilities 0 220 juest 

Loading Facilities Loading platfor 

Mtg. Rms. & Capacity: Ad ng annex may t 
avarial 

Facilities for Food Functions and Banque} 
Capesity. a+ banquet p ft 900 

Parking Faciliti es: Ad ste 


Distance from Business District: T} fourth 


The Colony Beach Club moeett 


1620 Gulf of Mexico Or. Phone U 8.2 
Manager: Hert F j 

Convention Seneue Ape Fet 

Largest Group Accommodated: 22 site 
Air Conditioning: Bed i ba et 
Convention Rates: Dout 22 00.30.00 


No. Mtg. Rms. & Capacity of Largest: x 
No. Banquet Rms. & Capacity of Largest: 4 
Group Meal Rates: Breakfast 1S: Lunch: 2 


Liquor 

Charges for Mtg. Rms.: N 

Net Exhibit Space j 
Audio-Visual Aids: A C 

Sports Facilities f, sw 


Far Horizons Resort 

See Advertisement, me | 76 
Longboat Key 
Manager 
Sales Manager : hristog K 
Convention Season f Fet 
Largest Group Accommodated: 2% 


Air Conditioning: 8 


Convention Rates } 7.00.23. 

7.00 : tric A : Ae ; 
No. Mtg. Rms. & Capacity of Largest: 3 (2% 
No. Banquet Rms. & Capacity of Largest ty 
Liquor 


n 


Charges for Mtg. Rms.: Nor 
Charges for Exhibit Rms.: 25.00 
Net Exhibit Space: 3 0% 3. ft ides m 


eeting 
Audio-Visual Aids: A, D. £ H J, 4 
Sports Facilities w ng, golf f 


board, bad fishing 
Sales Representative ard Hick BA 


TALLAHASSEE 


Railroads: S.A 
PN 


Airlines: EAL, NA 


Hotel Floridan 


Monroe & Call! (P' 3850 

Manager a Da 

Convention Season: A 

Largest Group Accommedated 300 00 be 

Air Conditioni ng f be ms and all bar 

casaniien Rates 6.00.7 00 Double: 6% 
2.00 8.0 30.00 E pean 

No. Mtg ‘'on & Capacity of largest: 3 (0 

No. Banquet Rms. & Capacity of Lereest 3 x 

Group Meal Rates: Breakfast h: 20 

Liquor Ne 

Charges for Mtg. Rms 5.00.50 .% 

Charaes for Exhibit Rms.: 25.0 

Net Exhibit Space: 2.000 > f 

Audio-Visual Aids tage 30 ff 


Railroads: A.C.\ A. - 
Airlines: CAP, DA EA Mackey, NAL, NE 
NWA, TCA, TWA 


CONVENTION BUREAU / 
Convention Bureau 
x 420 | 
Ralph Chapmar Manage 


SALES MANAGEMEN! 


Hot 
Floric 


Mana 
Sales 
Conv 


Airlin 


Liquor 
Charg 
Char 

Net : 
Audio 
Sports 


Railro. 
Airline 


Hote 


Ist St 
Manac 
Conve 
Large: 


Banque 
y 
t: 4 
} 
, Y 
4 N 


MEN! 


AUDITORIUM 


Fort Homer Hesterly Armory 


Tampa, Fla. (Pt 8-3079 
Manager: ©. ¥ ne 
Exhibit Areas 26.400 
Ventilation aust 1 
Ceiling Height: 43 ft 
stem: Avaiiat 
i Sone Opening to Exhibit Hall 


Columns: None 

Utilities 22 

Loading Facilities P ft 
Location s, Size or Storage Areas 


Meeting Rooms and Sanauitian Tw 

Facilities for Food Functions ate 
2.00 

Parking Facilities: | ; 

Distance from Business Di strict 


Hotel Floridan 
905 Florida Ave 


Manager 

Convention “aid on . 

Lesgew Group Accommodated 1x 

Air Conditioning 

Convention Rates | ¥ > Or 
” ‘ 25 .00-35.0 


No, Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Group Mea! Rates k t d 


Liquor 

Charges for Mtg. Rms.: N 
Charges for Exhibit Rms 
Net t hibit Space 
Audio-Visual Aids 


Hotel Tampa Terrace 


Florida & Lafayette St 


MF only ager 
Sales Manager 
Convention Season 


Largest Grour Accommodated VW 


1 ; Y 
No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 


Charges for Mtq. Rr 
Charges for 
Net Bhibit Space 
Audio-Visual Aids 


VERO BEACH 


Airline 


Royal Park Inn 


Ponce de Leon Circle 

Manaqer w rk 
Convention Season & A 
Largest Group Accommodated 


LW é A t KW) t 
No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Group Mea! Rates ‘ t 


Liquor 
Charges for Mta Rms 
wy for Exhibit Rms 


Net Exhibit Space 
Audio-Visual Aids 
Sports Facilities ~ 
WEST PALM BEACH 
Railroads 
Airlines A NA DA A 


Hotel George Washington 
st St. & F agier Drive 


Manager 

Convention Season 

Largest Group Accommodated: 4 
Convention R ates ¥ 


No, Mtg. Rms. & Capacity of lL argest 


NOVEMBER 18, 1960 


No. Banquet Rms. & Capacity of Largest: 3 | 

Rates for Meals: Breakfast: from |.25- Lunch: 
1.50; Dinner. from 2.50 

Air Conditioning: Ent ate 

Charges for Banquet & Mtg. Rms.: None 

Liquor: Ye 

Audio-Visual Aids: [ J 

Sports Facilities: Deep-sea fishing sw ng 


on 


GEORGIA 
ALBANY, 


New Albany Hotel 


Pine & Jackson (Ff e: HE 2-623 

Manager 

Convention Sescee A 

Largest Group Aacommeda? ed: 200 00 


Air Conditioning Bed nd } 

Convention Rates | 5.00-6.50 D ible 
50 site 8.00-25.00. pe 

No. Mtg. Rms. & Seana of Lorgesh 4 (600 

No. Banquet Rms. & Capacity of Largest: 4 

Group Meal Rates: Breakfast 25: Lunct 


Liquor: Y 

Charges for Mtg. Rms.: N : 

Charges for Exhibit Rms. 5.00-100.00 
Net Ei bit Space 00% tt f € 
Audio-Visual Aids tag 8 t 6 tt A 


Radium Springs 


Radium Springs Road 
Manager sidw 
Convention Season: A ; 
Largest Group Accommodated 


Air Conditioning: 8 
Convention Rates 550-9 Of 

‘ t 1-24 .0¢ Europea 
No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates: 8 k t 2 


ATLANTA 


Railroads N 
A 2 v N g 
Airlines At DA EA NWA 


CONVENTION BUREAU 


Atianta Convention Bureau 
p ‘4 +, Bid 


A “ 


AUDITORIUM 


Atlanta Municipal Auditorium 
30 Courtland St., S.E. (JA 2-637 


Manager: 4. H.N 19 
Exhibit Areas: Arena 0,290 3. ft aft 
4 OK ft Ex. Ha bo =e Ex. Ha 
4 400 = 00C 
. = é ft R #2 
t. Sky R 50 
Rental Fees: Arena $30 ‘ sy: Taft Ha 
». x ci cy . #2 $ 
+2 ¢ #| $25 R 
R , 
“ y klift k 


Floor Load 

Ventilation 

Ceiling Height 

P. A. System: A v 

Dimensions Opening to Exhibit Hall! 


Columns N to Ma Arena x, H # 
3 2 

Utilities: 208 t, ga t w 

Loading Facilities Two forklift ¢ k 

Storage Areas: Bass t Miche 

Mtg. Rms spacit + R 


Facilities for Food Functions 

' 200 

Parking Feci ilities ted mercia 
f x”) 


Distanc e from Busi ness District: f 


| 000 


from 


ac 


tts 


Atlanta Biltmore Hotel 

See Advertisement, Page 77 
Peachtree St. N.E. (Phone: TRinity 

Manager: D. O. Beusse 


Sales Manager: Charles L. Bird 
Convention Season: Al! year 


Largest Group Accommodated: 700 (400 rooms, 
31 sites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 8.00-13.00: Double: 


11.00-16.00; Suites: 16.00; Twins: 
European 
No, Mtg. Rms. & Capacity of Largest: 24 (2,500) 
No. Banquet Rms. & Capacity of Largest: 24 


14.00-18.00. 


ene wy: Rates: Breakfast 75; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Yes 

Net Exhibit Space: 3/,000 sa. ft 4,080 on one 
floor 

Audio-Visual Aids: D H k 


Sports Facilities: Swimming 


Atlanta Hilton 
See Advertisement, Page 51 


1031 Virginia Ave., P Box 468 Phone 
POpular 7-028 telegrar AT 653 

Manager: Lioyd S. Farwe 

Sales Manager: Robert A Z jgler 

Convention Season: A 

Largest Group Accommodates: 400 (175 rooms 

Air Conditioning : Bedroor nd banquet halls 


No. Mtg. Rms. & Capacity of Largest: 8 (250 
No. Banquet Rms. & Capacity of = ay pec 8 (450 


Group Meal Rates: Breakfast 2.50 
Liquor Ye 

Charges for Exhibit Rms.: N 

Audio-Visual Aids: A, [ > H 

Sports Facilities: olf wir r 


Dinkler Plaza Hotel 


See Advertisement, Page 29 
98 Forsyth st. N.W. f é Ack 4.246 


peanne r 


South’s Supreme 
Hotel with 
Personal Touch 


Atlanta's largest Exhibition Hall—seating 
2500, located at ground level, no eleva- 
tors required and completely staffed and 
equipped. 

Banquets—20 to 2000. 


Twenty-four (24) meeting rooms 
adjacent. 


Five (5) restaurants in latest vogue. 
Nation's finest floor of meeting rooms. 
Fabulous Empire Room with dining, danc- 


ing and star entertainment. 
Arcade Shops of latest decoration. 


Suites furnished in imported fabrics and 
collectors’ items. 


Summer Garden dining and dancing. Rain- 
bow mystic lighting surrounds you. Glam- 


orous swimming pool and exotic Polyne- 
sian Lounge. 


A smoll city, within 
itself, with Southern 
hospitality flowering 


Atlanta Biltmore 
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GEORGIA 
Atlanta continued 


y 


Sales Manager: Richard Thomas 

Convention Season: Al! year 

Largest Group Accommodated: 750 
5 suite 

Air Conditioning: 

Convention Rates: 


(300 rooms 

Bedrooms and banquet halls 
Single: 7.00-12.50: Double 
10.00-16.00: Suite 36.50-41 .00 European 

No. Mtg. Rms. & Capacity of Largest: |? (2,000 

No. Banquet Rms. & Capacity of Largest: (9 


(1,500 
Group Meal 


Rates: Breakfast: 1.75; Lunch: 2.50 

Dinner 3.50 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Net Exhibit Space: 10,634 sq. ft. a 
Audio-Visual Aids: A, B, C, D, F. G, H Soe 
Sports Facilities wit nq golf. tenn riding 
Sales Representative: Leonard Hicks, Jr. & As 


Georgia Hotel 
Luckie and Cone Sts. P JA 5-350 
Manager: D r 

Sales Manager: | M 

Convention Season: Al! y 

Larges Group Accommodated: 400 (250 r 


Air Conditioning: Bar 


Convention. Rates: Single: 5.50-8.00: D 

s: 15.00-25.00 

No. "Mtg. Rms. & Capacity of Largest: 4 (300 
No. Banquet Rms. & Capacity of aooquet: 3 200 
Group Mest, Rotes: Breakfa 00 2.00 


Liquor B n 
Charges or Mtg Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 2,000 
Audio-Visual Aids: [ 


Henry Grady 


210 Peachtree, N.E A 4-33 teletype 
N st 102 

Manager 5 

Sales Manager: M Kathy W 


in SAVANNAH 
rm 


YOUR GROUP 
GETS 


GL), 


WHEN YOU 
MEET AT THE 


Mongor Het 


Service plus superb meeting-room 
facilities insure the success of 
your meeting at The Manger Hotel. 
Every detail is handled with care, 
precision and foresight by an expe- 
rienced, helpful staff. Completely 
air-conditioned, with function 
rooms for 300 persons, with entire 
floor of sample rooms . and 
Manger service at every step! 
For complete details, contact Harry Weissinger, Man- 


ager, The Manger Hotel, 36 Bull St., Savannah, Ga. 
Telephone: Adams 2-6121, Teletype: SV-4055 
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Convention Season. Al! year 

Largest Group Accommodated: 800 (465 room 
16 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.00-14.00; Double 
11.00-18.00; Suites 20.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (350) 

No. Banquet Rms. & Capacity of Largest: 8 Py 

Group Meal Rates: Breakfast 50: Lunch: 2.50 
Dinner: 3.50 

Liquor: Yes 

Net Exhibit Space: 3.3/2 sq. ft n one f 

Audio-Visual Aids: D, H J, 4 


AUGUSTA 


ees x & SG 
& F 


Southern 


EAL 
AUDITORIUM 


Bell Auditorium 


712 Telfair St. (Phone: PA 2 

Manager: J. F. Bedingfield 

Exhibit Areas: n 
Hall: 21,200 sq. ft. 

Rental eee Yn application 

Floor Load: | 000 Ibs. per sq. ft 

Ventilation: Air-conditione 

Ceiling Height: 42 ft. in Arena: Exhibition Ha 


Railroads: of Ga.;: Ga.: C. & 


c.:G 


Airlines: DAL, 


0 
P.A. System: Available 
Dimensions, Opening to nas Moll: 0 ft 
Columns: 20 ft. apart in Ex : 
Utilities: 600 Ar t 
Loading Facilities; Driv 


Location Size of Storage Areas: ’ Ba ement, 25 ft 
by 40 ft 

Meeting Rooms: Fou 

Facilities for Food Functions: Banquet for |,500 


Parking Facilities: Fair 
Distance from Business District: Three block 


Bon Air Hotel 


Walton Way (Phone: REgent 3-366 
Manager: Nathan Gaine 

Sales Manager: Bi!! Boswe 
Convention Season: Al! ye 
Largest Group Aacemmodated 800 (350 


20 
Air Conditioning: 90 bedrooms banquet 


Convention Rates n 5.00-8.00: Double: 8.00 
4.00 tes: 18.00-44 00 

No. Mtg. Rms. & Capacity of Largest: 8 (1,200 

No. Banquet Rms. & Capacity of Largest 

000 

Group Meal Rates: Breakfast SO; Lunch: 2.50 
Dinner: 3.00 

Liquor: Y« 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms: Nor 

Net Exhibit Space: 20000 sq. ft n one f 

Audio-Visual Aids: D. H, |, J 

Sports Facilities: Swimming, golf, tenr boating 


COLUMBUS 


Railroads: C. of Ga.; S.A.L.; So. Ry 
i EA 


Airlines: DAL EAL OU 
AUDITORIUM 


Columbus Municipal Auditorium 
Phone: FA 3-3636 

Manager: Hubert S 

Exhibit Areas: 
Rental Fees: For 


+ 10% whiche 
formance $150.00 
Ventilation: |4-36” E 
Ceiling Height 
P.A. System 
Dimensions, 


Opening to Exhibit Hall Ti by 92 
Columns: None 

Utilities: Ac 10-220 

teocing Facilities: Tw 2 ft. ramps at rear 


Sterene Areas: Ample 

Facilities For Food Functions: Caterer for ban 
| jet + | Yi 

Parking Facilities: | 500 cars 

Distance from Business District: 8 t ks 


Ralston Hotel 


12th St. & 2nd Ave. (Phone: FA 
Manager: O. L. Betts, Jr 
Convention Season: Al! year 
Largest Group Accommodated: 350 


rfax 2-733 


Air Conditioning: Bedrooms 


No. Mtg. Rms. & Capacity of Largest 5 (400) 
No. Banquet Rms. & Capacity of Largest: 4 (400) 


Group Meal Rates: Breakfast: |.50 
Dinner: 2.50 

Liquor: Wines and beer on 

Net Exhibit Space: 5,000 $q ft., on one floor 


Audio- venel Aids: Stage (3 by 16 ft. C,6 


Lunch: 2.00; 


4 ' 

teics Facilities: Golf tenr boating, fishing 
water skiing . 

The Wanderer 

See Advertisement, Page 78 

Jeky Island (Phone: NEptune 5-221 

Manager: J W. Astarita 

Sales Manager: Don Ma 

Convention Season: A!! year 

Largest Group Accommodated: 750 (84 rooms 
6 suites) ; 

Air Conditioning: Bedroor and banquet halls 

Convention Rates: ry 8.00-10.00; Double: 
10.00-14.00; Suite 3.00-18.00. European 

No. Mtg. Rms, & y acity of Largest: 8 (2.400) 

No. Banquet Rms. pasty of Largest; 3 (300) 

Group Meal odes Brea 1.25; Lunch: 2.25 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 7500 sq. ft. on one floor 

Audio-Visual Aids: A, 8, C D. E, GH 1 J 
7% 

Sports Facilities: Golf wimr ycling 

Railroads: C f Ga.; M.D. & Sav 7a. So. & 
E- Southern 

Airlines: DAL, EAL 

Dempsey Motor Hotel 

515 Cherry St. (Ph SHerwood 2-251! 

Manager: Wm. P 

Convention Season: Al year 

Largest Group Accommodated: 350 (150 rooms 

Air Conditioning Bedroor nd banquet halls 

Convention Rates: Single: 6.00-|1.00: Double: 8,00. 
15.00: Suite 545.3500 €£ ean 


(175 rooms, 


and banquet halls 


The WANDERER 


on 


Fabulous JEKYLL ISLAND 


600 Air-Conditioned Rooms 
Meeting rooms from 
20 to 2500 
NEW CONVENTION HALL 
- 2500 
On the Atlantic Ocean 
LARGEST INDOOR POOL 


in the Southeast 


Championship GOLF COURSES 


Seating Capacity 


Experienced Convention 
Know How 


Write or Call: 
JOHN ASTARITA 


The Wanderer 
Jekyll Island, Georgia 
NEptune 5-2211 


Convention Rates: Single: 6.00-8.00: Double: 8.00 
| .00- 00. European 


Suites: 15.00-30 


SALES MEETINGS/Part 


SALES MANAGEMENT 


Airlines 


King « 
(Phone: 
Manage 


Railroac 
Sav. | 
Airlines 


DeSot 


56 EL 
Manage 
Sales 

Convent 
Largest 


Largest 
2 sui 
Air Co 
Convent 
9.00-!: 
No, Mt 
No. Bar 
Group 
Dinne 
Liquor: 
aaron 
Char 
Net ¥ 
one f 
Audio-\ 


* H 


Railroa 
AC.L 
Airlines 


The C 


(Phone: 
Manag 
Sales } 

ven 
Largest 


ss 


3 
a 


Ns 


ENT 


No, Mtg. Rms & Capacity of Largest: 


2.00; Lu 


Grup NO Breakfast 

iquor: Yes , eB 
= es for Exhibit Rms.: |5.45-75.00 
Net Bihibit Space: 2,500 sq. ft r 
Audio-Visual Aids 


ST. SIMONS ISLAND 


S.A.L. to Tha 


Railroads: So. t Brunswick 
A Cc L + S ta 
Airlines: DA A 


King and Prince 


inte il 
Manager 

Convention Season: A J 
Largest Group Accommodated 50 


3 suite , 
Air Conditioning: 8B 
Convention Rates n 3.00- 16.00 
2,00-22.0 tes: 32.00-42.00, Euros 
No, Mtg. Rms. & Capacity of Largest: § 
No, Banquet Rms 
Group Mea! Rates: 8 
Liquor: Y¢ 
Charges for Mtg. Rms 
Charges for Exhibit Rms 
Net Exhibit Space ¥ 
Audio-Visual Aids 


Sports Facilities 


SAVANNAH 
Railroads t ) A 
Sav. & A 
Airlines: DA 
DeSoto Hotel 

5 E Liberty St 

Manager: | 5.9 

Sales Manager E. Ne 


Convention Season: A ear 
Largest Group Accommodated: 400 


Air Conditioning: 8 ind banauet 
Convention Rates } 6.00-9.% 
40 ¢ \%).4 


No, Mtg. Rms. & Capacity of Largest 
No, Banquet Rms. & Capacity of Largest 


Group Mea! Rates: 8 2 
Dinner: 2.50 

Liquor: 

Charges for Mtg. Rms.: N 

Charges for Exhibit Rms ” 

Net Exhibit Space 20 


Audio-Visual Aids 
Sports Facilities “ 


The Manger Hotel 
See Advertisement, Page 78 


Bull & Congress Sts. (Ff ¢ 

Manager: Ha N 

Sales Manager 

Convention Season yea 

Largest Group Accommodated: 
> + 


Air Condit oning: 8 


Convention Rates 


00 ¥ " 20 .00-3 . r " 
No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
Group Meal Rates 8 skfast 5- | 

vinner 2 ) 

Liquor 

Charges for Mtq. Rms N 

Charges for Exhibit Rms 

Net Exhibit Space: 4990 } 


Audio-Visual Aids 


SEA ISLAND 
Railroads : 8 - " A ' 
The Cloister 


Phone: MEF 


Manager 1 A 4 
Sales Manager: R , “ 
Convention eason t ept N 


Largest Group Accommodated 


Air Conditioning: 8 


Convention Rates } 22.00-28.00 
32.00-50.00 ‘ 44 00-54 00 A 
No, Mtg. Rms. & Capacity of Largest: 6 


No, Banquet Rms 
Group Meal Rates 


Liquor 


NOVEMBER 18, 1960 


6 
No, Banquet Rms. & Capacity of Largest: 6 
‘ e- a 


& Capacity of Largest: § 


5 


& Capacity of Largest: 3 


(750 


Ta 


~ 


50 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: A, B. C GH, | 

Sports Facilities: Swimming f te 
back riding 


HAWAII 


HONOLULU 


Airlines: Aloha, CPA 
CONVENTION BUREAU 


Hawaii Visitors Bureau 
See Advertisement, Page 79 


05 Kalakaua Ave 
r Townse j Managing Dire 
Rot sl ne vention Manager 
AUDITORIUM 


Sheraton Meeting House 
See Advertisement, Page 80 


NWA, PAA, UAL 


Waikiki Beach, P. O. Box 8146 (Phone: 937-311) 

Manager: Richard Holtsman 

Exhibit Areas: 8,037 sq. ft.: Maui Rooms, |,326 sq. 
ft.; Hawaii Room, 3,827 sq. ft.: Kauai Room, 
1,326 sq, ft.; Lanai & Molokai Rooms, 1,558 
sa. ft 

Floor Load: Unlimited 

Ventilation: Air Conditioned 

P. A. System: Yes 

Columns: None 

Loading Facilities: Ground leve ading 

Mtg. Rms. & Capacity: 5 (|,000 

Facilities for Food Functions: Banquets for 700 

Distance from Business District: ir nter of 
Waikiki Beack 

Edgewater Hotel 

2168 Kalia Rd. (Phone: 99-6464 

Manager: Jim Kanefler 

Sales Manager: Jack Gillett 

Convention Season: Al! year 

Largest Group Accommodated: 400 80 rooms 
a uifes ava sc 

Convention Rates: Single: 6.00 8.50 to 
4.00; Suites: 16.00 to 25.00 

No, Mtg. Rms. & Capacity of Largest: 250) 

No, Banquet Rms, & Capacity of Largest: 200) 

t: 1.50; Lunch: 2.50; 


Group Meal Rates: Breakfas 
Dinner: 2 to 4.00 


= TEMPERATUR, 


74° 


Wa 
: TER TEMPERATUD 


Winter Scene at Waikiki 


World's Finest Convention Spot 


A Great Sales Incentive Package 


5000 Modern Hotel Rooms 
Ample Auditorium Facilities 


Wali 


Write for information to HAWAII! VISITORS BUREAU 


2051 Kalakavo Ave., Honolulu; 212 Stockton St, San Francisco; Wrigley Bidg., Chicago; 


609 Sth Ave., N.Y.C. 


79 


fe ans ee St ee ra Ee RE 2 , ; baie oN ok wes is 


3 easy steps to 
a convention in Hawaii 


Ay eS Lo 


Choose one of Sheraton’s five world-famous luxury hotels on the beach at Waikiki 
for your headquarters. 


o __ 400 rooms - = 
HAWAIIAN 
THE ROYAL THE PRINCESS KAIULANI with th 
DIAMOND HEAD WING (500 room sin total) 


ANA — 250 rooms 
THE MSRFRIDER — 150 rooms 


q aa Be aS ie AEN TS: FARES YORE Regia | 


THE ROYAL MANOR — 100 rooms 


While in Hawaii you’ll enjoy Sheraton’s air-conditioned Meeting House, custom-designed for conventions, 
with facilities to seat 1000 or divided to accommodate 5 smaller groups in complete, sound-proof privacy. 


PON gin, Aare 'S ‘ PEI - 2 


3 Contact Sheraton’s veteran staff of experts to help you plan every 
detail — write Sales Director, Sheraton in Hawaii, or contact Mr. 
Paul Mangin, Sheraton Hotels, National Convention Headquarters, 
2206 Connecticut Avenue, Washington, D.C. They’ll gladly send you — | 
more information about Sheraton Convention facilities in Hawaii, 
or any other place, for that matter. 


ae. Ti Cok Re EE et Ee ye | 


BY JET: just 5 hours from West Coast ... 10 hours from the East Coast. BY SHIP: 414 easy days. 


SHERATON HOTELS IN HAWAI 


On the Beach at Waikiki 
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HAV 


Hon 


_— 


Liquor 
Charg 
Audio 
Stage: 


Hale 


2199 K 
Manat 
Conve 


Large: 


Liquor 
Charg 
Charg 
Audio 


Haw 
2005 


Hav 
Manac 
Conve 
Large: 


Liquor 
Charg 
Char 
Net 


Audio 


Sa 
ata 


~N 


NOV 


MENT 


HAWAII 


Honolulu continued 


Liquor 

Charges for Mtg Rms 
Audio-Visual Aids 
Stage: A 


Haleklilani Hotel 


2199 Kalia Rd. (Phone: 9-0934 


Manager: F K. K t 
Gamventor "social May pt — - 


Largest “Group Accommodated 


¥ r Conditioning: N 


Convention Rates ngle 12 00- 16.00 

400-18 20 00-26 : 
No. Mtg. “Rms. & Capacity of Laveen Is 
No. Banquet Rms. & Capacity of Largest 200 


Group Meal Rates: 8 


Liquor: 

Charges for Mtg Rms.: N 
Charges for Exhibit Rms.: N 
Audio-Visual Aids: A 


Hawaiian Village Hotel 
2005 Kalia Rd F ‘ 294 


Manager t 
Convention Season: A!! y 
Largest Group Accommodated 2 00x “K 


Air Conditioning: Bed and banauet ha 

Convention Rates nale 4.00-27.00: [{ 
6.00-29.00 00-135.00. E ” 

No. Mtg, Rms & Capacity of Largest: 3 ry 

Group Meal Rates: 8 2 OF 

x 

Liquor: Y 

Charges for Mtg. Rms.: N 

Charges for Exhibit Rms.: N 

Net Exhibit Space: 30,00 


Audio-Visual Aids: St y 60 f A 
oak Facil ties “ 
stama 


a 


If your choice 
is Hawaii... 


MAKE 


AIRLINE 
UNITED 


For reservations, see your 
Travel Agent or call 
United Air Lines 


THE EXTRA CARE LINE 


UNITED 


NOVEMBER 18 1960 


Moana & Surfrider Hotels 
See Advertisement, Page 80 


Waikiki Beach, P Box 8146 (Phone: 937-31! 

Manager: Richard Holtzman 

Sales Manager: Ge ye N. Lemrr 

Convention Season: A r 

Largest Group Accommodated : 808 (404 

Air Conditioning: N 

Convention Rates: ngie: 10.00-15.00: Double 
ble 4.00-19.00. Surfrider—Sinale 13.50 

27.50: [ 7 50-27.00 uropean 
No. Mtg. fone. & Capacity of Largest: 5 § 


No. Banquet Rms. & Capacity of ay oh 4 (940 
Group Meal Rates: Breakfast: 1.75: 00 


Liquor: Y 
Net Exhibit penne 52 sq. ft. on one f 
Audio- Visual Aids : AG. iJ 
Sports Facilities: Golf, tenn wimming 
eing ymarar 5 ng, volleyba 


Princess Kaiulani & Diamond Head 
Wing 

See Advertisement, Page 80 
Waikiki Beach, P. O Box 8146 (Phone: 937-3 
Manager: Richard Holtzmar 
Sales Manager: George N. Lemm 
Convention Season: Al! year 
Largest Group Accommodated: 078 (539 r 
Air Conditioning: N 
Convention Rates ngle 10.00-17.00; Double 
4.00 00 
No Mtg. Rens & Capacity of Largest: 9 345 
No. Banquet Rms. & SopeePy of + ge 9 050 
Group Meal Rates: Bre 2.00 

5.00 

Liquor: Ye 
Net Exhibit ,Pace: 7.480 sq. ft 


Audio- Visual ‘ids if ; J 
Sports Facilities: Golf, tenr ” 


Reef Hotel 
2169 Kalia Road (> 99.4444- T —— ey 


Manager: R K 
Sales Manager ack 
Convention Season : A 


rv) 


— ‘Group Aecommodated : 423 


Air Conditioning Bar 
No. Mtg. Rms. & Senna ‘of a » (450 
No. Banquet Rms. & Capacity of Largest B (BO 
Group Meal Rates: Breakfas 25 
Liauor 
Charges for Mtg. Rms.: Nons 
Charges for Exhi bit Areas: 35.00 per 
Audio-Visual Aids 
Sports Facilities: A!! wat ports 


Royal Hawaiian & The Royal 
Manor 

See Advertisement, Page 80 
Waikiki Beach: P. O. Box 8146 (Pt 
Manager: R Holtzma 
Sales Manager ye N 
Convention Season: A 
Largest Group Accommodated : 
Air Conditioning: N 


Convention Rates >] 7.00-32.00 
22.00-37.00 . " Ma 
550: Dout 750-1950. FE 
No. Mtg. Rms. & Capacity of Lavweet 35 
No. Banquet Rms. & Capacity of ‘ge ] 405 
Group Meal Rates: Breakfa 2.0 
+ 
Liquor Y 
Charges for Mtg. Rms.: Non f food se 
Net Exhibit Space 2. 448 ‘+ 


Audio-Visual Aids: A 
Sports Facilities f te w 


Waikiki Biltmore Hotel 


2424 Kalakeve Ave, (Phone: 9357 Telegrar 
Manager hn D. Mace 
Convention Season: A ear 


Largest Creep Accommodated : 500 (24¢ 


Conv, aitos Rates yle 0.00; Dout 3.00 
8) 

No Mtg. Rms. * Capacity of Largest: 2 (200 

No. Banquet Rms. & Capac ity of Largest 4 (50 

Group Mea! Rates: 8 b 


Liquor 

Charges for Mtg. Rms N f ea 
Charges for Exhibit Areas 5.00 to 25.0 
Net Exhibit Space 600 ft 
Audio-Visual Aids 

Sports Facilities: Sv ng bow 


Airlines: UAL, 


InAKO 


BOISE 
Railroads: U.P. S 


WEA 


Boise Western Hotel 
See Advertisement, Page 17 


Eighth & Bannock (Phone: 2-55! 
Manager: Edward G. S van 
Convention Season: Al! year 


Largest Group Accommodated: 200 00 rooms 

Air Conditioning: 50° f bedroc ail banquet 
hal 

Convention Rates: Single 5.50.9 .S0 Double 
8.50-11.50: Suites: 11.00-25.00. E pean 


No. Mtg. Rms. & Capacity of Largest: 5 (700) 
No. Banquet Rms. & Capacity of ae 5 { 
Group Meal Rates: 
Dinner 50 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: D, |, J, L 
Sports Facilities: Golf, skiing 


Breakfast 1.5 unch: 1.65; 


Owyhee and Owyhee Motor Inn 
See Advertisement, Page 17 


1109 Main (Phone: 3-46/!) 
Manager: Ba Miaullis 
Sales Manager: Jack Hyder 
Convention Season: A!! year 
Largest Group Accommodated: 200 (!00 r 
3 tes 
Air Conditioning: Bedr and banquet ha 
Convention Rates: Single 
4.00: Suites 16.00-27.00. te opean 
No. Mtg. Rms. & Capacity of Largest: 5 (350 


400 

No. Banquet Rms. & Capacity of Largest: 5 (350 
400 

Group ag Rates: Breakfast: 1.50: Lunch 75 
Dinner: 2.7 

Liquor: Ye 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,500 sq. ft. on one f 

Audio-Visual Aids: G _ 

Sports Facilities: Swimming 


POCATELLO 


Airlines: WCA, WAL 


Bannock 


105 S$. Arthur (Phone Edar 3-!260 
Manager: Ray nd A. D 36 

Sales Manager: Jack Hyder 
Convention Season: A 


Laraest Group Accommodated 300 (125 r é 
Air Conditioning: 25% bedrooms, t 
Convention Rates: Single: 5.50 ¢ C 


2 + 0.00 Suite , + 20 00 E De 
No. Mtg. Rms & Capacity of Largest: 6 (300 
No. Banquet Rms.: 6 
Group Meal Rates: B kfast 50 

Dinner: 2.75 


Liquor: Y 

Charges for Mtg. Rms.: |0.00 
Charges for Exhibit Areas: |0.00 
Net exhi bit Space 3,500 sa. ft 


Audio- Visual Aids: Stag 30 by 6 ft 


SUN VALLEY 


Railroads: U.P 


Airlines: UAL, WCA erved through Tw 


Sun Valley Lodge & 

The Challenger Inn 
See Advertisement, Page 82 
KEt hum 22311 

Manager: Winston McCrea 

Convention Season: April-N 

Air Conditioning: Nc 

Convention Rates: Single 7.00.2! .00 C 

00-18.00. American 
No. Mtg. Rms. & Capacity of Largest: 4 (475 
No. Banquet Rms. & Capacity of sore 2 (60 


5 


Group Meal Rates: Breakfast 00 
Dinner 5.00 

Liquor: Y« 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 2,400 sa. ft ° r 

Audio-Visual Aids: Stages: 20 | 5 ft. 30 by 10 
‘+- A B E Ff . ae l 

Sports Facilities: Swimming, golf, tenn 
t+ t Ww na fich na ice skatina ridina beet 

trar + Aes 
~ } + 


perfectly suited for 
your convention 


Challenger Inn 


MEETING ROOMS 


Max. Capacity 


OPERA HOUSE 500 
HOLIDAY HUT 250 
DUCHIN ROOM 100 
Numerous smaller rooms 20 to 50 


BANQUET ROOMS 


Max. Capacity 


LODGE DINING ROOM 350 
CONTINENTAL 600 
RATES 
AMERICAN PLAN 

LODGE INN 


Per person, two in 


$16 a room 


$19 per person, single room 


18 
$21 


(European Plan rates on request) 


CAPACITY 


Sleeping accommodations for 500 persons 


Owned and operated by 
UNION PACIFIC RAILROAD 
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Sun Valley Lodge 


Planning a spring or fall conven- 
tion? One of the many reasons you 
will want to consider Sun Valley is 
that here you can't lose any dele- 
gates. No big-city problems such as 
having members housed at other far- 
away hotels...delays of waiting for 
taxicabs, or traffic jams. 


Along with excellent meeting facil- 
ities and room accommodations at 
Sun Valley Lodge and Challenger Inn 
there's a wide and wonderful variety 
of fun for all—including outdoor ice 
skating, golf, riding, swimming, fish- 
ing and skeet-trap shooting. 


for reservations 


or additional on rates, 
seasons and activities, let us send you 
our color convention booklet. Address 
Mr. Winston McCrea, Mgr., Sun Valley, 
Idaho or Union Pacific Railroad, Room 
2711, Omaha 2, Nebraska 


information 


ILLINOIS 
CHICAGO 


Railroads: G.M. & O.; Santa Fe; Balt. & Ohio 
Burl.; Chi. & E. | Cc. & N.W.:; Chi, & 
Ind.; Chi. Gt. W.; Ch ind. & Louisv.; CM 
St. P. & P.; Erie; Grand Tk.; Ill. Cent.; Mich 
Cent.: N. Y. C & St. L.; Penna.; Wab.; Ca 
I.W.;' B. of C. & O.; CA. & EL: Cy 
Ch. S. Sh. & B.. C.N.S. & M.; CRE gy! 
IN: M. Jn; B. & O. C. T; CCC. & SL 
N.Y.C.; C.R.1. & P.; Ind. Harbor Belt; Soo Ling 


Airlines: AAL, BNF, CAP, CAL 
DAL, EAL, LCA, NOR 
TWA, VAL 

CONVENTION BUREAU 

Chicago Convention Bureau 

134 N,. LaSalle St. (2) 

Chester A. Wilkins, Executive Director 


AUDITORIUMS 


Chicago Coliseum 

1513 S. Wabash. (WAbast 
President-Mgr.: Fred M.M 
Exhibit Areas: 82.00 sq. ft sin floor: 21.709 


7.59 
4-504 


sq. ft., ba v 

Rental Fees: On apr 

Floor Load: |50 |t 

Ventilation: Natural and artif 
Ceiling Height: 16 ft. to 90 ft 
PLA. Tieton: Availat 


Dimensions Opening to Exhibit Hall: 12 ft by 
2 ft.- 16 #. by 18 fF 

Utilities: AC t, any pacity: gas, wate 
jrainage 

Loading Facilities 

Storage Areas: Ample 

Meeting Rooms and Capacities: C eum, 9.000 
North Ha 4,000: §£ n, | 

Facilities for Food Functions sterer for ban 

ot § 5 00 


International Amphitheatre 


See Advertisement, Page 83 
4lst and S. Halsted Sts. (YArds 7-5580 
Manager: Mert E. Thave 
Exhibit Areas: 585 000 


AN 
UNMANNED 
BOOTH 


CAN COST YOU MONEY 
IN LOST SALES LEADS! 


Wherever your convention or 
sales meeting is held there's 
@ Manpower office to supply 
temporary booth attendants or 
any other convention help you 
need to relieve or assist your 
sales people. 


LOW HOURLY RATES. 
OFFICES IN 200 CITIES 


manpower, inc. 


Write for free booklet on our 
unique Convention Services 
826 N. Plankinton Ave. 
Milwaukee, Wisconsin 


| 
| 
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Rental Fer 
Floor Loe 

Ibs. per 
Ventilatior 


Dimension 
by 16 ft 
Elevators: 
Columns : 
26 ft, by 
Utilities : 
any Car 


Meeting 
Arena 
Facilities 
Parking F 

Distance 


miles 


McCor! 


208 South 
Manager : 
Exhibit Ai 
Rental Fe 
storage 
Fioor Loa 
Ventilatio 
Ceiling H 
PA. Syste 
Dimensior 
Elevators 
Columns, 
Current a 
or DC 
Loading 
90 ft. o 
Location, 
Number 
5.000 
Facilities 
for 5 
Parking F 
Distance 


m 


Fo 


Ne 


NOVE 


MENT 


Rental Fees and Services: n apr it 
Floor Load: | nlimited oranda 80 
bs. per sa. * 
vatiation: Natural and forced air: Arena 
te J Yitioned a 
Ceiling Height 4 ft. 23 ft. 87 f.. 20 
P.A, System : mair er and ad 
Dimensions, Opening to Exhibit Hall 4 ft. hiat 


by '6 h 
Elevators: Two, 8,000 
Columns : rt pap hy ' 
J it 


utilities: 73 wat 
leading "Facilities Ra 


Meeting Rooms and Capacities 
Aren ; 

rocilities oe "Food Functions 2 OOK 
Parking Facilities: 7,50 

Distance from Business Di sirict 


McCormick Place 


208 South LaSalle St 
Manager: . 
Exhibit Areas 10,000 
Rental Fees Ww 


nae 


Fleer Load: 406 
Ventilation: A 
Ceiling Height 
PA. System: Y¢ 
Dimensions, Opening to Exhibit Hall 
Elevators: Al! f t } j 

Columns, Location and Dimensions 


Current and = 


lities Available 220, 440 A 


Loading Fac lities: R 

Location Seo "of Storage Areas: 200 00 

Nu as sell of Meeting Rooms and Capacities 
000 


Faci ties for Food Functions 
On 


Parking Facilities ‘ 
Distance from Business District 


FLY 


UNITED 
JETS TO 
CHICAGO 


From 18 
major eastern and 
western cities 


For reservations. see vour 
rr . 
l'ravel Agent or call 

United Air Lines 


THE EXTRA CARE LINE 


UNITED 


Gm 
® 


NOVEMBER 18, 1960 


MOST MAJOR EXHIBITORS 


know the extra "sell" and savings by 
showing in AMERICA's heart-land 


Chicogo Automobile Show 
Chicago National Boat Show 


Chicago Sportsman's and 
Vacation Show 


International Livestock Exposition 


ond Horse Show 
International Kennel 
Club Dog Show 


International Dairy 
Show and Rodeo 


National Metal Exposition 


International Heating ond 
Air-Conditioning Exposition 


Republican and Democratic 
National Conventions 
National Packaging Exposition 
Materials 
National Machine Tool 
Builders’ Show 
Road Builders’ Show 


Handling Exposition 


and other leading 
expositions 


home of the 
internationally famous 


SIRLOIN ROOM 


where the steak is born 


Private dining rooms and 
meeting rooms 

Four Seasons and Harvest 
banquet rooms 

Postillion Room for 
private meetings 

Saddle and Sirloin 

Club facilities 


exhibitors and conventioneers know that the 
savings in travel by using Chicago's great 
Amphitheatre . . . plus the convenience of 
adequate hotel facilities . . . make budgets 
stretch farther and produce more dramatic 
sales results! 


No Reason Why... 


Your Very Next Convention 
or Sales Meeting Should Not Be 
in The Internationally Famous 


International 
Amphitheatre 


is the 
natural spot for your next meeting. The Inter- 
national 


Chicago . . . the convention city .. . 


Amphitheatre has the facilities to 
accommodate meetings, conventions and exhi- 
bitions of any size. 


585,000 Sq. Ft. Exhibit Space 

Air Conditioned Arena Seats 13,500 

New Public Address System 

Parking for 7,500 Cars 

Individual Halls 4,000 to 180,000 Sq. Ft. 
15 Minutes from the Loop 


Direct Your Inquiries To 
M. E. Thayer, General Manager 


Many Smaller Rooms 
Available . . . 

Adjoining Nationally 
Famous Restaurants 


Adjoining the Amphitheatre . . . 


Stock Yara Inn 


A charming atmosphere tevelag some of the world’s 
most famous lete facilities for sales 
meetings, banquets and ae dinners for groups of 
25 to 800. It will pay you to write for literature, 
plats ond banquet menus. 
Direct Inquiries to 
Mr. Robert Foss, General Manager 


nternational AAmphitheatre 


42nd and Halsted © Chicago 9, Illinois 
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SIT] } ‘OR ILLINOIS Charges for Mtg. Rms.: 25.00-75.00 if less than % 
: ‘ house guests 
Chicago continued Charges for Exhibit Rms.: 25.00-75.00 if less thee | 
ouse guests - 
Net Exhibit Space: 1,800 sq. ft. on one floor: ip, eae 
: udes mtg ‘ 
S| I( 'CESSFI Navy Pier Audio- Visual Aids: Stage: 15 by 8 ft, A, C s| 
. & candy 
— “oe and Grand Ave. (RAndolph 6-8000 aoe Facilities: Solf, swimming 
Manager: John J. Man ey, Port Manager 7 
Exhibit Areas: 350,000 s Ascot Motel 14 
Rental Fees and Services: On application — Advertisement, Page 85 
eee Floor Load: 100 bs. per sq. ft 3. ‘6! 
P.A. g Be, Availat Ph , Larry Licalz | 
Dimensions, Opening to Exhibit Hall: 145 ft, by Convention Season: A ) 
c 4 tt . — Group accommodated : 300 (150 room { ‘ 
olumns: None te | 
Utilities: Electricity, gas, water Air Conditioning: Bed f and banquet halls 
Storage dovens Ul pe Nebeane doors ©97'00-22.00; ‘Surtes: 2000-35,00. European ens 
000 sq. ff. . 22 Suite 2A European 
ne bee and. a 300 to 2,500 No. Mtg. Rms. & Capacity of Largest: 5 (409 
oer ing poe ities: Seve >usand ca No. Banquet Rms. & Capacity of rye: 6 (3H 
istance from Business District : 5 mile Group Meet Rates: Breakfast: 2 h: 3.0 
Prudential Buildi itori Liquor: Yes 
enne Building Auditorium Charges for Mtg. Rms.: 25.00-200.00 
See Advertisement, Page 84 Ser Es for Exhibit Res 25.00-200.00 } 
a East Randolph Drive (1) (Phone: WHiteha Net xhibit sone },000 sq. ft. or © Noor; ip 
2800, Ext. 243) 
aia M . S Sports Facilities : ” } zhtseeing 
Exhibit Areas and Square Foota e of Each A ‘ 
Bagg gg vats ie Avenue Motel 
= a4 Load: 100 bs per sq. ft See Advertisement, Page 85 
Gelling Halabi: Auditeriom. 21° 9: Foyer, 9 1154 S$. Michigan Ave. (Pt HA 7-6200; tele 
PA System: Yes J cth Clg # "<i + 
Dimensions, Opening to Exhibit Hall: 8’ x {0 peg ot Me ee 
Col umns, Location and Dimensions: Six, 3 soscodist sea, heal, : | 
-~. & Gon. we Convention Season: A a = 
Seren and Utilities Available: 0, 220v ted Largest Group Accommodated : 200 (75 rooms, 1h} 
Poa Facilities: Street entrance Air Conditioning: 8 > a 
Facilit ies for Food Pencilons: Banquet for 500 wary crs Rates en eh ~ oi ae 
No. Mtg. Rms 4 Capacity of Largest: 4 (125 
Distance from Business District No. Banquet Rms. & Capacity of Largest: 4 (12 
; a Group Meal Rates: Breakfast 50 h: 29 M 
Hotel Ambassador Liquor: Yes | = 
1300 N. State ey Phone: SUpe 1.7200 Charges for Mtg. Rms.: N 50 minimum} 
Manager: Max B ao she R z 
Sales Manager: Robert Byfield Charges for Exhibit Rms VOnG ad nomen 
Convention Season: Al! year wer’ = 
Largest Group Accommodated: 400 (225 $ Net Exhi bit Space em ’ ® 
Air Conditioning Bed snd banquet ha Audi io-Visual Aids g ‘ 8 ft. A.C, 6 
Con ¥-x-y> Rates Single: 5.00-18.00: Double 
9 s: 32.50-125.00 a te Soule Facili ties ~ 
No Mtg = . Capacity ‘of Largest ) (600 . 
No. Banquet Rms. & Capacity of Largest Bismarck Hotel 
400 See Advertisement, Page 84 
Group Meal Rates Breakfast: 3.00 i7| Ww Randolph St. Phone: BE 64-0123 
- . wend Manager: W tma 
Liquor: Y« D : 
i : . Pv 7 Sales Manager: P e Browr 
Audio-Visual Aids: A, C, [ ? Convention Season: A 
Acres Motel — Group Accommodated 1 OOK 0 rooms, | 
Air Condi itioning: Bedr r snd banquet halk 
CHIC GO’S 5600 N. Lincoln Ave, (Phone: — “- Convention Rates: ngle D Double 
A incoln Ave. (Phone 2.50-20.00 32.00- 125 pean 
Manager: Jar nning No. Mtg. Rms ‘k Be “a [Peg 12 (2% 
Sales Manager: irry Lica No. Banquet Rms. & Capacity of 5 th 5 (@ 
Convention Season ept 5 Group Mea! Rates: Breakfast: 2.75 ch: 3B 
Largest Group Accommodated: 125 (65 0 a 
Liquor: Ye ” 
Air. Conditioning: Bedr and banquet Net Exhibit Space: 4.000 sa. ft ne floor | y 
Convention Rates : n.-Sept : ng 2.0 Audio-Visual Aids: Stages: 75 by 36 ft.. H dh) 
5.00: [ t 00-20.00 te 22 .50-35.00 | 
AUDITORIUM os (eis pues coee: 26 = Conrad Hilton 4 
2.00 sit 20 0-3 tur r . 
No. Mtg. Rms. & Capacity of Largest 00 See Advertisement, Page 51 _— 
No. Banquet Rms. & Capacity of ae: 6 720 Ss Michigan Ave. (Phone: WAbash 2-440 
Group Meal Rates: Break 23 ? 
, Manager: T 3 P. McNa 
. Accommodations for up kaeeees. 9 Sales ger: Thon M. E. King 
to 1100 people. . . catering 
service for 425 seated guests a - 
... raised stage 40-feet wide, rO 70 WANT ») }) ’ 
20-feet deep... modern ~ os AA 4 oles 
lighting and public address ie IN CHICAGO 
system ... projection booth. Sele aS , 
SMALL GROUP MEETINGS 
For reservations, call: 250 or less 
WHITEHALL 3-2800, EXTENSION 262 
’ sMALL CONFERENCES are 
THE our BIG MEETINGS 
Tr 
PRUDENTIAL 
‘ a | 
BUILDING 
550 Air-Conditioned WM. B. HORSTMAN, Gen. Mgr. +» ROBERT R. CARRA, Mg 
Guest Rooms PAULINE BROWN, Sales Mgr Indi 
Randoiph Drive, just 


east of Michigan Avenue 
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In.Chicagoland 


Pr mg, rT | Be ARISTOCRAT 


AVENUE MOTEL 


Michigan Ave. at 12th St. Now Open—100 rooms I N N S of A M E RI CA 
= AS HK Procent... 


= We N 
8 5 NEW MOTELS 
IN CHICAGOLAND 


To Serve Your Group Meetings 


The Aristocrat Inns were designed and built with 
the group meeting in mind. They are ideally located 


throughout Chicagoland — convenient for all busi- 
nessmen. Each Inn embodies the features and 
, —~ oa commercial facilities of the large metropolitan hotel 
ne with the comfort, informality and luxury of the resort 
ASCOT MOTEL motel. 
Michigan Ave. at 11th St. Open May 1961—225 rooms There are 875 rooms . . . 650 are in downtown 
= Pe Leet, Chicago. Banquet rooms will accommodate 600 — 
online 500 seat theatre, too. 


nid Features are: free parking on premises, with 
' direct access from parking to meeting room floor; 
newest meeting room equipment — visual aids to 
dramatize your message with sight and sound; swim- 
ming pools; putting green; complimentary television, 
radio, and wake-up coffee in each room; free ice 
cubes from conveniently located dispensers; excel- 
lent restaurants, cocktail lounges, and catering 
service specializing in a range of taste-tempters 
from sandwiches to fine gourmet dishes; 24 hour 
switchboard service, self-dialing telephones, room 
service; and extra large guest rooms, hospitality 
suites, kitchenettes and apartments with ultra- 
modern decor. 


vr } iia SM | ARISTOCRAT 


Michigan Ave. at 8th St. Open February 1961—325 rooms 


INNS of AMERICA 


For information call or write: 
Lawrence Licalzi, Director of Sales 
5600 No. Lincoln Ave., Chicago, Illinois 


WESTPOINT INN ACRES MOTEL 


Indiana Tollroad & Rt. 41 Hammond, Ind Open March 1961—125 rooms 5600 No. Lincoln Ave. Now Open—100 rooms 
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ILLINOIS 
Chicago continued 


Convention Season: A 
Largest Group ‘Accommodated: 


Air Conditioning: Bed 
Convention Rates 

4.50-30.00: S 
No. Mtg. Rms. 
No. 


mé and bena 
Single: 
30.00-300.00. Eur 
& Capacity of Largest: 
Banquet Rms. & 


Group Meal 


Rates: Breakfast: 2.50 


Liquor: Y 

Charges for Exhibit Rms. 
Net Exhibit Space: 40,00¢ 
Audio-Visual Aids J, Kb 
Sports Facilities " 3. fishing 


The Drake 


See Advertisement, Page 87 

140 E. Walton 1.2200 
Manager: E f k 
Sales Manager E.R 
Convention Season: A 
Largest , Group Accommodated : 800 (300 
Air Condi tioning 
Convention 

3.50-22.00 28.00-60.00 E ’ 
No. Mtg. Rms. & Capacity of Largest: 7 (800 
No. Banquet Rms. & Capacity of Largest 4 (750 
Group Mea! Rates: 8 kfa 2.75 Rw: aa 


Rates: 8.00- 16.00 


Liquor: 
Charges for Mtg. Rms.: N f 
Charges for Exhibit Areas: 50.00-60.00 pe 
Net Exhibit Space: 5 450 3 
eparat 
Audio-Visual Aids 
Hotel Representative: Howard F. Dugan A 


Edgewater Beach Hotel 


See Advertisement, Sogo 20 
5300 Sher idan Rd. P L zk 6000 


Manager 
Sales Manager 
Convention Season: A 


32 (2,500 
Capacity of Largest: 32 


Largest ae Accommodated: |,200 (600 ro 
160 


Air Conditioning: 50% bedrooms and banquet 

Single: 9.00-18.00: Double 

00: Suites: 20.00-37.00. European 

No. Mtg. Rms. & Capacity of Largest: 35 (900 

No. Banquet Rms. & mare ee of Largest: 25 (600 

Group "Mea re ee Breakfast: 2.25: Lunch: 3.00 
Dinner 

Liquor: Fa 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq. ft n one flo 
ncludes mtaq 

Audio- ‘oe Aids: 


Gaavestion Rates: 
12.00-24 


Staae 
L 
Sports Facilities: Swimming, tenn s, shuffleboa 
Essex Inn 
See Advertisement, Page 85 


pen Ma 5 
800 Ss. 


Michigan Ave. Pr 
Sales Manager: Larry L 
Convention Season: A 


Largest ,Group Aanommedated : 350 (200 r 

Air Conditioning: Be drooms and banquet ha 

Convention Rates 4.00-18.00: [ 
8.00-26.00: Suites: 25.00-45.00. Europear 


No. Mtg. Rms. & Capaci ity of Largest: 8 0 
No. Banquet Rms. & Capacity of rye & (12 
Group ~~ Rates: 8 h 35 
ener: Y 

Charges for Mtg. Rms.: 25.00 
Charges for Exhibit Rms.: 
Net Exhibit Space 4,000 


Sports Facil ties: wimming 


Executive House 
See Advertisement, “ae 86 


71 E. Wacker Dr. (Phone: FI 6-7100: teletype 
Manager: A. M. Quarles 
Convention Season: Al! year 
Largest ,Group Accommodated: 800 (350 
50 
Air Conditioning Bedroor nd banquet | 
Convention Rates: Single 4.00-21.00; Double 
8 00-25.00 bg 35 .00-47.50 pea 


No. Mtg. Rms. & Capacity of Largest: 5 ((59) 
No. Banquet Rms. & Capacity of Largest: 5 ( (120) 
Group Meal Rates: Breakfast: 2.50 nch: 3.by 
Dinner: 4.50 ‘ 
Liquor: Yes 
Net Exhibit Space: 2,064 sq. ft 28 sq. ft 
hatte. Visual Aids: GH, 1, L | 
LaSalle Hotel 
See Advertisement, Page 86 
10 N. La Salle (P e: FR 2-0700 
Manager: Allan Stubbins 
Sales Manager: W. Fred Puffer 
Convention Season: A!! year | 
Largest Group Accommodated 2.00 000 
50 
Air Conditioning: Bed it t halls 
Convention Rates sing ?.50-15.50: Double | 
1 1.00-19.00 00-85 .00 pean i 


No. Mtg. Rms. & ‘Capacity of Lesueat ? (1,000 


No. Banquet Rms. & Capacity of Largest > (475 

Group Meal Rates: Break 2 3.25 
Dinr 

Lauer: 


Audio-Visual Aids 


Morrison Hotel 
79 W. a St. (F FRank 2-94600: tele } 


1c 
weneees John 8 
Sales Manager 
Convention Season 


Largest Group Accommodated 3,500 867 
mK A | 

Air Conditioning: 8 and banquet hall | 

ee Rates Si magne: 6.50-13.50 Double: | 
10.50-24 5.00 pean 

No. Mtg , e & Capacity of Lar oon 00 (2.000 

No. Banquet Rms. & Capacity of Largest: (09 

Group Meal Rates: 8 
Dinne 4X 

Liquor: Y« 

Charges for Mtg. Rms.: N 

Net Exhibit Space DOO f 5 000 


Audio-Visual Aids 


Oxford House 


See Advertisement, ot 86 | 
225 N. Wabash Ave. b-é 


Manager : € 


For Chicago Meetings 


CHP OHHOE HOSE OOOO EEE EEE EEE EEE S EEE, 
%e 
7 
. 


Drive-In Parking « Restaurant and Lounge 
Private Meeting and Banquet Rooms 
Write for colorful brochure 
EXECUTIVE HOUSE 
Dept. SM, 71 E. Wacker Dr., 

Financial 6-7100 
A. M. QUARLES, General Manager 

* 
° Opening early 1961 é 
* another EXECUTIVE HOUSE ” 
* Washington, D.C. oe 


Chicago, Il. 


. 

. . 
- 7 
es eo 
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oe “WHY ARE WE MEETING 


AT OXFORD HOUSE ?” 

“Newest hotel in Chicago.” 

"Convenient Loop location.” 
“Free inside parking.” 

“Full facilities.” 

“AND THE LARGEST, MOST LUXURIOUS 

HOTEL ROOMS IN ALL cmicaco."@ 


Elegant decor, 
fabulous furnishings (even “day-long” 
chairs) and customized service make 
group meetings at Oxford House 
both memorable and productive. 

Write or phone for full information. 


E. J. TOOLE, General Manager 


Oxford House 


225 North Wabash «+ Chicago 1 
Financial 6-6585 ° TWX CG2334 
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hold 

your next 
MEETING 

at the 


Teletype CG28 


Complete facilities adaptable to any 
type of function 


Personalized attention to every detail 
Convenient to railroad terminals 
Located in the center of 

downtown Chicago 

Gracious, modern atmosphere, 
plus traditional LaSalle hospitality 


+ +e © 


TE 


write for new brochure showing room 
charts, floor plans and full details 


SALES MANAGEMENT 


NOV 


Most pleasant place in 
~  CHICAGO...nicest, too 


+ — Ss 


{ the perfect setting for 
4 your next convention 


Everything is arranged for your convenience in the colorful quiet of The Drake. 


The charming decor, the thoughtful service . . . and of course, complete air condi- 
tioning and your own TV set. No hotel in the midwest can match The Drake for 
unsurpassed convenience, location, and facilities. “Luxury at the lake,” some of 
our friends call it. And your organization will be pleased to discover that this 
luxury actually costs no more than ordinary hotel service. Try it for your next 
meeting, large or small. The Drake takes good care of you. 

Facilities? 4 major meeting rooms accommodating up to 800 e 16 committee 
rooms for functions of 12 to 300 e 700 guest rooms e 100% air conditioned 
e Superb restaurants and banquet facilities. May we tell you more? Phone or 
write for brochure. 


THE DRAKE atthe Lake 


LAKE SHORE DRIVE AND UPPER MICHIGAN AVENUE 
SUperior 7-2200 Teletype No. CG1586 
G. E. R. FLYNN, Vice President-Sa/es ° H. B. RICHARDSON, Convention Manager 
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» Rm ne mamma 
TWA puts wings on convention planning 


rt 


Centrally located, Chicago is an ideal place tor the facilities best suited to make vour meeting 


your convention. And TWA offers the ideal an outstanding success ...accommodations for 


way to fly there. With its superb Jets...and its large or small groups... relaxing recreation. 
magnificent Skyliners ... TWA serves 70 major For information about TWA’s Convention 
cities from coast-to-coast in the United States. | Planning and Transportation Service, call your 


TWA offers every assistance, from selecting nearest TWA office now. Or write today to the: 
the site to round-trip transportation. TWA’s | TWA Convention Sales Manager, Trans World 
Convention Bureau specialists help you to find —_ Airlines, 380 Madison Avenue, N. Y. 17, N. Y. 


FASTEST COAST-TO0-COAST 


ey %& i 
yr =. ——_ : 


THE SUPERJET AIRLINE™ 


The only airline flying across the United States in 4 hrs. and 30 mins. 


*TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc 
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ALL ROOMS AND SUITES 
AIR-CONDITIONED TOO! 


The Sherman has added 10,000 square feet to its 
already large convention exhibit space. The total is 
now 50,000 square feet . . . all on one floor and all 
air-conditioned. No time lost racing around town .. . 
no stair climbing . . . no crowding into elevators. But 
single-floor convenience isn’t all. The Sherman also 
FL Oo offers 27 air-conditioned meeting rooms accommodat- 

ing 10 to 2,000, plus exceptional banquet facilities 


for functions of any size. 


e@ 1,501 redecorated rooms, all air-conditioned. 
e@ Radio in every room—TV in many. 


PUT ALL YOUR @ World-famous restaurants: The Porterhouse, offering 


Fee pa te wonderful steaks— Well of the Sea, seafood flown fresh 
rey PEOPLE rm BaetrR daily from the principal rivers, lakes, and oceans of the 
ty world. And for exceptional food at considerate prices, 

the smart Celtic Grill and Cocktail Corner are long- 
time favorites of Chicagoans and visitors. The Coffee 
Shop and the Snack Bar provide excellent meals quickly. 
e@ The Sherman is in the heart of Chicago's shopping, 


} ] oO F theater, and financial district. 
e@ Drive-right-in convenience—the only hotel in Chi- 


cago with on-premise garage facilities. No waiting for 
busy doormen when you arrive... no waiting for de- 
livery when you leave. 


Danny Amico, Vice President and Director of Sales, backed 
by highly qualified staff, is on hand day and night to attend ity 

to all your convention requirements. For help in planning 
your next convention, phone, wire or write Danny. 


Chicago’s Most Convenient Hotel 
us COMPLETELY AIR-CONDITIONED 


a Randolph, Clark and LaSalle Streets - Telephone: FRanklin 2-2100 - Teletype: CG 1387 


nes, Inc | 
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ILLINOIS Palmer House Pick-Congress Hotel 
: . See Adverti +, P 51 520 S. Michigan Ave. (Phone: HArrison 7.3 
Chicago continued caleep-anagvtes _ Manager: William J. Burns an) 
State & Monroe Sts. (Phone: RA 6-7500; tele Sales Manager: Robert H. Lesman Airlir 
Sales Manager: Derio N graph: CG 187) Convention Season: All year DA 
Convention Season: Al! year. except Jan. & Jun. Manager: Robert M. George —e Group Accommodated: |,500 (700 room: Tw 
. ' Sales Manager: Alvin W. LeFaivre suites) . 
a yp te Accommodated: 346 (173 rooms Casveniinns lage a Ale Condmening: Bedroome and banquet hall OH 
» iby : : — onvention Rates: European 
Air Conditioning: Bedrooms and banquet halls oo ae ntaet 1 No. Mtg. Rms. & Capacity of Largest: 20 (2.0 
Cosventine Rates: Single: 16.00-18.00; Double Air Conditioning: Bedrooms and banquet hal a? — Rms. & Capacity of Largest: » 
18.00-22.00; Suites: 30.00-50.00. European : Spe , : ‘ | Mane 
. Convention Rates: Single: 7.00-18.00; Double Group Meal Rates: Breakfast: 2.50: Lunch: 3m. | 3 
No, Mtg. Rms. & Capacity of Largest: 6 (125 14.50-23.00: Suites: 27.00-110.00: Twins: 16.50 le 459 ° unch: 3.0; | BM ve 
No, Banquet Rms. & Capea of Largest: 25) 27.00. European Liquor: Yes Seles 
Cp. Meal fetes: Breakfast: 2.00: Lunch: 3.00 No. Mtg. Rms. & Capacity of Largest: 23 (2 Charges for Mtg. Rms. 20.00-740.00 Conv 
inner No. Banquet Rms. & Capacity of Largest: 23 Net tye 24.00 sq. ft 4,000 mez. Large 
Bare Y (1,700 ee Me a - ~ 13 
Charges for Mtg. Rms.: 30.00-50.00 ee Mee Rates: Breakfast: 2.75: Lunch: 3.50 To Aids: Stage: 16 by 20 , SH, I, Air C 
Charges for Exhibit Rms.: 22.0 ecient 14. 
Exhibit Space: On several floors Net Exhibit Space: 22,000 sq. ft. on one floor Sheraton-Blackstone No. } 
Audic-Visual Aids: H, |, L Audio-Visual Aids: D, H, |, J, K, L See Advertisement, Page 90 i S 
636 S. Michigan (Phone: HArrison 7-4300: tele. Din 
graph: CG i | 
Manager: Douglas M. Boone 
Sales Eheseeer? Richard W. Dav — 
Convention Season; Al! year 
Largest Group Accommodated: 300 (128 rooms 
25 suites : 
Air Conditioning: Bedrooms snquet halls 
Convention Rates: Single: 8 8.50 20 : Double: 
6.00-25.00: Suites: 40.00-100.00. European 
No. Mtg. Rms. & Capacity of Largest: |2 (400 
No. Banquet Rms. & Capacity of _Largest: ee 4 
Group Meal Rates: Breakfast: 2.50; Lunch: 3.0) 
Dinner: 5.00 
Liquor: Ye » 
h Charges for Mtg. Rms.: None 
the proudest name in HOTELS Net Exhibit Space: 2,420 sa. ft. on one floot 
ere 
Audio. Visual Aids: H, |, J. L 
Sales Representative: Leonard Hicks, Jr. & Ase 
ate 
Sheraton Towers 
See Advertisement, Page 90 
505 N. 8 or Ph ne: WH'te Hall 4-4/0) 
telegraph CGC 
Manager: Lioyd arswe 
Sales Manager: Tom McDonald 
Convention Season: Al! year 
Largest Group Accommodated: 2.000 (900 rooms Huge 
00 suite ' 
Air Conditioning Bedrooms and Conve 
~ Convention Rates: Single: 8.00-'5.50 2.0 has o 
g 6.00 site 7.25-125.00; Twins 3.35-19.0 
be Eu 
A No. Mtg. ‘fms. & Capacity of Largest: 20 (| 0) | 
a No. Banquet Rms. & Capacity of Largest: 20 (| 40 
e aT Group Meal Rates: Breakfast: 2.75: Lunch: 3.3% hea 
ty y 50 us' 
i " . Liquo ' 
=e et Net Exhibit Space: 24,000 s $+ 2,000 on one} next 
ote , § fron 
: et Audio-Visual Aids: A, B D €, F, 6. H J 
K | j 
h Sports Facilities: Swimming | 
:? Sales Representative: Leonard Hicks, Jr. & Ass 
“s prov 
Hotel Sherman 
See Advertisement, +9 4 89 i 
New 


; 


Randolph & Clark Sts. (Phone: FR 2.2100; teletype | 


- aS oe Manager er 6 srrett | 
IN CHICAGO — TWO FAM ED Sanverton Seas, Ali yonrs, | | = 
Ss dd E RATON HOTE LS nS roup erpergeres 2,200 (1,200 room { 


Air Conditioning Bedrooms and banquet hails Mannh 
. 4s _ Cc ti Rat Sir ).45-15.45: Double jannhe 
SHERATON TOWERS: On beautiful Michigan Ave. 600-room addition, open 1100-22-00: Suites: 25.00-90.00 VAnder 
in -1961, will k t fj +] : . No. Mtg Rms. & Capacity of Largest: 27 (200 
in mid-1961, will make it city’s finest luxury convention hotel. Magnificent grand No. Banquet Rms. & Capacity of Largest: 2 (| Sil 
ballroom accommodates 1600 for meetings, 1200 for banquets. Direct elevator Group Meal Rates: Breakfast: 2.50; Lunch: 3) Sm 
to ballroom handles heavy equipment and exhibits. Other function rooms for Mh ny “og —— 
15-1500. Beautiful 13th A : . Charges for Mtg. Rms.: None { 
5 utifu oor swimming pool. 450 guest rooms with 600 more Gieabans For Hebinlt fens: 25.08 | 
in 1961 Net Exhibit Space: 50,000 sq. ft. on one floor | 
Audio-V | Aids: A, B,C, 0,E&,F, GH 
Lloyd B. Carswell, Genera! Manager Thomas J. McDonald, Sales Manager ee ' 
Stockyard Inn 
THE SHERATON-BLACKSTONE: One of the world’s most celebrated hotels y 
: See Advertisement, ie 83 
— famed for political and business conventions. Old World elegance — com- 4178 South Halsted St. Phone: YArds 7-5580) 
: , sent ‘ Manager: Robert +) 
bined with complete convention facilities. 400 bedrooms and suites. Convention co Al v 
Douglass M. Boone, General Manager Richard W. Davis, Sales Manager Largest Group Accommodated 300 (175 rooms i 
Air Conditioning 0 banquet and meeting room | 
20 bedr« 
Sheraton Hotels in the U.S.A., in Hawaii and Canada Convention Rates : Single: 3.00; Double: 5m 
Suites §.00-35.00. Euror : 
EAST Providence MIDWEST Akron SOUTH Los Angeles Toronto No. Mtg. Rms. & Capacity of ‘Largest: 16 (800) 
New York Springfield Chicago _ Indianapolis Lovisville Pasadena Niagara Falls No. Banquet Rms. & Capacity of Largest: 16 (a 
Boston Albany Detroit French Lick, ind. Dallas Portland Hamilton Group Meal Rates: Breakfast: 2.00: Lunch: 28 
Washington Rochester Cleveland Rapid City New Orleons HAWAII OVERSEAS Dinner: 3.50 5 
Pittsburgh Buffalo Cincinnoti Sioux City Mobile Honolulu Tel Aviv, Israel Liquor: Ye R 
Baltimore Syracuse St. Louis Sioux Falls WEST CANADA (opens March ares for Mtg Rms.: None if food and be 
Philadelphia Binghamton Omaha Cedar Rapids Son Francisco Montreal 1961) 
Net “Exhibit Space: 8,040 sq. ft. on one flo 
Audio- Visual Aids: DI, J 
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all DES PLAINES 
Yer AE EE, ABA AREA FER 
coms TWA, UAL 
halls | O'Hare Inn 
a See Advertisement, Page 91 
Pe: Mannheim & Higgins Rds. (Phone: VAnderbilt 
h: 3.0 7.5131; teletype: Des Plaines 13 
Manager: C. 8. Hurd 
| Sales Manager: Robert Sleett 
' Convention Season: Al! year ' 
Mezza Largest. Group Accommodated: 600 84 
> H ps Conditioning Bed ms and banquet ha 
Convention Rates: Single 10.00-12.00: D 
4,00-20.00 yites: 26.00-65.00. Europear 
No. Mtg. Rms. & Capacity of Largest: 13 200 
No. Banquet Rms. & Capacity of Largest: 6 (850 
Group Meal Rates: Breakfast 25: Lunch: 1.75 
0: tele Dinner: 2.25 
wal one of the LARGEST 
Double: 
~~ CONVENTION HALLS 
Som IN THE MIDWEST! 
: om 
Chicagoland’s NEW Jet-Age 
or r 
| BOHARE INN 
$$0- 
4.410 
0 room| Huge 12,000 square foot piliar-free 


halls Convention/ Exhibition Hall seats 1200, 
2.00 has own truck entrance, fyll facilities. 


OQHARE INN , 


Just 2 minutes north of O'Hare Airport, 
next to Illinois Tollways 


16 minutes 
from Loop via Northwest Expressway 


OHARE INN 


provides 32 acres of resort-atmosphere 


swimming pools air-conditioning 


Represented by Leonard Hicks, Jr 


New York 532 Madison Avenue, MU 8-0123 
Washington: 1145 19th Street N.W., AN 3.4900 
i Detroit 1701 Coss Avenue, WO 2-2700 


a QHARE INN , 


Mannheim and Higgins Roads ® Des Plaines, III 
VAnderbilt 7-5131 © TWX: Des Plaines 131 
C. 8. HURD, General Manager 


(RRR NN i oR 


Liquor: Yes 

Audio-Visual Aids: D. H, |, L 

Sports Facilities: Swimming, golf 

Sales Representative: Leonard Hicks, Jr. & Asso 
ciates 


EVANSTON 
Remeedas C.M,. St. P. & P.; C. & N.W.; C.N/S. 


Airlines: Served through Chicago 


North Shore Hotel 


1611 Chicago Ave. (Phone 

Manager: John Poulos Jr 

Convention Season: Al! year 

Largest Group Accommodated : 
jites available 

Air Conditioning: Banquet and meeting rooms 


UN 4-6400) 


150 (50 rooms, 8 


some bedrooms 
Convention Rates: Single 
10.00-12.00; Suites: 20.00 
No. Mtg. Rms. & Capacity of Largest: 4 (500) 
No. Banquet Rms. & Capacity of Largest: 4 (300) 
Group Meal Rates: Breakfast: 1.25; Lunch: 1.75 
50 


7.00-9.00; Double 


Dinner 
Liquor: N«¢ 
Charges for Mtg. Rms.: o 175.00 
Charges for Exhibit Rms.: |0.00-250.00 
Net Exhibit Space: 5,000 sq. ft. on one 
Audio-Visual Aids: D, G, |, J 


Orrington Hotel 


1710 Orrington (Phone: UNiversity 4-8700) 
Manager: W. H. Kurtz 

Sales Manager: John Demer 

Convention Season: A!! year 


Largest Group Accommodated: 200 ('00 rooms 
b tes 
Air Conditioning: Bedrooms and banquet ha 


Convention Rates: Single: 8.00-15.00; Double 
00-18.00; Suite 25.00-42.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (/25 

No. Banquet Rms. & Capacity of Largest: 7 (125 

Group Meal Rates: Breakfast: 2.50; Lunc 3.00 
Dinner: 4.00 

Liquor: N 

Charges for Mta. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 3,000 sq. ft n one floor 


Audio-Visual Aids: GH, I, J, L 


h 


HIGHLAND PARK 


Railroads: C. & N.W.: C. No. Sh. & M 
Airlines: Served th igh Ch 


Hotel Moraine on the Lake 


See Advertisement, Page 91 
250! Sheridan Rd. (Pt D 2.4444 
Manager: Larry Boyle 
Sales Manager: Betty Gre 
Convention Season: Al! yea 


Largest Group Accommodated: 350 (200 
” be 

Air Conditioning: A!| banquet ha 

Convention Rates zie: 9.50-15.00: Double 
5.00- 18.00 t 27.50-45.00. Europear 


No. Mtg. Rms. & Capacity of Largest: 20 (350 

No. Banquet Rms. & Capacity of Largest: 8 (300 

Group Meal Rates: Breakfast SO: Lunch: 2.50 
Dinne 4.00 

Liquor 

Charges for Mta. Rms.: None 

Charaes for Exhibit Rms.: None 

Net Exhibit Space: 5,000 sq r 

Audio-Visual Aids tage: 18 by 20 f 

Sports Facilities « 3, golf 


Sales Representative: Lé« ard Hick Jr. & Ass 


Villa Moderne Motor Hotel 


See Advertisement, Page 91 
P.O. Box 567 (Phone: VErnon 5-4000) 
Manager: Pat Miller 
Convention Season: Al! year 
Largest Group Accommodated: !50 (75 rooms, 5 


suites) 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 12.00-17.00; Double; 


17.50-22.00; Suites: 25.00-45.00. European 
No. Mtg. Rms: & Capacity of Largest: 5 (350) 
No. Banquet Rms. & Capacity of Largest: 5 (300) 
Group Meal Rates: Breakfast: 1.75; Lunch: 3.00; 
Dinner: 4.00 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Charaes for Exhibit Rms.: None 
Net Exhibit Space: 5,460 sq. ft., 3,000 on one floor 


Audio-Visual Aids: A. D, G, HJ, J, K. L 

Sports Facilities: Swimming, golf, bowling, horse- 
back riding 

Railroads: C.R.1.&P.- C.B.&QO.: | Cent.; La.S.& 
B. Co 


135 of the top 500° 


corporations in the nation 


meet at THE MORAINE! 


. . a friendly, informal resort hotel on Lake 
Michigan, only % hour from downtown Chi- 
cago . . . hosting 275 group meetings a year 
. .. completely keyed for group functions .. . 
excellent facilities for sales training schools 

. . where peak workloads can be combined 
with pleasure for greatest efficiency . . . no 
big-city noise or distractions to compete with 
your program. *As listed by Fortune 

FROM 30 OR LESS TO 300 OR MORE 
YOU'LL BE WELCOME AT 


Hotel Moraine 


ON-THE-LAKE 
HIGHLAND PARK, ILL. « IDiewood 2-4444 
200 Guest Rooms * 12 Meeting Rooms 
5 Private Dining Rooms 
BETTY GREEN, sales monager 


} 
Gal NV 
" S 

Z\ 
: AK 
7-5580 


It makes more cents to get the most from your sales 


meeting dollars. Villa Moderne gives you complete 
meeting room facilities to serve your captive 
audience and numerous after-meeting activities. 
Get both... go Villa Moderne! 
For information: Pat Miller, General Manager, Edens Expressway 
at Lake-Cook Road + Highland Park, Ill. +« Phone VErnon 5-4000 


VILLA MODERNE 


MOTOR HOTEL AND RESORT ¢ HIGHLAND PARK, ILLINOIS 


1 
ma YEN 
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ILLINOIS 


LaSalle continued 


Kaskaskia Hotel 


217 Marquette St. (Phone: CA 3-!200) 
Manager: W F. Hahne 


Convention Season: Al! year 
a Group Accommodated: |50 (60 


available 
Air Conditioning: Banquet and meeting 
Convention Rates: pingle: 5.00-8.00; Double: 8.0 


00- 18.00 
No Mig on. & Capacity of Largest: 6 (400 
No. Banquet Rms. & Capacity of Largest: 6 (320 


Group Meal Rates: Breakfast: 1.50 2.0 
Din on 

Liquor 

Charges for Mtg. Rms.: N 

Charges for Exhibit Areas: 20.00 

Net Exhibit Space 200 sa. f 

Audio-Visual Aids: D J 

Sports Facilities: 2 golf s Son awe 

Railroads: R.R J C.M.St.P.&P R.i.&F 
Dav. R.I.. N.W. 

Airlines: OZA, UAL 

LeClaire Hote! 

421 19th St. (Phone: 764-43 

Manager: James T. C : 

Conventicn Season: Al! year 

Largest Group Accommodated 

Air Conditioning: Some bedro all ba 
ne 5 

Convention Rates ngle: 6.00-10.00: Double: 8.00 

No Mig. ‘Rms & Capacity of Largest: |5 (400 


No. Banquet Rms. & Capacity of ees: 5 (500 
Gr oup = Rates Breakfast 0 
iquor: Ye ; 
Charges for — Rms.: 15.00 & ur 
Audio- Vigual Aids: Stage: |6 by 20 ft H 


NE Ww 


Convention Facilities 
at the Midwest’s Finest 


STARVED 
ROCK 
LODGE 


The new $100,000 Starved Rock 
Room is specifically 
‘oe 


designed to 


For full information writ 
| Convention Co-ordinato 

| Starved Rock Lodge 
Starved Rock State Park 
Utica, Illinois 


or phone Chicago office 


MOhawk 4-5100 


Bring your own 
liquor. We'll supply 
setups and service. 


SAVE! 
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iccommodate group mectings of 

| om 17S mann . 7 

t 0 125 people 

\ Its equipment is the most modern 
available—including spotlights 
blackboards, lectern and a complete 
public address system 

' Luxury rooms; delicious food: quiet 
relaxed atmosphere. Only 2 hours 
from Chicago. by rail or 


PEORIA 


Airlines: 
AUDITORIUM 


Shrine Mosque 


207 N.E Monroe St Phone: 3-1497 
Manager: Leonard B. Potte 


Exhibit Area Auditoriur bby 555 


Rental Fees Auditorium, $250 with electricia 
+ 


Floor Load: t 
Ventilation: Fan blow 
Ceiling Height: |2-40 
P_A. System 
Elevators: 
Dimensions 
Utilities: A 
oading Facilities: Front and 3 
Storage Areas Adja t ¢ tag : 


eight, 2,000 It 
Opening to Exhibit Hall: |0’ 


Mtg. oe 
239 
Facilities for Food Fencitens Banquet 

Parking Facilities: | 
Distance from Business District 


“@ Capacity 3 300. 5 


Hotel Jefferson 
435, S.W Jefferson (Pt 
Pd an K. W. Th 5 


Convention Season: A!! yea 


Largest Group Accommodated: 450 (300 


Air Cond! tioning: Bedroor and ban 


Convention Rates: Single: 5.50-9.00: Double: 8.50 
50 


tes: 25.00-30.00. Europear 


No Mig. “Rms a Capacity of Largest: 7 (450 


No. Banquet Rms. & Capacity of Largest: 7 (40 


L quor . 
Net Exhibit Space: [ > H 


Hotel Pere Marquette 
91 Main St. (Phone: 4-212 


Manager: Ferdinand P. Sr 
Sales Manager: Joseph Lannas 


Largest Group Accommodated: 800 (325 


Air Conditioning: Bed und banquet hea 

Convention Rates 7.00-9.50: Dout g 
Suites: |8.00-35.00. Europear 

No Mtg Rms. & Capacity of Largest 5 (70 


No. Banquet Rms. & Capaci ity of Ag we 5 (400 
Group Meal nates Break h: 2 
Liquor: Y 

Charges for Mta. Rms.: N 

Net Exhibit Space: 5 700 ft ef 
Audio-Visual Aids: Stage: 20 t ft 


Sports Facilities w 


QUINCY 


Railroads: 8 
Airlines: ZA 


Hotel Lincoln-Douglas 
4th & Maine Sts Phone: BA 2-5600 


Y 7ooR 


Manager win 


Convention Season: A!! y 
Lar gest Group hovemeandated 300 {140 


Air Conditioning: Bed r and bancue 7 
Convention Rates: Single: 5.25-8.25- Double: 8 
25; Suite 22.50-& up; Twin 0.00-14 


No. Mtg. Rms. & Capacity of Largest: 6 (400 


No. Banquet Rms. & Capacity of erqes: & (27 
50 c 


Group Meal Rates: Breakfast 
Dinners: 2.50 


Liquor: Yes 


Charges for Mtg. Rms. 00.75.00 

Charges for Exhibit Rms 9.00-50.00 

Net Exhibit Space: 3,000 sq. ft n one f 
Audio-Visual Aids: Stage: 40 by 4 ft > H 


Sports Facilities 


ROCKFORD 


Reliveads: Cs. & ¢ C.M. St. PP. & 
Cent.; C. & N.W 
PY sade) NCA. OZA 


Hotel Faust 

630 E. States St. (Phone: 2-273 
Manager: A. Dufeuh t 
Convention Season: A!| year 


SALES MEETINGS/Part II 


Largest Group Accommodated: 500 (300 room 
suites evailable) ’ 
Air Conditioning : Banquet and meeting room 
me bedrooms : 
Convention Rates: Single: 7.50.9 00: Double _—__ 
11.50-16.00: Suite 8.00-45.00. American a 
No. Mtg. Rms. & Capacity of Largest: {0 | ) 
No. Banquet Rms. & Capacity of Largest: 10 (59 ; 
Group Meal Rates: Breakfast: 1.50; Lunch: [75 Railroad 
Dinner 0 : Cent.; 
Liquor: Ye Airlines: 
<ooreee for Mtg. Rms.: 9.00-200.00 
Net Exhibit Space: !0,000 sa, ft. on 9 Hotel } 
Audio-Visual Aids: Stage: 40° x 20 J | 
Sports Facilities: Bowling in hote First & 
Manage! 
i Convent! 
Largest 
Hotel Lafayette ir’ Cor 
411 Mulberry (Pt 45651; Te TWX RK Convent 
8625 auifes 
Manager: Donald & : No. Mtg 
Convention Season: A No, Ban 
Largest Group Acc ommodated: 60 00 room = 
nner 
Air Conditioning All t t ir ting room Liquor: 
. Audio-Vi 
Convention Rates ng 4.50-7.50: Dout 7% 
0 00-25.00 te 
No. Mtg. “le & Capacity a Largest: 6 (300 Ho 
No. Banquet Rms. & Capacity of Largest: 6 (269) | 4N.W 
Group Meel Rates Breakfast 0: Lunch | Presiden’ 
| Vice Pre 
Liquor Y | Convent 
Audio-Visual Aids: A Largest 
and 
Conventi 
6.50; T 
No. Mtg 
SPRINGFIELD | No. Ban 
a i Rates for 
Railroads: 8. & O.; 7M. & nt.: Wab %: D 
©. & 1M , >t 1 Liquor: 
Airlines: AAL ZA Air Con 
b 300 be 
Abraham Lincoln } Charges 
. Net Exhi 
416 E. Capitol (Phone: LAkes Audio-Vi 
Manager: Rud W. Frank 
Convention Season: A’! ye 
Largest _Group Accommodated 9 (225 7 
: ’ ilroad 
Air ‘Conditioning 1%, bed s, all banque — 
Convention Rates nale: 7.50-9 50: Double: 10.0 
0 25.00.35. Tw 2.00-15.0 
ropean Conventi 
No Mtg. Rms. & Capacity of Largest: 4 (50 220 E. Je 
No, Banquet Rms. & Capacity of Leruees 6 (500) ) ugh W 
Group Meal Rates Breakfast h: 2.00 
Liquor ‘ 
Charges for Mtq. Rms.: N | 
Audio-Visual Aids tag 46 5 Allen 
4000 Par: 
| Manager 
Exhibit 
Arena 
Hotel Leland Rertal f 
Pr 4.54 T ; wx | Floor Lo 
Manager : P68 Ventibatic 
Sales Manager Ceiling | 
Convention Season: A!! y PA Syste 
Lergest Group Aecomenadated 300 (200 Dimensic 
Elevators 
Air Cond ditioning t ¢ Columns: 
Convention Rates Single 6.50-10 0 Dout uy. | Utilities: 
5.00 0-34.00. E Loading 
No. Mtg. ~- & Capacity of Largest 9 (500 Storage 
No. Banquet Rms. & Capacity of a alrgest: | 4 + Meeting 
G: coup Meal Rates: 8 % 200 ea 
r: 300 Facilities 
Liquer: Y a 
Charges for Mtg. Rms N ff ; ervad ‘arking | 
Net Exhibit Space: 2,500 f n Distance 
Audio-Visua! Aids / t T es 
Sports Facilities f t 
Hotel ' 


UTICA 
Railroad: . BP 
Starved Rock Lodge 


See Advertisement, Page 92 
Phone: MO 7-422 


Manager: Nicholas G. Spiros 

Sales Manager: Henry Lehmann 

Convention Season: Al! year ad 

Largest Group Accomodated: |30 (77 rc ms 

Air Conditioning: 48 bedroor . : 

Convention Rates: Sing! : — 
2! .00-30.00. American 


No. Mtg. Rms. & Capacity of Largest: 2 (/@) | 

No. Banquet Rms. & Capacity of Logue 2 (m0) 

Group Meal Rates: Breakfast: | Lunch: 14 
Dinner: 3.50 

Liquor: N 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit ~_e- 2,625 sq. ft n one floc 
nciudes t 


Audio-Visual hids: Stage: 24 by 10 ft., A & 


J. 
Sports Facilities: Golf, swimming, boating 


SALES MANAGEMEN 


Convent 
Largest ¢ 
Air Con 


— 


Railroads 
Airlines: 


French 
(Phone : 


NOVE 


m Manager: Morgan J. Smit! Indiana Toll Rd. & Route #41 (Phone: temporary 
Sales Manager: John F. Nolan LO 1-7777 
ms Convention Season: Mar. -D Sales Manager: Larry Licalz 
Dout — 


Largest Group Accommodated: |,000 (528 + ; Convention Season: Sept. |5-Jun. 15 _ 
? tes . . Largest Group Accommodated: 125 (75 rooms, 10 
t Air Conditioning: Bedrooms and banquet ha uites) ‘ 
000) 7 EVANSVILLE Convention Rates ngle: 18.00-28.00; Double Air Conditioning: Bedrooms and banquet hal e 
350 ‘roads : & N.Y Ev. S. & N 30.00-41.00; Suites: 25.00-41.00 Convention Rates: Jun. |-Sept. |5—Sin gle: 12 00 
I nallroe & N No. Mtg. Rms. & Capacity of Largest: 25 (|,000 5.00; Double: 15.00-20.00; Suites: 22.50-35.00 
Aidlines: DAL EA No. Banquet Rms. & Capacity of Largest: 3 (800 —— 15-Jun. Pa! Pe gto Double: 12.00 
“ i Gro Meal Rates: Breakfast 50; Lunch: 2.50 5.00; Suites 00. European «= 
d ees 4.25 P ; n No. Mtg. Rms. & Capacity of Largest: 5 (/50 : 
Hotel McCur Y Liquor: Ye No. Banquet Rms. & Capacity of Largest: 5 (160 
ct & Locust Sts. (f HA 5-104 Charges for Mtg. Rms.: None Group Meal Rates: Breakfast: 2.50; Lunch: 3.50 
Soe William HF. V ’ Charges for Exhibit Rms.: N Dinner: 4.50 
sean rt} All yea Net Exhibit Space: 6000 sq. ft. or e f Liquor: Yes ~ 
Comestion Sonseecommodated 10 jes mtq , Charges for Mtq. Rms.: 25.00-|25 00 és 
Large nditioning Bed i ba f s Audio-Visual Aids: Stage 24 by |3 ft.. A. B Apress for a ~~ * 25.00- 125.00 
a. } 00; Double £ GAAS Net Exhibit Space: 3,0 3. ft. on one f n- 
Rates } 6.00; Dout C E J, K e 
X RK ' Cqnreeee op. Eur pea Sports Facilities: w ng, tenr jing ude mtg. rms. ; ye oo 
i No. Mtg. Rms. & Capacity of Largest: 7 , king. v vk hadmint ‘ Sports Facilities: Golf. swir Ai & 1 
No. Banquet Rms. & Capacity of Largest 60 let t 
Group Meal Rates: Breakfast: .65 f 
Dinner ~) 
Audio-Visual Aids: D. H GARY INDIANAPOLIS _ 
Railroads: 8 & O N.Y.C.; Penna M Railroads: N.Y.C Penna : Er ‘ | . C l 
e Waba So. Sh. & $.B. E N.Y & St. L.; B. & O.; Chi, Ind. & Lv 
Hotel Vendom awVabash; Ch. | ANiY.C. & St. La'B. & On; Chi, Ind. '& Ly, 
be 2 d St 2 
a | de Mal N ' CONVENTION BUREAU 
” | Vice te ae . Atta Hotel Gary Indianapolis Convention & Visitors Bureau, Inc 
Convention Season: Ai! yea ; 578 Broadway (| ' + 5.757 201 R evelt Bldg 
Largest. Group Accommodated Manager wel gt , on - ecretary-Manager 
and £2 = 4 Convention Season: A!! year 
Convention Rates OK ; { ‘ Largest Group Accommodated: 500 (/50 AUDITORIUM 
M Mt Rms. & Capcity of Largest ; tes a — : . = ; . z 
oo eter Rms. & Capacity of Largest 320 A Conditioning é j ba ; j Indiana Coliseum 
is: 8 kfast 40 Ting . ; Phas WaAlnut 32-1545 
Rates for Moats Convention Rates } 7.00-10.50:  Dout ee tee "Ross aaa 
i a teag A Mag  Bag Exhibit Area: Main Arena 24,300 sq. ft 
age So ' tina No. Mtg. Rms. & Capacity of Largest: {0 arth, ae oe a ie 
Alr_Conditionnig ; No. Banquet Rms. & Capacity of Largest Rental Foss: $1,500 , ’ ’ 
0 bed ~! ; 
harges for Banquet & Mtg. Rms ¢ . : " Bre ' 35 > OF Floor Load: Ur 
tet hibit Space 10 t ry Meal Rates : 2.0 Ventilation: Fan syster 
i ee of ili ight: 125 ft 
lanevann Ales Charges for Mtg. Rms 0.00 up, depe oh tote Ye 
4 imensi ing to Exhibit Hall: F 
ORT WAYNE Charges for Exhibit Areas oO é } 1 <4 1 eee ——— 
Ae “ None 
>: NY & St p A Net Exhibit Space: 3,60 bs ths Onilitiess 0, 220 V, water, heat 
aid Railroads He os A w Audio-Visual Aids: A j Loading Facilities: Two electr ' 
en : Storage Areas nlimited space n jjacent 
pt CONVENTION BUREAU HAMMOND Mtg. er & Capacity: 2 (50 eact 
Convention Bureau Westpoint Inn Facilities for Food Functions: 2 concession t 
2 E efte . cr ~ y 
h ee vy M See Advertisement, Page 85 Parking Facilities: Unlimited 
X A é Distance from Business District: 38 | k 
AUDITORIUM 
Allen County Memorial Coliseum Kaa 
4000 Parnell Ave. (P! T 2 v\ @) . e } j 4 ul } 
Manager: [ Mye ) J 
Eth bt Areas: Exhibit Ha 50000 ; ; ) / Cy 
Arer 25 000 £4 
Rertal Fees: Rent er eve = a 
Floor Load j —— - ~ —— 
Ventilation 
Ceiling Height 
PA System: Ave ‘ 
Dimensions, Opening to Exhibit Hall } 
Elevators; One, 20,000 It 
Columns: 24-ir 27. ent 
x Utilities: Elect ty aas wate 
Loading Facilities 
9 (500 Storage Areas: 400 t exhibit . 
st: 4 (30) | Meeting Rooms and Capacities 
z 200 eact 
Facilities for Food Functions tere e 
200 


Parking Facilities: 3,200 ca 
Distance from Business District: Tw md a 


Hotel Van Orman 


28 W. Berry St Pr e AN 612 telafay 
} Manager: Robert b 
Sales Manager: M ally M 
Convention Season: A 
Largest Group Accommodated: 300 (240 . : : : , 
site Now that the question-and-answer period is over, who’s the 
Air itioni Bed i} . ie : : : J : 
re aay we. ecrooms and band ‘ real super-salesman? You guessed it—all of ’em! The reason? 
): Suites: 24.00-25.00. Europear The Marott—first choice in Indianapolis for better business 
= Aye, — ty el (600), conferences! Comfortable meeting rooms, delicious luncheons, 
Group Meal Rates: Breakfast : ' 2.2 closed-circuit TV—the Marott has everything you need to 
Dinner: 3.50 ° . ’ 
ee nee vo hold that audience for your sales commercial and make ’em 
Double) Charges for Exhibit Rms: 12.00 act as one man. Call for reservations! 
Audio-Visual Aids: [ > H J : a : 
: 2 (100) | Sports Facilities: Sw ; f ow R. NORMAN i si rm mR OF SALE 
est: 2 (mi 


Free parking in two areas on hotel premises 
‘ CALL US AT WALNUT 6-4571 


NORTH MERIDIAN ST. AT FALL CREEK BLVD 


Railroads: Mon 
Aitlines: Served + 


FRENCH LICK 
n: B. & 


AG French Lick-Sheraton 
' See Advertisement, Page 15 


df (Phone: Wellington 5-938 


a ve T 1987 © RUBEN ADVERTISING 


EMEN) NOVEMBER 18, 1960 ” 


MINNEAPOLIS 
256 miles 


CONVENTION 
CENTER 


MILWAUKEE 


362 miles 
OF 
MID-AMERICA 
OMAHA CHICAGO 
140 miles 341 ——o 


HQTEL, FORT DES.MOINES 


Our outstanding accommodations—combined with Des Moines’s cen- 
tral location and complete facilities—assure you of a successful busi- 
ness convention or sales meeting. Towa’s leading prestige hotel. 

425 attractive modern guest rooms 

All rooms air-conditioned 

Accommodations for groups from 10 to 1,000 

Free TV and radio—closed circuit TV 

Untimited parking space in conjunction 


Telephone CHerry 3-1161 . Teletype: DM 87 


ROBERT W. STANLEY, Soles and Convention Manager 
JOSEPH E. WHALEN, Genera! Manager 


KANSAS CITY 


206 miles 


ST. LOUIS 
363 miles\g 


Convention favorite 
of middle Americo HOtEl Savery 
Des Moines 


Successful conventions are the pride of 
the Savery . . . long lowa's finest, now 
lowa's largest hotel © 3 large ball- 
rooms; 11 meeting rooms @ Experi- 
enced convention staff ©® Finest 
Food @ Closed-circuit TV @ 425 
gvest rooms; air conditioned; radio and 
TV in all rooms. ©@ Plenty of adja- 
cent off-street parking ©@ Two blocks 
to Veterans Auditorium. 


You'll feel at home at the 


SAVERY 


. .. @ friendly Boss Hotel 


PAUL E. LEFTON 
General Manager 


SHERATO 


- MARTIN HOTEL 

IN SIOUX CITY, IOWA 
Sioux City’s Largest Hotel. Lobby, 
Sioux City Dining Room, New Minute Chef * 
Restaurant. All sleeping rooms 
and one entire function floor air- 
conditioned. Headquarters for air- 
lines and civic clubs. Free TV and 
radio. Free parking. Family Plan 
250 rooms from $5.00. 
LAWRENCE E. LAUGHNER, JR. 
General 


AKRON 
LOUISVILLE NEW ORLEANS 
DAUAS M £, Alobome 
SAN FRANC > PASADENA 
LOS ANGE PORTLANC 
Manager 


TORONTO HAMILTON, Ont 


s 
Opens March, 1961 


(SRAM TEL AVIV 


SHERATON HOTELS 
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IOWA 


Des Moines continued 


Hotel Fort Des Moines 
See Advertisement, Page 96 
-= * Walnut (Phone: CH 3-1161; teletype DM 


Manager: Joseph E. Whalen 

Sales Manager: Robert W. ia ey 

Convention Season: Al! yee 

Largest Group Ravemndatets 600 (300 
18 


' 
sites roomy, | 


Air Conditioning: 


Bedroom and 
Convention Rates: 


- banquet halk 
single: 


7.00-14 

10.00-16.00: Suites: 25.00°50.00, Evrovinar Double 
No. Mtg. Rms. & Capacity of Largest: i. (1,000) 
No. Banquet Rms. & Capacity of Largest: |9 (659) 
Group Meal Rates: Breakfast: 2.00: Lunch: 25 

Dinner: 3.50 a 
Liquor: fen f liquor and wi at Convent 
Charges for Mtg. Rms.: None if foo . cnn 
Charges for Exhibit Rms.: 5.00.250.00 per ‘a 


Audio-Visual Aids: A, B 


J 


Hotel Kirkwood 


4th & Walnut Sts. (Phone: CH 4.919 
Manager: Jack J. Calhour 
Sales Manager: Wm. ‘'Bill"' Thompsor 


Convention Season: Al! y« 
Largest Group Aassmuandatell: 450 (200 room 
6 suites i. 

Air Conditioning: Entire hote 
Convention Rates: Single: 5.75-9.00: Double 8.5. 
No. Mtg. Rms. & Capacity of Largest: 8 (359 
2 


No. Banquet Rms. & Capacity of Largest: 3 (28 

3 Meal Rates: Breakfast 1) nch: LB 
Jinne 

Liquor: a rble tate suor store 

Charges for Mtg. inn. 30 pe hair 

Charges for Exhibit Areas: .10 per sa. ft 

Net Exhibit Space: 2.400 sq. ft n one flo 

Audio-Visual Aids: A.B. C D ? J 

Sports Facilities f, ter wimming, boating 


Hotel Savery 
See Advertisement, Page 96 
= 3. & Locust (Phone: Cherr 


pana Pa E efton 

Sales Manager: Russe!! Roge 
Convention Season: A! ye 
Largest Group Accommodated : 


+ 


000 (300 rooms 
Air Conditioning: All banquet and 

6.00 16.00; Doubie: 
00. European 


neeting rooms 


Cuavestles Rates: Single 
8.50-16.00: Suite 7? 50-30 


No. Mtg. Rms. & Capacity of naveeets 10 (700) 

No. Banquet Rms. & Capacity of Largest: !0 (6) 

Group Meal Rates: Breakfast: | Lunch: 2% 
Dinner: 3.50 

Liquor: Available at State juor store: hotel 
” set ur 

Charges for Mtg Rms.: 7.50 t 75 

Net xhibit Space: 5 sq. f n one floor. On 

eeting rc Jed in tota onnects wit 

exhibit ha 

Audio-Visual Aids: DG, |, J ed-circuit TV 

Sports Facilities 20lf and swimming nearby 

Railroads: C. M. St. P. & P Cent.; Gt. Nor; 
C. & N.W.: Burl.; SC Ter 

Airlines: BNF, NOR, OZA 

AUDITORIUM 


Sioux City Municipal Auditorium 


Gordon Drive (Phone: 5 8044 

Manager: Robert D. Hin yn 

Exhibit Areas: Exc n Ha 5,840 sq. ft. | 
Rental Fees and toate: Fees ude no service 


Ventilation: Air conditioned 


Fioor Load: Unlimited 
Ceiling Height: |2 ft. PA System: Available 
Dimensions, Opening to Exhibit Hall: 8 ft. & 
9 ff 
Elevators and Capacities: One freight 
Columns: 0. 4 ft. by 14 in house foldiag 
Utilities: | 0, 220 440 current: water, gas, drei 
Loeding Facilities : Two fork truck si\road si 
jing 
Meeting Rooms and Capacities: coms sé 
r m 00 
Facilities. Pi Food Functions : 000 person 
Parking Facilities: Free 000 car: 
Distance from Business District: Two blocks 
Sheraton-Martin Hotel 
See Advertisement, Page 96 
8-7561; teletype: # 


4th & Pierca Sts. (Phone 
8543 


SALES MANAGEMEN 


{ 


{ 


4-215!- Teletyoet 


Retreats: 
CR 


salto: i 
TWA, UA 


Town H 
Th & State 


Liquor: Ye 
Net Exhibit 
Audio-Visué 
Sports Fac 
ketball 


Railroads : 


Airlines: C 


Municip 


Utilities: H 
Loading Fa 
Storage Ar 
Mtg. Rms, 
sembly r 
3 each 

Facilities f 

|, 500 


Parking Fa: 
Distance fr 


Hotel Jc 
7th and Jac 
Manager: | 

‘ention 
Largest Gr 
= ee 
ir Condit 
Cony | 


io-Visue 
Sports Faci 


Pick Ka 


9th atid Ka: 
Manager: | 


NOVEA 


e DM 


} Sports Facilities: Golf, swimr 


| 214 €. Oth St. (Pt 


+, Nor 


} Air Conditioning : Entire hote 


| Group Meal Rates: Breakfast: 1.25 to 2.00; Lunch 
1.50 up: Dinner: 2.00 ur 
Liquor: Not sold. but serve private parties 
Charges for Mtg. Rms.: 5.00 to 75.00 pe Jay (r 
ACluding night 
as es for Exhibit Areas: 5.00 to 75.00 per day 
hibit Space: 5,000 sq. ft 
pot nnd Aids: A, D, | 
Sports Facilities: Public golf course 
Pick Kansan Hotel 
Wh afid Kansas Aves. (Phone: CE-4 6611) 
Manager: Aj E. Lohoff 
NOVEMBER 18, 1960 


L. E. Lau: zhner 


oe ieee er: G. Ivan Mundy 
Convention season : All year 
Largest Group Accommodated: 200 (150 rooms, 
4 suites ; 

P itioning: Bedrooms and banquet halls 
Comention Rates: Single: 6.85-11.85; Double: 9.35- 
1435; Suites: ||.00-42.00 European 

No. Mig. Rms. & Capacity of Largest: 10 (400 
ie Banquet Rms. & Capacity of Largest: 10 (300 
Group Meal Rates: Breakfast: 1.50: Lunch: 1.75 
e.g! 2.00 

i enibit Speco: 3500 sa. ft. on one floor 
pitioWieval 2 Aids: Stage: 10 by 6 ft., G, H, 
spark Facilities: Horse & dog racing in season 
——— 

: : Union Pa Mo. Pac.; S.F.;.C. Gt. 
arenes & P.; K.C.K.V.; K.C.S.: K 

airlines: BNF, CEN, CAL, DAL, FAL, OZA 
TWA, UAL 


Town House Hotel 


Tth & State 2-7500: 
Manager: A. L. Lew 

Convention Season: Al! year 

Largest Group Accommodated: 500 (175 rooms 
3 suites 


Phone: F 


teletype KCK I0!0 


Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 6.00-!2.00; Double 

0,50-13.50; Suites: 30.00-50.00; Twins: 11.00-16.00 
fe ropean 


No, Mtg. Rms. & Capacity of Largest: 7 (500 
No, Banquet Rms. & Capacity of Largest: 7 (500 
Group Meal Rates: Breakfast: 2.00; Lu 25 
Dinner: 

Liquor: Yes 

Net Exhibit Space 
Audio-Visual Aids: D, G, H J, & 


ketball 

TOPEKA 
Railroads: Santa Fe; C.R.1, & P.; U.P.; Mo. P 
Airlines: CAL, CEN 

AUDITORIUM 


Municipal Auditorium 
e: FL 7-4873 
Manager: Dean E Yingling 


Exhibit Areas: Exhibition Ha 97,000 
Arena, 15,000 sa. ft 
| Rental Fees: $150.00-275.00 per day 
| Ventilation: Air conditioned 
Ceiling Height: 45 ft. 
PA. System: Available 
Dimensions, Opening to Exhibit Hall: 9 by 12 ft 
Elevators: One 
Columns: 30 in exhibition ha 
Utilities: Handle 400 amps rrent 
Loading Facilities: Ramp: stage 
Storage Areas: Ample on al! levels 
Mtg. Rms, and Capacity: Main arena 0 
sembly room, 400: 3 rooms. 150 eact 
3X each 
Facilities for Food Functions: Kitchen can serve 
Parking Facilities: On st 
Distance from Busi ness Di istrict b k 


Hotel Jayhawk 


Tth and Jackson Sts. (Phone: 3-4 

Manager: Harry F. Lose 

Convention Season: All year 

Largest Group Accommodated: 400 (300 


suites 


Convention Rates: Single 
0.00: Suites: 15.00-25.00 

No, Mtg. Rms. & Capacity of Largest: !0 (400) 

No. Banquet Rms, & Capacity of Largest: 10 (400 


4.50-6.50; Double: 6.50 


Convention Season: All year 

Largest Group Accommodated: 400 (150 rooms 
8 suites available) 
Aid Conditioning: 125 bedroms, 6 banquet rooms 

Convention Rates: Single: 4.75-9.50: Double: 7.25 
12.00: Suites: 9.50-35.00 


No. Mtg. Rms. & Capacity of Largest: 8 1600) 

No, Banquet Rms, & Capacity of Largest: sy 

Group Meal Rates : Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.25 

Liquor: N 

Charges for Mtg. Rms.: 7.50-75.00 

Charges for Exhibit Areas: 7.50-75.00 per exhibit 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: D J 


WICHITA 


aepentes Santa Fe; C.R.!. & P.; M.V.; Frisco: 
Mo 
Airlines: ENE. CEN, CAL, OZA, TWA 
AUDITORIUM 


Municipal Forum Building 

221 S. Water (Phone: AMherst 2-!127) 

Manager: C. A, Johnsor 

Exhibit Areas: 104,888 sq. ft.; Garage 36,000 sq 
ft.; Lower 24 sq. fft.: pper Annex 


23,000 sq. ft 'R 19,164 sq. ft.: Arena 

Ventilation: Fans 

Ceiling Height: Garage wer annex, Rose room 
18 ft.; upper annex, I4 ft.; ar on, 46.5 ft. 

P.A. System: In Arcadia and Aren 

Dimensions, Opening to Exhibit Hall: Largest 
door, |5 ft. high by I2 ft 

Columns: None in upper " annex: garage and 
ower annex, space 8.5 ft. by 20 ft.; 16 in 
Rose Room 

Utilities: 110 & 220 AC current 

Loading Facilities: Street 
tg. Rms. and Capacity: Arena, 3,940; Arcadia 
Theatre, 1,93! 


Facilities for Food Functions: Caterers, banquets 
for 1,000 

Parking Facilities: Private parking lots 

Distance from Business Districts 


Hotel Lassen 

Ist & Market Sts. (Phone: Hobart 4-531!: tele 
pe: W1260 

enneen Walter Schimme 


Convention Season: All| vear 


Largest Group Accommodated: 7/9 (300 rooms 


Air Conditioning Bedr ms and bang 


vet halls 

Convention Rates: Single: 6.00-9.50- Double: 8.00 
| Suites: 17.50-42.50: Twins 50-14.00; King 
twins: 15.00-17.50. European 

No. Mtg. Rms. & Capacity of Largest: |2 (700 

No. Banquet Rms. & Capacity of Largest: 12 (500 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.00 
Uinner 59 

Liquor: Yes 

Net Exhibit Space 15.457 sq. ft. on one floor, in 


Audio- Visual Aids: C 


KENTUCKY 


LEXINGTON 


Railroads: C. & O.; L 
Airlines: DAL, EAL, PA 


& N.; C.N.O, & T.P.; S 


Phoenix Hotel 


120 E. Main (Phone: 5-3210) 

Manager: Graydon C. Seaton 

Convention Season: Ai! year 

Largest Group Accommodated: 600 (250 rooms, 
10 suites) 

Air Conditioning: Bedrooms ard banquet halls 

Convention Rates: Single: 7.00-10.00; Double: 9.00- 

16.00; Suites: 25.00-37.00. Eurcpean 

No, Mtg. Rms. & ag ge Largest: 7 (1,500) 


= Banquet Rms apacity of Largest: 7 
1,100) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 
Liquor: Yes 
Charges for Mtg. Rms.: None if meals are served 
Net Exhibit Space: 16,505 sq. ft., 14,805 sq. f 


on one floor 
Audio-Visual Aids: G, H, |, J, L 


LOUISVILLE 


Ralireades ... 6.0. CS. ei os &. Y.C.; ill. Cent.: 
L. & N.; So.; Fenna.: K. & IT. 
Airlines: ‘AAL, DAL BAL’ ‘ode “PAI, TWA 


CONVENTION BUREAU 


Convention & Tourist Bureau 
Chamber of Commerce 

3rd & Liberty 

Lewis C. Tingley 


AUDITORIUM 


Kentucky Fair & Exposition Building 
P.O. Box 17067, Shelby Station (Phone: EMerson 


6-9592) 
PP tens H. Clyde Reeves 
Exhibit Areas: 458,460 sq. ft. on one floor, 
Exposition Wing: 223,500 sq. ft.; 
nen Wing: 184,600 sq. ft.; 
Room A: 3,600 sq. ft.; 
Fes: Load: 
Coliseum, 
125 Ibs. 
Ventilation: Forced air and air ag E 


East 
West Exposi- 
Coliseum 40,000 sq 
‘Room C: 2,000 sq. ft. 

Unlimited in exposition wings; 
125 Ibs. per sq. ft.; rooms A, B, 


Ceiling yy ty Exposition win 14-24 ft.; Coli- 
seum, Rooms A, B, M10 ft 

PLA. System: Available in all areas 

Dimensions, Opening to Exhibit Hall: 20 by 1/4 ft 
Coliseum, 18 by Ii ft. . gh; room A, 6 by 7 ft 
high; rooms B & C: 9 by 7 ft. high. 

Columns: Wings lengthwise 30 ft. central col- 
umns and across 60 ft. central columns; Colli- 
seum and rooms A 8B, C,: none 

toomma, * Facilities: Two 50 ft. ramps; forklift 
and floor trucks available at all times; rail- 
road track within mile 


Storage Areas: 1,000,000 cu. ft, in exposition 
wings and outside under roof storage 

Mtg. Rms. and Capacity: 3: A—400, B—650, C— 
1 (8B & C can be combined to accommodate 
700-750) 

Facilities for Food Functions: Dining ro 
cafeteria, 1,000; banquet for §,000 

Parking Facilities: 10,000 cars 

Distance from Business District: 4'/2 miles 


om, 500; 


Brown Hotel 


4th and <wet pe. (Phone: Juniper 4-131! 

Manager: D. J. 

Sales Manager: Carl D. Anderson 

Convention Season: A|! year 

Largest Group Accommodated: |,000 (500 rooms 

25 suites) 

Air Conditioning: tative vote! 

Convention Rates : Single: 6.00-11.00; Double: 9.50 
6.00: Suites 19.00-28.00. European. 

No. Mtg. Rms. & Capacity of Largest: 19 (1!,200) 


IN LOUISVILLE. ky. 
Enjoy Louisville hospitality 
plus Sheraton service at this 
500-room, all 
air-conditioned hotel. 
Grand Ballroom seats 800. 
In all, 11 meeting rooms 
can hold 2,400 plus. 
DAVID R. STUBBLEFIELD 
Sales and Convention Mgr. 


SHERATON HOTELS 


THE SHERATON HOTEL 


OMAHA 


CEDAR RAPIDS, lowe 
AKRON 
SOUTH 
LOUISVILLE NEW ORLEANS 
DALLAS MOBILE, Alaboma 


west 
SAN FRANCISCO = PASADENA 
tOS ANGELES PORTLAND, Oregon 
HAWAH HONOWLU 


A 
NIAGARA FALLS, Ont? 
HAMILTON, Ont, 


MONTREAL 
TORONTO 


OVERSEAS 
GRABTEL AVIV Opens Morch 1963 


97 


KENTUCKY es ‘ “~~ LOUISIANA 


i ; H Liquor: Yes 
Louisville continued icaitte tie dite, fim: ‘Vane i feed ie served 

4 R ac ss , Net Exhibit Space: 20,000 s - most n one f 
No. Banquet Rms apecity © ota 7 LOO Audio-Visual Aids: A, B, C, EF G.IJ KL 
Group Meal Rates: Breakf ; Sales Representative: Leonard Hicks, Jr, & As: ALEXANDRIA 

4 a Railroads: So, Pac.; T. & P; lL. &A- CR 
Liquor fe Mt R N Pa 

seh of Lit Area “: Airlines: DAL, TTA 

Charges for Exhibit Areas: None 
Net Exhibit Space: 4,500 sq. ft two Sheraton Hotel 
Audio-Visual Aids: |, J See Advertisement, Page 97 
Sports par nc to 2 t k ra bowling 4th & Walnut (Pt a»: JU 4.4141 Hotel Bentley 


pees Manager: Fristoe D. Wallace 300 De Sota (Phone: H! 2-337! 
tati ’ k - 
Hotel Represent — Sales Manager: David R. Stubblefie Manager: Larry Blackburn 
Convention Season: Al! year Convention Season: A!! year 
Largest Group Accommodated: 600 (250 rooms Largest Group Accommodated 400 (im 
‘ Henry Clay Hotel 5 suite ‘rooms, 8 suites) Plus 117 rollaways 
. Air Conditioning: Bedrooms and banquet halls Air Conditioning: Bedrooms and banquet hally 
3rd & Chestnut (F ; . Convention Rates: Single: 7.50-16.00; Double: 11.50 Convention Rates: Single: 5.00-8.00; le: 1 
Menoger: Feu! Bing | 20.00; Suites: 20.00-75.00. European 0.00: Suites: 17.00-27.00. European 
Convention Soeren ; aay _ No. Mtg. Rms. & Capacity of Largest: 19 (900) No. Mtg. Rms. & Capacity of Largest: ti (igp 
wr y~ eee ccommodated: 45 No. Banquet Rms. & Capacity of Largest: 19 (600 No. Banquet Rms. & Capacity of Largest: 1 (iq 
te Conditi R » | Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Air Cageiaaes Bedr an 1d 00 quet fb , nell 3.25 Group Meal Rates: Breakfast: 1.25: Lunch: 23 
~B 50.10.50: S 2 sp 4 00. 18.00. E gis Liquor: Yes . us Di weaghs 2.50 
“4 ¥ 00 Charges for Mtg. Rms.: None iquor: Yes 
9 ¥ 
Ne =o. 5 sts ae 9 . Charges for Exhibit Rms.: None Charges for Mtg Rms.: None ; 
Gre 1 Rat S-aaltant aah Net Exhibit Space: 14,000 sq. ft., 4,200 sq. ft. on Charges for Exhibit Rms.: |.00 per running foo 
oma 1 00 rs oo 0 ne floor: includes mtg. rms Exhibit Space: Lobby and mezzanine 
ae ga * Audio-Visual Aids: D, H, I, J. K, Audio-Visual Aids: D, GH, |, J, L 
No Exhibit Space: 14,000 f- RODD co ft on Sales Representative: Leonard Hicks & As Sports Facilities ee NG, tennis, ridind 
U0 } J $qQ fishing ater ) tin 
me floor: includes mtg. rms ates j, wa sk } oating ’ 
Audio-Visual Aids~ Stage: 40 by 32 ft., £ | 
", 3. a & ' 
Sports Facilities: Sw } andba Sheraton-Watterson BATON ROUGE 
See Advertisement, Page 97 Railroads: |.C.; L. & A. Mo 
Kentucky Hotel 415 W. Walnut St. (Phone: JU 4-610 Airlines: DAL, EAL, SOU 
Sth & Walnut Sts. (Phone per 7-118 - Manager: Leonard W Han 
reek: LS 380) my Season: Ail ye on Bellemont Motor Hotel 
anager sse nders Largest or Accommodated 30 ) 
Sales anoqer Donald E. Eckard iy “iad q j 7370 Airline Highway (Phone: EL 5-3311; telegn 
Convention Season: A!! year Air Conditioning: Bedrooms a banauet ha FBN ' 
Largest Group Ac commodated 200 (600 5 Convention Rates: Single 6.50-10 50; Double Manager s Pallud ' 
35 suites 8.00-13.00: Suites 6.50-30.00. Eur r Convention Season: Ai! year ' 
Air Conditioning: Bed ns and banquet ha No. Mtg. Rms. & Capacity of ineenet: 5 75 Largest Group Accommodated: 400 (200 - 
Convention Rates Single: 6.50 50 Double No. Banquet Rms. & Capacity of sarees 5 (150 ~ 
0.00-15.00; Suites: 20.50-35.00. European Group Meal Rates: Breakfast h: 2.00 Air Cond tioning: Bedrooms and banquet halls 
No. Mtg. Rms. & Capacity of Largest: 20 200 C sr: 2.50 Convention Rates ngle: 5.00-16.00: Double: 74 
500 Lienert: Ye 8.00 6.00-100.00. European 
No. Banquet Rms. & Capacity of Largest Charges for Mtg. Rms.: 15.00-50.00 No. Mtg Rms & Capacity of ‘Largest 9 (S50 
200-! 500 Audio-Visual Aids: Stage & by 8 ft No. Banquet Rms. & Capacity of Largest: 8 (S% 


YOU HAVEN'T HAD 
A CONVENTION IF 
YOU HAVEN'T HAD 
ONE IN NEW ORLEANS 


Conventions elsewhere 
just aren’t conventions 
by New Orleans’ stand- 
ards. The Crescent City 
not only boasts the best 
of everything, but every- 
thing’s different — the 
night life, the food, and 
even the coffee. The 
Jung, the South’s largest 
convention hotel, is one 
of the great things about 
a New Orleans conven- 
tion. You’ll see. Schedule 
your next get-together in 
New Orleans. See you at 


1100 guest rooms la 


10 meeting rooms 


Charcoal Room 
Cocktail Lounge 
Fin “4 Se . td Mt 


rasort oZzcc 


78 SALES MEETINGS/Part I!| SALES MANAGEME 


Capite 


Liquor: 
Charges 
Charges 
Net Exhil 
Audio-Vi 
Sports F 


Railroads 


The Hi 


91 Airti 
NN 


°g foot Audio-Visual Aids: G 


— Charges for Mtg. Rms.: None 


Group Meal Rates: Breakfa AM _ ene: Rev:Gontrelt. eae New Hotel Monteleone 
Dinner: 2 Sales Manager: [ J. Beig 
Liquor: Yes . , Convention Season: Ail year except Mardi G 3S 214 Royal Street (Phone: MAgnolia 334 ele- 

i Charges for Mtg. Rms.: None if food is served time A i graph: NO 30 

Charges for Exhibit Rms.: Percentage basis Largest Group Accommodated: |400 800 rooms Manager: A. F. (Tony) Spatafora 
Exhibit Space: Mtg. rms OU suites) Sales Manager: Sam Fowlkes 

) Audio-Visual Aids: D, G, H, | L Air Conditioning Bedre oms and banquet halls Convention Season: Al! year 

' Sports Facilities: Golf, swimming, tennis Convention Rates: Single: 8.00-10.00: Double Largest Group Accommodated: 450 (200 rooms, 

Ria No. Mip R ws Gugeahy af taeat hs > Sonal 2 hal 

| Z °. g. Rms. apacity of Largest: |2 200 Air onditioning: Bedrooms and banquet alls 
Capitol House Hotel No. Banquet Rms. & Capacity of Largest: |2 Convention Rates: Single: 7.00-i2 0: Double: 
Lafayette at Convention (Phone: Dicke 2-772 (1,000 ; : 12.00-18.00: Suites 30.00-75.00. European 
Manager: J. C. Eberhart Group Meal Rates: Breakfast 5; Lunch: 2.25 No. Mtg. Rms. & Capacity of Largest: 6 (500) 
Sales Manager: Delmar Walker 7 Dinner: 3.50 No. Banquet Rms. & Capacity of Largest: 6 (350) 
Convention Season: Al! yea except Ma 0 Liquor: Ye Group Meal Rates: Breakfast: 1.50: Lunch 2.75; 

y 10 in even years, May 10 to June 10 Charges for Mtg. Rms.: Non« Dinner 5 
' odd years 5 Net Exhibit Space 2,000 sq. ft. all on one floc Liquor: Yes 
| Largest Group Accommodated 00 (450 roorn includes mtg. rms Charges for Mtg. Rms.: None 
SQ» 8 suites) Audio-Visual Aids H Audio-Visual Aids: GH, |, L 
Air Conditioning: Entire hote - Sports Facilities 20lf, swimming tennis. boat 
ot h ntion Rates: Single 6.00-12.00; Double ing, water skiing, fishing , 
hol Convention i. sae ne Gules Eepeteaglatiter Ladner’ Picks. 00 Pontchartrain Hotel 
| No. Mtg. Rms. & Capacity of Largest: 9 (/,800 ate 2031 St. Charles Ave. (Phone: TUlane 0581) 


(te! No. Banquet Rms. & Capacity of Largest: 9 (| ,800 
st: net Group Meal Rates: Breakfast 25: Lunch: 2.00 
: Dinner: 3.50 


| Liquor: Yes 

| Charges for Mtg. Rms.: 10.00 to 400.00 
Charges for Exhibit Areas: |0.00-400.00 

Net Exhibit Space 652 sq. ft 


c 


Sports Facilities: Swimming Pox 


KENNER 
Railroads: |.C.; L. & A 


The Hilton Inn 
See Advertisement, Page 51 
' 9! Airline Highway (Phone: KE 71-3471: teletype 
KENN 768) E 
Manager: J. Bryan Gordon 
Sales Manager: Pete E Moss 
Convention Season: Al! year 
Largest Group Accommodated: 440 (200 rooms 
20 suites) 
or Air Conditioning: Bedrooms and banquet 
Convention Rates: Single: 9.00-15.00: Double 12.00 
* Ralls 8.00: Suites: 15.00-18.00. European 
bie: 14 No. Mtg. Rms. & Capacity of Largest: 4 (300 
No. Banque? Rms. & Capacity of Largest: 5 (550 
(S50 Group Mee! Rates: Breakfast: 1.75: Lunch: 2.50 
B (Si Dinner: 3.50 
Uquor: Yes 


RATON 


ha 


Net Exhibit Space: 6.744 sq. ft. on one floor: in 
cludes mtg. rms. 
Audio-Visual Aids: Stage: 10 by 4 ft. A G H 


JL 
Sports Facilities: Golf, swimming. putting. shuffle 
board 


NEW ORLEANS 


Railroads: IIi. Cont; GM. & O.: L. & A; Gulf 


N.O.&N.E:N.O. & LC: T. & P 
Airlines: BNF, CAP. DAL, EAL. NAL PAA SOU 
TACA, TTA 


CONVENTION BUREAU 
Convention & Visitors Bureau 
315 Camp St. (5) 
Charles Genelia, Director 


AUDITORIUM 


Municipal Auditorium 


11 St. Peter St. (Phone: JAckson 5-844 
Manager: W. Ray Scheuering 
Emhibit Areas: 68,658 sq. ft.: Arena, 32.250 sa ## 
Annex, 26,408 sq. ft.; Upper Annex. 10.000 sa. # 
Rental Fees: Arena, (600.00: Auditorium. 495.00 
Concert Hall, 330.00: Annex. 385.00: half of An 
fex, 211.75; upper Annex, 175.00 

Load: 200 Ibs. per sa. ft 
Ventilation: Arena, air conditioned 
Ceiling Height: Arena, 66 ft.; Annex. i4 # 
PA. S : Available 
Dimensions, Opening to Exhibit Hall: Arena 


ft. by 9 ff. 19 ins.- Anne 2 ft. 8 ins. by 13 
{ea sapenhe NEW ORLEANS 
Elevator: 2 passenger freight, 10,000 It 


Columns: None in =”. 4 in, columns on I7 & SHERATON-CHARLES 


2! ft. centers in Annex 


! 
Wiilities: AC current 2 phase, 4wire distribu New Orleans’ fabled charm plus the famous Sheraton welcome await you here, just 
na tS water steps from the French Quarter. The hotel's 10 meeting rooms can hold a total of more than 
load Hand truck: railx i siding > AD Onn ’ ~ ‘ 
Fog — and uck; railroad sid 2,400 700 in the Grand Ballroom alone, 500 air-conditioned rooms 
Moon 3b si Capacity: First, second. third James Sinnott, Sales Manager 
‘acilities for Food Function: Dining room. kitchen ij 
»banauet for 3.000 [——— Sheraton Hotels in the U.S.A, in Hawaii and Canada ———________. 
arking Facilities: Across from build 
. cro . ng 
Distance from Busines District: 7’ “J aAST Providence MIDWEST Akron SOUTH Los Angeles Toronto 
New rk Springfield Chicago indianapolis Louisville Pasadena Niagora Falls 
Boston Albany Detroit French Lick, Ind. Dallas Portland Ham Iton 
Washington Rochester Cleveland Ropid City New Orleons HAWAII OVERSEAS 
Jung Hotel er ak Soom yey Sioux City Mobile Honolulu Tel Aviv, Israel 
: altimore yracuse t. Louis Sioux Falls WEST CANADA [opens March 
See Advertisement, Page 98 Philadelphia Binghamton Omaha Cedar Rapids San Francisco Montreal 1961) m 
15900 Canal Street (Pt me: MAgnolia 447!|: tele 
type: TWX 238 


NOVEMBER 18, 1960 ? 


LOUISIANA 
New Orleans continued 


Manager: E. Lysle Aschaffenbur 

Sales Manager: Albert poo 

Convention Season: Apr.-Jan. 

Largest Group Accommodated: 35-40 (20 rooms 
and suites) 

Alr Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 9.00-12.00; Double: 
14.00-22.00; Suites: 28.00-48.00. European 

No. Mtg. Rms. & Capacity of Largest: | (40) 

No. Banquet Rms. & Capacity of Largest: | 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None if meals are served 


The Roosevelt 

See Advertisement, Page 100 
123 Baronne St. (Phone: MA 237!) 
Manager: A. C. Bellande 
Sales Manager: A! Bourgeos 
Convention Season: Al| year 
Largest Group Accommodated: 500 

suites 

Air Conditioning: Bedrooms and banquet halls 


rooms, 60 


Convention Rates: Single: 10.00-12.00: Double: 
12.00-18.00; Suites: 33.00-100.00. European 

No. Mtg. Rms. & Capacity of Largest: |4 (2,250) 

No. Banquet Rms. & Capacity of Largest: 5 (| ,250) 

Group Meal Rates: Breakfast: 200: Lunch: 2.50: 
Dinner: 5.00 

Liquor: Yes 


Charges for Mtg. Rms. None 

Net hibit Space: 14,000 sq. ft. 
includes mtg. rms. 

Audio-Visual Aids: |, J, L 


on one floor; 


The Royal Orleans Hotel 
See Advertisement, Page 20 
Royal & St. Louis Sts, (Phone: 529-5333) 
Manager: Olaf C. Lambert 
Sales nager: Cnarles V. Grigsby 
Convention Season: Al! year 
Largest Group Accommodated: 225 (100 rooms, 
5 suites) 

Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 10.50-16.00; Double: 
15.00-22.00: Suites: 22.00-100.00. European 
No. Mtg. Rms. & Capacity of Largest: || (600) 
No. Banquet Rms. & pacity of Largest: 5 (450) 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.50: 
Dinner: 4.25 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: None 

Audio-Visual Aids: A, 8, C, D, GH, |, J, KL 

Sports Facilities: Golf, swimming, tennis, riding 

Sales Representative: Glenn W. Fawcett, Inc.: 
Robert F. Warner, Inc. 


Sheraton-Charles 
See Advertisement, Page 99 

200 St. Charles (Phone: JA 5-888!) 

Manager: Edwin J. Gaudet, Jr. 

Sales Manager: James 8. Sinnott, |/! 

Convention Season: Al! year 

Largest Group Accommodated: 500 (300 
33 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 9.00-10.00; Double: 
10.00-15.00: Suites: 21.00 minimum. Evropean 

No. Mtg. Rms. & Capacity of Largest: !2 (900 

No. Banquet Rms. & Capacity of Largest: 8 (700) 

Group Meal Rates: Breakfast: |.25; Lunch: 2.25; 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 18,715 sq. ft. on one floor; in- 
cludes mtg. rms. 

Audio-Visual Aids: G, H, |, J, L 


SHREVEPORT 


Railroads: 1.C.; K.C.S.; L. & A.; St. L.S.W.; S. P.; 
Airlines: BNF, DAL, TTA 


ooms, 


Captain Shreve 


408 Market (Phone: 422-935): 
sooneuess Johnny Brown 
Sales Manager: James Melton 
Convention Season: Al! year 
Largest Group Accommodated: 500 (200 rooms, 
suites) 
Air Conditioning: 
Convention Rates: 
8.00-15.00- Suites: European 
No. Mtg. Rms. & Capacity of Largest: 4 (350 
No, Banquet Rms. & Capacity of Largest: 4 (300) 
Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 3.50 


teletype: SH 167 


"ee, 


) 
SI'S L 


is a pleasure at the 


persons 


Room. 


Vi YxOS} 


In New Orleans — 


America’s Most Interesting City 


your convention business 


SSS 
2298 


100% AIR-CONDITIONED THE YEAR ‘ROUND 


% 14 comfortable meeting rooms, seating 25 to 2,250 


%& The center of business, civic and social activities 
in New Orleans 

3% Home of the famous Blue Room for dining and 
dancing and floor shows 

% Also for your dining convenience The Coffee Shop, 
Fountain Lounge, Coffee House and Plantation 


SEYMOUR WEISS 
President and Managing Director 


A. C. BELLANDE 
Manager 


SALES MEETINGS/Part II 


Liquor: Yes 
Charges for Mtg. Rms. None 


Charges for Exhibit Rms.: 50 per sq. ft, 
on one floor 


Net hibit Space: 2,700 sq. ft. 
includes mtg. rms. 

ope Aids: Stage: 18 by 10 ft., 
= 


Washington Youree 


Edwards & Travis Sts. 
SH-177) 

Manager: Judd T. Sampson 

Convention Season: A|| year 


Largest Group Accommodated: |80 rooms, 7 Suites 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 5.00-7.00: Double: 7%. 


9.00: Suites: 10.00-25.50. European 
No. Mig. Rms. & Capacity of Largest: 


No. Banquet Rms. & Capacity of Largest: 4 (uj 
Breakfast: 1.50; Lunch: 2.00: 


Group Meal Rates: 
Dinner 2.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 6,000 sq. ft 
includes mtg. rm 


s. 
Audio-Visual Aids: Stage: 50 by I2 ft. GH 11 


MAINE 


BANGOR 


Railroads: B. & A. 
Airlines: NEA 


AUDITORIUM 


Bangor Municipal Auditorium 


100 Dutton St. (Phone: 2-9000, 2-9133, 

Manager: John B. Quigley 

Exhibit Areas: {5,000 sq. ft. 

Rental Fees: Min. 225.00 or 

Floor load: 500 Ibs. per sq. ft 

Ventilation: Blowers 

Ceiling Height: 45 ft 

P.A, System: Yes 

Dimensions, Opening to Exhibit Hall: 
22 ft. high 

Columns: None 

Utilities: 110 & 220 AC current; 150 + 

Storage Areas: Ground level 


Mtg. Rms.: 9 
Facilities for Food Functions: 
for | 


Parking Facilities: 3,000 cars 
Distance from Business District: 


Bangor House 


174 Main St. (Phone: 732!) 
Manager: John Chapman 

Sales Manager: Merna Eslin 
Convention Season: Al! year 
Largest Group Accommodated: 

8 suites) 

Air Conditioning: Sorne banquet halls 
No. Mtg. Rms. & Capacity of Largest: 


No. Banquet Rms. & Capacity of Largest: 5 (2) 


Liquor: Yes 

Charges for Mtg. Rms.: 

Charges for Exhibit Rms.: 5.00-50.00 

Net Exhibit Space: 5,000 sa. ft.: 
one floor; includes mtg. rms. 


Audio-Visual Aids: G, H, I, J, L 


POLAND SPRING 


Maine Cent. 


Railroads: To Danville Jct. 


Poland Springs Hotels 


Phone: Poland, Wyman 8-435) 
Manager: Charlies Connor 

Sales Manager: Rod Johnston 
Convention Season: 


(Phone: 2-2121; 


On one flog: 


10% of admissions 


25 per person 


G, H, I 


teletype: 


4 (600) 


2-4462) 


18 ft. by 


50! K.VA 


Catered banque | 


1/3 mile 


150 (50-75 rooms, | 


5 (220-30) 


Mid May to Mid Oct. 


Largest Group Accommodated: 500 (350 rooms, 


14 suites available 


Convention Rates: Single: 18.00; Double: 16m 
Suites: 20.00 above cost of bedroom. Americtt | 
No. Mtg. Rms. & Capacity of Largest: !3 (40) 
Group Rieal Rates: Breakfast: 2.00: Lunch: 1% 
Dinner: 4.00 ' 
Liquor: Yes ; 


Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 


Net Exhibit Space: 300 sq. ft. on one floor, separ 


ate area 
Audio-Visual Aids: A, D, |, J 
Sports Facilities: Golf, tennis, 
shooting, shuffleboard, putting, ping 
minton 


PORTLAND 


Railroads: B. & M., M. C., GT. 
Airlines: NEA, Air Taxi 


swimming, fa \ 


SALES MANAGEMENI 


pong, 


Audio-Vist 
— 


Railroads: 
An El.; 

Airlines : 
PAA, TV 


Baltimore 
202 Title | 
L. H. Den 


Lord B 


Baltimore 
9-8400) 
Manager: 
Sales Mar 
Conventic 

Air 
Conventic 
9.50-18.0 
No. Mtg. 
No. Banc 
1,200 
Group 
Dinner: 
Liquor: Y 
Audio-Vis 


Sherat 


Charles § 
Manager : 
Sales Mar 
Conventic 
Largest ¢ 

10 suite 
Air Cond 
Conventic 

16.00-19 
No. Mtg. 
No. Bang 
Group M 

Dinner : 
Liquor: \ 
Net Exhit 

one flo 
Audio-Vis 


Southe 


Light & 

Manager: 
Sales May 
Conventic 
Largest € 


Net Exhil 
Audio-Vis 


NOVE 


floor, 


= 
————S 


= 


WENT 


The Lafayette 

438 Congress (Phone: SPruce 3-644!) 

Manager: R. H. Pen 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms, 
3suites) 

Air Conditioning: No 

Convention Rates: Single: 5.75-8.00; Double: 8.00 
11.75. European ’ 

No. Mtg. Rms. & Capacity of Largest: 3 (300) 
No. Banquet Rms. & Capacity of Largest: 3 (300) 
Group Meal Rates: Breakfast: 1.25; Lunch: 2.10 
Diener: 2.35 

Liquor: Yes , 

Charges for Mtg. Rms.: None ; 

Charges for Exhibit Rms.: 5.00 per exhibit 

Net Exhibit Space: 4,350 sq. ft.; 3,600 sq. ft. 
one floor; includes mtg. rr 

Audio-Visual Aids: D, G, H, |, J, L 


MARYLAND 


BALTIMORE 


Railroads: Penna.; Balt. & C.; West Md.; Bal. & 
An El.; M. & 


n El.; M. & P 
airlines: AAA, AAL, CAP, 
PAA. TWA, UAL 
CONVENTION BUREAU 
Baltimore Convention Bureau, Inc. 
a) Title Bid (2 


DAL, EAL NAL 


39. \ 
H. Denton Director 


Emerson Hotel 
Calvert & Baltimore Sts. (Phone: MU 5-400: tele 
type: BA-277 


Manager: Kemp C. Gatling 
Sales Manager: G. Sanford Core 
Convention Season: Al! year 
Largest Group Accommodated: 600 (300 room 
Air Conditioning: Bedrooms and banquet ha 
Convention Rates: Single: 7.50-12.00; Double 
0.00-15.00; Suites 27.00 
No, Mtg. Rms. & Capacity of Largest: 10 (1,000 
No. Banquet Rms. & Capacity of Largest: 10 


Group Meal Rates: Breakfast: 2.50: Lunch: 2.50 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None if food is served 
Audio-Visual Aids: |, J 

Lord Baltimore Hotel 

Baltimore & Hanover Sts Phone: LExington 
9-8400) 

Manager: Harold Kraus 

Sales Manager: David S. W n 

Convention Season: A!! yea 

Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 8.00-14.00: Double 


9.50-18.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 (2,000 

No. Banquet Rms. & Capacity of Largest: [2 
200) 

Group Meal Rates: Breakfast: 2.00: Lur 2.50 

Dinner: 4 

Liquor: Yes 

Audio-Visual Aids: A 


Sheraton-Belvedere 


See Advertisement, Page 9? 


Charles & Chase Sts. (Phone: MUlberry 5-1000 
Manager: Albert S. Fox 
Sales Manager: Edward J silahar 
Convention Season: . & Aug. weeke 
Largest Group Accommodated: [50 
6 suite 
Air Conditioning: Bedrooms and banquet 
Convention Rates: Single 12.00-15.50: D e 


6.00-19.50; Suites: 22.00-50.00. European 
No. Mtg. Rms. & Capacity of Largest: !0 25 
No. Banquet Rms. & Capacity of Largest: |4 (470 
Group Meal Rates: Breakfast: 2.00: Lun 2 
Dinner: 4.00 
Liquor: Ye 
Net Exhibit Space 0.758 sq. ft.: 7.3 ft 


Audio-Visual Aids: G. H k 


Southern Hotel 

Light & Redwood Sts. (Phone: SAratoga 7-| 40 
Manager: Harold |. Fir 

Sales Manager: Albert W. Eldridae 

Vonvention Season: A sr 

Largest Group Accommodated: 800 (400 ms, 20 


Air Conditioning: Bedrooms and banqu 
Vonvention Rates: Single: 7.00-12.50 
0.00-15.50; Suites 26.00-39.50 


European 


No, Mtg. Rms. & Capacity of Largest: 25 (| ,000 
No. Banquet Rms. & Capacity of Largest: 25 (500 
Group Meal Rates: Breakfast: 1.50: Lunch: 25 
Dinner: 4 

Liquor: Yes 

Charges for Mtg. Rms.: [5 00-250.00 

harges for Exhibit Rms.: 20 minimum 

Net Exhibit Space: 1,000 sa. ft. on one { 
Audio-Visual Aids: GH J, 1 

NOVEMBER 1 8, 1960 


CHESTERTOWN 


Railroads: Penna. 


Great Oak Resort and Yacht Club 


P. ©. Box, Route 2 (Phone: CHestertown 1100) 

Manager: F. C. Russel! 

Sales Manager: N. Ashley Jenkins 

Convention Season: Al! year 

Largest Group Accommodated: 140 (65 rooms, 8 
suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 15.00-22.00: Double: 
18.00-26.00; Suites: 30.00-52.00. European, add 
10.00 per person for American Plan 

No. Mtg. Rms. & Capacity of Largest: 4 (150) 


No. Banquet Rms. & Capacity of Largest: | (150) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.00; 
Dinner: 5.50 

Liquor: Yes 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: |,500 sq. ft. on one floor 

Audio-Visual Aids: Stage: 20 by i6 ft., G, H, |, 
J, KX, 0 

Sports Facilities: Golf, swimming, riding, shoot- 
ing, fishing, boating 

Sales Representative: Robert F. Warner, Inc. 


MASSACHUSETTS 


ANDOVER 


Railroad: B&M 


Andover Inn 
See Advertisement, Page 5 


Chapel Ave. (Phone: GR 5-5903 
Manager: M.A. Seabury Jr 

Largest Group Accommodated: 55 (30 rooms 
3 suites 

Air Conditioning: No 

Convention Rates: Single: 
American 

No. Mtg. Rms. & Capacity of Largest: 3 (55) 
No. Banquet Rms. & Capacity of Largest: 3 (130 
Liquor: Expects ense 

Charges for Mtg. Rms.: None 

Sports Facilities: Golf, swimming 


14.00; Double: 28.00 


AMHERST 


B.& Me 
The Lord Jeffery 


See Advertisement, Page 5 


30 Boltwood Ave. (Phone: Alpine 3-2576) 
Manager: Norman M, Enman 
Sales Manager: Harry Maclure 
Convention Season: Al! year except Jun. & Oct 
Largest Group Accommodated: 90 (65 rooms 
Air Conditioning: 32 bedro and banquet halls 
Convention Rates: 7.00-9.00; Double: 
2.00-16.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 (100) 
No. Banquet Rms. & Capacity of Largest: 4 (150) 
Group Meal Rates fast: 1.00: Lunch: 2.00; 
3.00 


Railroads: C. V 


Breakfast 
Liquor: Yes 

Charges for Mtg. Rms.: None 
Audio-Visual Aids: D G J, t 
Sports Facilities: Golf, swimming 


BOSTON 


Railroads: B. & M.; N.Y.C.;: N.Y. N.H.& H 
Airlines: AAL EAL MOH, NAI NE 
of TWA UAI 


CONVENTION BUREAU 
Convention & Visitors Bureau 
Federa 0 
herr Manaaer 


AUDITORIUM 


Boston Garden 


North Station ap 7-3200 

Manager: Walter 

Exhibit Areas: Aren 
Ha 42 350 


Rental Fees and Services: Depends on season & 


Floor Load: 200 Ibs. a 

Ventilation: Rotary fa snd blows 

Ceiling Height: Exhibition Hall, 16 ft.; Arena 
4g f+ 


PA System: Excellent 

Dimensions, Opening to Exhibit Hall: 17 ft. 6 
high by (5 ft. 6 in. wide 

Elevators: One, 3,000 

Columns: None on Arena floor 

Utilities: AC and DC current. aa 

Loading Facilities: Ramp from 
hibition ha 

Storage Areas: Ampie 

Meeting Rooms: In hotel! adjoining 


steam, water 
railroad into ex- 


Facilities for Food Functions: Complete facilities 
for 1,500 banquet 

Parking Facilities: Ample 

Distance from Business 


i _ Bu; District: In 
commercial district 


heart of 


Hotel Madison 


North Station (Phone: CA 7-2600) 

Manager: Reed Seely 

Sales Manager: Robert B. Sargent 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (500 rooms, 
6 suites) 

Air Conditioning: Banquet halls 

Convention Rates: Sing!e: 6.00-9.00: Double: 8.00- 
18.00; Suites 16.00-40.00. American 

No. Mtg. Rms. & Capacity of Largest: 10 (308) 

No, Banquet Rms. & Capacity of Largest: |! (250) 

Group Meal Rates: Breakfast: .65; Lunch: .99; 
Dinner: 1.35 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: |, J 


Parker House 


60 School St. (Phone: CA 7-8600) 

Manager: Car! J. Peterson 

Sales Manager: John E. Pacheco 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
6 suites) 

Air Conditioning: Some bedrooms and banquet 


halls 
Convention Rates: Single: 9.50-12.50; Double: 
14.00-16.50: Suites: 15.50-25.00. European 


No. Mtg. Rms. & Capacity of Largest: 16 {$00} 


No. Banquet Rms. & Capacity of Largest: 16 (400) 

Group Meal Rates: Breakfast: 2.50: Lunch: 3.50: 
Dinner: 4.50 

Liquor: Yes 


Net Exhibit Space: 6,000 sq. ft. 
Audio-Visual Aids: D 


Sheraton-Plaza Hotel 


See Advertisement, Page 9 


Copley Square (Phone: CO 7-5300) 

Manager: H. de Fine Nyboe 

Sales Manager: William N. Field 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (250 rooms 
and |5 suites available) 

Air Conditioned: Entire 

Convention Rates: Single: 9-85-!6.00; Double: 
16,00-21.00; Suites: 34-00-65.00. European 

No. Mtg. Rms. & Capacity of Largest: |2 (1,600) 

No. Banquet Rms. & Capacity of Largest: !2 
(1,200) 

Rates for Meals: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Yes 

Charges for Banquet & Mtg. Rms.: |0.00 to 650.00 

Net Exhibit Space: 17,845 sq. ft. on one floor 

Audio-Visual Aids: Stage: 28’ x 16’: |, J 


Somerset Hotel 


400 Commonwealth Ave. (Phome: Copley 7-9000; 
teletype: BS-71) 

Manager: R. Tipton Chase 

Sales Manager: F. 8. Hignett 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms, 
35-40 suites) 

Air Conditioning: 40% of bedrooms, banquet halls 

Convention Rates: Single: 9.00-15.00; Double: 
16.00-22.00; Suites: 25.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 14 (1,100) 

No. Banquet Rms. & Capacity of Largest: !4 (800) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Exhibit Space: On one floor 


Audio-Visual Aids: Stage: 33 by [5 ft., & MM, 
Lae 
Sports Facilities: Swimming in summer 
Statler Hilton 
See Advertisement, Page >: 
Park Sq. (Phone: HA 6-2000: teletype: BS-Z74) 


Manager: D. 8. Stanbro 

Sales Manager V. W. Ringer 

Convention Season: Al! year 

Largest Group Accommodated: 2400 (800 rooms, 
25 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 10.00-15.50; Double: 
16.00-20.00; Suites 38.50-43.50. European 

No. Mtg. Rms, & Capacity of Largest: 43 (2,000) 

No. Banquet Rms. & Capacity of Largest: 43 


(1,500) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Yes 

Net Exhibit Space: 20,983 sq. ft. on one floor: 
includes mtg. rms. 

Audio-Visual Aids: Stage: 30 by !4 ft.. G, H, |, 
J, KR, 
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MASSACHUSETTS Sales Manager: Walter Scheff 
Convention Season: Al! year 
continued Largest Group Accommodated: 450 (20 ns, 8 


Air Conditioning: Bedrooms and banquet hall 


BROOKLINE Convention Rates: Single: 10.00-14.00: Double 
14.00 European 
Railroads: N.Y.C. No. Mtg. Rms. & Capacity of Largest: 8 (800) 
No. Banquet _ & Capacity of ay pod 8 (800) 
Group Meal Rates: Breakfast: 2.25: Lunch: 3.00 
Beaconsfield Hotel Dinner: 4.50 
eee —s — Liquor: Ye 
org Be, : Lada , aor we 6800 Charaes for Mtq.. Rms: None for day session 
Sales Eine . p “> ena Exhibit Space: In addition to mtg. rms, 
ee Audio-Visual Aids: A, B.D. E GH, I, J, K, L 
ention season: Al! yea = : Sports Facilities: Golf w ning e skating 
Largest Group Accommodated: {00 (50 f ne 
3 suites available - 
Air Conditioned: 5 banquet rooms, 25 bedrooms 
Convention Rates: Single: 5.00 to !2.00: Double 
12.00 to 17.00; Suites: 20.00-24.00, European HOLYOKE 


No. Mtg. Rms. & Capacity of Largest: 0 (3 


No, Banquet Rms. & Capacity of Largest: |0 (200 Railroads: 8. & M.: N.Y. N.H. & H 


Group Meal Rates: Breakfast: 2.00: Lunch: 2.50 Airlines: Served through Hartford 
Dinner: 3.00 
Lauer Yes Roger Smith Hotel 
arges for Mtg. Rms.: 10.00 up 
Charges for Exhibit Areas: 10.00 up See Advertisement, Page 53 
Net Exhibit Space: 5,000 sq. ft, on one floo 699 Suffolk (Phone: JE 2-1414 
Audio-Visual Aids: D, |, J Manager: Robert N. Wish 


Sales Manager: Ralph Mo ter 
Convention Season: Al! yea 


CAMBRIDGE Largest Group Accommodated 75 (85 room 
3 suites 
Air Conditioning: 42 bedrooms and banquet halls 

Commander Hotel Convention Rates: Single of:!!.00; | Double 

D 7 son 10.00-14.50: Suites 15.00-21.00. European 

hone i { Q 
16 Garden St. Semeee: Parurens 1-4 No. Mtg. Rms. & Capacity of Largest: 6 (500) 
Manager: Shatfie K. Hamsy No. Banquet Rms. & C t fl t: 6 (450 
Convention Season: Ai! year \ be - mpoemy & Serqee 2 00 


Largest Group Accommodated: 150 beg om ag; Rates: Breakfast 7S: Lunct 
available) Png vy ay 

Air Conditioning: Banquet ha . P : 

Convention Rates: Single: 8.80-9.90: Double: !2.00 Net Exhi bit Speen 4,500 sq. ft. on one floor 


Suites: 21.00-37.00 
Liquor: Yes 
Audio-Visual Aids: D 


node Ni isual Ai ds: H J 


CHICOPEE Railroads: N.Y ~— 


Railroad: 8 & M 

Eastover Hotel 
The Schine Inn See Advertisement, Page 103 
Phone: Lenox 625) 


See Advertisement, Page 102 Manager: George Bisacca 


Exit 6, Massachusetts Turnpike (Phone: LYceur Convention Season: Al! yea 
7551 Largest Group Accommodated: 200 (75 rooms 
Manager Robert D. Howard pius suites 


Air Conditioning: N« 
Convention Rates: Single: 15.00; Double: 394. 
Suites: 60.00. American : 
No. Mtg. Rms. & Capacity of Largest: 6 (300) 
No. 5 oy Rms. & Capacity of Largest: 4 (00 
Liquor: 
Char es , Exhibit Rms.: None 
xhibit Space: 10,000 sq. ft, on one floor: 
gy BS mtg. rms : 
Audio-Visual Ee Stage: 30 by 20 ft. A.B ¢ 


E, F, SG, H, | K, L 
Sports Facilities: Golf, tenris, skating, pitch § 
putt, boating, volleyba bowling skiing ta. 
bogganing 
MARTHA’S VINEYARD 
Airline: NEA 


The Harbor View (A Treadway Inn} 
See Advertisement, Page 5 


N. Water St. (Phone: Edgartown 4444 
Manager: Fred B. Means 


Convention Season: Jun. i5-Jul & early Sept 
Largest Group Accommodated 20 (84 rooms 
Il, suites) 


Air Conditioning: No 

Convention Rates: Single: 14.50; Double: 29m 
American 

No. Mtg. Rms. & Capacity of Largest: | ((50.29 

No. Banquet Rms. & Capacity of Largest: | ((75 

Group Meal Rates: Breakfast: 2.00: Lunch: 29 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids 

Sports Facilities: Golf, swimming. fishing bos! 


NORTHAMPTON 


Railroads: 8. & M.: N.Y. N.H. & H 


Hotel Northampton and 
Wiggins Tavern 


See Advertisement, Page 102 
36 King Street (Phone: JUstice 431/00) 
Manager: Olaf Lambert 
Sales Manager: Joseph A. Sylvia 
Convention Season: Al! year except first two weet 


ends in June 


THE PLUS THAT MAKES A MEETING REALLY SUCCESSFUL... 


IS ENJOYABLE RELAXATION 


It's the many PLUSES that make Schine Hotels so wonderfully cuisine experienced Schine nationwide convention staff . 


different. Each Schine Hotel is so uniquely situated that they fully equipped function 
>an offer a variety of relaxing facilities that add pleasure to accommodations available 
business. Of course, there’s always the world famous Schine 


rooms and the finest modern 


IN NEW ENGLAND THERE ARE THREE ELEGANT SCHINE HOTELS READY TO SERVE YOUR EVERY NEED. 


HOTEL NORTHAMPTON THE MAGNIFICENT NEW THE SCHINE 
Ta. a oy TA AIRPORT HOTEL 
and WIGGINS TAVERN SCHINE INN and MOTOR INN 
Northampton, Mass. at Chicopee, Massachusetts at Springfield Exit 6, Mass. Turnpike. Bradley Airfield, Conn 
Colonial styled guest rooms An entirely new setting for conventions and meetings . . . there's Seveing Kernel 
. seven function rooms for nothing like it in the world today! 200 advanced planned guest ideal location for group and 
10 to 400 The original rooms and executive suites . . . six spacious function rooms for see een. ae 
l > gina sc 
Wiggins Tavern famous for its 9 to 900 seven lounges and restaurants . swimming, ice neerienn tenction Game 


hearty New England fare 
The Lantern Inn, an intimate 
cocktail lounge . . . the Wiggins 
Village to browse around in 
and enjoy the huge collection 
oi New England memorabilia 


dancing and entertainment nightly 


skating, Schine Ten-Pin Bowl with 40 ultra-modern bowling lanes 20 to 60. Coffee Shop * Cock- 


tail Lounge * Swimming Pool 
* Step right off the plane and 
into your meeting After the 
meeting, there’s no rush for 
planes — no long dash to the 
airport allowing more time for 
conducting business 


Contact your nearest Schine Hotel or Sales Office for information 


THE AMBASSADOR HOTEL and COCOANUT GROVE, Los Angeles, California HOTEL NORTHAMPTON and WIGGINS TAVERN, Northampton, Massachusetts 

TedE RONEY PLAZA, Miami Beach, Florida SCHINE QUEENSBURY HOTEL and MOTOR INN, Glens Falls, New York 

THE MCALLISTER HOTEL and EL CENTRO de las AMERICAS, Miami, Florida THE GULFSTREAM APARTMENTS and VILLAS, Miami Beach, Florida ot i, 

SCHINE AIRPORT HOTEL and MOTOR INN, Bradley Airfield. Connecticut THE GIDEON PUTNAM HOTEL, Saratoga Springs, New York a as 

THE SCHINE INN, at Massena, New York THE SCHINE INN, at Chicopee, Massachusetts = A Sa = 
For your Se reservations may be made at any OFFICES %, ai ¢ 

chine Hotel, or by phoning “under 

NEW YORK — MU 8-0110 LOS ANGELES — DU 7-7011 375 Park Avenue, New York City, MUrrayhill 8-0110 

CHICAGO AN 3-6222 SAN FRANCISCO — EX 2-4330 . : 

WASHINGTON. D.C Se 26118 Boston HA 6-4968 120-24th St., Miami Beach, Florida, JE 1-6011 

MIAMI BEACH — JE 1-6011 A DIVISION OF SCHINE ENTERPRISES 
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; 


Audio-Visual 
Sports Facili 


NC 


Railroads: I 


Sea Cres 
See 
Phone: Kim 


Manager: Jc 


—— 


here's 


for ""F 
conve 


Eastover . 


Finnish St 
rides, ice 
orchestras, 
with the 

Carriage R 
modations 
contact Ea: 
the facts. / 


Vv 


Ler 


NOVEM 


|EED. 


ENT 


Largest Group Accommodated 
7 wuites) = 

i Conditioning: Entire hotel — . 

Convention Rates: Single: 6.00-12.50: Double 
(,00-22.00; Suites 22.00-35.00. European. Can 
arrange American plan package 

No, Mtg. Rms. & Capacity of Largest: 6 (350 

No, Banquet Rms. & Capacity of Largest: 6 ( 

Group Meal Rates: Breakfast ae Tuned 

Dinner: 3 

Liquor: Yes 

es for Mtg, Rms.: None 

— for Exhibit Areas: None 

Net Tihibit Space: 500 
separate area 

pydio-Visual Aids: D J 

Sports Facilities: Golf 4 nm 


NORTH FALMOUTH 


i Railroads: N.Y., N.H &H 


) 


300 
2.00 


| Sea Crest Hotel 
See Advertisement, Page 103 


Phone: Kimball 8-3850) 
Manager: Joseph B. Mohr 


—--- 


here's a pointer 


‘for “positive” 
convention pleasure 


sales 


where conventions and 
} meetings are always “the best yet’ ard eco 
nomical, Make your company gathering this 


Eastover . . 


year’s highlight by rallying at Eastover, 
where... the atmosphere is perfect for just 
work sessions or facilities for the most in 
FUN-AFTER-WORK. Heated indoor pool, 
Finnish Steam Bath, riding, skiing, sleigh 
rides, ice skating, tobogganing, bowling, 
orchestras, full resort sport facilities, together 
with the famous Tally-Ho Barn and The 
Carriage Room for socializing. Fine accom- 
modations and excellent food. Be sure to 
contact Eastover before you decide get 
} the facts. AHA and AAA rec. 


Write for FREE Folder 


EASTOVER 


Lenox 7, Mass, 


Tel. 625 


Bastover 


NOVEMBER 


18, 


1960 


Convention Season: Ju Aug S 

Largest Group Accommodated: 275 (125 rx 

Air Conditioning: No 

Convention Rates: Single 
American 

No. Mtg. Rms. & Capacity of Largest: 4 (450 

No. Banquet Rms. & Capacity of Largest: 2 (450 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 10,000 sq. ft. on one f 


& Sept 


7.00; Double 6.00 


ncludes mtg s 

Audio-Visual Aids: Stage: 30 by 20 ft.. A, G, H 
a 

Sports Facilities: Golf, swimming, tenr shuffle 
board 

Sales Representative: Wir Chesley A ate 


SOUTH EGREMONT 


Jug End Barn 
See Advertisement, Page 103 


DP} e yreat Barr hi r 434 
Manager: Angus R. MacDonald 
Sales Manager: Pau! E. M 
Convention Season: A!! yea 
Largest Group Accommodated 200 
24 te nitory space 
Air Conditioning ne snd bar et ha 
Convention Rates: Single 3.50-22.00; Dout 
) ry) + 5.00-25.00 Ar - 


3.50-25.00 , 00-2 

No. Mtg. Rms. & Capacity of Largest 200 
No. Banquet Rms. & Capacity of Largest: 6 (300 
Group Meal Rates: 8&8 kfast 6 2.00 
Liquor 

Audio-Visual Aids ye: 40 by 22 f A 8B 


Sports Facilities w 


SOUTH LEE 


Oak N’ Spruce 


See Advertisement, Page 105 


Phone: Lee 795 


Manager: Frank J. Prinz 
Convention Season: Al! yea 
Largest Group Accommodated: i60 (50 


Air Conditioning: No 
Convention Rates: Single 
30.00-34.00. American 
No. Mtg. Rms, & Capacity of Largest: 5 (200 
No. Banquet Rms. & Capacity of Largest: 2 (200 
Group Meal Rates: Breakfast: | Lunch: 2.50 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtq Rms.: None 

Charges for Exhibit Rms.: None 

Net hibit Space: 3,000 sq. ft. on one floor: in 
cludes mtg. rms 

Audio-Visual Aids: A, C, G, H, |, K, L 


19.00-22.00; 


Double 


SPRINGFIELD 


Railroads: N.Y.. N.H. & H.; B. & M.; N.Y.C 


Airlines: AAL. EAL. MOH. NEA. TWA. UAL 


AUDITORIUMS 
Industrial Arts Building 
Eastern States Exposition 


Memorial Ave. (Pt REpub 3-510 


Your convention oasis on 
Captivating Cape Cod... 
sea cres6 i: 


Mere Hours from half the U.S.A. and 
Canada by Turnpike and Parkway. New 
modern accommodations for groups up 
to 350. Private Meeting Rooms « Party 
and Banquet Facilities * Golf * Ocean 
Swimming ¢ Riding * Tennis « Sailing 
Deep Sea Fishing. « Entertainment and 
Dancing « Attractive Group Rates 


Write or call: 
Joseph B. Mohr + Owner Philip Balter » Manager 


sea crest ie 


NORTH FALMOUTH, MASS 


Hotel Tel: KImball 8-3850 


New York Office: 
37-12 58th St. * Woodside, 77, NY 
Tel: Havemeyer 9-1612 


his... 


FOR CONVENTIONS 
WITHOUT TENSIONS 


JUG END BARN ...Where You Can 
“Roll-Up Your Sleeves” 
For Work or For Fun 


me End Barn . Choice of some of the country’s 

ding business names for Sales Meetings, Con- 

s and Specia! Seminars groups up to 

2 For your privacy and enjoyment, here are 

600 acres, exclusively yours, in the beautiful, 

rolling Berkshires at one of the East's most 
famous and unusual resorts 

Convention Office, tailor-pian 

D meet your specific requirements 


fesort sport 
ding, Swimming and the like. You 
has it 


For specific details or 


escriptive material, call 
E. Mills, Exc. Vice President 


pw — 
GREAT BARRINGTON 37. 
Tel. 434 


~ 
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Largest Group Accommodated: 53 (3! ro 
MASSACHUSETTS Shelton Hotel Ae Conditioning: No mien }oms) 
H H 70 Chestnut St. (Phone: RE 4-314!) Convention Rates: Single: 5.00-9.00; Double: 
Springfield continued Manager: Jack Gallagher 16.00. European $0 
Convention Season: Al! year No. Mtg. Rms. & Capacity of Largest: 3 (100) 
Q Largest Group Accommodated: 300 (150 rooms, No. Banquet Rms. & ey & Largest: 3 (igg) 
Manager: Ardian L. Potter 20 suites) Group Meal Rates: Breakfast: .90-2.00; Lunch: es 
Exhibit Areas: 123,000 sq. ft. on one level Air Conditioning: Bedrooms and banquet halls 5.25: Dinner: 3.00-6.00 
Rental Fees: 600.00 per day of actual use; no Convention Rates: Single: 6.85-9.85; Double: 12.85- Liquor: Yes 
services included 14.85: Suites: 15.00-20.00. European Charges for Mtg. Rms.: None 
Floor Load: Unlimited No. Mtg. Rms. & Capacity of Largest: 6 (300) Charges for Exhibit Rms.: None 
Ventilation: Ventilating machine No. Banquet Rms. & Capacity of Largest: 6 (250) Sports Facilities: Golf, swimming 
Ceiling Height: 22 ft., 18 ft. clearance Group Meal Rates: Breakfast: 1.25; Lunch: 1.95; 
— ystem: No permanent installation Dinner: 2.65 
imensions, Opening to Exhibit Hall: 8 doors Liquor: Yes 
at ground level, Il by I! ft; | door, 14 ft. Charges for Mtg. Rms.: 10.00-75.00 SWAMPSCOTT 
Coleman: 10 by 10 ins, located 24 ft. apart in Audio-Visual Alds: 0, G, H, |, JL Railroads: B. & M. 
one direction and 45 ft. in the other direction 
Utilities: 110 & 220 AC current, gas, water drain- The Colony Hotel 
age ° 
Loading Feclilties: Railroad siding near building Sheraton-Kimball See Advertisement, Page 105 
Storage Areas: Ad 30 ft. in building, limitless See Advertisement, Page 9 441 Atlantic Ave. (Phone: LYnn 3-6600 
capacity in nearby buildings , : ‘on. ' , Manager: a Reilly 
Mtg. Rms. and Capacity: Little Theatre, 300: 2 140 Chestnut St. (Phone: RE 2/121; teletype: SM- Sales Mana : Byrne Baver 
60 each } i ated meee Convention jeason : Sept.-Jul. 
— for Food Functions: Restaurant on sony stony R — oe Largest Group Accommodated: 80-90 (40 room 
sounds, S00 : Beg tgs 6 suites) 
50 acre Convention Season: Ai! year : ene P ss 
Parking Feciltieg: 150 acres 2 miles a ga Accommodated: 650 (325 rooms Se ton. TSegler ne 16.00 outa 
Sul es) - | + . 8 ur 
Air Conditioning: Bedrooms and banquet ha i ite. g Baw ee “e.. -. | Leeann @ 
Springfield Auditorium Convention Rates: Single: 7.50-12.50; Double No. Banquet Rms. i pacity of Largest: 
11.50-16.50; Suites: 19.00-30.00. European Group Meal Rates: Breakfast: 1.25: Lunch: om 
54 Court St. (Phone: 62711, Ext. 215 No. Mtg. Rms. & Capacity of Largest: 9 (850 Dinner: 3.25 . 
Manager: City Property Committee No. Banquet Rms. & Capacity of Largest: 9 (700 Liquor: Yes 
Exhibit Areas: Main floor, 8,100 sq. ft.;: basement, Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 Charges for Mtg. Rms.: None if food is served 
6,000 sq. ff. ; Dinner: 3.00 Charges for Exhibit Rms.: 25.00 * 
Rental Fees: 50.00-400.00 plus janitorial fees of Liquor: Yes Net Exhibit Space: 2,200 sq. ft. on 2 floors 
40.00-70.00 Charges for Mtg. Rms.: None Audio-Visual Aids: D, |, J 
Floor Load: Average Charges for Exhibit Rms.: None p Sports Facilities: Swimming 
Ventilation: Exhaust system Net Exhibit Space: 10,790 sq. ft.; 5,740 sq. ft. on 
Ceiling Height: 50 ft one floor: includes mtg. rms 
P.A. System: Rented, 3 h nim 8.33 Audio-Visual Aids: D. GH, |, J 
Dimensions, Opening to Exhibit Hall: 5 double Sports Facilities: Golf, swimming, tennis, riding New Ocean House 
Seaone ' ete Rung, Sores See Advertisement, Page 105 
Columns: 16 columns 3 ft. columns to sid 216 Puritan Rd. (Phone: LYnn 2-6500 
Unlitles AC & DC current, ges, steam, water STURBRIDGE Manager: Mr. |. Haverly 
compressed air : - Convention Season: Sept.-Jul 
Loading Facilities: Ramp to elevator Railroads: Putnam Jct Largest ,Sroup Accommodated: 600 (300 room 
St A In basemen suites) 
Mig. Rms. and Capacity: ae n floor, |,424; ba The Public House Air Conditioning: Banquet halls 
ony, 920: gallery rooms. 40 each: Ma Convention Rates: Single: 1!4.00-'9.00: Double 
ool. Room, 200: basement “500 - See Advertisement, Page 5 4.00-32.00; Suites: 39.00-45.00. American 
Facilities for Food Functions: Banquet for |,000 Main Street (Dickens 7-3313 No. Mtg. Rms. & Capacity of Largest: |2 (500) 
basement, 875 Manager: Louise Coggesha No. Banquet Rms. & Capacity of t Lasgert: 5 (1,000 
Parking Facilities Garage at rear of auditorium Sales Manager: David F. Treadway Group Meal Rates: Breakfast 75; Lunch: 40 
Distance from Business District: In business center Convention Season: Fal!—Spring Dinner: 5.0 


City and Boston, 


HA 


good business . . . good living 


@ convenient location—easy to reach by all main transportation lines; 


a short drive from New York and from Boston via Massachusetts 
Turnpike 


@ thriving industrial labor 

@ stable supply of skilled labor 

@ accessible to key markets and materials 

@ excellent source of power and utiities 

@ desirable plant sites—open to qualified companies 

@ superb cultural advantages—a world-famous center 
of music, art, and drama; home of the Tanglewood 
festival 

@ top recreational facilities—excellent golf, fishing 
and skiing 


write: BERKSHIRE COUNTY 
INDUSTRIAL DEVELOPMENT COMMISSION 
COUNTY COURT HOUSE 
PITTSFIELD, MASSACHUSETTS 
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: a . For sales meetings, conventions... 


Corkshire UA é 


OF MASSACHUSETTS 
any season of the year 


The Berkshires, located just 135 miles from New York : 


provide the perfect setting for 


business meetings. A superior selection of hotel 
and convention accommodations is available 
to groups of all sizes. For after-hours fun, 

enjoy theaters, concerts, and the famous 
recreation facilities of this year- 


round convention land. 


t 


: Ye 
cage 
Wetho-Visua 
Sports Faci 


’ 


Railroads: | 


William: 
q 
Williams C 
Manager: 
Sales Mana 
Convention 
Largest Gr 
suites) 
Air Condit 
Convention 
15.00: ~ 
No. Mtg. 
No. Ban u 
Group 
Dinner: 5 
Liquor: Yes 
Charges fo 
Exhibit Spa 
Audio-Visue 
Sports Faci 


bowling 


Railroads: 


Toy Tov 


| Atlantic 
Rt. 129 
| Marbleb 


1!) SALES MANAGEMENT| NOVE, 


| 2 


ling 


Liquor: Yes . et 
my | Serpe teen on one to 
6.00. Audio-Visual Aids : 0,G6,H IJ, KL 

| Sports Facilities: Golf, swimming, tennis, sa 
0) 

(109 

us WILLIAMSTOWN 


| Railroads: B. & M 


Williams Inn 
See Advertisement, Page 5 
Williams College Campus (Phone: 8-4 
Manager: Howard Wooster 
Sales Manager: Edward N. LeMay 
Convention Season: Nov.-Ju 
Largest Group Accommodated: 80 (50 rc 
sSonditioning: N 
Air Conditioning: ) . 
Convention Rates: Single: 6.00-9.00: Double 
{5.00; Suites: 18.00-30.00 European 


11.00 


No. Mtg. Rms. & Capacity of Largest: 4 (100 


No, Banquet Rms. & Capacity of Largest: 2 
Group Meal Rates: Breakfast 5: | 
Dinner: 2.50 
iquor: Yes 
Charges for Mtg. Rms.: None 
Nels | Eyhibit Space: In mtg. rms 
uble: Audio-Visual Aids: ‘ 


Lunck 


bowling 


WINCHENDON 


Railroads: N.Y.C.; 8B. & M 


Toy Town Tavern 

See Advertisement, Page 5 
Winchendon 220 
Manager: John D. Lee 
Sales Manager: David fF eadway 
Convention Season: May 

Oe % 


Phone 


Largest Group Accommodated: {00 
jite available 


Sports Facilities: Golf, tennis (all weather) skiin 


25) 
1.75 


r Convention Rates: Single 6.00: Double 30.00 


Suites: 36.00 for two. American 
No, Banquet Rms. & Capacity of Largest 
t Group Meal Rates: Breakfast 50; Lunch 
oo Dinner: 3.50 
Liquor: Yes 
Charges for Mtg. Rms 


ear Atlantic Avenue, 
and. | Rt. 129 on 


©, | Marblehead-Swampscott line. 
LYnn 3-6600. 


Ideally located on the Atlantic 
Ocean. A perfect setting for 
sales meetings, executive con- 

| ferences, conventions, and 
training programs. 25-minute 
drive from the Boston airport. 
New England's most distinctive 
year-round hotel. Meeting room 
accommodations from six to 
300 . Dining room, cof- 
fee shop, cocktail lounge, swim- 
ming pool. 
MENT| NOVEMBER 


18, 1960 


s - 
= 
NOW! a 
NEW ENGLAND'S 
‘ LARGEST CONVENTION RESORT 
ANNOUNCES 


anew policy of 


TION 
YEAR ROUND OPERATIO ? 


/ 


= ee er 
ie | / Ys An extensive program of expansion and 
aes / improvement has created the most functional, 
* / beautiful resort convention facility in 
/ “New England. New swimming pool, men’s and 
. , ‘women’s health club, all public space beautifully 
redecorated and completely air conditioned, 
new additional banquet kitchen — are just 
2 few of our many features. Meeting rooms and 
dining room accommodate groups up to 1000 
The convention hall seats 
up to 2500. 


Complete Details on Request 
TEL: LYnn 2-6500 


ND). Huw 


Swampscott, Massachusetts 
10 miles north of Boston + 15 minutes from Logan Airport 


/ A Berkshire Country Resort 


Lovely Oak n° Spruce in the Berkshires . . . surrounded 
«by streams and picturesque country vistas .. . tucked 
within a 10,000 acre forest preserve, yet convenient to 
all, being only 2 miles from Exit 2 of the Mass. Turnpike. 
Accommodations for 100, completely private of course... 
cocktail lounge . . . 28 separate sport facilities, includ- 
ing swimming, tennis, golf, skiing, skating, bowling and 
the like ... personalized attention assured and yes, 
“we're open year-round. AAA and DH rec. 


= Write for FREE Color Booklet 
Sand full information 
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Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 3 

Liquor: Yes 

Charges for Mtq. Rms.: ye 

Charges for Exhibit Rms.: None 

Exhibit Space: On we floor 


MASSACHUSETTS 


Winchendon continued 


Fess for Food Functions: Can handle bangus 


,000 
Parking Facilities: 3,000 cars at the building 
proper, 8, in the general neighborhood 
Distance from Business District: In business distrig Raironds: 
Airlines : 


Charges for Exhibit Areas: None Audio-Visual Aids: H, |. J, K, L . Masonic Temple 
Net Exhibit Space: 3,000 sq. ft. on one floor Sports Facilities: ‘Swimming, tennis, shuffleboard 
Audio-Visual Aids: Stage: !8' x !0°, | badminton, fishing, boating, riding, ping pong 500 Temple (Phone: TEmple 2-7!00) ; 
Sports Facilities: Golf, tennis, swimming, putting Manager: C. W. Van Lopik ; Pick-Dur 
reen, shuffleboard Exhibit Areas: 55,500 sq. ft. ave 
aves Floor Load: 150 Ibs. Second A 
DEARBORN Ventilation: Air conditioned am Sl 
WORCESTER Railroads: D.T. & L.: N.Y.C.; Penna.; Western Ceiling Height: 14-20 ft. Comventign 
Airlines: serves through Detroit P.A. System: Available Largest 
Railroads: N.Y.C.: 8B. & M.; N.Y.. NH. & H ; : 7 ‘ Elevators: 4—3,500 Ibs. suites) 
Airti : Mohawk. NEA Columns: In 3 rooms only Air 
cee bat: . Utilities: AC & DC current, water, compressed halls 
The Dearborn Inn, Colonial Homes aie aveation, 
Facilities: Portable dock 
AUDITORIUM & Motor House Siovage — 1 — Se ™ ss No Mtg. 
. . : Ss Adverti nt, Page 106 Mt ms. and Capacity: Seat 5,000 . 
Worcester Memorial Auditorium widbacignregees - Facilities for Food Functions: 3 kitchens, banquglf Oe? pes 
incoln Dri Dh PL nt 2.6703 2030! Oaskwood Blvd. (Phone: LO 5-3000: tele for 50-5.000 Dinners: 
pr ~ y x4 ( Or “4 sai : graph: DE-380) Parking Facilities: |.200 cars in 2 block arcg Liquor: = 
E nibh A + M. Ha 18.000 sq ft.: Base Manager: Richard D. McLain Distance from Business District: Half mile Charges 
= 10.000 > : » ” - _— = ey Donald E. Jankura Fr ta: Nad 
‘ 25 onvention Season: A!! year | 
Rental Fees: Trade show or expositions, $3,500 per ; 7 on . Facil 
seven operating days, including one day set-uc yi ~ ae Accommodated: 200 (100 rooms Detroit - Leland Hotel Sports 
and one pu sown Includes, electr cian, stage Air Conditioning: Bedrooms and banquet halls See Advertisement, Page 107 
ane rane mee and janito Convention Rates: Sinale: 9%.00-!7.00: Double 1701 Cass Ave. (Phone: WOodward 2-2300: tele | ox_—_—— 


13.00-22.00; Suites: 33.00-36.00. European type: DE-1062) 


Ventilation: Yes 

Ceiling Height: 70 ft 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: 9 by 9? ft 

Elevators: Platform elevator, 57 by [4 ft 

Columns: Balcony overhangs Main Hall 30 ft. on 
3 sides 

Utilities: Lighting, water, heat 

Storage Areas: 2,000 sq. ft. in basement 


No. Mtg. Rms. & Capacity of Largest: 4 (350) 

No. Banquet Rms. & Capacity of Largest: 2 sty 

Group Meal Rates: Breakfast: 2.25: Lunch: 3.00 
Dinner: 4.50 

Liquor: Yes 

Net Exhibit Space: 3,200 
ncludes mtg. rr 

Audio-Visual Aids: G H !. J 

Sports Facilities: Golf 


one floor: 


Manager: Lanson M. Boyer 

Sales Manager: Jack pouner 

Convention Season: A!! y« 

Largest Group accommodated: 1,100 (550 rooms 
25 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.50-15.00: Double 
10.50-21.00: Suites: 25.00-55.70. European 


: No. Mtg. Rms. & Capacity of Largest: || ) 
a _~ ag pee} One-!20;  seven-49 Sales Representative: Howard F. Dugan, Inc No. Banguet Rms. & od of Reveals a. 
ittle eatre two-|{ r t: 

ee Food Functions: Banquets for |,600 | ~~. Rae eae: hy Se 
Parking Facilities: Metered lots for 200 cars ; Ye 

Distance from Business District: Half mile DETROIT Charges for Mtg. Rms.: 10.00.35.00 

Railroads: B. & O.; C.P.; O. & T. Sh. L.; DL! Charges for Exhibit Rms.: {00.00-200.00 
N.Y.C.- G. Tk.; C. & O.: Penna.; Wez.; D.T 


Audio-Visual Aids: D, G, H, |, J L ' 


Pick-Fort Shelby Hotel 


Lafayette & Ist Sts. (Phone 


Airlines: AAA ‘AAL. CAP, DAL EAL MOH 


Bancroft Hotel NCA, NWA, PAA, TWA, UAL, NOR 


50 Franklin St. Phone Swift 9-414 
Manager: Charlies F Dole an 


Convention "+ acme A CONVENTION BUREAU 


WOodward 3.71% i 


. 2 . learaoh: GZM) 
Largest Group Rammnndabeds 1,000 (450 rooms Detroit Convention & Tourist Bureau telegrap G2 
20 suites available 626 Book Bidg. (26) Manager: Jerry Moore 
Air Conditioning: Banquet rooms, some bedrooms Herbert E. Boning, Jr.. Exec. Vice President Sales Manager: Fred G. Fischer 


Convention Season: A|| year 


£ + . in 2: 
Convention Rates: Single Largest Group Accommodated: 800 (525 room 


10.85 to 16.00; Suites 


6.85 to 8.35: Double 
25.00 up. European. 


AUDITORIUM ) 
on ae. -7 . Sepecity = Pry) nt iy) 2 _— aie Conditioning: 75% bedrooms and banque 
°o. San e ms. paci arg ) . , ° Qui 
Geoum Ghosh Gates: Loach: 236+ Diaaer: 2% Cobo Hall—Convention Arena halls 


Convention Rates: Single: 6.50-13.00; Double: 8% 
15.00: Suites: 25.00-45.00; Twins: 1050-165 | 


American 


Liquor: Yes 

Charges for Mtg. Rooms: from 7.00 
Charges for Exhibit Areas: from 10.00 
Audio-Visual Aids: D J 


151 W. Jefferson St. (Phone: WO 3-5500) 

(under construction: available April 30. 1960) 
Manager: Stephen T. Kish No. Mtg. R ac ity of & +: 14 (650) 
Exhibit Areas: Halls A, 8 & C: One hall, 300,000 ee oe ee 

Sa. ©. divided by vision pariilien tale taree No. Banquet Rms. & Capacity of Largest: 4 () 


‘ n 2% 

hails, 100,000 sq. ft. each. Hall D 100,000 sq. fr. _ Sroup Meal Rates: Breakfast: 2.75; Lunch 
MICHIGAN Meer leeds Hens, A, 3, C 00 Ibs. sq. ft Liquor: Yes. 

Hall D, 600 Ibs. per sq. ft a lly 


Ventilation: Air conditioned Charges for Mtg. Rms.: 720 75.00 | 
Ceiling Height: Halls A, B & C, 30 ft Exhibit Space: In mtg 
“9 ff hg bay oe a Audio-Visual Aids: A c. "=, 6, 4 1 ae 


al : 
Dimensions, Opening to Exhibit Hall: 14 ft.. 3 in Sports Facilities: Bowling 


high by 20 ft. wide ‘ 
Columns, Locations and Dimensions: Halls A, B & Sheraton-Cadillac Hotel 
See Advertisement, Page 107 


Treverse City C, 10 columns, 5 ft. by 5 ft., 120 ft. apart and 
3 ft 
Phone: WOodward 1|-8000) | 


Hall D 
CHARLEVOIX 


Railroads: Pere Marquette: PRR. 
Airlines: CAP to Pellston 


90 ft. from side walls. Hall D 3 ff, by 
Manager: Mark Schmidt 


columns with 60 ft. bays 
Current and Utilities Available: 
gas, water, drain Sales Manager: William Goldsberry 
Leading Facilities: Ramps and escalators, truck Convention Season: A!! year 
s drive-in, docks Largest Group Accommodated: 900 (600 room 
ct Location, Size of Storage Areas: 60,000 sa. ft. on 40 suites 
Air Conditioning: Bedr 
Convention Rates: single: 8.50-18.00; Double 


Charlevoix Beach Hotel 110, 220, 440 AC 


105 W. Dixon Ave. (Phone: Liberty 7-655! 
Manager: E. L. Kramer 
Convention Season: Jur 
Air Conditioning: No 


a ower level 
Convention Rates: Jun. & Sept.—Single: 18.50 


ors and banquet halls 
Number of Meeting Rooms and Capacities: 33— 


Double: 14.50; Suites: 10.00-20.00. Jul. & Aug.— Two 8: Six 100: One 125: Two 150; Foer 200 13.00-23.00: Suit 29.00-56.00. Ewenens 
Single: 22.50; Double: 18.50; Suites: 10,00-20.00 Five 250: One 300; One 400: Six 500: One 800 No. Mtg. Rms. & Capacity of | Largest: !7 (1,00) 
American One 820: One 1,050: One 1,250: One 3,250 plus No. Banquet Rms. & Capacity of oul 5 (800) | 
No. Mtg. Rms. & Capacity of Largest: 4 (300 20 multi-purpose rooms, seating 50 people or Group Meal Rates: Breakfast: 2.50; Lunch: 3®) 
No. Banquet Rms. & Capacity of Largest 400 les Dinner: 4.25 i 
Liquor: Yes ' 
Charges for Exhibit Rms.: 5.00 per booth 
Net xhibit “oe 2,686 sq. ft. on one foo 


udes mta 


New Motor Eiouse added to the fine facilities of nafie- teal Bide, 8. C. 0, 5G 


bre Ye wb 79% ¢ Lo - The Statler Hilton 


for Conferences and Meetings in the DETROIT area 


1565 Washington Bivd. (Phone: WOodward 3.4000 | 
Here in a spacious suburban — 20 minutes from for up to 350-185 beautifully-appointed guest rooms 
r 


Manager: E. G. Steck 
Sales Manager: Lioyd K 
Convention Season: A|! yea 


' 
Stal ' 
alcup 
' 
Largest Group Accommodated: 1,300 (650 room 


downtown Detroit, 15 minutes from Metropolitan with TV in the Inn, Colonial Homes and Motor House, 30-35 suit 
Airport, are the fine services of a gracious Inn with two restaurants, cocktail lounge, all air conditioned. Air Geadtitesine: Bedroom and banguet halls 
every convenience for group meetings and banquets Write or phone for brochure and full information. Convention Rates: Single 50-14.00: Double 


13.00-17.50: Suites 2 6097.00 European 
No. Mtg. Rms. & Capacity of Largest: |3 (8 
No. Banquet Rms. & Capacity of Largest: |3 & 
Group Meal Rates: Breakfast: 2.50; Lunch: 3 


and Motor House 


She Dearborn Sx eV) 


LO 5-3000 Twx DE 380 OAKWOOD BOULEVARD, DEARBORN, MICHIGAN Me Bogs 
: RICHARD D. McLAIN, General Manager DONALD E. JANKURA, Resident Manager — es for Mtg Rane.: ee ne ( 
Neighbor of HENRY FORD MUSEUM and GREENFIELD VILLAGE ae oo hee 
Audio-Visual Aids: A.D GH, 1, J, Lb . 
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FLINT 


w Raliroads: C. & O.; Gr 
Airlines 


Pick-Durant 


ond Ave. (Phone: 2-513!; telegrapt 
' arco dng Scott ogee k 
eason 
Sagat Group iesemmodated 32 
tes) 
Air Conditioning: 


caleation Rates: Single: 6.00 10.00 Double: 9.00 
5.00; Suites: 25.00-35.00. Europe ; 
& Capacity of coreee? 7 (400 


rested 


I No, Mtg. Rms. 


f L +: 7 (400 
No, Banquet Rms. & Capacity ° Spoyes 0 


Group Meal Rates: Breakfast: 2 snch 
va Dinners ae 

20 | Lee for Mtg. Rms.: None 

Charges for Exhibit Rms. 


>c. 
a 
ro 
5 


150 bedrooms and banquet 


GRAND RAPIDS 


Railroads: C. & O.; Gd. Tk.; N.Y.C 
Airlines: CAP, LCA, NCA 


CONVENTION BUREAU 


Grand Rapids Convention Bureau 
Edward J. Bru e, Manager 


AUDITORIUM 


Civic or hc 


227 Lyon, N.W. ( 

Manager: Fred /? Barr Jr 

Exhibit Areas: Baser 
Floor, 16,500 sq. ft.; 
4,500 sq. ft 

Rental Fees: Basement: 25.00 per 
ft. 

Fioor Load: Unlimited 

Ventilation: Air conditioned 

Ceiling Height: |4 ft 


t 44000 sq 
Black & Silv 


booth 


Penna 


tt Main 
er Rooms 


12 by 12 


in 
 enlloon 


®@ 800 luxurious rooms and suites. 


@ 14 meeting rooms for 25 to 500 
© Adequate display space. 
@ Three great banquet halls. 


@ impeccable service. 


90.00 
Audio-Visual Aids: Stage 20 by 20 ft 4 J P.A. System: Availat 


Sports Facilities: Bowling across street mer tng ceering to Exhibit Hall: 13 by © Convenient te Detroit's new civic 
i ; development. 
@ Gateway to the city’s expressway 
. . system. 


Let us place these superb con- 
vention facilities at your disposal. 
ouble Phone Detroit, WOodward 2-2300. 


cl WE'VE Teletype Number DE-1062 
SEEN 
YOUR KIND 
BEFORE 


LANSON M. BOYER 


D" ROIT Jean 


CASS AT BAGLEY DETROIT 26, MICH 


banque a 
te - 
650 Matter of fact, there is quite a selection of your kind GRAND RAPIDS, MICH. 


h here right now! One happy thousand of them in the y R a \ / 
Grand Ballroom savoring the superb acoustics (never a OUR GROU on 
sleeper in the gathering). Smaller groups? Smaller quar- GETS 


ters, naturally. In the Sheraton Room (cleverly named) 


e 

a sect of seventy can cozily combine business with ban- aus p= r Tvl 
. S a = . . ————+ ~ ww ‘ \ 

quet. In the Crystal Ballroom 500 friends fit quite nicely. Ly " vNl\ 
English Room? 300. 
All in all, 17 air conditioned dens to accommodate any- 


thing from two tables of bridge to a regimental reunion. 


Jolly size if you number around 


‘le After hours dine and fortify at the Motor Bar. Food? : 
(| om Fine! Decor? Delightful! A stage play perhaps? Two Me 
h: 300 theatres are just yards away. Or, possibly a tour of the WHEN YOU 
Civic Center. Before you turn in . . . a nippy night cap MEET AT THE 
ne f or two in Cafe Caprice, the quiet, undiscovered little 
H bar on the lobby level. Call it a day Leave word to be amu 
awakened,’ or you'll nap till noon. Comfortable beds, ~—wi \ 
these. Enjoy your stay. Extra day? You cert: \inly may! 
5 7.40 Respectfully, Sheraton-Cadillac, Detroit's 1: irgest hotel! Suuice ples superb Manag eEeee 
For details, write Bill Goldsberry Sheraton-C idillac Ne eT ee 
ral ie ee ees your meeting at The Manger. 
a 1114 Washington Boulevard, Detroit 31, Michigan. Every detail is handled with care, 
ha precision and foresight by an ex- 
at perienced, helpful staff. Air- 
3 conditioned function rooms 
nch: 32 accommodate up to 600—with efh- 
cient Manger service at every step! 
one {0 For complete details, contact O. R. ‘'Casey'’ 
egg Mgr., The Manger Hotel, Michigan 
Bs onroe Ave., Phone: Glendale 9-0101, 
° Teletype: GR-330 
MENUNOVEMBER 18, 1960 107 


MICHIGAN 
Grand Rapids continued 


Columns: 2 ft. sq. every 24 ft. 

Utilities: AC & DC current 

Loading Facilities: Ample 

Mtg. Rms. and Capacity: !2 (75 each—700 total) 
Facilities for Food Functions: Banquets for 1,500 
Parking Facilities: Ample 

Distance from Business District: In business dis 

? ct 


Manger Hotel 
See Advertisement, Page 107 
201 Michigan Ave. (Phone: GL 9-010! 
Manager: William M. Davis 
Sales Manager: Doris W. McKee 
Convention Season: Al! year 
Largest Group Accommodated: 450 (200 rooms, 
suites 
Air Conditioning: Many bedrooms, banquet halls 
Convention Rates: Single: 6.25-/0.50; Double: 7.00- 
20.00; Suites: 17.50-20.50 
No. Mig. Rms. & Capacity of Largest: 8 (500) 
No. Banquet Rms. & Capacity of Largest: 8 
Group Meal Rates: Breakfast: |.50; Lu 
Dinner: 3.25 
Liquor: Ye 
Charges for Mtg. Rms.: None 
Net Exhibit Space: 3,240 sq. ft. on 
Audio-Visual Aids: G, H, |, J, L 


Morton House 


72 Monroe Ave. (Phone: GL 9-7/2 

Manager: Noe 

Sales Manager: William Grier 

Convention Season: A!! year 

Largest Group Accommodated: 575 (400 rooms 
i) 


uites 


Air Conditioning: 200 rooms and banquet halls 


Convention Rates: Single: 7.00-12.50: Double: 9.50 
6.00; Suites: 21.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (250 

No. Banquet Rms. & Capacity of . 2 (225 

Group Meal Rates: Breakfast: 2.25: nch: 3 
D nner 3.50 

Liquor: Yes 

Charges for Mtq. Rms.: None 


Charges for Exhibit Rms.: !0.00-25.00 
Net Exhibit Space: 3,000 sa. ft. on 
. 4 


Audio-Visual Aids: Stage: |2 by 


CONVENE AT 
BEAUTIFUL... 


tae 
tl 


MACKINAC ISLAND 
MICHIGAN 


108 


Pantlind Hotel 


(Phone: 97201) 

Manager: T. R. Corson 

Convention Season: Al! year 

Largest Group Accommodated: 
and 35 suites available) 


1,100 (550 rooms 


Air Conditioning: Banquet & Mtg. Rms 

Convention Rates: Single: 5.50 “ty ‘9.00; Double: 
7.50 to 16.00; Suites: from 16: 

No, Mtg. Rms, & Capacity of Largest: |4 (750) 

No. Banquet Rms. & Capacity of Largest: |4 (535) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Yes 

Net Exhibit Space: 8,440 sq. ft. on one floor 

Audio-Visual Aids: G 


JACKSON 


Railroads: N.Y.C.;: G.T 
Airlines: NCA 


Hotel Hayes 


224 W. Michigan Ave. (Phone: STate 2-055!: tele- 
type JS-13 

Manager: John J. Sakmar 

Convention Season: A! yea 

Largest Group Accommodated: 500 (200 rooms, 6 
suites) 

Air Conditioning: 75 bedrooms and banquet halls 

bea og Rates: Single: 6.75-7.25: Double: 9.75 

0.25: Suites: 12.50-18.50. European 

No. Mtg. Rms. & Capacity of Largest: 9 (450) 

No. Banquet Rms. & Capacity of Largest: 9 (450) 

Group Meal Rates: Breakfast: 1.65; Lunch: 2.00 
Dinner: 3.25 

Charges for Mtg Rms.: None 

Liquor: Yes 

Audio-Visual Aids: D, G, |, J, L 

Sports Facilities: Golf. swmming, al! water sports 


LANSING 


Airlines: Capital: North Central 
Railroads: Gd. Tk.: N.Y.C.: C.& O 


AUDITORIUM 


Civic Center 


505 W. Allegan St. (Phone: IV 5-7118 

Manager: Charles A. Ziogas 

Exhibit Areas: iti 
Mair Auditoriu 
torium, 5, 936 sa. ft 

Rental Fees: Exhibition Hal! 350.00: Main Aud 
torium: 600.00: Smal! Auditorium, 100.00. Rate 


for 8 a.m. to midnight 


31,265 sq. ft 


Floor Load: Unlimited 
Ventilation: Partially air conditioned 
Ceiling Height: Main Aud.: 50 ft.: Exh. Ha 


4 ins.: Small Aud.: 15 ft, 6 ins. 
PA. Siteans Yes 
Dimensions, pe ge J fe Sane Hall: Rar 
b 


Entrance, 1!2 g 
Elevators: Two 5 500° Tbs and "s.000 Ibs 
Columns: Exhibition hall only, 2314 . apart 
Utilities: 110 volts, single phase; 216 volts, three 


phase, 4 wire water 
Loading — Stage loading dock, ramr 
exhibit h 


Storage Areas: 1,000 sq. ft. adjacent to exhit 
on 
Mtg. ames. & , Capacity: & committee 
M ditori 


person ea 
Auditoriu 5 
Facilities for Food Sancilens : 3. kitchen 
banquet 
Parking Facilities: 250 cars. 1800 within one ¢ 
Distance from Business District: 2 block 


Jack Tar Lansing 


Capital at Michi igan Phone Vv 5-9 

Manager: Jar E. Schloff 

Sales Kenager: Ronald T, Larsen 

Convention Season: A!! yea 

—— a Accommodated: 

Air  Contitiedinn Be ms 

Convention Rates: "Single: 8.00-12.00: Double 
10.00-18.00; Suites: 20.00-36.00. European 

No. Mtg. Rms. & Capacity of Largest: |4 (800 

No. Banquet Rms, & Capacity of Largest: |4 (800 

Group Meal — Breakfas 25; Lunch: 2.50 
Dinner: 3.5 

Liquor: Ye 

Net Exhibit Space: 2 

Audio-Visual Aids: D L 

Sports Facilities: Golf, swimming, tennis 


MACKINAC ISLAND 


575-600 


and banquet halls 


500 sq. ft. on 
= S 


Railroads: Penna.; N.Y.C.; Steamers: Geo. Bay 


Line; C, & B. Line; D. & C. Line: Ferries from 
Mackinaw City & St. Iqnace 
Airlines: Served through CAP to Pellston 


Grand Hotel 


See Advertisement, Page 108 
(Phone: Viking 7-333!) 


SALES MEETINGS/Part It! SALES MANAGEMEN 


Manager: N. C. Bicking 

Sales Manager: R. D. Musser 

———- Season: June to Sept. 
argest Group Accommodated: 550 nager: } 
20 suites available) (300 room| Mai 


Air Conditioning: 2 banquet rooms ome er 
Convention Rates: Single: 18.00; Double 5 cottages) 

19.00; Parlors: 15.00-25.00. America a Convention 
No. Mtg, Rms. & Capacity of Lorgest: 7 { European 


No. Banquet Rms. & Capacity of La 
Liquor: Ves Md rqest: 2 {i No. Mtg. | 
Charges for Mtg. Rms.: None 


Charges for Mtg. Areas: Nominal char inner: 
Audio-Visual Aids: A.C, |, J = youn 
Sports Facilities: Golf, tennis, swimmin Chor es fo 
Hotel Representative: Leonard Hicks, J, an Saeraen 0 
Associates, Inc d Net Exhibit 
Audio-Visue 
5 Faci 


SAGINAW | = 


C.& O. NYC Madder 


Railroads: Gd. Tk.; 
Airlines: CAP 


Route 6 - 
Hotel Bancroft Soles Mane 
107 S. Washington Ave. (Phone: PL 5-775i) | comet or 
Manager: J. James Ru pone suites) 
Convention Season: A Air Condit 


Largest Group Aasemmaudated: 500 (300 rooms :} Convention 


suites 
Air Conditioning: Most bedrooms and bangus No. Mtg. R 
halls ‘ < 
Convention Rates. Single: 6.00-8.00: Double: 9S ie he 
11.00, European Charges for 


No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: Breakfast: 1.65: Lunch: 
D nner: 3.00 Audio-Visua 
Liquor: Yes j 
Net Exhibit Space: 4,758 sq. ft. on one floor 
Audio-Visual Aids: D, H, |, J, L 


No. Mtg. Rms. & Capacity of Largest: 14 ‘re Charges fo 
hy 


ing, wate 
board, b 


SOUTH HAVEN __ | Fober's 


Sleepy Hollow Beach Meneame 6 
(Phone: 1440 Largest Gr 

suite; 8 ¢ 
Manager: 8. G. Gatre Air Conditi 


Sales Manager: Oscar Katov Convention 
Convention Season: May. June. Sept 24.00-30: 
Largest Group Accommodated: 300 (35 rooms § No. Mtg. R 


suites available be Banque 
Air Conditioning: Banquet halls roup Mee 
Convention Rates: 10.00-14.00: Double) Dinner: 3 


5.00-18.00: Suite 20.00-35.00. American 
No. Mtg. Rms. & Capacity of Largest: 2 (am) 
No. Banquet Rms. & Capacity of Largest: | (@ 
Group Meal Rates: Breakfast: |.00 res 19 
Dinner 5.00 
Liquor: Setur vided 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 3,000 sq. ft. on one floor 
Audio-Visual Aids: Stage: 12 by !2 #., A | 
Sports Facilities: Swimmina-r beach, tenn! 
shufflet er J0lf, badminton. volle 


ra 3 


MINNESOTA 


BEMIDJI 


Railroads: Gt. N Nor. Pa 
Airlines: NOR 


M.St.P.&S.S.M, 


Ruttger’s Birchmont Lodge 


Phone: P 630 ; 
Manager: Don Ruttae 
Convention Season: Jun., Jul. & Sept 


ae Gr oup Accommodated: 70 (30 room 
28 P 

Air Condi Se N 

Convention Rates: Single: 1!4.50-!9.00; Double} 


22.00-32.00: Suit 32.00. Americar 
No. Mtg. Rms. & Capacity of Largest: 3 (2 
No. Banquet Rms. & Capacity of Lowe | (me) 
Group Meal Rates: Breakfas Lunch: 234 
Dinner: 3.00 
Liquor: N i 
Charges for Mta Rms.: None 
Charges for Exhibit Rms.: None 
Net xhibit Space: 500 sq n one fos 
Audio- Visual Aids: Stage: 30 by 20 ft, Aas 
H J 
atte Facilities Golf, tennis #\eboard. 


Ng, sailing, water skiing, f 3, bad 


BRAINERD 


Railroads: Nor. Pac 
Airlines: NOR 


Air Conditioning: No 


\sland View Lodge Charges for Mtg. Rms.: None 


ke, Box 141 (Phone: Brainerd 2897) Charges for Exhibit Rms.: None 
tne Mr. & Mrs. E. B. Curry i- Exhibit Seouet | mle. re. 
— Convention Season: Jun. & first 2 weeks in Sept. Audio-Visual Aids: A, 8B, C, D, G, H, I, L 
Largest Group Accommodated: 80 (40 rooms, 26 Sports Facilities: Golf, ‘tennis, water’ skiing, fish- 
i ing, boating, shootin 
bed onus Rates: Single: 14.00; Double: 24.00. 3 g 
7 we Mig. Rms. & Capacity of Lorqest: 1 (100) 
; 1 ’ i Largest: | (1/5 
No, Banquet Rms. & Capacity of L 9g I 
Groep Meal Rates: Breakfa 1.25: Lunch: 2.00 DEERWOOD 
| esorr No but setups available Railroads: Nor, Pac 
| Charges for pas ayy N a ; : 
Ir, | Charges for Exhibit Rms.: None 
“| Sut Exhibit Space: 950 sq. ft Ruttger’s Bay Lake Lodge 
} Audio-Visual Aids: A c i, OS a hese: ame 
igevte, Coaeitics a ' 4 i . 4 , d Manager: Alec and Jack Ruttger 
—o- Convention Season: Jun. & Aug. 25-Sept. |5 


Madden Lodge 


16.00-18.00: Dc 
Route 6 (Phone: 829-2874 22.00-28.00. American 


uble 


Liquor: Yes 

Charges for Mtg. Rms.: 12.50 

Charges for Exhibit Rms.: 15.00 minimum 

Net Exhibit Space: 8,722 sq. ft. on one floor; 
includes mtg, rms. 

Audio-Visual Aids: D, G, H, |, J, L 

Sports Facilities: Golf, swimming, boating, fishing 


MINNEAPOLIS 


Railroads: Burl.. C. Gt. W.; C.M. St. P. & P.; 
C. & N.W.; Gt. Nor.; M. & St. L.; Soo line; 
Nor. Pac.; C.R.l. & P.; M.A. & C.R.; M.E.; 
M.N.&S Ww 


.N. -; M.T.; M.W. 
Airlines: BNF, CAP, EAL. NOR, NWA, OZA, 
WAL 


CONVENTION BUREAU 


Minneapolis Convention & Visitors Bureau 
7'! 2nd Ave., South (2) 


Manager: W. J. Madder No. Mtg. Rms. & Capacity of Largest: 4 (150) Julius L. Perit, Manager 
Sales Manager: John Arnol: No. Banquet Rms. & Capacity of Largest: 2 (150 
Convention Season: Apr. 20 ‘3 Air Conditioning: No 
1) Largest Group Accommodated 5 (56 ns, 8 Charges for Mtg. Rms.: None AUDITORIUM 
1 suites hovers for Exhibit Rms.: None M A d 
| air Conditioning: No Audio-Visual Aids: A, D, G, H, L j i nicipa uditorium 
rooms | ne Rates: Double: 13.50 minin Amer Sports Facilities: Golf, tennis, riding, fishing Minneapo ed a P 
can : Grant St. & 3rd Ave., S. (Phone: FE 3-1217) 
bangual No. Mtg. Rms. & Capacity of Largest: 10 (500 Co-Managers: Atwood A. Olsen and Melvin Dahl 
No. Banquet Rms, & Capacity of Largest: 5 (400 Exhibit Areas: Main Arena, 25,000 sq. ft.: lower 
e: 99) Liquor: No exhibition hall, 30,500 sq. ft.; West Hall, 11,000 
Charges for Mtg. Rms.: None DULUTH sq. ft 
+ (900) | Charges “ — "WK 5.00 per space Rental Fees: 500.00-650-00: includes heat, light, 
> 6 (ME Net Exhibit Space: 4,500 sq. ft. on one f il . p aa cleaning 
ch: 1% ncludes mtg. rms si ile ws eres a ( Ss NW CM me, 58 Floor Load: Main Aud., 200 Ibs. per sq. ft 
Audio-Visual Aids: A ss v. S 4 t D.W.& P.. M.St.P.& SSM aig balance unlimited 
Sports Facilities: Golf, swimming, te o Airlines: NOR Ventilation: Air cooled ; 
floor | ing, water skiing, fishing, ping pong iffle . Ceiling Height: Main Aud., 82 ft.; Exhib. Hall, 
board, boating 16 ft. 
Hotel Duluth PA. System: Westere Elects | on te 
: imensions, Opening to Exhibit Hall: +. 10 ins. 
Roberts Pine Beach 231 East Superior St. (Pt Randolph 7-4577 by 10 ft. 9 ins. 
R.D. 6 telegraph L) Elevators: 4 freight, 3,000 ‘ibs. 
Manager: G. L. Goatting Manager: C. R. Schiek Columns: Lower exhibition hall only, 32 columns 
Convention Season: Ju ate Aug. & Sept Convention Season: A|! year 23/2 by 32 ins 
Largest Group Accommodated: |30 (75 r Largest Group Accommodated: 400 30 Utilities: 110 & 220 AC current, water, gas 
suite cabins suites Loading Facilities: Drive ramp to basement, 
Air Conditioning: No Air Conditioning: Banquet halls air cooled oading dock for Ist floor 
Convention Rates: 4.00-16.00 Convention Rates: Single: 6.00-!3.50: Double: 9.00 Storage Areas: Corridors and ramps 
24.00-30.00: Suites: 29.00-35.00. Amer 18.00: Suites: 17.00-43.00. European Mtg. Rms. & Capacity: 4 rooms, 40-200 
af No. Mtg. Rms. & Capacity of Largest: 3 (150 No. Mtg. Rms. & Capacity of Largest: !0 (1/000 Facilities for Food nctions: Own concessions 
208. = No, Banquet Rms. & Capacity of Largest: 2 (110 No. Banquet Rms. & Capacity of Largest: |0 (500 can serve 500: outside caterers can feed 3,000 
Group Meal Rates: Breakfast 25; Lunch: 2.00 Group Meal Rates: Breakfast: 1.75: Lunch: 1.75 Parking Facilities: 6 lots within | block area 
suble) Dinner: 3.00 Dinner: 3.00 Distance from Business District: 6 blocks 
2 (200 
x 
h: 18 
E HIND THE FRIENDLY SERVICE 
4 
Ae FOR YOUR MINNEAPOLIS CONVENTION 
Bai 
| TOM FITZGERALD Unexcelled service plus the finest convention 
Hotel Radisson Sales Manager facilities in the Upper Midwest await you at 
Telephone FEderal 3-2181 the Greater Radisson .. . 
Teletype MP 423 
ve @ 700 luxurious guest rooms and unusual suites 
For information in other cities: @ Entire hotel 100% air conditioned 
NEW YORK, N.Y. @ Free color TV in every suite 
MUrray Hill 8-0123 @ Free radio and TV in every room 
&S.S.M 


WASHINGTON, D.C. 
EXecutive 3-6481 


DETROIT, MICH. 
WOodward 2-2700 


CHICAGO, ILL. 
MOhawk 4-5100 


ATLANTA, GA, 
JAckson 4-3486 


. 


s 


aa 


i 


a (Kuen 


ym 7 ? 
yeni 
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1960 


On 7th Street... 


@ 750 car connecting garage 

@ Banquet service for 1,780 guests in the Ballroom 

@ Convention hall conference facilities for 3,255 

@ 10 other conference rooms for 1,085 

@ 24,138 square feet exhibition space on mezzanine 
@ Escalator service to mezzanine 

@ Modern public address system and closed circuit TV 
@ ALL convention facilities on one floor 

@ FREE visual aids supplied 

@ 110 and 220 volt circuits 

@ Direct Dial telephones 


Most outstanding hotel and 
convention facilities in Upper Midwest 


iS 
MINNEAPOLIS 


in the Heart of Downtown Minneapolis 
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MINNESOTA 


Minneapolis continued 


Hotel Dyckman 


27 S. éth St. (Phone: FE 2-7244 
Manager: Morris G. Levy, Jr. 
Sales Manager: Mrs. Toni Lindgren 
Convention Season: All year 
Largest Group Accommodated: 200 oms, 25 


suites 
Air Conditioning: Most bedrooms and 


banquet 
halls 
Convention Rates: Single: 7.50-11.00; Double 
10.00-15.00; Suites 30.00-45.00. European 
No. Mtg. Rms. & Capacity of Largest: |2 (700 


No. Banquet Rms. & Capacity of Largest: |2 (640 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00: 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None if food is served 

Net Exhibit Space: 12,000 sq. ft.; includes mtg 


Audio-Visual Aids: Stage: 24 by !2 ft 


G, H. | 
The Leamington Hotel 
ird Ave... S. between l0th & Iith Sts Phone 
FEderal 3-6161; teletype: MP 512 
Manager: Grant Bae 


Sales Manager: Edmund Sansovin 
Convention Season: Al! year 
Largest Group Accommodated: |,000 (350 
50 suites) 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 8.50-i5.50; Double 
7.50; Suites: 20.00-75.00; Twins: 13.50-20.50 


European 


rooms 


No, Mtg. Rms. & Capacity of Largest: 32 (3,000 


No. Banquet Pms. & Capacity of Largest: 32 
2,000 

— Meal Rates: Breakfast 7S; Lunch: 2.50 
nner: 3.50 


waster Yes 
Charges for Mtq. Rms.: None 


Net Exhibit Space: 32,000 sq. ft., 15,000 sq. ft. or 
one floor 
Audio-Visual Aids: D. G, H st 


Sports Facilities: Golf 
Sales Representative: 


Hotel Pick-Nicollet 


Nicollet and A - yeaa Sts 


sating. fishing 


swimrr 
Robert F Wiens, Inc. 


Phone: FE 3-3177 


Generel ane Thomas P. Ryan 

Saies Manager: M. A. Donohue 

Convention Season: Al! year 

Largest Group Accommodated : 
25 suites available 

Ait Conditioning: 120 bedrooms, all banquet and 


meeting rooms 
Convention Rates: Single: 8.50-12.50: 
0.50-16.00: Suites: 25.00-65.00. European 
No. Mtg. Rms. & Capacity of Largest: 1/8 (1|,500 
No. Banquet Rms. & Capacity of Largest: 1/8 (| 000 
Group Meal Rates: Breakfast: 1.50: Lunch: 2.25 
Dinner: 3.25 
Liquor: Yes 
Net Exhibit Space: 
Audio- Visual Aids: D. I, J 
Sports Facilities: Golf, swimming 


000 (400 


rooms 


Double 


26,559 sq : 15,838 sq. ft. on 


skating, tennis 


Radisson Hotel 
See Advertisement, Page 109 


4 S. 7th St. (Phone: FEderal 3-2181: telegraph 
423) 

Manager: Louis L. Torok 

Sales Manager: Thomas J. FitzGerald 


Convention Season: Al! year 

Largest Group Accommodated: 
36 sul 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 6.50-13.00; Double: 9.50 
16.00: Suites: 27.50-60.00. American 

No. Mtg. Rms. & Capacity of Largest: 

No. — Rms. A 


1,325 (500 rooms 


13 (3,225 

Capacity of Largest: 1/3 

— Meal _ Rates: Breakfast: 2.00: Lunch: 2.50 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 24,000 sq. ft. on one floor 

Audio-Visual Aids: Stage: 48 by |6 ft.. E, G. H 


J, 
Sports Facilities: Golf, swimming 


Sales Representative: Leonard Hicks, Jr. & Asse 
crates 
ROCHESTER 
Railroads: C & N.W.; C, Gt. W. 
Airlines: BNF, NWA, OZA 
AUDITORIUM 


Mayo Civic Auditorium 


P.O. Box 895 (Phone: Atlas 9-3963 
Manager: Cal Smith 


110 


Exhibit Areas: Arena: 15,655 sq. ft.; North Hall: 
2,627 sq. ft.; South Ha 1,080 sq. ft. 

Floor Load: Unlimited 

Ventilation: Forced air 

Ceiling Height: 32 ft 

P.A. System: Altec-Lansing 

~3-¥ % Opening to Exhibit Hall: 8 ft. 10 


by 10 f 

Columns: ,~ 

Utilities: Water, ga ght, drainage, steam 10 
& 220 AC current 

Storage Areas: None 

—_ Rms. & Capacity: North Ha 350; Sout 
all: 125: Theater: 1,480: Arena: 5,000 


Facilities for Food Functions: Banquets for |,400 
Parking Facilities: Large lot adjacent 
Distance from Business District: 2 b k 


The Kahler Hotel 


20 Second Ave., S.W. (Phone: Atla 

Manager: Roy Watson, Jr 

Convention Season: Al! year 

Largest Group Accommodated: 
1S suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.75-17.25; Double 
11.50-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (250) 

No. Banquet Rms. & Capacity of 4g po 5 (275 

Group Meal Rates: Breakfast Lunch: 2.00 
Dinner: 3.00 

Liquor: Ye 

Charges for Exhibit Rms.: 15.00 per booth 

Net Exhibit Space: 3,500 sq. ft. on one floor 

Audio-Visual Aids: A, C, D, F, GH, I, J, K 

Sports Facilities: Golf, swimming, indoor ice 


ST. PAUL 


Railroads: Buri.. C. Gt.. W.. C. & N.W.: C.M 
St. P. & P.. C.R.I. & P.- Gt. Nor.; Nor. Pac 
ij 


2-258) 


450 (300 rooms 


M. & St. L: M. Ct. P.& SS.M.; M 
Airlines: BNF, CAP, NOR, NWA, OZA, WAL 
AUDITORIUM 


Saint Paul Auditorium 
Manager: Edward A, Furni 


Exhibit Areas: Arena: 47,000 sq. ft.; Exhibition 
11: 54,000 sq. ft 

Rental Fees: 650.00 per day or session, or 275.00 

plus cost of opening and operating ncludes 


all services but attendants A ae 

Floor Load: 800 Ibs. per sq. ft.; Exhibition Hall 
unlimited 

Ceiling Height: Arena: = ft. Ex. Ha 7 ft 


P.A. System: Altec-Lansin 

Dimensions, Opening ng Exhibit Hall: Arena: 11.5 
ft. high by 40 ft.- Ex. Ha 17 ft. high by 13 ft. 

Elevators: One, 6,000 ibs 

Columns: 25 ft. centers 

Utilities: AC & DC 110-220 current 

Storage Areas: Adequate 

Mtg. Rms. & Capacity: Theater 2,80); Stem Hall 
1,250: Ramsey Hall, 550; two small halis, 150 
each; 14 

Facilities for Food Functions: 
caterers for banquets of 4 

Parking Facilities: Adequate adjacent lots 

Distance from Business District: 3 blocks 


committee rooms 
Refreshment service; 


Hotel Lowry 


339 Wabasha St. (Phone: CA 2-66! 

Manager: John P. Cooney 

Sales Manager: Frank H. Bellizzi 

Convention Season: Al! yeer 

Largest Group Accommodated: 500 (225 rooms 
10 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 5.50-9.50: Double: 8.50 
12.50: Suites: 23.50-45.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (800) 

No. Banquet Rms. & Capacity of Largest: |0 (600) 

Group Mea! Rates: Breakfast: |.75; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 7.50 per booth 

Net xhibit Space: 7,500 sq ft. on one floor: in- 
cludes some ae r 

Audio- Visual Aids: 12 by 9 ft 


ms 
Stage G, H, |! 


Hotel Saint Paul 


Sth & St. Peter (Phone: CApita! 2-4/14 
Manager: William C. Wolf 
Sales Manager: Vincent J. Long 


Convention Season: A 


Largest Group Aavsmmeedoted: 700 (225 rooms, 
2 « 


Air Conditioning: 65% bedrooms, banquet halls 
Convention Rates: Sing! e: 6.50-14.00; Double: 9.50 
25.00; Suites: 27.00-50 00. European 
No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 
No. Banquet Rms. & Capacity of Largest: 8 (670) 
Group Meal Rates: Breakfast: 1.75; 
Dinner: 3.25 
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Liquor: Yes 
Charges for Mtg. Rms.: None 
Net Exhibit Space: |2,000 sq. ft 


10,000 sq, th 


one floor 
Audio-Visual Aids: D, H, |, J, L 


MISSISSIPPI 


BILOXI 


Railroads: Lv. & N.; Ill, Cent 
Airlines: U 


Buena Vista Beach Hotel & Mote 


See Advertisement, Page 110 


W. Beach Bivd. (Phone: [Dlewood 2-511: te 
163 — 
Manager: Jimmie Love | 


Sales ey Juanita oy 

— Season: 600 (280 rooms, 30 suites) 4) 

Largest Group Accommodated: 600 (280 rom 
30 suites 

Air Conditioning: Bedrooms and banquet hall 

Convention Rates: Single: 5.50-10.00; Double: § 
20.00: Suites 20.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: || (; 

No. Banquet Rms. & Capacity of Largest: 3 

Group Meal Rates: Breakfast: 1.00: Lunch: rT 
Dinner 2.50 


Liquor: Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 


Net Exhibit Space: 7,500 sa. ft 
Audio-Visual Aids: A, D GH, Jt 
Sports Facilities: Golf, swimming, ae fign 
cruises, shuffleboard, ping pong 4 
Sales Representative: Leonard Hicks, Jr. & Ag 


ciates 


Sun-n-Sand Motor Hotel 
See Advertisement, Page 112 


W. Beach Bivd. (Phone: |IDiewood 2-155): 
type: 389 
Manager: ©. B Teen 


Convention Season: Al! year 


Lunch: 2.25: 


BEACH 
{ HOTEL AND MOTEL 


Meeting facilities for 50 to 150 
Banquet service for 25 to 1000 
Overlooking the Guif 

Modern, new hotel and motel room 
Pool, beach, fishing, golf 
Experienced convention staff 
Convenient to every place 


JIMMIE LOVE, General M 
JUANITA BALTAR, Co 


MY aoe ee St 


SALES MANAGEME 


Largest 
16 suit 

Air Con 

Conventi 
Double 
Feb 


Airlines: 
Edgev 


Phone: 
Manager 
Sales Me 
Conventi 
Largest 
19 suit 
Air Conc 
Conventi 
8.00-15 


Railroad: 
Airlines: 


Accommodated: 300 IS rr : 
Largest ~ ’ a . a ’ 
qa. ft ey Air Conditioning: be ro é ig t anqu alis 
on Rates: Fret ct ingle 0 
Convention 3190'20.00: Suites: 25.00-28.00. Oct 
Fel : 00-12 0 


' Chee 16.00-! 18.00 Euror J , 
No. Mtg. Rms. & Capacity of Largest: 4 (100 
No. Banquet Rms. & apes ty of Bs pow! 3 (7 
Group Meal Rates " : 

Dinner: 3.50 
Liquor: Ye ; 
ee for Mtq. Rms.: N 
| Audio-Visual Aids: A, 
| Sports — w 


ote! 
Al EDGEWATER PARK 
oe Airlines erveo fr hy pultf t 

Edgewater Gulf Hotel 

wuites) See Advertisement, Page 111 
Phone: UN 4-13!2 

wD reom Manager: Frank Faga 
Sales Manager: Na 

ie bai Convention Season: A 

ole: ty Largest Group Aacommedeted : 600 

te pie " Conditioning Bed snd bana 

a Ey Convention Rates 5.50 

ach: 18 3.00-15.00 ee : 
No Mtg Rms, & Capacl ty a Largest: 2 (750 
No, Banquet Rms. & Capac ty of 1 ge 3 (600 


Group West Rates: Breakfa 
D 3.00 


Char es for Mtg. Rms 


a Net Exhibit Space: 4668 none f 
"9, Tating Audio- Visual Aids Stages: 27 ft. 10 
e A 

r. be Sport Facilities: S0lf wimminag. tennis. bad 

> shutieboard ttba horseshk 

Sales Representativ ves: Robert F. Warne 
eonard Hick Jr. & Ass ate 
2 
S5i: tee 


Railroads: L. & N. 
Airlines: NAL. S 


Fine Hotels aud Motels . 


Convention hosts and guests will find excellent 
meeting facilities and everything for their comfort 
and pleasure here on the scenic, historic Missis- 


Gulf Coast’s most wh ania sippi Coast at Biloxi ... . more than a hundred 
for Conventions & Sales Meetings hotels and motels lining the beach provide choice 


lodgings for conventions up to 1500 scores of 


o 1500 | EDGEWATER restaurants offer a wide variety of food featuring 
a GULF HOTEL seafood specialties .. . all of the outdoor and water 


seeteing @ modern new Convention Hall sports (oo boats for aihanap eis the Gulf 
o imcrechon ane AS poe ate ... hundreds of charter boats for deep 
u exi e) 18 hol if > : ’ 

course — John Revolta. Winter ay Se sca fishing ali harbor lor yachts and 
clous freshwater swimming pool, and ‘ ; 
pienty of activities to entertain. A com- cruisers. 
plete city under one roof. 


ote! roe) 


Neon Meisner, Convention Mor. 
Telephone UN 4-1312 


Ss ' For complete information, write 
GULFPORT, mississirr: 
a, ae . BILOXI 


Ww 


Port Commission 
P. O. Box 738 
BILOXI, MISSISSIPPI 


Overlooking the Beautiful Gulf of Mexico 


GEME NOVEMBER 18, 1960 


MISSISSIPPI 
Gulfport continued 


Markham Hotel 


14 St. & 23rd Ave. (Phone: UNiver 
Manager: A! Evans 
Sales Manager: C. Miller 


ty 4-212 


Convention Season: Al! year 

Largest Group Accommodated: 375 (125 rooms, 
16 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 5.00-8.00; Double: 
7.00-12.00: Suites: 15.00-22.00. European 

No, Mtg. Rms, & Capacity of Largest: i0 (450) 

No. Banquet Rms. & Capacity of Largest: 3 (325) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.50; 
Dinner: 2.50 


WE WOULDN'T BE CAUGHT DEAD 


AT A CONVENTION... 
unless it’s at the SUN-N-SAND with . . 


@ UNEXCELLED ACCOMMODATIONS 


@ FIVE GOLF COURSES NEARBY 


@ PRIVATE OCEAN BEACH 


Complete Convention Facilities 


¢ Ynrynd @ 


BILOxX, 
Write, wire or phone BILL GREEN, GENERAL MANAGER 


P.O. Bex $5, Biloxi, Miss. 


@ Phone: 1D 2-1551 - TWX 389 


Liquor: No 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net hibit Space: 8,640 sq. ft 
one floor: includes mtg. rms. 

Audio-Visual Aids: Golf, swimming fishing boat 


: 5,600 sq. ft, on 


ing 
JACKSON 
Railroads: |||. Cent.; G.M. & O 
Airlines: DAL, SOU, TTA 
AUDITORIUM 


Jackson Municipal Auditorium 


125 S. Congress St. (Phone: 2-3818 
Manager: George T. Kurts 
Exhibit Areas: 8,100 sa. ft 
Rental Fees: $150 to $200 per day 
Floor Load: Unlimited 
Ventilation: Blower system 
Ceiling Height: 30 ‘t. 
PA System: Available 
Dimensions, Opening 
doors, standard width 
Utilities: Al| required 
Loading Facilities: Ramp to doors 
Storage Areas: Limited 
Meeting Rooms: None 
Facilities for Food Functions: 
Parking Facilities: Limited 
Distance from Business District: in 


to Exhibit Hall; 7 


Cater lunch to my | 


center city 


Hotel Heidelberg 


7 5 Capitol St. (Phone: FL 2-657!: telegraph: | 
Manager: Alvin L. Grubbs 

Sales Manager: George Sturn 

Convention Season: A!! year 

Largest Group Accommodated: 4600 (225 rooms, 


15 suites) 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 6.50-8.00: Double: 
10.00-12.00; Suites: 22.50-50.00, Twin: 12.00-1469 
European : 


No, Mtg. Rms. & Capacity of Largest: 8 (| 800) 
No. Banquet Rms. & Capacity of Largest: § (1,800) 
Group Meal Rates: Breakfast: 1.42: Lunch: ‘154: 


Dinner: 3.42 


America’s 


@ 5000 beachfront rooms 


®@ meeting facilities for 20 
to 2500 


© banquet service for 1100 
® exhibition area 


® expanded air service 


year ‘round resort 


fishing, golfing, swimming, 
boating, historic sites 


112 


rE 


ideal year ‘round 
Convention Location 


the beautiful MISSISSIPPI 


Coasts 


F aad 


i 


______ THE DIXIELAND RIVIERA i 
4 
For full convention information, send this 
coupon to the Chamber of Commerce of one 
of the Mississippi Gulf Coast cities below: 
GNIDs co cccccevess 
Address —- 
2 BILOXI 
City a GULFPORT 
State - LONG BEACH 


PASS CHRISTIAN 


HC60-SM-3 


SALES MEETINGS/Part II 


WHERE 
BUSINESS 


MEETINGS 
ARE A 
GENUINE 
PLEASURE! 


DUDE RANCH & COUNTRY CLUB 
OCEAN SPRINGS, MISS. 


; & he | 
Ay Wt featuring the 
oid) |) POW WoW, 
_ . : 

! ay < “Tl Meeting Accommods- 
 % tions for 200 ! 
\ . 


SECLUDED YET CONVENIENT 


So secluded folks can’t stray from meeting, 

yet complete facilities offer wonderful fa 

between meetings and after hours. 

18-hole golf course, fishing, swimming pod 
riding, tennis, shuffleboard and othe 

sports... plus wonderful meals... all & 

cluded in one low rate, $13 to $16 per pam 


Write or phone for complete Informations o 
BUSINESS MEETING FACILITIES 


Dick and Gladys Waters, Proprietors 
Ralph G. Deue!l, General Manager 


Chicage, NAtlonal 5-8200 
in Springs, TRinity 5-421! 


; 
SALES MANAGEMENT) 


King Ec 
235 Capit 
FDH) 


Charges fe 
Charges fe 
Net Exhib 
on one 
Audio-Visu 
Sports Fa 


Railroads: 


, 
Airlines: [ 


Hotel Li 


410 2ist Ar 
Manager: 
Conventiot 
Largest ( 

rooms, § 
Air Condi 
Converitio: 


oean 
No, Mtg. | 
No, Banqu 
Group Me 
Dinner : 
Liquor: N 
Charges fc 
Charges fc 
Net Exhib 
ncludes 
Audio-Visu 


Railroads: 
Airlines: | 


Gulf Hi 
& Coun 
s 

Phone: TI 
Manager: 
Conventior 
Largest G 
suites 

Air Condit 
inventior 
28.00-34 
Double: 
No, Mtg. | 
No. Banqu 
puer: Ye 
rges fc 
Ghose fe 
Net Exhib 
Acludes 
Audio-Visu 


at 
Sports Fac 
fishing, \ 


MISSO 


_-—— 


EX 


Railroads: 


The Eln 


NOVE 


| Group Mea! Rates: Breakfast 50; Lunch: 2.00 Air Conditioning: Bedrooms and banquet halls 
King Edward Hote > 50 


Dinner: 2.50 Convention Rates: Single: 4.50-6.50; Double: 6.00- 
Py 2.7741: teleaqrapt Liquor: Ye 8.50; Suites: 15.00-25.00. European 
| 235 Capitol St. (°F ket anak Charges for Mtg. Rms.: None No. Mtg. Rms. & Capacity of Largest: 6 (650) 
ton |” FOH B Charges for Exhibit Rms.: None No. Banquet Rms. & Capacity of Largest: 6 (500) 
b j Manager: _— eae: pe a Net Exhibit Space: 5,624 sq. ft n one floor owe — Breakfast: 1.25; Lunch: 1.25; 
. Manager: Mary aay Ao se eggs inner: 2. 
“a Sevention Season: A sot d= 700 (3 Aud‘o-Visual hids: t age: 30 by 8 ft.. A, B G Liguee: Yes : ; 
eee H iJ Audio-Visual Aids: Stage: 20 by 8 ft., GH, | 
M snditioning : Bed snd banquet Sports Facilities: Golf, swimming, riding, bad iy i 
ir Gonat Fig rn f ton. archery juet, quoits, bicyclir 
Convention Rates: Single: 00 0.00 8 : } 
9.00. 5.00; suite —s y Pe 4c ‘ 4 c 
Capacity of Largest: |4 0 
No. Mtg. Rms. & ty hy 
| etait Rm, & Capacity of baron: & (2 JOPLIN KANSAS CITY 
roup oie > 
j ~Dinne : 3.00 , Railroads: A.T. & Fe.: Frisco Sy M Pa Railroads: Santa Fe; Burl.; G.M. & O.; C. Gt 
1 Liquor: Private parties M.K. & T.: K M. R&A W.: C.M, St. P. & P.-: Frisco; K.C So.; M.K. & 
j ee fer Mig. Rms.: N Airlines: AA EN ZA ie Mo, Pac.; Wab.; U.P.; R.l. & P.; K.C. K.V.; 
| Net Exhibit Space: tone Conner Manel Airlines: BNF, CEN, CAL, DAL, FAL, OZA, TWA, 
See eid: D. G, H. UAL 
} Audio-Visual Aids: D, G ; Rte: ” , 
: entative: Mioward Fr. L 3a 4th & Main (Phor MA 3-5100 
sales eter Mite. Kms.: wor Manager: Steve Howar : CONVENTION BUREAU 
Chat es for Exhibit Rms 0.00 per boott Convention Season: Al! year — Convention & _e 
" i 48 sq. it 2,096 Lar + A ted: & 300 roor 030 Baltimore Ave ) 
Net Bshibit Space: 20,0 sq La r Group ccommoda ‘gh oe ee 
- Audio-Visual Aids: 8 >, H fi 
riple } Sports Facilities: Goll, swir 
to 8 | Railroads Cent.; G.M. & M. & BR 
er city} Airlines: DA 


Hotel Lamar 


410 2ist Ave 
Manager: R. G. t 
graph Convention Season ear 
Largest Group Accommodated: 
) 5 suite 


+} 


tg reas ea - . SALES MEETINGS, CONVENTIONS 
All 00 (12 erat. 3 and TRADE SHOWS 


Air Conditioning: Most bed r banaue ui 
Convention Rates ngle: 6.00-7.50: Double: 6.00 
rooms 0.00: Suite 3.00-18.00- Twin 9.50-12.50. § 
ean 
rails No, Mtg. Rms. & Capacity of Largest: 7 400) _ 
Double: | No, Banquet Rms. & Capacity of Largest: 7 (40% 
00-140, | Group Meal Rates: Breakfast: 1.20 i 
Dinner: 2.25 
800 Liquor: N 


1,800) | Charges for Mtg. Rems.: 10.00 mir 
h: 258 Charges for Exhibit Rms.: 20.00 + 
Net Exhibit Space: 3,000 s 


exclusively for group functions 


For meetings of any size up to 900 or for breakfasts, 
luncheons or banquets—for small groups or as many as 
550 — the Continental offers the finest facilities and 
service. Unique among Kansas City hotels is the new 


EXHIBITION HALL 


AN ENTIRE FLOOR—10,500 SQ. FT. 
designed for trade shows and conventions 


Specially wired and lighted for exhibition purposes . .. AC current, 


ncludes mtq. ¢ 
Audio-Visual Aids: C 


OCEAN SPRINGS 


Railroads: L. & N 
Airlines: Southern, Nat 


Gulf Hills Dude Ranch 
& Country Club 

See Advertisement, Page 112 
Phone: TRinity: 5-42I1- teletype: 369 
Manager: Ralph Deue 
Convention Season: A 


| Charges for Mig. Rms.: None 
| the Charges for Exhibit Rms.: N 
vOW. Net Exhibit Spcae: 2,400 
/ ncludes mtq ; 
iM |} Audio-Visual Aids: Stage 2 by 6 ft., A 


, 110-220 voltage . . . radio and TV outlets . . . PA system ee 
Largest Group Accommodated: 200 0 Muzak . . . spot lights . . . natural gas and water connections 
6 suites i . . » Platform and stage . . . private office with telephones for 
Air Conditioning: Bed snd ba et ha t— . show manager . . . built-in registration desk . . . check room. 
Convention Rates: } 4.00-17.00: Double : % 
28.00-34.00 Feb.-Ma ngle 5.00- 18.00 
Double: 30.00-36.00. Americar abn Dining Room and Cocktail Lounge featur- 
8 Ne ge Rs. & Capacity of Largest: 3 (200 i I¢ s ing CHAR-BROILED K.-C, STEAKS and 
| No. Banquet Rms. & Capacity of Largest Prime Rib! Evenings, Entertainment Extra- 
—me SqvOr: Te j ordinary! 
ota 


|} Sports Facilities 


. Cocktail Lounge—French-sidewalk setting! 
(8 F Popular-price Coffee House — breakfast, 
luncheon, dinner! Olympic-size indoor 


ommete j Mina vation ba . “ Swimming Pool — free to hotel guests! 
ae For complete infor. 
mation write, tele- 
NT MISSOURI phone or wire: NOEL 
meetings DANIELL, Manager. 
ful fe 
ime wa} EXCELSIOR SPRINGS nine 
and obs Railroads: . & P.: Wat M t+ Pat . 


er pewt’ The Elms Hotel 
See Advertisement, Pag 115 


ation @ | 313-323 Regent St. (Phone - Mi iford 7-2 
ES Manager: James M. Griff 100% 
Sa s Manager: William A huma AIR- In the Heart of Downtown 
Laentton Season: Al! yea CONDITIONED 
rietors ” pane Accommodated: 450 (225 BALTIMORE AT ELEVENTH ¢ KANSAS CITY, MISSOURI 
ager Qi Conditioning Bedrooms and banquet ha Less than 10 minutes TELEPHONE HArrison 1-6040 @ TELETYPE KC-457 
vonvention Rates : 4.00-16.00: Double ‘© Airport or : i 
: 2.00-14.00: Su tes 5, 00.35.00 6.00 Union Station CHICAGO OFFICE: FRANKLIN 2-774! 
6 Ne ity. Rms. & Capacity of Largest: 9 (400 
at | ©. Banquet Rms, & Capacity of Largest: 6 (500 


eMENT NOVEMBER 18, 1960 


113 


12th 


New York, MUrray Hill 8-0123 
Washington, D. C., EXecutive 3-648! 
Atlanta JAckson 4-3486 
Detroit, WOodward 2-2700 Chicago, MOhawk 4-5100 
114 


GRAND BALLROOM ... 
meeting capacity 1000... 
air conditioned... lift from 
street for automobiles or 
heavy equipment. 


COLONIAL BALLROOM... 


meeting capacity 500. 


IN ADDITION .. 
Dining and Meeting Rooms 
accommodating 20 to 
200 guests. 


22 private 


FIVE DISTINCTIVE : 
PUBLIC DINING ROOMS.: 


8 Minutes 
to Airport 


10 Minutes 
to Rail Depot 


From Looby 
ena Guest” 
Rooms by 
High-Speed 
Elevators . 
OIRECT 
TUNNEL To 
UNDER 
RGROU 
1500-CaR 


uehlebach 


Frotel NM 
and MUEHLEBACH TOWERS 


STREET AT BALTIMORE AND WYANDOTTE 
KANSAS CITY 5, MISSOURI 


Teletype KC 530 
M. F. Landon, Sales Mgr 


For information, write direct or call 


MISSOURI 


Kansas City continued 


AUDITORIUMS 


Municipal Auditorium 


1310 Wyandotte | Pho HA 
Director: Jot Antone 
Exh: bit Areas: Exhibit Ha 70 00 


Floor Load: Ur 
Ventilation: A ndit 
Ceiling Height: & 2 
PA. System: Ava 


Dimensions ae ng to Exhibit Hal! t. 6 

Columns: 4 ft. sq. & 5 ft 

Utilities 0-215 volt, 3 phase A ent wate 
a6 shen 

Loading Facilities: Direct to t 

Storage Areas: 25,00 ft. ad 


Mtg. Rms. & Capac ity : 26 (25-42 
Facilities for Food Functions: Ba 

Parking Facilities: 2,000 cars ir ediat 
Distance from Business District: 3 t 


Kansas City Municipal Stadium 


2128 Brooklyn Avenue 
Manager: 8. E. Musarave 


Exhibit Areas: 
Rental 


120,000 


Fees and Services Percentag f gat 


Sane Load: "Un mited 
Ventilation: Open 


PA System: 700 Watt. Cube sr 

D.mensions, ossinn to Exhibit Hall: 2 
width 

Columns, Location and Dimensions: None 


hibit area 


Current and Utilities Available: 


200 V, gas, wate 


Loading Facilities: Ground loading 

Number of Meeting Rooms: One for 30 people 

Railroad Sidings: 2 ks away 

Facilities for Food Functions: Concessionaire 
kitchen 

Parking Facilities: Off street facilities 6,000 
cars 


Distance from Business 


District: 15 block 


400 “comfortized” air-conditioned 
rooms — 18 suites — free radio and running 
ice water in every room 


2nd Floor expressly designed for your 
needs— especially equipped conference ond 
dining rooms 


Main ballroom capacity—Meeting 800—Din- 
ing 600—Junior ballroom & Aztec room 250 
Closed circuit telecast facilities available 
Drum Room & bar featuring famous cuisine and 
entertainment 
ideal location in the heart of Kansas City 
6 min. from Union Station & Municipal Airport 
1 block from Municipal Auditorium 
Garage & parking facilities adjacent 

® for illustrated brochure write 

Convention & Catering Dept 


HOTEL » 


President 


14th & Baltimore @ Kansas City, Mo. 


SALES MEETINGS/Part II 


Hotel Continental 
See Advertisement, Page 113 


\ith & Baltimore (Phone: HA |-6040 
Manager: Noe! Danie! 
Sales Manager: S. W. Pigg 


Convention Season: All year 
Largest Group Accommodated : 
20 suite 
Air Conditi ioning: Bedr 
Convention Rates: Single 
8.50-14.50: Suit 21 .00-36.00. European 
No. Mtg. Rms. & Canacity of Largest: 
No. Banquet Rms. & a of sarees: (43 
Group Me al Rates Bre 


500 (312 room 
7OMs ANG Danquet halk 


6.50-11.50- Double 


axtast f 2% 
Liquor 
Charaes for Mtq. Rms.: None 
Net Exhibit Space 0.500 sq one | 
Aud'o-Visual Aids: DG. H, | 
Sports Facilities wimming 


Hotel Muehlebach and Towers 
See Advertisement, Page 114 


12th & Baltimore (Phone: GRand 1400: tals 
jrapt K 530 

Maanger: Ear! Reyr 

Sales Manager: MF. Buddy La 

Convention Season: A ar 

Lar _ Group Accommodated 00 (450 ' 

' 

Air "Condit oning: Bed ms and banquet ha } 

Convention Rates Sina 850-1400: Double | 
12.00- 16.00 297.00-100.00. European | 


No. Mtg. Rms & Capacity of Largest: 24 (| op 


No. Banquet Rms. & Capacity of Largest: 20 (ay 

Group Meal Rates: Breakfast: 2.00: Lunch. 19 
Dinner: 4.00 

Liquor: Ye 

Net Exhibit Space: 6 400 

Audio-Visual Aids: DG H,1, J 

Sales Representative nard Hicks t Al 
ciate 

i 

Park East Hotel 

10th & McGee (Phone: GRand |-510 

Manager Laytor ' 

Sales Manager: Bea Kennedy 

Convention Season: Al! year 

Largest Group Accommodated: 200 ‘oom 
suites 

Air Conditioning: Bedrooms and banquet ty 

Convention Rates: Sinale: 6.00-12.00: Doubs 
8.00-'4.00: Suites: 18.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (0 


No. Banquet Rms. & Capacity of Largest: 9 (@ 


Group — Rates: Breakfast: 2.25: Lunch: 79 
Dinner 

Liquor: Ta 

Charges for Mta. Rms.: 10.00 minimum i 

Charges for Exhibit Rms.: 6.00 per booth py 
2 per tlet 

Net Exhibit Space 3,547 sq. ft. on one floor 
Audio-Visual Aids: D G HI, L 

Sales Representatives: George R. Smith @ 
Herbert DeGraff Hotel Expediters 


Hotel President 
See Advertisement, Page 114 


14th Baltimore (?P! GR |-5440 
Manaaqer: Frank Dean 
Sales Manager: Harold Seow rth 


Convention Season: A 
— Group Aecommodated : 500 (300 room) 


alr Condition: ng: Bedrooms and banquet ® 
Convention Rates Sinale 7.00-8.00: Doubke 
10.75-12.00: Suites: 24.00-27.00 


No, Mtg. Rms. & Capacity of Largest: '5 (@ 

No. Banquet Rms. & Capacity of Largest: (3 (SB 

Group Meal Rates: Breakfast 00: Lunch: 2B 
4 


Dinner: 3 
Liquor f 
Charges 7 Exhibit Rms.: .20 per sa. # 
6.078 on 


Net Exhibit Space: 7,470 sq ft 


ST. JOSEPH 


Railroads: AT. & SF; CB. &O.; CGW.C 
& P.M Pa U.P 
Airlines: FA ZA 
AUDITORIUM 
Municipal Auditorium 
4th & Farnon Sts. (Phone: 4-5663 
Manager: E. F. Waldron 
Exhibit Areas Main Arena: 9,600 sq. 't; a 
8 000 ;. ft: small exhibit roomsam 
Rental Fee: 50.00 per day includes heat am 
eanir 
Floor Leed: Jniimited 


Ventilation: 4 exhaust fans eiling 

Ceiling Height: 40 ft , 
P.A. System: Available 

Dimensions, Opening to Exhibit Hall: 20 fi 


SALES MANAGEMEN 


by 16 tt 
Utilities 
coading 


Facilitie 

quets 
Parking 
Distance 


Hotel 
Sth & Fr 


Railroad 
N.Y.C 
4 T. 


Airlines 


NOVE 


Fe AC « 
ities 
iis: Facilities : "Ra 
ye Basement 
ms, & Capacity 500 
wiities for Food Functions: Cat 
“ting * | iliti 
king Facilities: Good 
ours from Business District 


Hotel Robidoux 


sth & Francis Sf. Pt 
Manager: Robert ba 
Sales Manager: E. Ab: 
Convention Season: 
Largest Group Accommodated: 4 
i tes 
| Air Conditioning 
50 
Convention, 


availat 


Rates 47 
5.00 P 


$ No Mtg. Rms 4 Car sacity of Largest 406 
No Banquet Rms. & cape acit ty of Largest 0) 
Group Meal Rates: B 


Liquor Y 
i Charges for Mtg. Rms 
Net zhi bit Spec 6 AX 


Audio Visual Kids: 
Sports Facilities 


? ST. LOUIS 


rs Railroads M 
y x N i 
‘ MW Pa ® x 
L.. N P : 
al SW R 
Airlines: AAL, BNF ‘ A 
AJ A 


CONVENTION BUREAU 
St. Louis Convention, Publicity & Tourist Burea 


Re eta ; sral Ma 


AUDITORIUM 
' Henry W. Kiel Auditorium 

quet ha Market St.. between I4th & [Sth St 

e8 


a a 7] » 
Pe YnG* y, 
, VILLE dt ay La 


YOUR COAST-TO-COAST CONVENTION HOST 


, | NEW YORK 
voret Governor Clinton 


7TH AVE. AT 31ST ST. 
A step to everything. 1,200 guest rooms. 10 
j beautiful air conditioned function rooms for 
! 10 to 500. Banquet service. Opposite Penn 
Station. PHONE: PEnnsylvania 6-3400 
TELETYPE: NY 1-3202 


ST. LOUIS 
- wo. Coronado 


| 3701 LINDELL BLVD. AT SPRING ST. 

| Meet them in St. Louis. 18 newly redecorated, 

ait conditioned function rooms for 10 to 600 

persons. Banquet service. Midwest's favorite 

restaurants. PHONE: JEfferson 3-7700. 
TELETYPE: SL 287 


EXCELSIOR SPRINGS 
MISSOURI 


TP The Elmswr 


ONLY 28 MILES FROM KANSAS CITY 
i America’s foremost spa! 5 air conditioned 
function rooms. Banquet service. All sports 
Swimming pool. Mineral waters baths. 
PHONE: MEdford 7-2181 


NOVEMBER 


18, 4966 


Manager 


l Parking Facilities: Ample 
Exhibit Areas He 20,000 t Distance from Business District: In business dis 

Promenade, 20,000 tion Ha KH trict 

000 sq. ft 
Rental Fees: Dex en 
eee Sane: Sees Slee ond reais Chase - Park Plaza Hotels 
Ventilation: Forced air and air t nq 212-220 N. Kingshighway (Phone: FOrest 500) 
Ceiling Heights: Exposit H to 20 ‘ Manager: Kenneth A. White 

nvention Hall, 90 Sales Manager: Bob Ross 

PA System: Available Convention Season: Al! year 
Dimensions, Opening to Exhibit Halli Largest Group Accommodated : |,000 (600 rooms 
Elevators: Two freight 100 suite 
Columns: N Air Conditioning: Bedrooms and banquet halls 

ory in Ex Convention Rates: Sir 00-15.00; Double 
Utilities: A wa 4.00-20.00: Suite 23 .00-72.00 European 

tea f : é No. Mtg. Rms. & Capacity of Largest: 25 (2,500 
Loading Facilities No _— Rms. & Capacity of Largest: 25 
Storage Areas Group “Meal Rates: 8 3.25 
Meeting Rooms and Capacities ) 500 4.50 

> seat OC t at 650 Liquer: Yes 

sriOu af f : 300 Charges for Mtg. Rms.: None 

Facilities for Food Functions: 8 Net Exhibit Space: 20,000 sq. ft 
00 Audio-Visual Aids: Stage: 50 by L 


SHERATON 


the proudest name in HOTELS 


ST. LOUIS: SHERATON-JEFFERSON 
LARGEST HOTEL IN ST. LOUIS. One of America’s outstanding convention 


hotels. Gold Room seats 1100 for banquets, 1600 for meetings. 


exhibit 
ompletely 


800 


rooms 


EAST 
New York 
Boston 
Wa 
Pittsburgh 
Baltimore 
Philadelphia 


shington 


space 


air-conditioned. 


Sheraton Hotels in the U.S.A. 


MIDWEST Akron 


Providence 


Springfield Chicazo0 
Albany Detroit 
Rochester Cleveland 
Buffalo Cincinnati 
Syracuse St. Louis 


Binghamton Omaha 


Other function rooms for from 15 to 650 persons 


TV in every room 


Joseph J 


SOUTH 
indianc polis Louisville 


French Lick, Ind. Dallas 


Rapid City New Orleans 
Sioux City Mobile 
Sioux Falls WEST 


Cedar Rapids San Francisco 


, in Hawaii and Canada 


12000 sq. ft. of 
Parking, 


New, Genera! Manage 


Los Angeles Toronto 
Pasadena Niagora Folls 


Portland Hamilton 
HAWAII OVERSEAS 
Honolulu Tel Aviv, israel 
CANADA (opens March 
Montreal 1961) 


MISSOURI 
St. Louis continued 


See Advertisement, Page 115 


Sports Facilities: Golf, 
ing, boating 
Sales Representative: 


swimming, tennis, rid- 


Howard F. Dugan, Inc. 


Coronado Hotel 


3701 Lindell Bivd. (Phone: 
graph: SL 287) 

Manager: Leas Campbell 

Sales Manager: Miss Helen 

Convention Season: A!| year 

Largest Group Accommodated: 500 (300 rooms 
30 suites) 


JEfferson 3-7700; tele 


Manion 


Alr Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 8.25-13.50; Double: 
10.75-14.95: Suites: 17.50-50.00. European 


No. Mtg. Rms, & Capacity of Largest: |3 (600) 
No. Banquet Rms. & Capacity of Largest: 5 (500) 


Group Meal Rates: Breakfast: 2.25: Lunch: 2.75 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 5.00 per booth 


Net Exhibit Space: 10/80 sq. ft. 
Audio-Visual Aids: D, G, H, |, J. L 


Sheraton-Jefferson 
See Advertisement, Page 115 
12th & Locust Sts. (Phone: MAjin !-4600; teletype: 
SL 505 


Manager: Joseph J. New 

Sales Manager: Gregory R. Lucy 

Convention Season: Al! year 

Largest Group Accommodated: 
40 suites) 

Air Conditioning: 


1,200 (500 


rooms 


Bedrooms and banquet halls 


Convention Rates: Single: 6.50-9.75: Double 
9.50-13.75; Suites: 25.00-45.00; Twins: 11.25-18.00 
European 

No. Mtg. Rms. & Capacity of Largest: [5 (1,600) 


No. Banquet Rms. & Capacity of Largest: (5 


(1,100 

Group Meal Rates: Breakfast: 2.00: Lunch: 3.00 
Dinner: 4 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net ibit Space: 18,000 sq. ft. on one floor 
includes 12,000 sq. ft, in mtg 

Audio-Visual Aids: Stage: 28 by /4 ft., |, J 

Sports Facilities: Golf, tennis, bowling 


Statler Hilton Hotel 


See Advertisement, Page 51 
9th & Washington (Phone: CE |-!400 
Manager: Arthur Griffith 
Sales Manager: Jack Alumbaugh 
Convention Season: Al! year 
Largest Group Accommodated: 900 

22 suites) 
Air Conditioning: 


(450 rooms 


Bedrooms and banquet halls 


Convention Rates: Single: 8.00-!!.50: Double: 
|.00-14.50; Suites: 29.50-49.50. European 
No. Mtg. Rms. & Capacity of Largest: “ (800) 
No. Banquet Rms. & Capacity of Largest: 7 (840) 
Group Meal Rates: Breakfast: 2.25; Lunch: 3.00: 
Dinner : — 

Liquor: 

Hae ae om, } sag Mtg. Rms.: None 

hibit Space: 2,600 sq. ft. on ene floor: in- 

ae mtg. rms. 

Audio-Visual Aids: D. |, L 

Railroads: N.P.: C.B. & O.: G.N 

Airlines: WAL, NWA, FAL 

AUDITORIUM 

Shrine Auditorium 

Exhibit Areas: Two (14,000 sq. ft.; 2,100 

Floor Load: Ground f ) ted 

Ventilation: Blower 

Ceiling Height: Main Auditorium, 30 ft wer 
floor, 41 ft 

PA System: All rooms 

Dimension, Opening to Ex t Ha 0 6 
wide by !0 ft 

Columns: Lower floor, 20 ft. on center: uppe 
floor, none 

Utilities: 110 volt, 220 volt electr harne 
available 


Loading Facilities: 
lower exhibit hal! 

Storage Areas: Storage bu 
to auditoriur 

Meeting Rooms and Capacities: One 


Jing 40'x80'- 


Facilities for Food Functions: Banquet for 
Parking Facilities: Six acres—500 cars 
Distance from Business District: 8 blocks 


116 


Northern Hotel 


See Advertisement, Page 17 
Ist & Broadway (Phone: CH 5-512!) 
Manager: Joseph 8B. Callihan 
Convention Season: Al! year 
Largest Group Accommodated: 400 (200 rooms, 8 
suites) 
Air Conditioning: 50 bedrooms and banquet halls 


Convention Rates: Single: 6.00-!1.50; Double: 
9.50-18.00: Suites: 25.00-32.00, European 
No. Mtg. Rms. & Capacity of Largest: 10 (650) 


No. Banquet Rms. & Capacity of Largest: 4 (800) 

Group Meal Rates: Breakfast: |.35; Lunch: 1.50; 
Dinner: 2.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 25% 
space sales to exhibitors 


Net Exhibit Space: (2,248 sq. ft., 10,248 sq. ft. 
on one floor; includes mtg. rms. 
Audio-Visual Aids: A, B D GH, 1, J, K 


Sports Facilities: Golf at nearby country clubs 


Railroads: Nor. Pac 
Pac.; C.M. St. P. & > 
Airlines: NWA, WAL 


AUDITORIUM 


Butte Civic Center 


1340 Harrison Ave. (Phone: 

Manager: Rene Rouleau 

Exhibit Areas: Main Arena. 22,800 sq. 

Rental Fees: 250.00 per day; inclu 

Floor Load: Unlimited 

Ventilation: Forced air 

Ceiling Height: 35 ft. 

P.A. System: Altec with 

Dimensions, Opening io Exhi ibit ‘Hall: 12 ft. by 
14 ft. high 

Elevators: None 

Columns: None 

Utilities: 220 AC current 

Storage Areas: Rear of building 

Mtg. Rms. & Capacity: 20 smal! rooms 

Facilities for Food Functions: None 

Parking Facilities: 3,000 cars 

Distance from Business District: 


2-2353) 


Half mile 


Finlen Western Hotel & Motor Inn 
See Advertisement, Page 17 

Broadway & Wyoming (Phone: 546!) 

Manager: Bob W i/helm 

Convention Season: Al! year 

Largest Group Accommodated: 300 (/50 + 

| suite) 
Air Conditioning: 2 banquet hal!s 


Convention Rates: Single %.00. 8.50: Double: 9.00 
11.50. Suites: 25.00: Twins: 10.50-12.50. Eurc 
pean 


No. Mtg. Rms. & Capacity of Largest: 7 , ($00 
No. Sougeet Rms. & ey of Largest: 7 (450) 
50 


Group - — Breakfast: 1.50; Lunch: | 
Dinner: 
Liquor: ag 


Charges for Mtg. Rms.: None 


Kg = t for Exhibit Rms.: None 
hibit Space: 2, 350 sq. ft. on one floor 
Audio-Visual Aids: Stage: 288 sq. ft.. G, H 
d, & 
Sports Facilities: Golf, swimming, bowling, sk 


ing 


GLACIER NATIONAL PARK 


Glacier Park Lodge 


(Phone: CEdar 6-44/| 

Sales Manager: W. O. Car'son 

Convention Season: June |5-Sept. 10 

Largest Group Accommodated: 325 (!45 rc 
2 suites) 

Air Conditioning: N 

Convention Rates: 
8.50-12.00: Suites: European 

No. Mtg. Rms. & Capacity of Largest: 4 (450 

No. Banquet Rms. & Capacity of Largest: 6 (500 

Liquor: Yes 

Charges for Mtg. Rms.: None 


Charges for Exhibit Rms.: None 

Net hibit Space: 4,320 sq. ft. on one 
includes mtg. rms 

a: a es a Aids: Stage: 16 by 12 ft., A, C 
H L 

euaits Facilities: Golf, pitch & putt, riding 
—- shuffleboard, putting 

Sales Representative: onard Hicks Jr. & As 
sociates 

Railroads: G. Nor,: C.M. St. P. & P 

Airlines: NWA, WAL 


Rainbow Western Hotel 
See Advertisement, Page 17 
20 3rd St., N. (Phone: Glendale 3-162!) 


SALES MEETINGS/Part I] 


Manager: Warren R. Anderson 


Convention Season: Al! year 


Largest Group Accommodated: 2/4 (150 ; 
at ite $ b 7 
ir Conditioning: Some bedrooms and 
halls Banaue 
Convention Rates: Single: 6.50-10.50: Doubj 
8.50-14.50; Suites: 16.50-21.50. European " 
No, Mtg. Rms.: 7 
Group Meal Rates: Breakfast: 1.35; Lunch: 209 
Dinner: 3.00 . a 


Liquor: Yes 


Charges for Mtg. Rms.: 5.00 

Charges for Exhibit Ry tO00. 150.00 

Net Exhibit Space: 5,!20 sq. ft. on one floor: 
includes mtq. rms ‘ 

Audio-Visual Aids: Stage: 32 by 8 ft. G H. | 
Jt “Ss 

Railroads: C.M. St. P. & P.; Nor. Pa 

Airlines: NWA 

Florence Motor Hotel 

11t N. Higgins Ave. (Phone: Lincoln 3.64% 
teletype: MS 8136 

Manager: Prosper F. Pau! 

Sales Manager: Mrs. Shilley Spencer 

Convention Season: Al! year 

Largest Group Accommodated: 200 (80-90 rooms 


6 suites 


Air Conditioning: Bedrooms and banquet halk 
Convention Rates: Single 6.00-8.00: Double: 
8.00-12.50: Sui Ha 15.00-17.00 European 
No. Mtg. Rms. vareess of Largest: 8 (700) 
No. Banquet x, & Capacity of tag 8 (500) 
Group Meal Rates: Breakfast: |.50: Lunch hs 
Dinner: 2.50 
Liquor: Yes 


Charges for Mtg. Rms.: None 


Charges for Exhibit Rms.: 10.00 per booth 

Audio-Visual Aids: D, GH, |, J. L 

Sports Facilities: Golf, bowling 

Evans Hotel 

1354 27th Ave. (Phone: LO 4-3177 

Manager: Mrs. Ida Pohle 

Convention Season: Sept.-Ju! 

Largest Group Accommodated: 70 (40 rooms, é 
suites) 

Air Conditioning: Bedrooms and banquet halk 

Convention Rates: Single: 3.50-5.75; Double: | 
5.75-10.00. European 


No. Mtg. Rms. & Capacity of Largest: 3 (2) 

No. Banquet Rms. & Capacity of a ye 3 (18) 

Group Meal Rates: Breakfast: |.25: Lunch: |& 
Dinner: 2.00 

Liquor: Yes 

Charges for Mtg. Rms.: 5.00-10.00 

Charges for Exhibit Rms.: 5 0.00 

Net Exhibit Space: | 200 sa. ft 

Audio-Visual Aids: |, J, K, L 


LINCOLN 
“ & O.; C.R.I, & P 


FAL, UAL 


Railroads: Mo. Pac.; € 
& NW 


Airlines: 
AUDITORIUM 


Pershing Municipal Auditorium 


Sth & N St. (Phone: GR 7-376! 

Manager: Dick Wagner 

Exhibit Areas: Exhibition Hal!, 30,000 sa. # 
18,000 sq. ft.; Concourse: 55m 


Fees: Commercial Shows, 500.00; Exhib 
tion Hall, 250.00. Fe includes all service @ 
cept special labor : 

Floor Load: 250 Ibs. per sa. ft 

Ventilation: Air conditioned i 

Ceiling Heights: 50 ft. arena 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: 

Elevator: One 


r 


10 by sil 


Columns: Exhibition Hal! only, some 25 ft, 6 inh 
on center, others 45 ft. 6 ins ' 
Utilities: 110, 220 & 440 AC current; gas, wae) 
air, steam, sewer i 
Loading Facilities: 10 by 10 ft. door in Are 
12 ft. doors to concourse; 20 by 12 ft, door# 
to Exhibition Hall: also dock at stage 
Storage Facilities: 10,000 sq. ft. around Exhit 


tion Hall 
Mtg. Rms. & Capacity: 2 (100); 
6 committee rooms (15 each) 
Facilities for Food Functions: 


1 (200); 7 (73 
Banquets for 1# 


SALES MANAGEMEN! 


Charges | 
Audio-Visi 
mtd, 


Railroads : 
& PC 


NW. U 
Airlines : 


Conventio: 
Norman WN 


Omahe 


1804 Capit 
Manager: 
Exhibit Ar 
Concour 
sq. ft, 
Rental Fey 
Floor Loa’ 
Ceiling + 
IR ft. 


Parking Fe 
Distance { 


—_—_— 


NOVE; 


ym 


as, ware 


in Arent 
. door # 


age 
t Exhid 
7 (a 


: for 18) 


MENI 


faking Facilities: 3 large garages one 
pistance from Business District: 
ter 


Cornhusker Hotel 


301 S. 13th $1, (Phone: HEmlock 
Manager: “. chimmel 

Sales Manager: ae D. Rodney 

ntion Season Il year 

ony Group Accommodated : 
\8 suites) 

Air Conditioning : 

Convention Rates: Single: 
§,75-16.50: tw y 
No, Mtg. 


Group Mea! Rates: Breakfast 
sonar: -_ 


i quor 

Char 3 Mtg. Rms.: 5.00-100.00 

Chara for Ex ibit we : 25.00-150.00 

Net Exhibit Space: 10,767 sq. ft., 6,917 
one floor; includes mtg 

Audio-Visual Aids: Stage: 25 by 12 


Hotel Lincoln 


\47 N. 9h St. (Phone: HE 2-660 
Manager: H. C. Larimer 

Sales Manager: Sarah ave 
Convention Season: Al! year 
Largest Group Accommodated : 
Air Conditioning: Banquet ha 
No, Mtg, Rms. & Capacity of Largest: 


No, Banquet Rms. & Capacity of Largest: 9 


Group Meal Rates: 8 eakfa t 35-16 
|.50-3.00; Dinner: 2.00-5 

Liquor: Package on 

Charges for Mtg Rms » None if ¢ 4 

Audio-Visual Aids: Stage: 27 by |0 f# 


CONVENTION BUREAU 


Convention Bureau 
Norman M. Haried Ma 


AUDITORIUM 


Omaha Civic Auditorium 

004 Capitol Ave. (Phone: WE 1323 

Manager: Charles Mancuso 

Exhibit Areas: Main Arena: 25.000 sa ft 
Concourse: 25,000 sq. ft.- Exhibit Ha 


Rental Fees: Applicatior 

Floor Load: {00-150 Ibs. ¢ 

Calling Heights: Arena 8 
ft. 


PA bestemns: Ina 

Dimensions, Opening to Exh bit Hall: 

Elevators : | freight, 6,000 Ib 

Columns : 
6-30 ft. centers 

Utilities: Electricity, water. drainage 

Loading Facilities: 2 doors at jround 

Mtg. Rms. & Capacity: 6 (150 eact 

Facilities for Food seaetionss Banquets 

Parking Facilities: |.000 

Distance from Business District 2 t ks 


In business 


Bedrooms and aantent 
6 73-13 Dou 


& Capacity of Largest: 22 
No, Banquet rie. & Capacity of Hg al 4 


Arena, none; Exhibit Ha varies fre 


x 


OK 


Blackstone Hotel 


36th and Farnam Sts. (Phone: 

Manager: Edward T. Schimmel 

Sales Manager: R. E. Osborn 

Convention Season: Al! year 

Largest Group Accommodated: 50 (25 rooms 
10 suites available) 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 7.00 up; Double: 
up; Suites: 15.00 up. European 

No. Mtg. Rms. & Capacity of Largest: 8 (350) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: .85: Lunch: 1.00 
Dinner: 2.25 

Liquor: Yes 

Net Exhibit Space: 2,380 sq. ft. on one floor 

Audio-Visual Aids: J 


Harney 0945) 


10.00 


Hotel Paxton 


14th & Farnam (Phone 
Manager: Julius Dr k 
Sales Manager: Edward ay 
Convention Season: Al! ye 
Largest Group Accommodated : 300 (300 roon 
and 7 suites available 

No. Mtg. Rms. & "Capacity of Largest: 10 (700 
No. Banquet Rms. & Capacity of Largest: 8 500 


Group Meal Rates: Breakfast: 1.25: Lunc 1.50 
Dinner: 2 

Liquor: Yes 

Air Conditioning : Banquet and meeting rooms 


Ghavene ‘for Banquet & we, Rms.: 5.00 to 20.00 


Audio-Visual Aids: D J 


Sheraton-Fontenelle Hotel 
See Advertisement, Page 117 


1806 Douglas Street (Phone: 341-6226; teletype 
2M 160 

Manager: Arch J. Oliver, Jr 

Sales Manager: Pau! Jo on 

Convention Season: Al! yea 

Largest = pacemmedated : 450 (300 rooms, 
7 su 

Air Conditioning : Bedrooms and banquet halls 

Convention Rates: Single 6.50-9.50: Double 
10.00-16.00: Suite 25.00-32.00 European 

No. Mtg. Rms, & Capacity of Largest: 14 (900) 

No. Banquet Rms. & Capacity of Largest: |4 (400) 

Group Meal Rates: Breakfast: 2.00: Lunch: 2.00: 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 8.000 sa. ft., 5,000 sa. ft 

e floor: includes mtg. rms 


Audio-Visual Aids: D. H 


The Town House 


7000 Dodge St. (Phone: REgent 5/41; telegraph: 
OMé2 

Manager: Joseph A, Villelle 

Sales Manager: Mrs 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 


Air Conditioning: Bedro 


and banquet ha 


Convention Rates: ngle 6.50-9.50; Double 
8.00-14.00: Suites: 21.00-25.00 European 

No. Mtg. Rms. & Capacity of Largest: 8 (500 
No. Banquet Rms. & paver abt of iy yoo 8 (500 
Group Meal Rates: Breakfas 1.75; Lunch: 1.75; 
Lense: Yes 
Charges for Mtg. Rms.: None if food is served 
Charges for Exhibit Rms.: |2.50-175.00 

t., 5,590 s tt, on 


Net — Space: 7,870 sq. f 
one f ncludes mtg. rms. 
Audio- Visual Aids: Stage 

J 
Sports Facilities : 


swimmina 


NEVADA 


LAS VEGAS 
Railroads: 


U.P. 
Airlines: BAL, Pacific, TWA, UAL, WAL 


CONVENTION BUREAU 
Las Vegas Convention Bureau 


1030 S. 3rd St 


Desmond Kelly, Manager 


AUDITORIUM 


Las Vegas Convention Center 
See Advertisement, Page 119 


Paradise & Desert Inn Roads (Phone: DUdley 
4-4100) 

Manager: Desmond Kelly 

Exhibit Areas: |—90,000 sq. ‘t.; 2—I7,000 sq. ff. 
3—4,000 sq. ft. 

Floor Load: Unlimited in main exhibit hall 

Ventilation: Air conditionin 

ah Height: 25 ft. min., 50 ft, max. in exhibit 

all 
PA ‘Seton: R.C.A. 
Dimensions, Opening to Exhibit Hall: 18° wide 20° 


high—2 openings. 12’ high 75' wide—! opening 
Columns: 2 rows of 7—45' apart—!30' apart 
Utilities: 115-480, 4 wire, both single and 3 phase 
Storage Areas: 84' x 120° and acres of outside area 
No. Mtg. Rms. & Capacities: 17 (50-8 

Facilities for Food Functions: Banquets for 8,000 
Parking Facilities: 8,700 cars 


Distance from Business District: 2 miles 


The Dunes Hotel 
- s 91 (Phone: DUdley 2-27700; telegraph: 
BL FAX) 


Conv. Manager: J. C. Ashworth 

Convention Season: Al! year 

Largest Group Accommodated: 900 
34 suites) 

Air Conditioning: 


(450 rooms, 


Bedrooms and banquet halls 
Convention Rates: Sincle: 1{1.00-15.00; Double: 
13.00-17.00; Suites: 28.00-48.00. European 
No. Mtg. Rms. & Capacity of Largest: 


No. Banquet. Rms. & Capacity of Largest: 3 (600) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50: 
Dinner: 7.00 

Liquor: Yes 


EAST 
- YORK PRINGRIELD 
N ALBANY 
HINGTON  ROCHESTE 
BURGH 6 


-FONTENELLE HOTEL 


IN OMAHA, NEBR. 
Centrally located in business and 
shopping center. Near new municipal 
auditorium. 3 air-conditioned function 
floors including new floor with seating 
facilities for 1500. Banquet facilities 
for 1250. Closed circuit TV facilities. 
Guest eooms air-conditioned, free 
radio and TV, private bath. 350 rooms. 
ARCH J. OLIVER, General Manager 
PAUL JOHNSON, Sales Manager 


1derf 
te 


SHERATON HOTELS 


NOVEMBER 18, 


1960 


Hotels in the 
usa he Hawaii and Canada 


3253 


HAWwaAl 
CANADA 
: NIAGARA FALLS, Ont, 
TORON HAMILTON 
OVERSEAS 
GRAB TE Aviv Opera March, 1961 


N, Ont. 


Prenat Nini 


Las Vegas ...your 
convention city? 


FLY 
UNITED 
AIR 
LINES 


For reservations, see your 
Travel Agent or call 
United Air Lines. 


THE EXTRA CARE LINE 


a — —<f 


pie 
/ 


[. YS 
UNITED 


LAS VEGAS 


First in facilities — in the nation, and in the world! That's 
the bright new, brand new Las Vegas Convention Center 

. designed for any gathering, large or small! More 
organizations are choosing the Las Vegas Convention 
Center first in facilities . . . accommodations 
climate entertainment. You'll have more fun, and 
get more done — in Las Vegas ! 


@ EXHIBIT AREAS 
EXHIBIT HALL, 90,000 SUUARE FEET 
ROTUNDA — MAIN AUDITORIUM, 22,000 
SQUARE FEET 
ROOMS — 14-15-16-17, 12,000 SOUARE FEET 
FLOOR LOAD: UNLIMITED 


AUDITORIUM 7,500 PERSONS 


MEETING ROOMS 1 THRU 50 ‘TO 1,200 
PERSONS 


MEAL FUNCTIONS: 2 KITCHENS 
BANQUET FACILITIES: UP ‘TO 8,006 


COMPLETELY AIR-CONDITIONED AND/OR 
HEATED 


),000 SOUARE FEET OF CARPETED FLOORS 
AND STAIRCASES 


PARKING FACILITIES: 8,700 CARS 


= or 


LAS VEGAS CONVENTION CENTER 


DESMOND KELLY, Mer. Convention Center 
Paradise Road, Las Vegas, Nevada 
DUdley 44100 


| Nove 
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In THE WEST 


for your convention! 


LAS VEGAS 


Vutroelrecs THE LARGEST AND FINEST, NEW, PRIVATE 
CONVENTION HALL AND AUDITORIUM IN THE WEST! 


ap 


"a 


MOST MODERN AND COMPLETELY EQUIPPED IN AMERICA... 
A MILLION-DOLLAR MIRACLE! 


19,000 square feet ‘‘Projectioneered” to SEAT 3300 PEOPLE theater-styie 
and 2200 PEOPLE banquet-style, with stage and speakers unobstructed in 
sight and sound from any part of the auditorium 

For smaller grour the auditorium can be partitioned into 3 or 4 more areas 
EACH WITH ITS OWN STAGE, by means « indproof movable walls 
These stages and speakers’ platforms are the most modern and superbly 
equipped in the West 
ll magnificent meeting rooms, seating from 0 to 00 people, Plus 2( 
committee and hospitality rooms for 30 or more people 

FOR EXHIBITION PURPOSES, THE AUDITORIUM WILL ACCOMMODATE 
200 BOOTHS, INCLUDING AMPLE AISLE SPACE. 

Specially-designed over-head sliding doors have been engineered WIDE 
ENOUGH TO ACCOMMODATE ANY SIZE TRUCK OR TRAILER DIRECTLY 
ON CONVENTION FLOOR FOR LOADING AND UNLOADING PURPOSES. 
The perfect setting for your convention, LARGE OR SMALL! 


AIR CONDITIONED! SOUND CONDITIONED! LIGHT CONDITIONED! 


CONVENTION SHOWPLACE OF THE NATION 


FOR COMPLETE INFORMATION, 
Write, Wire or Phone: 

DON WILKINS 

Director of Sale . 

The FABULOUS FLAMINGO 

LAS VEGAS, NEVADA 


Phone: DUdley 2-4000 
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LAS VEGAS’ COMPLETE CONVENTION HOTEL 


UNSURPASSED MEETING & BANQUET FACILITIES! 
For Groups of 10 to 1,200! 


* PAN AMERICAN ROOM-Theater-style meetings, din- * EXECUTIVE ASSEMBLY ROOM- For special executive 
ners, cocktails. 1710 sq. ft. Can divide into two rooms. meetings. 775 sq. ft. Up to 85 people. 


From 50 to 400 people. . 
%* BOARD OF GOVERNORS ROOM-For senior executive 


* INTERNATIONAL ROOM-Theater-style meetings, din.  ™eetings. 1056 sq. ft. Up to 150 people. 


ners, cocktails. 4810 sq. ft. Can divide into two rooms. % TICKER TAPE LOUNGE- Meetings, luncheons, cocktails, 
From 75 to 900 people. 510 sq. ft. From 25 to 100 people. 


* CROWN ROOM- Theater-style meetings, banquets, * NEPTUNE DINING ROOM- Breakfasts, brunches, 


dinners, cocktails. With full size theater stage. 5074 lunches and snacks. Can be divided in half for special 

sq. ft. 725 people for theater-style meetings. purposes. 2576 sq. ft. ; 
PLUS 

* EXHIBITORS GALLERY—Available for exhibitions, walk- * CAFE CONTINENTAL— Theater-style meetings, break 

around displays, demonstrations, product previews. fasts, brunches, lunches-in the world’s most spectae 

5375 sq. ft. Accommodates 700 for cocktails. ular theater. 6300 sq. ft. From 800 to 1200 people 


AND NOW! THE EXCITING NEW AKU AKU RESTAURANT FOR EXOTIC POLYNESIAN FOODS! 


~a 


1295 MODERN NOW! ON STAGE! AND MORE FUN! | 
AIR-CONDITIONED Brand New From Paris! You'll get more done... then 


have more fun! Steilar enter- 


! 

! tainment in the Stardust 
ROOMS & SUITES! LE LIDO DE PARIS Lounge from dusk a pro 
| 


a ee Te mee 


Radio and Television! 


: Two Olympic-sized swimming 
At-your-door parking! 7967 “Rovue pools! All the fun for which 
4 convenient dining areas! Las Vegas is famous! 


Nationally represented by: Washington D.C. EX 3-6481 
The John A. Tetley Co. and y Miami PL 4-1667 
Leonard Hicks, Jr. & Assoc. / New York MU 8-0123 
Los Angeles DU 8-1151 | Or contact 
San Francisco DO 2-2022 Director oa 
Chicago MO 4-5100 DU 

Detroit WO 2-2700 LAS VEGAS, NEVADA Las Vegas 
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DON’T DECIDE...UNTIL 


You check the Las Vegas Riviera, a 
“Convention City” with everything under one 
roof. Smart and distinguished, the Rivicra 
offers every conceivable facility for successful, 
smooth-running conventions. Anticipating 
every wish, a highly trained staff provides all 
the welcome extras as standards which combined Las Veeas 
with luxuriously appointed rooms and superb 
cuisine make a Riviera convention an un Nevada 


forgettable ex nee. 


Las Vega s 


iviera 
+H © F 2 7. 
P 


my 
Convention City 
You CAN mix business with pleasure... in a Tower 


of Luxury” 


Highlight those “after-business-hours” ... . 
revel in the excit ng atmosphere of the 
“Entertainment Capital of the World” where 
there is always an array of the greatest stars 
of our time. Countless diversions; an elaborate, 
oversize pool, sports and recreations, and the 
scenic beauty of the southwest are all within 
minutes of this “Convention-City-In-A-Tower 


Of-Luxury”. 


For complete details write, wire or call: 


BEN GOFFSTEIN @ ELMO ELLSWORTH @ LAS VEGAS — DUdley 4-5678 
PRESIDENT DIRECTOR OF SALES 


ate 
t. 
; 
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NEVADA 
Las Vegas continued 


Charges for Mtg. Rms.: None 

Net hibit Space: 4,000 sq. ft. on one floor 
includes mtg. rms 

Audio-Visual Aids: A.C, 0. GH 1. J KL 

Sports Facilities: Golf 


Flamingo Hotel 
See Advertisement, Page 119 


Highway 91 (Phone: DUdley 2-4000- 
BG; teletype: LD 5604) 

Manager: Jerry Gordon 

Sales Manager: Don Wilkin 

Convention Season: Al! year 

Largest Group Accommodated : 
3 suites) 

Air Conditioning: 


telegraph 


200 (600 rooms 


Bedrooms and banquet halls 

Convention Rates: Single: 1!2.00-16.00: Double 
12.00-20.00: Suites: 30.00-65.00. European 

No. Mtg. Rms. & Capacity of Largest: |! (3,200 

No. Banquet Rms. & Capacity of Largest: | 


(2,250) 

Group Meal Rates: Breakfast: 2.00: Lunch 
Dinner: 5 

Liquor: Yes 

Cherges for Mtg. Rms.: None 

Net Eihibit Space: {2,000 sq. ft 
ncludes mta. rms. 

Aadio-Visual Aids: Stage: 52 by 24 ft.; A, B. C 

5, H 


3.00 
on one floor 


EG, H, 1.5, KL 
Sports Facilities: Golf, swimming, riding. fishing 


beating water skiing 


Hacienda Hotel 


S. Leas Vegas Blvd. (Phone 
graph: LV 5639) 

M er: Diek Taylor 

Sales Manager: Norman Yosha 

Convention Seasor : Al! year 

Largest Group Accommodated: 700 (300 rooms, 5 
suites) 

Air Condifioning: 3edrooms and banquet halls 


DUdiey 


Convention Rates: Single: 10.00: Double: 10.00 
Suites: 25.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (700) 

No. Banquet Rms. & Capacity of Largest: 3 (500 

Group Meal Rates: Breakfast: 2.00: Lunch: 2.50 
Dinner: 4.50 


Does a 


convention 
have to be 


conventional? 


Not if you try someplace new— 
like Las Vegas, or Lake Louise, 
or Phoenix, or Salt Lake City, or 
Mexico City. They’re places that 
can make your convention—and 
they’re so easy to reach on West- 
ern Airlines! For the facts about 
the West’s Conventionland, write: 
Betty West, Convention Bureau 
Manager, Western Airlines, 6060 
Avion Drive, Los Angeles 45, 
California. No _ obligation, 
service! 


just 


WESTERN AIRLINES 


Convention Bureau 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: [0,000 sq. ft. on e floor 


includes mtg. rms. 
Audio-Visual Aids: Stage: 60 by 30 * A G 


Sports Facilities: Golf, swimming 


Hotel Riviera 
See Advertisement, Page 12! 


‘The Strip" Highway 9! 

President: Ben Goffstein 

Sales Manager: Elmo Ellsworth 

Convention Season: Al! year 

Largest Group Accommodated: 600 (420 rooms 
4! suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 1!2.00-16.00;: Double 
14.00-20.00: Suites: 25.00-45.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (|,200 

No. Banquet Rms. & Capacity of Largest 2 (850) 

Group Meal Rates: Breakfast: 1.65: Lunch: 1.25 
to 3.00: Dinner: 3.00 to 7.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: |0.000 sa. ft. 

Audio-Visual Aids: Stage: 50° x 30°, G, |, J 
closed-circuit TV 

Sports Facilities: 
riding, boating 


Swimming, golf, horesback 


fishing 


Sahara Hotel 


Highway 91 (Phone: DUdley 2-6800 

Manager: Robert J. Glenn 

Sales Manager: Herb McDonald 

Convention Season: All year 

Largest Group Accommodated: 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 11.00-15.00; Double 
12.00-16.00: Suites: 25.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (750) 


550 (250 or 


No. Banquet Rms. & Capacity of Largest: 3 (650) 

Group Meal Rates: Breakfast: |.25: Lunch: 2.00 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtq. Rms.: None 

Charaes for Exhibit Rms.: None 

Net Exhibit Space: 1,000 sq. ft. on one floo 


Audio-Visual Aids: D |, J 


Sports Facilities: Golf, boating, swimming, fishing 


water skiing, hikina skiing 

Sands Hotel 

Highway 91 (Phone: DUdley 2-7'00 telegraph 
LV 5688) 

Manager: Archie E. Loveland 


Sales Manager: L. C. Cope 

Convention Season: Al! year 

Largest Group Accommedated: 900 (400 
66 suites) 

Air Conditioning: 


D0MmMs 


Bedrooms and banquet halis 


Convention Rates: Single: !0.00-18.00: Double 
12.00-20.00; Suites: 45.00-40.00. European 
No. Mtg. Rms. & Capacity of Largest: 3 (500) 


No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast 50 450 
Dinner: 6.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 


Net Exhibit Space: {0.000 sq. ft. on one f 
Audio-Visual Aids: Stage: 75 by 5O ft., A, B 
E, F,G.H, 1, J, K 


Sports Facilities: Swimming, putting. golf link 
fishing, water skiing, boating 


Stardust Hotel 


See Advertisement, Page 120 
Highway 7! Phone: DUdley 4-6350 
TWX 5644 


Manager: William E 

Sales Manager: Mark Swain 

Convention Season: Al! year 

Largest Group Accommodated: 2,500 300 
0 su available 

Air Conditioning: Entire hotel 


senbDrey 


Convention Rates: Single: 8.00-!2.00: Double 
8.00-18.00: Suites: 22.00-36.00. European 
No. Mtg. Rms. & Capacity of Largest: |! 500 
No. Banquet Rms.: 3 
Liquor: Y 
Group Meal Rates: Breakfast 25 unch: 2.00 
nner: 5.00 


Charges for Mta. Rms.: None 

Charqes for Exhibit Rms.: None 

Net Exhibit Space: 16,000 sq. ft. on one floor 

ore te Aids: Stages: 90° x !02', 50° x 8! 
a Ne J 

Sports Facilities: Swimming pool, golf 

Hotel Representatives: Leonard Hicks, Jr 
Associates in John A. Tetley Co., Inc 


and 


Thunderbird Hotel 


Las Vegas Bivd., S. (Phone: DUdley 2-5100: tele 
type: LV 5634) 

Manager: Max Pittelco 

Convention Season: All year 


SALES MEETINGS/Part II 


Largest Group Accommodated: 500 (250 , . 
A 12 engi Bed db ee The ™ 
ir nditioning: Bedrooms an anquet 
Convention Rates: Single: 8.00-13.00: hall § 17 So. virg 
10.00-20.00: Suites: 20.00-50.00. European 5 Maneg@e’ 
No. Mtg. Rms. & Capacity of Largest: 4 ee 
No. Banquet Rms. & Capacity of Largest: 4 ( Conv 6 
Group Meal Rates: Breakfast: 1.65; Lunch: 2 a 0 
Dinner: 4.75 100) ‘dit 
Liquor: Yes Air 
Charges for Mtg. Rms.: None 700 to 
Charges for Exhibit Rms.: None | Mtg. | 
Net Exhibit Space: 3,200 sa. ft one fogs No. Senev 
includes mtg. rms Hy No. ° 
Audio-Visual Aids: H, |, J, L —e 
Liquor: Ye 
Tropicana Hotel Cortes fo 
South Sth St. (Phone: DUdley 2-6850 Audio-Visu 
V-P & Gen. Mgr.: R. O. Cannon Sports 
Sales Manager: Rick Williams 
Convention Season: All year 
Largest Group Accommodated: 650 (300 room, 
25 suites) NEW 
Air Conditioning: Entire hotel 
Convention Rates: Single: 1!0.00-16.00; Doubk ) 
12.00-18.00; Suites: 25.00-40.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 (559) B 
No. Banquet Rms.: 5 5 : 
Group Meal Rates: Breakfast: 1.75: Lunch: 29 Railroads : 
Dinner: 5.50 ' 
Liquor: Yes Mou 
Charges for Mtg. Rms.: None nt 
Charges for Exhibit Rms.: None S 
Net Exhibit Space: 3,900 sa. ft. on one flow (Phone: Br 
Audio-Visuai Aids: Stage: 6' x 32’, |, J Manager: | 
Spam Facilities: Golf, swimming pool Selon thant 
otel Representative: Utell! Internationa Convention 
Air Condit 
Convention 
RENO Americar 
No. B 
Railroads: So. Pac.; V. & T.; W.P Group Me 
Airlines: BAL, UAL, WAL Dinner 
Liquor: Ye 
CONVENTION BUREAU Charges fo 
Convention Department fe 
P.O. Box 2107 ¥ En 
rt Hiv director 
Robert J. Sullivan, Dire = 
putting 
Hotel El Cortez 
235-241 W. 2nd St. (Phone: FA 2-916) CR 
Manager: Edward F. Kinney 
Convention Season: Al! year | Railroads: 
Largest Group Accommodated: 250 ('00 con) 
available) 
Air Conditioning: Entire hotel : Crawfo 
Convention Rates: Single: 6.00-7.00; Double! (Phone: Th 
9.00-11.00: Twins: 10.00-12.00 ; Manager: 
No. Mtg. Rms. & Capacity of Largest: 3 (2) | Conventior 
No. Banquet Rms. & Capacity of Largest: 3 (@ Largest © 
Group Meal Rates: Breakfast: .65; Lunch: 1B) 4 suites) 
Dinner: 1.75 ir Condit 
Liquor: Served in hotel Convention 
Audio-Visual Aids: PA system. spotlights 13.00-15.0 
Stage: Available : Ne 
Sports Facilities: Golf, swimming tennis hom yo ~ 
back riding, skiing Din e 
inner 
ow: x 
. arges fc 
Holiday Hotel Charces fa 
Mill & Center Sts. (Phone: FA 9-04 oo 
Manager: Tom Churchill Audio-Visu 
Sales Manager: William d° Cristine Sports Fac 
Convention Season: Al! year shufflebo 
Largest Group Accommodated: 400 (200 ‘oom 
12 suites) 
Air Conditioning: Bedrooms and banquet ti [ 
Convention Rates: Single: 10.00-17.00; Double 
14.00-20.00: Suites: 37.00-54.00. European 
No. Mtg. Rms. & Capacity of Largest: 3 (I) The Bal 
No. Banquet Rms. & Capacity of Largest: 2 (if 
Group Meal Rates: Breakfast: 1.50: Lunch: 28 Phone: 
Dinner 50 
Liquor: Yes Sales Man 
Charges for Mtg. Rms.: None Convention 
Charges for Exhibit Rms.: 10.00-20.00 Largest G; 
Net Exhibit Space: 2,000 sq. ft. on one floon® 10 suites 
cludes mtg. rms Air Condit 
Audio-Visual Aids: G, H, |, J. L vention 
Sports Facilities: Golf, fishina nting, wie Suites: 4 
skiing, skiing ) No. Mtg, 
| No, Bangu 
“= e 
inner: | 
Hotel Mapes Pm 
Ist & Virginia Sts. (Phone: FArview 3-16 Charges fc 
Manager: Walter Ramage Charges fo 
Convention Season: Apr. & Oct Net Exhibi 
Largest Group Accommodated: 300 (125 rooM) Audio-Visy 
5 suites) Sports Fac 
Air Conditioning: Bedrooms and banquet hall pool. fis! 
Convention Rates: Single: 10.00-12.00; Doubly board 
12.00-14.00; Suites: 30.00-35.00. European 
No. Mtg. Rms. & Capacity of Largest: 4 (i) 
No. Banquet Rms. & Capacity of Largest: 4(8 
Group Meal Rates: Breakfast: 2.50; Lunch 18 Rai 
Dinner: 4.50 ailroads : 
Liquor: Yes . 3 
Charges for Mtg. Rms.: 35.00 Mittersi 
Charges for Exhibit Rms.: 35.00 a | 
Net Exhibit Space: 9,324 sq. ft., 5,424 sa. & 
one floor: includes mtg. rms. Route #18 
Audio-Visual Aids: Stage: 30 by 25 ft., H, | 4) Manager: 
Sales Representative: Glen W. Fawcett, Inc. Convention 


SALES MANAGEMEN 


The Riverside 


17 So. Virginia St. (Phone: FAirview 3-20 


Lee Frankovich 

na 

sales Manager : Buster McClure 
Convention Season : All year 


st 
a 30 suites available) 


ionin Bedrooms and banquet 

Powe a Single: 8.00 to or) 00: De sabe a 

1200 to 25.00; Suites: 16.00 to 30.00 
No, Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of sere: 


Group Meal Rates: 8r eakfast 
Dinner : 3 

i : Yes 

Cooress for Mtq. Rms.: None 

Charges for Exhibit Rms. : None 
Audio-Visual Aids: A, D |, J 


| Sports Facilities: Swimming pool, golf 


NEW HAMPSHIRE 


BRETTON WOODS 


Railroads: 8. & Me.; Me. Cent 


_ Mount Washington Hotel 


See Advertisement, Page 123 


(Phone: Bretton Woods 1000 
Manager: Emmett nN 

Sales Manager: Ben Herr son : 
Convention eason: Jun., Sept. & 
Air Conditioning: N 


; Convention Rates: Single: 2/.00; Double 


America 


= No. ienenet Rms. & Capacity of harout 


Group Meal Rates: Breakfast 

Dinner: 6.00 

Liquor Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: Meche 
Exhibit Space: On one floo 

Audio-Visual Aids: A. G H, | J. K 


} Sports Facilities: Golf, swimming tennis 


putting, fishing, water skiing 


CRAWFORD NOTCH 


Railroads: Me. Cent 


Crawford House 


Phone: Twin Mountain 30 

Manager: Robert K. Holiday 
Convention Season: Jun.-Nov 
Largest Group Accommodated: 30 
4 suites) 

Air Conditioning: No 


Convention Rates: Single: /4.00-'5.00 
3.00-15.00: Suites: 38.00-40.00. Amer 

No, Mtg. Rms. & Capacity of Largest: 

No, Banquet Rms. & Capacity of Cerqett 


Group Meal Retes: Breakfast 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charees for Exhibit Rms.: Nore 

Net Exhibit Space: 1|0,000 s 
ncludes mtg. rms 

Audio-Visual Aids: G. H L 

Sports Facilities: Golf, swimming 
huffleboard 


DIXVILLE NOTCH 


The Balsams Hotel 


Phone: 9010 

| Convention Manager: Philic 

} Sales Manager: Harold A. Tay 
Convention son: June to O 


Largest Group Accommodated: 425. 


Air Conditioning : No 
Convention Rates: Single: 19.00 
ouites: 49.00-85.00. American 


No. Mtg. Rms. & Capacity of Largest: 10 (é 
No, Banquet Rms. & Capacity of gy yo 3 
2.00 ' 


Group Meal Rates: Breakfast 
nner: 5.00 
Liquor: Served in hote 
| Charges for Mtg, Rms.: None 
' eee, for Exhibit Rms.: None 
ahibit Space: 8,000 sa. ft 
Audio-Visual Aids: A, C D, J 
} Sports Facilities: Golf. tennis. bow 


Pool, fishing, badminton, putting 
board 


FRANCONIA 


Railroads: Served through Littlet 


\ 


Mittersill Alpine Inn 


See Advertisement, Page 5 


Route +18 (Phone: VAI! 
ey 3-551! 
Manager: Sidney W. Mc Carthy 


Convention Season: Jan.. Mar.. Jun.-Nov 


)NOVEMBER 18, 1960 


Group Accommodated: 400 


Largest Group Accommodated: !40 (47 rooms, 20 
suites) 

Air Conditioning: No 

Convention Rates: Single: 1!5.00-20.00; Double: 
15.00-20.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (! 7. 

No. Banquet Rms. & Capacity of Largest: | (100 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.50 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: i“ 00 

Audio-Visual Aids: A, G, 

Sports Facilities : Swimm ad tennis, putting, sk 
ng 


HANOVER 


Railroad: 8. & M 
Airline: NEA 


The Hanover Inn 
See Advertisement, Page 123 

Main Street (Phone: Hanover 410; Teletype: 238U) 

Manager: James T. McFate 

Convention Season: A!! year 

Largest Group Accemmadated 30 (75 rooms 
4 suites 

Air Conditioning: Banquet halls 

Convention Rates: Single: 7.50-12.00; Double 
3.00-16.00: Suites 7.00-22.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (125) 

No. Banquet Rms. & Capacity of Largest: 2 (325) 

Group Meal Rates: Breakfast 40: Lunch: 2.00 
Dinner: 3.75 

Liquor: Yes 

Charges for Mtg. Rms.: (5.00 


Net Exhibit Space: includes mtg 
Audio-Visual Aids: A. GH, |, J 
Sports Facilities olf wimming tenn kiing 


LACONIA 


Railroad: B & M 
Airline: NEA 


Laconia Tavern Hotel 


667 Main St. (Phone: LAkeside 4-2233 

Manager: Richard E jwetese 

Convention Season: A’! y 

Largest Group Accommodated 50 (72 rooms, 4 
uites) 

Air Conditioning: Banauet -halls 

Convention Rates: Single: 6.00-9.00; Double: 8.00 
12.00: Suites: 12.00-16.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: 4 (250) 

Group Meal Rates: Breakfast 2: Lu 200 
Dinner: 2.75 

Liquor: Yes 

Charges for Mita. Rms.: None 

Charaes for Exhibit Rms.: None 

Net Exhibit Space: 250 sq. ft. on one f 


c 

Audie Visual Aids tage 6 by 4 #.. SG 

seieets Facititi les 70lf, swimming, tennis, boating 
wate x 


MANCHESTER 


Railroads: B. & Me 
Airlines: NEA 


Carpenter Motor Hotel 


233 Franklin (Phone: NAtiona! 5-5422 

Manager: Walter F. Dunfey 

Sales Manager: Harold Scott Browr 

Convention Season: Al! year 

Largest Group Accommodated: 250 ('0 
10 suites 

Air Conditioning: 75 ms and banquet halls 

Convention Rates ngle: 5.00-11.00: Double 
7.50-16.00: Suites: 20.00-30.00 

No. Mtg. Rms. & Capacity of Largest: !0 (400 

No. Banquet Rms. & Capacity of Lorgeet 10 (400 

Group Meal Rates: Breakfast: .85 h: 1.50 
Dinner: 2.50 

Liquor: Yes 

Net Exhibit Space: 3,700 sq. ft. or e fic 

Audio-Visual Aids: D L 


MELVIN VILLAGE 
Bald Peak Colony Club 


(Phone: Liberty 4-251! 

Manager: Floyd Alford, . 

Sates Manager: Bil! Brown 

Convention Season: Late May, Ju Sept. & Oct 
Largest Group Accommodated : 150 (150 rooms 
Air Conditioning: No 

Convention Rates: Single: 20.00: Double: 17.00 


20.00; Suites 20.00 per person additiona 
American 
No, Mtg. Rms. & Capacity of Largest: 2 (250) 
No. Banquet Rms. & Capacity of Largest 250 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: D. G, |, L 

Sports Facilities: Golf, swimming, tennis, shuffle 
board, fishing, putting 

Sales Representative Robert F. Warne 


For The Life of Your 
Convention 


and The Convention 
of Your Life 


THE 


Wout Mishinglon 


BRETTON wooos 
NEW HAMPEHIRE 


These special features can make your 
next gathering the best ever! 

10 separate meeting rooms « exhibition halt 
800 capacity dining room 

18 hole golf course « 6 tennis courts 

2 Olympic pools « unusual entertainment 
Lake Fishing « Boating 

Water Ski-ing 

Outdoor Buffets 

Lobster Roasts ¢ Bar-B-Q's 


Season: June thru October 


Write today for color brochure, programs 
menus and special rates. 


All Inclusive Rate ...No Extras! 


BEN HARRISON, Director of Sales 
The Mount Washington Hotel 
1 East 57th St., New York City, Plaze 5-7648 


SO SII 
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h 
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where 
business groups 
return regularly 


Just far enough away for a 
close understanding.” Special 
group services for 15-150. 
For your meeting, clinic, 
convention, exhibit, school 

or conference. Transportation 
excellent by train, plane or car. 
Popular with businessmen, 
engineers, medical and 
educational groups. 
Literature on request. 


me HANOVER INN 
*¢ MOTOR LODGE 


Hanover, N.H.- Tel. 410 
TWX - Hanover, N.H. 283U. 


IAA AIRE NORRIE 


Zh 


_ 
nN 
WwW 


NEW HAMPSHIRE SEABROOK Jul.—Single: 8.00-10.00; Double: 2994 


Suites: 24.00-32.00. European " 
continued No. Mtg. Rms. & Capacity of Largest: 14 ( | 


No. Banquet Rms. & Capacity of Largest; 
Ye Cocke & Kettle Group Meal Rates: Breakfast: 1.75 Sonal : 


See Advertisement, Page 124 Dinner y 4.00 


p a; - Liquor: Ye 
PIKE Lafayette Rd. (Phone: GI 4-376 Charges for Mtg. Rms.: None 
Manager: Roland Dionne Charaes for Exhibit Rms.: None 
Sales Manager: Roger Dionne Net Exhibit Space: 5,000 sq 
Convention Season: Sept.-Jun Audio-Visual Aids: A, 8 
Sports Facilities: Golf 


Railroads: 8. & M 


Lake Tarleton Club Largest Group Accommodated: 68 (34 


Manager: Walter Jacobs Air Conditioning: Banquet ha 
Sales Manager: Ben Harr Convention Rates: Single: 8.00; D 
Convention Season: Jun. 8-30; Sept 0 European 
No. Mtg. Rms. & Capacity of Largest 
No. Banquet Rms. & Capacity of Largest 
200 
Guneaniaee Rates: Sinc 25.00: C t Liquor: Ye 
36.00: Suites: 55.00. Amer Charges for Mtg. Rms.: 
No. Mtg. Rms. & Capacity of Largest: 8 (60 Audio-Visual Aids: B 
No. Banquet Rms. & Capacity of Largest: 3 
setere Ye R 
harges for Mtg. Rms.: None 
Net exhibit Space: 5,000 sq. ft. on one f SUGAR HILL 


Audio-Visual Aids: C J Railroads: B. & Me 


Sports Facilities: Sw 


Sports Facilities: ner enr putting 

sball handball, riding, bad boat Sunset Hill House , : 
‘skiing that rivals the best in the wor 
Route #117 (Phone: Franconia: VAlley 3-5522 mee oie 

Manager: Warren R. Swift 4 
PORTSMOUTH Convention Season: Jun. & S ee : NOW — ONLY ONE HOUR 
Railroads: 8. & Me — Se Accommodated: 250 (125 « 3 FROM NEW YORK CITY 
Air Conditioning: No and most anywhere in New 

" " ti : ; 700: [ : 5 
Wentworth 7 The-Sea Hotel Convention Rates 0 Jersey (not mach sneha ie 
P 7E 6-3100 No. Mtg. Rms. & Capacity of Largest: 300 lelnhia! = 
Manager: James 8. Smith . No. Banquet Rms. & Capacity of Largest : 400 Philadelphia!). One of Amer 


Convention Season: May Group Meal Rates: Breakfast ica's most magnificent re- 
' 4.00 


40 sort hotels offers perfect 
Liquor: Te “ 

Charges for Mtg. Rms.: None setting for 
Charaes for Exh: bit Rms : N 


Air Conditioning: Some n 100 hall . Net Exhibit Space: 6,000 
Convention Rates: Sir ) ) ' 


Largest Group Accommodated : 


O.UV } die e on > rrr 
7.00. 32.00 S +e 34 00.47 00. Ame 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of Largest: 


500 - fig Z = DOI SS 
8 (600 Sports Facilities: Golf tennis, putt 
Group Meal Rates: Breakfast: 2.00 3.00 Sales Represe:tative: W Shesle ssociat BERKELEY-CARTERE 
ictere aan 
Yes = om . 


Audio- Visual Aids: Stage 


Liquor: 

Charges for Mtg Rms. : ne 

Net Exhibit Space: 0 sq. ft f 

Audio-Visual Aids: Stage: 20 t t >» H Foranex- % 

| ecutive session 

Sports Facilities: Golf, swimming, te huffle of 6, or full-scale 

, ard, pitch & putt, ping pong, hy é ; ASBURY PARK convention of 600, 

edcaribatesiiannanantl spt Ob ie Railroads: PRR.; J.C . you'll find the type of set- 

up and service you require, 

Hotel Berkeley-Carteret and a staff with years of know- 
See Advertisement, Page 124 how. Pool, Restaurants, Dancing, 

Ocean Ave. (Phone: PRospect 5-5000 Entertainment. All sports facili- 

Manager: M F. Maas ties. Fireproof. 400 outside rooms, 

Sales Manager: A. A. Gutteridge OPEN ALL YEAR 

Convention Season: A Smee 

Largest Group Accommodated : 60 0 N.Y. WoOrth 2-4018 

Ain Conditioning: * i . + he elsewhere, call Asbury Park: 

Convention Rates: J & Aug ingle” 40 0 PROSPECT 5-5000. 


Double: 20.00-31.00 


HERE'S A WORLD OF YOUR 


Ue CorkeYaud Artile OWN FOR YOUR NEXT 
MOTOR INN _ RESTAURANT MEETING 


In the heart of New Hampshire’s 
beautiful lake country, Bald 
Peak Colony Club offers ideal 
conference climate: equal parts 
of quiet seclusion, comfort, and 
recreation. Meeting rooms are 
designed for 10 to 300; there 
are guest rooms for as many as 
150. After business, golf on our 
CONVENTIONS - BUSINESS GROUPS own 18-hole course, tennis, 
>A1 ES MEETINGS swimming from a sandy beach, 
LED ws ; fishing and boating on Lake 
Winnipesaukee. 
For information and reserva- 
tions contact Floyd Alford, Jr., 
Gen. Mgr. Phone Liberty 4-2511. 
Convention Season 
June 1-July 1 * Labor Day-Oct. 15 


BALD PEAK COLONY CLUB 
Melvin Village, N. H. 


SALES MEETINGS/Part I!| SALES MANAGEMEN) NOVE 


« NEW 


ATLANTIC CITY CONVENTION HALL 


ENLARGED AND MODERNIZED 


MORE SPACE... 


50,000 additional square feet of exhibit space—a 
total of 320,000 square feet. 3 Exhibit Halls that 
can be operated independently and simultaneously. 
6 new meeting rooms—a total of 33 rooms seating 
125 to 35,000. 


A NEW FACE... 


Escalators—vehicular tunnel providing indoor taxi 
and bus entrance — electrically-operated sound- 
proof meeting room partitions—colorful new lobbies 
—brilliant new decor everywhere through color, 
light, marble, glass, ceramic tile, stainless steel. 


COMPACT——CONVENIENT 


Atlantic City is America’s most compact convention 
city. Here all convention facilities center on the 
Boardwalk — where everybody meets everybody 
else in attendance. Here is the greatest concentra- 
tion of convention facilities available anywhere. 


YOU'LL MEET WITH SUCCESS IN 


ATLANTIC CITY 


wo oe 
A 
“é 


a © «& > 
ic See 


EMEN) NOVEMBER 18, 1960 _ 


NEW JERSEY Oren Meal fates: rcckiont: SUNG tae 
H Liquor: Yes Sales 
D R EA M | N G ? continued Charges for Mtg. Rms.: None, when headquarter — J 
H yao cme cm Kew “ ft. on one floor % suit 
udio-Visua iGs: ‘ " : 
ATLANTIC CITY Sports Facilities: Golf, fishing swimming, boating oo 
If you’re dreaming of the Railroads: PRR; P.-R. S.S indoor pool, ice skating Convent! 
’ ? Airlines: AAA, EAL C.~ 
ideal convention spot, we can CONVENTION BUREAU Chalfonte-Haddon Hall i 
: : . Advertisement, P. Group \ 
make your dreams come true Atlantic City Convention Bureau oe eee” ‘“o Dinner 
. J — : N. Carolina Ave. & Boardwalk (Phone: 4014) Fs . 
See Advertisement, Page 125 Manager: Joseph |. Mc Donell : Liquor: 
16 Central Pier Sales Manager: E. D. Parish or bed 
Wayne Stetson, Manager Convention Season: Al! year include 
Largest Group Accommodated: | ,500 (800 room} Audio-Vi 
AUDITORIUM 75_ suites Sports. F 
5 : : Air Conditioning: Banquet halis Sales Re 
Atlantic City Convention Hall Convention Rates: Single: 2 £0.1| 50; Sim 
‘ See Advertisement, Page 125 No. ‘Mtg. Rms. & Capacity of Largest: 33 (1,800) 
2309 Boardwalk (Phone: 4-308! No. Banquet Rms. & Capacity of Largest: » Hotel 
Manager: Philip E. M. Thompson (1,200) 136 S. Ki 
Exhibit Areas: Main Hall, 156,802 sq. ft.; Ba Group Meal Rates: Breakfast: 2.25; Lunch i) Manager 
room, 23,000 sq. ft.: lower level, 97,488 sq. ft. _Dinner : 5.00 Sales Me 
Rental Fees and Services: Basic renta| vy nent ——— io! Mite ma N Convent 
ings—$2,500 a day for Arena: Ballroom: $500 for arges for . s.; None Largest | 
Jay or evening; $750 for day and evening; 25 Net — Space: 66,047 sq. ft., 20,000 sq fa} air Con 
per sq. ft. for exhibitions. Services include light one tioor z ‘ : halls 
oly ue of Pea and original atin , he Audio-Visual Aids: A, cf £58 Cinemascoms  Conventi 
Floor Load: 250 Ibs. per sq. ft. Ventilation: Ba Sports Facilities: Golf, swimming, tennis, fishing Double 
room, air conditioned; Main hall, fans P oe ——-. — a shuffleboard 8.00-10. 
Ceilin Height: Ballroom, 60 ft.: Main Hall 36 ales epresentative : obert : arner, Inc No. Mtg 
CHALFONTE ~ HADDON HALL ft.; y Fane level, 10 ft. 2 ins. to 1/4 ft. pe —_ 
ae P. A. System: Availab! r} roup 
on the Boardwalk, Atlantic City, N.J. Dhasesione, Opening "t. Exhibit Hall: Freight Claridge Hotel Dinner 
Leeds & Lippincott Co. . . . Progressive innkeepers for 70 Years entrances. 25 ft. wide by 20 ft. high: main en See Advertisement, Poge 126 oe: 
New year-round swimming pool trance. 54 ft. wide : + dwaik (Ph - ip jarges 
Elevators and Capacities: Two 5-ton: two 25-ton Me sen ate al ome (Phone: AC 5-12} —, 
Columns: None except in lower level, 2 ft. sa. at Sales anager: Ade Taylor Net Exhi' 
Write for illustrated folder 20 ft. intervals Comsenen teneeh: All yon R-4- 
Utilities: All currents and all utilities A odated : j ui 
Loading Facilities: Loading platforms on each os ae 750 (350 room Sports Fi 
EXECUTIVES side of building; railroad siding on two sides Air Conditioning: Some bedrooms and ba 
Storage — eH on secepensy halls Th M 
Meetin ooms and apacities: | ith ca , ‘ F = , 
R. W. LEEDS + JOSEPH |. McDONELL pacity 100 to 1,000; Ballroom, 4,400; arena, 32,000 Stay" “Goutsies 4 0025.00"° Now Pai. pe 
4. H. LIPPINCOTT, JR. « E. D. PARRISH yoy Food —, Portable restaurant Single: 7.00-15.00; Double: 11.00-19.00, Euro a 
anquets up to | i . * 
ELLSWORTH SOOY « DORIS SEARS Parkin Facilities: 500 cars in lower level: numer + hy By i Casetne ob Lae —_ soy 
LAWRENCE B. RAUGH « JAMES E. KNAUFF ous lots nearby — Gorup Meal Rates: Breakfast: 2.50: Lunch re te 
Distance from Business District: In center of bus Dinner: 5.50 7 
J. EDWARD LIPPINCOTT + REUEL W. ELTON ness district ilewer: on Air 
: es hal 
Spares toe eT nina Moke Convent 
3 . 14, 
The Ambassador Net Banvit Space: 17,000 sq. ft. on one dl Ne. te 
t ° | 
Boardwalk at Stenton Ave. (Phone: 54/4! Audio Viena! ) Bog BCE GHIILE bom a 
Manager: Fred Fisher Sports Facilities: Golf, swimming, fishing ; y= thy 
} meme can es Sy ee Sales Representative: William P. Wolfe Organiny Liquor: 
: year ti Inc. 
Largest Group Accommodated: | 500 (400 room: oo ' aaren 
50 suites available) “ Net it 
Air Conditioning: Banquet halls Hotel Dennis ptt, 
onvention Rates: Single: 8.00-!8.00: Double ' 
10.00-22.00: Suites: 20.00-45.00. European : See Advertisement, Page 127 mt 
No. Mtg. Rms. & Capacity of Largest: 2! (!,400 Michigan & Boardwalk (Phone: AC 4-8!!! 
No. Banquet Rms.: 3 Manager: Joseph M. Hitzer 
Presid 
Albany & 
Manager. 
Sales Ma 
Conventic 
Largest ¢ 
XO suite 
Air 
HARD SELL... THE EASY WAY a 
At the incomparable Claridge, you'll ee . . . " No. Mtg. 
get more accomplished — more com- ‘ \S. AN tne ws aS : y No. Bang 
fortably. We're particular about the 4 F ee ————— we ot ; ; Group M 
important details . . . accommoda- en ‘ Dinner 
tions, service and facilities for your Liquor: | 
organization Charges f 
Seventeen meeting rooms—for groups Key a 
from 25 to 950—plius 12,000 square a flo 
feet of exhibit space, served by heavy- Audlo-Vie 
duty elevator. Seats {8 
‘ a 
400 spacious rooms, each with fresh 
and sea water and free 21-inch TV. 
Unexcelled ocean-front location. Sun * 
decks and health baths. Superb cui- In a fabulous plastic-domed pool ' Ritz-Ce 
sine. Music for dancing twice daily in ' 
the Mayfair Lounge. For a real suc- —comfortably heated lowa Ave 
cess story... try The Claridge Touch! Sales Ma 
SKATE IN THE SUN t nventic 
at ° ‘ © sts argest 
% Ice rink right next to the pool r- 3 ste 
= 5] 150 Casually Luxurious ‘Sons 
2 MOTEL TYPE UNITS rant 3 
= ventio 
+ i] 
« sy Free TV in all rooms No. Mie 
= 000" shop. Ten meeting rooms—cap. me oy = 
- . webu Group M 
The Place to Meet in Atlantic City _ ny _ — 
Experienced sales staff at Write MARCUS FORD, Liquor: 
9 tg gdaapahat " ne Wiectrenseme | | So 
. . ; les ft 
Vice President & General Manager lh, - - +a am Net Exhit 
; . | e one Audi. Vi. 
Ada Taylor, Director of Sales ‘on the wg ene eg Ave. yer ATLANTIC City 4-813! Soe fe 
— horsebay 
126 SALES MEETINGS/Part || SALES MANAGEMEN NOVE 


h: 2B 


quarter, 
loor 


COM 
Double 
n 
| 

1m 
' 
¥E 


MSSCOpe 
Fishing 


; John E. Leishmar 
Sept.-Jul. 


Largest. Gum Accommedated : 600 (300 rooms 
suites) 
sir Conditioning 
Convention Rates: Single : 8.00-17.00: Double 
1 | ,00-24.00. repens e 
No, Mtg Rms. apacity of Largest: | (609 
No. senquet Rms. & Capacity of te 6 (400) 
Group Meal Rates: Breakfast Lunch: 3.50 
Dinner : 5.50 
Liquor : Yes 7 
for Mtq Rms.: N 
coe EShibit Space: 8,768 — 


includes mtg rir 
Audio-Visual Aids: oe 
Sports Facilities. Golf, swir s teeation 
Sales Representative : A © Ff 


Hotel Jefferson 


136 S$. Kentucky Ave. (PI 5.014 
Manager: John J Rouse 

Sales Manager: Michae 
Convent on 50a on % 
Largest Group Accommodated: 550 (23¢ 
Air Conditioning I ae 


Conveation Rates: Oct.-Jun.—Sinc 
Double: 8.00-12.00 Ju Aug Sept 
9.00-10.00; Double ».00-16.00. Europear 

No, Mtg. Rms. & ee -« of Largest: 7 (900 

No, Banquet Rms. & Capacity of Largest: 7 (BOC 

Group Meal Rates: Breakfas Lur 2.00 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: !5.00- ( 

Charges for Exhibit Rms 5 .00- 150.00 

Net Exhibit Space: !0,000 sq. ft.: 8 
one floor: includes mtg. rrr 

Audio-Visual Aids: 

Sports Facilities: Golf sw . heron ve 


The Madison 


123 S. IWinois Ave. (Phone: 4-819 

Manager: Dale J. Kishbaugh 

Convention es. Winter, Spring 

Largest Group Accommodated: 400 ries r 


8 suites) 

Air Conditioning ne bed f and banquet 

Convention Rates: Single: 6.00-12.00: Double 
8.00-'4.00- Suites: 24.00-32.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (400) 

No, Banquet Rms. & sapeety of Largest: 8 (225) 

Group Meal Rates: Breakfas 25; Lunch: 1.75 
ere ga 

Liquor : 

Charges Mtg. Rms.: None 

Charges for Exhibit Rms : 15.00 per booth 

Net Exhibit Space: 12,7/4 sq. ft.; 8,982 sq. ft. on 
one floor nc Jes mt a 

Audio-Visual Aids : D.G.H i. 

Sports Facilities: Swimming, ping pong 
President Hotel & Motel 

Albany & Boardwalk (Phone: 4-5/5 

Manager: Alexander Bermar 

Sales Manager: Lois H. Stecke 

Convention Season: Sept.-Ju 

Largest Group Accommodated: 700 (325 
SO suites) 

Air Conditioning: 238 ms and 2 banquet halls 

Convention Rates : n ng e: 7.00-15.00: Double: 
9.00. 7.00: Suite: 45.00 Europear 

No Mtg. Rms. & Ran of Largest: 6 (750 
No. Banquet Rms. & vepeci ity of Se pe 3 (575 

Group ig Rates : Bre 2.50 
Uinner 0 

Liquor : Yes 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms: N 

Net thi bit mpaee: 6,00 3. ft., 300K 
one Weer oot alps 

Audio-Visual Aids : H 

Sports Facilities: Swimr kating 


Ritz-Carlton Hotel 


See Advertisement, Bape | 127 
owa Ave. & Boardwalk Pr 4 
Sales Manager: Georg - 
Convention Season: A 
— Group Acc ommeoda ted: 800 (465 


Air Conditioning Banquet and esting rooms 
ome bedrooms : 
Convention Rates 8.00-14.00: Double 
00-22.00: Suite 30.00.50. 00 ropea ’ 


No. Mtg. Rms. & Capacity of Largest. 20 500 
No Banquet Rms. & Capacity of Largest 20 
Group Meal Rates: Break/ 2% ; iL 
Dinner: 4.50 

Liquor: Yes 

Charges for Mtg. Rms.: N 

hoy es for Exhibit Rms.: N 


hibit Space: 34,306 sa. ft eparate areas 
pre Visual Aids: Stage: 64 40 ‘i 
Sports Facilities: Swimming ¢ shuffleboard 
orseback riding, billiard bicycling 
NOVEMBER 18 1960 


The Shelburne 


See Advertisement, Page 126 


Michigan Ave. & Boardwalk (Phone: 4-8/3 

Sales Manager: Marcus Ford 

Convention Season: Al! year 

Largest Group Accommodated: | ,000 (450 room 
40 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.00-23.00; Double 
10,00-25.00; Suites: 38.00-70.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (/,000) 

No. awe Rms. & Capacity of Largest: !0 
(1,00 

ecu Meal Rates: Breakfast: 3.00: Lunch: 3.50 

nner: 6 

Liquor: Ye 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms: None 

Net Exhibit Space: 6,000 sa. ft one floor 
includes half of mtg, rrr 

Audio-Visual Aids: Stage: 20 by |4 ft.. H 

Sports Facilities: Golf, swimmina 
boating, fishing, skating 

Traymore Hotel 

See Advertisement, Page 6 

Ulinois Ave. (Phone: 4-302 

Resident Manager: Robert Jacot 

Sales Manager: Robert E. Hitc! 

Convention Season: Al! yea 

Largest Group Accommodated 
65 

Air Conditioning Ba t 

Convention Rates: n 8.00-22.0 Double 
10.00-24.00: Suite 25.00-900.00 Single 
12.00-22.00; Double: 14.00-26.00; Suite 35.00 
100.00. Aug. 2.00-22.00: uble 4.00-26.00 
Su te 35 00. 00 08) is 

No. Mtg. Rms. & Capacity eo Largest: 20 (1,200 


No. Banquet Rms. & Capacity of Largest: 4 

Group Meal Rates: Breakfast: 2.50: Lunch: 3.50 

Dinner: 5.00 

Liquor: Ye 

Charges for Mta Rms.: None 

Charges for Exhibit Rms: None 

as xhibit he geome 33,000 sq. ft n one fic 
saes mt 

Audio. Visual kids: Stage: 37 by 20 ft., |, J 

Sports Facilities: Golf, swimming e skating 

IA 2 A= 9AC N= 2 I= 2, > 

SRA ROOIO AOR OTRO ANS 

Ke Re We Se We brid Se We Se 


CONVENTIONS 


by the sea 
HOTEL ® 


alls 


ATLANTIC CITY 


Relaxing setting overlooking 
the ocean... friendly hospital 
ity. This is your welcome at The 
Dennis where conventions are 
successful and enjoyable. Su- 
perb facilities for 20 to 2000. 
Write for descriptive brochure 
and complimentary set of illus 
trated blueprints. 


On the Boardwalk at Michigan Avenue 
Telephone Atlantic City 4-8117 


OWNED AND OPERATED BY THE 
BUZBY FAMILY 
An A AA AA AR AR AR AA aR 


Wannw AAVAAVYVAAVYAAVAQYAQYS 
a c se swe > Cc »>~e 


a a a 


Nearest 

Hotel 

To 

Atlantic City’s 
Convention Hall! 


{arlton 


On The Boardwalk at lowa Avenue 
ATLANTIC CITY, N. 4 


|ppre 
Hs 


iprpppene 


The superior facilities of The Ritz 
Cariton gives it a preferred position 
when the question of where-to-meet 
is being considered. 


Only the Ritz offers so wide a range 
of facilities and accommodations 
for every size group from ten to 
1500 persons! Here you will find 
more than 22,000 feet of meeting 
and exhibit space, almost custom 
made for your needs plus 
Boardwalk entrance to hotel’s very 
own convention hall 


Decorator Furnished Accommoda 
tions: Every Room with Ocean 
View! Superior Cuisine and Ban- 


quet Facilities. Modern Lighting 
and Sound Equipment. PLUS . 
Famed Carousel Room with the 
“Merry-Go-Round” Bar... SWIM 
in the Heated, Glass-Enclosed 
Pool 7“ 
Write: SALES MANAGER, Today, for full-color 


brochure and complete details. 


ATlantic City 4-3051 


Phone 


“We're meeting in 


PRINCETON 


again this year... 


.it’s secluded, relax- 
ing, close to New York 
and Philadelphia, 


and it has the 
Nassau Inn”’ 
consensus of a 


HAT’s the 
growing number of confer- 


ees, in groups of 10 te 200, 
who have had meetings at the 
Nassau Inn. And for good reason, 
too. All facilities and services for 
meetings are, in a word, ideal. 

In the words of one planner, 
“We especially were pleased with 
. and 
with the private dining rooms you 
made available to us. The food and 
service was of the highest quality. 
This was our first visit to the Nas- 
sau Inn... 


the meeting-room facilities 


I can assure you that it 
will not be our last.” 

Write or phone now for your 
free copy of our Conference Check 
List (a most helpful document in 
any event) and complete informa- 
tion on meeting and banquet facil- 
ities. Contact George Washko, 
Manager. WAlnut 1-7500. 


NASSAU 


INN 


ON PALMER SQUARE 


PRINCETON *N.J. 


5 5 5 E56 8 55 5 Os GO OSES 


128 


Charges for Mtg. Rins.: 15.00 minimum 
NEW JERSEY Charges for Exhibit Rms.: 50.00 nialeail 
, Net Exhibit Space: 3,058 sq. ft. on one floor 
continued Audio-Visual Aids: D, G,!, J L 


CAMDEN 


PRR: P. R SD 
+ ugh Phil 


HADDONFIELD 


Railroads: P.R.S.S 


Airlines: Served 


Walt Whitman 


Railroads: Penna. 


Cherry Hill Inn 


See Advertisement, Page 128 


| 


Broadway & Cooper Sts. (Phone: WO 4-5700 . 
idemaaers 1. Wokie Route #38 at Haddonfield Rd. (Phone: NOrmans 
Sales Manager: J. D. Ro oberts 2-7200) . 
Convention Season: All y Manager: F, R. Clausen 
Largest Group Pasmamedeted: 300 (150 rooms Sales Manager: F. J. Vondra 
Convention Season: Al! year 
Air ‘Conditioning: 50% bedrooms and banquet Largest Group Accommodated: 300 (150 room 
nals é suites) | ° 
Convention Rates: Single: 5.50-9.00; Double: 9.50 Air Conditioning: Bedrooms and banquet halls 
14.00 anean Convention Rates: Single: 10.00-14.00- ouble: | 
No. Mtg. Rms. & Capacity of Largest: |0 (1,000 15.00-20.00 26.00-70.00. European 


No. Banquet Rms. & Capacity of Largest: 6 600 No. Mtg. Rms. & Capacity of Largest: 8 (559) 


Group Meal Rates: Breakfast: 1.50: Lun 7 No. Banquet Rms. & Capacity of Largest: 8 (4% | 
Dinner: 2.50 , Group Meal Rates: Breakfast: 2.25: Lunch: 30 | 
Liquor: Ye Dinner: 5.00 


Charges for Mtg. Rms.: None Liquor: Yes 


——— 


h f hibit Rms: Non Charges for Mtg. Rms.: None 
Nor ahibit ‘Space: 15,000 " ft. on one f Charges for Exhibit Rms: None i 
ncludes mtg. rms Net Exhibit panes 10,000 sq On one floor 
i vi ! ra £2 includes rn ‘ 
ee Audio-Visual Aids: G, H, I, J, | 
Sports Facilities: swimming, putting 
Railroads: PRR; B. & O.; J.C, 


JERSEY cITy 


Elizabeth Carteret Hotel 


Railroads: 8. & & W.: Erie H.§ 
. N . NLY Y 

1155 E. Jersey St. (Phone: Elizabeth 3-4000 ev PRR ‘ _—— S. 
Manager: R. Terre 
5 ae a vagy va William Lorch 

onvention Season: Ai! year 
Largest Group Accommodated: |25-!50 (75 Hotel Plaza 

8 suites 91 Sip Ave. \Phons Ldfield 3-0100 
Air Conditioning: Many bedrooms and banquet Manager: nuel Forrest 

halls Sales Manager: Betty Larkin 
Convention Rates: s ngle: 6.00; Double: 9.00 Convention Season: A af 

Suites: 11.00. European Largest Group Accommodated 00 (45 rooms § 
No. Mtg. Rms. & Capacity of Largest: 6 (400 suites availa 
No. Banquet Rms. & Capacity of a yor & (500 Air he mer Banquet and meeting room 
Group Meal Rates: Breakfast Lu 2.50 bedroon 

Dinner: 3.25 Convention Rates: Single: 4.50-6.00: Double: 8m 
Liquor: Yes 10.00 vite 2.00. European | 


_v hy are so many organizations choosing 


Cherry HEL Suc 


in the Philadelphia-Camden area? 


A. Because Cherry Hill can accommodate groups up to 500, 
with 10 magnificent, air-conditioned meeting rooms. 


£1. Because Cherry Hill is a prestige address 
~ with a national reputation. 


« Because Cherry Hill is easy to reach and has parking 
facilities for more than 600 cars. 


These are just a few reasons. As an example, the Helicopter 

Association of America will hold its annual convention 

here in January of 1961. Incidentally, Cherry Hill has 
its own, licensed heliport right on the grounds. 


Write for brochure giving complete 
facts. Address Fred R. Clausen, 
General Megr., Cherry Hill Inn, 
Box 299, Haddonfield, N. J. 

Or call NOrmandy 2-7200. 


SALES MANAGEMENT! 


SALES MEETINGS/Part I] 


a4 


Net Exhit 
Audio-Visi 


Railroads : 


Laurel 


Lake Drive 
Manager: 
Sales 
Largest 

38 suite: 
Air Condi’ 
Conventio 
No, Mtg. 
No, Banqu 
Liquor: Y 
Charges fc 
Charges fc 
Audio-Visu 
Sports Fa 

kating 


Railroads: 
&M 

Airlines: 
MOH 


Military 
16-20 Park 
Manager: 
Conventior 
Largest G 

6 suites) 


Conventior 
|.00-14.0 
No. Bang 
11000) 
Group Me 
Dinner : 
Liquor: Ye 
Charges fo 
Net Exhibi 
one floor 
Audio-Visu 


Robert 


50 Park Pl 
Manager: 
Sales Mane 
Convention 
Largest G 
ana @ y 
Convention 


No. Mtg. | 
No. Banqui 
Group Me 
trom 1.10 
Liquor: Ye 
Air Condit 
Charges fo 
Net Exhibii 
Audio-Visue 


N 


Railroads : 
Roger Ss 
s 


8 Livingste 
Manager: | 
Sales Mana 
Convention 
Largest Gr 
suites) 


Air Condit 


Airlines: A 
Railroads: 


NOVE) 


100, 


No. Mtg. Rms. & Capacity of Largest: 8 (600) 


No. Banquet Rms. & an of a yook 8 (500 
2.00 


Group Meal Rates: Breakfast 90 is 
D nner 3 

Ligvonss for Mtg. Rms.: 6.00 to 100.00 

Sees or 0.0 q 


Charges for Exhibit ieee; 6.00 to 
Net Ehibit Space: 4,000 s $+ 
Audio-Visual Aids: J 


LAKEWOOD 


Railroads: J.C 


Laurel In The Pines 

Lake Drive (P FOs t 3-800 
Manager: Cha es 2 
Sales Manager: Fran 

Largest Group pessnaneduted : 400 
38 suites : 

Air Conditioning: Ba 

Convention Rates: Double 7.00-41.00. America 
No, Mtg. Rms. & Capacity of Largest: !0 (800 

No. Banquet Rms. & Capacity of Largest: 4 (800 
Liquor: Yes : 

Charges for Mtg. Rms.: N 

Charges for Exhibit Rms: N 

Audio-Visual Aids: H . 

Sports Facilities: f w 


€.a 


NEWARK 


Railroads 
rv) 

A nes AAA AA - A a fe 
H NAL N. Y UA 


Military Park Hotel 


6-20 Park Place (Phone: MArket 3-4080 
Manager: James N. Kenny 


Convention Season: A!! year 

Largest Group Accommodated: [50 

& suites 

Air Conditioning: 75% bedrooms and banquet 

halls 

Convention Rates: Single 7.00-8.50: [ e 
4 Suites: 18.00-30.00. Europea 


No. Banquet Rms, & Capacity of Largest 


Group Meal Rates: Breakfast: 2.50 
Dinner 00 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Net Gael Space: 30,000 sq. ft., 18,00 
mtg 
A sdio-Visual Ai ds: . H 


Robert Treat Hotel 


50 Park Place (Phone: MArk 
Manager tanle Ai 

Sales Manager: Jack 8 
Convention Season: A 

Lar gest Gr roup Accommod ated 


convent on ‘Retes: } 6.00 ¢ ).00 
9 ¥ + 30.00 
No Mig im & ‘Sena 
No Banquet Rms. & Capaci 
Group Meal Rates: 8B 


ty - Largest 40K 
ity of Largest: 5 


roy Te 


+ Conditioning Ba ot eet } 
Char ges for Banquet & Mtg. Rms f ) 
Net Exhibit Space: 8 00 t tw 
Audio-Visual Aids: blackboa 


NEW BRUNSWICK 


Railroads: PRR 


Roger Smith Hotel 
See Advertisement, —_ $3 
Livingston Ave. (PI a WX 
Manager: Edward R, R 
Sales Manager : Raloh M 
vonvention Season: A 
Lar gest Group Accommodated 


- 


+ Conditioning: Bed 


Convention Rates: } 4.75 0 

6.75-12.50: Suites 3.00.2! 00. & pes 

No. Mtg. Rms. & Capaci ty of Largest ’ 
No. Banquet Rms. & Capac ty of Largest: 5 x 
Group Meal Rates: Breakfast: 1.75 

Dinner: 3.50 

Liovor: Yas 

Net Exhibit Space: 5 000 


udes mtg 
Audio-Visual hids : c 
Sports Facilities: 


OCEAN CITY 


Airlines: Allegh 
Railroads: PRR 


NOVEMBER 18, 1960 


The Flanders Hotel 


lith & Boardwalk (Export 9-1000 

Manager: 

Sales Manager: Freder 

Largest Group Accommodated: 
15 suites 

Air Conditioning: 

Convention Rates: ‘ 


Mark D. Turner 
k W. Jacks 
450 (250 roo 


Double: 12.00 uites k 

Apr.—Single 2.00-15.00 wong 3 10.00- 13.00 
site 20.00-23.00 May-Jun.—Single 16.00 
8.00; Double 2.00-16.00; Su tes : 22 .00-26.00 


Ame sn 
No. Mtg. Rms. & Capacity of Largest: 8 (400 


No. Banquet Rms. & apacity of ay york 6 (500 

Group Meal Rates: Break 2.7 
Dinner: 4.00 

Liquor: 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms: None 

Net Exhibit Space: 6,700 sa. f 

Audio-Visual Aids: A. 8 D 
K, L 

Sports Facilities: Swimming $ 

Sales Representative: W um P. Wolf 

Railroads B. & 

Park Hotel 

123 W 7th St P e: Plainfield 6-340 

Manager: Dayton Wark 

Sales Manager: Alexandre Blak 

Convention Season: A ear 

Largest Group Accommodated: |50 (75 r 10 

Air Conditioning Bedr snd banquet halls 

Convention Rates zle: 8.00-10.00; Double 
2.50 6.00; Suite 2.50-16.00 single, 18.00-25.00 


ropear 
No. Mtg. ne & Capacity of Largest: 4 (325 
No. Banquet Rms. & Capacity of Largest: 5 (275) 
Group a Rates: Breakfast: 2.00: Lunch: 2.50; 
Din 

Liquor: Yes 

Charges for Mtg. Rms.: 5.0 
Charges for Exhibit Rms.: 5.00 
Net xhibit Space: 


6,000 sq. ft., 3,000 sq 
es mia. rms 

nadie. Visual Aids: Stage: 20 by 20 ft., A 
Sports Facilities t 


PLEASANTDALE 


Newark (30 minutes from Newark 


Railroads ee 
Airlines e Newark 


The Goldman 


e: Red |-440 
hMoneaee Arthu ? 

Sales Manager: Horace Banker 
Convention Season: Al! year 
Largest Group Accommodated: 420 (230 ; 
Air Conditioning: Bed ms and banqu 
Convention Rates: ngle 6.00-20.00 
0-50.00 ept.-Jur Double 


et ha 


30.00.40 .00 
America 
No. Mtg Rms. & Capacity of Largest: 4 (800 
No. Banquet Rms. & Capacity of Largest: 5 (850 
Group Meal Rates 3.25: Dinner: 5.00 
Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms: None 


Net Exhibit Space: 20,000 
r mt 
Audio-Visual Aids tage: 40 ft > H J 
Sports Facilities: Golf, swin ng, tennis, shuffle 
c ard e skat eyba arche 
Sales Representative er A. Baye. In 


PRINCETON 


Ra ads 


Nassau Inn 

See Advertisement, Page 128 
Palmer Sq. (Phone: Wa 7500 
Manager: Ge > P. Washko 
Convention Sescen A ear 
Largest Group Acc ommodated : 25 (70 r 


Air Candittoniec Bed ’ and banquet halls 
Convention Rates: Single 7.00-14.00: Doubie 
4.00-18.00 6.00-26.00. European 


No. Mtg. Rms. & Capacity of Largest: 7 (200 
No. Banquet Rms. & Capacity of ag yon 7 (200 


Group Meal Rates: Breakfast nch 
r: 3.50 

Liquor: Ye 

Charges for Mt Rms 0.00-50.00 

Charges for Exhibit Rms.: 10.00-50.00 

Net xhibit Space 4,000 sq. ft r 


jes mtg 


Audio-Visual Aids tage 


20 by 8 ft., G J 
Sports Facilities " y in 196 


bt kD, 


An ideal 
setting for 
conferences of 
25 to 100 


persons 


Completely Air-Conditioned 
all guest rooms, restaurants 
and meeting rooms 


Conveniently Located 


between New York and 
Philadelphia 


Perfectly Situated 


adjoining Princeton University 
campus 


Excellent Facilities 
spacious private function rooms 


Experienced Staff 


to make meetings pleasant and 
productive 


Fine Accommodations 


125 rooms, Cocktail Lounge, 
two Restaurants 


Ample Recreation 


overlooking Princeton golf 
course. Tennis 


Gracious Atmosphere 


Authentic Early American 
appointments 


For information, write or call Sam Stewart, 
General Manager. Telephone W Alnut 4-5200 


Princeton, N. J. 


NEW JERSEY 
Princeton continued 


Princeton Inn 


See Advertisement, Page 129 
11S Alexander St. (Phone: WAlnut 4-5200) 
Manager: Sam Stewart 
Convention Season: Al! year 
Largest Group Accommodated: |50 (75 ro 
suites) 
Air Conditioning: 


oms, 3 


Bedrooms and banquet halls 

Convention Rates: Single: 1!2.00-20.00; Double: 
14.00-22.00: Suites: 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (200) 

No. Banquet Rms. & Capacity of Largest: 

—_ Meai we Breakfast: 1.50; Lunch: 2.50 
dinner 

Liquor: og 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: A, B, C,. F, G, H 5 kA 

Sports Facilities: Golf 

Sales Representative: 
crates 


SPRING _LAKE BEACH 


Railroads: PRR; J.C.; L 


Leonard Hicks, Jr. & A 


Essex & Sussex Hotel 
See Advertisement, Page 130 


Ocean Ave. Phone: 9-7000: winter, 
Gibson 9-7890 
Manager: F Abe 


Sales Manager: F. F. Schock 

Convention Season: Jun. & Sept. 

Largest Group Accommodated: 
0 su tes 

ain Conditionina: 

Convention Rates: 
34,00-38.00; Suites 


No, 
Single: 


50.00-60.00. American 


No. Mtg. Rms. & Capacity of Largest: 350 

No. Banquet Rms. & Capacity of = gest: 2 (400 

Group Meal Rates: Breakfast: nch: 3.00 
er: 5.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 5,000 sa. ft. on one fic 

Audio-Visual Aids: C, D, G, H 4. % 

Sports Facilities: Golf. swimming, ter putting 


ard 


5 (250) 


400 (275 rooms, 


20.00-24.00: Double: 


- JQISTINGUISHED 
CONVENIENT 
ATTENTIVE 


\ tradition of distinguished 
Convenient New 
and Philadelphia. 


service. 


York 


to 


Attentive to your every wish. 


Complete facilities for groups to 
400 during June and September. 


Essex and Sussex 
Spring Lake Beach, N. J. 


For full information write or phone: 


PF. F. Schock, Sales Mgr. GlIbson 9-7000 


130 


TRENTON 


Railroads: PRR: Read.; T.-P. Traction 
Airlines: AAA 


Stacy Trent - Hildebrecht 


49 W. State St. (Phone: EXport 2-313!; telegraph: 
TW 8596) 
Manager: Robert K. McPherson 


Convention Season: Al! year 
Largest Group Accommodated: 600 (300 rooms 


20 suites 
Air Conditioning: 


50% bedrooms and banquet 

halls 

Convention Rates: Single: 6.00-9.50: Double 
11.00-15.00; Suites: 20.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: !2 (700) 

No. Banquet Rms. & Capacity of Largest: |2 (550 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: (0,000 sq. ft.; 8,000 ft. on 


one floor: include es mtg rms. 
Audio-Visual Aids: Stage: !5 by 
Sports Facilities: Golf, swimming 


NEW MEXICO 


ALBUQUERQUE 


Railroads: A.T. & S. Fe 
Airlines: CAL, FAL, TWA 


AUDITORIUM 


Civic Auditorium 


600 Elm St., N.E. (Phone: 

Manager: Jack Baker 

Exhibit Areas: 23,500 sq. ft 

Retal Fees: 325.00 F us 150.00 for 

Floor Load: Un 4 

Ventilation: Air conditioned 

Ceiling Height: 40 ft 

P.A. System: Altec-Lansin 

Dimensions, Opening to Exhibit Hall: 22 ft. wide 
2 


CH 2-3575 


ran I wa N ne 

Columns: None 

Storage Areas: 5,000 sq. ft. rear of stage 
Facilities for Food Functions: Caterer 


Parking Facilities: 000 cars 
Distance from Business District: 8 b k 


Alvarado Hotel 


110 Ist St., S.W. (Phone dapel 7-07 
Manager: John Nicho 
Sales Manager: A. Ralpt Lg ning 


Convention Season: All y 
Largest Group pacommedeted : 229 (100 


te 


Air Conditioning: Bedrooms and banquet 
Convention Rates: Single: 6.00-9.00; D 
8 :00- 12.00 Suites 25.00 European 


No. Mtg. Rms. & Capacity of Largest: 4 (450 


No. Banquet Rms. & Capacity of Largest: 
450 
Group ek Rates: Breakfast 1.25- Lunch: 2.00 
Dinner: 3.25 
Liquor: Yes 
Net Exhi bit, Space: 2,800 2,000 
Audio- Visual Aids: Sta 5e: 20 t y 14 


Hilton Hotel 

See Advertisement, Page 51 
2nd & Cooper (Phone: CH 3-442! 
Manager: Robert L. Miller, Jr 
Sales Manager: Michael J. Morre 
Convention Season: Al! year 


sar ge ,Group Accommodated : 350 (150 
Air’ Conditioning: Bedrooms and banquet 
Convention Rates: Single: 8.00-10 00 D 


0-13.00 J 23.00-28.50 Europea 
No. Mtg. Rms. & Capacity of Lareed: 
No. Banquet Rms. & mar of a pot 


Group Meal Rates: Breakfast : 22 
Dinner: 3.00 

Liquor: Ye 

a opel for Mtg. Rms. : 5.00 r 

Net Exhibit Space: “5,418 sq. ft: 4 8 sq 

Audio- Visual Aids: rae (~ 


GALLUP 


Railroads: A. T. &S 
Airlines: FA 


Hotel El Rancho 


1,000 E. 66 Ave. (Phone: UNion 3-44 
Manager: Ear! Hicklin 
Convention Season: Al! year 


Largest Group Accommodated: 250 (/50 rx 
10 suites) 


SALES MEETINGS/Part II 


4 


Air Conditioning: Some bedrooms 


Convention Rates: Single: 5.00-15.00; Double: 
6.50-20.00; Suites: 14.00-35.00. American 

No, Mtg. Rms. & Capacity of Largest: 4 (225) 

No. Banquet Rms. & Capacity of Largest: 4 (225) 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.9. 
Dinner: 2.50 

Liquor: Yes 

Charges for Mtg. Rms.: 5.00-7.50 

Charges for Exhibit Rms.: 5.00-7.50 

Net Exhibit Space: 060° sq. ft. on one floor: 
ncludes mtg. rm ’ 

Audio-Visual Aids: Stage: |6 by 10 ft. H | 
J, L 

Sports Facilities: Swimming, tennis, bow! ng 


SANTA FE 


Railroads: Santa Fe 
Airlines: CAL, TWA 


The Bishop’s Lodge 


See Advertisement, Page 130 


Bishop's Lodge Rd. (Phone: YU 3-6378) 
Manager: James R. Thorpe, Jr 
Convention Season: Sept. | — Jun. 30 


THE 


BISHOP'S 
LODGE 


SANTA FE, NEW MEXICO 


Schedule your next 
meeting at one of 
America's finest 
resort Hotels — 


© Modern, well equipped con- 
ference facilities 
© Spacious, comfortable ac- 


commodations 
Outstanding food 

© Convenient air, train and car 
rental facilities 


© 5 minutes from historic old 
Santa Fe 


@ Internationally famous 


Free from distractions, yet five short minutes 
from historic Santa Fe, The Bishop's Lodge 
offers the most modern conference facilities 
in the Southwest plus complete resort facilities 
for after work relaxations and social activities, 


Write for our 


booklet, “A PL 
MEETINGS” 


JAMES R. THORPE, JR., MGR. 
P. O. BOX 1655 TEL, YUCCA 3-6378 
SANTA FE, NEW MEXICO 


complimentary 
AN FOR GROUP 


no obligation. 


@ 
$25 
vo 
zr 


Charges | 


Sports. F. 


La Fon 


100 E. Se 
teletype 
Manager: 
Conventic 
Largest ¢ 
Il suite 
Air Cond 
Conventio 
9.00- 16. 
No, Mtg. 


| No. Bang 


Group M 

Dinner : 
Liquor: Y 
Charges f 
Net Exhit 
Audio-Vist 
Sports Fac 


NEW 


Railroads: 
Airlines: / 
y 


Albany Ci 
74 Chape 
John D. Fi 


CONFERENCE SEASON 
SEPTEMBER 1—JULY 1 


SALES MANAGEMENT 


le: Largest Group Accommodated: 1/40 (600 roor 


15 guites) — 
i itioning: No 
a) : eae Rates: Single: 16.00-20.00; Double 


bf 38.00: Suites: 30.00-50.00. American 
m : Pay Rms. & Capacity of Largest: 4 (250 
> Wo. Banquet Rms. & Capacity of Largest: 4 (250 
Group Meal Rates: Breakfast: 2.00; Lunch: 3.00 
Dinner: 4.00 
Or; Liquor: Yes . 
harges for Mtg. Rms.: None 
A aoe for Exhibit Rms.: None 


Net Exhibit Space: 3,000 sq. ft.; 1,500 sq. ft 
9 one floor; includes some mtg. rm 
Audio-Visual Aids: Stage: 20 by 8 ft., A, B 
' C.F,G,H J. K 
} Sports Facilities: Sw ng, tennis, riding 
} La Fonda 


100 —. San Francisco St, (P 

teletype: NM 586 

Manager: William W. Wa 

Convention Season: Sept. - Ju 

Largest Group Accommodated: 300 (150 


9.6 
bY 2 


See Advertisement, Page 131 
b ne y l 


— sul © } . . 
— i Air Conditioning: N ‘ 
| Convention Rates: ngle 6.50 0 
9.00- 16.00 23.50-50.00. E sl 


No, Mtg. Rms. & Capacity of Largest: 3 0 
No. Banquet Rms. & Capacity of Largest: 3 (250 
Group Meal Rates: Breakfast 50: | h: 2.50 
Dinner: 3.50 
Liquor: Yes 

} Charges for Mtg. Rms.: None 

| Net Exhibit Space } 

Audio-Visual Aids: A H 

Sports Facilities: Sw 7 sk 


» || NEW YORK 


ALBANY 


Railroads: N.Y.C.: D. & H 
Airlines: AAL, EAL, MOH. TWA 
Y 
CONVENTION BUREAU 


Albany Convention & Visitors Bureau 
14 Chape 


AND ITS FAMOUS 


n- 


. HOTELS 


» || for a different meeting! 


|| Le Foude 


| IN OLD SANTA FE, NEW MEXICO 
| 


The Ulearade 


inutes 
.049¢ | IN ALBUQUERQUE, NEW MEXICO 
jlities | 
ities || 
vities, | HOTELS 
tary | EL TOVAR, BRIGHT ANGEL LODGE 
UP | AND YAVAPAI LODGE, ARIZONA 
i} 
Death Cally HOTELS 
}~6378 | | FURNACE CREEK INN AND FUR- 
NACE CREEK RANCH, CALIFORNIA 
} || Writeto Manager or: Monte S. Gordon, 
1 Fred Harvey, 530 West 6th Street, Los 
|| Angeles 14, California. MAdison 7-8048 
——— 


VENT) NOVEMBER 18, 1960 


t 


H H Air Conditioning: Bedrooms and banquet halls 

Manger De Witt Clinton Convention Rates: Single: 9.20; Double: 14.20; 
See Advertisement, Page 131 Suites: 20.00, European 
142 State St. (Phone: HEmlock 4-6/1! No. Mtg. Rms. & Capacity of Largest: 3 (200) 
Manager: as 7 Mack hia No. Banquet Rms. & Capacity of Largest: 3 (175) 
Sales Manager: Clark Murphy Group Meal Rates: Breakfast: .85: Lunch: 2.00: 
Convention Season: Ai! year Dn Ve 00 
Largest {Group Accommodated: 650 (350 rooms Charaes for hie, Sesk* None 
ies: | a ee arges for Exhibit Rms.: None 
Alr Conditioning: Some bedrooms and banquet Net hist Space: 2,100 sq. ft. on one floor: 
— 7 . cn “ . - r udes mtg rms. 

See nn ee eee Baw Audio-Visual Aids: A, B, C, D, G, |, J, K, L 


No. Mtg. Rms. & Capacity of Largest: 9 Sports Facilities: Golf, horse racing 
No. Banquet Rms. & Capacity of Largest: 9? 


4 
Group Meal Rates: Breakfast: 1.75: Lun 3 
aay 4.00 


ener ta ‘ | in ALBANY, N.Y. 


Charges for Mtg. Rms.: Nor 
Audio-Visual Aids: Stage 8 by 7 ft 7, H 
J, - 


The Sheraton-Ten Eyck 


See Advertisement, Page 9 
State & Chapel Sts. (Phone: HEr k 4 
Manager: Stanley E. Cox 
Sales Manager: J. | Ba 
Convention Season: Al! yea 


Largest Group Accommodated: 800 (350 
Air Conditioning: Bed snd banquet ha 
Convention Rates: } [ 

50- 15.5 it 22.00.42 E pea 
No. Mtg. Rms. & Capacity of Largest: 20 (600 
No. Banquet Rms. & Capacity of Largest “ 
Group Meal Rates: Breakfast: 2.00: | h: 2.75 

Dinner: 3.75 

Liquor 


Audio-Visual Aids 
Sports Facilities 


mae aan WHEN YOU 
lg so Boy MEET AT THE 


1444 Western Ave b 


Manager: Pa K. M le 
Convention Season: Al! year OU it 
Largest Group Accommodated 2 

Air Conditioning: 8 


Convention Rates —=—s 
No. Mtg. Rms & Capa ity of Larg>st } = . . 
No. Banquet Rms. & Capacity of Largest: 3 (90 Service plus superb meeting- 
Group Mea! Rates: & k t f : oe oe “Tehs 
5 2 room facilities insure the success 
Liquor 


all of your meeting at The Manger 
Charges for Exhibit Rms 00-30.0 DeWitt Clinton. Every detail is 
Net Exhibit Space ? t 38 f . 


handled with care, precision and 
Sports Facilities w 


foresight by anexperienced, help- 


BALAVIA ful staff. Banquet facilities for 


Treadway Inn up to 450 persons—with efficient 
See Advertisement, Page 5 Manger service at every step! 
Meeneseslly Robie see kner For complete details, contact Charles J. Mack, 
Convention Season: A . Mgr., The Manger DeWitt Clinton, State & 
Largest Group Accommodated Eagle Sts., Albany, N. Y. Phone: HEmiock 


4-6111, Teletype: AL-287. 


NOW! Enlarged Facilities for 
CONFERENCES & SALES MEETINGS 


® 3 Air-Conditioned MEETING ROOMS. 
(Largest Room seats 100 comfortably) 


@ New Air-Conditioned COCKTAIL LOUNGE. 

®@ Sleeping Accommodations for 175 Guests. 

@ Lobby and Main Dining Room Air-Conditioned. 
@ Year-Round Heated SWIMMING POOL. 


®@ Centrally located in Tri-City area. Near Exit 24 of 
N. Y. Thruway and Northway. 


AOM SAWYER 


MOTOR INN & RESTAURANT 
1444 WESTERN AVE. - ALBANY. N. Y. 
PHONE HEmiock 8-3594 


NEW YCRK 
continued 


BINGHAMTON 


Airlines: EAL, Mohawk, TWA 
Railroads: Erie, D. L. & W.; D. & H 


Sheraton Inn 
See Advertisement, Page ? 
50 Front St. (Phone: RA 3-8341; telegraph: FDP 
Manager: Andrew J. Pennella 
Sales Manager: John McDonald 
Convention Season: All year 


Largest Group Accommodated: 250 (/00-125 


yoms, 5 suite 
Air Conditioning: Bedrooms and banquet 


halls 
No. Mtg. Rms. & Capacity of Largest: 9 (500 
No. Banquet Rms. & Capacity of Largest: 9 (500 


Group Meal Rates: Breakfast 25: Lunct 
Dinner: 2.75 
Liquor: 


Charges for Mtg. Rms.: None 
Net Exhibit Space: 3,264 

Audio-Visual Aids: D, G, H 
Sports Facilities: Swimming 


BROOKLYN 


Rallroads: See New York City 
Airlines: See New York City 


St. George Hotel 
51 Clark St. (Phone: MAin 4-5000 


Manager: Norman H. Free 

Sales Manager: James Klarnet 

Convention Season: All year 

Largest Group Accommodated: |,000 (500 
30 suites) 

Air Conditioning: Bedrooms and banquet ha 

Convention Rates: Single: 6.00-10.00; Double 
9.00-14.50: Suites: 10.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: !0 (200 

No. Banquet Rms, & Capacity of Largest: 
2,875 


Group Meal Rates: Breakfast: 2.25; Lunch: 3.00 


Dinner: 4.50 
Liquor: Yes 
Net Exhibit Space: [5,000 sa. ft. or a 
Audio-Visual Aids: A, 8B, C, D, FE. G, H 
Sports Facilities: Swimming 


.. Wab. ; 
AAL. CAP, LCA, M 
CONVENTION BUREAU 
Buffalo Convention & Tourist Bureau 


H. Ward Stewart, Jr., Manager 
Memorial Auditorium 
Main & Terrace (Phone 
Rental Fees: 500.00 per day; includes all norma 


Ceiling Height: Exhibition Hall, 


plete 
ng to Exhibit Halil: 13 
high 


sca IiNng 
Storage Areas: 22,000 sq. ft. in Exhib 


Facilities for Food Functions: Banquets for 3,000 
Parking Facilities: 500 cars 
Distance from Business District: 


The Sheraton Hotel 


See Advertisement, Page 9 


We Love To Plan 
A Mid-Week Party 


(SUNDAY-FRIDAY 
OR ANY PORTIONS THEREOF) 


announces a new 


SPECIAL EVENTS 
DEPARTMENT 


to help coordinate the entertain- 
ment, athletic, and partying facil- 
ities for your group affair, sales 
meeting or business conference. 


9 Hole Championship Golf Course 
* Indoor Pool « 2 Outdoor Pools - 
Twin Lakes « 7 Public and Private 
Banquet rooms « Peerless Facili- 
ties at Special Group Rates. 


NSVZLg 


ELLENVILLE, NEW YORK 
Direct Wire: WI 7-9745 
Hotel Tel: Ellenville 2100 
N.Y. Tel: TR 3-3011 


715 Delaware Avenue (Fhone: TT 4-2/2 
Sales Manager: Stewart Maurer 


Convention Season: A 
Largest Group Accommodated: 275 


nas 
Convention Rates: 
1.50-18.00 ropear 
No. Mtg. Rms. & Capacity of Largest: 00 


No. Banquet Rms. & Capacit 
Group Meal Rates: Breakf 


Charges for Mtg. Rms. : 


Audio-Visual Aids: C G 


Statler Hilton 
See Advertisement, Page 51 
107 Niagara Sq. (Ph 


Convention Season: Al! y 
Largest Group Accomm 


Air Conditioning: 


ms. & Capacity of Largest: 
Capacity of Largest: 


30 
Group Meal Rates: Breakfast: 


sq 
Audio-Visual Aids: Stage: 47 by 15 ft 


Sports Facilities: Golf 


Hotel Stuyvesant 


Manager: Stanley Bork 

Sales Manager: William Charles English 

Convention Season: A a 

Largest Group Accommodated: {50 (!00 ro 
? suite 


SALES MEETINGS/Part 11 SALES MANAGEMEN 


Air Conditioning: Bedrooms and ban 

Convention Rates: Single: 7.00-10.00;  Doutte 
10.00-17.00; Suites: 15.00-45.00. European 

No. Mtg. Rms. & Capacity of Largest: g (30) 


8 (30) 
Group Meal Rates: Breakfast: 1.00: Li 4 
Dinner: 3.25 — 20 
Liquor: Yes 


Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Audio-Visual Aids: Stage: 20 | 2 


By I2 ft. 


Hotel Westbrook 


675 Delaware Ave. (Phone: GRant 9/00 

Manager: Edwin Levin : 

Sales Manager: William Ratze! 

Convention Season: Al! year 

— Group Accommodated: 230 (00 roc 

Air Conditioning: Banquet halls 

Convention Rates: Single: 7.00-10.00: Do ble 
9.00-16.00: Suites: 14.50-3250. European | 

No. Mtg. Rms. & Capacity of Largest: 4 (2% 

No. Banquet Rms. & Capacity of Largest: 4 (2@ 

Group Meal Rates: Breakfast: 1.00: Lunch ‘Le 
Dinner: 2.75 

Liquor: Ye 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: [5.00-/25.00 

Net Exhibit Space: 1!,000 sq. ft.; 500 sq. # of 
one floor; includes some mtg rms. ‘ “| 


Audio-Visual Aids : Stage: 20 by 20 ft. A ut 
: 


“VU 


Railroad: N.Y.C 


CANANDAIGUA | 


Treadway Inn | 


See Advertisement, Page 5 

21 Ontario St. (Phone: Canandaigua 970 

Manager: Gus Thomas 

Convention Season: Al! year 

Largest Group Accommodated: [25 (70 room 
suites) 

Alr Conditioning: 25%, bedrooms and bana 
alls 

Convention Rates: Single: 6.75-8.75: 

nc o7s 14.75. European ‘ 
o. Mtg. Rms. & Capacity of Largest: 4 (is 

No. Banquet Rms. & Capacity of Lent: a (1% 

Group Meal Rates: Breakfast: 1.25: Lunch: Ix 
Dinner: 3.25 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 2,760 sq. ft.: 1,560 sq. # 
one floor; includes mtg. rms ; 

Audio-Visual Aids: Stage 10 by !0 ft., |. J 

Sports Facilities: Swimming, fishing. boatin 


Double 


water skiing, ice skating, skiing 


COOPERSTOWN 


Railroads: D. & H 
Cooper Inn 

See Advertisement, Page 5 
(Phone: Coopertown 600 or 888 | 


Manager: James B. Dodge 

Convention Season: All year 

Largest Group Accommodated: 28 (/4 room 

Convention Rates: Single: 20.00: Double: Mii 
Americar 

No. Mtg. Rms. & Capacity of Largest: | (I@} 


No. Banquet Rms. & Capacity of Largest: | (if 

Group Meal Rates: Breakfast 50: Lunch: 28 
Dinner: 4.50 

Liquor: 


Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: Nor 
Net Exhibit Space: 350-400 
Audio-Visual Aids: A. C 


Sports Facilities: Golf. swimr 


Treadway-Otesaga Hotel 


See Advertisement, Page 5 

Lake Rd, (Phone: 888 

Manager: James B. Dodge 

Convention Season: May, Jun., Sept. & Oc 
Largest Group Accommodated: 240 (130 room 
Air Conditioning: No 

Convention Rates: Single: 20.00; Double: # 

American 


oe. Rms. & Capacity of Largest: |! (8 
) 


a 


ss 


No. Banquet Rms. & Capacity of Largest: 2 | 
1.50; Lunch: 3 


Group Meal Rates: Breakfast i 
Dinner: 4.50 
Liquor: Yes 


The Fal 


Phone: 
Wiscons 


Net Exhit 
ncludes 


Audio-Vist 
K 


Sports Fa 


boating 


Homov 


Phone: 
BRyant 


Nevele 


Phone: E 
Largest ¢ 
Air Cond 
Conventio 
No. Banq 
Liquor: Y 
Sports Fa 


Railroads 
Airlines: 


Mark 1 


Main & 
Manager 
Seles Mai 
Conventic 
Largest ¢ 
6 suite 
Air Con 
halls 
Conventi 
13.00-16 


Audio-Vi: 
Sports F 


The Pj 


Phone 
Manager 
Conventi 
Largest 

20 suite 
Air Con 
Conventi 

28.00-4 
No. Mtg 
No, Bani 
Group \ 

Dinner 
Liquor: 


NOV 


Charges for Mtg. Rms.: None 


Rms.: None 
Charges for Mtg. ac. @ of Charges for Exhibit Rms.: None : 
ef Esibit oo St = "36 by 10 ft., A, B Net —, a, 4,000 —-_ 3", we oe e ' 
vaio : . 5 Audio-Visual Aids: Stags y ft .& SG 
paces J, ag sy Sn LL egulation9 Hole \ 


Feaiies: 
sm a eked 


\ 
FOREST HILLS portsman \ 
ELLENVILLE Railroad: L.! 5 a8 COURSE \ 


The Fallsview Forest Hills Inn ON OUR PREMISES \ 
h ; H (Pp ~ evard 8-190 4 

hone: Ellenile 600; N.Y Station $9. (Phone  BOvlevas : NEWEST YEAR ‘ROUND , 

ae n Slutsky Sales Manager: Meyer 
Meee Secson : A Convention Season: A ' ‘e RESORT 
rargest Group Accommodated: 500 (2 —— Group Aecommodated 50 (6 | , | 

50 bedr : ba t | Air Conditic ning: Bed ms and banquet ha , 
rir Conditioning: Ar n Convention Rates: Single 7.00. 2.00 Double I ° 1 
Ne. Mtg. Rms. & Capacity of speaet 4 (600) . 4 ~ Hogg MM, ry m3 8 00 a0. E o so ’ | 
& Capacity of Largest: 2 A ° tg. Rms apacity o arges § 50 
+ se cay ~ ay No, Banquet Rms.: 5 | 
ieee for Mtg. Rms.: None Gr oup very Rates Breakf | | 
Charges for Exhibit Rms \ Y j 
Net Bhi bit Space é tt Liquor: Ye a 
| a come nel Alte: SO. FALLSBURG, N.Y. | 
audio-Vieva Aids: } 20 by 2 ports Facilities TEL: FALLSBURG 750 
Sports ~yo yolf, sw GLENS FALLS | New York Pheaee LO 5-3760 | 
d Railroads: Del. & | Pick a really different setting for l 
Homowack Lo = Airlines: EAL, M | your next outing and enjoy these { 
——-_- { unusual facilities: Deluxe Ac- | 
Manager: Irving Blickst Queensbury Hotel & Motor Inn commodations © Air Condition- 
Convention Season: _ See Advertisement, Page 139 \ d Dini 
Largest Group Accommodated : 25 2 Ridge St. (PI RX 2-112 e ning Room e All Sports | 
Air Conditioning: Sed snd ba a E <I 5 
Convention Rates 22.00 per 5 Ame ener: he atton \ Health Club ¢ Solarium e | 
No. Mtg Rms, & Capacity of Largest: 3 (400 —— Group Accommodated: 30 Steam Baths e All Star 
P r 400 suite P - 
pg oy Rms. & Capacity of Largest: 2 x Ph as , \ Shows © Music e Dancing 
Charges for Mig. Rms an ey ey Rates: le: 6 : 0-12 00 a i e Cocktail Lounges | 
Charges for Exhibit Rms 00 4 a 
: ‘ No. Mt R & Capacit os hens st: 9 (4 
t 2,500 3 ms pacity o ge 

Net so Vieval ye A. DBD. f No. Banquet Rms, & Capacity of Largest: § \ FABULOUS 
Sports Facilities w Group Meal Rates: Breakfast: 1.25 INDOOR POOL 

= esere % \ 

>) a \ CONVENTION SUCCESS 1 
judes some } 
Nevele Country Club Audio-Vin | Aids: Sta 5 by 1S: A 
See Advertisement, Page 132 Sam ‘ 4 ~e \ ASSURED! | 
ne: Ellenville 2-100; N.Y Ww 1.97 45 

—— Group Accommodated: 150 bed 

Conditioning: Bedr snd banquet ha 
Genmmaien Rates: Single 00 r mum. Ame 
No. Banquet Rms. & Capacity of Largest 


Liquor 


Sports Facilities f, cw ~ meel 
ELMIRA f with 


Railroads: [ BW. £ v RR 
Airlines AP, MOH 


success 
Mark Twain Hotel 


. * 
Main & Gra Sts. Phone: REgent 4-4 | 1 
Pan } I ee 


Manager 

Sales Manager: W 

Convention Season: A 

Largest Group Accommodated 


Air Conditioning s 150 


ha x 
Convention Rates: Single: 8.00-9.50: Dout 4 € NTY 

3.00-16.00; Suites: 21.00-24.00. Europea U NEW VORK 
No. Mtg. Rms 5 Capacity of Loree: 9 (60 
No. Banquet Rms. & Capacity of a yn 3 (50 


Group Meal Rates: Breakfast 2.25 : SULLIVAN COUNTY is America’s The business gets done... 
wear 3.50 h @ meeting and banquet rooms 
Charges a ‘ largest luxury resort area. More than accommodating up to 3000 people 
Net Exhibit Space: 63312 sa. ft m4 = 500 hotels to serve any size conven- © cramatic exhibit space 
Audio-Visual Aids: D. GH |. J Lees 4 3 @ Caucus rooms and lounges 
Sports Facilities: Gall jing. boat Tans tion. Tremendous choice of year @ TV and radio broadcast facilities 
Vay ‘round facilities and accommoda- @ all convention equipment and services 
27 tions to satisfy every particular need. everyone will have fun... 
FALLSBURG “nN ; ; @ luxurious air cond. accommodations 
a Only 1% hour drive from New York @ top-notch entertainment — 
T : a4 : : i Sask on exciting nite life 
he Pines a3 City via 4-lane divided super high © seaman dant Giniein, WD 
See Advertisement, Page 133 mm = =60way. Package plans and special streams and lakes 
hor th Fa 3, N 4 t ilable @ fabulous indoor and outdoor pools 
Manager ae rates availa @ all sports facilities. 
Convention Season A \ 
Largest Group Accommodated: 6X t/a 


a Settling sineation BE Write for Details ond Doress CONVENTION BUREAU 


“aaa. on 08.00 ee im SULLIVAN COUNTY HOTEL ASSOCIATION 


No. Mtg. Rms. . Capaci ty of Sousa 0 (750 e 


No. Banquet Rms. & Capacity of P targest: 3 (73 +5 184 BROADWAY, MONTICELLO, N.Y. @ Phone: MOnticello 724 


Group Meal Rates Breakfa 3 : PF 
Dinner rl ig PR So STs Of LES: Se gt a ger rs 
Liquor: Ye<. 1 7 \ 4% TA, ke r . & “e AS Fs es ee Ks $ Popk: &. 2»? Aa: ae 
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GROSSINGERS - 
Only 2 hours from New York, in the 
beautiful Catskill Mountains, you'll find B . _ 
a blending of natural beauty and 
man-made ingenuity . . . 1000 acres of " Gros: 
fabulous resort estate, providing (Phone 
America’s most versatile setting for Manag 
every type of Convention, Sales Meeting, one 
Training Seminar and Incentive-Plan — 
Holiday. In this pleasant country Air Co 
atmosphere you'll enjoy every modern — 
facility for the smooth functioning No. M 
of your convention; all the advantages ” 
of a captive audience, plus an — 
unequalled array of Sports, Social and Liquor 
Entertainment features. mt 
Net & 
The magnificent Indoor Pool 228 
and Health Club is the largest 16 ft 
in the resort world! a 344 
There’s the Championship 18-Hole : 
Golf Course; Tennis on all-weather 
courts; Private Riding Academy and 
Bridle Trails; Grossinger Lake for Sha 
Swimming, Boating, Fishing; Hunting — 
in season; Outdoor Artificial Skating io 
Rink open 7 months of the year; 10's 
Skiing and Tobogganing in Winter; oo” 
always Top-drawer Entertainment and Ba: 
Dancing nightly to 2 fine Orchestras. No 8. 
roup 
The gracious Dining Room — 
seats 1400 guests, to enjoy aoe 
Grossinger’s famed cuisine Net 
Audio 
There are 25 Meeting Rooms, to seat Spark 
from 10 to 1600 people . . . complete 
with latest ALTEC P. A. equipment, 
Movie and Slide Projectors and Large 
Screens, Tape Recording Facilities, etc. Johr 
Convention Hall seating 1600 has 55-56 | 
40’ x 20’ x 4’ Permanent Stage. Mana 
ales 
Conveniently reached from all directions oo 
over 6-lane super highways... and suit 
by private plane to Meal 
JENNIE GROSSINGER AIRPORT. Con 
A total of 25,000 square feet Ne. , 
of Exhibit Space . . . 12,500 on Chen 
this one floor! Chany 
Net 
floo 
Audic 
FOR COMPLETE DETAILS AND COLOR BROCHURE, atte 
WRITE OR CALL 
RICHARD B. BRAINE 
DIRECTOR OF SALES bes $ 
GROSSINGER’S OFFICE, 221 WEST 57TH ST. } tat 
NEW YORK 19, N. Y. Phone Circle 7-4965 . | Con 
ALL THE YEAR ‘ROUND! i i 
a \ (Phon 
pra Mana 
i= 
| Y | Large 
Ad > | le 
SODIAAAG LCD ALL SPORTS at ALL SEASONS || cial 
12.0 
iy oy 
(2,3 
Liquo 


ON GROSSINGER LAKE GROSSINGER, Cher 


SALES MEETINGS/Part I| SALES MANAGEMENT NO 


re) 
> 


NEW YORK Sill’ itis ear ween 
ies: olf, swimmi r ’ 

ti ved “oe "hs ceatieg. skiing volleyball FABULOUS SAGAMORE 

contin 

—_—— WHERE THE GOVERNORS 


GROSSINGER eitiie LAKE GEORGE CONFERENCE WAS HELD 


Bus Service: Intercity Transportation Co.—from MEETINGS 50 TO 500 
New York City Sagamore Hotel 
i +, Page 135 
. | & Country Club See Advertisement, 
Grossinger Hote bef Bolton Landing (Phone: NH 4-312!) 
See Advertisement, Page 134 Manager: James J. Feyko 
Phone: Liberty, N. Y. 960) Sales Manager: Henry M. McNamara 
M nager: Paul Grossinger Convention Season: May-Nov. 
Seles anager: Richard B. Braine Largest Group Accommodated: 400 (200 rooms) 
Convention Season: Sept Ju Air Conditioning: ouroae, and —— $ 
A modated: |,000 (525 rooms Convention Rates: ay, un., ept., ct.— 
—— wen 2 Single: 21.00; Double: 36.00; Suites: 20.00 
Air Conditioning: Bedrooms and banquet halls Jul., Aug.—Single: 24.00; Double: 40.00; Suites: ALL GUEST ROOMS 
Convention Rates: Single: 1|9.50-30.00; Double 25.00. American ARE AIR-CONDITIONED 
26.00-36.00; Suites: 54.00-110.00. American No. Mtg. Rms. & pagowy, of Largest: 6 (1,000) 
No. Mtg. Rms. & Capacity of Largest: 25 (1,600 No. Banquet Rms, & : pesty * saree: 5 Sy e 
: it yt es of Meal Rates: Breakfast: 2.00; Lunch: . 
No. = Rms. & Capacity of Larges Sronp Weal | et ee ONE OF THE OUTSTANDING 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.50 Liquor: Yes GOLF COURSES IN AMERICA 
Dinner: 5.50 Charges for Mtg. Rms.: None . 
Liquor: Yes Charges for Exhibit atk yn" ; P 
for Mtg. Rms.: None Net Exhibit Space: |!, sq. ft. on one Or 
a a for Exhibit Rms.: None ncludes some mtg. rms on ee ie MAY-JUNE - JULY - AUG. - SEPT. 
Net Exhibit Space: 25,000 sq. ft.; 12,500 sq. ft Audio-Visual Aids: A, B C, D, E, F, GH, | 
on one floor; includes mtg. rms i me ie a NEW BEAUTIFUL 
io-Visual Aids: Stage: 40 by 20 and 20 by Sports Facilities: Golf, swimming, boating, fish 
Meh. A.C, 6. H, i, Jot ng, shuffleboard HEALTH CLUB 
Sports Facilities: Golf swimming, tennis, riding 


fishing, boating »ftball, handba e skating BUILDING 
skiing, tobogganing LAKE LUZERNE HEATED OLYMPIC-SIZE SWIMMING POOL 


exer EAs "SRS NEC NE 
ING EQUIPMENT 
HIGH VIEW Hidden Valley Ranch 


» Page 135 
Sha-wan-ga Lodge See Advertisement, Pag ON BEAUTIFUL LAKE GEORGE 
ed : Phone: Luzernne 696-2131) 
Phone: WAlker 5-3120; winter no., HUnter 7-4347 Manager: Alan Mitcheltree 
Manager: Sam D . Sales Manager: Myrtle Micheltree 
> ~»~ Late ~~ 4 “50 Convention Season: May, June., Sept. & Oct 
Largest Group Accommodate a OV Largest Group Accommodated: 100 (50 rooms 
io suites, plus 40 rooms nearby ; "2 suites) P BOLTON LANDING, N.Y. 
Air Conditioning: 44 bedrooms and 2 banquet ha Air Conditioning: Some bedrooms N.Y. Office—1 r 
Convention Rates ngle: | 12.75-22.00; Doubl Convention Rates: Single: 12.00-16.00: Double Phone ia 
9.50-16.50; Suites: 14.25-24.75. American 24.00-32.00; Suites: 18.00-36,00. American 
No. Mtg. Rms. & Capacity of Largest: 8 (900 pe No, Mtg. Rms. & Capacity of Largest: 5 (120 NEW HIGH-SPEED ROADS 
No, Banquet Rms. & Capacity of Largest: 3 (750 No. Banquet Rms. & Capacity of Largest: 3 (120 
Group — Breakfast: 2.00; Lunch: 4.5 Group Meal Rates: Breakfast: 1.25; Lunch: 2.75 WILL BE COMPLETED 
Dinner: 5.5 Dinner 3.25 \ 
Liquor: Y« Liquor: Yes BY SPRING 1961 
Charges for Mtq. Rms None Charges for Mtg. Rms.: None 
Charges for Exhibit Rms. None Charges for Exhibit Rms.: None 
Net Exhibit Space: 5,000 sa. ft , Net Exhibit Space: 2,340 sq. ft. on one 


Audio-Visual Aids sge: 22 by 20 ft., A includes mtq. rr 


JK | Audio-Visual Aids: Stage: 16 by 10 ft., A, B, E 
Sports Facilities: Golf, swimming, + 49 4 deere aie ampede Yore 
Sports Facilities: Golf, swimming, tennis, riding 


5 Sate sit Reprcatatne, Wiliam ® wae Omen | Max Meetin’ to. 
Johnstown Treadway Inn i es 


See Advertisement, Page 5 
55-56 E. Main St. (Phone: 6-312!) , . LAKE PLACID 
Manager: Andrew 8. Murray Railroads WY 
Sales Manager: David F. Treadway Airlines: EAL 
Convention Season: Al! year 
Largest Group Accommodated: |50 (74 rooms. 4 AUDITORIUM EY 
suites) : 
Air Conditioning: Most bedrooms and banquet Olympic Arena N 
halls Ip 800 


Convention Rates ngle: 6.50-9.50: Double Mole Strest, | hr : vege an In The Heart 
8.00-12.50- Suit 14 5 - Manager: Stanley ) 
'2 Suites: 9.00-14.50 Of The Adirondacks 


Dar 


E Exhibit Areas: 20,000 sq. ft 


No. Mtg. Rms. & Capacity of Largest 6 (200 


: Free nventions served by Cham 
No. Banquet Rms. & Capacity of Largest: 6 (1/40 Rental nl omen nt in harce 
Liquor: Yes : © Unlimited , : 
Charges for Mtg. Rms.: 8.00-50.00 Ceiling Height: 55 ft. Conventions 


Charges for Exhibit Rms.: 8.00-50.00 


Phe Vv ilation: Natura 
Net Exhibit Space: 3.40 entilation: Na 


floor: includes mtg, rr a Seaman Gon Exhibit Hall: 18 ft Sales 
Audio-Visual Aids: | | "Se ee ee ee Meetings 
Sports Facilities: Golf, fishing, skiing, boating Columns: None 
Utilities: 110 & 220 A rent, DC current Conferences 
KIAMESHA LAKE Loading Facilities: Drive in unloading 
> ss Storage Areas: 10,000 sa. ft 
Bus Service: Shortline System: Intercity Transpor Mtg. Rms. & Capacity: Arena, 5,000; three rooms | / 
tation Co.—from New York ty Facilities for Food Functions: Caterer for ban 
quet #2000 
Concord Hotel Parking Facilities: Free parking Groups of 20 to 150 will find conducive 
See Advertisement, Page 136 Distance from Business District: quarters for conventions, meetings or 
(Phone: Monticello 1840 


conferences, plus personalized service 
ay eae hee + en and the wonderful free fun of the 
Convention Season: All year The H d East's finest dude ranch. Excellent 
Largest Group Accommodated 2.200 (1.000 e Homestea cuisine, full entertainment program, 


: s, 100 suites Phone: 73) ts. ridi 
Air Conditioning: 750 bedrooms and banquet isenmeers it. A, Reland sports, riding, heated pool, sun deck, 
halls encidien Reasiey Sekcdil boating. All inclusive rate $11-$14 per 
Convention Rates: Sing: 4.00-30.00: Double Largest Group Accommodated: 90 (50 ; : 3 person. Season: Spring: May, June; 
1 200-25.00 American f uites) Fall—Sept. Oct. Write, wire or phone 
0. Mtg. Rms. & Capacity of Largest: 15 (3,000 Air Conditioning: No f lete inf i 
i. panenet Rms. & Capacity of Largest: 6 Convention Rates: Single: 16.00; Double: 28.00 or complete intormation. 
\4, ) 


‘ e ar 
Liquor: Yes No. Mtg. Rms. & Capacity of Largest: 2 


caress ror aa ~~ None No. Banquet Rms. & Capacity of Largest: (120 HIDDEN VALLEY 
es for Ex it None r | + Br k st: 0 Lunch: 2.25 
Het GABA Spoce: 50,000 on” ft.: 30.000 ec. fr, MB Meal Rates: Breaktest: 2.00 Lake Luzerne, New York Tel.: 696-2131 


on one floor 


Liquor: Yes 
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INTRODUCING AMERICA’S LARGEST 


HOTEL EXHIBITION FACILITIES 


Here are over 41,550 square 
feet of unobstructed air condi- 
tioned floor space...an oversize 
elevated stage, 60’ by 60’, for 
display of vehicles, heavy equip- 
ment and product shows... at 
the famous Concord Hotel, 
where you get more work done 
while you have more fun! 


Here, too, your convention or 
meeting can also benefit from 
the Concord’s ‘‘drive-in”’ exhibi- 
tion space—exceeding 79,500 
square feet on one level, with 
unlimited floor load. 


All exhibit areas, exhibition 
halls and staging facilities are 
yours at no extra charge when 
your meeting is at the Concord 
Hotel. There are over 25 air- 
conditioned private meeting and 
exhibit rooms accommodating 
10 to 3,000 persons... dining 
room facilities for 2800 persons 

. . over 1000 twin bedrooms. 


Additional advantages of this 
American Plan hotel include: 


e« Golf on two courses 

¢ Health clubs for men and 

women 

Three orchestras 

All star entertainment 

Four private dining rooms... 

conventioneers dine together, 

to discuss and fraternize 

« 90 minutes from New York City 

e Nearby airport 

¢ Indoor and outdoor pools 

e« Year-round ice skating 

¢ All-weather sun bathing 

« 1000 bedrooms 

« 75 executive suites 

« Modern shops 

« Open all year round 

e Every facility to keep your 
men (and their wives) on the 
spot, available for meetings 


Yes, the Concord has the facili- 
ties and the manpower to help 
make your convention the 
greatest ever. We’ve had hun- 
dreds of the biggest and best— 
and they come back year after 


Audio-Visu. 
Sports Fac 
ng, ice: 


St. Mori 


3) Saranac 
Manager: 
Convention 
Largest Gi 
suites 
Air Condit 
Convention 
26.00-30.0 
No. Mtg. 
No. Banqui 
Group Me 
Dinner: 
Liquor: Ye 
Charges fo 
Charges fo 
Net Exhibit 
Audio-Visu: 
Sports Fac 


"g 
| Sales Repr 


THE ULTIMATE IN COMFORT. Deluxe 


air-conditioned master suites, each with | 


TV and two bathrooms, add pleasure and” 


relaxation to your convention. 


year. Here are just a few of 
recent clients: 


Air National Guard @ Gulf Oil# 
Allstate Insurance « Motorola TY 
¢« American Road Builders Assn.# 
DeJur-Amsco Corp. « Philco TY 
« Metropolitan Life Insurance Ca 
« National Lead Co. « Ford ¢ 
Mutual of Omaha « Westingho 
Electric Corp. e« National Th 
Owners Assn. « N.Y.S. Ki 

« N.Y.S. Wholesale Liquor Ass 


' 


For more information and new,| 
illustrated Convention Booklel, 
call, wire or write, Dept. S 


CONCORD 


HOTEL KIAMESHA LAKE, N.Y 
' Hi 

RAY PARKER, General Manage 
Jay Cohan, Director of Sales | wee 
New York City Convention Offic : 
REPE 


41 East 42nd St. * YUkon 6-591! 
or Call Monticello 1840 
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NEW YORK Whiteface Inn 
Lake Placid continued See Advertisement, Page 137 
Phone: 130 7 Sony 
Manager: F_ Burton F cher 
: None Sales Manager: Sidney A. Kirk : 
oo ta Mae ou. S r Convention Season: Late May, June J 
ee, Car! ol . late Aug., Sept., & early Oct 
Sports Facilities: swimming, te Largest Group Accommodated: 450 {main build ses 
ng, cottages, log lodges > = = 
& Air Conditioning: No S%se*®Zzoap= 
| Mirror Lake Inn Convention Rates: Sing 21.00; Double: 36.00 SEeSo s= = 
: Suites : 46.00-50.00. Americar 23-3 = 
| Lakeshore Cottages No. Mtg. Rms. & Capacity of Largest: 6 (450 fete 2aSs 
Drive (Phone: 1027 No. Banquet Rms. & Capacity of Largest 500 2esaaezo 
Lakeshore CM Wilott Liquor: Ye e.°s = S 
Nenee Reesens War & Sept.Je Charges for Mtg. Rms.: None is:> = 
bp Secup Accommodated 50 (75 Charges for Exhibit Rms.: None S= 3 
Larges ditioning: N Audio-Visual Aids: A.D. G H_ | sa ¢ 
Sonien Rates: Single 5.00-20.00; Double Sports Facilities: Golf, ‘sw 3, ter bow . 
” $ na huffleboard boating § 4 
5 Americar 3 iffleboard, b« 3, fishing 2 
A a & Capacity of Largest: 5 (50 Sales Representative: Robert F. Was = 
No. Banquet Rms. & Capacity of Largest 200 2 
Group Meal Rates: Breakfast: 1.00; Lunch: 1.5 : 


ime 2 one ony LOCH SHELDRAKE 


Charges for Mtg. Rms N 
Charges for Exhibit Rms.: None 


Brown’s Hotel 


Net Exhibit Space: 3,000 f x * 
ne floor: includes mtg f T ‘ 
Audio-Visual Aids: A > K Maneger A = 
Sports Facilities: Sw ng, i » Sales Manager: P Kaufma 
ee ree: PING F ' Convention Season: A Ma i 
Largest Group Accommodated: 750 0 
St. Moritz Hotel Air Conditioning: 200 | F the 
: Convention Rates: A . ; Sssegs 
3) Saranac Ave. (Phone: 40 No. Mtg. Rms. & Capacity of Largest: 4 (1.40 SOFSe 
| Manager: William E. Ra e No. Banquet Rms. & Capacity of Largest: 2 (9% ‘3 ess i 
} Convention Season: May & Sept.-Nov Liquor: Ye S§ass 4 
Largest Group Accommodated: | 5 4 Charges for Mtg. Rms.: Nons Ss: F6&.5_2 
f suites Charges for Exhibit Rms.: N 3: segs "sae 
Air Conditioning: N 7 Net Exhibit Space ’ z= ses 23 oe 
Convention Rates } 2.00-14.00; Double f . en 23 z22 
f 26.00-30.00: Suite 6.00-52.0 American Audio-Visual Aids 
No, Mtg. Rms. & Capacity of Largest: 3 (150 KL 
No, Banquet Rms. & Capacity of Largest: 2 250 Sports Facilities " 
| Group Meal Rates: Breakfast 5 nch: 2.5 ” f 
Dinner: 3.75 
Liquor: Yes 
Charges for Mtg. Rms.: N New Roxy Hotel 
Charges for Exhibit Rms.: N 
Net Exhibit Space: 800 t 
Audio-Visual Aids: A 8 K R c 
Sports Facilities: Tennis, shuffleboa wat sk Manager: M Moskow 
ng Sales Manager k 
Sales Representative erry V As ates Convention Season 


ed 
soc 4 
as 
~~ ~o 
2:2 
332 
3 
. 
2a 
eo — o~—=>w 
s ges: 
oe 
S S233 
— F > 
a c 
eo 
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CMM PIKE KK ADD 


A FEW | FACTS | ABOUT 


“ —“ WEIPRPACE INN 


IN THE ADIRONDACKS - ON LAKE PLACID - AT WHITEFACE, N.Y. 


ivy Buluueld uoljusauog 
9}9/dwWOd Opi] ay} 4O 


Adod 8844 & X17 


new, | 


WHEN AVAILABLE: Whiteface is open from mid May through mid October 
MANAGEMENT: F. Burton Fisher V.P. & Mng. Dir 

5910) REPRESENTATIVES: Write for Color Brochure Robert F. Warner, Inc. 
' Rockefeller Center, 630 Fifth Avenue 
| New York 20, JUdson 6-0333 “—— 


Dz ir 

mo x 

FACILITIES: 1,000-Acre Resort Estate. Accommodations for 450 R=0 

, Convention Hall seats 500: Dining Room 600; 6 other S52 

meeting rooms. Private 18-hole championship golf ate 

’ course, beautiful new club house Heated swimming ous 
¥ ! .<Y ~ Qo, 

NY pool and lake bathing. 4 new bowlins alleys, tennis, Sao 
,™! fishing and all other sports se 
HOW TO REACH: Overnight Pullman service via N. Y. Central from New 4 _ 

nage! York. Eastern Airlines to Placid-Sarana airport nearby eo 
“ 6-hour drive from New York a 
= 

< 
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NEW YORK 
Loch Sheldrake continued 


Largest Group Accommodated: 350 (180 rooms) 

Air Conditioning: 50% bedrooms; banquet halls 

Convention Rates: 12.00-20.00 per person 
American 

No, Mtg. Rms. & Capacity of Largest: 5 (600 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net 5,000 sq. ft 
includes some mtg. rms. 

Audio-Visual Aids: Stage: 40 by 30 ft.. H, |, J, 


xhibit Space: on one floor: 


K, L 
Sports Facilities: Golf, swimming, tennis volley- 
ball f 


shuffleboard, handball 


LONG BEACH 


Railroads: Long Island 


The Lido 
See Advertisement, Page 137 
Lido Beach (Phone: Long Beach: 
New York City: Regent 4-9000) 


2-400; 


Genera 


The Most Successful Meetings 
are Held at Magnificent 


MON'TAU K 


MANOR 


MONTAUK POINT * NEW YORK 


BUSINESS-WISE: In addition 
to modern exhibit and meeting 
facilities in the hotel itself, the 
Montauk Manor Theatre pro- 
vides a functional convention 
Auditorium seating up to 1,000 
people ...an adjacent display 
area of equal size... plus 
private executive meeting and 
sales rooms. 


PLEASURE-WISE: A vast ar- 
ray of happy diversions, all self- 
contained in Montauk Manor’s 
5,000 acres: 18-hole champion- 
ship golf course, Surf and Ca- 
bana Club with 150 foot pool, 
spacious beach, tennis courts, 
world’s finest fishing, skeets and 
many others. 

BUDGET-WISE: Surprisingly 
low European or American Plan 


Group Rates—including Free 
Golf. 


Larry Borsten, Manager 


Conventions up to 500 persons cor- 
dially invited throughout entire 
season: JUNE-JULY-AUGUST- 
SEPTEMBER. For complete details 
contact R. D. Waterman, Convention 
Manager at MUrray Hill 2-5197. 


138 


Sales Manager: Maurice Pfursich 
Convention Season: May, Jun., Sept. & Oct. 
Largest Group Accommodated: 600 (267 rooms, 


20 suites) 
Convention Rates: Single: 22.00-25.00: Double: 
34.00-38.00; Suites: 12.00 additional. American 
No. Mtg. Rms. & Capacity of Largest: |! (/,000) 
No. Banquet Rms. & Capacity of Largest: 6 


(1,000) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.00; 
Dinner: 6.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 20,000 sq. ft. 

Audio-Visual Aids: A, B, D, GH, K, L 

Sports Facilities: Golf, swimming, fishing, arch- 
ery, shuffleboard, water skiing 


MASSENA 


Railroads: N.Y.C. 
Airlines; CEN EAL 


Schine Inn 
See Advertisement, Page 139 

(Phone: Rockwell 9-244!) 

Manager: Stephen Wood 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!43 room 
3 suites 

Air Conditioning: 

Convention Rates: 
12.00-18.00: Suites: 

No. Mtg. Rooms- 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of Largest: 3 ( 

Group Meal Rates: Breakfast: 1.25: Lunch: 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Phibit Space: 4,000 sq. ft. on one floor; 
ncludes $ 

Audio-Visual Aids: C, GH, |, J, L 

Sports Facilities: Golf, fishing, skiing 


MONTAUK 


Long Island 


Bedrooms and banquet hal 
Single: 8.00-14.00: Double: 
28.00 minimum, European 


mtg. rm 


boating 


Railroads: 


Gurney’s Inn 


See Advertisement, Page 138 
Old Montack Highway (Phone: Montack 
8-2345) 
Manager: Nick Monte 
Sales Manager: Walter Preiss 
Convention Season: May, Jun., Sept. & Oct 
Largest Group Accommodated: |!00 (50 rooms, 4 
suites) 
Air Conditioning: 16 bedrooms and banquet halls 
Convention Rates: Single: 21.00; Double: 36.00 
American 
No. Mtg. Rms. & Capacity of Largest: 2 (200) 
No. Banquet Rms. & Capacity of Largest: 2 (!00) 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Net Exhibit Space: |,500 sq. ft. on one floor 
Audio-Visual Aids: H, |, J, K, L 
Sports Facilities: Golf, swimming, 
ing, riding, water skiing 


Point: 


fishing, sail 


Montauk Manor 


See Advertisement, Page 138 
(Phone: Montauk Point 8-2311) 


Manager: Nei! Fitzgerald 
Sales Manager: R. 


Convention Season: June 


Largest Group Accommodated: 350 (200 roo, 


6 suites available) 


Convention Rates: June and Sept.—Single: 24a 


Double: 38.00; Suites: 53.00; July and Sept. 
Single: 25.00; Double: 40.00; Suites: 5 
American. 


No. Mtg. Rms. & Capacity of Largest: 4 (575) 
No. Banquet Rms. & Capacity of Largest: 3 (@ 
Group Meal Rates: Breakfast: 2.00; Lunch; 3g 


Dinner: 6.50 
Liquor: Yes 


Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 


Audio-Visual Aids: A, D, | 


Sports Facilities: Golf, sailing, 
riding, tennis, fishing, softball 


MONTICELLO 


Harmony Country Club 


Anawana Lake (Phone: 
Manager: Joseph Regelson 


Convention Season: May, Jun. & Sept, 

Largest Group Accommodated: 400 (150 room 
30 bedrooms 
12.00-15.00 per person. Am: 


Air Conditioning: 
Convention Rates: 
ican 


No, Mtg. Rms. & Capacity of Largest: 3 (5 
No. Banquet Rms. & Capacity of Largest: | (% 


Liquor: Ye 


Charges for Mtg. Rms.: None 


Charges for Exhibit Rms.: None 

Net Exhibit Space: {000 sa. ft ncludes son 

Audio-Visual Aids: H. |, J, K, L 

Sports Facilities: Golf, swimming, boating ‘4 
ing 

Kutsher’s Country Club 

(Phone: Monticello 1930; N.Y.C. direct 
CH 3-6707 

Manager: Milton Kutsher 

Convention Season: Apr., May, Jun. Sept. &0 


Largest Group Accommodated: 600 (250 


50 suites 

Air Conditioning: 200 bedrooms and bang 
halls 

Convention Rates: |2.00-20.00 double weal 


American 


D. Waterman 


Monticello 71| 


to October 


swimming poe 


banquet halk 


No. Mtg. Rms. & Capacity of Largest: 5 (i 
No. Banquet Rms. & Capacity of Largest: 3 (7 


Liquor: Yes 
Charges for Mtg, Rms.: N 


one 


Charges for Exhibit Rms.: None 

Net Exhibit Space: 8,200 sq. ft.; 7,200 sq. # 
one floor; includes some mtg. rms 

Audio-Visual Aids: Stage: 28 by 18 ft. AE 
7.2 a, ee 

Sports Facilities: Golf, swimming, tennis, ride 
basebal!. basketball, shuffleboard, handba 


r= F 


custom-tailored meeting site for top level executives. 


i ON ls RNIN: SE PRET 7A TOLER, BETES NT LOLI I 
“It’s always a pleasure to entertain and accommodate executive meetings. . -_? 
you are geared for it.”—Nick Monte, Manager-Owner. 


@ Air-conditioned banquet and meeting room 


@ Superb cuisine 


@ Large exhibit area and PA system 
@ Exceptional personalized service 
@ Luxurious accommodations designed with you in mind 
@ For your pleasure: swimming, golf, tennis, riding, 

boating, water skiing, fishing 


@ Cocktail lounge 
@ Card rooms 


@ Specialized consultant in convention and meeting 


planning for your convenience. 


Ocean-front cottages and hostelry . . . combining all the charms of a gracious pe 


with all the comforts of tomorrow. 


Color brochure and tariff schedule on request. 


Gurney ‘ : ae 
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Montauk Point, L. 1. .Box 25M 


Montauk Point 


on one 
Audio-Vi: 


L 
Sports Fi 
ball, w 


Railroads 


Dellwe 


faces at S 


J 


WASHINGT 
MIAMI BE 


Pot 40 


wm 


250 
OCCupen 
;§ 
est: 3 (5 
D sa. f 
A 


| 
| 
| 


« Point #2 


GEMEN 


laurels Hote! & Country Club 


: Monticello 1492, New York 


, May, Jun., Sept., Oct 


S  — Accommodated: |,500 (500 rooms, 
it 
ar Cinditioning : Bedrooms and banquet halls 


ti Rates: Single: 20.00-35.00; Double: 
comm 30 00; Suites: 30.00 minimum. American 
No. Mtg. Rms. & Capacity of Largest: 25 (1,500) 
No, Banquet Rms. & Capacity of Largest: 4 (1,500) 


Group Meal Rates: Breakfast: 2.00; Lunch: 3.00 
Dinner: 6. 
iquor: ‘es 
| al for Mtg. Rms.: None 
es for Exhibit Rms.: None 
Net Exhibit Space: 40,000 sq. ft.; 10,500 + 
on one floor i ‘ 
Audio-Visual Aids: A, B, C.D, E.G, H, |, J, K 
ont Facilities: Golf, swimming, ter — 


ball, water skiing 


NEW CITY 


Railroads: NJ & NY 


Dellwood Conference Center 
See Advertisement, Page 139 


(Phone: NE 4-4626) 
Manager: Lee Wil's 
Convention Season: Al! year 


Largest Group Accommodated: 90 (50 rooms, 3 
suites) 

Air Conditioning : Bedrooms and banquet halls 

Convention Rates: Single: 25.00; Double: 40.00 


Suites: 50.00. American 
No. Mtg. Rms. & Capacity of Largest: 5 (300 
No, Banquet Rms. & Capacity of Largest: 4 (500 
Group Meal Rates: Breakfast: 2.50 50 
Dinner: 6.00 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: Stage: 14 by 8 ft. G H 


Lunch 


i,t 
Sports Facilities: Golf, swimming, tennis 


NEW WINDSOR 


Plum Point Hotel 


Route # IW (Phone: Newburgh: John 
Manager: Nelson Bernstein 
Convention Season: Sept.-Jun 


Largest Group Accommodated: 153 (57 rooms) 


Air Conditioning: No 
Convention Rates: Single: 


|-4270) 


10.00-15.00; Double: 


20.00-30.00. American 

No. Mtg. Rms. & Capacity of Largest: | (135) 

No. Banquet Rms. & Capacity of Largest: | (160) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg, Rms.: None 

Audio-Visual Aids: Stage: 20 by 10 ft., A, B, C, 
D,G, H, KL 


Sports ‘Facilities: Golf. swimming, tennis 


CONVENIENTLY 
LOCATED 


Only 45 minutes 
from New York City 


EXCELLENT 
FACILITIES 


Private function rooms to sult 
your needs. 


GOLF & TENNIS 
18 hole championship course, 
3 fast clay tennis courts, olym- 
pic size pool. 


AN IDEAL CONFERENCE CENTER 


CONFERENCES OF 20-100 PERSONS 


srdiall, 


Snspection ! 
| 
seciind 


dellwood country club 


new city, new york ° 


new city 4-4626 


For complete information call or write 


Mr. LEE WILLS, MANAGING DIRECTOR 
DELLWOOD CONFERENCE CENTER — NEW CITY, N.Y. 


It's the many PLUSES that make Schine Hotels so wonderfully 
different. Each Schine Hotel is so uniquely situated that they 
can offer a variety of relaxing facilities that add pleasure to 


‘THE PLUS THAT MAKES A MEETING REALLY SUCCESSFUL.. 


business. Of course, there’s always the world famous Schine 


IN UPPER NEW YORK STATE THERE ARE THREE ELEGANT SCHINE HOTELS 
READY TO SERVE YOUR EVERY NEED. 


THE SCHINE 
QUEENSBURY HOTEL 
and MOTOR INN 
Glens Falls, New York 


At the gateway to the Adirondacks. Com 
pletely modern, luxuriously appointed. 200 
air-conditioned rooms with radio and TV 
Meeting rooms 10 to 500. Justyminutes away 
from boating, fishing, golf or day and night 
races at Saratoga 


iu 


THE 
GIDEON PUTNAM HOTEL 


Saratoga Springs, New York 
Right on the famous sarateas, 20 Reservation. ..a 
picturesque convention resort hotel with modern 
meeting facilities. World ‘famous Saratoga Spa 
mineral baths Spa Golf Course . . day and 
night horse racing seven spacious meeting 
rooms will accommodate combined up to to 225 
persons a truly charming setting for conven- 
tions and meetings. OPEN YEAR 'ROUND 


LanternInn ¢ 


iggins Tavern «¢ 


Copper Kettle 


.1S ENJOYABLE RELAXATION 


cuisine . . . experienced Schine nationwide convention staff... . 
fully equipped function rooms 
accommodations available. 


and the finest modern 


THE SCHINE INN 
Massena, New York 


Northern New York's only modern Hote! open this 
year and specifically planned for successful meet- 
ings. Air-conditioned throughout . . . six function 
rooms with the most advanced facilities for 10 to 
340. Part of your agenda can be a trip to the 8th 
Wonder of the World . . . the St. Lawrence Seaway 
and Power Dam. Tremendous fishing . . . excellent 
swimming and boating on the great lake St. Lawrence. 


Contact your nearest Schine Hotel or Sales Office for information 


THE AMBASSADOR HOTEL and COCOANUT GROVE, Los Angeles, California 


TWE RONEY PLAZA, Miami Beach, Florida 


THE MCALLISTER HOTEL and EL CENTRO de las AMERICAS, Miami, Florida 
SCHINE AIRPORT HOTEL and MOTOR INN, Bradley Airfield, Connecticut 


TE SCHINE INN, at Massena, New York 
For your convenience reservations 


NEW YORK — MU 8-0110 
CHICAGO — AN 3-6222 
WASHINGTON, D.C. — DE 2-6118 


BOSTON 
MIAMI BEACH — JE 1-6011 


NOVEMBER 18, 1960 


SAN FRANCISCO — EX 2-4330 


Schine Hotel, or by phoning: 


— HA 6-4396 


& 
375 Park Avenue, New York City, MUrrayhill 8-0110 
120-24th St., Miami Beach, Florida, JE 1-6011 


HOTEL NORTHAMPTON and WIGGINS TAVERN, Northampton, Massachusette 
SCHINE QUEENSBURY HOTEL and MOTOR INN, Glens Falls, New York z 

T 
THE GULFSTREAM APARTMENTS and VILLAS, Miami Beach, Florida RN Ip» 


THE GIDEON PUTNAM HOTEL, Saratoga Springs, New York a WW a 
THE SCHINE INN, at Chicopee, Massachusetts = ZS = 
44), = 
may be made at any OFFICES % ai . > 
& 
nder * 
LOS ANGELES — DU 7-7011 a 


A DIVISION OF SCHINE ENTERPRISES 


Exhibit Areas: 301,160 sq. ft.; first floor—é4,401 Loading Facilities: Unioad directly on ¢ 
NEW YORK sq. ft.; Mezzanine—13,686; second floor—82,517 on ps wa from 80 ft. platform . —- 
sq, ft.; third floor—70,553 sq. ft.; fourth floor— Storage Areas: 30,000 sq. ft. 4 
H 70,003 sq. ft. No. Mtg. Rms. & Capacity: !8 (35-3,500) 
continued Rental Fees: First floor—$!8,000; second floor— Parking Facilities: 800 cars in garage 
$23,000; third floor—$i3,000; fourth floor—$i0 Distance from Business District: in us'ness dig 
000. loors combined—$6!,000. Two week pe trict 
CITY riod. Includes heat, air conditioning in sea 
NEW YORK son, storage space, elevator and escalator Madison Square Garden 
service. 
Railroads: B. & O.; J.C.; D.L. & W.; Erie; H. & Floor Load: First floor—300 Ibs per sq ft.; Mezza 307 W. 49th St. (Phone: COlumbus 5-6800) 
M.; L.V.; Ll; NJ. & N.Y. N.Y.C.; NY. NLA nine—150 Ibs. per sq. ft.; second floor—300 Ibs Manager: John A. Goldner ‘ 
Suri; Ws nxcnatinsteinaminntie per sq. ft.; third floor—200 Ibs per sq. ft.; Exhibit Areas: Exhibition Hall: 50,000 sq. f™ 
«ts ur — IDs. per sq, ft : ! r r R 
abate’ MAX AAL, BW, CAP, Cubano, DAL, cguthyfioge 19 Ib. pa Rental Fees" $1,000 per oy: 800 per 
EAL, MOH, NAL, NY ‘copter NEA, NWA Ventilation: Zone controlled air conditioning rental ts ; re 
FAA, TCA, Trans Caribbean, TWA. UAL P.A. System: Available on renta Floor Load: 125 Ibs. per sa. ft 
Dimensions, Opening to Exhibit Hall: Ramp to Ceiling Height: |4 {t 
CONVENTION BUREAU ist floor inner door 15’6” W by 1I7’6” H; Ventilation: Air cooled 
New York Convention & Visitors Bureau, Inc Mezzanine 15’ W by 7°” H; ramp to 2nd P.A. System: Has to be installed 
90 E. 42nd St. (17 floor, inner door 20’ W by 20’ H: 3rd floor: Dimensions, Opening to Exhibit Hall: 10 #. 
Royal W. Ryan, Executive Vice President 15’ W by 13/9” H;: 4th floor: 15° W by 7°9” H by 12 ft, high 
Elevators: Oe ye (33 people es 4 } women oe rive onto floor 
freight (75, Ibs.—largest: 48’ by 15’ by 15’) olumns: . centers 
AUDITORIUMS 5 escalators. Utilities : Far 4 ag = sage yg gas 
: | : No Loadin acilities: Drive onto floor 
New York Coliseum Sales ‘an kk sewer, AC cuest (2  Seeenee inept CRan. © 
Columbus Circle (Phone: Plaza 7-5000 phase), 208 v. (single phase), |!8 v. (60 cycles Mtg. mens. & Capacity: None 
Manager: Charles W. Strong steam. compressed air. Facilities for Food Functions: Created 


Parking Facilities: Adjacent to building 
Distance from Business District: in business 


trict 


New York Trade Show Building 
See Advertisement, Page 140 
500 Eighth Ave. (1) {Phone; LOneeees 
THE SHOWS ALL COME Srp oat ee 


18,000 sq. ft.; open booths aa 


4 floor of 200 sample room 


s ) 
Rental Fees: Meetings $500-$!,000; Exhibit : 

$1,000 
TO THE Floor Load: 150 Ibs. per sq. ft. } 
Ch Ventilation: Air-conditioned ‘3 
Ceiling Height: || ft. second floor; 8 ft. 6 
other floors | 

P.A. System: Yes 
TRADE SHOW || Sse 
100 ft 

Elevators: 6 passenger (20 people e 


Columns: |8 ft. I! ins. sq.) on second 
Utilities: |10 & 220 AC—3 phase current 


Loading Facilities: Freight elevator—9 by 
7'/> #t., 5. k 


0 apacity 


When an industry puts its best 
foot forward, they come to the 
New York Trade Show Building. 
It makes all the difference 

in the world. 


PRODUCT 
DEMONSTRATORS 


WILL MAKE YOUR DIS- 
PLAY AREA MORE EXCIT- 
ING ... HELP YOU BOOK 
MORE SALES. 


The country’s leading trade 
shows and conventions have 
been quick to recognize the 
obvious advantages and 
features of this outstanding 


show center: 
® ‘ ~~ ~— Wherever your convention or 
® the finest in exhibit facilities sales meeting is held there's a 
© the ultimate in service eer ey On \ 
@ the central location other temporary convention ‘ 
® the greatest economy ce Aol ig Rn als \ 
If you are interested in selling LOW HOURLY RATES. I 
more—more effectively, you'll OFFICES IN 200 CITIES é 
be sold on the merits of the 
New York Trade Show Building. ** 
For very complete information gout " t 
without obligation ~~ ( 
WRITE, PHONE or WIRE to: 
Mr. Duane W. Cariton, President 
NEW YORK TRADE SHOW BUILDING 
500 Eighth Avenue, corner 35th Street 
New York 1, N. Y. ¢ LOngacre 4-4100 
4000 Fine Hotel Rooms located nearby eal 
COMPLETELY AIR-CONDITIONED s¢ ve / 
’ : é 
" | » : manpower, inc. 
\i ° ef ¢ ee : Write for free booklet on our 
sar f C4 W e unique Convention Services 
° 826 N. Plankinton Ave. 
Milwaukee, Wisconsin . 
‘meersecececsesssscssesesett 
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ft, 
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ee 
‘| TWA puts wings on convention planning 


BOSTON: NEW YORK: ATLANTIC CITY - PHILADELPHIA - WASHINGTON 


The Atiantic seaboard offers everything for 
And TWA offers the finest 
way to fly there. With its superb Jets 


your convention 
and its 
. TWA serves 70 major 


cities from coast-to-coast in the United States 


magnificent Sky liners 
TWA offers every assistance, from selecting 


the site to round-trip transportation. TWA’s 


Convention Bureau specialists help vou to find 


° 


18, 1960 


the facilities best suited to make your meeting 
an outstanding success... -accommodations for 
large or small groups. .. relaxing recreation. 

For information about TWA’s Convention 
Planning and Transportation Service, call your 
nearest TWA office now. Or write today to the: 
TWA Convention Sales Manager, Trans World 
Airlines, 380 Madison Avenue, N. Y. 17, N. Y. 


FASTEST COAST-T0-COAST 


\\ 
—_: ss z —_ 2 


THE SUPERJET AIRLINE 


The only airline flying across the United States in 4 hrs. and 30 mins. 


*TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. 
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Plan your next 


CONFERENCE 
at this Distinguished Hotel 


BILTMORE 


| “ The Executive Hotel of New York" 
. 43rd Street at Madison Avenue 


Private elevator from Grand Central 


| @ Chcice of 26 air-conditioned 
| meeting rooms, for 10 to 1000. 
@ Staff of specialists in 

meeting arrangements. 


INFORMATION & RESERVATIONS 
Write or phone The Biltmore 

(MU 7-7000) or Service Representative 
Robert F. Warner, Inc. in New York, 
Boston, Washington, Chicago, Toronto; 
Glen W. Fawcett, Inc. in Dallas, 

S21 Diego, Los Angeles, Santa Barbara, 
San Francisco, Portland, Seattle. 


J il <a ell cet Dna 
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: Private elevator from Grand Central — 


SESE 


ihn ie i 


NEW YORK 
New York City continued 


Storage Areas: 5,000 sq. ft. in basement 

Mtg. Rms. & Capacity: 200 (1!0-!,500) 

Parking Facilities: Garage nearby 

Distance from Business District: 
trict 


In business dis- 


7 1st Infantry Regiment Armory 


34th & Park Ave. (Phone: MU 5-771) 

Manager: Col, Donald Sherman 

Exhibit Areas: 40,000 sq. ft. ; 

Rental Fees: $1,000 per day; include no services 

Floor Load: Unlimited 

Ventilation: Windows 

Ceiling Height: 100 ft.; 9 ft. under balcony 

P.A. System: Available on rental 

Dimensions, Opening to Exhibit Hall: 
by 10 ft. wide 

Elevators: None 

Columns: None 

Utilities: AC current single and 3 phase, 60 cycle 

Storage Areas: None 

Facilities for Food Functions: 


10 ft. high 


Restaurant seating 


300 

Parking Facilities: 2 garages within block; 3 
lots within 2 blocks 

Distance from Business District: In business dis 
trict 


Hotel Astor Manhattan 
See Advertisement, Page 142 

44-45th Streets at 8th Ave. (Phone: JUdson 2-0300) 
Manager: Frank W. Kridel 
Sales Manager: William H. Hutchinson 
Convention Season: Al! year 
Largest Group Accommodated: 

rooms, 25 suites 


1,800 (1,400 


Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 10.00-14.00; Double 
14.00-18.50. European 


No. Mtg. Rms. & Capacity of Largest: 10 (500 

No. Banquet Rms. & Capacity of Largest: |0 (450 

Group Meal Rates: Breakfast: 3.00: Lunch: 4.00 
Dinner: 6.00 

Liquor: Yes 

Net Exhibit Space: 4,000 sq. ft. 
includes mtg. rms 


Audio-Visual Aids: DH, |, J, L 


on one floor 


. (1,000) 
Barbizon-Plaza Hotel sodas 
See Adverrisement, Page 143 - Yes 
106 Central Park, S. (Phone: Circle 7-7000; tele } Net Exhibit 
graph: QGB) iadudes ‘ 
Manager: David S. Racusin ) Audio-Visua: 
Sales Manager: Charles D. Erickson 
Convention Season: Al! year Commod 


Largest Group Accommodated: 1,800 (800 room; 
35 suites) See 
Air Conditioning: Bedrooms and banquet halls} and St. & | 


Convention Rates: Single: 11.00-15.00; Double: 2 C 
16,00-24.00; Suites: 35.00-40.00 European sues Manag 
No. Mtg. Rms. & Capacity of Largest: 24 ( Convention | 
No. Banquet Rms. & Capacity of Largest: 3 | Largest Gro 
Group Meal Rates: Breakfast: 2.50; Lunch: § suites 
Dinner: 6.00 Air Condit: 
Liquor: Yes halls 
Net Exhibit Space: 17,000 sq. ft., 7,000 sq. ft, o # Convention 
one floor; includes mtg. rms. 14,00-23.00 
Audio-Visual Aids: H, | J, L No, Mtg. Re 
Sales Representative: Sumner A. Baye, Inc., Wi PNo, Banque 
liam P, Wolf Organization (2,460) 
Liquor: Yes 
Belmont Plaza 
——— 


48th at Lexington Ave. (Phone: PL 5-1200) 

Manager: C. E. Villaverde 

Sales Manager: T. J. Capwe!! 

Convention Season: Al! year 

Air Conditioning: Bedrooms and banquet 

Convention Rates: Single: 8.50-16.00; 
14.00-19.00: Suites: 30.00-85.00; Twin: 16.00) 
European 

No. Mtg. Rms. & Capacity of Largest: 8 

No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: 3.50; Lunch; 
Dinner: 5.50 

Liquor: Yes 

Audio-Visual Aids: H, |, J. L 


Hotel Biltmore 
See Advertisement, Page 142 


43rd & Madison Ave. (Phone: MU 7-7000) 
Manager: Thomas Kane 
Sales Manager: Xavier S. Lividini 


Convention Season: Al! year 

Largest Group Accommodafed: |,200 (400 
50 suites) 

Air Conditioning: Bedrooms and banquet 

Convention Rates: Single: 8.00-20.00; 
12.50-25.00: Suites: 45.00-100.00. European 

No. Mtg. Rms. & Capacity of Largest: 35 (ff 


HOTEL MANHATTAN 
44th to 45th Sts. at Eighth Ave. 
JUdson 2-0300 
New York’s newest hotel. 10 
luxurious meeting rooms for 
10 to 500 people. 1400 air 


For Successful Meetings 


TWO GREAT HOTELS ON TIMES SQUA 


Now under one management, the famous Hotel Astor and New 
York’s newest, Hotel Manhattan, offer the most flexible meeting 
facilities in this capital city of conventionland. Each is fully 
equipped—and teamed up as a combined convention headquarters, 


they offer facilities unmatched anywhere. Air conditioning, su: 
perb staffs, comfortable guest rooms, modern equipment, 
restaurants, and ideal location, combine to make the Astor and 
the Manhattan wonderful choices for. your next meeting. 


HOTEL ASTOR 
44th to 45th Sts. on Broadway 
JUdson 6-3000 
21 meeting rooms, for 15 to 
3000 people. Includes the 
largest ballroom in New 


conditioned rooms, each York. 750 air conditioned of adja 
with radio and TV. Excellent rooms, each with radio and |rooms, 
garage facilities. television. Barbize 
ir-conc 
ll roon 
nd Bre 
HOTEL ep aw 
NEW YORK 
ZECKENDORF HOTELS * FRANK W. KRIDEL © EXECUTIVE VICE PRESIDENT AND GENERAL MANAGH 

N 
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Banquet Rms. & Capacity of Largest: 35 Net Exhibit Space: 2/,398 sq. ft.; 12,240 sq. tt 
Ne. 00) on one floor; includes mtg. rms. 
Nea tes: Breakfast: 3.00; Lunch: 4.50 Audio-Visual Aids: H, |, J, L c 
Group Metl eee ‘ Sales Representative: Leonard Hicks, Jr. & 
Liquor: Yor ne, 90600 ‘ Associates 
hibit Space: sq. ft. on one floor; 
tale | Mt les mtg. ms Hotel Edi MAGNIFICENT NEW WINDSOR BALLROOM 
neal Aids: A, B, C, D, H, |, J, | ote! Edison 
uae W SE eee See Advertisement, Page 144 lew York's first new r ballroor 
’ 228 W. 47th St. (Phone: Circle 6-5000) nm 20 art rt 
r Commodore Hotel Manager: Joseph_J. Van ped . Kit , 
~— See Advertisement, Page 143 Sales Manager: Charles W. Tierney 
j Phone: MUrray Hill 6-600C Convention Season: Al! year 
' nally} 42nd St. s aoe te pee ~— Par Air Conditioning: Bedrooms and banquet halls 
te Managjanaget : Charles E. Quain Convention Rates: Single: 9.50-13.00; Double: 
(51H Comontion Season: All voor» san coms, 160 No Mtg, Ring & Capecity of Largest 25 (950 FAMOUS GRAND BALLROOM 
: (266) Largest roup ee No. Banquet Rms, & Capacity of Largest: 25 (750) 
50 ai’ Gonditioning: Most bedrooms and banquet Croup West Rates: Sreskian: 1.80; Lunch: 3.50 Floor seating capacity of 1500 — 
, haus : Single 700-17.00: Double Liquor: Yes New York's largest. 
aif Convention, Raters: 21°00-52.00 European Charges for Exhibit Rms.: 2.00 per running ft ° 
6, Rms. & Capacity of Largest: 24 (3,100 basis 
Wi - Sonenet Rms. & Capacity of Largest: 24 Net Exhibit Space: |6,956 sq. ft., 6,165 sa. ft. on 
* Ik 2440) one floor; includes mtg rms. 
Liquor: Yes Audio-Visual Aids: 0, H. I, J. L 2 OTHER BEAUTIFUL BALLROOMS 
Fact - stac f Can he 
—_—— ae 


Man on the move! Grand Ballr 
> 


MANY PRIVATE SUITES 


Ideal for small meetings, 
luncheons and dinners. 


COMFORTABLE AIR CONDITIONING 


pu 


2000 MODERN GUEST ROOMS & SUITES 


All outside with radio and 
private bath; most with TV and 
air conditioning. 


ALL TRANSPORTATION AT DOOR 


Ra } Air 


(WR OWN 550 SEAT THEATER RIGHT IN THE HOTEL | Stzzot™ci% rte 


“deal!” says Bernard T. Parker, Director of Sales Personnel and Training, The Re- | °" S'ect Subway to Freedomland. 
search Institute of America, Inc., Chairman of the Publicity and Public Relations Com- 
wey mittee of the National Society of Sales Training Executives, and member of the Educa- | MUSSER SSCRUEL IES 
ition Committee of the Sales Executives Club of New York. ine food at reasonable pr 
510 Yes, the Barbizon-Plaza’s 550 seat theater is just perfect for every oe | 
; the 
New |JPe of sales meeting and convention. There are 7,000 square feet 
sned Of adjacent exhibit space and 20 air-conditioned, smaller meeting 
and jrooms, plus closed circuit television. And you really live at the ae See eee 
Barbizon-Plaza! Delicious French and American cuisine, 100% fresh wren me att 8 
i-conditioning with individual thermostatic control in every room. 
llrooms have private bath, radio. TV. Central Park is at your door... 
and Broadway, Fifth Avenue, Radio City and the Coliseum are just a 
istep away. “‘See what | mean? Ideal!” 


' 


. i Write to Director of Sales for illustrated brochure. 


* a Sede hae 
BARBIZON-PLAZA | =matnimiae 


106 Central Park South at 6th Avenue overlooking Central Park 


ANAGH 
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FLY 
UNITED 
JETS TO 

NEW YORK 


Jet Service from 
14 U.S. Cities 


For reservations, see your 
Travel Agent or call 
United Air Lines. 


THE EXTRA CARE LINE 


UNITED 


@ 


\ 


Announcing 
yw Opening f th 


DIPLOMAT ROOM 


opecilically designed to accom 


late your next 


BOARD OF DIRECTOR MEETINGS 
REGIONAL CONFERENCES 
SALES MEETINGS 

TRAINING SEMINARS 


beaulluly Apr 


ointed facilities for 
75 persons 


HOTEL 


ON MADISON AVE. 


7 MA N AVEN 


YORK 16. N. Y. 


NEW 
MURRAY HiLt 6-0300 


Located in the exclusive Murray Hill section 
All rooms air conditioned and with television 


NEW YORK 
New York City continued 


Essex House 


See Advertisement, Page 144 
160 Central Park, S. (Phone: Circle 7-0300 
Manager: Vincent J. Coyle 
Sales Manager: George W. Frees 
Convention Season: Al! year 
Largest Group Accommodated: 300 
Air Conditioning: Many bedrooms and 

halls 


banquet 


Convention Rates: Single: 1!7.00-24.00; Double: 
19.00-26.00. European 

No. Mtg. Rms. & Capacity of ry gh 5 (600 

Group Meal Rates: Breakfast: 4.25; nch: 4.27 
Dinner: 8.00 

Liquor: Yes 

Net Exhibit Space: 9,000 sq. ft.; 5,700 sq. ft, on 
one floor; includes mtg. rms 

Audio-Visual Aids: St age: 45 by 14 ft., H, I, J, L 


Sales Representative: Ut Internationa 


Hotel Executive 
See Advertisement, Page 144 


Madison Ave. & 37th St. (Phone: JUdson 2-3780 


Manager: Lester Rosenfield 

Sales Manager: C. Charles 

Convention Season: Al! year 

Largest Group Accommodated: 300 ((50 r0otm 
20 suites) 

Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 12.50: Double: 15.3 
18.50: Suites: 21.00 minimum. European 
No. Mtg. Rms. & Capacity ‘of Largest: | (75) 
No. a ng Rms. & Capacity of Largest: | [7 

Liquor: Yes 
Sales Representative: Sumner Baye 


Gotham Hotel 
See Advertisement, Page 144 
Sth Ave. at 55th St. © 7-2200: tele 
graph: N.Y. 1-309!) 
Manager: Patrick Murphy 
Sales Manager: Joseph F. 
Convention Season: Al! vea 
Largest Group Aescuieendabed: 
30 suites) 
Air Conditioning: Bedrooms and banquet hah 
Convention Rates: Single: 16.00-19.00; Double 
20.00-27.00; Suites: 35.00-44.00. European 


(Phone: Clr 
Fier ron 


200 (385 room 


——$———_ 


OVERHEARD ON FIFTH AVENUE; 


Write for brochure or 


THE GOTHAM 


is my kind of hotel... 
for sales meetings!” 


5 individually decorated meeting 
rooms... fully air conditioned... 
absolute privacy .. . every bit 

as functional as they are elegant..,, 


ideal for groups up to 250. 


Conferences, sales or board 
meetings at The Gotham always 
bring favorable returns. 


call; Sales Department 


THE Go rHAae 


Fifth Avenue at 55th Street 


EVELYN SHA 


* New York 19 + Ci 7-2200 


(Heap () Poti 


RP, PRESIDENT 


Executives 
ideal facilities for 


Sales Meetings 
Conventions 
Incentives 


Consider the 
and magnifi 
where, sensib 


Manhattan. 
Accommodations 


For Reservations call Mr. Charles Tierney Circle 6-5000 


A Personalized Hotel in the Heart 
Theatre District and Radio Cit 


New York's Newest... 


the Edison’s newly decorated 
Halls. No finer facilities any- 


veniently located in midtown 


HOTEL 


46th to 47th Sts 
advantages of 


) Just West of Bw 
Milton J, Kramer, Pres. 


cent Banquet 


le prices...con- 


for 20 te 1000 


p]—--senteeennnan 
= ss onan sssasee 


sf the 


* AIR-CON 


1000 ROOMS « TV 


Gover! 


jist & Tt 
NY 1-3; 


one flo« 


Sports 
Sales Reg 


in NI! 
YOU 
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Rms. & Capacity of Largest: 4 (200 
> le Rms. & Capacity of Largest: 4 (175 
Group Meal Rates: Breakfast: 3.50; Lunch: 5.00 
Dinner: 6 
ar » Yes Se = 
hadio-Visual Aids: A, 8, C, DO, & FF, SG. H; 1 
JK L 


fom Governor Clinton Hotel 


halls jist & 7th Avenue (Phone: PE 6-340C 
> 1S NY !-3202) 
, | Manager: Victor J. Giles 
| (75) | Sales Manager : Jack Syre 
: | 09% Convention Season: Al! yea us 
Largest Group Accommodated 400 
30 suites) . 
Air Conditioning: 4600 bed — aad te 
halls a 
Convention Rates: Single: 9.00-12.00 
} 2.00-19.00 : . %: 
00 No. Mtg. Rms. & Capacity of Largest: 400 
*) No. Banquet Rms. & Capacity of Largest: 
a wy 1 an 
Group Meal Rates: Breakfast 3.90: Lur 4.0 
Dinner : 


m™ | Liquor: Yes P 
om Char es for Mtg. Rms.: 20.00-|50.00 
set halkt Net Exhibit Space: 10,012 sq. ft.; 5,916 
Doube one floor; includes mtg 
n Audio-Visual Aids: D, H 


——— 
| Henry Hudson Hotel 
E: ' See Advertisement, Page 145 
363 W. 57th St. (Phone Slumbus 5-6100; 
| Halfmooner, N.Y.; teletype: N.Y. 1-1532 
Manager: A. F. Koenig 
Mi | Sales Manager: Micha A 
Convention Season: Al! year : 
Largest Group Accommodated: 3,000 
50 suites 


Air Conditioning: Bedrooms and banquet ha 

Convention Rates: Single: 7.00-10.00: Double 
11,00-18.00: Suites: 20.00-60.00. European 

No, Mtg. Rms. & Capacity of Largest: |! (1,000 

No, Banquet Rms. & Capacity of Largest: 


ng Group Meal Rates: Breakfast: 2.75; Lunch: 4.00; 
Dinner: 5 

eee Liquor: Yes , 
Net Exhibit Space: 20,000 sq. ft 1.500 sq. ft. on 
one floor; includes some mtg. rr 


Audio-Visual Aids: Stage: 27 by !9 ft., H J 
Sports Facilities: Sw mming _ 
At oi Sales Representative: Utell Organization 


in NEW YORK CITY 


YOUR GROUP! 
| GETS 


— 


DTT 
tid dit 


WHEN YOU 
MEET AT THE 


Monger Vondoeblt 


Service plus superb meeting-room 
facilities insure the success of 
your meeting. Every detail is per- 
fectly handled by an experienced 
helpful staff. Air-conditioned ban- 
quet facilities for up to 350 people 
—with efficient Manger service at 
every step! 


For complete details, contact Walter A. Henkel, Gen. 
Mgr. The Manger Vanderbilt, Park Ave. at 34th St. 
N.Y.C. Phone: MU 3-4000, Teletype: N.Y. 1-3265. 


300 rooms, 100% air-conditioned. E. James Holman, 


+ 6th Ave. at 58th Street. Phone: CO 5-2100, 
Teletype: N.Y, 1-3265 


-CONI 


eMENT NOVEMBER 18, 1960 


IBM | EASTERN .;*:', 


A . 
2°, Inco Nickel 


Honored by great organizations of America... 


For Service 
Beyond the Call 
Re. of Duty 


*>@ Personalized attention: Your first contact at Henry Hudson 
becomes your group's very own aide de camp, to guide you through 
your stay at the Henry Hudson, to take care of everything. 


e Choice location—steps from the Coliseum, a short walk 
to Times Square, Radio City. 


e Complete Facilities for groups of 10—1,000, with largest 
banquet-meeting space of any hotel in the Coliseum zone. 


@ 1200 choice guest rooms: your group can stay together when 
you hold your function at the Henry, Hudson. 


HENRY HUDSON 


COLUMBUS 5-6100 


353 West 57th Street, 
New York City 
See 


Available to our guests: The 
newest, most modern Vic Tanny's 
Private Gym and Health Club. 
Swimming pool, men's and 
women's gymnasiums, steam 
rooms, massage facilities all lo- 
cated on premises. For details 
and special group rates, direct in- 
quiries to: Mr. Frank W. Berkman. 


NEW YORK Liquor: Yes 
t Charges for Mtg. Rms.: 25.00-40.00 
New York City continued Net Exhibit Space: 7,000 %. ft.; 5,000 sq. ft. on 
one floor; includes mtg. 
Audio-Visual Aids: Stage: "5 by 20 ft., G. H, |, 
J, 


Lexington Hotel 
Si! Lexington Ave. (Phone: PL 5-4400: teletype: 


N.Y. 1-380!) i 
Manager: Louis D'Annucci Manger Vanderbilt 
Sales Manager: Peter Mellon See Advertisement, Page 145 
Convention Season: Al) vear 34th St. at Park Ave. (Phone: MU 3.4000) 
Largest Group Accommodated: 600 (300 rooms, Manager: Walter Henke 
30 suites) Sales Manager: Virginia Bush 
Air Conditioning: Bedrooms and banquet halls Convention Season: Ai! year 
Convention Rates: Single: 12.25 minimum: Dou Largest Group Accommodated: 450 (200 rooms, 
ble: 16.25 minimum; Suites: 28.50 minimum. 25 suites) 
Jul. & Aug.—Single: 10.50: Double 14.50; Air Conditioning: 80% bedrooms and banquet 
Suites: 25.00 Pe halls 
No. Mtg. Rms. £ espa of Largest: 7 (325 Convention Rates: Single: 8.50-2!.50; Double: 
No. Banquet ay pacity of Largest: 7 (325 13.50-21.50; Suites: 27.50-50.50. European 
Group Meai Seles reakfast: 3.00; Lunch: 4.50; No. Mtg. Rms. & Capacity of Largest: 6 (400 
Dinner: 5.00 No. Banquet Rms. & Capacity of Largest: 5 (350 


SHERATON 


the proudest name in HOTELS 


IN NEW YORK CITY 


THE PARK-SHERATON: Midtown Manhattan, overlooking Central 
Park. Beautiful Grand Ballroom accommodates 900 for meetings 
and banquets. Many other function rooms accommodating from 25 
to 250 persons. Air-conditioned. 


1600 rooms from $8.00 Thomas C. Deveau, General Manager 


THE SHERATON-ATLANTIC: (Formerly the Sheraton-McAlpin) 
34th Street & Broadway. Completely modernized. 21” television 
and radio in every room. 1100 air-conditioned rooms. 15 banquet 
and meeting rooms accommodating 20 to 500 persons. Please write 
for convention brochure. 


1500 rooms from $7.50 L. G. Seible, General Manager 


Sheraton Hotels in the U.S.A., in Hawaii and Canada 
EAST Providence MIDWEST Akron SOUTH Los Angeles Toronto 
New York Springfield Chicago indianapolis Louisville Pasadena Niagara Falls 
Boston Albany Detroit French Lick, Ind. Dallas Portland Hamilton 
Washington Rochester Cleveland Rapid City New Orleans HAWAII OVERSEAS 
Pittsburgh Buffalo Cincinnati Sioux City Mobile Honolulu Tel Aviv, Israel 
Baltimore Syracuse St. Louis Sioux Falls west CANADA [opens March 
Philadelphia Binghamton Omaha Cedar Rapids San Francisco Montreal 1961) 
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Group Meal Rates: Breakfast: 3.50; Lunch: 4,9. 

inner: 5.00 7 

Liquor: Yes 

Charges for Mtg. Rms.: 15.00 minimum 

Charges for Exhibit Rms.: 15.00 minimum 

Net —_— Space: 10,593 sq. ft.; 6,656 sq. ft, on 
one 

Andio-Viowal Aids: a 5 8 


Hotel New Yorker 


Sth pve. & 3th St. (Phone: LO 3-1000; teletype: 
NY |-1384) : 

Manager: Douglas Shaffer 

Sales Manager: John A. Potter 

Convention Season: Al! year 

Largest Group Accommodated : 3,000 (| 500 rooms, 
50 suites) 

Air Conditioning: Dasreome and banquet halls 

Convention Rates: Single: 8.00-14.00; Double: 
11,00-18.00; Suites: 35.00 minimum. European 

No. Mtg. Rms, & os of Largest: 15 (1,000) 

No. Banquet Rms. & Capacity of Largest: |5 (859) 

Group Meal Rates: Breakfast: 2.75; Lunch: 3,75: 
Dinner: 5 

Liquor: Yes 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Rms.: 20% of gross income 

Net Exhibit Space: 20,000 sq. ft.; includes mtg, 


rms. 

Audio-Visual Aids: G, H, |, J, L 

Sales Representative: Winslow Chesley & Associ. 
ates 


Park-Sheraton Hotel 
See Advertisement, Page 146 


Séth & 7th Ave. (Phone: Circle 7-8000) 

Manager: Thomas Deveau 

Sales Manager: James J. Flanagan 

Convention Season: Al! year 

Largest Group Accommodated: 600 rooms, % 
suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 9%.00-15.00; Double: 
13.00-19.00; Suites: 25.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (1,300) 

No. Banquet Rms. & Capacity of Largest: (9 


| ,000 
Group Meal Rates: Breakfast: 3.50; Lunch: 4.50 
Dinner: 5.50 


Liquor: Yes 
Audio-Visual Aids: Stage: 32 by (8 ft. G HI 
Jy & 


INVITATION 


to the 
new 


WM 


The sophisticated modern decor @ 
this elegantly dramatic ballroom lents 
itself perfectly to notable social, but 
ness and state occasions up to l®# 
persons. For further information, @ 
Mr. Ferrer Rama, Catering Manage 


Hote Liovre 


TEmpleton 8-8000 
FIFTH AVENUE AND 6ist STR 


re =~ 


ment 
Freec 
diffe: 
and f 
costu 
cated 
enter 
offers 
scope 


SIX R 
and r 
space 
lunch 


CONV 
by su 
chart 
Gray 


1961 
For ¢ 
lists a 
tact G 
2800 E 


Copyright 


NOVE 


ake your New York Convention 
an entertainment success 


with special group tours to 


WORLD’S LARGEST ENTERTAINMENT CENTER 


alls A fabulous day of entertain- 
ubdie ° . 
ment awaits your conventioneers at 


t: 0 § Freedomland. Dozens of new and 
4% | different rides, scores of exhibits 
H and free attractions, hundreds of 
costumed employees are all dedi- 
—— | cated to your enjoyment. No other 
entertainment center in America 
offers such pagentry, panorama and 
scope of appeal. 


One of Freedomland’s two sternwheel ships plying the Great Lakes. 


SIX RESTAURANTS, 13 snack bars In the background, an iron horse making its circuit around the grounds. 
and refreshment stands. Reserved 
space available or special box 


N ' lunches on request. 


| CONVENIENT TRANSPORTATION 
by subway, bus or car. Special 
chartered trips available through 


Vb, Gray Line and others. 


| 1961 SEASON OPENS APRIL 29th. 


| For complete information, price 
lists and descriptive material, con- 
Yi tact Group Sales, Freedomland, Inc., 


2800 Baychester Ave., Bronx 69, N.Y. 


i 


decor @ : : as 

om lends , fd : I 1 peee 

ial, bus A view of the ghost town along the river route of the Northwest 
to 10y Passage Ride. Travelers get a glimpse of wild life, Indian towns, and 
ion run the gauntlet of Indian cross-fire. 


Copyright 1960, Freedomland, Inc 


Don’t miss FREEDOMLAND...world’s largest entertainment center 


NOVEMBER 


18, 1960 


Ratniiaensaasl 


‘ 


Nothing Tops 


$T. MORITZ 


ON- THE - PARK 


PERFORMANCE, 
NOT PROMISES 


Talk? We leave that to you 

at meetings, luncheons, | 
banquets, receptions. Action 

is our platform.. 
deliver with newly redecorated, 
perfectly private function 
rooms, arranged to your 
requirements. Accommoda- 
tions for 10.. 
cuisine lives up to its famed 
| reputation. The service does 


ae N 


THE 


.and we 


-_ 


_or 350. Our | 


visiting dignitaries proud. 
We'll even give you the sky, 

as a fitting backdrop to | 
meetings in the Sky Garden 
Roof and Terrace Penthouse, 
high atop the St. Moritz. 


How fore. only Tealy 
ComlinenTAl hotel 


50 Central Park South 
ew York - PLaza 5-5800 
Nancy B. Zabel 
Director of Sales 


NEW YORK 
New York City continued 


The Plaza 

59th St. & Sth Ave. (Phone: Plaza 9-3000: tele 
graph: N.Y. 1-1466) 

Manager: Neal! Lang 

Sales Manager: William T. Hunzingar 


Convention Season: Al! year 

Largest Group Accommodated: 600 (250 rooms 
50 suites) 

Air Conditioning: Bedrooms and banquet halls 


Convention Rates: Single: 12.00-26.00: Twins: 
26.00-32.00; Suites: 42.00-75.00. European 

No. Mtg. Rms. & Capacity of Largest: 9? {99 

No. pest Rms. & Capacity of Largest: 9 (800) 

Group Meal nen Breakfast: 3.50; Lunch: 5.00; 
Dinner: 

Liquor: Yer 

Net Exhibit Space: aw sq. ft. on one floor 


Audio-Visual Aids: 
Sales ieerasiotnes 


iJ.L 


Robert F. Warner, Inc 


Key to Code 
Audio-Visual Aids 
Available in Hotels 


A—1l6émm sound projector; B—4'' x 4°' 
slide projector; C—2'' x 2"* slide pro- 
jector; D—stage; E-overhead projector; 
F — opaque projector; G — projection 
screen; H—portable mikes; I—PA sys- 
tem; J—spotlights; K—tape recorder; 
L—easels. 


Hotel Roosevelt 
45th St. & Madison Ave. 


(Phone: 6-9200) 
Manager: John G. Horsman 


Sales Manager: Larry A. Sorrences 

Convention Season: Al! yea 

Largest Group accommodated : 1,200 (700 rooms 
50 suites) 


Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 9.00-20.50; Doubie. 
18.50-25.50. European 

No, Mtg. Rms. & Capacity of Largest: 24 (| fF) 


No. Banquet Rms. & Capacity of Larges}: 4 
(1,000) 

Group Meal Rates: Breakfast: 3.00; Lunch: 5 
Dinner: 7 

Liquor: Yes 

Net Exhibit Space: 5,000 s 


3q. ft. on one floor 
Audio-Visual Aids: D. G, H, |, J, K, L 


St. Moritz On-The-Park 
See Advertisement, Page 148 


(Phone: 


50 Central Park, S. Plaza 5-5800: tele 
type: NY 1|-3646) 

Manager: John Mados 

Sales Manager: Nancy 8. Zabe 

Convention Season: Al! year 

Largest Group Accommodated: 700 (250 rooms 
100 suites 

Air Conditioning: 75% bedrooms and bangu¢g 
halls 

Convention Rates: Single: 11.00-17.00; Double 


-20.00; Suites: 27.00-75.00. Eur nom 
No. ‘Mtg. Rms. & Capacity of Largest: 6 (40) 
No. Banquet Rms. & Capacity of Largest: 4 (4 
Group Meal Rates: Breakfast: 3.50; Lunch: 5 
Dinner: 6.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: G, |. J, | 

Sales Representatives: 


Clarke, John A. Tetley Co., Inc 


Savoy Hilton Hotel 
See Advertisement, Page 51 


Sth Ave. at S8th St. 
telegraph: SAVOYH! 
Manager: Eugene Voit 
Sales Manager: John H. Sien 
Convention Season: Al! year 
Largest Group Accommodated: 


25 suites 


(Phone: 
LT NY 


Eldorad 


5-260 


300 (125 


rooms 


/ 


NORTHEAST 


SALES MEETINGS/Part I! 


You'll jet there relaxed on 
Northeast! Fly First Class or 
Coach, New York to Miami, 
on luxurious Boeing Inter- 
continental 707. And start- 
ing in December — new 
Convair 880’s, world’s fast- 
est Jetliners. 


Call a travel agent or 


AIRLINES 


SALES MANAGEMEN 


AT] 


WHE 
FUN 


WHE 
REPE 


NO\ 


Air Conditioning: Most bedrooms and banquet Convention Rates: Single: 14.00-20.00; Double: Liquor: Yes t 
halls 25.00-29.00; Suites: 32.00-75.00 Charges for Mtg. Rms.: None 


Convention Rates: Single: 15.00-20.00; Double: No. Mtg. Rms. & Capacity of Largest: 8 {400} Charges for Exhibit Areas: None 
20.00-24.00. Jan., May Jun., Oct., Nov., Dec.- No. ee Rms. & Capacity of Largest: 8 (400) Net Exhibit Space: 3,000 sq. ft. on age | Hloor 
Single : 15.00-20.00; Double: 20.00-24.00; Suites: Group Meal Rates: Breakfast: 4.00; Lunch: 5.00: Audio-Visual Aids: Stage: 27 by 8 ft., ae gee 
ro 34.00-55.00. Feb Mar., Apr.—Single: 14.00 Dinner: 8.00 
= 17:00; 19.00-22 % Suites 34 0-48.00. it's Aug. Liquor ves 
ol | 13.00 00; uble: | uites xhibit Space: Mtg. rms 
Seer Ain 0.00. European Audio-Visual Aids: H, |, J. L POUGHKEEPSIE 
le: No. Mtg. Rms. & “Capacity of Largest: |0 400 Airlines: MOH 
(1.209 No. Banquet Rms. & Capacity of Largest: |0 () 
ae 07. eer ee ae Statler-Hilton Nelson House 
h: S00 Liquor: Yes See Advertisement, Page 51 28 Mostet a (Phone: Globe 2-1100; teletype: 
Charges for Mtg. Rms.: None 33rd & 7th Ave. (Phone: PE 6-5000) POUG 
Cheraee for Exhibit Rane : Per bo th basis : Manager: T. F. troy wanehars Walter Averill 
dor Net Exhibit Space: 000 sq on one Sales Manager: Albert G c - Convention Season: All year 
ncludes mtg eas DL Convention Season: Al! ve Largest Group Accommodated: 200 (125 rooms 
Audio-Visual Aids: ©, 1, |, J Largest Group Asonmmnadoteds 3,000 (1,500 & suites) — 
i rooms, 100 suites Air Conditioning: Some bedrooms and banquet 
' ™ i Air Conditionine: Bedrooms and banquet halls halls ’ 
Sheraton Atlantic Hote Comvaniian eh Single: 8.00-I5 00: Double Convention Rates: Single: 6.00-9.00; Double: 
j See Advertisement, Page 148 11,00-18.00: Suites: 37.00-40.00. European 10.00-14.00; Suites: 18.00-30.00. yy 
Mth St. & Broadway (Phone: PEnnsylvania 6-5700 No. Mtg. Rms. & Capacity of Largest: 24 (2,000) No. Mtg. Rms. & Capacity of Largest: dg 
0; tele | we 4700 No. Banquet Rms. & Capacity of Largest: 24 No. Banquet Rms. & Capacity of Largest: 6 (325) 
i nen os ' Nc Seible (1,650 Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
i Sales Manage Ster >. Sandstror Group Meal Rates: Breakfast: 3.00; Lunch: 4.00; Dinner: 2.75 
Convention Beason: A ted: 00-1.500 (800 Li - 7. So oo. og Mtg. Rms.: None 
A d e | 200-1 ( iquor es ot 
om | os Group 20 ceommo “ Net Exhibit Space: bgp sq. ft; 75,000 sq. ft Net Exhibit gp 2,000 sq. ft. on one floor 
Air Condition! ing: Bedrooms and banquet halls 1 one floor jes mt includes mtg, rm 
Danque Convention Rates: Single: 9.00-14.00; Double: Audio-Visual Aids: A, B, C. D, E. F, G, K, | Audio-Visual Aids: °b, 6, H, 1, J, L 
< 3,00-17.00; Suites: 2.00-55.00. sg 
Double Mtg. Rms. & Capacity of Largest: 15 (600) H 
. Ne. a uet Rms. & sepec™y | of Largest: |5 (500 The W Id rf-A tori Poughkeepsie Inn 
« No. Bang : > (50 e Waldo storia 
NE) =6Group Meal Rates: Breakfast: 3.00; Lunch: 4.75 < See Advertisement, Page 149 
b = Dinner: 5.50 See Advertisement, Page 51 Cannon St. (Phone: GLobe 2-2200) 
” Liquor: Yes + : 50th Street & Park Ave. (Phone: Eldorado 5-3000 Manager: Stephen H. Anderson 
net Bai for Exhibit Rms. : 18.75 minimum Convention Season: Al! year Sales Manager: Mrs. Ruth U. Lawson 
bit Space: 30,000 sq. ft.; 10,000 sq. f Air Conditioning : ged oms eed bonnes? halle Convention Season: All year 
ms. , °. ms. pacity of Largest: 35 ( L + (| = 
pudio-Visual Aids: Stage: 14 by 10 f., H, I, J, L pig amine ” ee Se Accommodated: 450 (100 rooms 
"4 b . East Air Conditioning: 1/3 bedrooms and banquet 
raton-Eas : halls 
She The Warwick Hotel Convention Rates: Single: 7.50; Double: 10.00 
See Advertisement, Page 148 ; 13.00: Suites: 20.00-30.00. European 
41 Park Ave. (Phone: PLaza 5-1000; telegrapt See Advertisement, Page 149 No. Mtg. Rms. & Capacity of Largest: 5 (175) 
AMBASSADOR 65 W. S4th St. (Phone: Circle 7-2700 No. Banquet Rms. & Capacity of Largest: 5 (1/50) 
Manager: Harold P. Bock Manager: Erwin H. Schlicht Group Meal Rates: Breakfast: 1.50: Lunch: 2.25: 
es Sales Manager: M. C. Brockway Sales Manager: Ed Doty Dinner: 2.75 
200 Convention Season: Jan., Fe J & Aug Convention Season: Al! year : Liquor: Yes 
Largest Group TO eanaened: 250 (75 r 50 Largest Group Accommodated: 450 (250 room Charges for Mtg. Rms.: None 
suites) al md ron 5 b bh wy eo a4 — Rms.: None 
i. Bed snd banauet ha ir Conditioning: Bedrooms and banquet halls et Ex t { - * on on 
Ale Conditioning : Convention Rates: Single: 14.00: Double: 18.00 Audio-Visual Aids Pe 90 rf , ‘i @ floor 
Suites: 35.00 sti 2 — 
No. Mtg. Rms. & Capacity of Largest: & (760 
No. Banquet Rms. & Capacity of rere: 6 (580 
' Group Meal Rates: Breakfast: 2.50 ch: 5.50: 
Dinner: 6.50 
Liquor: Yes 
Charges for Mtg. Rms.: None 
6 Charges for Exhibit Rms.: None A Centra 
Net Exhibit Space: 6,200 sq. ft one f 
e includes mtq. rr e 
Audio-Visual Aids: H i. % M p| 
Sales Representative: Leonard Hicks, Jr, & As: eeting ace 
AT ROCKEFELLER CENTER ates; Ruth Bedrossian 
| Between New York 
' WHERE BUSINESS MEETINGS NIAGARA FALLS And Iban 
Railroads: N.Y.C.; L.V.; Erie: N. St. C. & T. NA A 
FUNCTION SMOOTHLY raters Ay tha GR Vets Y 
nt On their toes, with the best facilities ano yo vom gta fh gece 
or ' appointments at hand, the Warwick staff is Convention _& Visitors’ — -_ 
Chamber mmerce Bldg. 
i, s,fepeming satitaction to those im charm |G) OT Doody, Director oughkeepsie Jan 
: 
; 
T- ' . 
+ WHERE CONVENTIONS Hotel Niagara 
» Ist & Jefferson (Phone: BU 5-932 CANNON STREET 
- REPEAT FOR GOOD REASONS Manager: Harold A. Levin POUGHKEEPSIE, NEW YORK 
=— ety ok William J. Ratze 120 M d 
+. What ion manager wants onvention Season: Al! year 6 -—, 
t ‘i oa of omen a a. Largest Group Accommodated: 200 rooms, !0 ° , —— Room All 
it in as + smooth operating part of co pr. Seaniawettan wt with Television, bath & 
ir ' oar yet nalis 
i Convention Rates: Single: 7.50-8.50: Double: Shower 
’ 00-14.00: Suites 8.00-27.00. European * 
' No. Mtg. Rms. & Capacity of Largest: 8 (700) © Complete Sales Meeting, 
ERWIN H. No. Banquet Rms. & Capacity of Largest: 8 (600) Convention & Banquet 
; SCHLICHT Group Meal Rates: Breakfast: 1.50: Lunch: 2.25 Faciliti 
General Manager MR we oj Me 0 aciiries 
* xperece or Mita. Rms.: None bd Home of the Dutchess Room 
ibit e ooth . 
ny Pam oaty DR, al allemng Cocktail Bar & Restaurant 
Write or Phone Audio-Visual Aids: Stage: 20 by 20 ft., A G, H © Just off N.Y. State Th 
SALES ate Thru-way 
DEPARTMENT Rt 9 Albany Post Road, 
} 65 West 54th St. Treadway Inn Taconic Pkway, Rts 44 & 55 
wer Aes *. Y. Sten te Ce oe @ Near Historic Hyde Park 
Manager: James G. Healy West Point & Vassar College 
e Sales Manager: Howard Rieman 
Convention Season: Al! year . 
100%, AIR Largest Group Accommodated: 300 (150 rooms a Complete Information 
° ir Conditioning: Bedrooms, banquet halls ° 
ae oe gaa ee Se on re oy hone Globe 2-2200 or Write 
ADIO— ©. Mtg. Rms. apacity of Largest: 4 (200) 
TELEVISION No. Banquet Rms. & Capacity of Largest: | ('50) STEPHEN H. ANDERSON 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; MANAGER 
C er: 3.00 


MENTE NOVEMBER 18, 1960 


NEW YORK 


continued 


ROCHESTER 


Railroads: N.Y.C.- Erie; B. & O.; 
Airlines: AAL, CAP, MOH 


CONVENTION BUREAU 
Rochester Convention & Publicity Bureau, Inc. 
Little White House—Washington Square (7) 
WwW am H. Gannett, 


Penna. 


Executive Secretary 


AUDITORIUM 


Rochester War Memorial 
100 Exchange St. (Phone: BAker 5-7100 


Manager: George C. Baer 

Exhibit Areas: Auditorium: 30,000 sq. ft.; Exhibit 
Hall: 50,000 sq. ft 

Rental Fees: .15 per sq. ft. for exhibit; includes 
move-in and move-out time and life of show: 
250.00 per day for conventions; includes mtg 

Floor Load: Unlimited 

Ceiling Height: Exhibit Hall: 1 ft.; Auditorium 
46 fF 

P.A. System: st entire building 


Dimensions, Opening to Exhibit Hall: Truck ramp 


li ft. & ins, by 13 f 
Elevators: Two, 2,000 Ibs 
Columns: Exhibit Hal _ columns, 27 by 22 ft. bays 
Utilities: 120 & 208 AC current, gas, water 
Loading Facilities: 3 loading docks; forklift and 
operator 


Storage Areas: 2, 40 by 100 ft. areas in building 


Mtg. Rms. & Capacit 30 500 

Facilities for Food 1: is (0 Caterers for ban 
juets of | 

rerting Facilities: 400 cars underground garage 
connecting : 

Distance from Business District: | block 


Manger Hotel 
See Advertisement, Page 150 
26 Clinton Ave., S. HAr 
teletype: RO 293) 
Manager: Pau! F. Morris 
Sales Manager: John M. Mahler 
Convention Season: All yeer 


(Phone 6-7800 


in ROCHESTER 


YOUR GROUP NA 
GETS Ke 


WHEN YOU 
MEET AT THE 


Monger Hotel, 


Service plus superb meeting-room 
facilities the success of 
your meeting at The Manger 
Hotel. detail is handled 
with care, precision and foresight 
by an experienced, helpful staff. 
Air-conditioned function rooms 
(Rochester’s largest ballroom) to 
accommodate up to 1000—with 
efficient service at every step! 

For complete details, 

Mgr., The Manger Hotel, 


South, Rochester, N. Y. 
6-7800, Teletype: RO-293 


insure 


Every 


contact Paul Morris, 
26 Clinton Ave., 
Phone: Hamilton 


150 


X 


Largest ae Accommodated: 650 


10 suit 


(325 rooms, 


Air Conditioning: 150 bedrooms and banquet 
halls 

Convention Rates: Single: 6.75-!2.00; Double: 
11.75-16.00. European 

No. Mtg. Rms. & Capacity of Largest: |0 (1,000) 

No. Banquet Rms. & Capacity of Largest: 10 
(800) 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.75; 
Dinner: 3.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 10.00 per booth 


Exhibit Space: In mtg. rms. 
Audio-Visual Aids: H, |, J, L 


Sheraton Hotel 

See Advertisement, Page 150 
ill East Ave. (Phone: BA 5-8400: 
Manager: William P. Gorman 
Sales Manager: William L. Sullivan 
Convention Season: Al! year 
Largest Group Accommodated: 500 (250 rooms, 

20 suites) 


telegraph: 199 


Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 7.85-13.35; Double: 
11.85-15.85: Suites: 13.35-17.35. European 


No. Mtg. Rms. & Capacity of Largest: |0 (600 

No. Banquet Rms. & Capacity of Largest: 10 
(500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 3.75 

Liquor: Yes 

Audio-Visual Aids: C G, H, |, K, L 


Treadway Inn 
See Advertisement, Page 5 


384 East Ave. (Phone: BAker 5-2060 

Manager: Kevin D. Whittaker 

Convention Season: All year 

Largest Group Accommodated: 98 (30 rooms, 4 


Bedrooms and banquet halls 
Convention Rates: Single: 9.85-!0.85; Double 
13.70-14.90: Suites: 22.85. European 
No. Mtg. Rms. & Capacity of Largest: 3 (125 
No. Banquet Rms. & Capacity of Largest: 2 (1/40 
Group Meal Rates: Breakfast: 1.50; Lunch: 
50 


suites 
Air Conditioning: 


Dinner 
Liquor: Yes 
Charges for Mtg. Rms. : 20.00-75.00 
Charges for Exhibit Rms.: 75.00 
Net Exhibit — 760 sq. ft. on one floor; in 
cludes mtg 
Audio. Visual hids: 


RIVERHEAD 


A,B, i, 3d, & 


Railroad: L.| 


Hotel Henry Perkins 


260 W. Main St. (Phone: PArk 7-!000 

Manager: Harold R. Norman 

Convention Season: All yea 

Largest. Group Aevemmedsted : 200 (100 r 
12 


ites 


Air Conditioning: Bedrooms and banquet halls 
No. Mtg. Rms. & Capacity of Largest: 6 (500 
No. Banquet Rms. & Capacity of Largest: 6 (500 
Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: C, G, H, |, J, L 

Sports Facilities: Golf, swimming, tennis, fishing 


wiing, riding 


RYE 


N.H. & H.; 


» 


Railroads: N.Y Rye Main Line 


Westchester Country Club 
(Phone: Woodbine 7-6000) 


Manager: Martin Barry 
Sales Manager: John H. McGuire 
Convention Season: Al! year 


Largest Group Accommodated: 225. (110 rooms 
10 suites) . 

Air Conditioning: Some bedrooms and banquet 
halls 

Convention Rates: Single: 14.00; Double: 18.00, 
Suites: 25.00-40.00. European ; 

No. Mtg. Rms. & Capacity of Largest: 10 (399) 


No. Banquet Rms. 


450) 
Group Meal Rates: 

Dinner: 6.00 
Liquor: Yes 
Charges for Mtg. Rms.: 
Charges for Exhibit Rms.: 
Audio-Visual Aids: A, D, H, | 
Sports Facilities: Golf, swimming, + 


Breakfast: 


SARANAC INN 


Railroads: N.Y.C. 
Airlines: EAL 


Saranac Inn 


Saranac Inn Post Office (Phone: Saranac 
1800) 

Manager: John F. Clifford 

Sales Manager: Joseph F. Harrow 

Convention Season: May-Oct. 

Largest Group Accommodated: 700 
40 suites) 

Air Conditioning: No 
Convention Rates: Single: 
18.00-19.00; Suites: 20.00. American 
No. Mtg. Rms. & Capacity of Largest: 8 


& Capacity of Largest; "s 
2.50; Lunch: 


4.0: 


Lake 


(325 room 


20.00-22.00: Double: 
(650) 


Mo. Banquet Rms. & Capacity of Largest: 2 (9% 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 17,000 sq. ft. 
inciudes mtg. 


Audio-Visual Aids: 
KL 


n one 


Sales Representative: Ute!! Internationa! 


floor 


A, B,C, DLE, FG, Hid 


SARATOGA SPRINGS 


Railroads: Del. & Hud.; 5. & S 


Gideon Putnam Hotel 
Geyser Park (Phone: 4200 
Manager: Myron H. Woolley 


Convention Season: 
Largest Group Accommodated: 200 (100 


2 suite 
Air Conditioning: Some bedrooms 
Convention Rates: Single: 20.50: Double 
Suites: 55.00 


No. Mtg. Rms. 


No. Banquet Rms. & Capacity of Largest: 


Group Meal Rates: Breakfast: 2.00 
Dinne 50 

Liquor: Y 

Sports Facilities: Swimming, golf, tennis 


SOUTH FALLSBURG 
Flagler Hotel 


Phone: Fallsburgh 200; N.Y.C rect 
OXford 5-5670 
Manager: Jack Barsky 


Sales Manager: Alvin Mi 

Convention Season: Apr.-Oct 

Largest Group Accommodated: 400 
20 suites) 

Air Conditioning: 

Convention Rates: 
can 


ate 
(200 


bedrooms; 


100 
12.00-18.00 per person, 


Mid-November to Apr 


rooms 


& Capacity of Largest: 2 in 
Lunch: % 


ine 


FOOMs, 


SHERATO 


THE SHERATON HOTEL 


IN ROCHESTER, N.Y. 


350 modern, air-conditioned guest rooms, 
with television and radio. Free overnight 
parking. 8 excellent redecorated meeting 
and banquet rooms, accommodating 
from 10 to 600. Slide projector, movie 
screens, etc., available at no extra 
charge. Floor plans and rates sent 

on request. 


WILLIAM P — 
General Mana: 

WILLIAM L. SSULLIVAN 
Sales Manager 


SHERATON HOTELS 


SALES MEETINGS/Part Il 


Sheraton Hotels in the 
U.S.A, Hawaii and Canada 


EAST 
—— Yo — SPRINGFIELD, Masa, 
ALBAD 


ve HN IGTON ® ESTER 


CE AR RAPIDS, lowe 


W ORLEANS 
DALLA MOBKE, Alobome 


west 
SAN FRANCISCO PASADENA 
_ §OS ANGELES PORTLAND, Oregos 


HAWAB HONOLULU 


MONTREAL 
TORONTO 


CANADA 
NIAGARA FALLS, Ont” 
HAMILTON, Ont, 


OVERSEAS 
ISRAEL TEL AVIV Opens March, 1962 


SALES MANAGEMEN! 


' 


' 
banquet haki 
Amer 


Sche 


No. Mtg. Rms. & Capacity of Largest: 2 (300 
No. poneet Rms. & Capacity of Largest: 2 (500) 


SWAN LAKE 


Sheraton Syracuse Inn 
See Advertisement, Page 151 


Liquor: Yes ’ 
) room, Charges ad we By k ye Paul's Thompson Rd. & Court St. (Phone: HO 3-660!; 
q ee ee re ig (Phone: Liberty 3000 teletype: $S176) 
Dangua Net ahibit Space: 6,000 sq. ft.; include Manager: ~~ k Pau Manager: Harry E. Fear 
>: 18.09 Cs A Ai is s Convention Season: May Jun. & Sept Sales Manager: Robert Swick 
; dio a Aids: Stage: 60 by 40 a Largest Group Accommodated: 250 (125 rooms, Convention Season: All year 
) (300 J, f : site Largest Group Accommodated: 500 (200 rooms, 
Jest: |) Sports Facilites ae: pale OG. en Air Conditioning: Be and banquet halls 5 suites) 
Me ba sh Sa, VOoUsyoat, ; Convention Rates: 4.00.20.00 per person. Ameri- Air Conditioning: Bedrooms and banquet halls 
h: 4 or Convention Rates: Single: 8.75-11.00; Double: 
m k’ No. Mtg. Rms. & Capacity of Largest: 2 (400) 1.75-14.00. European 
Schenk 's No. Banquet Rms, & Capacity of Largest: | (400) No. Mtg. Rms. & Capacity of Largest: 4 (500) 
Pho Fallst Liquor: Y« No. Banquet Rms. & Capacity of Largest: 4 (500 
4 ne Harold k Charges for Mtg. Rms.: None Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Melee Manager: Harold Clark Charges for Exhibit Rms.: None Dinner: 3.25 
Convention Season: Apr., May June, Sept. & os — Roy a ge ee ee vnabl "e Mtg. Rms.: 10.00 minimum 
} Lerteeaditioning: $0 bedrooms. > : . Audio- Visual Aids: Stage: 40 x 20 ft.. H. I, J L yo < Lyd ag hy = apes mtg. rms 
: 2.00-18.00 per P Sports Facilities: Golf, swimming. shufflebc udio-Visua ids: ee ‘. 
i Convention mates: (IZEO1SED pe rowing ; ” = Sports Facilities: Golf, swimming, boating 
| No. “Mtg. Rms. & Capacity of Largest: 3 (500 
No. Banquet Rms. & Capacity of Largest: 2 (800 Hotel Syracuse 
; Ye , . 
' Charges for Mtg. Rms.: None SYRACUSE 500 S. Warren St. (Phone: Harrison 2-512!) 
| Charges for Exhibit Rms.: None Railroads: N.Y.( L.&W Manager: Jack Wilder 
Net ahibit paseo: 3,5 sq. ft.; 1,800 Airlines: AAL EAL, rer? Sales Manager: Ray S. Ashbaugh 
ac Lake n rrr Convention Season: All year 
a pudio-Visual Aids: sge: 30 by 30 ft., H CONVENTION BUREAU —— we Accommodated: 935 (500 rooms, 
ilities: Golf, swimming, te Volley suites) 
we — . 5: eee od Convention | Soraat Air Conditioning: Bedrooms and banquet halls 
= oo S. bsleer Gian 3 , Convention Rates: oes 7.50-11.50; Double: 
5 room | a 11.50-15.00; Suites: 25.00-50 0 a (000 
ae No. Mtg s apacity of Largest: | 
Windsor Hotet AUDITORIUM No. Banquet Rms. & Capacity of Largest: |0 
Double: | Phon Falist 3 44 N.Y j ne ‘ (850) 
| LA 4.4399 : Onondaga County War Memorial Group Meal Rates: Breakfast: 2.25; Lunch: 2.75; 
d ar Din 47 
{%. en el May 515 Montgomery St. (Phone: GR 4-1213 une. Ye 
: i Largest Group y Ann se a 500 a AS. ny oe Audio- Visual Aids: D, G, H 1, J, L 
33 suites : ' , sq Te 
torium : 30.000 sa. ft. 
Air Conditioning bed t ; u ‘ 
€ floor? Convention Rates: !2.00-\8.00 per pe A nantes Fees : brent ~ —_ or 15 tf gate 
an revenue, whichever eater 
H No. Mtg. Rms. & Capacity of Largest: 4 Floor Load: Unlimited TROY 
‘ . t Rms. & Ca ity of L t Ventilation: Air-conditioned auditorium 
—— aaa Ceiling Height: Auditorium, 65 ft.; Exhibit Aree Railroads: N.Y.C.; D. & H. B. & H.; T.U, 
—— = tg. es tne Pp \ Available Airlines: Served through Albany 
arges for Exhibit Rms.: None A, : Availe 
ibit : 6,000 sq. ft, on one floor Dimensions, Opening to Exhibit Hall: Doors w ‘ 
5) Medio Visual Aids; Stage: 40 by 28 1, 1d take trucks Hotel Hendrick Hudson 
Sports Facilities : Golf, swimming, te basket Elevators: 2 passenger, | freight 200 Broadway (Phone: Ashley 2-7000) 
ba baseba handba wing, f } pong Columns: None in auditorium; 33 ft. apart Manager: Henry Wolf 
ridin exhibit area AL * 
9 willities: All currents, steem, water end dreinace Convention Season: All year 


Largest Group Accommodated: 375 
10 suites) 
Air Conditioning: 30% 


- (150 rooms 
Loading Facilities: Forklift trucks stage door end ‘ 
Crive-in bedrooms and 80% ban- 


Storage Areas: Adjacent to both floor ; quet halls 
Apr ay isnoh 2 =a me eae) Convention Rates: Single: 7.50-12.50; Double: 
D reas (200 11,00-16.00; Suites: 25.00-35.00. European 


Facilities for Food Functions: 2 cocktail lounges No. Mtg. Rms. & Capacity of Largest: 8 (600) 


banquets for 2,500 s " 
Distance from Business District: In business d No. Banquet Rms. & Capacity of Largest: 6 (600) 


SPRING VALLEY 


e me hee . Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
' inner: 3.00 
2 (150 Spring Rock Country’ Club Liquor: Yes 
aa Seine Be (Phene. Simuced (3000 Hotel Onondaga Charges for Mtg, Rms.: None 
h: 38 M = © Malmes a i dias harges for xhibit Rms.: 10.00-300.00 
| iis Seseent All veer ee cece age an ee Net Exhibit Space: 6.000 sq. ft. on one floor; 
} Largest Group Accommodated: {20 (53 rooms, 7 Convention Season: All udes mtg. rms : ‘ 
Ain on ditiont . Largest Group Aecommodated : 450 (300 r Audio. Visual Aids: Stage: 40 by 20 ft., G, H, |, 
ir Conditioning: Bed ms and t yet halls 10 suites) 
Convention Rates: Single 0.00-15 00 Double Alr Conditioning: No 
~ 5.00-20.00: Suites: 25.00-35.00. Europear Convention Rates: Single: 6.00-8.00: Double: 8.00 
.] - ae. _ & en of f Large 8 (800 11.00: Suites: 15.00-20.00. European 
0. Banquet Rms a ae ° ay ret 4 (700 No. Mtq Rms. & Capacity of Largest: 9 (800) 
Group Meal Rates: Breakfast: | Lu 2.2 No. Banquet Rms. & Capacity « peraee: 9 (600 UTICA 
j Dinner: 4.00 Group Meal Rates: Break 00; L h: 2.65 . S a F 
rt Liquor: Yes Dinner: 3.45 Railroads: N Y.C.; D.L.&W.; N.Y. O. & W, 
; Charges for Mtg. Rms.: None Liquor: Ye: Airlines: MOH 
| ey i See — 15.000 5 None 7 ren for re Rms.: None 
' e hibit Space: 15. ft 0,000 sq. ft. on harges for Exhibit Rms.: 9.00-15.00 ; 
one floor: includes s mtg. rn Net ml bit {Space 36 3. ft. on ne Hotel Utica , 
0 room Audio-Visual Aids: 0.G,H ; 102 Lafayette St. (Phone: RA 4-4 
Sports Facilities: Golf, swimming Audio- Visual ‘kids: l Manager: Steen Weinold 
wet ha Sports Facilities olf, swimming, boating, skiing Sales Manager: Richard Boehning 
». Ames skating, riding Convention Season: Al! year 


Sheraton Hotels in the 
GE U.S.A, Hawaii and Canada 


Transportation: 3 from w York ty I 
The Motel on the Mountain 


i Phone: ELmwood 7-2500 - SYRACUSE INN 

' en: - =e , hwartz IN E. SVRACUSE, N.Y. WEST 
Largest p ye emanedated 0 ms. 3 At Exit 35, New York State Thruway BAREY &. PEAR oe tater a 

_— A new inn that features luxuries usually General Manager om eons o 

Air Conditioning: os a sacl el ge found only in the finest in-town hotels Howard 3-660! 

' See ne. Bedroon " 5, Banquet, $ Air conditioned, TV, dining and bar c - 

| ty wy 30.00 > : | 0 2.00 Vouble facilities, magnificent swimming pool . pes. — CAPO, we 
ae uites ropean M 200 rooms from $9.00. Ballroom — Free Parking 

4 9. tg. Rms. & Capacity of Largest: 6 x capacity 500; smaller meeting rooms — For 1000 Cars LOuIsvauE NEW OR! 

| No. Banquet Rms. & Capacity of Largest 50 capacity 10-200. AWA ot Atom 


DALLAS MOBILE, Aloboma 


Group Meal Rates: Bre 
Dinner: 4.50 
Liquor: Yes 
Charges for Mtg. Rms.: Nor 
arges for Exhibit Rms.: N 


ktast 1.50; Lunct 00 


st 
SAN FRANCISCO = PASADENA 
tOS ANGELES PORTLAND, Oregos 
MHAWAR HONOWIU 


A 
NIAGARA FALLS, Ont, 


Exhibit Space: |r mtq TORONTO HAMILTON, Ont, 

Audio-Visual Aids: L OVERSEAS 

= Facilities f swimming Jing . SHERATON HOTE LS ISRAEL TEL AVIV Opens March, 1961 
et skating 
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Manager: John N. Russel! 
NEW YORK Convention Season: All year 
Utica continued — ae Accommodated: 475 (200 
12 suites) 
Largest Group Accommodated: 600 (350 rooms Air Conditioning: Some bedrooms and 4 banquet 
Bs. halls 
6 suites) : ‘ “ei 

Air Conditioning: Few bedrooms, 2 banquet halls Cosgetion pig oa eee Double: 8.50 
Convention Rates: Single: 6.00-8.00; Double: 8.50 15.00; Suites 2 uropean , 

50- Suites: 14.00-18.25. European No. Mtg Rms. & Capacity of Largest: (500) 
No. Mtg. Rms. & Capacity of Largest: !2 (750) No. Banquet Rms. & Capacity of Largest: 6 (500 
No. Banquet Rms. & Capacity of Largest: {2 a Breakfast: 1.00; Lunch: 1.50 

* Br fast: | * Lunch: Liquor: Yes 
ng ~ Arey * ee tec adighean docee blames Charges for Mtg. Rms.: None 
Liquor: Yes Charges for Exhibit Rms. : None 
Charges for Mtg Rms.: 5.00-90.00 Audio-Visual Aids: D, G, H, |, J, K, L 
Net Bhibit Space: 4,000 sq. ft.; ‘ncludes some Sports Facilities: Golf, swimming, skiing, fishing 


Audio-Visual Aids: D, G, |, J WEST POINT 
WATERTOWN Railroads: N. Y. Cent.; Sty. 


Railroads: N.Y.C 


Airlines: EAL, MOH Hotel Thayer 
rti by B 152 
Hotel Woodruff ia See eee: eee 
one: Highland Falls 6-473!) 
49-51 Public Sq. (Phone: SU 8-300; teletype: 548) Manager: John J. Schafer 


SAT eT wD 
WAV Ww 6979 
WF v7 we ba ti 
St) 729 Wo9 


When you want to get things done 


the Thayer’s the place! 


Many of the nation’s leading organizations find The Thayer’s 
the place for meetings with a purpose. The scenic West Point 
setting on the Hudson and freedom from big-city distractions 
(though only 45 miles from NYC) arvancceg a background for 
accomplishment in a relaxed atmosphere. 240 rooms, meeting 
and banquet rooms for 10 to 300 with excellent facilities for 
Jivided-group training sessions. Audio-visual aids. Wonderful 
food, cocktail lounge. Free Parking. Sports nearby. Join the 
Thayer “regulars” — satisfied groups who return time after 
time — and see why The Thayer's the place for meetings with 
a purpose. Phone Manager Jack Schafer, HI-6-4731 (area 
code 914). 


Thayer “regulars include Esso Standard, General Foods, 
General Electric, U. S. Rubber, Allstate Insurance, New 
York Telephone, New York State Bankers Assn., A. * 
Gulf Ojl, Lederle Laboratories, |.B.M., and Nationwide 
Insurance among many other prominent organizations. 


HOT L 
el AS GIR 


WEST POINT 2, NEW YORK 


Convention Season: All Coal except first 10 day 
in Jun. & Christmas holida 

Largest Group hasemmnedaeet: 350 (240 roomy, 
6 suites) 

Air Conditioning: No 

No. Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet ive. & Capacity of Largest: 3 (a 

Group Meal pes Breakfast: 1.25; Lunch: 2% 
Dinner: 2 

Liquor: Yes 

Charges for Mtg. Rms.: No ol 

Net Exhibit Space: include tg. rms, 

Audio-Visual Aids: Stage: is ft., A,B, G HY 
J, & : 


Sports Facilities: Golf, swimming, tennis 
Sales Representative: Robert F. Warner, Inc 


WHITE PLAINS 


Railroads: N. Y, Cent. 
Airlines: MOH, NY Airways ‘copter 


Roger Smith Hotel 
See Advertisement, Page 53 

| Chester Ave. (Phone: White Plains 9-1000) 

Manager: John Sinclair 

Sales Manager: Ralph Molter 

Convention Season: Al! ye 

Largest Group pecommodeted: 250 (100 rocry 
10 suites) 

Air Conditioning: Bedrooms and banquet hall 

Convention Rates: Single: 5.25-12.00; Double 
8.00-15.00- Suites: 20.00-30.00. European 

No. Mtg. Rms & Capacity of Largest: {2 | 

No. Banquet Rms. & Capacity of Largest: {2 p 

Group Meal Rates: Breakfast: |.50; Lu 28 
Dinner: 3.50 

Liquor: Yes 

Charges for Exhibit Rms.: 1!5.00-!00.00 

Net Exhibit Space: Largest area is 2,000 sq # 

Audio-Visual Aids: H, |, | 


Sports Facilities: Golf, swimming, fishing, boating 


YONKERS 


Railroad: N.Y.C. 


Westchester Town House 


Tuckahoe Rd. (Phone: GReenleaf 6-6200 

Manager: Frank J. Erv 

Sales Manager: John £ Strub 

Convention Season: A 

Largest Group Accommodated : 200 (100 room 
4 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 1!2.00-!6.00: Double: 
4.00-20.00: Suites: 25.00-30.00, Corepets 

No. Mtg. Rms. & Capacity of Largest: 9 (i 

No. Banquet Rms. & eer od of Largest: 6 (Si 

Group Meal Rates: Breakfast: |.75; Lunch: 2% 
Dinner: 3.50 

Liquor: Yes 

Net Exhibit Space: 8,000 sq. ft.; 5.000 sq. fia 
one floor: includes mtg. rms 

Audio-Visual Aids: A c H , ts 

Sports Facilities: Golf 


NORTH CAROLINA 


ASHE VILLE 
Railroads: So 


Airlines: CAP DAL. PAI 


CONVENTION BUREAU 
Achevite camvention Bureau 
Box 


E , b, Manager 


AUDITORIUM 


Municipal Auditorium 


Haywood Street (Phone: 3-36 

Manager: Ralph James 

Exhibit Areas: Main floor, 9,000 sq. ft.; basemet 
floor, 13,76! sq. ft. 

Services included in Rent: PA System main floor 
clean-up, maid, porter ghts, stage labor en 

Fioor Load: Unlimited 

Ventilation: Air-conditioned 


Ceiling Height: Main floor, 35 ft.: basement, 9f# 


PA System: Available 

Dimensions, Opening to Exhibit Hal!: 7 ft. x 7% 
Columns: Main floor, 6 under balcony 
Loading Facilities: Ramp with uppley set-up 
Storage Areas: 800 sq. ft. in basement 
Meeting Rooms: 2 (700) 

Facilities for Food Functions: Hotel next door 
Parking Facilities: 2,000 cars within one blot 
Distance from Business District: | block 


Battery Park Hotel 


| Battle Sq. (Phone: Alpine 2-821!) 
Manager: George L. Chumbley, Jr. 
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| 


— 


a 


ne 


| 


Railroac 
Airlines 


Char! 


Manage 
Exhibit 
Lobby 
Exhib: 
Area 
Rental 
ploye 
Floor Li 
Ventilat 

Ceilin 

PLA, 
Dimensi 
2 * 
Column 
Utilities 
Storage 
Mtg. & 
theate 
— 
2 


Parting 
Distance 


Park | 


310 N. 
Manage 
Exhibit 
14.700 
Renta} 
spons¢ 
Ventilat 
PA. Sy: 
Ceiling 
lumn: 
rom 


NOV 


MENT 


sales Manager : o Sa See 


Convention | awe All 


Largest ty hecemmnedated : 300-350 (225 
ror tt kh =~) oms and banquet halls 
tioning: Bedrooms anc que 
i. See Rates: Single: 6.00-9.00; Double: 9.00 

16,00; Suites : 25.00-35.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 (500 
No. Banquet Rms. & Capacity of saree: > 375 
sakfast: 1.50; Lunch: 1.75 


Group Meal Rates: Bre 
Dinner : 5 
or: Yes 
on for Mtg. Rms.: 10.00 minimum 
Charges for Exhibit Rms.: 10.00 rr imur 
Net Exhibit Space: 7.614 sa. ft. 2,730 sa. ft 
one floor; includes mt a 
Audio-Visual Aids: Stage 


J, 4 - 
Sports Facilities: © 


George Vanderbilt Hotel 


75 Haywood St. (PI ne: ALpine 2-767! 

Manager: Williar D. Turner, Jr 

Convention Season: 

Largest Group Accommodated : 
ooms ) suites 


3 Conditioning : 50 bedroms and banquet 


250-300 (125 


Convention Rates: Single: 6.00-8.00; Double 
2.00; Suites: 25.00-35.00. European 
No. Mtg. Rms. & Capacity of Largest: 4 (500) 
No. Banquet Rms. & Capacity of Largest: 6 (400 
Group Meal Rates: Breakfast: 1.50; Lunch: 2 
Dinner: 3.00 

Liquor: No 

Charges for Mtg. Rms.: Nor 
Charges for Exhibit Rms.: 0 
Net Exhibit Space: 5,000 sq. ft. on 
Audio-Visual Aids: Stage: 32 by 8 ft 


F,G,H, 1 J 


Grove Park Inn & 
Fairway Motor Lodge 


Macon Ave. (Phone: ALpine 2-27 

Manager: George J. Stobie 

Sales Manager: Mary R Ce irtney 

Convention Season: Apr 

— ap Ac Ba sy oe 400 (192 rooms 


Air ,. Se ne bedr T snd banauet 

Convention Rates: ngle 9.00-21.00: Double: 
ae Suites 5.00 in add n ¢ ates 
Amer 

No Mtg. Rms. & Capacity of Largest: 9 (400 

No, Banquet Rms. & Capaci ty of ay bl 3 (400 


Group Meal Rates: 
Dinner: 4.50 
Liquor: No 
Charges for Mtg. Rms.: N 
Charges for Exhibit Rms 


Breakfa 2.50 


N 


Net Exhibit Space: 8,000 sq. ft . a 
ncludes mtg. rn 

Audio-Visual Aids: A.C, D. GH J * 

Sports Facilities: Golf, swimming. tennis. shuffle 

Sales Representative : Leonard Hicks. Jr. & Ass 
ates 

Railroads : SA! P.& N-:N 


Airlines: CAP “7 EAL. PAI 


SOU 


AUDITORIUMS 


Charlotte Coliseum 
Manager: Pau! Buck 
Exhibit Areas: 60,000 sq. ft. Arena: 21,000 sq. ## 
Lobby: 3,300 sq. ft.; Concourse: 14.500 
Exhibition Area A 0.900 sa 4+ E 
Area 8: 8.700 sa. ft 
Rental Fees: 500.00 per day. No services 
yes included 
Floor Load: 
Ventilation: F ed a 
Ww} Height: |\4 ft 
ystem: Alte 
Dimensions, 
2 le 
Columns: Arena floor none 
Utilities: 120 208V. 3 phase 4 wire electric outlet 
Storage Areas: Ad build 
Mtg. Rms. & Capacity: 10 rooms, includin 


Opening to Exhibit Hall: 14 *# 


s0ent + 


theater 2.5 
Facilities for Food Functions: Catered ban 


Par rhing Facilities: 3,400 ca 
Distance from Business District: 


Park Center Auditorium 


310 N. King Dr. (Phone: FR klin é 

Manager: a ’ 

Exhibit Areas: rT re ft. in separate 
4.700 sa. #. in 5 

Rental Fees: Loca 200.00 


Sponsor 275 


from main floor 


NOVEMBER 18, 1960 


Utilities: 110 & 220 AC current 
Loading Facilities: Same level _ 
Storage Areas: 2 rooms, approximately 16 by 25 


Mtg. Rms. & Capacity: | civic room included in 
exhibit footage 

Facilities for Food Functions: 
que of | 500 

Parking Pacilities : Ample 

Distance from Business District: 


Caterers for ban- 


| mile 


Hotel William R. Barringer 


426 N. Tryon (Phone: ED 3-033!: teletype 545 

Manager: Peter E. Van Kieek 

Sales Manager: Lynndy Lee Hogu 

Convention Season: A 

Largest Group Accommodated : 
9 suites 


Air Conditioning: 


300 (200 rc 


Bedrooms and banquet halls 
Convention Rates: Single: 7.50-12.00: Double 
12.00-20.00: Suites: 22.00-42.00. European 
No. Mtg. Rms. & Capacity of Largest: 4 (230 
No. Banquet Rms. & Capacity of Largest: 4 (230 
Group Meal Rates: Breakfast: 1.50; Lun 3.00 
r 3.50 
Liquor: N 
Charges for Mtg. Rms.: None if food served 
Audio-Visual Aids: Stage: 32 by 16 ft.. G. H 
J, & 4 


Hotel Charlotte 


237 W. Trade (Phone: ED 2-112! 

Manager: Kenneth B. Cross 

Sales Manager: 8. A. Pless 

Convention Season: Al! year 

Largest Group Accommodated: 700 (300 rooms 
9 suites) 


Air Conditioning: 
Convention Rates: le 6.00. 
9.00-14.50; Suites: 18.00-30.50. European 
No. Mtg. Rms. & Capacity of Largest |3 (700 
No. Banquet Rms. & Capacity of Largest: 1/3 
580 


Bedrooms ar 


Breakfast: 1.75: Lunch: 2.50 


D mang 


Group Meal Rates: 
50 

Liquor: No 

Charges for Mtg. Rms.: None 

Net Bhibit Space: 8,076 sq. ft. on one f 
ncludes mtg. rms 

Audio-Visual Aids: D. G, H, | 

Sports Facilities: Golf, tennis 


Manger Motor Inn 


See Advertisement, Page 153 

631 N. Tryon St. (Phone: EDison 2-312! 
Manager: Abe! M. Girau!t 
Convention Season: Al! year 
ene Group Accommodated: |50 56 
Air Conditioning: Bedrooms 
Convention Rates: single D 

2.00-15.00; Suites: 25.00 30.00. European 
No. Mtg. Rms & Capacity of Largest: | (75 
No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: Breakfast: 1.00: Lunch 

er: 2.50 

Liquor: Wine end be only 
Charges for Mtg Rms. : 25.00 
Charges for Exhibit Rms.: (5.00 
Net Exhibit Space: 20 sq. ft n one f 

ides mtg nS 
Audio-Visual Aids: 
Sports Facilities: Swimmin 


FONTANA DAM 


Airlines: Served 


Fontana Village Resort 


Phone: Fontana 2105, 2145, 2875; telegrapt 
Maryville, Tenn. 469) 

Manager: Major O. A, Fetch 

Sales Manager: Mrs cile K. Boyden 

Convention Season: her ept. & Oct 

Largest Group Accommodated : 500 350 (303 


Air Conditioning: Banauet ha 

Convention Rates: S single 9.00 maximum; Double: 
2.00 maximu f 

No. Mtg. Rms. & Combe of Largest: 7 (750) 

No. Banquet Rms, & Capacity of Largest: | (350) 

Liquor: N 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms. : 

— . Faciliti es: G 


ean 


GREENSBORO 


Railroads: A_& Y 
Airlines AP EA PA 


AUDITORIUM 


Greensboro Auditorium- Coliseum 
W. Lee St. (P BR 5-856 

Manager: Robert H Kent 

Exhibit Areas: 55,00¢ 1. ft. in three r 


Rental Fees: Upon request 

Floor Load: Unlimited 

Ventilation: Air-conditioned 

Ceiling Height: 65 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 
ft. 

Elevators: None required 


16 ft. by 


Columns: Location and Dimensions: None 

Current and Utilities Available: |!1!0, 220, 440 
drains 

Loading Facilities: Yes 

Location, ~~ of Storage Areas: Lower level 


17,000 sq. 
Number of Teecting Rooms and Capacities: 7 
rooms (total capacity 14,000) 
Facilities for Food Functions: Banquet for 2,000 
Parking Facilities: 3,000 paved and lighted spaces 
Distance from Business District: 3 miles 


The King Cotton 

E. Market & Davie Streets (BR 2-8/8! 
Manager: Haywood Duke 

Resident Manager: Rogers Rudd 
Convention Season: Al! year 


Largest Group Accommodated: 400 (2!3 rooms, 
12 suites available) 

Air Conditioning: Bedrooms, meeting, banquet 
rooms, except ballroom 

Convention Rates: Single: 6.00 to 10.00; Double: 
9.00 to 12.00; Suites: 20.00 to 30.00. European 


No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.50: 
Dinner: 3.50 

Charges for Mtg. Rms.: 15.00 to 200.00 

Charges for Exhibit Rms.: 200.00 

Net Exhibit Space: 4,200 sq. ft. on one floor, in 

uded in meeting areas 


Audio-Visual Aids: A, D, | 


O. Henry Hotel 


Elm and Bellemeade: (Phone: 
Manager: Nolan 8. Williams 
Convention Season: Al! vear 
Largest Group Accommodated: 350 (300 rooms 


BRoadway 2-717!) 


4 suites available : 
Air Conditioning: Banquet and meeting rooms 
50% bedroon 


Convention Rates: Single: 
0.00: Suites: 12.00-15.00 


4.00-9.00: Double: 7.00 


European 


in CHARLOTTE, N.C. 


YOUR GROUP 
GETS 


WHEN YOU \ 
MEET AT THE ‘ 


Manger Mite Joa 


Service plus superb meeting- % 
room facilities insure the success 
of your meeting at The Manger 
Motor Inn. detail is 
handled with care, precision and 
foresight by an experienced, help- 
ful staff. Air-conditioned facili- 
ties accommodate up to 50 for 


Every 


banquets, meetings and conven- 
tions—with efficient Manger 
service at every step! 

For complete details contact Abel Girault, 


Mgr., The Manger Motor Inn, North Tryon at 
10th Street, Phone: EDison 2-3121. Teletype: CE 132. 
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NORTH CAROLINA 


Charlotte continued 


No. Mtg. Rms. & Capacity of Largest: 3 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00 up: 
Dinner: 3.50 up. 

Liquor: A.B.C. stores 

sarees for Mtg. Rms.: None 

Net Exhibit Space: |,400 sq. ft 

Audio-Visual Aids: D, |, J 


Sedgefield Inn 


(Phone: BR 2-7154) 

Manager: Harold Colvert 

Convention Season: All year 

Largest Group Accommodated: {50 (100 r 
available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00 to 18.00: Double 
12.00 to 20.00: Suites: 18.00 to 20.00 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms, & Capacity of Largest: 5 (400) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: No 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: D 


Sports Facilities: Golf, swimming, horse back 
riding 
HIGH POINT 
Railroads: So. Ry.; H. Pt. R. A. & S.: H. Pt. T. 


Airlines: CAP, EAL, PAI 


Sheraton Hotel 


314 N. Main St. (Phone: 2-251!) 

Manager: Arthur G. Corpening, Jr. 

Sales Manager: Dan Clark 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
3 suites available) 

Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 4.50 to 8.00: Double: 
7.00 to 12.00: Suites: 12.50 to 17.50. European 

No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (150) 

Group Meal Rates: Breakfast: .65; Lunch: 1.65; 
Dinner: 2.50 

Liquor: No 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 8,000 sa. ft 
cluded in meeting areas 

Audio-Visual Aids: D. |, J 

Sports Facilities: Golf 


on two floors, in- 


PINEHURST 


Railroads: S.A.L. 
Airlines: PAI 


The Carolina 


Dogwood Rd. (Phone: CY 4-291!) 

Manager: D. O. Delany 

Sales Manager: William C. Sledge 

Convention Season: Sept.-Mar. & May 

Largest Group Accommodated: 464 (250 rooms, 
10 suites) 

Air Conditioning: No 

Convention Rates: Single: 16.00-18.00; Double: 
28.00-30.00; Suites: 66.00-72.00. American 

No. Mfg. Rms. & Capacity of Largest: 5 (400 

No. Banquet Rms. & Capacity of Largest: 3 (750 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00 
Dinner: 4.00 

Liquor: Bottles only 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: Stage: 24 by |6 ft., A, C,G 
H1,J, KL 

Sports Facilities: Golf, riding, lawn bowling 

Sales Representative: Robert F. Warner, Inc. 


RALEIGH 


Railroads: So. Ry.: S.A.L.; No. So 
Airlines: CAP, EAL. PAI 


AUDITORIUM 


State Fair Arena 


P. O. Box 5565 (Phone: TEmple 2-7549) 
Manager: Dr. J. S. 


Exhibit Areas: Within arena 25,000 sq. ft.; addi- 


tional buildings, 150,000 sa. ft. 
Rental Fees: From $250 to $500 per day 
Floor Load: Unlimited 
Sports Facilities: Golf courses nearby 
Ventilation: Forced air 
Ceiling Height: 60 ft. minimum 
PA System: Yes 
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Dimensions, Opening to Exhibit Halil: 10.5 ft. by 
16 ft, to Arena floor: 7 ft, by 9 ft. to lobby dis- 
play areas 

No. of Elevators and Capacities: one 7 by ? ft. to 
lobby display areas , 

Columns, Location and Dimensions: None within 
arena. Several in display areas 

Current and Utilities Available: 600 KWH, 1|1/0-220 
SP, 220 3-PH ‘ 

Loading Facilities: Ramps, fork lift ‘ 
Railroad Sidings: Seaboard Airline Rail Road 
siding across the highway from fair grounds 
Location, Size of Storage Areas: Limited storage 
areas within Arena; indoor and outdoor facili- 
ties adjacent oo 
Number of Meeting Rooms and Capacities: 
Lounge, 200; Ten or more rooms for groups of 

IS to 40 

Facilities for Food Functions: Can serve |,500 on 
Arena floor or 1,000 in industrial building 

Parking Facilities: |0,000 . 

Distance from Business District: 3 miles 


Hotel Sir Walter 


400 Fayetteville (Phone: TE 2-77!!) 

Manager: Arthur E. Buddenhagen 

Sales Manager: Mrs. Lee Dunnagan 

Convention Season: Al! year 

Largest Group Accommodated : 500 (250 rooms 
7 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 6.00-8.25; Double: 
9.00-15.00; Suites: 20.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (450) 

No. Banquet Rms. & Capacity of Largest: 2 (350 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25: 
Dinner: 3.00 

Liquor: No 

Charges for Mtg. Rms.: None 

Net Exhibit Space: |,985 sq. ft. on one floor; 
includes mtg, rms. 

Audio-Visual Aids: D, G, H 


SAPPHIRE 


Sapphire Valley Inn & Golf Club 


(Phone: Cashiers, N.C., Globe 1-2/10) 

Manager: M. M. "Chuck" itherspoon 

Convention Season: Late May, June., Sept. & Oct 

Largest Group Accommodated: |30 (70 rooms, 
3 suites) 

Air Conditioning: No 

Convention Rates: Single: |7.00-!9.00; Double: 
28.00-32.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (| 30 

No. Banquet Rms. & Capacity of Largest: 4 (|30 

Liquor: No, but will serve 

Charges for Mtg. Rms.: None 

Net Exhibit Space: | 500 sq. ft. on one floor 

Audio-Visual Aids: A, G, J, K, | 

Sports Facilities: Golf, swimming, tennis, hunt- 
ing, riding 


WINSTON-SALEM 


Railroads: S. Ry.: N. & W.; W.S.S.B. 
Airlines: CAP, EAL PAI 


Hotel Robert E. Lee 
Sth & Cherry Sts. (Phone: PArk 2-616!:; telegraph: 
FBX) 


L@t 


Manager: Douglas Boyle 

Sales Manager: Earnest J. O'Banion 

Convention Season: Al! year 

Largest Group Accommodated: 500 (250 rooms 
4 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 5.50-8.75: Double: 8.00 
12.50: Suites: 30.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 (500 

No. Banquet Rms, & Capacity of Largest: 6 (375 

Group Meal Rates: Breakfast: 1.50: Lunch: 2. 
Dinner: 3.00 

Liquor: No 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 45/6 sa. ft. on one floor 

Audio-Visual Aids: D, GH, | L 


NORTH DAKOTA 


BISMARCK 


Railroad: No, Pac.; Soo Line 
Airlines: FAL, NWA 


Hotel Patterson 


422 Main St. (CA 3-4660) 

Manager: Frank Hayes 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
available) 

Convention Rates: Single: 3.00; Double: 4.50: 
Suites: 8.00 to 10.00 


SALES MEETINGS/Part Il SALES MANAGEMEM 


No. Mtg. Rms. & Capacity of Largest: 5 / 
No. Banquet Rms. & Capacity of Largest: 5 | 
Group Meal Rates: Breakfast: .75; Lunch: 1% 

Dinner: 1.75 
Liquor: Yes 
Charges for Exhibit Rms.: 8.00 to 20.00 
Net Exhibit Space: 4,500 sq. ff. 
Audio-Visual Aids: D, | 


FARGO 


Railroads: Nor. Pac., Great Nor. 
Airlines: NOR, NWA 


AUDITORIUM 


Civic Memorial Auditorium 
See Advertisement, Page 154 


201 4th St., N. (Phone: AD 5-3116) 
Manager: Walter P. Mabee 


Exhibit Areas: 19,000 sq. ft.: Arena: 12,500 sq 
Basement: 6,000 sq. ft. 

Exhibit Area: 3,000 sq. ft. 

Rental Fees: 225.00; includes heat, light, jan 
ervice 

Floor Load: Unlimited 


Ventilation: Blower 

Ceiling Height: 37 ft 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: 16 by 04 

Elevators: | freight 

Columns: None 

Utilities: 110-220 AC current 

Loading Facilities: Door at rear of bui ding 

Storage Areas: Rear & basement of building 

Mtg. Rms. & Capacity: 7 (25-!,000) 

Facilities for Food Functions: Kitchen for by 
quet of |, 

Parking Facilities: !|,000 cars 

Distance from Business District: 2 blocks 


Gardner Hotel 


26 Roberts St. (Phone: ADams 2-2556) 

Manager: T. L. Power 

Convention Season: Al! year 

Largest Group Accommodated: 250 (10 ro 
6 suites 


Air Conditioning: Some bedrooms and bang 
halls 

Convention Rates: Single: 5.00-11.00; Doub 
7.00-15.00: Suites: 12.50-32.00. European 


No. Mtg. Rms. & Capacity of Largest: 8 

No, Banquet Rms. & Capacity of Largest: 4 

Group Meal Rates: Breakfast: 1.50: Lunch: UJ 
Dinner: 2.00 


NEW CIVIC CENTER 
FARGO, NORTH DAKOTA 


Gateway to the West 


IDEAL FOR x CONVENT 
mw SALES MEETINGS »& TR 
SHOWS 


18,900 sq. ft. exhibit space 
Stage 52’ x 25’ | 
Seats 4,500 for meetings 
1,200 for banquets 
6 add'l mtg _ 10 a 
Equipped with finest P.A. 
ca cane kitchen, tle 
phones, elevator, truck drive in 


For Complete Information Contact 
WALTER P. MABEE 


Director, Fargo Civic Center 
Fargo, North Dakota—Phone ADams 


Railroads 
Airlines : 


Minot 


(Phone: 


Ceiling | 


Audio-Vi: 


Railroads 
& BB 
Airlines: 


Sherat 


Railroads 
NY.C.- 


Airlines: 


Cincinnati 
714 Union 
J. S. Ture 


Cincinr 
2250 Seyn 
Manager: 
Exhibit A 
40,000 s 
Rental Fe. 
Floor Loa 
Ventilatio 
Ceiling H 
PA. S 
Dimension 


NOVE 


Liquor: 12s 
Res Mtg. Rms.: |0.00-60.00 
ooaes es for Exhibit Rms.: 10.00-60.00 
Net Brnibit Space: 4,850 sq. ft.; 3,370 sq. ft. on 
floor; includes mtg. rms, 

pcdio-Visual Aids: D G,H. 1, J, L 
Sports Facilities: Golf, swimming, te 
Railroads: G.N :_S 

Airlines: NOR, NWA 

AUDITORIUM 

Minot Municipal Auditorium 

Phone: TE 5-214!) 

Manager: Charles V. Stenersen 

Exhibit Areas: |9,335 ft 

Rental Fees: 85.00 300. Rn 


Floor Load: Unlimited 
Ventilation : Blower J 
Ceiling Helen: 35 ft. 
tem: Yes 
A org Opening to Exhibit Hall: 14 by 
Elevators: — gr d 
Columns: None ; 
Utilities : Ph 08 220 A 
mag acilities: Gr f 
iM Rms, & Capacit 
Facilities for Food 
quets of 2 
Parking Facilities: Adja 
Distance from Business District: 3k ks 
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iy: 2 25. Caterers f bar 


Clarence Parker Hotel 


ist St. & Ist Ave., S.E. 
vP & Gen. Mgr.: Rutt 
Convention Season: A 
Largest Group Rasneendeted: 256 3) 
and 3 suites available 

Convention Rates: Single: 4.00 to 6.00; Double 
7.23 to 9.50; Suites: 15.00 to 20.00 

No. Mtg. Rms & Capacity of Largest: 3 (300 
No, Banquet Rms. & Capacity of Largest: 3 (300 
Liquor: Yes 

Air Conditioning: Bedroor 3 banque 
Charges for Banquet & Mtg Rms. ; § 
Net Exhibit Space: 4,000 sa 

Audio-Visual Aids: D 


Phone: 5/-153 
rer ker Flower 


AKRON 


Penn.; B. & O.; Erie; A.C 


oo 
> 


Railroads : 
& B.B 
Airlines: AAL, CAP, EAL, UAL 


Sheraton Hotel 
See Advertisement, Page 155 
259 S. Main St. (Phone: WE 5-8 
Manager: William T. Bigler 
Sales Manager: James W. Jones 
Convention Season: Al! year 
Largest Group Accommodated: 600 (350 
16 suites 
Air Conditioning: Bed; rooms an id ba 
Convention Rates: Single 
50-14.50: Suites 25,00-40.00. “Eure 
No. Mtg. Rms. & Capacity of Largest: 9 (800 
No. Banquet Rms. & Capacity of og yd 9 (600) 
Group Meal Rates: Breakfast 
D nner: 3.50 
Liquor: Yes 
Charges for Mtg. Rms. : 
Net Exhibit Space: 


None 
4,000 sa. ft 
neludes mtc 
Audio-Visual Aids: tage: 24 by 12.6 ft.. G. H 


CINCINNATI 


Railroads : B ae >.N & TP 


Er ‘ v 
Airlines : RAL DAL, EAI A 
CONVENTION BUREAU 
Cincinnati Convention & Tourist Bureau 
4 Union Central Bid 


4. §, Yemer, Executive Vice President 


AUDITORIUMS 


Cincinnati Gardens, Inc. 


2250 Seymour Ave. (Phone: REdwood 1|-8300 

Manager : Alex Sinclair 

Exhibit ag Two buildings: 30,000 sq. ft, & 
4 ft 

Rental one Depe nd 

Floor Load: 1,500 Ibs > 

Ventilation : Can c change air every |2 rn te 

Ceiling Height: One building 72 ft.- other 24 ft 

System ; 4 


| Dimensions, Opening to Exhibit Hall: 14 ft 


NOVEMBER 18, 1960 


SHERATO 


THE. SHERATON HOTEL 


IN AKRON, OHIO 


Air-conditioned function rooms of 

all sizes. Ballroom accommodates 800. 
FREE PARKING for registered guests. 
Guest rooms from $7.50 single, 
$11.50 double. All guest rooms 
air-conditioned — radio and TV. 


Sheraton Hotels in the 


U.S.A, Hawail and Canada 


rochesren 

JUFFALO 
SvRAC USE 
BINGHAMTON, N. ¥, 


WEST 
INDIANAPOUS 
FRENCH UCK, ind. 
RAPID CITY, S. D. 
SIOUX CITY, lowe 
SIOUX FALLS, S. D. 
CEDAR RAPIDS, lowe 


SOUTH 


4 

a > of) DETROIT 

et CLEVELAND 

te. Hy CINCINNATI 

awe ST. LOUIS 

. 2 OMAHA 

ae AKRON 

. 

LOUISVILLE 

Restaurants — moderately priced menus. | : DAUAS 


Expert Convention Staff 
WILLIAM T. BIGLER 


General Manager 


* 
vs 


SAN FRANCISCO 
10S ANGELES 


NEW ORLEANS 
MOBILE, Aloboma 


HAWAB HONOWWW 
CANADA 


MONTREAL 
TORONTO 


NIAGARA FALLS, Ont. 
HAMILTON, Ont, 


OVERSEAS 
ISRABLTEL AVIV Opens Morch, 1967 


THE SHERATON-GIBSON 


% The Largest in Cincinnati 
¥* The Friendliest 

% 1000 Rooms — all w'th TV 
%*% 99%. Air Conditioned 


%& 24 Function Rooms Serving 


from 


10 to 1700 — and up to 


1000 for Banquets 


% Free Overnight Parking for 
Registered Guests 


“We're Glad 
to See You!” 


John H. Scheibly, Gen‘'| M 


EAST 

New York 
Boston 
Washington 
Pittsburgh 
Baltimore 
Philadelphia 


Sheraton Hotels in the U.S.A., in Hawaii and Canada 


Providence MIDWEST Akron SOUTH 
Springfield Chicago indianapolis Louisville 
Albany Detroit French Lick, ind. Dollos 
Rochester Cleveland Rapid City New Orleans 
Buffalo Cincinnati Sidux City Mobile 
Syracuse St. Louis Sioux Falls WweSsT 


Binghamton Omaha Cedar Rapids San Francisco 


Los Angeles Toronto 


Pasadena 


Montreal 


Niagora Falls 
Hamilton 
OVERSEAS 
Tel Aviv, israel 
(opens March 
1961) 
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OHIO 
Cincinnati continued 


Columns: None 

Utilities: Al! 

Loading Facilities: Railroad siding 

Storage Areas: 9,000 sa. ft 

Mig. tans. & Capacity: Se small ones, one 

Facilities fer apes Functions: Caterers for ban 
vets . 

Parking Pacilites: 2,200 c 

Distance from Business District: 8 rr 


Cincinnati Music Hall 


1243 Elm St. (Phone: CHerry |-3086) 
Manager : Cher rles W. Bauer, Jr. 


Exhibit Areas: South Hal!: 22,500 sq. ft.; North 
Hall: 22,500 sq. ft.; Ballroom: 22,500 sq. ft.; 
se 6,000 sq. ft. (Buildings separate bu 

connected 

Rental Fees: Fee includes heat, general lighting, 
water, cleaning 

Floor Load: North and South Ha unlimited 
other areas, 150 Ibs. per sq. ft. 

Ventilation: Forced draught and air conditioning 

Ceiling Heights : : 19 ft.; North Ha 
40 Foyer, 4 

P.A. System: Available 

Dimensions, Opening to Exhibit Hall: Accor 
modates largest trailer. 


Elevators : to ballroom (6,000 Ibs., 9 ft. 3 ins 
by 10 ft. by 18 ft. 5 ins.) 
Columns: South Hali only, 2! by !7 in., two 
rows, 2! ft. longitudinal, 30 ft. latera 
Utilities: Gas, water, steam sewerage, telep! 
0 & 220 AC 4-wire & 3 phase & OC 
Loading Facilities: Drive in at street leve 


Storage Areas: Ample, adjacent storage to a 
rr Jate full exhibit capacities 
Mtg. ~— & Capacity: North Hall (if not used 


exhibits 5.700: Auditorium: 3,718: Ba 
000; 12 small rooms 300 tota 
Facilities for Food Functions: Bars 


any size banquet (1,900 in one room: 5,500 in 

thre 

Parking Facilities : 500-car municipa t acr 
ree private lots for 1,000 ca 


Distance bom Business District : 7 block 


Netherland Hilton 


See Advertisement, Page 51 
Sth & Race Sts. (Phone: MAin |-3800 


in CLEVELAND 


YOUR GROUP 
GETS 


WHEN YOU 
MEET AT THE 


Mongar Hote 


Service plus superb meeting-room 
facilities insure the success of your 
meeting at the Manger Hotel. 
Every detail is handled with care, 
precision and foresight by an ex- 
perienced staff. Air-conditioned 
function rooms for up to 1,000— 
with efficient Manger service at 
every step! Cleveland's only 100% 


air-conditioned downtown hotel! 
For details, contact William H. Davis, Mgr. The 
Manger Hotel, Chester Ave. and East 13th St., 
9 ©. Phone: Tower 1-2345, Teletype: 
605 
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Manager: Louis E. Del Coma 

Sales Manager: James D. McDonough 

Convention Season: Al! year 

Largest Group Accommodated : 
rooms, 6 suites) 

Air Conditioning : Most bedroor 
halls 

Convention Rates: Single: 8.25-!2.00: Double 
14.00-16.50; Suites: 28 minimum, European 

No. Mtg. Rms. & Capacity of Largest: 20 (| 500 

No. ne Rms. & Capacity of Largest: 20 
1,100) 

Group Meal Rates: 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: |25.00-300.00 

Net ow ewe 20,000 sq. ft 0,500 sq. ft 
one fi es mtg 


Stage: 28 by 10 ft., 


800-900 (500-600 


Breakfast: 2.00: Lunch: 2.50 


a 1 Visual Aids: G,H 
J 
Sheraton-Gibson Hotel 
See Advertisement, Page 155 
421 Walnut St. (Phone: MA |-6600: teletype 


559 

Manager: John H. Scheibly 

Sales Manager: Miss Ann Kroger 

Convention Season: Al! year 

Largest Group Accommodated: 600 rooms 

Air Conditioning: Most bedrooms and banquet 
ha 

Convention Rates: Single: 

0:00 minimum: Suites: 27.00 minimum; Twir 

12.50 minimum. European 

No. Mtg. Rms. & Capacity of Largest: 24 (!,700 

No. Banquet Rms. & Capacity of Largest: 24 


Breakfast: 2.00; Lunch: 3.50 


6.00 minimum; Double 


Group Meal Rates: 
Dinner: 3.50 

Liquor: Yes 

Net Exhibit Space: 20 sq. ft.; includes mtg 


rms 
Audio-Visual Aids: D. GH, !, J. L 


Terrace Hilton Hotel 
See Advertisement, Page 51 


1S W. 6th St. (Phone: DUnbar |-4000) 
Manager: Louis el Coma 
Sales Manager: James D. McDonough 


Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
25 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single 2.50-18.50; Twins 
7.00-23.00: Suites: 40.00. European 

No. Mtg. Rms. & Capacity of Largest: 15 (500 

No. Banquet Rms. & Capacity o 
350 


Group Meal Rates: Breakfast: 2.00 unch: 2.50 
nner: 3.50 

Lauer: Ye 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms. : None 

Audio-Visual Aids: GH, |, J. L 


CLEVELAND 


Railr roads : B. & Erie: N.Y.C.; Penna.: W. & 
V.: N.& S N.Y.C. & St RT 
piginie: AAA. AA AP EAL A M 
NWA, TCA, TWA, UAL 


Largest: (5 


CONVENTION BUREAU 
Cleveland Convention & Trade Show Bureay Ie 
514 Terminal lower (13) . 


Edward C. Brennan, Executive Vice Presidens 


AUDITORIUMS 
. . . ‘ 

Cleveland Municipal Auditorium | 
Lakeside at East - St. (MAin | -8300) 4 
Manager: Pau! Hur Ms 
Exhibit Areas: 250 000 sq. ft 
Rental Fees and Services: $.20 per sq. ft, yf 

house services 
Floor Load: Unlimited 
Ventilation: Forced and air conditioning ; 
Ceiling Height: 24 ft. under trusses 
PA System: Available 
Dimensions, Opening ot Exhibit Hall: Mh &? 

19 ft. 


Elevator Capacities: 6.000 |b 
Columns: in South Hal! only 


Utilities: AC and DC current ompressed air, gl 


BERT... 


water, gas 
Loading Facilities: Truck ramps 


eading im 
Buiiaing 
Storage Areas: Ample 
ape. Rooms and Capacities: Seven rooms wa 


pacities from 150 to 3,000 i 
3700 ‘Euclid Ave. (EN |-3700) 
Facilities for Food Functions: Can handle bang» 
for 2,500 
Parking Facilities: 7,000 cars 
Distance from Business District: Eight-minute wg 


Cleveland Arena 


3700 Euclid Ave. (EN |-3700 i 

Manager: James C. Hendy 

Exhibit Areas: 20,000 sq 

Rental ve, and Services: mente depends of 
event n je heat 


udes iigt 
Ceiling Height: “70 ft PA ‘System: Availabey 


Utilities: Every type : ; 
Meeting Rooms and Capacities ne, seats iq 
Facilities for Food Functions: Can handle banque 

of 120 ; 


Parking Facilities: Available 


Distance from Business District: 1.8 miles 


Sheraton-Cleveland Hotel 


See Advertisement, Page 157 
Public Sq. TOwer |-8000; telegraph oF 
200 


080 (650 r 


Air Conditioning: Codon and banquet ba 
Convention, Rates : ngie: 6.50-10.00: Doubkl 

2.50-2 Suites: ~ 30.00-55,.00 rte ' 
No. Mtg , 4%, & Capacity of Largest: (me 
No. Banquet Rms. & Capacity of nell ‘ 


Phone 


Manager: Allen James Lowe 
Sales Manager: Mrs. Mary Held 
Convention Season: Al! year 
Largest Group Accommodated : 


45 suites) 


0 
Group Meal Rates: Breakfast: 2.00: Lunch: 1# 
D 


nner: 4.0 


(Larter 


PROSPECT AND EAST NINTH 
in the heart of downtown 


600 Guest Rooms and Executive Suites 
All Public Rooms Air-Conditioned 


AW ALBERT PICK HOTEL 


‘4 
< veg 


ideal Facilities for 
CONVENTIONS 
MEETINGS 
PARTIES 
BANQUETS 


16 function rooms offer 
the city’s finest 
accommodations for as 
many as 1500. Write 
for full details or j 
Phone PRospect1 77 
Teletype CV-112 


Sa a eee 


a 


Ken Hawthorne, 


Mng. Dir, 
Andy Ginnan, Sales Mgr. ¥ 


SALES MEETINGS/Part II 


SALES MANAGEMEN 


Liquor: 
Charges 
Net 
includ 
Audio-Vi 
EF, ¢ 


Mang 


E. 13th 
Manage! 
Sales Me 
Convent 
Largest 
2% suit 
Air Con 
Convent 
9.00-14. 
No. Mtc 
No. Ban 
Group } 
Dinner 
Liquor: 
Charges 
Charges 
Audio-Vi 


Pick-C 


1012 Pro 
grapn 
Manager 
Sales Mé 
Conventi 
Largest | 


Charges 
Net Exhi 

one flo 
Audio-Vi 
Sports F, 


Statler 


1th & 
telegra 
Manager 
Sales Mé 
venti 
Largest | 
30 suit 


Railroads 
Penne 
Airlines : 


NOVI 


- 


es 


-E MENT 


iquor: Yes 5 Se 

Che es for Mtg. Rms.: 15.00 minimum 

N hibit Space: |3,800 sq. ft  ueba 
ncludes some mtg. rm ae , 

Audio-Visual Aids: Stage: 32 by ix 
£ F,G,H, 1, J, KL 


Manger Hotel 

See Spartans, Page 156 
E. |3th & Chester (Phone TOwer 2 
Manager: James | Barbe 
Sales Manager: Lee Leftor 
Convention Season: Al! year 


Largest Group Accommodated: 500 (350 : 


2% suite 

Air Conditioning : Bedroor 

Coavention Rates: Single 
9,00-14.00: Suites: 22.00-60.00. European 

No, Mtg. Rms. & Capacity of Largest: 9 


No. Banquet Rms. & Capacity of Largest : k 
2.00 Lune . 


Group Meal Rates: Breakfast 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: Nor 

Audio-Visual Aids: DG, H, | 


Pick-Carter Hotel 
See Advertisement, “et 156 


nd banquet ha 
6.00-10.00; D 


10! 2 fewes’ Ave. Phor BRocneci 1200 
Meneger: Ken Hawt 
Sales Manager Juliane 
Convention Season: Al! y 
La gest Group Accommodated 70 0 (3 
Air Condi tioning: Bedr ne : 
Consens Rates: Sing 750-10.50: Double 
$0 00 ' bie 65.00 
95.00 wr 


No. Mtg. Rms. & Capacity of Lorene? 8 
No, Banquet Rms. 


000 _ 
Group Meal Rates: Breakfast 
nh 400 


Dinner 


Liquor: Yes 
Charges for Mtg. Rms.: N f 
Net Exhibit Space: |0,000 sq. ft.: 5.20 
Audio-Visual Aids: D 
Sports Facilities: Boating bow 
Statler-Hilton 
See Advertisement, Page 51 

12th & Eucli J Ave. Pr PR 
Man Fletcher 8 ¢ 
Sales Manager: Donald M. W iwa 
Convention Season: Ai! y 
Largest Group Accommodated x 

0 suites 
Air Conditioning: Bed ms and banauet | 


Convention Rates ngle 8.00- 14.00 


u pear 

No. Mtg. Rms, & Capacity of Largest 
No. Banquet Rms. & Capac ty of At 
Group Meal Rates: k 

e 4 00 
Liquor : Yes 
Leg © for Mtg. Rms.: N 

thibit Space: 9,244 


Audio-Visual Aids: H , 
COLUMBUS 

Railroads: B&O. C & N.Y N 

Penn 

Pt AAL DAL EA LCA. PA ™WA 


& Capacity of Largest: 


CONVENTION BUREAU 
Columbus Convention Bureau, Inc. 
50 West Broad St. (15) 
Robert W. Basher, General Manager 


AUDITORIUMS 

Franklin County Veterans Memorial 
300 W. Broad St. (Ph CA |-4341 
Manager: Harry Schreiber 
Exhibit Areas: 45,000 sq. ft.: West Hall: 22,000 

sq. ft.; East Ha 5.000 sq. ft.; South Terrace: 
Floor Load: Unlimited 
Ventilation: Air conditioned 


Ceiling Height: |7 ft 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: 2 truck 
Joors by 10 f 

Columns: 35 by 22 ft. apart 

Utilities: (10 & 220 AC current water, gas 


graduated to 8 ft. 


Jrainage 
Loading Facilities: 2 loading docks 
Storage Areas: Directly off exhibit hall 
Mtg. Rms. & Capacity: 7 (50-200): | (750 
Facilities for Food Functions: Caterer for banquet 
‘ 4 000 
Parking Facilities: |,200 


Distance from Business District 3 blocks 

Ohio State Fair 

State Fairgrounds (Phone: AXminister 4-544] 

Manager: Rowland Bishor 

Exhibit Areas: Youtt enter 5.400 sq. ft 
Bu keye Bida 75,000 sq. ft.: Arts & Crafts 

Floor Load: Ww ) jate trucks 

Ventilation: Window and 2 ceiling far 


Ceiling Height: 35 ft 
P.A. System: Additior 
Dimensions he gery to Exhibit Hall: 3 double 


Sievaloes Ai ne floor buildings 

Columns: None in Youth Center Arts & Crafts 
Utilities: 0 & 220 A ent, gas, water 
Loading Facilities: Drive Joor silroad sidings 
Storage yo l ted, but additional facilities 
Faci lities fee feed Functions: Banquet f | 800 
Parking Facilities: 5.000 ca 


Distance from Business District: 3° 


The Deshler Hilton Hotel 
See Advertisement, Page 51 
Broad & Rich Sts. (Phone: CA 4-122 


Manager: ar! Prather 
Sales Manager: Mark Mowrey 
Convention Season: Al! year 


Largest Group Accommodated: |,600 (700 r 


Air Conditioning: Bed ms and banauet halls 
Convention Rates nale 750-14.00: Double 
2 00-20.000 0.00-60.00. European 


No. Mtg. Rms. & Capacity of Largest: 20 (| .000 
No. Banquet Rms. & Copacity of A ag po 20 850 


Gr roup Meal, Rates Break 2.00: | 2.50 
Liquer: Ye 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms 0 f asst harge 
Net Exhibit Space OX ft.- 3.000 ft n 


Audio-Visual Aids: 


Neil House Hotel 


4! S. High St. (P € Apit 522 
Manager: Harry | iwig 
Sales Manager: Robert —. Wendelker 


Convention 
Largest 


eason: Al! year 
Group Accommodated 


SHERAT 


-CLEVELAND HOTEL 


A \op-to-lobby modernization 
has made Cleveland’s number 
One Convention address more 
popular than ever. All 

dining reoms and parlors 
have been done over. 

Two mew restaurants 

have been added. 4 main 
Meeting rooms hold 

1,700. Air-conditioned 


ELMORE BACON 
Sales Manager 


ome is wonderful at 


‘SHERATON HOTELS 


NOVEMBER 18, 


1960 


Sheraton Hotels in the 
GE SA. Canada and Hawaii 


EA 
SPRINGFIELD, Masa, 


OVERSEAS 
Opens March, 1962 


ISRAEL TEL Aviv 


Air Conditioning: 50% bedrooms and banquet 


halls 

Convention Rates: 6.00-10.00; Double: 
9.50-15.00; Suites: 16.00-27.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (800) 

No. Banquet Rms. & Capacity of Largest: |0 (500) 

Group Meal Rates: Breakfast: 2.00: Lunch: 2.50: 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: .125 per sa. ft. 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: D. GH, |, J, L 

Sports Facilities: Billiards 


Single: 


Pick-Fort Hayes Hotel 


31 W. Spring St. (Phone: CA 4-82 
CL 169) 

Manager: Thomas S. Walker 

Sales Manager: Ruth Griffin 

Convention Season: Al! year 

Largest Group Accommodated: 450 (295 rooms, 
1! suites) 

Air Conditioning: 

Convention Rates: 
10.50-13.00; Suites: 
17.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (450) 

No. Banquet Rms. & Capacity of Largest: 9 (300) 

Group Meal Rates: Breakfast: 1.75: Lunch: 2.25 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.; 

Audio-Visual Aids: D. G 


DAYTON 


Railroads: N.Y.C.: Erie: B. & O.; Penna 
Airlines: AAL, DAL LCA, TWA, UAL 


teletype: 


Bedrooms and banquet halls 
Single: 7.50-13.00: Double: 
27.50-75.00; Twins: 11.50- 


10.00- 125.00 
mm, & 4.4 


Biltmore-Hilton Hotel 
See Advertisement, Page 51 


210 N. Main St. (Phone: BAldwin; telegraph 
Y 103 

Manager: Frank W. Teich 

Sales Manager: Henry W. Hu 


Convention Season: Al! year 
Largest Group Accommodated: 826 (500 rooms, 
26 suites 
Air Conditioning: Bedrooms and t “ee halls 
Convention Rates: Single: 9.00-! 28 Double: 
4.00: Suites 36.00-48.00. aan 


MODELS 


FOR BOOTH WORK, RE- 
CEPTION DUTIES, HOST- 
ESS WORK! 


Wherever your convention 
or sales meeting is held 
there's a Manpower office 
to supply models or any 
other temporary help you 
need to relieve or assist 
your sales people. 


LOW HOURLY RATES. 
OFFICES IN 200 CITIES 


goqeoeses® $SOsessesoooooooseooses 
eeoee 
eeee? 


manpower, inc. 


Write for free booklet on our 
unique Convention Services 
826 N. Plankinton Ave. 
Milwaukee, Wisconsin 
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OHIO 
Dayton continued 


No. Mtg. Rms. & Capacity of Largest: 22 (!,324) 

No. Banquet Rms. & Capacity of Largest: 22 
(1,124) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: Pe 
ares 

Net Exhibit Space: 34,000 sq. ft., 20,000 sq. ft. 
on one floor 

a Visual Aids: Stage: 32 by 18 ft., G, H, |, 


rcentage of booth 


Van Cleve Hotel 


36 W. First St. (Phone: BAldwin 8-613!) 

Manager: Claude J. Cannon 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms 
7 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.50-10.00; Double: 
9.50-18.00- Suites: 21.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (350) 

No. Banquet Rms. & Capacity of gy yoo 8 (250) 

Group Meal Rates: Breakfast: 2.50 h: 2.50; 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: !5.00-150.00 

Charges for Exhibit Rms.: [5.00-! 50.00 

Net hibit Space: |.000 sq. ft.; includes mtg 


Audio-Visual Aids: Stage: !2 by 10 ft., GH, | 


Sports Facilities: Golf, bowling 


MANSFIELD 


Railroads: B. & O.; Erie; Penna 
Airlines: LCA 


Manfield-Leland 


27 Park Ave., W. (Phone: LA 2-51! 

Manager: J ph G. Wright 

Convention Season: All year 

Largest. ,Group Accommodated: 400 (250 rooms 
20 


Air Conditioning: 50 bedrooms and banquet halls 

Convention Rates: Single: 7.00-14.00; Double 
0.00-14.00; Suites: 22.00-35.00. European 

No. Mig. Rms. & Capacity of Largest: |4 (300 

No. Banquet Rms. & Capacity of 1g 4 (300 


Group Meal Rates: Breakfast: | nc 2.50 
€ 3.00 

Liquor: Ye 

Charges for Mtg, Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: D. H J, & 

Sports Facilities: Golf, swimming 

Railroads Ann Ar.; ©. & O. D. & TS.L.; LS 

B. & O.; D.T. & 


enna.; Wab.: W, & L.E.: 
NYC. & & TT. &T.8€E 
Airlines: CAP. DAL, EAL, LCA, TWA, UAL 


CONVENTION BUREAU 
Toledo Convention & Visitors Bureau 
218 Huron St 


Harlin L. Walter 


Manager 
AUDITORIUM 
Sports Arena 
| Main St. (Phone: OX |-2403 
Manager: Andrew Mulligar 
Exhibit Areas: Main Arena: 20,000 C 
vention Ha 30 000 t 
Floor Load: ted 
Ventilation: Suction fans and 


Ceiling Height: 45 ft 

P.A. System: Ava 

Dimensions, Opening to Exhibit Hall: |4 by 
Elevators: On 

Columns: Nor 

Loading Facilities: Drive-in trucks 

Storage Areas: |r rse 

Mtg. Rms. & Capacity: 750 


Facilities ‘for. Food Functions: 
2,000 


Parking Facili ties: | 500 
Distance from Business District : 


Commodore Perry Hotel 


Superior & Jefferson Sts. (Phone: CHerry 4-284 
telegraph: TO 64 

Manager: John D Sebrey 

Sales Manager: John P. Martin 

Convention Season: Al! year 

— Group Accommodated: | 000 (500 r 


Air ya ee Bedrooms wee 


Convention Rates: Single 525. 12.00 - Double 
8.25-15.00; Suites: 20.00-42.50. European 
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No. Mtg. Rms. & Capacity of Largest: {5 (/,000) 
No. Banquet Rms. & Capacity of Lmelet 15 


(1,000) 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 3 
Liquor: Yes 
Net Es for Mtg. Rms.: None . 
xhibit Space: (0,487 sq. ft.; includes mtg. 


Audio-Visual Aids: Stage: |2 by 7 by 2 ft., G, 
mw &| & & 


Hillcrest Hotel 


Madison Ave. at _ St. (Phone 
teletype: 17 

Manager: Edward 4. Ramage 

Sales Manager: C. D. Reulein 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!00 rooms, 
90 suites) 

Air Conditioning: 50% bedrooms and banquet 


CHerry 3-426; 


halls 
Convention Rates: Single: 7.00-10.00; Double: 
11 .00-15.00; Suites: 14.00-27.00. European 
No. Mtg. Rms. & Capacity of Largest: 6 (150) 
No. Banquet Rms. & pear ¢ of Largest: 6 (150 
Group Meal Rates: Breakfast: !.90; Lunch: 2.40 
Dinner: 3.50 
Liquor: Yes 
Charges for Mtg. Rms.: !0.00-50.00 
Charges for Exhibit Rms.: 20.00-100.00 
Net Exhibit Space: 2,700 sq. ft n one f 
includes mtg, rms 
Audio-Visual Aids: GH, |, J, L 
Sports Facilities: Bowling 


The Secor Hotel 


425 Jefferson Ave. (Phone: CHerry 4-550!; 
type: 371) 

Manager: Raymond J. Mougey 

Sales Manager: John Martin 

Convention Season: Al! vear 


Largest Group Accommodated: ([50-!75 
6-7 suites 
Air _conmmaning: Some bedrooms and banquet 


PA... Rates: Single: 5.50-14.00; Double 
10.00-14.00: Suites: 14.00-48.00. European 

No. Mtg. Rms. & Capacity of Largest: {2 (600 

No. Banquet Rms. & Capacity of Largest: |2 (500 

Group Meal Rates: Breakfast: 2.25; Lunch: 2.50 
Dinner: 3.50 

Liquor: Yes 

Audio-Visual Aids: D, G, H, |, J 


YOUNGSTOWN 


Railroads: B. & O.: Eries LE. & E.: N.Y.C.: 
Penna.: P. & L.E.: Y. & N.: Y. & S. 
Airlines: CAP, LCA, UAL 


Pick-Ohio Hotel 


126 W. Boardman Phone: 
Manager: R. E. Jacobson 
Convention desnens All year 
Largest Group Accommodated: 500 (250 rc 
& suites 
Air Conditioning: 100 bedrooms and banquet ha 
Convention Rates: Single: 6.75-!0.00: Double 
9.75-13.50: Suites: 24.00. European 
No. Mtg. Rms. & Capacity of Largest: |! (700 
No. Banquet Rms. & Capacity of Largest: 3 (600) 
Group Meal Rates: Breakfast: 1.50; Lunch: !.85 


RI 4-113! 


Dinner: 2.80 
Liquor: Yes 
Charges for Mtg. Rms.: 1!2.50-150.00 
Charges for Exhibit Rms.: !2.50-|50.00 
7,500 sq. ft. on one floor: 


Net Exhibit Space: 


+. rms 


| 


OKLAHOMA 


OKLAHOMA badd 


Railroads: Santa Fe; C.R.!. O.K. C.A.A 
M.K, & T.- Frisco Sys 
Airlines: AAL, BNF, CAL, CEN, TWA 


CONVENTION BUREAU 


Convention Bureau 
satus Greeson, Manager 


AUDITORIUM 


Municipal Auditorium 


201 N. Dewey (CE 2-6418 
Manager: Dee Fuller 


Exhibit Areas: Zebra Room, 38,000 Main 
Auditorium, 14 3. ft: Mirror R 5,000 
1. ft. 

Rental Fees and Services: Rentals include heat 


ht and cleaning 
Ventilation: Air conditioning 
Cei iling Height: Main Aud., 40 ft.; Mirror Room 
23 ft.; Zebra Room, 14 to 16 ft 
PA System: In al! halls 


SALES MEETINGS/Part II 


Dimensions, Opening to Exhibit Hall: 
by |8 ft. 

Elevators: One elevator 

Columns: None in Auditorium and Mirr 
behind drapes in Zebra Room 

pase: tant he 220 volt AC current 

Loading Facilities: Trucks drive into Zeb Ipailroads: | 

peorepe ones 450 vi ft., plus unused rome pala 
eetin ooms and Capaciti | 

j ny A _ s pacities: 10 Meeting rooms ‘Western 
acilities for Food Functions: Banquet + ip, O. Box 

Parking Facilities: Seven parking lots wth I sahiequal 
block 


ana . 
Distance from Business District: |n downtown dig ie Mana 


10 ft, 6 j io-Visual 
in, Que acl 


Or Room: 


trict Convention 
Largest. Gri 
: | 3 suites) 
Oklahoma Biltmore Hotel sie Con 
228 W. Grand (Phone: CEntral 5-6767: teletype: 14, 00-35.00 
OC 544) "No. Mtg. | 
Manager: Dennis T. Phillips No, Banque 
Sales Manager: Vern Schlect Group Mee 
Convention Season: Al! year Dinner: 4 
Largest Group Accommodated: 600 (400 rooms, | Liquor: Sel 
30 suites)  WCharges for 
Air Conditioning: 50% bedrooms and bangyas \Charges fo 
halls Net Exhibit 
Convention Rates: Single: 5.50-9.00; Double: | one floor 
9.00-12.00; Suites: 22.50-75.00. European Audio-Visua 
No. Mtg. Rms. & Capacity of Largest: [5 (600) Sports Fac 
No. Banquet Rms. & Capacity of Largest: 15 (500) ng, ridit 
Group Meal Rates: Breakfast: !.75: Lunch: 2.0: Sales Repr 
Dinner: 3.00 ciates 


ees a 

arges for Mtg. Rms.: None, if conventi 

aa 100 Bon ms — hes | 

Charges for Exhibit Rms.: 10% of gross rental | 

Net Exhibit Space: 3,575 sq. ft. on one floor t 
cludes mtg. r 7 

Audio-Visual Aids: H, |, J, K 


The Skirvin Hotels 


Railroad : 
Park Avenue at peedwer Phone: CEntra 2-44 Airlines: U 
Telegraph 
Manager: Dan W. James 


Convention Season: Al! year ° 
Largest Group Accommodated: 700 (250 room \Agricult 
50 suites available Pj r 
Air Conditioning: Entire hotel ronee 
Convention Rates: Single: 6.50 to 9.50: Double: 7% W. 131 
9.50 to 18.00; Suite 20.00 to 60.00. European ‘Manager: 
No. Mtg. Rms. & Capacity of Largest: [4 (| mm) Exhibit Ar 
No. Banquet Rms. & Capacity of Largest: sa. ft: 


000 cultural 
Group Meal Rates: Breakfast: 1.50; Lunch: 1g 23,700 sa 
2.75 Rental Fee 

Llewer Cockta 
Net Exhibit Space: 9,000 sa. ft. on one floor 5.00 p 
Audio- Visual Aids: A, D, G, |, J. blackboards Rent inc 
: ; Floor. Load 
Ceiling He 
TULSA Dimension 
!Dimensions 
Rail M.K. & T.; A.T S. Fe fs oes 
ai reeds: SU 4 M.V.; Frigg Utilities: | 
Airlines: AAL, BNF, CAL, CEN TWA oe a 
CONVENTION BUREAU i egy 
Convention & Visitors Department Parking Fe 


8 Distance f 
fm >| po hid i 


The Mayo Hotel Eugene 
5th & Cheyenne (Phone: 3-214 222 E. Bro 
Manager: Frank R. Bentley Manager: 
Convention Season: Al! year Conventior 


Largest | —— Accommodated: 625 (300 rom oo G 


J suites available : 3 
Convention Rates: Single: from 8.00: Double: from | Air Condit 
0.00: Suites: 25.0 75,00 Conventior 


No. Mtg. Rms. & Stee of Largest: 10 (60) 9.00-15.0 
No. Banquet Rms. & Capacity of Largest: (0 (Mi) Ine Mtg. 
Group Meal Rates: Breakfast: 1.00: Lunch: [St #N0. Bangu 


Dinner: 2 75 Group Me 
Liquor: Liquor store in hote 1 Dinner : 
Air Conditioning : Banquet and meeting room |-iquor: Y 

bedrooms Charges f 
Net Exhibit Space: 5,250 sq. ft. on one floor Gharges f 
Audio-Visual Aids: D. |, J | ; f ps a 
— Facilities : s0lf wimming tennis, howe Audio-Visu 

3 Sports Fac 
Hotel Tulsa 
os 3rd St. (Phone: LU 24301; teleQri Reiioads: 
Manager: John A. Bryant Airlines. 
Convention Season: Al! year WCA. \ 


Largest Group Accommodated: 724 (325 room 
32 


tes 


Air Conditioning: Bedrooms and banquet p 
Convention Rates: Single: 7.00-/5.00; Dl pot 2 | 
00-17.00; Suites: 27.50-75.00. American 920 


No. Mtg. Rms. & Capacity of Largest: |! (@ °. A. Mel 
No. Banquet Rms. & Capacity of Largest: |! (@ 
Group Meal Rates: Breakfast: |.50; Lunch: 25 

Dinner: 3.00 


Charges for Mtg. Rms.: None Memor 
Charges for Exhibit Rms.: |5°% of gross 
Net Exhibit Space: 14,000 sq. ft.; 8,000 sq. ft. of 

one floor: includes some mtg. rms , WIN, 1 


SALES MANAGEMEN NOVE 


ft. & j o-Visual Aids: Stage: 32 by I5 ft... GH, 1, L 
7 = Facilities: Golf 


—_ WAGONER 


3 toon Railroads: K, O. & G.; M. K. T.; M. P. 


an renal Western Hills sone 


3.509 |p, 0. Box 27% (Phone: GL 6-2545: telegraph: 


Tahlequah) 
Manager: George Overton 
own dig }Sales Manager: Don Dens 

Ts Convention Season : All year 
largest Group Accommodated: 425 (180 


thin half 


3 su wives) . 
onin edrooms and seam Galle 
Anton “5 Single 9.00 - 09 , 
elety 00.35.00; Suites: 25.00-45.00. Eu a, 
ype No. Mtg. Rms. & Capacity of Laenest: 8 1900 
No. Banquet Rms. & Capacity of Large 6 (700 
Group Meal Rates: Breakfa { >» 
Dinner: 4.00 


pri + 
vate s . 
h 


D room Liquor: Se 
—— Charges for Mtg. ‘fee.: N 


: 5.0 b +, | . 

hayes (Charges for Exkibit Rms.: 15.00 per | — 

tie: Net hey wed Space: 8 000 sa. f+ 4 000 <a. ft 
Double floor: Jes mtg. rn 
) wee audio- Visual Aids: A. D 
5 (600 Sports roe lities: Golf, sw sg 

5 500 ng b. a ie 

2.09. Sel es Representative \ 


A : ‘OREGON 
ne floor: 


EUGENE 


Railroad Pac 
Ww 7A 


AUDITORIUM 
Agricultural Pavilion, Auditorium, 


Pioneer Hall & Cow Palace 


uble: 796 W. 13th Ave Seana Phor DI 4-002 
pean Manager: ¢ 
2) Exhibit Areas c C Z 
‘gest 1 t%. Diones 5 ¢ na c AD ; t+ : Aar 


68 sq. ft. A 


h: Mi _ 23,700 sa. ft 
Rental Fees: Pioneer Bldg 75.00 pe jay: A 
; r 00 per da Aa 


5.00 per da w Pala 250 


Floor Load: 4 in f 

Ceiling Height: 16 ft 

P.A, System: Yes 

Dimensions, Opening to Exhibit Ha 
"HO Utilities: 110 & 220 AC 
Loading Facilities 
Storage Areas: Ur ted 
Mtg. Rms. & Canecity : ) 100 
Facilities for Food Functions: Ba 
Parking Facilities: 4 a blackt 
Distance from Business Distri ct: 


Eugene Hotel 
222 E. Broadway 


Manager: Pa snsdow 
Convention Season: A 
300 room , Largest Group hecomenodated 30 
‘ble: from 1: Conditioning Ra 
Convention Rates ‘Os 
0 (0 0 00 20 n 
- 10 (i we "Mtg Rms. & emme - s coat 
h: 18 No Banquet Rms. & Capacity of Lar gest 
Group Meal Rates: 8 
ner: 3.00 
nome +! Quor 
Charges for Mtq. Rms " 
Charges for Exhibit Rms.: 3.00 
Net Exhibit Space 100 


Audio. Visual hids. A 
Sports Facilities: 


PORTLAND 


set halls a BUREAU 
Double: Po rtland Convention ous re. 


i V. A. MeNe Ee 


t: wl 

nch: 25 AUDITORIUM 
Memorial Coliseum 

2. ft. of See Advertisement, Page 1 
1 N. Wheeler (Phor BE 844 


:MENT NOVEMBER 18, 1960 


Manager: Don Jone! 

Exhibit Areas: Exhibit Hall: 52,400 sq. ft.; Arena: 
27,300 sq. ft.; Ar ena concourse: 18,000 sq. ft.; 
Assembly Room: 6,550 sa. ft 

Floor Load: Unlimited 

Ventilation: Air-cor 

Ceiling Height: Exhibit Hall: 15 ft.; Arena: 85 ft. 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: 18 by 14 ft. 

Elevators: | (9, 000 Ib 


ditions 


Columns: 30 ft. on center in exhibit hall 

Utilities: 122 & 208 v. 

—— Facilities: Overhead doors into al! area: 
Jock loading 


Steveme Areas: 20,000 sq 

Mtg. Rms. & Capacity: 8 200 

Facilities for Food Functions: Banquet for 3,000 
Parking Facilities: 2,000 ca 

Distance from Business District: 5 minutes 


Hotel Benson 


Broadway at Ook Phone: CA 8-96I1) 
Manager: Sam J 

Sales Manager: Jim F ot 

Convention Season: All year 


Largest Group Accommodated: 750 


Air +e | 50 bedrooms and banquet 


Convention Rates: Sir 750-1 | Of Double 

0.50 te 30 00-42.00 
No. Mtg. y & Capacity of Largest: |! (800 
No. Banquet Rms. & Capacity of A sar poe 800 
2.25 


Group Meal Rates: Break 
3.25 


Uquer: Ye 
Charges her Mtg. Rms.: N 
Audio-Visual Aids: G, H 


Multnomah Hotel 


See Advertisement, Page 17 
319 S. W. Pine (Phone A 6-7309 
Manager: R. Lindquist 
Sales Manager: Dan M ask 
Convention Season: A 
Largest Group Accommodated: 750 (500 


Air Conditioning: Be f snd banau 
Conventi on Rates nale 6.00-16.00 


00-20 + 25 .00-50.0¢ Tw 


No Mig. Rms & Capacity of Largest: 
No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: 8 kfast 5; Lur 


Liquor 
Charges for Mtg. Rms.: None 
Net Exhibit Space: 22,0¢ ft 5,380 4a 


Audio-Visual Aids 


Sheraton-Portland Hotel 


See Advertisement, Page 159 
1000 N E Mutinomen Pt AT 
neneger: ames R : 
Sales Manager 
Convention Season 
Largest Group Accommodated 


Air Conditioning: 8 
Convention Rates 


No Mtg Rms. & Capac ity ‘of Leveeets 000 
No Sanquet Rms. & Capacity of Largest: 

G oup Meal Rates: §& k 2.00 

Liquor 

Charges for Mtg. Rms.: N 

Charges for Exhibit Rms 20.00-400 .0¢ 


Net Exhibit Space: 
nciudes mtg. rms Ps 
or tas of nee Aids: ‘Stage: 34 by 12 ft.. G, H, 
J 


8,600 sq. ft. on one floor; 


soaks Facilities: Swimming, ice skating 


PENNSYLVANIA 


ALLENTOWN 


Railroads: L.V.; J.C.; L. & N.E.; Reading 
Airlines: EAL TWA, ‘UAL 


Americus Hotel 


6th & Hamilton Sts. (Phone: Hemlock 4610!) 

V.P. & Gen. Manager: Harry W. Clark 

Sales Manager: P. Joseph Fitzgerald 

Convention Season: Al! year 

Largest Group Accommodated: 450 

Air Conditioning: Banquet and meeting room 

Convention Rates: Single: 6.00 to 7.00; Double: 
8.00 to 12.00; Suites: 12.00 to 25.00 

No. Mtg. Rms. & Capacity of Largest: |5 (600 

No. Banquet Rms. & Capacity of Largest: (5 

7 


Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
nner: 2.50 

Liquor: ‘es 

Charges for Mtg. Rms.: None 

Charges for Exhibit _s None 

Audio-Visual Aids: D, G, |, J 

Sports Facilities: Golf 


ALTOONA 


Railroads: Penna. 
Airlines: AAA 


Hotel Penn Alto 


13th Ave. & 12th St. (Ph 

Manager: Herbert A. Hanson 

Convention HA All year 

Largest Group Accommodated: 500 (250 
“4 si? $ sva apie 


eel 


Glad to GREET you 


@ With complete facilities that assure 
a successful carefree meeting 

@ With hotel or private cottage accom- 
modations, fine food, interesting 

| sports facilities, etc. 

@ With personalized attention to 
good service and come-back-again 
hospitality 

@ 90 miles from Phila. & N. Y. C. 


For information call our offices in: 
N. Y.—LO 5-1115 © Phila.— Ki 6-1937 
or write: EDWARD C. JENKINS 


m= SKYLINE INN <-- 


MOUNT POCONO, PENNSYLVANIA 
at the Top of the Poconos 


Des, 


-PORTLAND HOTEL 
IN PORTLAND, OREGON 


Located in Lloyd no 
» convention facilities highlight the 


s newest Hotel - The Grand 
rooms 
itioned 
< i free F 
¢ of three 
ee exuLiC 


JAMES R. GAUGHENBAUGH 
General Manager 


JOHN H. MOORE, Sales Manager 


the welcome is wonderful at 


SHERATON HOTELS 


SHERATON 


Sheraton Hotels in the 


OVE Ss 
1SRAB TEL AVIV Opens March, 1961 


159 


The Largest and Finest 
Resort Hotel in 


Western Pennsylvania 


ear 
: 


ad { 


S MOTEL’ 


BEDFORD, PENNSYLVANIA 
Offers complete 


Convention facilities 


for 25 to 550 people 


Ideal Location 


3000 acre estate in western 


Pennsylvania ... high in the colorful 
Allegheny Mountains ... adjacent to 
the Bedford exit of the 
Pennsylvania Turnpike. 


So Easy to Reach 

Come by car, bus, plane, PRR or 
B&O railroads. Arrangements made 
to meet all public transportation 

at nearby terminals. 


Delightful Meeting Rooms 
16 fully equipped rooms 
accommodating from 25 to 
550 persons. 


Superb Accommodations 


250 smartly redecorated rooms... 
each with private bath. 


Experienced Staff 

During 1957 our staff had the 
pleasure of serving 355 state and 
aational groups. 


Finest Recreational Facilities 
Championship 18 hole golf course, 
tennis, horseback riding, swimming in 
indoor pool and Red Oaks Lake and, 
of course, complete bar and 
beverage service facilities. 


Special Convention Rates 


Extended to groups throughout 
our season—April 1 5th— 
November 15th. 


Your inquiry will receive immedi- 

ate attention. Wire, cali or write... 

E. Harris Knight, Sales Manager 
Phone: Bedford 500 


160 


PENNSYLVANIA 
Altoona continued 


Air Conditioning: 60 bedrooms, bang 


vet rooms 


Convention Rates: Single: 4.50-8.75: Double: 7.00- 
13.00; Suites: 18.00-2/.50. European 

No. Mtg. Rms. & Capacity of Largest: 12 (500) 

No. Banquet Rms. & Capacity of Largest: |2 i) 

Group Meal _— Breakfast: 1.45; Lunch: 
Dinner: 2.1 

Liquor: “a 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,110 sq. ft. on one floo 
separate area 

Audio-Visual Aids: Stage: 2I' x 14’, G, |, J, L, 


blackboards 


Sports Facilities: Golf, swimming 
BEDFORD 
Railroads: Penna.; H. & B.T.M. 


Bedford Springs Hotel 


See Advertisement, Page 160 
(Phone: Bedford 500 
Manager: L. G. Moore 
Sales Manager: E. H. Knight 
Convention Season: Al! year 
—, {Group Accommodated: 460 (225 rooms 


12 
Air Conditioning 20% bedrooms and 
na 
Cancention Rates: Single: 18.00-25.00: Do 
30.00-36.00: Suite 40.00-90.00. American 
No, Mtg. Rms. & Capacity of Largest: |2 (450 
Hi Banquet Rms. & Capacity of Largest: 4 (500 
iquor: 


banquet 


ubie 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: |2.00 per booth daily 

Net Exhibit Space: 8.900 sq. ft n one floor; 

Audio- Visual Aids Ss sage: 35 by /4 ft., A, B, C 

Sports. Facilities: Solf, swimming, riding, lawn 

Railroads: L.V.; PB. & N.E Reading Cc 
L. & NE 


Airlines: EAL TWA, UAL 


Hotel Bethlehem 


427-447 Main St 

Manager: Norman J Canfie j 

Convention Season: Al! y - 

Largest Group pecommnodated: 250 (150 ° 
3 


uifes availabie 
Air Conditioning: Bedrooms and 3 meeting roor 
Convention Rates: Single: 6.00-7.00; D e: 9.00 
1.00: Suites: 13.502 European 


No. Mtg. Rms. & Capacity of Largest: 6 (500 Z 
No. Banquet Rms. & Capacity of a yoo 6 400 


Group “ Rates: Breakfa unch 50 


Liquor: Y 
Net Exhibit Space: 3. ft 
Audio-Visual Aids: A, D, G J 


BUCK HILL FALLS 


Railroads: Del. Lackawanna & West. 


The Inn 
See Advertisement, Page 160 
(Phone: Cresco, LYnhurst 5-744 
Manager: Clifford R. Gillar 
Sales Manager: Joane M. Burgess 
Convention Season: Mid-Oct.—mid-Jun 
——- Group Accommodated: 475-500 (300 


Air Condi tioning: No 
Convention Rates: ngle 
30.00-34.00. Ar n 
No. Mtg. Rms. & "Capacity of Largest: !3 (900 
No. Banquet Rms. & Capacity of gg ot 2 (550 


8.00-19.00; Double 


Group Meal Rates: Breakfast: 2 h: 3.5 
Dinner 

Liquor: Not in p ~ oms 

Charges for Mta gly : ON ne 

Charges for Exhibit Rms.: 300.00 

Net Exhibit gel 375 3. ft n e f 
incl udes mta 

—. -Visual Aids: Stage: 36 by 20 ft., A, C 

H a % 

Sperts Facilities: Golf, swimming, tenn jing 

ishing huffleboard roquet kiing, skating 


awn bowling 
Sales Representative: Howard F, Dugan 


BUSHKILL 
Railroads: D.L. & W. 


Bushkill Falls House 


Phone: LU 8-6634 
Manager: J. E. Boyle 


SALES MEETINGS/Part I} 


Attraction... 


but no distraction 


Quiet, charming 6,000-acre 
estate in the scenic Poconos, 
3 hours from New York and 
Philadelphia. A perfect set. 
ting for meetings, conferences, 
sales outings. An outstanding 
opportunity to combine busi- 
ness with pleasant relaxation, 


Check these advantages 
INDOORS 


Fine accommodations for 400 
¢ 840 seat Auditorium with 
Stage * Completely Equipped 
Meeting Rooms accommodat- 
ing from 10 to 300 © 3,000 
Volume Reference Library * 
Play Room, Television, Radio 
and Dancing * Stenographiec 
Services and Teletype. 


OUTDOORS 


27-hole championship Golf 
Course * 20 miles of Riding 
and Hiking Trails * Swinm.- 
ming in Olympic-size pool * 
Tennis Club—8 Teniko Clay 
Courts * Two Lawn Bowling 
Greens * Winter Sports— 
Skiing, Skating, Tobogganing, 


EASY TO REACH BY CAR, TRAIN, 
PLANE OR BUS 


RESERVATIONS NOW 
BEING MADE FOR 1960 
TO 1964. 


For information write or call 
Howard F. Dugan, Inc 
National Sales Representatives 
230 Park Avenue, New York 17 
MUrray Hill 4-0004 
or 
Jo Anne Burgess, Convention Secretory 
= 


Clifford R. Gillam, 


General Manager 


SALES MANAGEMENT! 


ee 


Liquor: 
Charges 
Charqes 
Audio-Vi: 
Sports F 

ball, s 


Rail-oad 
Penna 
Airlines : 


Lawre 


bowli: 


Rallroa 
Alrlines 


ped 
dat- 
000 
ys 
adio 
phie 


yolf 
ding 
vim- 
) 
Clay 
ling 
‘ts— 
ing, 
AIN, 


—— 


= MENT 


| Charges for Exhibit Rms.: None 


jon Season: May, Jun. & Sept 
eT eee gf me grt 300 (i100 rooms) 
ip Conditioning: Banquet halls 
hit ree Rates: Single: 12.00-16.00; Double: 
4.00. American k 
ue tg. Rms, & Capacity of Largest: 3 (300) 
No. vet Rms. & Capacity of Largest: | (300) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 


Liquor: Yes 
Charges for Mtg. Rms.: None 
for Exhibit Rms.: None 
Net bit Space: 10,000 sq. ft. on one f 
includes mtg. rms ' . 
Audio-Visual Aids: Stage: 20 by 10 ft., A, G, H 


olde Facilities: Swimming, tennis, archery, bad 
vaten volleybal!, riding, softba basketba 


Tamiment-in-the-Poconos 
See Advertisement, Page 161 
Phone: LUther 8-6655; New York City, Algor 
quin §-7333) 
Managing Director: Ben Jose 
Sales Manager: Ben Blaker — 
Convention Season: May & Oct a 
Largest Group Accommodated: |,000 (300 + 
2 suites) | 
Air Conditioning: Banquet hal!s 
Convention Rates: Single: 22.00; Double: 36.00 
Suites: 60.00. American 
No, Mtg. Rms, & Capacity of Largest: 15 (1,00 
No. Banquet Rms. & Capacity of Largest: 4 (| ,400 
Liquor: Yes 
Charges for Mtg. Rms.: None 


h 


Audio-Visual Aids: Three stages, A C, | 
Sports Facilities: Golf, swimmin 3, tennis, hand 
ball softball, basketball, shuffleboard 


ERIE 


Railroads: 8. & L.E.; N.Y.C.; N.Y.C. & 
Penna : 
Airlines: AAA, CAP. LCA. M 


Lawrence Hotel 
See Advertisement, Page 163 


10th & Peach Sts. (Phone: Glendale 6-887 

memes Robert A. Summers 

Sales Manager: Luella Pearson 

Convention Season: Al! year 

Largest Group Accommodated: 450 (20 
and § suites) 

Convention Rates: Single: 6.25-8.80: Double: 9.50 
14.00; Suites: 30.00-40.00. European 

No. Mtg, Rims. & Capacity of Largest: 4 (500 

No, Banquet Rms. & Capacity of Largest: 4 (400 

Group Meal Rates: Breakfast: 1.75: Lunch: 2.50 
Dinner: from 3.25 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 5.00 per |0 ft 

Audio-Visual Aids: Stage: !0° x 32’, ! 

Sports Facilities: Swimming, boating fishing 


bowling 


HARRISBURG 


Railroads: Penna.: Reading 
Airlines: AAA CAP TWA 


Penn Harris Hotel 
Third and Walnut Streets (Phone: CEdar 8-72 


esey Director: Mark W. Swege 

Sales Manager: Benj. J. Ke 

Convention Season: Al! year 

Largest Group Accomodated: 400 (400 
9 suites available 

Air Conditioning: Banquet and meeting 
some bedrooms 

Convention Rates: Single: 6.50 to 11.50: Double 
9.00 to 17.00; Suites: 28.00 to 37.50. European 


No, Mtg. Rms, & Capacity of Largest: 4 (400 


No. Banquet Rms. & Capacity of Largest: 4 (240) 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.25 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: 10.00 to 100.00 

Charges for Exhibit Areas: 10.00 to 100.00 

Net Exhibit Space: 3,400 sa. ft n or 
includes mtg. rms 

Audio-Visual Aids: D. G J, blackboard 

Sports Facilities: Golf nearby 


HERSHEY 


Railroads: Reading 


Hotel Hershey 


See Advertisement, Page 162 
Phone: KEystone 3-217 
Manager: Robert P. Courn 
Convention Season: A 


Largest Group Accommodated: 350 (150 rooms 
AL suites) 

Alr Conditioning: 90°, bedrooms and banaue 
halls he 


NOVEMBER 18, 1960 


flaar 


2200-acre scenic mountaintop resort equipped 
with complete convention facilities. Modern 
buildings grouped along lakeside and championship 
golf course can be combined for every need. A “hori- 
zontal hotel’ amidst nature’s pine-scented beauty ! 
Accommodations for 1000 


CLUB HOUSE e LAKE HOUSE e LA BAR HOUSE 
@ TERRACE CLUB e COTTAGES 


All within minutes of Group Activity! 


sig or small, your group is comfortable in Tamiment’s 
relaxed atmosphere. No stuffy hotel restrictions... 
xurious new facilities, with terraced and 

baleonied suites ... everything right at your door. 


@ THEATRE—1000 seats (full 
professional stage) 

@ BALLROOM—7560 sq. ft. for 
exhibits and meetings 

@ CONCERT HALL—300 per- 
sons (with stage) 

@ BANQUET HALL*—1200 din- 
ers in one sitting 

@ SUPPER CLUB*—300 persons 
(new, circular room) 

@ OUTDOOR DINING TERRACE 
—800 persons 


AS Plus 10 other rooms accommodating 
10 to 250 persons 

* Air-conditioned 
RECREATION for every taste—from superb new 
Beach Club to fully equipped library. Three 
cocktail lounges, coffee shops, game room. 


Famed entertainment and social events 
planned by our own staff. Marvelous meals 
for appetites sharpened by crisp mountain 

air. Personal services, too. 
Truly a setting ... and theme... to 
conjure with. Secluded—yet close to 
New York and Philadelphia—Tami- 
ment is a sure-fire combination for 
your next meeting or convention. 


Professional Staff— ce 
f 


silly equipped for 


every need, and ready 


to serve you. Call or 


write for detailed lit- In-the-Poconos 


erature and = floor TAMIMENT, PENNSYLVANIA LUther 8-6655 
plans Ben Josephson, Managing Director 
SEASON: Director of Sales—Michael A. Devitt 

May 20th-October Ist New York Office—7 East 15th St. Algonquin 5-7333 
ee : 
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THERE are just a handful of superlative tastefully appointed meeting rooms 


resort hotels that come to mind when you that breathe luxury, but not ii 
ailroa 


ostentation? Have you enjoyed service Airline 


think of sites for important meetings. 
For variety, the more affluent meeting that indicates “we care’’? Fort : 
planners rotate their meetings among these Why not add Hotel Hershey to your list ee 
outstanding convention hotels. This offers of “best convention hotels,” too? For le 
a change of scenery, atmosphere and groups of from 12 to 350, you can’t want} Conve 
stimulation. At the same time it assures for better facilities. Eleven meeting No. M 
fine facilities, superb food and intelligent and banquet rooms (all air conditioned), ome 
service. audio-visual aids (screens, portable Charg 
HOTEL Hershey usually comes to mind mikes, easels, portable stage)—are yours Net 
at once when meeting planners think of to make your meetings run smoothly 
sites for more-than-average meetings. It and with impact. 
is that kind of a convention hotel. GOLF? Four courses in all—to challenge 
WITHIN the last year or two, has your the champion or the duffer. Tennis, Airline 
group enjoyed the luxury of really ‘ horseback riding, swimming—-whatever Hote 
comfortable chairs that feel that way at relaxes you after stimulating meeting tele 


the end of the day? Have you met in sessions is yours at Hotel Hershey. Sales 


HERSHEY, PENNSYLVANIA 


set in an amphitheatre of mountains 


ROBERT P. COURNOYER 
Managing Director 


Open the year ‘round 
Telephone KEystone 3-21?! Railro 


Audio 
Sports 


* = a y ' 
Turnpike convenience: Just 155 miles from New York City; 90 miles from Philadelphia; 200 miles from Pittsburgh; 
120 miles from Washington; 85 miles from Baltimore. | Conve 


¢ Our own limousines from Airport and Railroad Station. 2 s 
150 sleeping rooms, 90% air conditioned. 4000 square feet of Exhibit Area. 
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our list 


wr "round 
ve 3-217) 


a 


burgh; 


E MENT 


PENNSYLVANIA 
Hershey continued 
— 


nvention Season: May, Jun & Sept 
pe Group Accommodated : 
Air Conditioning: Banquet halls 
Convention anes: si nale 12.00-16.00: Double 


i4 i 
| in & Ca acity of Largest: 3 (300) 


- Banquet Rms. & Capacity of Largest: | (300) 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner : 2.50 
quor Ye es 
ees for Mtg. Rms. : Noe ne 
Charges for Exhibit Rms. : ; 
Net Exhibit Space: 10 sq. ft 
ncludes mtg 


audio-Visual Aids: Stage: 20 by 10 ft., A, G, H, 


orts Facilities: Sw ng. tennis archery. bad 
™ nton, v ba jing ftball, basketba 


ey 


JOHNSTOWN 


Railroads: B. & ¢ Penr 
Airlines: AAA 


Fort Sanywix Hotel 
332 Main St. ne: § - 282 


Manager : W., € LaBrack 
Convention Season : Al 


Largest Group Acc cmmsadated : 300 (140 ¢ 

4 suite 

Air Conditioning: Bed ms and banquet ha 
Convention Rates: 0-97.00 Double 
8.50-12.00; Suit 2.0 16.00 European 


No. Mtg. Rms. & Capacity of Largest: 
No, Banquet Rms. & Capacity of Largest: 


Cup her Rates Breakfast: 1.50: Lun 
Liquor: Ye 

Charges for Mtg. Rms ).00-25.00 
Charges for Exhibit Rms 9.00-2 26 

Net Exhibit Space: 6.4685 sa 2 897 
Audio- Visual Aids: D . eo. 


Sports Facilities 


kating yckey, football, basketball 


LANCASTER 


Railroads: Penns 
Airlines: AAA EAL 


Hotel Brunswick 
N. Queen at Game St 


Manager: Paul H. Heir 

Sales Manager: Mildred R. Kaetz 
Convention Season: A!! y 

Largest Group Accommodated : 500 


Air Conditioning: Bed 5s and banquet ha 
Convention Rates: ngle é 70 0.00; Double 
850-13.00: Suite 2.50-27.00. E pean 


No. Mtg. Rms. & Capacity of Largest: & (SX 


No, Banquet Rms. & Capacity of py yoo & (525) 


Group Meal Rates: Break 


Uauer: Ye 

Charges for Mig. Rms.: N f food 
Charges for Exhibit Rms.: None 

Net opel Space 00 sa. ft 


Audio-Visual hids: [ > H 


LEBANON 


Railroads: Readin 


lebanon Treadway Inn 


See Advertisement, Page 5 
Manager: H. JM k 
Convention Season: A|| y 
Lar gest Group Accommodated: 30 ) 


Caditioning Bed und t 
Conmpite Rates r 0 2.00 
2.00 7.50-22 
No. Mtg ion. 4 Caneciy a alrgest 
No. Banquet Rms. & Cepec sity of Largest 
Group Meal , Rates B 


Liquor: Ye 

Charges for Mtg. Rms.: N 

ye for Exhibit Rms.: N 
Net mhibit Space 5,850 


Audio- vi isual Ai ds 
Sports Facilities 


MEADVILLE 
The David Mead Inn 


See Advertisement, Page 5 
455 Chestnut Street | Pt 
Manager: Howard R 
Convention Season : - 
Largest Group Accommodated 00 (#0 


suite 


4-12 


NOVEMBER 18, 1960 


300 (100 rooms) 


” poesia: Some bedrooms and banquet 


Seaton Rates: Single: 6.00-8.00: 
11.00-15.00: Suites: 30.00. European 
No. Mtg. Rms. & Capacity of Largest: 6 (250) 
No. Banquet Rms. & Capacity of Largest: 6 (200) 
Group Meal Rates: Breakfast: 1.25; Lunch: 1.75: 

Dinner: 2.50 
Liquor: Yes 
Charges for Mtg. Rms.: None is food is served 
Net hibit Space: 2,544 sq. ft, on one floor: 
includes mtg. rms 


Audio-Visual Aids: Stage: 24 by 6 ft.. G, H, |, 


MOUNT POCONO 


Railroads: D.L. 


Double: 


High ee 


Phone: T 3! 9-717 
Manager: Geo rage ¢ vc 
Convention Season: Labor Day-Jul. 4 
Largest Group Accommodated: {75 (80 r 


suife 


Air Conditioning: Some bedrooms 

Convention Rates: Week Days—Single: 12.50 
5.00; Double: 25.00-30.00; Suites: 30.00. Week 
ends—Single: 11.50-15.00; Double: 30.00-35.00: 
Suites: 35.00. American 


No. Mtg. Rms. & Capacity of Largest: 6 (300 

No. Banquet Rms. & Capacity of Largest: 2 (250 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.50 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net — Space: 3,500 sq. ft n one f 

Audio- Visual Aids: Stage 
~ 2. & 

apne Facilities: Swimming, archery, badminton 

n kiing, toboganning, skating, basebal 


The Skyline Inn 


See Advertisement, Pages 159, 163 


i2 by 8 ft. A, C G 


Phone: Mt. P no, TE 9-7105 
Manager: Edward Jenkins 
Convention Season: May, Jun., Aug., Sept. & Oct 
Leen Group Accommodated: 200 (98 rooms, 6 


Air Conditioning : Not required 

Convention Rates: Single: {5.00-18 00: D 
22.00-32.00; Suites: 34.00-38.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (200 

No. Banquet Rms. & Capacity of Largest: 2 

Group Meal Rates: Breakfast: 1.50: Lun 2.25 

Liquor: Y« 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 


Net anibit Space: |,600 sq. ft n 

Audio- Visual Aids: Stage: 20 by [5 ft.. A, B.C 
. oe f 

Sports Facilities: Golf, sw ning, tenn badmin 
a ae eboard. putting. archery 


PHILADELPHIA 


Railroads: Penna.: Read.: B S 
Airlines: AAA, AAL. CAP DAL EAL: NAL NEA 


TWA, UAL 
CONVENTION BUREAU 
Philadelphia Convention & Visitors Bureau 
sniper & Filbert St ) 
A WwW n. Ex tive Direct 


AUDITORIUM 


Trade and Convention Center 
3th St. and Convention Ave. (EVergreen 6-9800 


} 


Manager: Santo S. Panetta 

Exhibit Areas: South Exhibition Hall, 11,000 sq. 
ft.; Grand Exhibition Hall, 113,130 sq. ft.; Center 
Exhibition Hall, 35,000 sq. ft.; Convention 
Exhibition Hall, 37,000 sq. ft.; Convention 
Auditorium, 40,000 sq. ft.; Ballroom, 9,000 sq. ft. 

Rental Fees: Minimum rental charge and percent- 
age of gate receipts, plus labor. charges 

Floor Load: Unlimited in all areas except Audi- 
torium & Ballroom; the latter, 300 Ibs. per 
sq. ft. 

Ventilation: Air conditioned in Convention Ex- 
hibition Hall, Convention Auditorium, Ballroom 
and all meeting rooms 

Ceiling ht: Varies in each area; maximum 
90 ft. stem: Available 

m1 ®. > Cee to Exhibit Halli: 12 by 10 ft. 
“4 truck entrances, varying from 9 x 10’ to 20’ 


30’ 

Bovetere: Two 45-passenger; two 1[5-passenger 
two 2\-passenger, two 10-ton freight 

Columns: 27 in. sq.; 20 ft. centers 

Utilities: 110-220-440 Volt AC single; two and 
three-phase, 60 cycle; water, gas, steam, air 

Loading Facilities: Loading platforms; 22-car rail 
road siding 

Storage Areas: 40,000 sq. ft. under cover 

Mtg. Rms. & Capacities: 45 rooms, 8 to 1,500 
capacities 

Facilities for Food Functions: Can handle ban 
quet for 5,000 

Parking Facilities: 2,000 cars 

Distance from Business District: |0-nm 


nute ride 


Adelphia Hotel 


13th and Chestnut Sts. (Phone: R! 6-3000) 

Manager: Edwin Shaunessy 

Convention Season: Al! year 

Largest Group Accommodated: 500 (275 roor 

suites available) 

Air Conditioning: Bedrooms, some banquet rooms 

Convention Rates: Single: 6.00-10.00; Double: 
10.00-15.00; Suites: 25.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (500) 

No. Banquet Rms. & Capacity of Largest: ? (500) 

Group Meal Rates: Breakfast: 2.50: Lunch: 2.50: 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 300.00 for meet- 
ngs, no charge if meals served 


~~ 


co 
Glad to GREET you 
With complete facilities that assure 
®@ successful carefree meeting 
With hote! or private cottage accom- 
modations, fine food, interesting 
sports facilities, etc. 
With personalized attention to 
good service and come-back-again 
hospitality 
90 miles from Phila. & N. Y. C. 
For information call our offices tn: 


N. Y.—LO 5-1115 ¢ Phile.— Ki 6-1937 
or write: EDWARD C. JENKINS 


me SKYLINE INN ce 


MOUNT POCONO, PENNSYLVANIA 
at the Top of the Poconos 


_., _—_ 


Mee Lawrence 


ERIE, PENNSYLVANIA 


If your convention attendance is diminishing 
—Consider Erie's PLUS factors for creating 
NEW interest. Seven miles of sand beaches, 
Amusement Park, Outdoor Theater Plays, 
Fishing, Lake Cruises, golfing, bowling — 
Mixed with 4000 rooms, banquet facilities to 
2500 and our sincere desire to serve you— 
will lend the new look, guaranteeing a suc- 
cessful and pleasant convention. 


Call Glendale 6887! 
collect. 


Jim Gray 
Sales Manager 


163 


Oe 


Pittsburgh... 
Philadelphia your 
convention city? 


FLY 
UNITED 
AIR 
LINES 


For reservations, see your 
Travel Agent or call 
United Air Lines. 

THE EXTRA CARE Line 


PENNSYLVANIA 
Philadelphia continued 


e SALES MEETINGS 
e CONVENTIONS 
e COMPANY ACCOUNTS 


@ Newly decorated rooms, air 
conditioned, with large screen 
TV and radio 

@ Center City; near offices, banks, 
theatres, smart shops, depart- 
ment stores, etc. 


@ Convenient Parking 
@ Popular restaurants and coffee 
shops, sensible prices 


BELLEVUE-STRATFORD 
“A Distinguished Hotel” 
750 ROOMS 
Broad Street at Walnut 
PEnnypacker 5-0700 + Teletype PH 626 


Singles: From$10.00* Doubles: From $15.00 


BENJAMIN FRANKLIN 
1200 ROOMS 


Chestnut Street at Ninth 
W Alnut 2-8600 « Teletype PH 645 


Singles: From $9.00* Doubles: From $12.50 


164 


Charges for Exhibit Areas: |0.00-300.00 
Audio-Visual Aids: PA system, spotlights 


Bellevue Stratford Hotel 
See Advertisement Page 164 

Broad and Walnut Streets (Phone: PE 
Telegraph: P.H. 626) 

Manager: Harvey F. O'Brien 

Director of Sales: Pau! G. Foley 

Convention Season: Aji year 

Largest Group Accommodated: 500-550 rooms 
35 suites available 

Air Conditioning: 85% bedrooms and 
halls 

Convention Rates: Single: ?.00-14.00; Double 
14.00 to 18.00; Suites: 28.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 20 (2,000 

No. Banquet Rms. & Capacity of Largest: 20 


2.50; Lunch: 3.00; 


5-0700 


banquet 


| 400) 

Group Meal Rates: Breakfast: 
Dinner: 5.00 

Liquor: Yes 


Sores for Mtg. Rms.: None 


Net hibit Space: 10,685 sq. ft. on one floor 
includes mtg. rms. ‘ 


Audio-Visual Aids: D, G, H, |, J L 
Sales Representatives: Howard F. Dugan ing. 
Robert F. Warner, Inc. + ine 


The Benjamin Franklin Hotel 


See Advertisement Page 164 

Ninth at Chestnut St. (Phone: WA 2-8600) 

Manager: William G. Chadwick 

Sales Manager: Robert C, Bennett 

Convention Season: Al! year 

Largest Group Accommodated: | 800 (850 room 
50 suites available) 

Air Conditioning: 700 rooms 

Convention Rates: Single: 9.00-!2.00: Double. 
12.50-17.50: Suites: 30.00-75.00. European , 

No. Mtg. Rms. & Capacity of Largest: |g (1,200) 

No. Sonquet Rms. & Capacity of Largest: 4 
(1,100) 

Group Meal Rates: Breakfast: 2.50; Lunch: 275: 
Dinner: 4.50 “7 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 5.00 per booth 


Froor Philadelphia... 
A NEW ADDRESS 
OF DISTINCTION 


———$—. 


BSBO0CO-r0o0om Marriott Motor Hotel 
OPENING SPRING 'Sl i 


—will be ideal setting for Business Meetings of all sizes 


SPECIAL CONVENTION FACILITIES Five private meeting and 
banquet rooms offer maximum flexibility of seating and catering for groups 
up to 700 persons. Public address systems and exhibit facilities, of course. 


And three luxury restaurants 


room 


including the Kona Kai, an exotic Polynesian 
will offer outstanding food and drinks for all tastes. 


RELAXING RESORT ATMOSPHERE New $5-million MARRIOTT 
Motor Hotel will combine informal convenience with luxurious surroundings 
and services. 300 Guest Rooms and Suites, year-round air conditioned for your 
comfort. Free swimming pools in summer, outdoor ice skating in winter. Drive-in 


registration, 


parking for 500 cars. Free TV and hi-fi. Direct distance dialing 


from phones in all rooms; special message service in guest’s absence. Full hotel 


services. 


LOCATION PAR EXCELLENCE 


10-Acre Resort Setting, just off 


Schuylkill Expressway on City Line Avenue, places a Marriott guest within 
5 minutes of Philadelphia's Convention Hall and 30th Street Station. Only 
12 minutes from Airport; 15 minutes from Pennsylvania Turnpike. 

FOR COMPLETE INFORMATION Prior to Opening, please contact 
J. Lloyd Larkins, Resident Representative, 125 City Line Ave., Bala Cynwyd, 


Pa., or call TRinity 8-6600, 


Marriott 
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MOTOR 
HOTEL 


SALES MANAGEMEN 


E) 


| 
| 
| 
| 


' 
i 
: 
: 


NO 


3 q W \ A \ Mi OT L 
”_ ‘ N 7 Sheraton’s spacious new Exhibit Hall and 
Penn Center Room offer you 17,000 square 
‘i feet of prime-location space designed to 
give you every advantage of equipment, 


850 100 flexibility and easy access. 


MM, 
Double: TH b S 4 F RATO N fi 0 For detailed folder, contact Mr. Edward 
18 (1.209 
argest; | 


Polo, Director of Sales, Sheraton Hotel, 


inch: 275 Philadelphia, or The Sheraton Regional 
PH | AD a | P a 1A Sales Office in New York, Washington, 
€ Chicago, San Francisco and Toronto. 


- Sheraton 
Exhibit Hall 


~ 10,000 sq. ft. 
A 80 booths 
a 

1 

$s wl i 

d — 

= 4 Penn Penn Center Room and Sheraton Hall with folding doors open — space for 

r oe Center Room 123 exhibit booths (8’ x 10’), 

r 7,000 sq. ft. 

8 — | 43 booths e Located on ground level — no e Plenty of spotlights, individual 

ir ! elevator needed, little handling booth lights, mike and phone jacks 

: * Accommodates 800 people for e Easy access to all group function 

| : meetings — 500 for banquets areas within hotel including Grand 
e Can divide into two meeting Ballroom, Hall of Flags, 3 dining 

if rooms with soundproof walls rooms and the cocktail terrace 

n 

y 


ON HOTEL, Philadelphia 


=mMENT NOVEMBER 18, 1960 165 


Supremely Suitable 


for SALES MEETINGS 
CONVENTIONS » BANQUETS 


A distinguished hotel - with 
a distinguished name - in 
the heart of the 7 
nearest everything, wit 
complete facilities for 
everything. 


Che 


DRAKE 


PHILADELPHIA 


* Luxurious Guest Rooms and 
Executive Suites 

* Closed Circuit TV 

%* Meeting and Functional Rooms 
for 10 to 850 


DONAL, Maitre D' 


1512 SPRUCE STREET © Kingsley 5-0100 
8. B. LEIDER, Managing Director 


The Modern Hotel of Con- 


venience, Comfort and 
Charm. Famed for Fine 
Food and Courtesy. 

It will be our pleasure 
to provide Service and 
Accommodations to 
Please Your Most Important 
Guests. 


The Warwick 


LOCUST AT SEVENTEENTH 
Teletype PH376 
Phone PEnnypacker 5-3800 
A Bitheby Hotel 


PENNSYLVANIA 
Philadelphia continued 


Net Exhibit Space: [8,912 sq. ft.; 
floor: includes mtg. rms 
Audio-Visual Aids: Stage: 28° x 15’ 


12,800 on one 
A, G, H, |, 
J, & 

Sales Representative : 

Drake Hotel 


See Advertisement, Page 166 


1512 Spruce St. (Phone: Ki 5-0100 
Manager: 8. 8B. Leider 
Convention Season: Al! year 


Howard F. Dugan, Inc. 


Largest Group Accommodated: 250 (150 roon 
25 suites available) 
Air Conditioning: Some bedrooms, banquet and 


meeting rooms 
Convention Rates: Single: 7.00 to 14.00; Double 
10.00 to 18.00; Suites: 18.00 to 30.00 
No. Mtg. Rms. & Capacity of Largest: 6 (800 
No. Banquet Rms. & Capacity of Largest: 6 (625) 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.75 
Dinner: 4.50 
Liquor: Ye 


Charges for Mtg. Rms.: None 
Net Exhibit Space: 6,000 sq. ft. on one floor 
Audio-Visual Aids: D, G, |, J, L, blackboards 


Marriott Motor Hotel 
See Advertisement, Page 164 
401 E. City Line Ave. (Phone: TRinty 8-6600 
Sales Manager: J. Lloyd Larkins 
Largest Group Accommodated: 500 (300 rooms 
8 suite 


Air Conditioning : Bedrooms and banquet halls 
Convention Rates: Single: 10.00-15.00; Double: 
14.00-20.00: Suites: 25.00-50.00. European 


No. Mtg. Rms. & Capacity of Largest: 8 (700) 

No. Banquet Rms. & Capacity of Largest: 8 (600) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one f 

Audio-Visual Aids: A, G, H, |, J, L 


Sports Facilities: Golf, swimming e skating 
Sheraton Hotel 

See Advertisement, Page 155 
1725 Pennsylvania Bivd. (Phone: LOcust 8-3300) 


Manager: Joseph M. Curry 

Sales Manager: Edward Polo 

Convention Season: A!| year 

Largest Group Accommodated: 900 (500 rc 


50 suites) 
Air Conditioning: Bedrooms and banquet ha 
Convention Rates: Single: 850-1850: Double: 
15.50-22.50- Suites: 34,00-45.00. a es 
No. Mtg. Rms. & Capacity of Largest: (2,500 


No. Banquet Rms. & Capacity of Sear 26 
Pon Meal Rates: 
Dinner: 4.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: On < f 

Audio-Visual Aids: Stage 
J, & 


2.75; Lunch: 3.00 


Breakfast : 


35 by 15 ft... G, H 


Hotel Sylvania 


Locust St. near Broad (Phone: PEnnypacker 5-7200 
telegraph: WA 3-1700 

Manager: Joseph M. Matz 

Convention Season: Al! year 

— Group Accommodated: 7/2 (300 roor 

Air Conditioning: 52% bedroo yanquet ha 

Convention Rates: Single 7.00-9 9 do: Twin 11.00 


4.00: Suites: 28.00-30.00. European 
No. Mtg. Rms. & Capacity of ‘Looped: 0 (500 
No. Banquet Rms. & Capacity of A ag yok 10 (350 
Group ne ——— Breakfast: 2.00 nch: 2.60 
Vinner 
Liquor: Ye 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: Nor 


Net Exhibit Space: Stage: 30 by |5 ft 
Sales Representatives: Robert F. Wa 
Howard F. Dugan, In 


Treadway Inn 
See Advertisement, Page 167 
Route + 30, - Davids Phone: Murra 


W ayn Pa 
Manager: Robert J. Pearce 
Sales Manager: W ym B.C 


Convention Season: A 
Largest Group Aesutanadeled : 250 44 


6 


Air Conditioning: Bedr ns and banquet ha 
Cenvention Rates: ngle 8.50.10 50 Dout 
2.50-14.00; Suite 25.00-30.00. European 


No. Mtg. Rms. & Capacity of Levedet: 6 (600 
No. Banquet Rms. & Capacity of Largest 7 (600 
Group Meal Rates: Breakfast: 2.25: Lunch: 2.25 


Dinne 3.75 
Liquor: Ye 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: 5.00 per exhibit basis 


SALES MEETINGS/Part II 


Net Exhibit Space: 4,000 sq. ft, 
include mtg. rms 
Audio-Visual Aids: 


On one 


Stage: 32 by 16 ft., FG 


I,J 
Sports Facilities : Golf, 
skating 


The Warwick 
See Advertisement, Page 166 
17th and Locust (Phone: PE 5-3800- 
PH 376) ; - 


Manager: aul J. McNamara 

Sales Manager: James J. Mulderig 

Convention Season: Al! year 

Largest Group Accommodated: 500 (400 
40 suites) 

Air Conditioning : Entire hotel 

Convention Rates: Single: 10.00 to 16.00: Doub 
14.00 to 20.00; Suites: 26.00 to 75.00. Europ 

No. Mtg. Rms. & Capacity of Largest: |4 (500 

No. Banquet Rms. & Capacity of Largest: 14 (5 

Group Meal Rates: Breakfast: 3.00; Lunch: 30 
Dinner: 5.00 

Liquor: Yes 

Net Exhibit Space: Space for ” 6' x 8" 

Audio-Visual Aids: D, G, |, J, <7 

Hotel Representatives: Leonar oa Hicks, Jr, 
Associate In Ruth Bedmossian: John 
Tetley Co. In 


PITTSBURGH 


swimming, tennis, 


Railroads: B. & O.; Penna.; P. & LE: A § 
S.: P. & W.YV. 
AAA, AAL, CAP, EAL, LCA, 


Airlines: 
TW AL 


CONVENTION BUREAU 
Pittsburgh © 9 Bureau, Inc. 
411 Seventh Ave 


Charles W Shaffer. Executive Vice President 


AUDITORIUM 


Public Auditorium 
(Open July "60) 


Bedford Ave. & Center (Phone: 
Executive Director: Edward Frah 


Express 1.0192) 


Exhibit Areas: 90,000 sq. ft hres A: 50,000 sa 
ft.; Area B: 30,000 sq. ft.; Area C: § 
sq. ft. 
Floor Load: 300 lbs. per sq. ft. 
Ventilation: Air conditioned 
ey Height: Area A: 13 ft. 6 ins.: Area 
Area C: 26 ft 


P. hy System: Yes 
Dimensions, Opening to Exhibit Hall: 
high by 30 ft. wide 


13 ft, & ing 


Columns: Approximately 28 ft. centers 

Utilities: 500 KVA 120 v. single phase; 250 KVA 
three phase: hot = cold water, floor drains 
waste outlet mpressed air, gas and steam 

Loading Facilities : oe rive-in truck entrance two 
tail gate bading cocks 

Storage Areas: Lin 4 

Mtg. Rms. & "Capacity: 400 each); 2 (350 each 
| (600) 5 “be ombined for 1% 


capacity 
Facilities for Food Coetinnne Banquets for 3,0 
Parking Facilities: |,700 cars 
Distance from Business District : n business distric’ 


The Carlton House 


550 Grant St. (Phone: Grant |-6060 

Manager: John N. Penn 

Sales Manager: Herber 

Convention Season: A 

Largest Group Ascemmedated: 200 (100 rooms 
5 suites available 

Air Conditioning : Entire hote 

Convention Rates: Single 2.00-16.00: Double 
6.00-20.00; Suites: 32.50 to 75.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (225) (as 

No. Banquet Rms. & Capacity of Largest: 3 (25 

Group Meal Rates: Breakfast: |.75 to 2.0 Lunehi} 
3.50 to 5.00; Dinner: 4.50 to 8.50 

Liquor: Served in hote 

Charges for Mtg nscaty N 

Audio-Visual Aids: |, J 


Penn Sheraton 

See Advertisement, Page 168 
Mellon Park Square. Phone: AT |-7100 
Manager: Charles Carey 
Sales Manager: John hnson 


Convention Season: A 
Largest Group Accommodated : 500 (900 room 
ad = suites availat > July ar i Aug.; 700 room 
35 t 2V at Sept. to July 
Air Candilieniong: 1 000 all banque 
Cunvenilion Rates: Single: 8.50 to 11.00; Double 
50 +t 4.00: Suites: 25.00 to 100.00. Europes 


No. Mtg. Rms. & Capacity of Largest: 25 (! 

No. Banquet Rms. & Capacity of Largest: 25 (3) 

Group Meal Rates: Breakfast: 2.50; Lunch: 39 
Dinner 4.50 i 

Liquor: Ye 

Charges for Mtg. Rms.: None 


SALES MANAGEMENT 


ooths 


Jr. 
John 


<= — = sername 


L . 3 Poe | 
9 + | RADNOR BALLROOM 

—— MEETING — 35 Sq # / MEETING — 600 " 

lee eee a 2) “1 DINING—500 | 4) 7 

Tg 6) y MEETING — 175 ) MEETING — 175 | 

& = "MEETING — 35 DINING — 140 3) DINING — 140 
=e DINING — 30 MEETING—125 | 
) Pera ‘ DINING 110. f 


BLUEPRINT FOR 


Yeermplihment 


For 25 to 250 


. = 


RECEPTION “4 
ME Bad ~50 FOYER 
DINING — 35 hs ed 


BANQUET AND MEETING ROOM PLAN 
TREADWAY INN 


ST. DAVIOS, PA MU 8.5800 


The new Treadway Inn 
in a Resort Setting on PHILADELPHIA’S Main Line 


Brand new for your 1961 meetings, conventions, exhibit 
or conference. Modern. Complete with the special group 
facilities, appointments and equipment you always look 
for but never seem to find ...all blueprinted for meeting 
accomplishment. 

144 rooms of air-conditioned and sound proof comfort 
to house as many as 250 conferees... beautiful Publick 
Room and Coffee House serving famed Treadway food. 
Treadway brimful cocktails served in traditionally fur- 


PLUS FEATURES FOR 


; FLEXIBILITY AND PRIVACY—Radnor Ballroom @ with capacity 

+ of 500 for banquets, 600 for theatre style seating, quickly 

' divided into two or three @ @ @ smaller units (see capaci- 
ties blue printed above) with modern sound proof walls. All 
meeting rooms have own bar and food service facilities. 
Meeting room location away from hotel's public areas and 
separate entrance assure privacy and freedom from distrac- 
tion. Driveway, ramp and wide entrance permit easy exhibit 
delivery and indoor display of auto- 
mobiles or other large equipment. 


COMPLETE HOTEL SERVICES include Room Service, Valet, 
Laundry, Cleaners, Direct wire to Hertz and Western 
Union, Transportation Desk, Gift Shop, Sundry Drug Shop. 
Ample free parking, too 


nished Ordinary. 

PLEASURES go with accomplishment at St. Davids.. 
with guest privileges on 18-hole golf course on the 
grounds. Olympic-size pool only a step from guest rooms, 
seasonal indoor ice skating nearby, other resort attractions. 

Conveniently located, 30 minutes from downtown 
Philadelphia by Main Line commuting, 10 minutes from 
Turnpike at Valley Forge Exit, 35 minutes from Inter- 
national Airport. 


MAIN LINE MEETINGS 


GROUP SERVICE KNOW-HOW in an alert, well-trained staff, backed 
by 49 years of Treadway experience and directed by experienced 
key men assure smoothly run conventions and meetings, com- 
plete conferee satisfaction. 


LATEST AUDIO-VISUAL and other meeting 
equipment includes newest in amplifica- 
tion, all types of mikes, siides and mov- 
ie projectors, screens, magnetic chalk- 
boards, charts, presentation easels, 
stages, platforms, lecterns, portable 
stage lighting, various size cliassroom- 
conference tables. 


We're Brand New. Several Open Dates in 1961. Write or Call. 


- TREADWAY INN 


ST. DAVIDS, PENNA. 


Northwest Philadelphia, On The Main Line 


PHONE PHILADELPHIA, MUrray 8-5800 « 


ROBERT -J. PEARCE, INNKEEPER 


TWX Wayne, Pa. 705 


nate i CT 


SHERATON 


the proudest name in HOTELS 


IN PITTSBURGH — IT’S THE 
PENN-SHERATON 


THE HUB OF THE GOLDEN TRIANGLE with the vast new Public Auditorium 
at its doorstep. A full city block of function space accommodates groups up 
to 2500. Every convention facility and convenience under one roof, plus an 
experienced staff to serve you. Sales meetings a specialty 


One of the world's largest and finest hotels. 26 stories of spacious accom 
modations. Also 4 new restaurants and lounges including the famed Harp and 


Crown and Riverboat Room. 

1600 rooms C. T. Carey, General Manager 
Sheraton Hotels in the U.S.A., in Hawaii and Canada 

EAST Providence MIDWEST Akron SOUTH Los Angeles Toronto 

New York Springfield Chicago Indianapolis Louisville Pasodena Niagara Falls 

Boston Albany Detroit French Lick, Ind. Dallas Portland Hamilton 

Washington Rochester Cleveland Rapid City New Orloons HAWAII OVERSEAS 

Pittsburgh Buffalo Cincinnati Sioux City Mobile Honolulu Tel Aviv, Israel 

Baltimore Syracuse St. Louis Sioux Falls WeSsT CANADA (opens March 

Philadelphia Binghamton Omaha Cedar Rapids San Francisco Montreal 1961) 


PENNSYLVANIA 
Pittsburgh continued 


tuinii! 
12 Function Rooms, Seating 25 to 1,000 


aa ig f The Better Place in All 


PITTSBURGH for 
nm PITTSBURGH * SALES MEETINGS 


Sales Executives stay at and recommend 
CONVENTIONS 
HOTEL 


WEBSTER HALL , PAN@UETS ° SHOWS 


: eke 600 AIR COND. ROOMS 
Your Gracious Host in Pittsburgh 
4415 Fifth Ave., Pittsburgh 13, Pa. WITH TV. & RABIO 


MAy flower 1- oT 12 Air Conditioned Function Rooms 
Re e PG fs . 
vl Henry J, Huemrich V.P, & Geni, Mer. 


Re a a @ Florence Rittinger, Sales Mgr. 


150 Car Parking Lot aff Hotel 


eT Ce DU UU Co 


Net Exhibit Space: 2,200 sq. ft. on one floor ial 
cluded in meeting areas : 
Audio-Visual Aids: D, G, |, J, closed-circuit HF 

blackboards 
| 


Pick Roosevelt Hotel 

Penn Ave. and 6th St. (Phone: AT |-3700) 

Manager: E. A. Leach 

Sales Manager: Dean A. Phillips 

Convention Season: A!| year 

Largest Group Accommodated: 500 (300 room 
16 suites available) 

Air Conditioning: Entire hote 

Convention Rates: Single: 7.00-12.50; Double: | 
11.50-15.50: Suites: 22.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (500) | 

No. Banquet Rms. & Capacity of Largest: 9 (4) 

Group Meal Rates: Breakfast: 2.25; Lunch: 2m) 
Dinner: 4.00 

Liquor: Yes, except Sunday 

Charges for Mt Rms.: None if food is sena 

Charges for Exhibit Aree 10 00 per booth 

Net Exhibit Space: Room r 20 6 x 6 ft. booth 
on one flo 

Audio- Visual “Aids: D, |, J 

Sports Facilities: Bowling 


The Pittsburgh Hilton 
See Advertisement, Page 51 : 

Gateway Center (Phone: EXpress 1-4600; tell 
graph: PG 644) ; 


Manager: A. H. Zuager 

Sales Manager: Herbert S. Loepere 

Convention Season: A!! year 

Largest Group Accommodated: !.000 (500 room 

Air Conditioning: Bedrooms and banquet halk 

Convention Rates: Single: 9.00-'8.00; Double 
13.00-32.00: Suites: 28.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest |2 (2.50) 


No. Banquet Rms. & Capacity of Largest: |) 
(2,000 
Group Meal Rates: Breakfast: 2.50; Lunch: 3® 
nner 5.00 
Liquor: Y 
ner Exhi bit Space: 9,000 sq. ft. on one flow 
udes mtg 


Audio- Visual hids : Stage: 60 by [2 fF. HI] 
K, L 


Hotel Webster Hall 
See Advertisement, Page 168 
4415 Fifth Avenue (Phone: Mayflower |-7700) (Tele 
graph PG 253 
Manager: Henry J. Huemrich 
Sales Manager: Florence R ttinger 
Convention Season: Al! yea 
Largest Group Accommodates : 400 (250 room 


Air Condition’ ng: Bedrooms, banquet & meetig 
roor 

Convention Rates: Single: 8.00-'2.50: Double 
11.00-16.00; Suites: 20.00-36.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (@ 

No. Banquet Rms. & Capacity of . tee 10 (78 

Group Meal Rates: Breakfast Lunch: 23 
Dinner: 3.75 up 

Liquor: Yes 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: |5.00 to 275.00 

Net Exhibit Space: (5,000 sq. ft 600 on om 


floor 
Audio-Visual Aids: A.D. G !, J L, blackboss 
Hote! Representative: Ute!! International 


POCONO MANOR 


Railroads: DL. & W. 


Pocono Manor Inn 
See Advertisement, Page 169 


(Phone -~ Mt [a - . TE 97 j 

Gen. Manager: John M. Cranda 

Manager: Gen W. Kisse 

Sales Manager: Donald H. Pierson 

Convention Season: A year—except July am 
A 

Lergest Group Accommodated: 375 (210 room 

Convention Rates: Single: 20.00: Double: 4M 
N Apr yle: 19.00; Double: 30.00. Amer 

No. Mtg. Rms. & Capacity of Largest: 10 (375) 

No. Banquet Rms. & Capacity of Barges AS 

Group Mea! Rates: Breakfast: 2.38; | unch: 3 
Dinner 92 ncludes tax and gratuity) 


Liquor: te 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 


Net Exhibit Space: 2,800 sq. ft. on one floor 

Audio-Visual Aids: A Cc D J, blackboards 

Sports Facilities: Golf, horseback riding, tenm 
putting J scheduled trap ooting, swit 

sting, shuffleboard, horseshoes, bow 

Ag, ping pong, t ards 

Hotel Representative: Leonard Hicks, Jr. @ 
As ate ri Robert F. Warner, Inc. 
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Rallroad: 
Airlines: 


Rallroac 
W.Y.: 


aittines 


SH; 


Railroa 


Shav 


Shawne 
Mana 
Sales 
Conver 
Larges 
6 su 


@ floor, i, 


neh 39 
one flee 
H 

8 
700) (Tele 
250 room 
& mee 
an “e 
0 ( 
t: 10 (8 
0 
00 o 
8ck 508 
5 
R 
? 
a 
mle: 340 
00. Amer 
0 (375 
st: 3 (0 
q. ten 
ng, sw 
e bow 
Jr. a 
ne 


’ 


READING 


Penna.: Readin 


4 
Raleones AA. CAP, EAL, 


Airlines: AAA, tw A 


Abraham Lincoln Hotel 


Fifth & Washington . (Phone: FR 4-112! 
Manager: Fran 5 
Sales Manager: George Browr 
Convention Season: All yea oer 
Largest Group Accommodated: 525 200 
20 suites available) 
Air Conditioning: |50 bed 
ng rooms ; 
Convention Rates: Singie . % to 10.00: Double 
9.00 to 14.00; Suites 0-35.00 ieee 
No, Mtg. a Capaci ty of Largest 5 (1.000 
No, Banquet Rms, & Capacity of Largest: 5 (450 
Group Meal Rates Breakfast cn h: 2.00 
Di ere 3 
Liquor: Yes 
Char es for Mtg a, N 
Net Exhibit Space: 
Audio-Visual Aids: 
biackboards : 
Sports Facilities: Golf, sw ng, tennis, riding 


geo 


aaah 
marty 15,8, 


Airlines: AAA, AAL, EAL TWA 


Hotel Jermyn 


322 Spruce Street 

Manager: M. F. Renaud 

Convention Season: A 

Largest Group Accommodated 
3 suites available 

Air Conditioning: Some bed ; ; 
halls 

Convention Rates : Single: 3.50 to 9.75: Double 
6.50 to 13.50; Suites: 20.00 to 22.00. European 

No, Mtg. Rms ‘k Capacity of Largest: 6 (800 

No. Banquet Rms. & Capacity of ag rd 3 (4650 

Group Mea! _— ' 50 
Dinner: 2.7: 

Liquor: Yes 

Net Exhibit Space: 7,500 sq 
cluded in meeting dreas 

Audio-Visual Aids: D 

Sports Facilities: Golf e i bowlina alley 
neardy 


SHAWNEE- ON- DELA WARE 


Railroads: to 


Breakfa 


Shawnee Inn 
See Advertisement, Page 169 
Shawnee-on-Delaware (Phone A 
Manager: W. S. Garrison 
Sales Manager: Edgard A 
Convention Season: May n.-Sept. & Oct 
Largest Group Accommodated : 
6 suites 


weet 


D.L Erie, L. & 


Air Conditioning: Banquet halls 

Convention Rates: Single: 26.00; Double: 19.00; 
Suites: 51.00-63.00. American 

No. Mtg. Rms. & Capacity of Largest: 7 

No. Banquet Rms. & Capacity of Largest: ay 


Group Meal Rates: Breakfast: 2.50; Lunch: 4.00; 
Dinner: 5.00 

Liquor: Yes 

Charges for Exhibit Rms.: None = 

Audio-Visual Aids: Stage: 24 by !2 ft., A, C, G 
H, 

Sports Facilities: Golf, sw ng, tennis. putting 
bDasketba 

Sales Representative: Robert F. Warner, Inc. 

Railroads: D. L. & W. 

Airlines: served through Scranton 

Skytop Club 

See Advertisement, Page 169 

Phone LYndhurst 5 740 

Manager: Wm. W. Malieson. J 

Resident Manager: D. M. Bile 

Convention Season eptember through June 

Largest Group Accommodated: 300 90 roor 
aveiapdie 

Convention Rates: May + Dct.—Single: 16.50- 
21.00; Double: 33.00-39.00; Nov. to Ma —Single 

6.50-19.50: Double: 32.00-34.00. American 

No. Mtg. Rms. & Capacity of Largest: |! age 

No. Banquet Rms. & Capacity of Largest: 3 (300 

Liquor: Served in hote 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: N 

Net Exhibit Space: Mtg. rms < 

Audio- Visual Aids: Stage: |2' x 20', A, B, C, G, ! 

\ blackboards 

ake Facilities: olf, riding, fishing, lawn bow 
ng. tennis, putt jreen wimming, shuffle 
board, archery, sk 3, skating, tobogganing 

Railroads: Penna 

Mount Summit Hotel 

Route # 40 (Phone: GE 8.8594 

Manager: Don Shoemaker 

Sales Manager: Mrs. Park Nicklow ” 

Convention Season: May, Jun., Sept., Oct. & Nov 

Largest Group Accommodated: 200 (96 r 
suite) 

Air Conditioning: Ban t halls 

Convention Rates: ngie 5.00-17.00 ble 
26.00-28.00: Suites: 40.00. American 


No. Mtg. Rms. & Capacity of Largest: 
No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: Break‘as 50: Lunch: 2 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Net Exhibit Space: 4500 s t 


For executive 
meetings and top 
management groups 
Skytop Club, in the 
nearby Pocono 
Mountains, is the 
undisputed leader. 
This scenic 5500- 
acre estate provides 
complete isolation 
and every physical 
attribute for group 
meetings—10 to 300. 
t Private 
service 


club atmosphere, distinguished 


t Excelient meeting rooms, equipped with 
all professional requirements 


t Easily accessible {only 100 mi. from N. Y. 


and Phila.)—Serviced nationally by lead- 
lng reliroads and 5 airlines 


% Outstanding culsine—private dining rooms 


xe Superb facilities for relaxation and 
recreation, including 18 hole champion- 
ship golf course 


7 Beautifully appointed accommodations 


Write for Conference Booklet 
and complete details 


SKYTOP CLUB Secluded in the Poconos 


BOX 30, SKYTOP, PENNA. 


Wm. W. Malleson, Jr., Gen. Mer. 


Phone: LYndhurst 5-7401 


NOVEMBER 18, 1960 


UNHURRIED, 
UNHARRIED 
CONFERENCES 


Conferences are always more profitable 
in the relaxed atmosphere of The Manor's 
4000 acre estate. Our Terrace Wing offers 
the finest in modern facilities. Terrace Ball- 
room and Auditorium with additional con- 
ference rooms, Terrace Cocktail Lounge, 
complete banquet facilities. !ndoor-out- 
door Swimming Pool. 18 hole Championship 
Golf Course. Terrace Ice Skating Rink. 
Every sport in season. 


Write for Conference og 
Facilities Folder. ; - 


. ‘Atop the Poconos" 


POCONO MANOR 
INN 


Pocono Manor, Pa. 


Donald H. Pierson, Sales Mgr. « Glenn W. Kissel, Manager 
John M. Crandall, V. P., Gen. Mgr 


Phone (Mt. Pocono) TErminal 9-7111 


, and Dan 


“For Sure” 


You can be sure of successful sales 
meetings, conventions, and golf out- 
ings by selecting Shawnee Inn. 
Conveniently located only two hours 
from New York or Philadelphia. 
Capacity (230) invited May, June, 
September and October. Executive 
groups up to 100 in July and August. 
Call HAmilton 1-1500, ask for 
Sales Manager, Ed Sweet 


SHAWNEE INN 
Shawnee-On-Delaware, Pa. 
“MEETINGS AND 
GOLF CAPITOL OF THE EAST” 
BROCHURES AND RATES 
ON REQUEST 
Nationally 


represented by 
Robert F. Warner, 
Inc. 
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Uniontown continued 


Audio- ee Aids: Stage: 30 by !2 ft., A, B.C, 


> Facilities: Golf. swimming, tennis, archery 


WERNERSVILLE 


Railroads: Reading 


Galen Hall Hotel & Country Club 


rd 8-801!) 


Dhar Reading 


Manager: Daniel é 

Sales Manager: Samue! S 

Cen Season : Apr., May, Jun., Jul., Aug 
Sept 

Largest ‘Group Accommodated: 5!2 (300 room 

Air Conditioning: 75% bedrooms and banquet 

Convention Rates: Single: 20.00-22.00; Double 
7.00-19.00. Ar an 


No. Mtg. Rms. & Capacity of Largest: 7 (600 , 

No. Banquet Rms. & Capacity of ty pot 3 (600 

Group Meal Rates: Breakfast: 2.00 unch: 4.00 
Dinner: 6.00 


Liquor: Yes 

Charges for Mtg. Rms.: None_ 

Net exhibit Space: |,1!00 sq. ft. on one floor 

Audio-Visual Aids: Stage: 40 by 6 ft.. A, C, E, G 
H K 

Sports Facilities: 


WHITE HAVEN 


Railroads: L.V.; J.C. 


Split Rock Lodge 


Phone Gibson 3 9571) 
Manager: W. D. Herrman 
Sales Manager: C A Rhoad 


Convention Season: Sept j-Jun, 15 
Largest Group Accommodated: 250 (34 rooms, 50 
ttage 
Air Conditioning: No 
Convention Rates: Single 15.00-18.00: Double 
28.00-30.00; Cottages: 14.00-15.00 per person 
American 


No. Mtg. Rms. & Capacity of Largest: 4 

No. Banquet Rms. & Capacity of Largest: 2 (200 

Group Meal Rates: Breakfast: 1.25; Lu 2.50: 
Dinne 50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 


Net exhibit Space: 600 sq. ft. on one floor: in- 


es mta 
Audio- Vi sual Aids: Stage 


WIILKES-BARRE 


Railroads: J.C.; D. & H.; L.V.; Penna.; L. & W.YV. 


Airlines: AAA. AAL, EAL, TWA 


Sterling Hotel 
47 Market Street (Phone 
Manager: Stephen C. Finnen 
Convention Season: A 


korged Group Recmmmadened: 500 (250 rooms 


silable 
Air. Conditioning : Banquet and meeting 


No. Mtg. Rms. & Capacity of Largest: 8 (400 

No. Banquet Rms. & Capacity of Largest: | (350 

-— Meal Rates: Breakfast: 1.50; Lunch 75 
ner 2 75 


Mauer: Yes 
Charges for Mtg. Rms.: From !0.00 
Audio-Visual Aids: J 


YORK 


Railroads: M. & P.; Penna.; W.M. 


The Yorktowne Hotel 


Market at Duke Sweet Phone: York 8283 
Manager: Charlies D ngler 

Sales Manager: "Re bert R. He ote 
Convention Season: Al! ye 
en Group Accommodated : 


Air Conditioning, 50 bedrooms. banauet & meet 


Convention ‘Rates: S ngle: 6.00 to 9.75: Doubles 
8.50 to 14.00; Suites: 27.00 to 40.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (700 

No. Banquet Rms. & Capacity of Largest: 8 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50: 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,125 sq. ft. 

Audio-Visual Aids: Stage: |2' x 24°, G |. J 
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Cowweuteit 
te Ev 


PROVIDENCE 


RHODE ISLAND 


One of the 13 Original Col- 
onies, Founded by Roger 
Williams in 1636. 


¢ 500 Rooms 


¢ with COMPLETE 
convention 
facilities 


® SHERATON 
an HOTEL 


For further information write 
Hon. Walter H. Reynolds, Mayor 


+ 


IRHODE ISLAND 


PROVIDENCE 


Railroads: N.Y... N.H. & H 


Airlines: AAA, AAL, EAL, MOH, NAL NEA 
UAL , 
CONVENTION BUREAU 


Greater Providence Chamber 


of Commerce 
j See Advertisement, Page 170 | 
John Stimes, Manager 


Crown Hotel 
208 bea St. (Phone: DExter 1-8200: ¢ 
graph 

Manager: * Re ye J. Sanker 

Sales Manager: James D. McAndrews 

Convention Season: Al! year 

pa Group Accommodated: 350 (140 rooms } 
uites) . 

Air Conditioning: Bedroom -y aged banquet halls 

Convention Rates: Sin a le: 5.50-6 “ Dou ble: 8.0 

00; Suites: 25.00-40 eS FOF 

No. Mtg. Rms. 4 = ee of Largest: 5 (300) 

INo. Banquet Rms. & Capacity * Largest: 3 (3 

Group Meal Rates: Breakfast: 1.85; Lunch: 2% 

Dinner: 3.00 

Liquor: Y« 

Pare’ for Mtg. Rms.: Complimentary with ove 


Charges for Exhibit Rms.: Comer 
over 50 $ 
Net Exhibit ‘Shanes 2,436 sq. ft. on one floo 


Audio-Visual Aids: A: B, C.D, E, F, GH | 
KL 4 


mentary with 


Sheraton-Biltmore Hotel 
See Advertisement, Page 170 

1! Dorrance St. (Phone: GAspee 1-9200: tele 
graph: PR 59) 

Manager: George Thomas Cullen 

Sales Manager: James J. O'Halloran 

Convention Season: Al! year 

Largest Group Accommodated: 900 (450 room 
19 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: - “1 e: 6.85-12.50- Double 
12.50-16.50: Suite European 

No. Mtg. Rms. & Ca ae of Largest: |! (750) 

No. Banquet Rms. & Capacity of Largest: 10 (S% 

Group Meal Rates: sakfast: 1.50; Lunch: 2% 

Dinner: 3.25 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

iNet Exhibit Space: 6500 sq. ft. on one floor 
ncludes mtg. rm 

Audio-Visual Aids: 

Sports Facilities: 
horse & dog racing 


Warwick Motor Inn 
See Advertisement, Page 170 
2081 Post Rd. (Phone: 9-0600) 
Manager: James Derry 
Convention Season: Al! year 
Largest Group Accommodated: |460 (84 rooms) 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 8.00-11.00; Double 
12.50-14.50. European 
No. Mtg. Rms. & Capacity of Largest: 3 (30 
| No. Banquet Rms. & Capacity of Largest: 2 (8 
tLiquor: Yes 
Charges for Mtg. Rms: None 
Charges for Exhibit Rms.: None 
Net Exhibit Space: 3,000 sq. ft, on one floor: 
ciudes mtg s 
Sports Facilities: Golf, swimming, tennis, riding 
miniature golf, f 


SOUTH CAROLINA 


CHARLESTON 


Railroads: A.C.L.: So. Ry.: S.A.L 
Airlines: DAL, EAL, NAL 


Hotel Fort Sumter 

Manager: Van A. Bealer 

Resident Manager: E. G. Braun ' 

Convention Season: All year except Mar. 10% 
April 15 

Largest Group Accommodated: 300 (150 room 


U suifes availiable 


Warwick Motor Inn 
Across from Airport 
Conventions Welcome 
2081 Post Road Warwick, R, |. 
84 Luxurious Rooms Swimming Pool 


— 


; 
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Railroe 
Airline 


Dinr 


Railro 
Airlin 


Jack 


129 S. 
Mana 


Airlir 
Wi 


NO 


2 tele 


Air Conditioning: Banquet and meeting rooms, 
‘ooms 
Panes va Rates: Single: 5.50-9.00: Double: 9.00- 
14.00: Suites: 20.00-22.00. European 


No. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner 3.00 

Net Exhibit Space: 6,000 sq. ft 

Audio-Visual Aids: D. I, J ; 

Sports Facilities: Golt, fishing, beaches 


n one fic 


Francis Marion Hotel 
King & Calhoun Sts. (Phone: RA 2-8831: teletype 
ce 335) 


Manager: J. William Cole 
Sales Manager: W. E. Baty 
Convention Season: A!! year 
Largest Group Accommodated : 400 (200 r 
18 suites) . 
ir Conditioning: BSedr 
Convention Rates: Single: 6.00-9.00: Double: 
10,50-14.00; Suites: 13.00-60.00. European 
No. Mtg. Rms. & Capacity of Largest: 8 (500 
No. Banquet Rms. & Capacity of Largest: 8 (400) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 2.50 
Liquor: Yes 
Charges for Mtg, Rms.: None ; 
Charges for Exhibit Rms.: 25 f space sold 
Audio-Visual Aids: DH mg’ 
Sports Facilities: Golf can be 
Sales Representative: Leonard Hicks 


COLUMBIA 


Railroads: A.C.L.; S.A.L.; S 
Airlines: DAL, EAL 


and banquet hal 


ys CR. @ L. 


Hotel Columbia 


1301 Gervais St. (Phone: Alpine 2 

Manager: Jack Maynard 

Convention Season: Al! year 

Largest Group Accommodated: 400 (230 
sites 

Air Conditioning: Bed 

Convention Rates: Single 


~ 
a 


No. Banquet Rms. & Capacity of Largest: 4 (500 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner 0 

Liquor: Private functior nly 

Cherges for Mtg. Rms.: None 

Net Exhibit Space: A n e 

Audio-Visual Aids: D, H, |, J 


Hotel Wade Hampton 


Gervais & Main Sts. (Phone AL 6-434 tele 

graph: CO 7149 

Manager: Fitzhugh L. Sm 

Sales Manager: John R 

Convention Season: Al! year 

Largest Group Accommodated 600-900 300 
oan , 


ites 
Air Conditioning: Bedrooms and banquet ha 
Convention Rates ngle: 4.50-' t 8 
50: Suites: 22.00-59.00. Europear 

No. Mtg. Rms. & Capacity of Largest: |4 100 
No, Banquet Rms. & Capacity of Largest: [3 

750-800 
Group Meal Rates: Breakfast 25; Lunch: 2.00 

Dinner: 2.50 
Liquor: No 


Charges for Mtg. Rms.: Nons 
Charges for Exhibit Rms.: 25 
Net Exhibit Space 0,000 
Audio-Visual! A ds: 


Sales Representative eonard Hick RA 


GREENVILLE 


Railroads: S R Pp & WN 
Airlines: DAL, E ‘ 


Jack Tar Poinsett 


129 S. Main (Phor Eda 
Manager: Mason Alexander 
Sales Manager: Marie Branr 


Convention Season: Al! year 
Largest Group Accommodated: 450 (200 


Air Conditioning: Be , ba 

Convention Rates } 6.0 0 
8.00-16.00° Suite 25.00 OC E f 

No. Mtg. Rms. & Capacity of Largest: 4 (400 

No. Banquet Rms. & Capacity of Largest: 4 

Group Meal Rates: 8 kfast 50: Lunch: 2.0% 

nner 2 7¢ 

Liquor: No 

Charges for Mtg. Rms , 

Net Exhibit Space 8) 

Audio-Visual Aids 


sm, MYRTLE BEACH 


NOVEMBER 18, 1960 


Ocean Forest Hotel 


Porcher Ave. (Phone: Hillcrest 8-5181, 8-5052 
Manager: John W. Tyler 

Convention Season: Apr.-Oct. 

Largest Group Accommodated: 350 (180 room 


15 suites) 
Air Conditioning: 40% bedrooms and banquet 
halls 
Convention Rates: Single: 14.00-18.00: Double: 
28.00-32.00; Suites: 10.00-15.00 additional per 


day American 

No. Mtg. Rms. & Capacity of Largest: 5 (500 

No. Banquet Rms. & Capacity of Largest: 2 (600) 

Group Meal Rates: Breakfast: 1.75: Lunch: 2.75 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 6,043 sq. ft, on one f 
nciuges some mtc 


rms 
Audio-Visual Aids: Stage: 40 by 1/8 ft.. A, G, H 


i, J, l 

Sports Facilities: Golf, swimming, tennis, shuffle 
board, fishing 

Sales Representative: Global Hotel Representa 
r 


ives 


SOUTH DAKOTA 


RAPID CITY 
Railroads: C. N 


Airlines: FAL, NOR, WAL 


Sheraton-Johnson Hotel 
See Advertisement, Page 171 
523 Sixth St. (Phone: Fillmore 2-1210: teletype: 
RC 8407) 


Manager: Ben Amsden 

Sales Manager: Delmar McKinstry 

Convention Season: Al! year 

Largest Group Accommodated: 200 (/00 
4 suites 

Air Conditioning: Bedrooms and banquet ha 

Convention Rates: Single: 6.35-9.35: Double: 9.85 
12.85: Suite 20.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (350 

No. Banquet Rms. & Capacity of Largest: 7 (300 

Group Meal Rates: Breakfast: 1.50: Lunch: 1.75 
Dinne 2.75 

Liquor: Yes 

Charges for Mtg. Rms.: None 


Charges for Exhibit Rms.: None 

Net Exhibit Space: 5,415 sq. ft.; 3,835 sq. ft. on 
one floor; includes mtg. rms, 

Audio-Visual Aids: D,. G, H, |. J, L 

Sports Facilities: Golf, swimming, fishing 


SIOUX FALLS 


Railroads: C.M. St. P. & P.; C.K. & P. Gt. 
Nor.; Ill. Cent.; C. & N.W.L. 
Airlines: BNF, NOR, WAL 


AUDITORIUM 


Sioux Falls Coliseum 


501 N. Main Ave. (Phone: EDison 8-553!) 

Manager: Allan P. Aker F 

Exhibit Areas: Annex: 22,400 sq. ft.; Auditorium: 
10,000 sq. ft.; Armory: 5,000 sq. ft. 

Rental Fees: 1!00.00 per day when no admission 
charge; includes janitor service, light and heat 

Floor Load: Unlimited 

Ventilation: Good 

Ceiling Height: 25 ft. 

P.A. System: Available 

Dimensions, Opening to Exhibit Hall: Truck door 
opening 

Elevators: None, all on one floor 

Columns: None 

Utilities: Gas, electric 

Mtg. Rms. & Capacity: Auditorium, 2,300; 3 
rooms, 50 

Facilities for Food Functions: Banquets for 1,500 

Parking Facilities: City parking across from 
building 

Distance from Business District: 2 blocks 


Sheraton-Cataract Hotel 


See Advertisement, Page 171 

106 W. 9th St. (Phone: EDison 4-6031; teletype: 
SX 8377) 

Manager: Henry A. Ditmanson 

Convention Season: Al! year 

Largest Group Accommodated: 200 (!00 rooms, 
4 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 5.35-12.50: Double: 
3.95-7.75; Suites: 23.00-30.50. European 

No. Mtg. Rms. & Capacity of Largest: 7 (300) 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2.75 

Liquor: Yes 


SHERATO 


- JOHNSON HOTEL 


IN RAPID CITY, 8.D. 


South Dakota's largest and finest 
hotel. Located in the scenic 
vacation country of the Black 
Hills. Resort atmosphere. 
Attractive new rooms with free 
TV and radio. Cocktail Lounge. 
Air-conditioned function rooms 
for meetings of groups from 

15 to 350. 

BEN C. AMSDEN, Gen’! Mgr. 


SHERATON HOTELS 


Sheraton Hotels in the 
U.S.A, Hawaii and Canada 


east 
NEW YORK SPRINGRIELD, Moma, 
BOSTON ALBANY 
WASHINGTON ROCHESTER 
PITTSBURGH BUFFALO 
BALTIMORE SYRACUSE 
PHILADELPHIA BINGHAMTON, N.Y. 


PROVIDENCE 


CHICAGO INDIANAPOUS 
DETROIT FRENCH LUCK, ind, 
CLEVELAND RAPID CITY, S. D. 
CINCINNATI SOUX CITY, tows 
ST. LOUIS SOUX FAUS, SO 
OMAHA CEDAR RAPIDS, lowe 
AKRON 


LOUISVILLE NEW ORLEANS 

ALLAS MOBILE, Alobome 

west 
SAN FRANCISCO PASADENA 
tOS ANGELES PORTLAND, Oregow 
HAWAH HONOWW 
CANADA 
NIAGARA FALLS, Ont. 

HAMILTON, Ont, 


MONTREAL 
TORONTO 


OVERSEAS 
GSRABLTELAVIV Opens Morch, 1961 


SHERAT 


- CATARACT HOTEL 
IN SIOUX FALLS, 8.D. 


The modernized convention hotel in the heart 
of Sioux Falls. Facilities for large and small 
meetings. Many rooms air-conditioned. 
Radio and TV in all rooms. 
Cocktail Lounge and Coffee 
Shop. Private function 
rooms for meetings of 60 to 450. 
HENRY A. DITMANSON 
General Manager 


the we 


Sheraton Hotels in the 
U.S.A, Hawall and Canada 


EAST 
SPRINGAIRD, Masa, 
ALBANY 
ROCHESTER 
BUFFALO 
SYRACUSE 
BINGHAMTON, N, ¥. 


WEST 
INDIANAPOUS 
UCK, ind 


$T. LOUIS SIOUX F ° 


OMAHA CEDAR RAPIDS, lowe 


SOUTH 
NEW ORLEANS 


SHERATON HOTELS 


SOUTH DAKOTA 


Sioux Falls continued 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 7,156 sq. ft., 
includes mtg, rms 

Audio-Visual Aids: D, G, H, |, J, L 


TENNESSEE 


CHATTANOOGA 


Railroads: C. of Ga.: N.C. & St. L.: A.G. So.: 
C.N.O. & T.P.: T.A. & G.: So. Ry. 
Airlines: BNE. CAP, DAL, EAL 


CONVENTION BUREAU 


Chattanooga Convention & Visitors Bureau 
819 Broad St. (2) 


half on one floor; 


Ray W. Atkinson, Executive Director 
AUDITORIUM 

Memorial Auditorium 

399 McCallie Ave. (Phone: AM 6-8837 

Manager: Tommy C. Thompson 

Exhibit Areas: Mail Hall: 13,000 sq. ft.; stage: 
800 sq. ft.; Wheland Hall: |,500 sq. ft 

Rental Fees: 300.00 per day; includes janitor serv 


ice, heat and light 
Floor Load: Ample 
Ventilation: Air conditioned 
Ceiling Height: 50 ft 


P.A. System: 50.00 per day for set and operator 


Elevators: Freight elevator to Main Hall (6,000 
Ibs.) 

Columns: None 

Utilities: AC current 


Loading Facilities: Large truck can 
to unioad on exhibit floor 
——- Areas: Basement: 500 sa. ft 


use elevator 
stage: 800 


Mig. Ris. & Capacity: 3 (200); 12 large dressing 


rooms—some can be used for small meetings 
Facilities for Food Functions: None 
Parking Facilities: - on in basement; large 
across street, |,000 c 


Distance from n> ag District: 2 block 


CHATTANOOGA'S 
LEADING 
CONVENTION HOTEL 


IN THE “SCENIC CITY 
OF THE SOUTH” 


400 Air Conditioned Rooms 
5 Distinctive Restaurants 
9 Meeting and Banquet Rooms 
(All on same floor) 


Closed Circuit TV, PA Systems, 


Meeting Aids 
Free Parking 


PLUS A Friendly Experienced 
Convention Staff 


Tiel Pry TEN 


CHATTANOOGA, TENNESSEE 
Write John K. Williams 


Sales Manager 


Associated with 
Hotel SEMINOLE, Jacksonville, Fla. 
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Hotel Patten 


| &. Ith St. (Phone: AMherst 6-214!) 

Manager: J. Garnett Andrews 

Sales Manager: John K. Williams 

Convention Season: Ai! year 

Largest Group Accommodated: 600 (300 rooms, 
9 suites) 


Air Conditioning: Bedrooms and banquet halls 


Coenen Rates: Single: 6.25-9.00; Double: 
9.00-15.00: Suites: 20.00-30.00. European 
ae. Mtg. Rms. & Capacity of Largest: 9 (600) 


Banquet Rms. & Capacity of Largest: 9 (450) 
pall. Meal Rates: Breakfast 25: Lunch: 2.00; 
Dinner: 2.50 
Liquor: Package Liquor 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: Per 
Net Exhibit Space: 
ncludes mtg. rms. 
Audio-Visual Aids: Stage: 


entage basis 


6,600 sq. ft. on one floor; 


15 by 8 ft.,. G, H, I, L 


The Read House 


Broad, 9th, Chestnut 
CT 7094) 


AMherst 6-412 


Manager: Albert such 

Convention Season: A 

Largest Group Aecuntiadated: 500 (200 rooms 
8 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 10.00: Double: 
7.00 to 15.00: Suites: 20.00 to 30.00; Studic 

10.00 plus 3% state sales tax. 


rooms : European 
No. Mtg. Rms. & Capacity of Largest: |2 (500 
No. Banquet Rms, & Capacity of Largest 12 (500 
Group Meal Rates: Breakfast: |.50; Lunch: 2.00 


Dinner: 3.00 plus 3% sales tax 
Liquor: Package store only 
Charges for Mtg. Rms.: 10.00 to 25.00 
Charges for Exhibit Areas: 25% of gross revenue 
Net hibit Space: About 50 six-foot booths on 
two floors, partially included in meeting space 
Audio-Visual Aids: D,G,! J 


GATLINBURG 


L. & N.: So. Ry.—to Knoxville 
Served through Knoxville 


Railroads: 
Airlines: 


Mountain View Hotel 


(Phone: 384 

Manager: Tom Woods 

Convention Season: Nov. | to June |, September 

Largest , Group Accommodated: 250 (100 rooms 
4avaiiadie}) 

Air Conditioning: One 
room, some vdDecrooms 

Convention Rates: Single: |!.00 to 12.00; Double: 
16.00 to 21.00; Suites: from 30.00. American 

No. Mtg. Rms. & Capacity of Largest: 46 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (350 

Group Meal Rates: Breakfast: 1.25; Lunch 75 
Dinner: 2.50 

Liquor: No 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: A.D, G, |. J 


banquet and meeting 


Air Conditioning: Bedrooms and banquet halls 


Convention Rates: Single 5.50-9.50- Double 
10.50-13.50; Suites: 17.50-36.50. European 7 
No. Mtg. Rms. & Capacity of Largest: {2 (750) 


No. Banquet Rms. & Capacity of Largest; 2 


(450) 
Group Meal Rates: Breakfast: 1.25; 
Dinner: 3 
Liquor: No 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms. : 3 of space rentals 
Audio-Visual Aids: Stage: 24 by 1/4 ft. A. G 4 


Lunch: 150. 


Sports Facilities: Swimming 


Hotel Farragut 


530 S. Gay St. (Phone 

Manager: G. H. Shuford 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms 
6 suites) 

Air Conditioning: Bedro 

Convention Rates: Single: 5.00-1!.50; Double: 
8.50-12.00: Suites: 22.00-46.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 ( 

No. Banquet Rms. & Capacity of Largest: 7 (275) 


2-516 teletype: 


KX 373) 


oms and banquet halls 


Group Meal Rates: Breakfast: 1.25; Lunch: |g. 
Dinner: 2.50 : 

Liquor: Private functions only 

Charges for Mtg. Rms.: 7.50-50.00 

Charges for Exhibit Rms.: !0.00-100.00 

Audio-Visual ~ Stages: 24 by 6 ft., 15 by 4 


ft. GH. | 


LOOKOUT MOUNTAIN 


Airlines: Served through Chattanooga 


Castle in the Clouds 


Phone: VE 1-1545) 
ales Manager: Jon Barne 
Convention Season: May-September 


Largest Group Accommodated: 
rooms, |4 suites 

Air Conditioning : Banquet halls 

Convention Rates: Single: 19.00-25.00: Double 
29.00-37.00: Suites: 45.00-70.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (340) 

No. Banquet Rms. & Capacity of Largest: 5 (55) 

Liquor: Yes 

Charges for Mtg. Rms.: None 


300-350 (150 


Charges for Exhibit Rms.: None 

Audio-Visual Aids: A, C, D,G H, 1, J, L 

Sports Facilities : ming, golf, tennis, horse 
back riding, shuffleboard 

a, Represent ative: Leonard Hicks, Jr. & Asso 

Relirende: CRA sco; G.M. & O.; If; 
L. & - M pe. We eS te L.S.W 
So ap Union 


Sports Facilities: Golf, shuffleboard, ping pong Airlines: AAL, BNF, CAP, DAL, EAL, SOU. TA 
tennis, horset riding, fishin 
aaa on ree CONVENTION BUREAU 
Memphis Convention Bureau 
P.O. Box 224 
KNOXVILLE STI cn ‘ecdenintiniaii 
Railroads: L. & N.. So. Ry 
Airlines: AAL, DAL, CAP, PAI AUDITORIUMS 
Memphis Municipal Auditorium 
Andrew Johnson Hotel Main and Poplar Sts. (Phone: JA 7-5443 
918 S. Gay Street (Phone: 2-4103; KX 188 Manager: Chauncey Barbour 
Manager: James E. Bradley Exhibit Areas: 75.000 sa. ft 
Sales Manager: William A. Tiller Floor Load: 400 Ibs. per sa. ft 
Convention Season: Al! year Ventilation: Air conditioned 
Largest Group Accommodated: 700 (250 rooms Ceiling Height: 68 ft 
8 suites) P.A. System: Available 
where EXE ER! ENC 
meets EX i ERIENC 
When your company’s sales experience joins 
with the Claridge’s meeting experience (and - 
excellent facilities) a top notch sales meeting 0 
is assured. That’s why REXALL DRUG, THE 
FORD MOTOR CO., GENERAL TIRE, and MEMPHIS 


many others return to the Claridge year after 
year. May we add your name to our growing 


list of satisfied clients? 


SCOTT J. STEWART, Managing Director 


SALES MEETINGS/Part II 


HOME OF THE FAMOUS 
BELL TAVERN 


SALES MANAGEMENT 


Parking 


N ( 


et halls 


Double: i 
an 


2 (750) 


‘gest: |) | 


ich: | 5p. 


roma 


\ENT 


Dimensions, Opening to Exhibit Hall: 12 ft, by 


aveen: Three, 3,000 Ibs., one passenger, one 

stage lift, 4 escalators 

Columns; None a 

Utilities: AC and DC current, water, gas, sewage 

Loading Facilities: Railroad one block from 
ilein 

wee Sooms and Capacities: |!, 80 to 200 

persons; main floor, 2,000 balconies, 6000 

Facilities for Food Functions: Banquet for 18,000 

Distance from Business District: Four blocks 


Ellis Auditorium 
74 Poplar Ave. 
Managing Director: Chauncey Barbour 


Exhibit Areas: Amphitheatre : 15,000 sq. ft.; West 
Hall; 12,122 sq. ft.; East Hall Mezzanine: 11,000 
sq. f.; East Hall Main Floor: 15,000 sq. ft.; 
East Hall Lower Level: 13,300 sq. ft 


Rental Fees: On applicatior 
Floor Load: 100 Ibs. per sq. ft. 
Ventilation: Air conditioned 


Ceiling Height: West Hall: 18 ft.; Amphitheatre: 


9 f.. East Hall Mezzanine: 18 ft.; East Hall 
Main Floor: |4 ft., 9 in.; East Hall Lower Level: 
10 ft. 10 in 


P.A, System: All halls 


9 ft. 3 in. wide, 12 ft, high; North Hall: 10 ft. 
8 in, wide 14 ft. high; East Hall: 9 ft., 6 in. 
wide, 7 ft., 10 in. high 


Elevators: Stage lift in North Hal! from basement 
to stage level. One 10 ft., 2 in. wide by 23 ft. 
long serves all East Halls. Passenger elevator 
on south side serves three floors 

Columns: None except in lower level of East Hall 

Utilities: 110 and 220 current 

Loading Facilities: Exhibit halls al 
street level 

Storage Areas: 3,456 sq. ft 


handied at 


Mtg. Rms, & Capacities: Two 20 ft. by 2 ft.; 23 
dressing rooms; Concert Hall, capacity 2,50 
Facilities for Food Functions: Yes 

Parking Facilities: Good 

Distance from Business District: Two blocks 


Chisca Plaza Motor Hotel 
See Advertisement, Page 173 


272 S$. Main St. (Phone: JA 5-466 
ME 585 
Manager: ‘Walter V. Williams 
Convention Season: Al! year 
Largest Group Accommodated: 600 (350 
5 suites 
Air Conditioning: Bedr d banquet ha 


oF 5 n 
Convention Rates: Single: 6.00-10.00: Double 
8.00-14.00: Suites: 18.00-65.00. European 
No, Mtg, Rms. & Capacity of Largest: |2 600 


No. Banquet Rms. & Capacity of Largest: 3 250 
Group Meal Rates: Breakfast: 1.50: Lunch: 2.00 
Dinner: 3.00 
Liquor: Bottle only 
Charges for Mtg. Rms.: N 
Net Exhibit Space: 28,883 sq. ft.: 20.400 
one floor ncludes mtg err 
Audio-Visual Aids: Stage: 60 by !2 ft.. A, B, C 
D.G,H ‘gs 
Sports Facilities: Golf, sw 
Claridge Hotel 
See Advertisement, Page 172 
109 N. Main St. (Phone: JA 5-2511; teletype: ME 
Manager: Scott iia 
Sales Manager: 8 we 


Convention Season 


Largest Group Accommodated 


Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 6.00-13.00; Double: 
8.00-16.00; Suites: 16.00-75.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (550) 

No. Banquet Rms. & Capacity of Largest: 7 (450) 


Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 
Liquor: Yes 


Charges for Mtg. Rms.: 10.00 minimum 
Net Exhibit Space: 7,300 sq. ft. on one floor; 
includes mt rms 


Audio-Visual Aids: Stage: 44 by 16 ft.. G, H, |, 
i oh 

Hotel King Cotton 

69 Jefferson Street (Phone: JA 6-5883: Teletype: 


ME 281 X) 

Manager: Leon Ethridge 

Sales Manager: Bi|! Lewelling 

Convention Season: A/! year 

Largest Group Accommodated: 300 (150 rooms 
> suites 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.25-9.50; Doub 
1.00; Suites: 31.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (850) 

No. Banquet Rms. & Capacity of Largest: 8 (750 

Group Meal Rates: Breakfast: 1.25: Lunch: 1.50; 
Dinner 50 

Liquor: Beer served only 


e: 9.00 


Net Exhibit Space: 647 sq. ft, not on one floor, 
ncluded in meeting space 
Audio-Visual Aids: [ J 


Peabody Hotel 


149 Union (Phone: JA 6-7766) 
Manager: T. S. McGinn 


Sales Manager: William A. Hendricks 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.00-14.00; Double: 
8.00-17.00; Suites: 24.00-37.00. European 


No. Mtg. Rms. & Capacity of Largest: | (1,000) 

No. Banquet Rms. & Capacity of Largest: 5 (700 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 3.00 

Liquor: Yes 

Charges for Exhibit Rms.: 

Net Exhibit Space: 
ncludes mtg. rms 

Audio-Visual Aids: A, D GH, J, L 

Sports Facilities: G 


Average 100.00 per day 


25,000 sq. ft. on one floor; 


NASHVILLE 


Railroads: L. & N.; N.C. & St. L.; T.C.; N.-F 
Airlines: AAL BNF, EAL, OZA. TWA 


Dinkler-Andrew Jackson Hotel 


See Advertisement, Page 29 
314 6th Ave. N. (Phone: AL 5-2/2!) 
Manager: Leon Womble 
Sales Manager: Dorothy Baumgartner 
Convention Season: All year 
Largest Group Accommodated: 300-400 rooms 
Air Conditioning: Bedrooms and banquet ha 
Convention Rates: Single: 6.00-9.00; Double: 8.00 

4.00. European 
No. Mtg. Rims. & Capacity of Largest: 12 (400 
No. Banquet Rms. & Capacity of Largest: !2 (4¢ 
Group Meal Rates: Breakfast: 1.25: Lunch: 2.2 
ne 3.00 


Liquor: Yes 


Charges for Mtg. Rms.: None 
Audio-Visual Aids > H 


Hotel Hermitage 
bth & Union (F A b2ié): tatchnes’t 


SOUTHERN STYLE 


Fourth and Church Streets 


NOVEMBER 18, 1960 


X98 

iN 
SS 
x 
3 
HY’? 
2 
J 


Convention headquarters in the heart of Dixie accom- 
modating groups from ten to six hundred 


All air conditioned sleeping rooms and function rooms 


Write for Rates and Brochure to 


THE MAXWELL HOUSE 


NASHVILLE, TENNESSEE 


Phone Alpine 5-2112 


Cheseu 
IDLAZA 


MOTOR HOTEL 


wawels 


downtown 
MEMPHIS 


Motor entrance from 
Main Street . . . Ball- 
room (Can be divid- 
ed to seat up to 1500) 
...Courtesy Coffee... 
Free Parking... Dining 
Room overlooking 
year-round pool... 
100 beautiful new 
rooms . . . adjoining 
present Chisca .. . 


Modern, luxurious. 


Master Host 
Carte Blanche 


(OE: CU 


IDLAZA 


MOTOR HOTEL 


Main at Linden e JA 5-4661 e ME 585 
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TENNESSEE 
Nashville continued 


Manager: Richard R. Hall 

Sales Manager: Mrs. A. H. Mizell 

Convention Season: Al! year 

Largest Group Accommodated: 500 (250 rooms, 
6 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 6.00-16.00; Double: 
8.50-18.00- Suites: 17.50-35.00. European 

No. Mtg. s. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Package goods only 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms. : 10.00 per booth 

Net Exhibit Space: | 500 sq. ft. on one floor 

Audio-Visual Aids: Stage: 30 by 8 ft., G, H, |, 
JIL 


The Maxwell House 


See Advertisement, Page 173 
4th & Church St. (Phone: Alpine 5-2112) 
Manager: Jesse Hursey 
Convention Season: Al! year 
Largest Group Accommodated: 
suites 


150 (70 rooms, 3 


Air Conditioning: Banquet and meeting rooms 
bedrooms 

Convention Rates: Single: from 4.75: Double: 
from 7.00; Suites: 15.00 to 30.00 


No. Mtg. Rms. & Capacity of Largest: 6 (700) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50: 
Dinner: 2.25 

Liquor: Mixing bar in cocktail lounge 

wey for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: D. G, |, J, closed-circuit TV 

Sports Facilities: Golf courses within three miles 


TEXAS 


AUSTIN 


Railroads: S.P.: M.P.- M.K. & T. 
Airlines: BNF, CAL, TTA 


AUDITORIUM 


Municipal Auditorium & 
Convention Center 


P.O. Box 1160 (Phone: GReenwood 6-690 
Exhibit Areas: 80,000 sq. ft.; Main flo 
ft.- Basernent, 35,000 sq. ft 
Rental Fee: 600.00 per show day: includes a 

services except special! labor 
Floor Load: |50 ibs. per sq. ft 
Ventilation: Air-conditioned 
Ceiling Height: 60 ft., 18 ft., 70 ft. 
P.A. System: Yes 
Dimensions, Opening to Exhibit Hall: 2 truck 


Joors (14 by 14 ea 
Elevators: | freight 
Columns: 20 ft. center in basement level only 
Utilities: 110, 220 AC current, gas, water, and 


jrain every 20 ft 
——s Facilities: 2 Forklifts, conveyor belt 


Sterene Areas: 4,800 sq. ft 


Ss nh basement 
Mtg. Rms. & Capacity: |! (75-450) 
unctions: Caterer for ban 


Facilities for Food 
juets of 4000 

Parking Facilities: 3,400 cars 

Distance from Business District: Less than | 


Commodore Perry Hotel 


Sth & Brazos (Phone: GR 6-646!: teletype 

Manager: J. Spencer Lloyd 

Sales Manager: John A. Martin 

Convention Season: A 

Largest Group Aecommedated : 550 (165 
35 suites 

Air Conditioning: Bedrox 

Convention Rates: Single: 6.50-12.00; Double 
9.00-16.00- Suites: 17.50-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (400 

No. Banquet Rms. & Capacity of Largest: 8 (450 

Group Meal Rates: Breakfast: 1.25: Lunch: 1.75 
Dinner 50 

Liquor: Packaged liquor 

Cherges for Mtg. Rms.: None 

— for Exhibit Rms.: None 

et Exhibit Space: 3,525 sq. ft. on one floor: 

ncludes some mtq. rms 

Audio-Visual Aids: D H, IL 

Sports Facilities: Swimming 


Driskill Hotel 
7, E. 7th St. (Phone: 


ms and banquet hall 


GR 6-350!: telegraph: AZ 
oi Se Bob Ross 


Sales Manager: M. C. Sims 
Convention Season: A|! year 
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Largest Group Accommodated: 600 (250 rooms, 
3! suites) 
Air Conditioning: Bedrooms and banquet halls 


Convention Rates: Single: 6.00-8.50: Double: 
10.00-14.00: Suites: 16.50 minimum. European 
No. Mtg. Rms, & Capacity of Largest: 5 (175) 


No. Banquet Rms. & Capacity of Largest: 2 (400) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Yes 

Net Exhibit Space: 
one floor 

Audio-Visual Aids: G, H, |, J, L 


4,604 sq. ft.; 3,004 sq. ft. on 


Stephen F. Austin Hotel 


7th & om = Ave. 
graph: 

Manager: y Ry i 

Sales Manager: Charles D. Parks 

Convention Season: Al! year 

Largest Group Accommodated: 
rooms, 14 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 5.00-7.50; Double: 
7.00-10.50; Suites: 17.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (!,200) 

No. Banquet Rms. & Capacity of Largest: 5 (900) 


(Phone: GR 6-4261; tele 


450-500 (250 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 
Liquor: Yes 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 15.00 per booth 

Net Exhibit es 8,000 sq. ft. on one floor; 
ncludes mt 

Audio- Visual hids: Yeaes: A, B, C, 
HEL 


48 by 24 ft., 


BEAUMONT 


Railroads: So. Pac.; Mo, Pac.; G.C. & Sante Fe; 


K.C. So 
Airlines: DAL, EAL, TTA 


Hotel Beaumont 


Orleans at Fannin (Phone: Te 3-74!1) 

Manager: Robert C. Schieble 

Sales Manager: Mary C. Leicht 

Convention Season: Al! year 

Largest Group Accommodated: 250 (150 rooms, 
0 suites available) 

Airc Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 12.00; Double 
7.00 to 12.00; Suites: 15.00 to 55.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 7 (450) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 2.50 

Liquor: In private parties; no public bars 

Charges for Mtg. Rms.: None 

Net Exhibit Space: Cannot handle exhibits except 
in very small way 

Audio-Visual Aids: D, G, |, J, blackboards 


King Edward Hotel 

800 Pearl St. (Phone: TE 3-86! telegraph BO 
8016 

uiaeal er: Peyton Enloe 


Sales Manager: James 8. - ne 
Convention Season: Al! ye 


Largest Group Acc smutadated: 500 (188 n 
17 suites) 

Air Conditioning: Bed ms and banquet hal 

Convention Rates: Single 5.00-10.00; Doub! 


7.00-12.00; Suites: 15.00-25.00. Eur 

No. Mtg. Rms. & Capacity of Largest: & (400 

No. Banquet Rms. & Capacity of Largest: 6 (350 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00 
Dinner: 2.50 

Leuer: Private functions only 

Charges for Mtg. Rms.: /|0.00-/!5.00 

Charges for Exhibit Rms.: |0.00-!!5.00 

Net ahibit Space: 6,364 sq. ft.; 5,435 sq. ft. on 
one f jes mtq 

Audio- Visual ‘Aids: G, H, I, J, L 

Sports Facilities: Swimming 


BROWNWOOD 


Railroads: G.C. & Sante Fe 
Airlines: TTA 


Hotel Brownwood 


200 Fisk Ave. (Phone: 2656) 

Manager: Douglas Kizer 

Convention Season: Al! ye 

Largest Group Aacemaadated: 200 (185 roor 
tes 


3's 
Air Conditioning: 126 bedrooms and banquet 
- 


Convention Rates: Single: 3.50-5. Double: 6.00. 
7.00; Suite 14.00. European 

Mo. Mtq. Rms. & Capacity of Largest: 5 (400 

No. Banquet Rms. & Capacity of Largest: 2 (400 

Group Meal Rates: Breakfast: 1.25; Lur 1.50 
Dinner: 2.00 

Liquor: No 

Charges for Mtg. Rms.: None 

Charaes for Exhibit Rms.: None 

Net Exhibit hers 4,000 sq. ft. on one floor; 
ncludes rm ove 


Audio-Visual hids: "Stage: 38 ft.. H, I 


SALES MEETINGS/Part II 


CORPUS CHRISTI 


Railroads: S.P.; M.P.: Texas-Mex. 
Airlines: EAL, BNF, TTA 


AUDITORIUM 
Memorial Coliseum & 
Exposition Hall 


Shoreline Drive (Phone TUlip 4-8227) 

Manager: Margery Brown 

Exhibit Areas: Exposition Hall: 30,000 sq. 
Coliseum Arena: 30,000 sq. ft.; Coliseum Con. 
course: 15,000 sq. ft 

Rental Fees: Exposition Hall, 87.50-175.00: Col. 
seum: 262.50-437.50 per day 

Fioor Load: Unlimited 

Ventilation: Air-conditioned 

Ceiling Height: Exposition Hall: Il ft. 6 ings 
Coliseum: 41 ft. 6 ins. P 

P.A. System: Yes 


Dimensions, Opening to Exhibit Hall: |! #, high 
by 24 ft. wide 
Columns: Exposition Hall: 24 ft. centers; Cole 


seum: none 
Loading Facilities: Hydraulic lift 
Mtg. Rms. & Capacity: 3 (100); Coliseum (6,500). 
Exposition Hall (2,000) 7 
Facilities for Food Functions: 
Parking Facilities: |.200 cars 
Distance from Business District: 


Banquets for 2.00 


2 miles 


Mayflower Motor Hotel 


1601 N. Shoreline (Phone: TU 33527) 

Manager: H. E. Cole 

Convention Season: Al! year 

Largest Group Accommodated: 100 (60 rooms 
20 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 7.50-10.00; Double; 
9.00-15.00: Suites: 15.00-20.00 European 

No. Mtg. Rms. & Capacity of Largest: | ( 

No. Banquet Rms. & Capacity of Largest: la 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.5) 
Dinner: 3.00 

Liquor: Yes 

Sports Facilities: A!| water sports 


Robert Discoll Hotel 


Upper Broadway (Phone: TU 2-333!) 

Manager: H. G. Morrison 

Sales Manager: Wm. H. Fur rlon q 

Convention Season: Al! vea 

Largest Group y ln Bo - 450 (200 rooms, 
15 suites available) 

Air Conditioning: Banquet, meeting room, bed 


rooms 
Convention Rates: Single: 7.00-146.50: Double: 
9.00-19.50: Suite 35.00-65.00. European 
No, Mtg. Rms. & Capacity of Largest: 3 (500) 
No. Banquet Rms. & Capacity of Largest: 3 (500) 
Group Meal Rates: Breakfast: 2.00; Lunch: 25) 
Dinner: 3.00 
Liquor: Package store 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: |,200 sq. ft 
Audio-Visual Aids: D. |, J 
Sports Facilities: Swimming 


unting 


on one floor 


fishing. boating 


DALLAS 
Retvonte: C.R.| & P.- GC. & S, Fe: M.K. &T 
D.C TE: SPL &A 
BNF, CEN, CAL, DAL, TTA 


CONVENTION BUREAU 


Convention and Visitors Bureau 
1101 Commerce 
Dick Ingrar 


pitinais TAAL 


Manage 
AUDITORIUMS 


Dallas Memorial Auditorium 


717 S. Akard St. (Phone: Riverside 8-971!) 
Manager: W. W. Vander 


e 
Exhibit Areas: Main area: 51,750 sq. ft.; Auxilary 
area: 23,120 sa. ft 4 
Rental , Fees: 25 per sq ft. of net space used in 
bo or a ir day show: includes norma 
lity “and janitor servic 
Floor Load: Aren 150 Ibs. per basement 
mited 
Ventilation: Air conditioned 
Ceiling Heights: |! tt, 8 in 12 ft 


P.A. System: Yes : 
Dimensions, Opening to Exhibit Hall: 24 ft. wide 


by 12 ft. hig 


Elevators: | freight 
Utilities: Two 110 & 220 AC current outlet on 
each column plu thers 


Storage Areas: None 

Mtg Rms. & Capacity: 9 (12,000 

Facilities for Food Functions: Banquets for 5,0 

Parking Facilities: |,!00 car 

Distance from Business District: |0 mir 
public transit 


State Fair Park 
See Advertisement, Page 175 
P.O. Box 7755 (Phone: TAylor 3-993! 


SALES MANAGEMENT 


- 


ENT 


d CITY . . . the perfect convention-exhibit set up 


—- 


NOVEMBER 


es, 


1960 


Choose State Fair Park... with six permanent buildings (two air-con- 
ditioned ) providing 342,000 sq. ft. exhibit space, three auditoriums seating 
200 to 4,000, free parking for 12,000 cars! Just 10 minutes from downtown 
Dallas noted for its different and interesting night clubs and restaurants, 
chic shops and stores, theatrical productions, excellent hotels. Write for 


details to State Fair Park, P. O. Box 7755, Dallas 26, Texas. 


STATE FAIR PARK 


W _ bf 
’ 
Whether your convention . 
' is large or small, you f 
°. 
can be sure The Adolphus Ja 
provides the most complete al 
facilities, personal le 
attention and experienced cd 
aid. Why don’t you ty 
check our services with rs 
mnl 
any of these groups b 'e 
who have met at nt 
The Adolphus? ion @ Na- 
For more information race 
° Texas 
about our hotel : Ruisers 
. * call or write... ional 
7 nerative 
( = HOTEL 1s State 
3 7p l h ion e 


TWX: DL51] © RI 7-6411 
Fred Brown, Director of 

f Sales & Public Relations 
George H. Smith, 
Sales Manager 


7] =] > exas 
. ’ a afiate i 
! @ UIA, ASSEMDty ad 
ies ican 


DALLAS y | 


When You're Stuck, Where Do You Turn? 


If your problem has to do with finding the right site 
for your meeting or exhibit, check with Meeting-Site 
Service. This free service will supply all the facts you 
need to help you make a decision on the best site 


available. For details, see page 182. 


TEXAS 
Dallas continued 


Manager: James H. Stewart 

Exhibit Areas: Total 342,000 sq. ft.; ( 
(2) 85,000: (3) 55,000; (4) 45,000; | 
(6) 23,000 

Floor Load: Unlimited 

Ceiling Height: Varies, |2 to 35 ft. PA Syst 
Available 

Ventilation: 95,000 sq. ft. air conditioned 

Dimensions, Opening to Exhibit Hall: Truck 
trance to all halls 

Utilities: Complete service in al! halls 

Loading Facilities: Floor levels; railroad sigj 
on grounds 

Storage Areas: Ample 

Meeting Rooms and Capacities: Flexible three. | 
auditoriums available 


Facilities for Food Functions: Banquet for 5.000 
Parking Facilities: |2,000 cars, free 
Distance from Business District: |0 minutes 


Adolphus Hotel 
See Advertisement, Page 176 


1321 Commerce (Phone: RI 7-6411; teletype: 
DL SI!) Q 


Manager: Hugh H. Anderson 

Sales Manager: George H. Smith 

Convention Season: All year 

Largest Group Accommodated: |,500 (1,000 bed. 


rooms, 75 suites) 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: Single: 6.00-1!.00: Double. | 
10.00-19.00; Suites: 20.00-40.00. European 
No. Mtg. Rms. & eee of Largest: 17 (| 39 
No. Banquet Rms. Capacity of Largest: )7 


1,000 

Group Meal Rates: Breakfast: 1.75; Lunch: 2% Hub 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: Per booth or sq. # 


basis 
Net Exhibit Space:. 14,540 sq. ft. on one flow Tt 
includes mtg. rms 
Audio-Visual Aids: D, G, H J ti 
Sports Facilities: Golf, swimr ing Sti 
Sales Representative: Howard fF. Dugan, Inc bu 
The Baker Hotel - 
Corner Commerce & Akard Sts. (Phone: R| &/47 pr 
Manager: Raymond F. Hal! wl 
Sales Manager: Ligon Smith ee 
Convention Season: Al! year $12 
Largest Group Accommodated: 900 (350 rooms 
20 suites available) th 
Air Conditioning: Entire hotel 
Convention Rates: Single: 5.50 to |!.00; Double m 
7.50 to 11.50; Twin: 8.50-14.00; Suites: 23.00 up 
{Special dormitory rates for large groups 
European TI 
No. Mtg. Rms. & Capacity of Largest: 3 (| 
No. Banquet Rms. & Capacity of Largest: 3 th 
1,200 
Group Meal Rates: Breakfast 1S nch: 20 . 
Dinner: 3.50 Di 
Liquor: Package store only 
Net Exhibit Space: 6000 sq. ft. on one floor ap 
Audio-Visual Aids: Stage: 20° «x 30°. G J 
closed-circuit TV th 
Sports Facilities: Golf within 4 mile ’ 
Hotel Representative: Utel! Internationa 6 


Marriott Motor Hotel 
See Advertisement, Page 178 
2101 Stemmons Freeway (Phone: Riverside & 


Manager: William F. Kirk 

Sales Manager: A. Rex Johnson 
Convention Season: Al! year 
—— Group Accommodated: 500 (300 r 


suites 


Air Conditioning: Bedrooms and banquet hall 

Convention Rates: Single ?.00- | 4.00 
13.00-19.00; Suites: 25.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (70 

No. Banquet Rms. & Capacity of pe 

Group Meal Rates: Breakfast: 2.00: | 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 3,000 sq. ft n one f 
ncludes mtg. rms 

Audio-Visual Aids: A, G, H J 

Sports Facilities: Swimming 


Sheraton-Dallas Hotel 
See Advertisement, Page 177 

Southland Center (Phone: RI 8-62!! 
Manager: Randal! Davis 
Sales Manager: L. Ray Dieterich 
Convention Season: Al! yea then 
Largest Group Aecummncdeted : 900 (450 roomiy 

29 suites) 
Air Conditioning: Bedrooms and banquet halls ; 
Convention Rates: Single: 8.50-16.50: Double 

12.50-21.00; Suites: 38.00-100.00. European 
No. Mtg. Rms. & Capacity of Largest: |5 (2,500) | 
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HE MOST MODERN FUNCTIONAL 


System: 


Designed for 
“Conventions 


7, 


& 


eletyp me 

ta 
ve zen By, 
Double Ba : ie 
ae 


2» lub of Industry and Finance 


The new Sheraton-Dallas Hotel is planned and 
staffed to accommodate today’s progressive 
businessman . . . for conventions, multiple-meetings 
and private groups. The Sheraton Plans Group 
promises you an integrated, smooth-running program, 
whatever your needs may be. Facilities vary in 

size from private function rooms for 10 people to 


a the grand ballroom which will accommodate 
Double more than 2000. 
oe This modern sheath of mosaic beauty also features 
3 (1, . ‘ 
gest: the finest cuisine, prepared by world-famous chefs. 
h: 20 


Discriminating businessmen have given their hearty 
approval to the Sheraton-Dallas . . . located in 
the heart of Southwestern finance and industry. 


600 Rooms Free parking for registered guests 


TYPICAL FUNCTION ROOMS provide privacy LUXURY GUEST ROOMS have AM-FM clock THE GRAND BALLROOM—a grand ballroom in its 
and luxurious furnishings for business meet- radios, ice-making compartments and extra fullest sense .. . seats more than 2000 at conven- 
ings and parties. large closets...many have built-in TV. tions ... contains facilities for closed circuit TV. 

th os soll — 
<0 room | MC WOW oa 7) HOTEI So = 
ai pee 
Double LOCATED IN EXCLUSIVE SOUTHLAND CENTER...DALLAS , yy 7 SANS 
sen ~~ ‘ 
15 (2,500 
MENT NOVEMBER 18, 1960 77 


TEXAS 


Dallas continued Hilton | 
No. Banquet Rms, & Capacity of Larges. 4 ?. 2: Bor 
(1,650) * “) Manager 
Group Meal Rates: Breakfast: 2.25: Lunch. ap! Sales Ma 
Dinner: 4.50 * =) Conventic 
Liquor: Package liquor | Largest 
Charges for Mtg. Rms.: [5.00-600.00 3 suites 
Charges for Exhibit Rms.: 15.00-400.00 Air Cond 
Net Exhibit Space: G, H, |, J. K. L Conventic 
nee 
Statler Hilton Hotel - tong 
See Advertisement, Page 51 bg 
1900 Commerce St. (Phone: Riverside 7-291) Liquor: Y 
Manager: Joseph A. Harper Charges f 
Sales ag, William J. Utnik | Charges ¢ 
Convention Season: Al! year Net Exhit 


a 
Largest Group Accommodated: | 400 (759 room) _ includes 
60 suites) "\ Sports Fa 
Air Conditioning: Bedrooms and banquet halk basketb. 
Convention Rates: Single: 7.00-15.00: Dovbie 
10.00-16.00; Suites 20.00-65.00: Twins: 129 
18.00 ag c 
No. Mtg. Rms apacity of Largest: || ( . 
No. Banquet Rms. & Capacity of Loreal Railroads: 
(1,450) . Fe. M. 


_ =e $.P.; C.l 
9 rr np oe Sroka: 200, Sa 14 Airlines: | 
Liquor: Yes Z 
Charges for Mtg. Rms.: None Will Ro 
Charges for Exhibit Rms.: 600.00 per day 
Net Exhibit Space: 14,455 sq. ft. on one flogi Ml W. ! 
ncludes mtg. rr “| Manager: 


| Exhibit Ar 


Audio-Visual Aids: D. G, H. |, J. L Dit 
W Sports Facilities: Golf, swimming, rodeos building 
building 
Rental Fe 


EL PASO torium 


. 
includes 
CON ‘ ren 10n Railroads: So. Pac.: M.N.W.: S. Fe: Nat. of wi Floor Loa 
T.&P Ventilatior 
Airlines: AAL, CAL, TTA Ceiling H 


9 


ngs: 16 
AUDITORIUM P.A. Syste 


. 
Palace 

Sl ¢ , El Paso Coliseum Dimension 
Columns: 


Boone Ave. & Paisano Drive (Phone: KE 3./5)9 pun 
Ste a Utilities : 


Manager: Lowel! S véenso i 
; Exhibit Areas: 18,920 sa. ft —, | 
More things to do, more fun to stay at the magnificent Marriott Motor ee ee, eee t 
: . \ : ‘ and serv es are ver an sbove rent 7 
Hotel! Tropical swimming pool and patios — luxurious palms — 300 ar ee: © vee Mig ‘a 
: entilation: Fans niinorete 
beautiful guest rooms! Ceiling Height: 46 ft = . 


P.A. System: Ye 


oe , ts Facilities | 
i ‘ I: Door 

All yours in the easy-going resort setting of the new Marriott, just ape ge le ‘Parting Fa 
‘ . ete 2 ° ne istance fi 

across from the Master Market Center. Meeting rooms and facilities Seton sce em AS convent (700 amos), wall 
accommodate conventions up to 600 with ease... ideal for multiple- Storage Areas: 280 by 300 ft. building Hilton t 
meetings and private groups or whatever your needs may be Mtg, Rms. & Capacity: None | 
lati : . Parking Facilities; 2.500 cars, Cafeteria, 18B Jot Main 
Nationally famous Hot Shoppes Foods assure any size breakfast, Distance from Business District: 2 miles Memnar 
luncheon or banquet a satisfying success! Sales Mang 
3 Convention 


Largest G: 


0 suit 
Cortez Hotel Air Condit 


Corner Mesa & Mills (Phone: Keystone > Convention 
telegraph: EP76) ) 8.50-11.50 
Manager: Jack Gregory 9 rie 
Sales Manager: R. J. ''Skeet'’ Walton va angu 
Convention Season: Al! year 50 


Largest Group Accommodated: 700-79 @® Ome tte 


tropic resort 
luxury only 3 
minutes from 
downtown 


Ma 


dallas 
MO oO rooms, |8 suites) . : 
T R HOTEL Air Conditioning: Bedrooms and banquet halt — i 
2101 STEMMONS EXPRESSWAY + MANAGER + WILLIAM F. KIRK Convention Rates: Single: 5.50-7.50; Doubit) cparges 10 
7.50-12.50- Suites: 20.00-25.00. European Net Exhibi 
No. Mtg. Rms. & Capacity of Largest: 10 (ae Audio-View 
No. Banquet Rms. & Capacity of Largest: |0(@ Sears Faci 
Group Meal Rates: Breakfast: 1.50; Lunch: & 
Dinner: 3.50 
Liquor: Private functions & package store Hotel Te 
& > au Charges for Mtg. Rms.: None 1815 Main S$ 
\ ‘ “ a . Charges for Exhibit Rms.: None : ) 
Re Make your next meeting Net Exhibit Space: 13,796 sq. ft.; 8,003 sa, Rmeanager: | 
2 am?) ° ° one floor : Convention 
+ Ao: a gigantic beach party Audio-Visual Aids: HI, J, L my 
A ~ - 20 suites) 
VIES on Galveston Island! Hilton Hotel Ar Conair 
E See Advertisement, Page 51 Bl 0 
ch ¥ : oo . Ec ° [ 0. Mtg, 
i & The BUCCANEER Mille 2, Oregon (Phone: KE 2-5661; telegram: sae 
: Be 
MOODY T ; Manager: James E. Murphy ; 
come signasgeon " “Ett Foon The GALVEZ Sales Manager: Gerald Jacob } leer 
: d VILLA Convention Season: Al! year sombiquor: ve 
_ 37 an Largest Group Accommodated: 350 (150 6 BCharges for 
— Air Conditioning Bedrooms and banquet hale! Exhibit 
Convention Rates: Single: 5.50-12.00; Dower vclo-"!sua 


8.00-13.00: Suites: 22.00-29.00. European J 
No. Mtg. Rms. & Capacity of Largest: 5 (a Western 


Two fabulous beach resort hotels flanking the No. Banquet Rms. & Capacity of Largest: 5 


; outstanding Moody Convention ' 1c 
Center . . . 31,000 sq. ft. exhibit space with escalators to 2nd floor hall that —- = Breakfast: 1.00; Lunch [BManager: 
seats 3,500 for meetings, 2,000 for banquets . . . completely air conditioned. Liquer: Bott es only ont te 
700 guest rooms, swimming pools, exceptional foods. For brochure, write to Charges for Mtg. Rms.: None _ cullen en 
P. O. Box 59, Galveston, Texas. newegg ee egg aR . ni Conditic 

Sports Facilities: Golf, race track Fonvention 
7.75 to 14 
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: 
° No, Mt 
Hilton Inn No. Bang BY ye bgt 4 3°tbs) Hotel Galvez 
See Advertisement, Page 51 Group Meal Rates: Breakfast: from 1.50; Lunch: 2\st & Beach Blvd. (Phone: SO 5-772!) 
p. 0, Box 1679 (Phone. PR 8-424!) rom 1.85; Dinner: from 2.75 Manager: Jack Bushong 
rgest; I Nisncqer: J. Bryan Gor »rdon Sana: No Sales Manager: Jake Webster 
a Sales Manager: Lynn H. Montjoy, Jr. A thar for Mtg. Rms.: 30.00 Convention Season: Al! year 
=" 20) Convention ay All year a isual Aids: |, J Largest Group Accommodated: 600 (260 rooms, 
Largest Group Accommodated: 400 (100 rooms otel Representative: Leonard Hicks, Jr. and 22 suites) 
3 suites) Associates, Inc, Air Conditioning: Entire hotel 
: Air Conditioning: Begs oms ne eet be Convention Rates: Winter—Single: 4.50 to 11.00; 
. ntion Rates: ngle ible: Double: 6.50 to 13.50; Suites: 15.00 to 50.00. 
“i200 180 “y. oo ee +: 5 (720 GALVESTON Saewnerotieiier 5.50 to 12.00: Double: °9.50 to 
| No. Mtg. Rms apacity of Larges (720) Railroads: So. Pac.. G.H : é 13.50; Suites: 20.00 to 50.00. European 
} No. Banquet Rms. & Capacity of Largest: 5 (575 MA K aT M ip BRI & H.; GC. & S. Fe No. Mtg. Rms. & Capacity of Largest: || y (00) 
| Group Meal Rates: Breakfast: 2.00; Lunch: 2.50 Airlines: TTA No. Banquet Rms. & Capacity of Largest: 5 (500) 
Dinner: 4.00 Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
201!) | Ligwetes for Mtg. Rms. : 10.00-250.00 CONVENTION BUREAU Liquor: Package. store 
Charges for Exhibit Rmms.: 10.00-250.00 Galveston Convention, Tourist & Audio-Visual Aids: A, D, |, J 
2,700 sq. ft. on one floor Publicity anaes, Inc tlittee: P TEs 
| Net ‘Exhibit Space: — *p . Sports Facilities: Poo|l, beach 
SD room des mtg. rms Dy : mae aneer fF Hotel Representative: Leonard Hicks, Jr. and 
Sports Facilities: ow mming, . tennis, volley bal ank A. Widmann, Manager Associates, Inc. 
et halk basketball, shuffleboard, ping f£ q 
ouble AUDITORIUMS 
3 FORT WORTH bs Galveston Pleasure Pier Jack Tar Hotel 
veuil Railroads: Ay’ ¥, " é ‘“ ar YY 8 Seawall Blvd. & 25th St. (Phone: SO 5-7559) 6th & Boulevard (Phone: SO 3.4353; telegraph: 
cp c “ _ ' ; + a ay woe an Howard Robbins GA7044) : 
P f sali ciealigns il xhibit Areas: Exhibit Hall, 35.000 sq. ft.- Marine Manager: Ear) Burch, Sr. 
© airlines: AAL, BNF, CEN, CAL. DAL, TTA room, 10,800 sa. ft Sales Manager: Jes Torben 
. tal ‘Idi Rental Fees: Marine room, 210.00: includes sound Convention Season: All| year 
Will Rogers Memorial Bui dings "ii co oD tioning insurance, police: Exhibit Largest Group Accommodated: 400 (175 rooms, 
: on Hall, 1 slone or 100.00 with use of Marine 15-20 suites) 
sy (Phone i’ ? + 1.9 
2401 W. Lancaster (Phone: ED 2-7241, Ext. 201-2 roor Air Conditionin t halls 
ne flog - Emmett ‘ gQ: Bedrooms and banquet hal 
Manager: E c bs Ra 29 000. eae Floor Load: 400 Ibs. per sq. ft. Convention Rates: Single: 7.00-10.00; Anas 
Exhibit Areas: ° iseum : 2 1. # exhit if Ventilation: Marine room. air nditioned: Exhibit 9.00-13.00: Suites: 16.00-38.00 June July, 
buridings 778 -- Cay Cun Hall, forced draft August 15%-25% higher, European 
bu es 868 a sane tae ia Ceiling Height: 35 by 24 ft. No. Mtg. Rms. & Capacity of Largest: 6 (450) 
Rental bo te , i Pe ad he P.A. System: In each r No. Banquet Rms. & Capacity of Largest: 6 (400) 
forum 250.00 a. ay +e 200.00 ents Dimensions, Opening ito Exhibit Hall: ,| (20 by Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Floor Load: 200 Ibs. per sa. ft to ft.): 8 (10 by 12 4 Yor post remova Dinner: 2.50 
st. of W ; é 3 for entry « ar in ne rr ; : Yes 
Ventilation: Auditorium air-conditioned Elevators: None required parent for Mtg. Rms.: Usually no charge 
Ceiling Height: eu 92 ft.; exhibit build Columns: None Charges for Exhibit Rms.: Usually no charge 
ng éf. bit ct : Utilities: All combinations and phases of power Net Exhibit Space: 2,000 sq. ft. on one floor 
PA. System: In Coliseu iditorium and Pioneer Storage eeerns Seve p ond loading dock Audio-Visual Aids: Stage: |0 by 20 ft., A, C, G, 
Palace ora sq. ft. adiace — ¢ 
Dimensions oe ing to Exhibit Hall: 4 (8 by 12 - — adjacent to exhit 5 Hl. J wb ae oe, . —. + 
a a eager 4 ports Facilities: Golf (nearby), swimming, ten- 
a. dhs 13 6 by f Mtg. Rms. & Capacity : 4 (75 each): 2 (300 each) nis, shuffle board, fishing 
= 3-1579 Utilities: 0 & 2720 AC — hen ne room (3,000); plus partitioned Exhibit Sales Representative: Leonard Hicks & Associates 
Loading Facilities: Ramer silroad siding r Facilities for Food Functions: Banquets for 1,500 
it ren gg ae nds aaa ' — Distance from Business District: 2 blocks # 
f f : \a,;acenft sIIGINGS 0 OOK sior hotels 
he ' ; Jean Lafitte Hotel 
t : Audit n (2.993 ° ideas 1) 
Mtg Rms 4. Capacity : piaditorinm (2.905 Moody Convention Center Moody Ave. and Church (Phone: 3-430 
: 3 f y Manager: Austin Frame 
4 Facilities for Food Functions: Banquets for 3,000 cho ts znd’ Sts h Blvd (Ph Page 178 Convention Seeven: A yeor fa vi Saale at, 
’ Parkine Facilities: 4.000 ca U $ v one: 2-9608 Largest sroup Accommodated: ( ooms) 
Dis 9 F 8 Dist & Manager: Irving Du Air Conditioning: Entire hotel 
istance from Business District: 2'/2 mile Exhibit Areas: Area A, exhibit hall, 15,250 sa. ft Convention Rates: Single: 5.00 to 7.00; Double: 
ps), wate Area 8. exhibit hall, 15,750 sq. ft.; A & B can 7.50 to 10.00; Suites: 15.00 to 28.50. European 
. be bined No. Mtg . Rms. & Capacity of Largest: 3 (25) 
. Hilton Hotel Rental Fees: Area A, 250.00 per day: Area B No. Banquet Rms. & Capacity of Largest: 3 (100) 
See Advertisement, iecits 1 250.00 per day: combined 450.00. Give one day Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
a, 1,000 60! Main St. (Phone 58 elegrapt H ht 1 alien an = ae ae 5 bs — ae Y _ 
Mak... SER oa tees Load: 4,000 bs. pe 1. ft Charges for Mtg. Rms.: from 10.00 
Sales Manager: David M. Sullin entilation: Air jitioned Net Exhibit Space: On one floor 
Convention Season: All year Ceiling Height. 14 ft. 6 ins Audio-Visual Aids: | : 
Largest Group Ac: od - 35D (200 P.A. System: Ye Sports Facilities: Swimming, fishing, bowling 
9 A. p Accommodated: 350 (20 Dimensions, Gpesiog to Exhibit Hall: Three en boating, golfing 
Air Conditioning: Bedroor » b frances; back 5 , pick-up trucks, 10 Hotel Representative: Leonard Hicks, Jr. and 
Bed ha ft high by 10 ft. & ins ti Remectalen She 
ne +8 a — pome: of - uble Elevators Street level. 3 Bhi ators. | elevator 
~ s n 5 ) Ibs 
+ Mtg. Rms. & Capacity of Largest : "4 (500 Columns: 26 ft. apart. | ft. <a 
No et Rms. & Capacity of Largest: /4 Utilities 0. 220 & 440 AC current, gas and water Seahorse Hotel 
J Group Meal Ret . P F aly Looding vecttivves: np leading to second floor eae 
OTe eee creakiast: 1.50; Lunch: 2.25 tage. Load unlimited 3402 Boulevard (Phone: SO 3-2433; telegraph: 
uo + 3.00 Storage | Areas: 3 ation ning exhibit space FCH C 
juet hal ~ 2 by 40 ft B (14 by 45 ft C (30 t Manager: John W. McCann 
Charges for Mtg. R None ae . oy mo ees 
» Double ys oat ava on Bye dl , ; Convention Season: A nths of 
ae - Net Exhibit Space: 3-300 ; Mtg. Rms. & Capacity: 4 . wnd 2 larae Largest Group Accommodated: 200 (50 rooms, § 
t: 10 { 3:300 sq. ft. on of A-60, 8-50, C-50, D-150, E-120. F-120 
t: 10 4 com Teles -g & ’ ent Ha A 700 nvention Ha 8 Air Conditioning: Bedrooms and banquet halls 
det es: Sw ; 400 nd foy 400 tage (50 by 9 f+ Convention Rates: Single 7.00-10.00; Double: 
j 52 w P ‘ " Ww 9.00 3.00 Apr +o Sept 15 Sinale 10.00-14.00: 
tore Hotel Texas Facilities for Food Functions: Kitchen banquet Double: 13.00-17.00: Su : 28.00-36.00. European 
815 Main St. (Phone: ED 2.31: 2,200 No. Mtg. Rms. & Sannalee of Largest: 2 (200) 
Manager: Liston W oe Parking Facilities: Pa t No. Banquet Rms. & Capacity of Largest: 2 (150) 
3 $0. MB Calas Manacer : ooo Distance from Susinees District : 24 t k Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Convention Season: A veer Dinner 50 
ee Group Accommodated: 5° 250 Liquor, Ye | Aids: G. H K 
tes Buccaneer Hotel udio-Visual Aids: © ; 
Air "Conditioning a os : . Sports Facilities: Golf, swimming 
Convention Rates: Sinals " BK, > Eh nef onaied . See Advertisement, , fowe 178 
1 No. Wig. ; 20.00-30.00. Eur —— ens & Blvd Phe 
telegram No. Mtg Rms & Capaci ity of Largest 7 (1.10 Sal M os awe 
"No ‘eee Rms. & Capacity of Largest: 17 Seeneuatiney tread All ve HOUSTON 
Group Meal Sreatiact , ; > Lar + gpa Group Ac commodated 600 (350 r Railroads: So. Pac.; G.H - BRI: MP. 
ng, A peed kfa hz 2.0 tires: SK 8 HB aT 
» enagiitiquor: Y Air ‘Cond ditioning: Entire hote Airlines: AAL. BNF, CAL, DAL, EAL, KLM, NAL, 
50 romiCharges for Mtg. Rms.: None Convention Rates } 450-600; Double PAA, TTA 
set hale? Exhibit Space: 6 200 PA 00 6.00-30.00. Eur r CONVENTION BUREAU 
>:  Doubl Audio-Visual Aids: D aw No “Mtg Rms. & Capacity of Laven : & (70 
y ' No. Banquet Rms. & Capacity of Largest: 3 (350 Houston Convention Department 
5 (a Western Hills Hotel an Se ee agg: & 
3.00 WJ. Jone Manaaer 
pt I oe Camp Bowi e (Pt PE 7Aa44 Liquor Package g & temporary 
Manager: A. N. Carvaia AUDITORIUM 
Convention Season: A ' Cher ges for Mig. Rms.: N 
pergest Group Accommodated: 100 (5 4 Net ‘Bribe event ve : 
€ available ' % } 
r Co Ent - Audio-Visual Aids: A . 
Esnverton Rate “Single: 6.504 ED. | Sports Facilities: Golf, sw » alien Sam Houston Coliseum 
E975 to 14.25. Suites: 3000 te 40.00 eee Sales Representative Hicks, Jr. & A Civic Center (CA 2-935! Ext. 56 
E MEN ‘ u Manager: Frances R. Deering 
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TEXAS 
Houston continued 


Exhibit Areas: Coliseum, 51,000 sq. ft.; Exposition 
Bid 83,000 sq. ft.; Auditorium, 11,000 sq. ft. 
— “Fees: Coliseum, 650.00; Exposition Bidg., 
400.00; Auditorium 250.00. Rent includes janitor 
service, house electrician and engineer 
Floor Load: Unlimited 
Ventilation: Coliseum—air conditioned, Exposition 
Bidg, air conditioned 
Ceiling Height: Col., 50 ft.; 
Aud., 50 ft 


P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: Coliseum, 
iS ft. w Ide, 16 ft. high; Expos. Bldg., 20 ft. 
wide, || ft. high 

Columns: Sides of Coliseum and throughout Expos. 
Bldg., 25 ft. centers 

Loading Facilities: Unlimited 

Storage Areas: Annex Basement, 50,000 sa. ft. 

Mtg. Rms. & Capacity: 6 committee rooms, 25 to 
780 persons: music room (adjoining coliseum) 
3,044 seats; Coliseum 13,000 

Facilities for Food Functions: Banquets up to 3,000 

Parking Facilities: |,500 cars, ajoining Coliseum 

Distance from Business District: 4 blocks 


Exp. Bldg., 14 ft., 


Rice Hotel 


900 Texas Ave, (Phone: CA 7-2!!!) 

Manager: Max C. Peck 

Sales Manager: Sid Hopkins 

Convention Season: Al! year 

Largest Group Accommodated: 800 (400 rooms 
45 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 6.00-13.50: Double: 
9.50-14.00- Suites: 20.00-100.00. European 

No. Mtg. Rms. & Capacity of Largest: |8 (1,800) 

No. Banquet Rms. & Capacity of Largest: [8 


(1,100) 
Group Meal Rates: Breakfast: 2.00: Lunch: 2.50: 
Dinner: 4 


Liquor: Yes 

Charges for Mtg. Rms.: |5.00-350.00 

Charges for Exhibit Rms.: 27.00 per booth basis 

Net Exhibit Space: 34,000 sq. ft.; 33,000 sa. ft. on 
one floor: includes mtg. rms 

Sales Representative: Howard F. Dugan, Inc 


Shamrock Hilton Hotel 
See Advertisement, Page 51 

Main at Holcombe Blvd. (Phone: MA 3-92!!: 
teletype: HO 533 

Manager: Porter P. Parris 

Sales Manager: Cliff M. Ewens 

Convention Season: Al! year round 

Largest Group Accommodated: |,300 (600 rooms, 
75 suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 8.00-18.00: Double: 
12.00-22 00; Suites: 25.00-75.00. American or 
European Plan 

No. Mtg. Rms. & Capacity of Largest: {5 (! 500) 

No. Banquet Rms. & Capacity of Largest: (5 


(1,250) 
Group Meal Rates: Breakfast: 2.00: Lunch: 3.00 
Dinner: 4.50 


Liquor: Beer and wine; package store in hotel 

eres for Mtg. Rms.: None 

Net xhibit Space: 25,000 sq. ft. all on ground 
floor 

Audio-Visual Aids: A.C, D.E FL. G,H I,J, KL 

Sports Facilities: Golf, swimming, tennis, riding 


LAREDO 


Railroads: M.P.; Nat. of Mex.; T.M. 
TTA 


Airlines: CMA 


Hamilton Hotel 
G15 Salinis (Phone: RA 3-742! 


Union) 

Manager: C. W. Points 

Sales Manager: Lobby Hamilton 

Convention Season: Any month except Feb. & Apr. 

Largest Group Accommodated: 200 (100 rooms, 
5 suites 

Air Conditioning: Bedrooms and banqu et halls 

Convention Rates: Single: 4.50-7.00: Double: 6.00- 
10.00; Suites: 20.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (3) 

Group Meal Rates: Breakfast: |.25: Lunch: 
Dinner: 3.00 

Liquor: Package store 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 10.00 

Audio-Visual Aids: H, J 

Sports Facilities: Bull Fights 


telegraph: Westerr 


Plaza Hotel 
904 Hidalgo Street (Phone: 3-43 Teletype: 
238) 


Manager: Bud G'Sel! 

Convention Season: Al! year 

Largest Group Accommodated: [50 (75 rooms, 4 
suites available) 

Air Conditioning: Entire hote 

Convention Rates: Single: 4.00 to 
6.00 to 10.51; Suites: 


0.50: Double 
16.50 to 19.00. European 


180 


No. Mtg. Rms. & Capacity of Largest: 2 (150) 
No. Banquet Rms. & Capacity of Largest: | (| 
Group Meal Rates: Breakfast: |.00; Lunch: !.50; 
Dinner: 2.50 

Liquor: Served by the bottle 

Charges for Mtg. Rms.: 20.00 

nore for Exhibit Areas: 6.50 

xhi 


30) 


Net ibit Space: 
tional area 
Audio-Visual Aids: D, | 


LUBBOCK 


Railroads: Ft. W. & D.C.: S. Fe 
Airlines: BNF, CAL. CEN 


1,100 feet on one floor, addi- 


AUDITORIUMS 


Fair Park Coliseum 


P.O. Box 5461 (Phone: PO 3-4666 

Manager: A. B. Davis 

Exhibit Areas: 10,000 sq. ft. 

Services included in Rent: For commercia! use: 

per day plus 15% of gross daily ticket 

sales above $1,333, plus $25 clean-up charges 

Floor Load: Unlimited 

Ventilation: Evaporative cooling 

Ceiling Height: 34 ft., 5 inches 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: !0 ft. by 
10 ft.: 10 ft. by 12 *. 

Columns: Three 10" x 10" columns on either side 
of arena 

Utilities: Electricity, water, gas 

Facilities for Food Functions: Bang 

Parking Facilities: Available 

Distance from Business District: Seven block 


uet for 900 


Municipal Auditorium-Coliseum 


City Hall (PO 3-4080) 

Manager: David T. Blackburn 

Exhibit Areas: Arena floor (Coliseum) 20,000 sq 
ft.. Concourse (Co yy 22,050 sq. ft. 

Ceiling Height: Aud.: 65 

Ventilation: Aud., air conditioned; Col., hlowers 

Dimensions, Opening to Exhibit Hall: 48 ft, st age 
opening, two truck entrances 

Columns: None 

Elevators: None 

Utilities: AC & DC current, water 

Loading Facilities: Truck entrances to Col 

Storage Areas: Limited 

Mtg. Rms. & Capacity: 3 rooms for 200 

Facilities for Food Functions: Banquet for —_ 

Parking Facilities: Adjacent lot for 2,000 c 

Distance from Business District: 2 miles 


Hotel Lubbock 
1204 Broadway (Phone: 
8108) 


PO 5-933!: Teletype: LI 
Manager: Harold W. Flynn 
Sales Manager: Mack Farnsworth 
Convention Season: Al| year 
Largest Group Accommodated: 350 (1/75 
9 suites available) 
Air Conditioning: Entire hotel! 
Convention Rates: Single: 450 to 8.50; Double 
-10.50; Suites: 15.00 to 20.00. European 
No. Mtg. Rms. & Capacity of Largest: 7 (500 
No. Banquet Rms. & Capacity of rare: J (225 
Group ‘Meal Rates: Breakfast: |.00: | 1.50 
Dinner: 2.00 
Liquor: May be brought to hote 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: one 
Net xhibit Space: 5,000 sq. ft. on 
cludes mtg. rms. 
Audio-Visual Aids: G. |, blackboard 


MINERAL WELLS 


Railroads: Texas & Pacif 


Baker Hotel 


Phone: FAirfax 5-33 

Sales Manager: R. J Skee 

Convention Season: Al! year 

Largest Group Accommodated: 700 (450 room 
avaiiapie 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 12.00: Double: 
8.00 to 15.00; Suites: 15.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: {3 (| 000) 

No. —- eut Rms. & Capacity of Largest: 13 (800) 

Liquor: Only beer served: guests furnish own liquor 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Audio-Visual Aids: D. |, J L 


t"' Wa ton 


SAN ANGELO 


Railroads: Santa Fe 
Airlines: CAL, TTA 


Hotel Cactus 
Oakes at Twohig (Phone: 6921!) 


SALES MEETINGS/Part il 


Manager: W. O. Stewart 


Sales Manager: Walter C. Miller Air Condi 
Convention Season: Al! year io 
Largest Group Accommodated: 250 (100 roomy 7,50-16.0 
and 2 suites available) No, Mtg. 
Convention Rates: Single: from 4.00: Double: No. Bana 
from 6.00; Suites: 13.00 Group M 


No. Mtg. Rms. & Capacity of Largest: 5 ( Dinner: 
No. Banquet Rms. & Capacity of Largest: 5 | 
Group ‘Meal Rates: Breakfast: 1.25: Lunch: 
Dinner: 3.50 
Liquor: No . 
Ait Conditioning: Banquet and meeting roomy | Audio-Vis 
bedrooms 
Charges for Banquet & Mtg. Rms.: None 
Audio-Visual Aids: D, | 
Sports Facilities: Swimming, fishing, golf 


SAN ANTONIO mt 


Railroads: So. Pac.: M.P.;: M.K. & T. Lm 

Airlines: AAL, BNF, CAL, EAL, TTA porte = 

CONVENTION BUREAU te 

o, Mtg. 

San Antonio Chamber of Commerce No. Bang 

Navarro & Market St Group M 

Harold Robbins, Convention Manager Beers 

Liquor: NV 

AUDITORIUMS Charges | 

. Audio-Vis 

Joe Freeman Coliseum Sports Fa 
3201 E. Houston St. (Phone: CA 4.6080) 

oe RRA iy St. Ant 


Exhibit Areas: Inside area: 29,89! sq. ft: 
course: 12,600 sq. ft.; Under roof exclusive a Travis at 

338,000 sq. ft.; Outside oe! Mana i 
332,000 sq. ft | Sales 

Rental Fees and Services: —. be day pie pated 


utility charges based on meter Largest ¢ 
Floor Load: 500 Ibs. per sa. ft. 20 suite 
Ventilation: Forced air Air Cond 
Ceiling Height: 90 ft. Conventic 
PA System: Ye 11.50: $ 


Dimensions, Opening to aan Hall: Will accom iis. oot 


modate tractor-ser tor janq 
Current and Utilities Par ot Water, gas. ele Group M 
tricity—110, 220, 440 voit D nner : 
Loading Facilities: Yes Liquor: f 


Railroad Sidings: Yes—Exposition Texas 
Storage Areas: Yes ——. 
Number of Meeting Rooms and Capacities: § hit 

(200) Audio-Vis 
Facilities for Food Functions: Banquet for 400 2 
Parking Facilities: 3,000 cars wets Fe 
Distance from Business District: 4 miles 


Municipal Auditorium 


100 Auditorium Circle (CA 4-4522 
Manager: S. Wolf 
Exhibit Areas: 20.000 sa. ft. in basement 


Rental Fees and Services: 
per day: basement $/00 
Ventilation: Air Conditioned 
Ceiling Height: 70 ft PA System: Th 
Dimensions, Opening to Exhibit Hall: 10 ff 
Columns: 20 columns in basement, 18 in, 
Utilities: Electricity, gas, water 
Loading Facilities: Stage doors, basement 
Storage Areas: Back of building 
Mesting Rooms and Capacities: Two r 
capacity $10 per morning, $15 per event | 
Facilities for Food Functions: Handled by 
sionaire 
Parking Facilities: 500 c =| 
Distance from Business District : 
trict 


Main Auditorium, 


In — | 


Granada Hotel & Inn 

See Advertisement, Page 51 
309 S. St. Marys co CA 6-327!) San 
Manager: Tom L. Powe make : 
Sales Manager: Gerald | me »bs ' 
Convention Season: Al! i trade : 
Largest Group Aasctmedaheds 1,100 (425 room? Last 


4 suite 
Bedrooms and banquet halk 


Air Conditioning: here 
Convention Rates: Single: 6.00-9.00; Double: i 94,250. 


12.00: Suites: 22.00-65.00. European 
No. Mtg. Rms. & Capacity of Largest: 12 (25 selecte: 
No. Banquet Rms. & Capacity of Larges: year-af 
1,500) 
Group Meal Rates: Breakfast: 1.75; Lunch: 4 HO} 
. Dinner: 3.00 vide 2 
iquor: Yes 
Charges for Mtg. Rms.: None the fin 
Charges for Exhibit Rms.: Yes here o} 
Net Exhibit Space: 27,500 sq. ft.; 15,000 sq. fhe ENT 
one floor 


Audio-Visual Aids: Stage: 8 by 30 ft., 6, 


J 
Sports Facilities: 2 swimr 


Gunter Hotel 
205 Ae een St. (Phone: CA 7-3241; t 


ing pools 


m3 od Omer Elliott 

Sales Manager: Bil! Stinson 

Convention Season: A! 

Largest Group Aavemmadateds 650 (300 
25 suites) 


SALES MANAGEMEN! NOVE 


} 


00 roomy | 
Double: 


ft.; 
xCiusive € 
side arg 


Gay plz 


‘ill accom 


ges ele 


acities: 


for 400 


425 room 
quet halk 
louble: 
: 12 (28 
Largest: 


LUNCH: &@ 


; 


} No. Banquet Rms. & Capacity of Largest: 


Charges for Mtg. Rms 


j itioning: Bedrooms and banquet halls 
Ye ates: Single 5.50-10.00: Double 
7,50-16.00; Suites : 20.00-65.00 


No. Mtg. Rms. & Capacity of Largest: Mt (950), 

Group Meal Rates: Breakfast S: Lunch: 2.00: 

Dinner: 3 

iquor: Package law i 
for Exhibit Rms.: 30.00 

wy Snibit Space: 0.358 sa. ft. a 

Audio-Visual Aids tage: 


J, & 


Menger Hotel 


Alamo Plaza (Phone: Capital! 3436 
Manager: Ernst V. Kunz 
Convention Season: A!! yea ee 
Largest Group Accommodated: 250 
2 suites available 

ir Conditioning: Entire ; 
Geeeien Rates: Single: 6.50 to 8.50; Double 
8.50 to 12.00; Suites 16.00 + 30.00. E pear 
No, Mtg. Rms. & Capacity of Largest: 5 (300) — 
No. Banquet Rms, & Capacity of Largest: 300 
Group Meal Rates: Breakfast 50: Lunct 

Din er: 2.5 
Liquor: Must Dring own ¢ le > 
Charges for Mtg. Rms 0.00 + 1) 00 
Audio-Visual Aids: [ 
Sports Facilities: Sw yf 


2.x 


St. Anthony Hotel 


Travis at Navarro 
Manager: Jack Mar 
Sales Manager: 5a ; 
Convention Season: Ai! y 
Largest Group Accommodated: 400 (25 
20 suites " 
Air Conditioning: Bed snd banquet halls 
Convention Rates: Single: 6.50-9.00: Double: 8.5 
Suites: 20.00-44.00 pear 
No. Mtg. Rms. & Capacity of Largest: 9 (400 
No. Banquet Rms. & Capacity of Largest: 9 (300 
Group Meal Rates: Breakfast: 2.00 h: 96 
Dinner: 3 
Liquor: Package st 
Charges for Mtg. Rms 
Charges for Exhibit Rms 30.00 


» Net Exhibit Space: 2.000 sq. ft 4 


Audio-Visual Aids tage 2 by 20 ft 


Sports Facilities: Golf, sw 


WACO 


Railroads: M.P.; So. Pac.; T. El.; M.K. & T.; St. 
L.S.W 
Airlines: BNF, CAL 
AUDITORIUM 
Heart O’ Texas Coliseum 
Bosque Blvd. & Lake Air Dr. (Phone: PL 2-655!) 
Manager: Leon Dollens, Jr 
Exhibit Areas: Main Arena, 46,000 sq. ft.: Exhibits 
Bldg., 24,000 sq. ft.: East Concourse, 12,000 sa 
ft.; West Concourse, 12,000 sq. ft.; Annex. 6,500 
} tT 
Rental Fees: 300.00 per day, services extra 
Floor Load: Unlimited 
Ventilation: Mechanica 
Ceiling Height: 70 ft. to %6 ft 
P.A. System: Excellent 
Dimensions, Opening to Exhibit Halli: 14 ft. by 


16 ft.; 12 ft, by 12 ft. 
Elevators: None 
Columns: None 
Utilities: Natural gas, water available: current ur 

to 440 3-phase 
Loading Facilities: Ramps 
Storage Areas: 26,500 sa. ft 
Mtg. Rms. & Capacities: 3 


rooms, 25 to 11,000 
Facilities for Food, Function and Banquet: Can 
handle har ¢ to 4.000 


Parking Facilities: 15,000 cars, adjacent to bldg 
Distance from Business District: 4 miles r 


The Roosevelt 
400 Austin Ave, (Phone: PL 4-!4 


Manager: Elmer M 

Sales Manager: Ed 8 

Convention Season: A\! yea 

Largest Group Accommodated: 425 (200 


] r 


Air Conditioning: Bed ms and banquet halls 

Convention Rates: Single: 5.00-9.50: Double: 7.50 
2.00; Suites 7.50-33.50. European 

No. Mtg. Rms. & Capacity of Largest: 7 (400 

No. Banquet Rms. & Capacity of Largest: 7 (300 

Air Conditioning: No 

Charges for Mtg. Rms.: 10.0) & us 

Charges for Exhibit Rms 0.00 & ur 

Net Exhibit Space: 64/5 ft. on 

Audio-Visua! Aids 


UTA 


OGDEN 


Railroads: Bamb. RR, Co.: So. Pa U. Pac.; 
D. & R.G.W 


Airlines: WCA 


Ben Lomond Hotel 


411-25th St. (Phone: EXport 4-576!) 

Manager: Campbell Eccles 

Sales Manager: Leon Taylor 

Convention Season: All| year 

Largest Group Accommodated: 225 (!00 rooms 
6 suites available) 

Air Conditioning: 2! bedrooms, banquet ha 

Convention Rates: Single: 5.50-9.50; Double: 7.00- 
| - Suites: 14.00-18.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (500 

No. Banquet Rms. & Capacity of Largest: 6 (345) 

Group Meal Rates: Breakfast: 1.00: Lunch: 1.50 
Dinner: 2.50 

Liquor: Beer and setups only 

Charges for Mtg. Rms.: 5.00 to 25.00 

Charges for Exhibit Areas: 5.00 to 25.00 


Net Exhibit Space: [500 sq. ft. o floo 
additional area 
Audio-Visual Aids: D, |, J 
Sports Facilities: Horseback riding, golf, skiing 
Railroads: D. & R.GW.: SLG. & W U.P 
W.P amb. R.R. Co. a 
Airlines: BAL, BNF, FAL, UAL, WAL, WCA 
CONVENTION BUREAU 
Convention Bureau 
PC »x 329 
William D. Backman, Manager 
Newhouse Hotel 
See Advertisement, Page 17 
4th South & Main Sts. (P! DAvis 8-8366 
Manager: C. W. Gaske aro: 
Sales Manager: Miss Irene weeney 
Convention Season: A 
Largest Group Accommodated: 425 (200 ms 


vite ava 


MUNICIPAL AUDITORIUM 


Seats 6,065 — Ex 


San Antonio has everything needed to 
make your convention, sales meeting or 
trade show a huge success. 
Last year 197 meetings were held 
with an attendance exceeding 
94,250. Many of these groups have 
selected San Antonio consistently 
year-after-year. ’ 
-HOTELS are unexcelled and can pro- 
vide 2400 air conditioned rooms. Some of 
the finest motels in the nation located 
here offer hundreds of additional rooms. 
ENTERTAINMENT that is distinc- 
tively different can be staged indoors or 
at one of San Antonio’s 
outdoor theatres. 
Out of San An- 
tonio’s rich historical 
heritage is pleasantly 


hibits 12,600 s4- ft 


AUDITORIUM 


LITA . 
¥s0 — Exhibits 12,667 349 


Seats 1 


Added Attractions That Will Build Added Attendance 


blended a modern dynamic city of over 


half a 


million. Everywhere are interest- 


added attractions that will 
build added attendance for 
any meeting. The famed 


Alamo; Mission San Jose, a 
National historic site and 
three other ancient missions—the charm 
of restored La Villita and the Spanish 
Governors’ Palace—air might displayed at 
Randolph, Kelly, Brooks and Lackland 
Air Force Bases — beautiful parks and 
plazas — interesting old homes and un- 
usual museums. 

Side trips can be planned to nearby 
dude ranches, or to old Mexico. 

Trained personnel will work with you to 
make your meeting an outstanding success 
regardless of its size. Get the facts today. 


MUNICIPAL INFORMATION BUREAU, CONVENTIONS DEPARTMENT 
153G Navarro St. @ 


San Antonio, Texas 


ing things to see and do— 


40 
_ Seats 11 5 
OLISEUM og 
fing eens Exhibits po be 
een Covered Areas 338, 


San Antonio 


WHERE 


ft 
ft 


LIFE §S DIFFERENT 


EMEN NOVEMBER 18, 


1960 


181 


Charges for Exhibit Areas: 20.00 to 75.00 Air Conditioning: Bedrooms an ‘ 

UTAH Net Exhibit Space: 15,000 on more than one floor, Convention ties Singles 700 rye tne The Lo 

' , includes mtg. rms 10.00-16.00; Suites: 25.00-35.00, Europese we} Route # 

Salt Lake City continued Audio-Visual Aids: D, |, J No. Mtg. Rms. & Capacity of Largest: 21 (1p Manage’ 

No. Banquet Rms. Capacity of Largest: > aonoory 

Air Conditioning: Entire hotel Hotel Utah & Motor Lodge 182 Oreo West Rates: Breakfast: 2.00: Lunch: Maes) 

Convention Rates: Single: 6.50-15.00: Double See Advertisement, Page Dinner: 3.50 : : 2m Air Cone 

8.50-18.00: Suites: 22.00-37.00. European Cor. South Temple & Main (Phone: DA 8-9! 14; Air Conditioning: No Conventi¢ 

No. Mtg. Rms. & Capacity of Largest: |0 (!,000) telegraph SU 166) Charges for Mtg. Rms.: None with food full 26.00-34 

No. Banquet Rms.: 10 Manager: Max Dean without rt} No, Mtg. 

Group Meal Rates: Breakfast: |.75: Lunch: |.75; Sales Manager: Don Utley Net Exhibit Space: 19,000 sq. ft., 10,000 s ft No, Ban 
Dinner: 2.75 Convention Season: Al! months of the year one floor . q. Thee Group 

Liquor: Set ups onl Largest Group Accommodated: 500 (325 rooms Audio-Visual Aids: Stage: G, H. |. L Dinner: 

Charges for Mtg. fees. 10.00 to 50.00 14 suites) Sports Facilities: Golf, swimming, ‘skiing Liquor: — 

Sales Representative: Robert F. Warner | Chorges 

Glen W. Fawcett, Inc. : *. Sy oni 

include 

Audio-Vis 

Sales Re 


Meet with VERMONT vine 


Success 
. at the HOTE L UTAH Railroads: re 


Airlines: EAL, NEA Railroads 
Airlines: 
3 and 
Hotel Vermont Cham 
op GE 131 Main St. (Phone: UN 4-571!) 
MoT Manager: Harold L. Wheeler 

Convention Season: Nov. to June Phone: | 
; Largest Group Accommodated: 250 (120 rooms Manager 

Con H. he 6 suites) | Sales 
onvention Fiost at the Air Conditioning: Only banquet halls ' Conventi 
2 a Fine . f ) onvention Rates: Single: 6.50-7.50: Doub Largest 
Salt Lake City, Utah Crossroads of the West P 12.00: Suites : 22.00.34 00 CF Oe, Oe suit 


No. Mtg. Rms. & Capacity of Largest: 8 (35) | Air Conc 
No. Banquet Rms. & Capacity ¢ Largest: 4 (3 Conventi 


, : a Re a F — noel Group Meal Rates: Sreakfast: 1.25: Lunch: | 10.00 + 
° ee ~ ilities © Heart of the rt reer? = Dinner 3.00 unch: 1) Mt 
a > ro solv OUS SIZES tO acc ydate 14 to 900 iquor: Yes Group 
u dlic r OMS ¢ ariou 1Z€ tc AC comm«¢ date l4to5 Net Exhibit Space: 3,500 sq. ft. on one floor siamee 
@ Magnificent auditorium seating 1500 f Audio-Visual Aids: G ELS& Liquor: 
. . agg . .° rts ilities: Golf, swimmi is, skii 
@ Spacious exhibit hall @ Air conditioned ¥ yaaa ei Cherge 
- . " | Net Exh 
May we tell you more? Phone or write for free brochure. additic 
: 4 Audio-Vi 
Max Dean, Manager MANCHESTER — 
DA ni4 : Railroads: Rut 
Equinox House 
(Phone: 40) Railroad 
President: John J. Dewey 
Dir. of Sales: John B. Ferguson The Hi 


Convention Season: Mid-May to mid-July; Labe 
Day to late Oct 


Largest Group Accommodated: 402 (270 room, - Spri 
16 suites available) Sone er 
Convention Rates: Single: 18.00 to 20.00: Double. = 


34.00 to 40.00; Suites: 49.00 to 54.00 America 
No. Mtg. Rms. & Capacity of Largest: 8 (@ 


i iDi No. Banquet Rms. & ery a of Largest: 4 (@ Air Con 

For Meeting and Exhibit Planners He. Senaoat Rin © Copa of Care: 11 ene 

Diener: 6.40 No. Ban 

Liquor: Yes Liquor: 

, . ‘ $ Charges for Mig, Rms. : Audio-Vi 

It's no longer a painful task to find just the right site for your large or small meeting, Charges for Exhibit ioe “20.00 per day Sports F 
; 1 ° ibi on one floor it 

traveling show or special convention. Just write down these facts: xhibit Space: 4,400 o additions ce ska 


area } 
Audio-Visual Aids: A, D. G. |, J 


Sports Facilities: Championship golf course, swim 


ming pool, trout fishin 9 ake, pitch and pt} 
1. Number of people to attend course, softball field, croquet. badminton, fig} Rallroed 
pong 
Hotel Representative: Leonard Hicks, Jr. am 
2. Number of days to run an Seven , Hotel | 
Route |! 
3. Probable dates nee 
ima 
4. Preferred areas or cities RUTLAND bs suite 
Bus Service: White River Bus: Vt. Transit Lite Air Con 
5. Hotel and exhibit facilities you require Airlines: EAL | Convent 
. 1,00; 
Long Trail Lodge No. Mic 
All you have to do is to send these facts to Meeting-Site Service (a division of Pico Peak: (Phone: PRospect 3-6310 } dh 
-G. E. Wriaht 
SALES MEETINGS’ Research Department). Without charge, a check will be made on pone: S. 5. Wes Tre Dinner 
Sales Manager: D adway Charges 
the availability of the facilities you seek and recommendations will be made. With Convention Season: Mar., Jun. & Sept . Charges 
¢ ; - : . res Largest Group Accommodated : 60 (34 room. Net Exhi 
the list of possible sites, you will receive color brochures to help you make a decision. suites) | Audio-Vi 
° . . : Ai ditioni : No ' 
For this free service, simply write: Convention Rates: ngle:  5.50-10.50; Double tole F 
11.00-i4.00 t 14.00-24.00 opean 


No. Mtg. Rms & Capacity of Lergoet 2 (18 


No. Banquet Rms. & Capacity of Largest: 2 (i@ 
Group Meal Rates: Breakfa 1.25; Lunch: 2% : 
- Dinner: 3.50 Railroad 


Liquor: Ye N Co 
; . Ch for Mtg. Rms.: None Airlines: 
Sales Meetings Magazine Cherges for Exhibit Rins.: None 
° Net hibit [Space 2,000 sa. ft n one 2 

1212 Chestnut Street, Philadelphia 7, Pa. audio-Viwel Aids; A, 8, C, G, |, J.K,L Conve 

Sports Facilities: Tennis, fishing, chairlifts 
Another service: We'll be happy to recommend organizations qualified to assist you Norfolk 
with any services or products you require in conjunction with your meeting or show. } coe 
NOV 


182 SALES MEETINGS/Part I! SALES MANAGEMEN 


‘Notch 
et hall The Lodge at pees aes 
\ + 108 hone \Lpine 3-/ 
. Ouble: Route + 10 


: Ivor Petrak . 
21 (1,60) § Manager Sept 


: ntion Season: May, Jur pt. & 
Taest; 2 mae Group Accommodated: !10 (50 rooms, 4 
eyites) 
ncn: 2m + Conditioning : N 
r +e a 
Convention Rates: >! 3 A PS 0 00 8 ble 
34 y 20.00-40.00 f as 
full ra adie. Rms. & Capacity of Largest: 5 (350) 
tle, Banquet Rms. & Capacity of Largest: 3 300 
Sq. ft.@} Group Meal Rates: Breaktast 50: Lunch: 3.00 
Dinner: 5.00 
H : Ye 
iquor: : 
g | peli for Mtg. Rms.: Ne 
ner, Ings| Charges for Exhibit Rms 2 N 
| Net Exhibit Space: 
neludes mtg. f a 
Audio-Visual Aids: A DH Id k 


| Sales Representative: Robe 


VIRGINIA 


FORT MONROE 


Railroads: C. & C 
Airlines: Served through Newport New 


Chamberlin Hotel 
See Advertisement, Page 186 
ne: Hampton Park 3-651!; Telegraph TWX 264 
20 ro Manager: - hn T_ Brindle 
Sales aeeoger: © mae \ 
: 100 acest @roup Accommodated: 525 (250 + 


2% suites ava 


tian Munt 


8 (30 Air Conditioning: Bana ha a 
Ww tion Rates: Single: 6.00 t 0.00: D 
~ . 3 — te 15.00 suites: 20.00 ¢ 30.00 
No. Mtg. Rms. & Capacity of Largest: 6 (520 
Group Meal Rates: Breakfast 25: Lunch: 2 
D 3.50 


N 


Liquor: Beer, wine, champagne 
skiing) Charges for Mta. Rms.: None 
Charge for Exhibit Areas: Nor 
Net Exhibit Space: 27,000 
Audio-Visual Aids: D. G J, blackt 
Sports Facilities: Sw j, tenn 
back riding, fishing 


HOT SPRINGS 
Railroads: Ches. & 


The Homestead 


uly; Labe See Advertisement, Page 183 
ennm, tot Springs, Va. (Phone: L. [ 
70 room Manager: Thomas L. Lennor 
 Doubl Sales Manager: Jame New i 
Amaral Convention Season: A hs except A 


. Largest Group Accommodated: 600 
+: 8 (0) Air Conditioning + te 
“ ; Convention Rates: Ame Ti 
MCN: 236) No. Mtg. Rms. & Capacity of Largest: & 
No. Banquet Rms. & Capacity of Largest: 4 (6X H . - . . + ll ] . 
Liquor niy for private funct / / 
Seer aaPriee Wiens igh in the Virginia Alleghanies 
Sports Facilities: Golf, swimming, te 


, is one of the most satisfying spots in the world to hold a 
“and pe NATURAL BRIDGE group meeting. The Homestead’s smooth service and modern 


Railroads: Nor. & W.: C. & 


* Hotel Natural Bridge facilities free your serious, working meetings of all distrac- 
cnet yong 52 Mig og tions. After hours, your group can enjoy itself: in scores of 
Convention Season: Ai! vear a >» . 

Largest Group Accommodated: 300 (145 ways. The dining and dancing hours are gay. There are golf 


| Air Conditioning 


courses, swimming pools, riding, fishing, shooting and other 


Convention "Rates ale 400-8. 00- [ } ‘4 00 
00: Suite 4.00-27.00. F pear ° ° ee ° 
No. Mig. Rms. & Capacity of Largest: 5 (40 sports to be enjoyed. All winter long, the skiing and skating 


pally awe ye & Capacity of Largest: 3 (300 
r tes: Breakfac+ " nc > > ; 
aa are fine, thanks to man-made snow and the Homestead’s 
Charges for Mtg. Rms.: None 


Char r Exhibi i. rt . to ° . 4 1 * ‘ 
IM Net Gaibn Seat Rms: None complete winter sports program. You will be glad you came. 
} Audio-Visual Aids: Stag ht A Pw 


Sports Facilities 


“ 


ot: 2 row NORFOLK ( 


We THE 


Airlines: CAP NAL PA Pitas 
CONVENTION BUREAU LOM ES | EAD 
L Convention Bureau 


See Advertisement, Page 185 
Norfolk Chamber of Commerce 
269 B (Ph j 


~~ 


HOT SPRINGS, Virginia 


Boush St ne: MA 
grt Crooks, Jr., € 
NOVEMBER 18, 1960 
MEN! 183 


| Distance 


THE GOLDEN TRIANGLE 
AMERICA’S NEWEST LUXURY CONVENTION HOTEL 


From the creative genius of America’s most renowned architect-decorator team comes an 

exciting new, vibrant concept in modern convention facilities. 

The GOLDEN TRIANGLE MOTOR HOTEL 

Set in the center of the nation’s fastest growing, most dynamic city . . . Norfolk, Virginia 
with every conceivable convention service and facility . . . this complex of ingenuity 

will soon rank among the country’s leading convention centers. 

Plan your next convention at Norfolk’ss GOLDEN TRIANGLE. Enjoy sightseeing where 

the American nation was born. It’s an amateur photographer's paradise. In an ideal climate, 

play on world-famous beaches, enjoy superb golfing, boating, fishing, hunting, year ‘round 

recreation just minutes away. 

The fabulous GOLDEN TRIANGLE CENTER includes full hotel and motel facilities, 

luxurious office space for prestige business firms, and a number of exclusive retail shops. 


For complete details write, MAdison 5-4343 
phone or wire 


Richard B. Keeley, Norfolk 1, Virginia 
General Manager. 


GOLDEN TRIANGLE 


NORFOLK, VIRGINIA 


SALES MEETINGS/Part Il SALES MANAGEMEN, 9, 


VIRGINIA Golden Triangle Motor Hotel Ai Someone anaes. soeey,: Cy ie 
See Advertisement, Page 184 


Ik continued Convention 4 ae t May = re 4.50-7.00 
Norfo! Conflux Monticello Ave., Olney Rd.. Brambleton Double 00; >uites: 14.00-18.00—June to 
_—_ Ave., Bank St. (Phone: MA 5-5337 Aug.—Single 5.50-12.50; Double: 8.00-16.00 
Manager: Richard B. Keele curopean : 
AUDITORIUM Convention Season: Al! year (Opens Jun 1961) No. Mtg. Rms. & Capacity of Largest: 4 (400) 
Largest Group Accommodated: | 000 (400 + No. Banquet Rms. & Capacity of Largest: 2 (350) 
j ici i i uites Group Meal Rates: Breakfast 00; Lunch: 1.50; 
Norfolk Municipal Auditorium 5. ee joup Meal Ra 1.50; 
See Advertisement, Page 185 Convention Rates: Single: 10.00.14 00 Do Li : Ne 
nig gy: «8 4.00-18.00; Suites: 30.00-50.00. Europear yest ge NE a eee 
th & Granby Sts. iy ne: MA 5-1608) No. Mtg. Rims. & Capacity of Largest: 17 (1,000 rehsedp a Ay tes . Fre 
Manager: E. M. F ee i No. _ Banquet Rms, & Capacity of Largest: 17 Charges for Exhibit Areas: N 
Exhibit Areas : Arena, 10,000 sq. ft.; stage, 2,354 Audio-Visual Aids: A 
sq. ft. lobby 40 sq. ft eee deer: Ww e ate stock Sports Facilities: Golf, sw 3, bowling, fishing, 
| Rental Fees: Arena, 200.00 pe 70y eartre Charges for Mtg ame, : None boating 
100.00 per day a Net Exhibit Space: [3,370 sa. ft. 
Floor Load: 175 !bs. sq Audio-Visual Aids: A, G, |, J, L, closed 
Ventilation: Air Of. _ TV : 
Calling Height: 30 ft. t Sports Facilities: Swimming, nearby golf, beaches Thomas Nelson Hotel 
Sieertiens, Opening to , Exh bit Halli: 7 ft. wide ‘ St EEN (HERNEG, YORE; DOWNHE, Serer 245 Granby St. (Phone: MAdison 2-434 
by 8 ff. high . Manager: P. M. Nunn 
Gevetors: fone Convention Season: A 
lumas: None . Largest Group hunmaonaeduted: 200 (75 rooms, 2 
Utilities: 110 & 220 A " ; Monticello Hotel sites evalleble 
Loading Facilities: Drive j ft. by 8 ft Air Ce ditioni 60° 
ramp door—/ ft. by 10 ft ‘ City Hall & Granby St. (F MA 2.4321: ¢ onditioning: bedr ae 
Storage Areas: Mair 3 ft. by ft Convention Rates: Single: 5.00-7.50; Double: 7.00 
Mtg. Rms. & Capacity: 832 people dot ack A ’ 0.00; Suites 2.00 5.00. European 
Facts for Food bn tions at t Sales Manager: Don W Liquor: Not served hot 
p banquet for Convention Season: A Sports Facilities: Golf, swir ng nearby 
Parking Facilities 500 ] Largest _Group Accommodated 
Distance from Business District: 3 | k é 
Air Conditioni ng 2! snd banquet halls 
Convention Rates: §.50-7.00: Double: 9.00 
} ad-13 RICHMOND 
No Mig. ‘leo. & tee of Largest: & (900 Railroads: A.C.L.: C. & QO: SAL Ry 
od MMeur Hotel No. Banquet Rms. & separ ty of yg re 6 (650 RE & p 7 é ‘ ° : 
Commodore y Group Meal _Rates Bre L h: 2.0 Airlines: AAL, CAP. EAL, PAI. NAL 
Granby & Freemason Sts. (P MA 2-6682 Charges for Mite Rms.: None 
Manager: J. Robert Net Bah for Exhibit Rms.: N AUDITORIUMS 
Convention Season: A Net hibit Space 2,000 sq. ft.; 6.000 sa. ft 
est Group Accommodated f ‘ ‘ 
re penile: Audio-Visual Aids: Stage: 16 by 26 ft., G, H, Mosque Auditorium 
Air Conditioning: Ent { 4 — : Laure! & Main St. (f MI 7.764 y+ 897 
Sports Facilit w 3, boating, fish : 4 
Convention Rates é ports my ; ve Manager: A. G. Ant 
12.00; Suite 24.00-36.00. £ Exhibit Areas: Ba 30,45 } 
No, Mtg. -Rms, & Capacity of Largest Rental Fees & Services: Auditor 250.00 per 
No. Banquet Rms. & Capacity of Largest jay: Ballroom. 200.00 per d A th are 
Group Meal Rates: Breakfast 2 Nansemond Hotel t Janitor 
Dinner: 2.25 Vi " , ‘i rv hea Rw 
Liquor: N ata Besos ew Avenue Floor Load: U j 
Charges for Exhibit Areas Convention shat a Ventilation: Exhaust & blow { 
Net Exhibit Space: 7,50 tt Largest Group Accommodated: 230 0 Ceiling Height: 
Audio-Visual Aids: Stag: 2 by 6 ft 4 t P.A. System: N 


Fun-Filled Minutes 
Around Nor folk 


There’s a circle of convention activities 
within one hour’s drive of Norfolk. 
World-famous beaches, the lures of in- 


| hd 


land waters and the open sea, game-rich 
forests and wind-swept dunes, and roll- 
ing golf courses. You'll discover ancient 
countryside where almost every scene 
narrates a chapter in American history. 
Recreation for every taste is only minutes 
from your convention door. 
Luxurious meeting and sleeping accom- 
modations in centralized Norfolk help 
you get the job done, while you enjoy 
the fun you'll find on every side, in and 
around the old port city of Norfolk, The Convention Bureau 
newest convention city in the East. 
Write for complete convention literature! Pe @ ®@ 6 

NORFOLK CHAMBER OF COMMERCE 

69 BOUSH STREET 


e a NORFOLK 10, VIRGINIA 
y & 1( IRG 


£ TELEPHONE: MADISON 2.2312 


E MEN 


NOVEMBER 18, 1960 


185 


Sales Mar 
Conventie 
Parking Facilities: Mosque parking lot Utilities: AC 110, 220 current Largest 
VIRGINIA Distance from Business District: | mile Leodine T..:: Drive-in unloading 4 er 
i i ms. apacities: 3 Air Con 
Richmond continued Richmond Arena Facilities for Food Functions: 2 concessions Conventio 
Parking Facilities: 4,000 cars 13.00; 
Dimensions, Opening to Exhibit Hall: |2 ft. ramr (Phone: EL 8-1642) Distance from Business District: | mile No. Mtg 
ntran from parking lot Manager: C. W. Hudson No. Bang 
Gleveters: None Exhibit Areas: Area A, 20,000 sq. ft.; re Group M 
lumns : 26, located approx. 20 ft. apart Png sq. ft Jefferson Hotel Dinner 
exhibit hal loor Load: B area, unlimited a. Liquor, 
leading Facilities: Ramp to exhibit hall Ceiling Height: Area A 37 ft.. Area B Jefferson & Main Sts. (Phone: Mi 3-341) teletys 
Mtg. Rms. & Capacity: 2 (40 & 75 P.A. System: Yes RH 474, telegraph LW Richme 
Facilities for Food Functions: Food brought in t Columns: Area A, no columns; Area B jer Manager: James M. Powell : 
cal caterer 20 ft. apart Sales Manager: Harold H. Dobbins 
Convention Season: A!| months of the year oth & Gr 
Largest Group Accommodated: 300 (175 room) Manager 
12 suites) Sales Mai 
Air Conditioning: 75° f bedroom, all bangyl Conventic 
halls 4 Largest ¢ 
Convention Rates: Single: 4.50-11.00; Double) 12 suite 
9.50-15.00; Suites: 15.00-25.00 Air Cond 
No. Mtg. Rms. & Capacity of Largest: 10 (80) § banque’ 
No. Banquet Rms. & yew he of Largest: 10 (Sp Conventic 
Group Meal Rates: Breakfas 20: Lunch: vy 8,00-12.( 
,Dinner: 3.00 | No. Mtg 
Liquor: No wine & beer No. Banq 
Charges for Mtg. Rms.: None Liquor: N 
Charges for Exhibit Rms.: None Charges | 
Audio-Visual Aids: Stage: 28 by 13 ft., G, H, |) Charges | 
Audio-Vis 
John Marshall Jt 
See Advertisement, Page 186 sans 
Sth & Franklin Sts. (Phone: M!-466 Williar 
Manager: M. L. Moseley 
Sales Manager: C. R. Simmor Jr } 2501 W. 
Convention Season: A nth Manager: 
convention favorite new choice Largest Group Accommodated: 1,050 (380 nal Sales Ma 
Saat . 22 suites Conventic 
at Virginia Beach in Fort Lauderdale Air Conditioning: 81% bedrooms, all bang) Large & 
. . oo . h 5! 6 su Tes 
Virginia Florida Convention Rates: Single 6.00-14.00; Doubk! Air Cond 
! 7.00. E n Conventic 
Where the pines meet the sea—a Where the palms meet the sea—this No. Mtg. Rms. & Capacity of Largest: 10 (ip) _ 9.00-13 
convention spot beyond compare for exclusive secluded hotel will be avail No Banquet Rms. & Capacity of Largest; | No. Mtg. 
complete recreational and convention able to groups up to 300 for the - : No. Bang 
facilities. A complete domain of first time—complete convention faci! Group Meal Rates: Breakfast: 1.25: Lunch: 2g) Group M 
piesoure tallered to -— type an ities—600 feet of private beach, 2 Meng = ee 
ing of groups from to ols, 9 hole 3 par golf course, oe ee * 
hole golf course, beach club, 3 pools pon 2 ey . <arees for Mtg. Rms.: Non Charges 
tennis, top bands, entertainment Charges for Exhibit Rms.: None wy A 
100% AIR CONDITIONED Net Exhibit Space: |.290 sa. ft n one floor | Net Exhit 
100% AIR CONDITIONED Audio-Visual Aids: Stace 3 by 28 ft., G HW Audio-Vis 
& FIREPROOF OPEN ALL YEAR a cap: 
King Carter 
See Advertisement, Page 186 
8th & Broad Sts. (Phone: M |-3-183 Railroads 
Manager: D. E. Spry Airlines: 
Patrick 
a | So. J 
M J — > 1 WX-RY 
Recommend this New Advantage to Customers! AN ATTRACTIVE STUDIO | wer 
n enjoyable | Conventic 
Largest ( 
} shy WA Wi, |S suite 
A r 
, K_- Conventic 
(‘4 Wt \ D101 7.50-10.. 
Europes 
RICHMOND. VIRGINIA -< 
, > ~ 
Executive Rooms Group 
E  Dinner 
be Liquor: h 
GUESTS YoU SEND TO THE JOHN Marsuatt Charges | 
Charges | 
ARE IN FOR NEW COMFORT SURPRISES . .. NEW Net Exhit 
. ‘ e cluded 
TRAVELER CONVENIENCE WHEN THEY RESERVE A NEW Audio-Vis 
Joun Makrswact Executive Room. THey'Lt ENJOY J, t 
Sports Fa 
; H 
ELECTRICALLY Fitterep Ain Conpitioninc © RCA TELEVISION tel | 
19 N. Jeff 
(CENTRAL ANTENNA SYSTEM ESPECIALLY DESICNED FOR HOTEL RECEP . M ‘ 
. M T a THE LAST WORD Sales Vo: 
e J Ss 
TION) * BuILt IN Rapio AND nen CONVENIENT ELEPHONE - TLET IN SLEEPING COMFOR! Co entic 
at Bep AnD Desk © Princess TELEPHONE ¢* Bustness Aips; TYPEWRITER, rHEIR CHOICI eo 
+. an 
DicTAPHONE * CONVENIENCE Kit FoR MEN ToorHraste © SHAVING Conventic 
Cream Deovorant, TootuprusH * Toy ror YounGsters * Laptrs’ Me wane 
Kit PeRFUMED Soap, Sacuet, CoLtocne, Derercents os 
p 
© COMPLIMENTARY COFFEE CART SERVICE AND MORNING NEWSPAPER from |! 
7.9 9 , Liquor: V 
TO THEIR DOOR BETWEEN :30 AND 8:30 a.m. © BatHroom Air Cond 
; SHOWER CAP, SLIPPERS Charges | 
EXTRAS LOWER Net Bevis 
Audio-Vis 


Richmond Hotels, Inc.: 


BYRD, KING CARTER, Richmond, 


186 


THE JOHN MARSHALL, 


SALES MEETINGS/Part II 


HOTELS RICHMOND, WILLIAM 
Va.; THE CHAMBERLIN, Fort Monroe, Va 


{ RESTFUL BEDROOM 


pleasant’s night's sleep in 


most modern decor 


SALES MANAGEMES 


jes Manager: C. R. Simmons, Jr 
Convention Season: A athe: oF. tha wens 
Largest Group Accommodates : 400 (200 


4 suites 


Air Conditioning: Bedr s and banquet halls 


Convention. Rates: 5 00-9.00: D 


» Suites 8.00-22.00. Europear 


3.00 
No. Mig. Rms. & Capacity of Largest: 2 (1/00 
t No. Banquet Rms. & Capacity of a so 2 (10 


Gren Meal Rates: Breakfa 
Dinn 2.50 


Ligue? No. beer & wines 


‘| Richmond Hotel 


0 
-argest 


tee 


> E MES 


Railroads: 


See Advertisement, r+ 186 


9th & Grace St.s (PF M 
Manager: Marry A Simk 

Sales Manager: C. R rT 

Convention Season 

Largest — hocemmodeted : 400 (280 
2 

Air Conditioning : 


A 


Rates } 6.00- 10.06 
>.00-20 . E 

No Mtg. hens, 4 Capacity of Lareent: 

No. Banquet Rms. & Capacity of Largest 
quor: N 

Charges for Mtg. Rms.: N 

Charges for Exhibit Rms.: R 

Audio-Visual Aids: 


Convention 
8,00- 12.00 


William Byrd Hotel 
See Advertisement, gua 186 


2501 W. Broad St 

Manager: J. R 3 Yart 
Sales Manager: K 

Convention Season: A 

Lar ingest Group Acc caetnadated 


Air Conditioning 
Convention Rates ngle: 6.3 x 
00. 3.00 Su 22 x . 
No, Mtg. Rms » Capacity “of Lar geet 4 
No. Banquet Rms. & Capacity of . gr 
Group Meal Rates: 8 


D 2.50 

Liquor: N 
Charges for Mtg. Rms 0-5 . 
Charges for Exhibit Rms 0 + 1 OX 


Net Exhibit Space 
Audio-Visual Aids 


ROANOKE 
Railroads: Virg.; N t,o \ 


Patrick Henry Hotel 
617 So. Jefferson St. 


TWX-RV-08 
Manager: John A. St 
Convention Season: A 
Largest Group Accommodated 
15 suite 
Air Condi tioning 35 
Convention Rates: } 6.00.9 0% 
7,50-10.00; § y Tw 
European 
No. Mtg. Rms. & Capacity of Largest: § . 


No. Banquet Rms. & 

Group Meal Rates: 8 
Dinner: 3.50 

Liquor: No. beer & w 

Charges for Mtg. Rms . 

Charges for Exhibit Rms.: 25.00 & 

Net Exhibit Space: 3 30 ft 


pacity of Largest: é 


ded neet 


Audio-Visual Aids: 


Sports Facilities 


Hotel Roanoke 


19 N. Jefferson St 

Manager : L 

Sales Manager: KR. Hy 

Convention Season: Al! y 

Lergest Group Ac bommedated 20 
and 12 ’ 

Convention Rates 
8.00 to 12 


No. Mtg Rms. & ieoes ty of Lar meal 
No. Banquet Rms. & Copecity of Largest 
Group Meal Rates B 

from 1.50: D f 
Liquor: W ine 
Air Conditioning 
org 9 for Banquet & Mtg Rms 
Net Exhibit Space mn 
Audio-Visual Aids 


VIRGINIA BEACH 


irlines : ay ved +t 


AUDITORIUM 


Virginia Beach Convention Center 
19th St. & Pacific Ave 


NOVEMBER 18, 1960 


Manager: Richard B. Keeley 
Exhibit Areas: |!,000 sq. ft. on one floor 
Floor Load: 100 Ibs. per sq. ft, 
Ventilation: Air ed 
Ceiling Height: 48 ft 
P.A. System: Ye 
eee, Opening to Exhibit Hall: 10 ft. high 
20 
Pe By N 
Current & Utilit! es Available: 220, 110 volt, water 
Loading Facilities k p into bldg 
Storage Areas: 5,000 
exhibit ha 
Mtg. Rms. & Capacity: Main Au 
nterer 00 & 200 & 
Facilities for ‘Food Functions: B 
Parking Facilities: 400 ca 
Distance from Business District: Adjacent 


Jitoriu 2 
three f 50 
nquet for 350 


The Cavalier 

See Advertisement, Page 186 
42nd St. & Atlantic Ave. (Phone: 3500 
Managing Director: Gordon M. Shoemaker 
Convention Director: R. E. Derring 


Convention Season: Al! year 
July and August 

Largest Group Accommodated: 350 (200 rooms, 
12 suites available) 

Air Conditioning: = hotel 

Convention Rates: le: 20.00; Double: 32.00: 
Suites: 40.00 to ‘c American 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00: 
Dinner: 3.50 

Liquor:’ Individuals must bring own bottle 

Charges for Mtg. Rms.: None 

Net Exhibit Space: |0,000 sa " 

Audio-Visual Aids: A.D, G |. J 


limited-size group 


Sports Facilities: Tenr swimming, shuffleboard, 
roquet, pitch n’ putt course, golf, archery, 
ping pong 

Hotel Representative: Leonard Hick Jr na 
A ciate Inc, 


WILLIAMSBURG 


Railroads: Ches. & O 
Airlines: CAP, NAL PAI 


Convention Host 


Clay pipe and welcoming smile sym- 
bolized one of America’s first con- 
vention hosts—the genial innkeeper 
of Colonial Williamsburg. 
Che gracious and friendly tradi 
tions of two centuries and more ago 
here today, but convention fa 
cilities far exceed the ready mug ol 
ale and the hearty handclasp of 1760. 
Now you'll meet in bright, air-con 
ditioned meeting rooms, 


to 400. 


seating 10 


Rest and relaxation come 


VIRGINIA 


For booklet and information write 


Virginia, o ull N. Y.—PLaza 5-9747 


William I 
Wash.—EXecutive 3-648 


1760 


easily in spacious, modern guest 


rooms. And we'll just mention the 
golf, tennis and swimming. 

From the Williamsburg Inn, 
Motor 


where you'll convene, 


Lodge, and The House, 
you and your 
ladies will enjoy the fascination of 
visiting 


this beautifully restored 


colonial city. And while you're here 
you may dine at Chowning’s, King’s 
\rms, and Campbell's, three tav- 
Amer- 


erns that were the scenes of 


ica’s conventions so many years ago. 


The Inn, 
Lodge & The 
Motor House 


of Hotel Sales, Williamsburg 
1; Chicago—MOhawk 4-5100. 


Bippus, M er 
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VIRGINIA 
Williamsburg continued 


Williamsburg Inn, Williamsburg 


Lodge & Motor House 
See Advertisement, Page 187 

(Phone: [Inn—CA 9-1500: Lodge—CA 7-1600 
Motor House—CA 9-1700) 

Manager: Inn—Moyles; Lodge—Batchelder; Motor 
House—W ashburn 

Sales Manager: Wi||iam -d = ppus 

Convention Season: Al! y 

Largest Group pes 1,000 (550 rooms 
1! suites) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 12.50-15.00; Double 
12.50-20.00: Suites: 15.00-66.00. European 

No. Mtg. Rms, & Capacity of Largest: 19 (400) 

No. Banquet Rms. & Capacity of Largest: 8 (550 

Group Meal Rates: Breakfast: |.25; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net ahibit Space: 6,000 sq _ft.; 3,200 sq. ft. on 

Audio: Visual Aids: Stage: 23 by |5 ft., A. B, C 

G K 


Secrte Facilities: Solf, swimming, tennis, boating 
fishin hunt 

Sales Representative: Leonard Hicks, Jr. & Asso 
ciates; Premier Hotel Representatives 


WASHINGTON 


BELLINGHAM 


St. Nor. 


Railroads: N 
Airline: UAL 


Doric Bellingham Motor Hotel 
See Advertisement, Page 189 
119 N. Commercial (Phone: REgent 4-4400; tele 


graph: BX 88 
Manager: R. H. ‘Bot Perry 

Convention Season: A 

Largest Group Acc ommodated : 5 (75 room 


Convention _Rates ngle 
7 .00-9.50 2.00-30.00. European 

No. Mtg Pn & Capacity of Largest: 7 (400 

No. Banquet Rms. & Capacity of Largest 9 (275 


Group Meal _Rates Breakfast: Lunch: 1.75 
Dinner 

Liquor: Ye . 

Audio-Visual Aids: A. 8 C, 0, G H J, & & 


Leopold Hotel & Motor Inn 


See Advertisement, Page 17 


1224 Cornwall (Phone: RE 3-3500 

Manager ‘ Knowle 

Convention Season All year 

Largest Group Accommodated: 400 50 

Air Conditioning: A banquet ha 

Convention Rates Single: 5.00-10.00; Dout 
7 .00- 15.00 5.00-25.00. European 


No. Mtg. Rms. & Capacity of Largest: 4 (450 
No. Banquet Rms. & Capacity of ng ee 6 (325 
Group Meal Rates: Bre 50 
Liquor: Y 

Cher es for Mig. Rms 

Net Exhibit Space: 2.000 sa. f 

Audio-Visual Aids tage 5 


Sports Facilities: Swimr 


KENNEWICK 


Airline 
Railroad 


Doric Black Angus Motor Hotel 
See Advertisement, Page 189 

205 N. Conway (Pt J 6-614 

Manager: pr 

Convention Season: A 

Lergest Group Aesneninadobed 


Air Conditioni na RQ. P snd ban 
Conventi on Rates ngle 7.00-8.00 
8 0.00-14.00. Europear 
No. "he. Rms. & Capacity of Largest: 3 (/25 
No. Banquet Rms. & Capacity of Largest: 3 (80 


Group Mea! Rates: Break 

Liquor r 

Audio-Visual Aids: A, 8B, C D - 6 use 

Railroads: Nor. P St. Nor.: P.C.R.R Pp 
C.M. St. P. & BP. CP 

Airlines: ALASKA NWA_ PAA Pacif 
Northern. TCA. UAL, WCA, WA 
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CONVENTION BUREAU 
Convention & Visitors Bureau 
215 Columbia St. 
Robert R. Hill, Manager 


AUDITORIUMS 


Civic Auditorium and Arena 


3rd North & Mercer Sts. (Phone: AT 2-0480) 

Manager: D. L. Johnston 

Exhibit Areas: Main floor, 30,000 sq. ft.; lower 
level 40,000 sq. ft.; arena, 20,000 sq. ft 

Floor Load: Main floor, 4 tons; lower leve 
unlimited: arena, 2 tons 

Ventilation: Forced air 

Ceiling Height: 40 ft 

P.A. System: Yes 

Elevators: 2 freight, | ton & 2 tons 

Columns: Lower level, 26 ft. apart 

Utilities: 110, 208 volt, three phase 

Loading Facilities: Auto and truck doors give 
access to each area 

Storage Area: Limited 

Mtg. Rms. & mop 5 Auditorium, 6,000; Arena 

6,500: 9 rooms (75-250 
Facilities for Food = Banquet for 4,000 
Parking Facilities: |,100 cars 


Distance from Business District: 10 blocks 
Senator Auditorium 
708 Union St. (Phone: MA 3-8790 


Manager: S. Atwood 

Exhibit Areas: 7,020 sq. ft 

Rental Fees: 100.00 to 200.00 a day 

Floor Load: Unlimited 

Ceiling Height: 40 ft 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: !8 ft. by 
8 ft. high 

Elevators: 2 freight 

Loading Facilities: Freight elevator and ramps 

Storage Areas: 4 areas: 25 ft. by 35 ft.; (2) 18 
ft. by 20 ft.. 20 f. by 20 ft 

Mtg. Rms. & Capacity: 4 rooms 25 to 150 

Facilities for Food Functions: Banquets up to |,700 

Parking Facilities: 300 cars within | block 

Distance from Business District: 2 blocks 


Benjamin Franklin Hotel 
See Advertisement, Page 189 


1530 Fifth Ave. (Phone: MA 4-7400: telegraph 
GOH) 

Manager: A. J. Ke 

Sales Manager: Ron Kirtland 

Convention Season: Al! year 

Largest Group Accommodated: 300 (!75 rooms 
4 suites) 

Air Conditioning: Only banquet halls 

Convention Rates: Single: 8.00-10.00: Double 


14.00-20.00: Suites: 35.00-50.00. European 
No. Mtg. Rms. & Capacity of Largest: 9 (550 
No. Banquet Rms. & Capacity of a. 3 ir 
25 


Group tev" — Breakfast 
Dinner 
Liquor: * 
Charges for Mtq. Rms.: | room, harge 


Charges for Exhibit Rms.: 20.00 & ux 
Audio-Visual Aids: Stage: 3 by 6 ft., G 


Doric Mayflower Hotel 
See Advertisement, Page 189 
4th a & Olive Way (Phone: MAin 3-8700 
teleaqraoh SE 522 
Manager: Ferredt Dunham 
Convention Season: Al! year 
Largest Group Accommodated : 
4 suites 
Convention Rates: Single: 6.50-8.50: Double 
8.50-12.50 5.00-17.00. European 
No. Mtg. a, & Capacity of Largest: 4 (250 
No. Banquet Rms. & Capacity of Largest: 4 (250 


Group Meal | me Breakfast 25; Lunch 65 
Dinner 

Liquor: Ye 

Audio-Visual Aids: A. 8, C. G, H, |, J. K 


Doric New Washington Hotel 

See Advertisement, Page 189 

2nd St. at Stewart (Phone: MAin 2-7-7 
SE 522 


telegraph 


Manager: E. J. "'Tad"’ Crofoot 
Convention Season: A!! year 
Largest Group Accommodated: 500 (200 


40 suites 
Convention Rates: Single: 6.50-10.00: Double 
9.00-15.00: Suites 8.00-40.00. European 


No. Mtg. Rms. & Capacity of Largest: 8 (370 
No. Banquet Rms. & Capacity of Largest: 8 (400 


Group Meal Rates: Breakfast: |.25: Lunch: 1.75; 
00 


Dinner: 
Liquor: Yes 
Audio- Visual Aids: Cc. O, 6. HW, 1,3, Kt 


Doric Sixth Ave. Motor Hotel 
See Advertisement, Page 189 


2000 Sixth Ave. (Phone: MU 2-8300; telegraph: 


Manager: George W ison 
Convention Season: Al! ye 
ager Group Accommodated : mS (125 


SALES MEETINGS/Part II 


Convention Rates: Single: 9.50-/2: 

11.50-14.00: Suites: 12.00-16.00. fonts __ . Mtg. 
No. Mtg. Rms. & Capacity of Largest: 4 ( No. Banc 
No. Banquet Rms. & Capacity of est: 4 (1,000) 

Group Meal Rates: Breakfast: Lergett } uP 
neal 3 Sane Dinner : 
Liquor: Liquor: Y 
Audio- Visual Aids: A, 8, C, G, HI Jk L Caress | 
Doric Towne Motor Hotel 7. 
See Advertisement, Page 189 Net xi 
7th Ave. at Blanchard (Phone: MAi one fio 
telegraph: SE 522) °: MAln 2361 Audio-Vis 
Manager: G. L. Perry 6, H, | 
Convention Season: All year Sports Fe 
Largest Group Accommodated: 225 (75 riding 
c 18 suites) e i 50. a | P 
onvention ates: ngle: 8 12.00 . 

10:50-14.50; Suites: 12-00-14.50. Eurotess Hote 
Manager 


No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: Breakfast: q 


No. Mtg. Rms. & Capacity of Largest: 10 | Ww. 50i F 
Hh Sov 
Dinner: Fn 


1.25; Lunch 


Liquor: — ~e 
Audio-Visual Aids: A, B, C, GH, I, J KY ae Cons 
The Olympic Western Hotel tm: 

See Advertisement, Page 17 No. Banc 
4th & Seneca Sts. (Phone: MU 2-7700) Group 
Gen. Manager: Tom A. Gildersleve Dinner: 
Sales Manager: Glenn E. Ross Liquor: ° 
Convention Season: Al! year —— 


—— Group Accommodated : 
suites available) 

Air Conditioning: ween halls K, Le 
99:07: '6.00; Dos ae 


f es 
1000 (500 room Audie. Vis 


Convention Rates: cos 

11.00-20.00: Suites . European 
No. Mtg. Rms. & joan oe Largest: [4 |) 
No. _ Rms. & Capacity of Lonel 

(I 
Pm Meal Rates: Breakfast: 2.25: Ly 

Dinner: 4.50 we 4 
Liquor: Yes P.& P. 
Net Exhibit Space: 28,260 sq. ft. on one fy Airlines : 


except 3,168 sq. ft 
Audio-Visual Aids: A, D, 1, J 


Roosevelt Western Hotel 


/ Memo 
See Advertisement, Page 17 Universit 
7th & Pine (Phone MA 4-1400) Manager 
Manager: Chas. Indermuehler Exhibit / 
Sales Manager: Brent MacDonald Rental F 
Convention Season: Al! year ice, lic 
Largest Group Accommodated: |50 (100 room! Calling 
suites available) A, Sys 
Air Conditioning: Banquet halls 
Convention Rates: Single: 6.00-12.00: Doubs 
12.00-17.00: Suites 8.00-22.50. European 
No. Mtg. Rms. & Capacity of Largest: 3 (if 
Group Meal amen Breakfast: 1.75: Lunch: 28 
Dinner: 3.2 D 
Liquor: Yes WN 
Charges for Mtg. Rms.: None 
Net Exhibit Space: 3,150 sq. ft. on one floo | 
Audio-Visual Aids: |, J 
Railroads: Nor. Pac.; Gt. Nor.; S.l.; UP: g 
& S.; C:M. St. P. & P : 
Airlines: NWA UAL, WCA 4 
CONVENTION BUREAU 91 
Sppokane Convention Bureau d 
West 1020 Riverside Ave ‘} 
A. F. Raiter, Jr.. Manager 
AUDITORIUM 
Spokane Coliseum DORIC 
North 1101 Howard St. (Phone: FA 8.2tiq) | Meeting 
Manager: Joseph C. Sturckler 


Exhibit Areas: 44,000 sa. ft. 

Rental Fees: Standard set-ups under basic ret 
plus staffing expense 

Floor Load: | 000 Ibs. per sa. ft ] 

Ventilation: Adequate year round ’ 

Ceiling Height: 70 ft 

P.A. System: Yes 

Dimensions, Opening to Exhibit Hall: [6 #.% TF 
by 14 ft. wide 

Elevators: None 

Columns: None 

Utilities: 110 and 220 volt 

Loading Facilities: D rect access to floor 

Storage Areas: 25,000 sq. ft. separate bidg 


Pectiines for Food Reactions: Catering senq 
Parking Fe aii ws 2 000 
arking Facilities car lot 

; 


Distance from Business District: 7 blocks 


e 

Hotel Davenport 

See Advertisement, Page 17 . 
W. 823 Sprague (Phone: MA 4-212!) & 
Manager: Al E. Schilling 
Sales Manager: Bil! Newman 
Convention Season: Al! year 
Larqest Group Accommodated: 500 (30 

22 suites) 

Air Conditioning: Some bedrooms, all 


halls ; . 
Convention Rates: Single: 7.50-14.00; ® 
1|.00-19.00; Suites: 30.00-35.00. European 


SALES MANAGEME NOV, 


ean 


Doubs No. Mtg. Rms. & Capacity of Largest: |4 (1,600 


No. Banquet Rms. & Capacity of Largest: 14 


Dimensions, Opening to Exhibit Hall: 12 ft. by 
20 ft 


Marcus Whitman Hotel 


4 (@) Elevators: None See Advertisement, Page 17 
(1,000) -_ am 
pes ) Group Meal Rates: Breakfast: |.50 2.0 lumns: None 107 Second Ave. North (Phone: JA 5-2200) 
unch: Dinner : Storage Areas: 40 ft. by 60 ft Manager: Richard Sherwood 
| Liquor: ; Mtg. Rms. & Capacity: 4 rooms (20 60) Convention Season: All y 
JK ey _ Mtg. Rms.: None, if meal is in same penne, tee Koo oe banquet for |,000 Largest Group Accommodated : 250 (100 rooms, 
, arking Facilities: 2, cars 4 suites) 
charge es & — Rms. Mtg. room chge Distance from Business District: 2 miles Air Conditioning: Bedrooms and banquet rooms 
f« y & mezzanin are air cooled 
19 Net Exhibit ‘Space : "0,000 :q 700 s t. on Convention mere, Siogias 7.50; Double: 7.50- 
floo uded H 11.00; Suites: {2 00. European 
Ain 236) padi Viua Aids Stage 4 by 8 t Doric Tacoma Motor Hotel No. Mtg. Rms. & Capacity of Largest: 5 (500) 
nimum renta See Advertisement, Page 189 No. Banquet Rms. & Capacity of Largest: 5 (500) 
ost Feciliti ies: Golf, ne ” ng, te 4th at St. Helens (Phone: FUlton 3-27!I: tele- Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
t riding graph: SE 522) ,Dinner 1.75 
(75 room M lp 4 Liquor: Yes 
| | Spokane Geena arate AA) eeees Charges for Mtg. Rms.: None 
* aq Doutie Hote! op eee Largest Group Accommodated: 250 (85 rooms ee ee ee Tae ene 
pete W. 501 First Ave. 8-20 18 suite Net Exhibit Space: 6,500 sq. plus lobby; 4,800 
( Manager: Jas A_M Convention Rates: Single 8,00-11.50: Double: on one floor plus lobby; Aledo in mtg. rms. 
: OG (8 Convention “Season: Al! ye anger 2 0-14.00: Suites: 10.50-14.00.. European Audio-Visual Aids: D, H, |, J, L 
Largest Group Acc ommodated N \en No. Mtg. Rms. & Capacity of Largest: 7 (300 
30 guites) hed ee sie Ge. > Meal ee & ; pacity of ee: 2 (225) 
Alr itionin Be + cag roup ea ates: Breakfast: Lunch: 1.7 
481) Smet ee: S530: “C3808: Double: ORR MAR WENATCHEE 
Suites: $2.00-30.00, £ e : Y ; 
| we bite. Rms. & Capacity of Largest: 15 (600 Liquor: Yes Aids: A, B, C D, G, H K, | Railroad: G.N 
7 No. Banquet Rms. & Capacity of Largest i sient dn . ~ Airline: WCA 
Group Meal Rates: Bree) Winthrop Hotel i 
pines nA pel daw Cascadian Western Hotel 
iquor: Yes ee vertisement, Page 
Charges for bite, Sene.: oth & Broadway Dt BR 2.214 ; See Advertisement, Page 17 
500 rom Charges for Exhibi er Manager: Har ee First & Wenatchee Ave. (Phone: NO 3-5/0!, tele- 
0 — Aids: Convention Sencen oo a - adian z Duper 
: L t S A + 450 (2 anager: Thomas E — 
0 D ant Facilities: Sw w xo — ccommoda - Convention Season: Al! 
an Air Conditesine: No Largest Group Accommedeted: 250 (100 rooms, 
14 Convention Rates: e: 7.00-11.00: D an y pale : Bed av 
> 0.00-15.00: Suites: 23 00-40 00. Europear ir Conditioning: Sedrooms and banquet halls 
Largest TACOMA No, Mtg. Rms. & Capacity of Largest: 0 4600) Convention Rates: Single: 6.00-13.00: Double: 
No. Banquet Rms. & Capacity of Largest: 10 (500 9.00-16.00. European 
Railroads: Nor, F t, N Group Meal Rates: Breakfas 1S: Lunch: 2.00 No Mtg. Rms. & Capacity of Largest: 8 i 
P&P Dinner: 3.50 No. Banquet Rms. & Capacity of Largest: 8 (350) 
. an. gt Airlines: Served tt Liquor: Yes Group Meal Rates: Breakfast: 1.50; Lunch: 1,75 
a Charges for Mtg. Rms.: None, if food served Yt -< nner 7 3.00 
. ' Ch f Exhibit R 20c per $4 iquor: Yes 
AUDITORIUM Net rhibit Space: 298 sq. ft. 3 100 s on Charges for Mtg. Rms.: 15.00 
ed in mia. er ar aa Sor aceon rey 50.00 
. : Audio-Vi Sigs D H 1 et Exhibit Space: 4 sq. ft. on one floor 
= Memorial Fieldhouse Guavie Basiitiens Goll, tuiamnlon. tenets , Audio-Visual Aids: Stage: 35 by 8 ft., G, H 
University of Puget Sound fishing, sailing, skiing archery, skating % & 
Manager: Ted D 
Exhibit Areas: 30 000° 
Rental Fees: 300.00 WALLA WALLA YAKIMA 
ce, light & heat 
0 room! Ceiling Height: 40 ‘* Railroads N.P Railroads: N.P.: U. Pac 
P.A, System Airlines AL WCA Airlines: NWA. WCA 
0; Do 
pean 
est: 3 
+. DORIC BELLINGHAM, Bellingham, Wn. 
Meetings to 1700; catering to 1000. in) th e west 
DORIC NEW WASHINGTON, Seattle 
i Meetings to 500; banquets to 350 £ f i 
DORIC LEAMINGTON, Ockland TRA \DE SH O Ww S, 
3.2110 Meetings to 1000; banquets to 750. M ia ETI N G 5 
A 
basic CONVENTIONS 
DORIC MAR MONTE, 
Santa Barbara 
b# 


Ks 


7 —— 
—— 
aft Sas 
— ky eerie 
) (300 = DORIC SURF RIDER INN, Santa Monica 
Meetings to 300; banquets to 175. 
all bem 
4.00; 
ropean = 


Meetings to 400, 
banquets to 350 


DORIC OCOTILLO LODGE, Palm Springs 


Outstanding for incentive program 


winners; the desert’s most lavish luxury resort! 


18, 


1960 


\ 


\ 
Californja ne 


MEETING FACILITIES AT OTHER DORIC HOTELS & MOTOR HOTELS ON THE WEST COAST 


GEMEY NOVEMBER 


From Vancouver, B.C., Canada, to San Diego, California, you'll 
find outstanding Doric facilities — with expert planning help and 
dependable follow-through to make your meeting run like clock- 
work. Large or small, your meeting is of utmost importance to a 
Doric hotel. More and more organizations, throughout the West, 
have discovered that when it comes to planning a trade show, 
convention or meeting, you can leave the details to Doric. Depend 
on Doric! Their quiet efficiency, friendly hospitality, and excep- 
tional service assure you of success. Write for Free “Convention 
and Meeting Planner” 
available at all Doric properties. 


THE DORIC COMPANY 


University Bldg. 


which describes services and facilities 


Seattle, Wash. MA 3-5400 


WASHINGTON 
Yukima continued 


Hotel Chinook & Tower 
4th St. & Yakima Ave. (Phone: 


yraph Western Union 
Manager: David E. Warfield 
Convention Season: A 
Largest Group Aacmemateds 500 (200 rooms 


30 suit 


GL 2-8533, tele 


Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single 6.00-12.00; Double 
8.00-15.00: Su 20.00-40.00. European 

No. Mtg. Rms. a Capacity of Largest: 9 (600) 


No. Banquet Rms. & Capacity of Largest: 9 (500 

Group Meal Rates: Breakfast: 1.50: Lunc 75 
er: 2.75 

Liquor: Y 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Rms.: Variable 

Net xhibit Space: 25,000 sq. ft.: 2,000 


Audio- Visual ‘Aids: D L 
Sports Facilities: Two golf urs n city, swir 
ning 


WEST VIRGINIA 


____ CHARLESTON 


B ’ 
Airlines: AAL CAP EAL PA 


The Daniel Boone Hotel 


Cor. Capitol & 2 Phone: DI 36-131 
Manager: Roge 
Sales Manager: BL 
Convention Season: A 
Largest Group Accommodated : 350 (200 


Air Gunditenings 3 € 


Convention Rates: ? -50 c 8.56 
4.00- Su ( ». E 

No. Mtg. Rms o Capacity. of Lara 0 (500 

No. Banquet Rms. & Capacity of “eo 5 (400 


Group Meal Rates: Breakfast h: 2.00 
f ar 25 
Liquor: No 


Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,200 on one floor, 
in meeting area 

Audio-Visual Aids: D, |, J 


CLARKSBURG 


Airlines: CAP 
Railroads: B. & O 


included 


Stonewall Jackson Hotel 


Main & S. 3rd St. (Phone: Maine 

Manager: L. A. 3 

Convention Season: Al! year 

Largest Group Accommodatec: 250 (200 
9 suites available) 

Air Conditioning: Entire hote 

Convention Rates: Single: § é 
C auites 11.00 + 14.00. European 

No. Mig. Rms. & Capacity of hergect: 8 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.50 
Dinner: 2.75 to 4.00 

Liquor: Bring your own 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: No ne 

Net pahibit Space: —_* ft 


4.644) ) 


Pos wan - Het Aids: A D 4 J 
Sports Facilities: f 


oe 


Airlines: AAA, EAL, PAI 


Railroads: 8. & O.;C.& O 

Frederick Hotel 

Fourth Ave. & Tent St. (Phone: JA 5-510 
Manager: Wr Ritter, Jr 

Sales Manager: C. L. Jones 


Convention Season: Al! ye 

art ,Sroup hecmmenedeted : 250 (i117 room 

Air Conditioning: Bedr 

Convention Rates: S 
50-15.00- Suites: 10.00 r 

No. Mtg. Rms. & Capacity of Largest: ? (500 

No. Banquet Rms. & Capacity of Largest : 7 (400 


Group Meal Rates: Breakfast 50 u 2.00 
Dinne 2.75 

Liquor: Ye 

Charges for Exhibit Rms.: 

Net Exhibit Space 620 sa. ft. on one floor 

Audio-Visual Aids: Stage: 218 sq. ft >, H J 


WHITE SULPHUR 
SPRINGS 


Railroads: C. & O 


The Greenbrier Hotel 
See Advertisement, Page 190 
(Phone: 110) 
Manager: E. T. Wright, Vice-Pres 
Sales Manager: Charies L Norve 
Convention Season: Ali ve 
Largest Group Aessmeedaied : 
56 suite 
Air Conditioning: 5 suites and al! 
Convention Rates: Apri!-Oct.—Single: 
ble: 45.00; Parlors } 
Feb.—Single: 


Group Meal Rates: Breakfast 
2.00 (extra Dinner: 

Liquor: Package store 

Charges for Mtg. Rms.: 


1.00 (extra): 


3 
23.00; Double: 42.00. Amer 
No. Mtg. Rms. & Capacity of Largest: 17 { 
No. Banquet Rms. & Capacity of Largest: 4) 


Charge es. fe 


Airlines: 
Railroads: 


750 (600 Lies N.W 


Jitional ‘Ya Brown 
i 


rena 
Box 903 St 


bit Ar 


2.00-5.00 (edgy Manager: 


booths 


Audio-Visual Aids: kta (2) 42 ft. wide, A aot Fes 


F,G, H J Floor Loa 
Sports Facilities : Solf, tennis, swimming, py Ventilatior 
rseback riding, skeet and traps shuffle eiling H 

PA Syster 

Sales eeementative: Robert F, Warner, |ng, gcurrent @ 


WISCONSIN 


GENOA CITY 


& N.W 


Railroads: 


Nippersink Manor Resort 
Manager: Leo Urba 
Sales Manager: San ppert 
Convention Season: May 


Largest ,Group y AMP th + 400 (1@ 
Air Conditioning : 60 bedrooms are air 
jue? ha 
Sepemaiion Rates: 4.00-|7.00. American 


3} phase 
jLocation, 


Number ¢ 
iraclities 
r 260 


Parking F 
Distance | 


Hotel I 


No. Mtg. Rms. & Capacity “of Largest: 6 f 


banquet 
No Banquet Rms. & Capacity of Largest: 2eConventic 


Liquor: Y 
Charges for Mtg. Rms.: N 


Aaa 


personnel. 


Francisco, 


7.1981 ° 
Ervay, 


MA 6-7581. 


jection machines, splendid b 
theatre with a CinemaScope screen. Ready soon will 
be our new 17,000 square foot exhibit hail. For after 
session enjoyment The Greenbrier’s recreational facil 
ties are unsurpassed. And our staff of experts not only 
helps in planning your program, but they also handle 
the details to carry it through successfully. 


WHITE SULPHUR SPRINGS + WEST VIR 
SALES MEETINGS/Part II 


| AMERICA'S INFORMAL 
a BUSINESS CAPITAL 


You will find at The Greenbrier the perfect setting for 

your conference, whether it be for ten or a thousand ‘Dell Vi 
people. The new, air-conditioned West Wing has an ! 
auditorium with a 42-foot stage, new sound and pro- Bionager: 
anquet arrangements, @ Conventic 


Special Winter Rates available on request. Include a 
spacious, luxurious room and The Greenbrier’s tradition 
ally fine meals, green fees (our courses are playable much” 
of the winter), swimming in mosaic tile indoor pool, mem 
bership in the Old White Club and gratuities to servic 
EFFECTIVE 


FOR INFORMATION write Charles L. 
Sales. Also reservation offices: New York, 630 Sth A 
a 6-4500 * Boston, 7 

7 W. Washington St. RA 6-0624 * Washington, D. 
Renestment Bldg., RE 
1029 Russ Build- 
ing, YU 2-6905 * Seattle, 726 
Joseph Vance Building, MU 
Dallas, 
RI 1-6814 * Los An- 
geles, 510 West Sixth Street, 


DEC. 1, 1960—FEB. 


Norvell, Dir. 
73 Tremont St., LA 3-4497 * Chi 


7-2642 * Glen W. Faweett: 


211 N. 


28, 1961 


SALES MANAGEM 


wy it 
‘Audio-Vis 


Largest ¢ 
Lo uites 

t Cond 
EConventi 


See 
Mtg. 
No. Bang 
"Group M 


Dinner 


for Exhibit Rms.: None Net Exhibit Space: Mtg. rms evel ch ae MILWAUKEE 
Net ae bit Space: 10,000 sq. ft. on one flo Audio-Visual Aids: Stage: 30 by 25 ff. 
e St 20 by 20 ft A #H A ae : ees * 
Audio-Visual Aids: Stage Sports Facilities: Golf, swimming, tennis, fishing 6 i AAL, CAP, EAL, NOR, NWA. OZA, 
sports Facilities: Golf, swimming Boaring, rCIng Railroads: C.M. St. P, & P.; C. & N.W.; C.NSS. 
& M.; G.T.; Soo; C, & O.; Milw. El; Penna. 
190 
/ CONVENTION BUREAU 
LAND 
NOR ‘ NOR (Ju Convention Bureau 
Airlines: NO ~» 2 >. GS Airlines: NCA, N‘ n.-Oct.) 611 North Broadway (2) 
b Railroads: © M. St. P. & P B. & W . Railroads: C. & N.W Alvin J. Monroe, Manager 
600 firs NW, 
Panu AUDITORIUM King’s Gateway Hotel AUDITORIUM 
WW 2 
Hon See Advertisement, Page 191 ‘ Wee 
ail. Brown County Veterans Memorial ; : Milwaukee Auditorium & Arena 
ay Arena : Manager: Le e J. DeMers 500 W. Kilbourn Ave. (Phone: BR |-3423 
xtra be Box 903 Station A | k 779 Convention Season: A ear = é Manager: Elin A. Krahn 
00 Manager: Jock: 8. Braley <= . o Largest Group Accommodated : 108 (48 rooms, 2 Exhibit Ponty Mec chanics Hall, Exhibit Hall, 
em Bshibit Areas: Main 270 ft by 110 ft.; 100 Arena. 90,000 sq. ft.; Bruce Hall, 25,000 sq. ft.: 
ths 8 it eA ee Air Conditioning: Fans in banquet halls thers, 15,000 sq. ft. 
vide a Rental 2 "$500 per day: Boot! $12.50 for eact Canvenwen Rates: 7.00 per person per day Rental Fees: Rates vary w th halls used: services 
“SFloor Load: No limit ' = nciude heat and light 
nyeeVentilation: Air-conditione No. Mtg. Rms. & Capacity of Largest: 2 (300 Floor Load: Un we 
but saCeiling Height: 77 ft No. Banquet Rms. & Capacity of Largest: 3 (300 Ventilation: Washed air 
DA System: Ye ; Group Meal Rates: Breakfast: 1.50; Lunch: 2.50 Ceiling Height: eae to 100 ft 
eCur rent oe ine es Available: Up to 400 amy Dinne 4.50 P.A. System: Avai 
: Liquor: Y Dimensions, Opening to Exhibit Hall: 10 ft, by 13 
Location, Size of Storage Areas: 3 ca Je Charges for Mtg. Rms t of setting up and 
yinter - Cohmnen 22 ft. centers in Exhibition Hall 
Number of Meeting Rooms and Capacities: 3 Net Exhibit Space 200 ft, on one 1 Utilities: All available 
Audio-Visual Aids tag 8 by 6. G, A Loading Facilities: Truck into bid 
~ cities for Food Functions : Storage Areas: !0000 sq. ft. surrounding exhibit 
Sports Facilities: Golf, sw ng, tennis jing area 
bparking + Facili ties: 5,000 f 3, boating, archery, badminton, ping pong Mtg. Rms. & Capacity: !2 (300-13,000 
F Distance from Business District ) nut k keet & trap shooting Facilities for Food Functions: Banquet for 4,000 


Parking Facilities: 2,000 cars 
Distance from Business District: In business dis 


Hotel Northland MADISON 


ios ‘eT - 42 talat R Airlines: NOR NW A ZA 
Pine & Adams (? 2-4 ety: eek. v : oc BNW Riese 


Pfister Hotel 


60 A ne rm 
, “convention Season: A 


. 424 E. Wisconsin (Phone: BR |-6380) 
, apbargest Group Accommodated 500 (225 Hotel Loraine Manager: W. W. Schwartz 
; Washinat A Phone: Alpine 6-023 Convention Season: Al! year 
Air Condition ng: Availat f bed ; + ‘f ng nd ay en Se Accommodated: 550 (225 rooms 
yest: 6 i ~ Convention Season: A PL nen, 
4 So cnvention Rates } 6.00- 12.00 Dout t 0 cans Air Conditioning: Nc 
raest P ¢ 4 . g: : 
argest: 2 A 00.6 09, Su : 39 Oo 4 a. E pe - ra Lergee Srenp Accommoda ed: 500 (400 Convention Rates: S ngle 6.00-9,.00: Double: 8.50- 
° g. Rms. apacity o rge 6 (500) a + he 1.50: Suites: 22.00-50 European 
lo eal _ & Capacity of rg & (60% oh omnes: 15 b aie, ~ ' No. Mtg. ~_ =e of Largest: |! (1,100) 
roup Meal Ra es: Break 2.00 Me 2 ‘ites : 22.00 ropear No. * ms. & apacity of Largest: || 
3.00 0: S 2.00 
; Ye No. Mtg. Rms. & ‘Capacity * Largest: 5 (700 ‘ ge 
Liguor: Ses Mtg, Rms.: None No. Banquet Rms. & Copecity of Largest: 5 (700) Group beta: 1 a Breakfast: 2.50; Lunch: 2.50; 
AL Charges for Exhibit Rms 00 ; f t ft — rs 7 Breakfast: 1.50; Lunch: 2.00 = 
Net Exhibit Space: 250 ft e7zz yinner 
io-Vi Staae 0 by IS ## 3 Liquor: Y« a — sian ' 
* Audio-Visual Aids ) 5 L Charges for Mtg. Rms.: None if convention head Pee ee CRIT Oe » re a asi 
Charges for Exhibit Areas: 1.00 per running f Plan Your Next Convention 
ing for LAKE DELTON ate Viveal Aids 
id udio-Visu i f 
yusand Dell View Hotel Sports Facilities: Al! wate ports and fishing 
has an See Advertisement, Page 191 
3126 
d pro. Senogar: J by. Kell Park Hotel 
Sales Manager: Shila Whs 22 S. Carroll St. (Phone : 5-67 
>ntsS, @ FConvention Season: Al! ye Manager: Robert McKee 
Ke Group Accommodated: 200 00 + Convention Season: All! y 
on will Largest Group Accommodated : 300 (140 
Conditioning 22 bed banquet ha i 8 silable 
after Scanaiin Rates: Sing 7.00; Dout 32.00 Convention Rates single: 3.50 to 6.00; Double 
facili uit 44.00. J & Aug ng 32.00: C ble 4.50 00; Suites: 20.00 to 50.00 
36.00: Suites: 55.00. Ar No. Mtg. Rms. & Capacity of Largest: 5 (400 
; No. Mig. Rms. & Capaci ity of Lergest & (400 No. Banquet Rms. & Capacity of b araty 4 5 5 (280 
t only 
ni} Be Banquet er & Capacity of be gest: 2 (400 Group Meal aot Bre sakfast to 1.75; Lunch 
Meal Rates: Break‘ 3 80 + 00 60 to 4 50 
handle “5? 
- ner: § Liquor $ 
Liquor: Yes Air Conditioning: 2 banquet and meeting 
Charges for Mtg, Rms.: None Net Exhibit Space: |,590 sa. ft. on one f 
Charges for Exhibit Rms.: None Audio-Visual Aids: D G, |, J R 
lude a | - i 
ude a | " Complete convention 
dition . services—at the world-famed Wisconsin Dells— 
. much ae } gel YS . wet i ." facilities to house, serve and entertain all types 
mei ‘ ms Si . : ‘j of business meetings, from 50 to 500 persons. @ 
servi 4 i. : Swimming, golf, fishing, boat trips, chartertours, § 
1961 ga , bridge tournaments and many other recrea- § 
: : ‘Ss - ; tional activities combine vacation pleasure with § 
Dir. di : business. Special group convention rates. q 
h Avi t 


The Dell View is easily reached by auto, bus, 
train or plane—located on Highways 12 and 13, 
north of Madison. Write for further 
information, rates and brochure SM-60. 
In Chicago, phone MOhawk 4-5100. 


pep... 


Lake Delton, Wisconsin 


Ris adaiaal 


st Lh 


lei SBN: ote: thw ER. 


/IRG DD ea lake and forest country of Wisconsin's North woods, you will find Kings Gateway an ideal setting 
ell saulpped en meeting. The accommodations and food are excellent. Our staff is trained in setting up our 


9 rooms and to help in planning activities. Reduced rates in effect for the winter season 
GEME oF more information write Kings Gateway Hotel, Land O'Lakes, Wis. Tel. 2611 


NOVEMBER ‘8, 1960 


WISCONSIN 
Milwaukee continued 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: 10.00 per |2 ft 

aA —_e Space: 9,000 sq. ft.; 6,500 sq. ft. on 


Audio. Visual — Stage: 6 ft. by 6 ft 
iJ L, telecast instal lation 


(portable) 


Hotel Wisconsin 


720 North 3rd St. (Phone: BR |-4900) 

Manager: Eugene Bass 

Sales Manager: James Rickert 

Convention Season: All year 

Largest Group Accommodated: 500 (300 
16 suites) 

Air Conditioning: Many bedrooms, al! 
rooms 

Convention Rates: Single: 5.75-8.50: Double: 7.50- 
12.50: Suites: 15.00-20.00. Eurepean 

No. Mtg. Rms. & Capacity of Largest: |0 (375) 

10 ( a) 


rooms, 


banquet 


No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: 1.00: Lunc 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: 

Net exhibit Space: 13,500 sq. ft.: 8 
one floor: additional space of 

Audio-Visual Aids: Stage: G, H 

Sports Facilities: Boating, bowling 


None 


PEW AUKEE 


NOR, through Milwaukee 
C.M, St. P. & P. 


Airlines: 
Railroads: 


Oakton Resort Hotel 


Pewaukee 5846) 

Manager: Sam Sugarman 

Sales Manager: Sam Lippert 

Corvention Season: Al! year 

Largest Group Accommodated: 
10 suites) 

Air Conditioning: Bedrooms and bs 

Convention Rates: Single: !7.00-23.00 
13.00-17.00- Suites 2750-5120 
Double: 15.00-!9.00. An can 


Phone 


Let us help make your next 
sales meeting the best one yet - 
ot WORLD-RENOWNED 


THREE LAKES, WISCONSIN 


Hiawatha on 
e land of cenalnatt 
incomparable com 
ties plus go 
health baths, 
dancing 4” 
‘roun 


lakes — 
ference facili 
indoor pool. 
floor shows. 
fishing. Open year 


Write or| phone us. 


NORTHERNAIRE 
Three Lakes, Wisconsin 
Phone Three Lakes 48! | 


192 


No. Mtg. Rms. & Capacity of Largest: 7 (300) 

No. Banquet Rms. & pacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: |.25; Lunch 2.50; 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: To ry constructed, 2 rooms, 
,000 sq. ft. & 4,000 sq 

— Visual Aids: AeA 30 by 30 ft., A, G, H, 

Seeks Facilities: Swimming 
ball, boating, 
ball 


baseball, soft 
badminton, volley 


tennis, 
horse shoes, 


THREE LAKES 


NOR 
C.&N 


Airlines: 


thr mg Rhino Landor 
Railroads: 


Northernaire 


See Advertisement, Page 192 

Phone: Three Lakes 4811) 

Manager: Car! O. Marty, Jr. 

Convention Season: Sept. | 

Largest Group Accommodated : 
10 solaria available) 

Convention Rates: Single: 
Suites: 60.00. American 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms, & Capacity of Largest: 

Group Meal Rates: Breakfast: 2.00; Lunch 
Dinner: 4.00 

Liquor: Yes 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & None 

Net Exhibit Space: q. 4 one floor 

Audio-Visual Aids: 

Sports Facilities: 
horseback riding 
skatin 

Hotel 
Assoc 


WYOMING 


CASPER 


Gladstone Hotel 


104 N. Center (Phone 

Manager: C. H. Smith 

Sales Manager: Mrs. Connie Baxter 

Largest Group Accommodated: 350 
5 suite 

Air Conditioning: Ba 

Convention Rates: 


to July | 
120 (57 rooms 


30.00; Double: 


Indoor , golf, boating 
water & snow skiing, ice 
Ressccenbetive: Leonard Hic 


ates ine 


3-377 


nquet halls 
Single: 4.50-12.00; Double 
5.00-15.00; Suites: 14.00-30.00. European 
No. Mtg. Rms. & Capacity of Largest: 7 (300 
No, Banquet Rms. & Capacity of Largest: 2 (275 
Group Meal Rates: Breakfast: |.50° Lunch 
Dinner 00 
Liquor: Ye 
Charges for Mtg. Rms.: 
quarters. Otherwise 25.00 
Net Exhibit Space: 500 sq. ft 
Audio-Visual Aids: Dt. 7, & 
Sports Facilities: Golf, skiing in season 
hunting, fishing, boating 


CANADA 
ALBERTA 


None if hotel 


BANFF 


Banff Springs Hotel 
See Advertisement, Page 197 
(Phone: POplar 2-221! 
Manager: W. G. Harvey 
Sales Manager: G. |. Bartrem 
Convention Season: Jun. & Sept 
Largest Group Accommodated : 
25-30 suites 
Air Conditioning: No 
Convention Rates: Single: 20.00; Double: 34.00; 
Suites: 25.00-35.00. American 
No. Mtg. Rms. & Capacity of Largest: 7 (750) 
No. Banquet Rms. & Capacity of Largest: 4 (850 
Liquor: Yes 
Charges for Mtg. Rms.: None 
— for Exhibit Rms.: 


Net "Exhibit Space: Al! 
Audio-Visual Aids: Stage 


swimming 
boating, 


tennis, 


riding, 
climbing, putting 


ri 
Sports Facilities: Golf 
shuffleboard, fishing 


SALES MEETINGS/Part II 


CALGARY 


Airlines: CPA, TCA, WAL, WCA 
Railroads: Can. Nat.; Can. Pac.; C.P. 


Hotel Palliser 
See Advertisement, Page 197 


9th Ave. & Ist St., W. (Phone: AMherst 2 
teletype: 038-212) 

Manager: E. C. Fitt 

Convention Season: Al! year 

Largest Group Accommodated: 400 (225 
10 suites) 

Air Conditioning: No 

Convention Rates: Single: 8.00-14.00; De 
12.00-16.00; Suites: 25.00-35.00. American 

No. Mtg. Rms. & Capacity of Largest: |j i 

No. Banquet Rms. & Capacity of Largest: 9 /& [ 

Group Meal Rates: Breakfast: 1.50; Lunch: 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: 8.00-200.00 

Charges for Exhibit Rms. 10.00 per booth 

Net Exhibit Space: 9,712 sq. ft.; 4,892 sq 
on one floor: includes mtg. rms 

Audio-Visual Aids: Stage: 20 by 10 ft. J La 

Sports Facilities: Golf 


1 


EDMONTON 


Airlines: CPA, Pacific Western, NWA, TCA, wa 
toe ama A Can. Nat.; Can, Pac 


The Macdonald Hotel i 


See Advertisement, Page 193 ; 


Jasper Ave. & 100 >. (Phone: Garden 4-5i8i}m 
Manager: H. W 
Convention Lt. “Al year 
Largest Group Accommodated: 500 (250 
30 suites) 
Air Conditioning: 
Convention Rates: Single: 8.50-11.50: Dg 
11.50-14.00: Suites: 18.00-45.00: Studio 
Bed-sitting Rms.—Single: 10.50: Double: (7m 
No. Mtg. Rms. & Capacity of Largest: “i 
No. Banquet Rms. & Capacity of Largest: 9 J 
Group Meal Rates: Breakfast: 2.00: Lunch: 
Dinner: 4.00 
Liquor: Yes 
Charges for Exhibit Rms.: 5.00 per front fog 
Net Exhibit Space: 2.000 sq. ft. on one 
Audio- Visual Aids: Stage: 4 ft, by 8 ff. 
ca 
Sports Facilities: 6 golf courses in Ed 
ty 


None 


JASPER 


Railroad: C Nat 


Jasper Park Lodge 
See Advertisement, Page 193 


Phone: UL 2-330 

Manager: T. G. Van Dyke 

Convention Season: Jun. & Sept 

Largest Group Accommodated: 600 (348) 


24 suites a 
00: Doub 


Convention 
American 

No. Mtg. Rms. & Capacity of Largest: 2g 

No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: |.75: Lund 
Dinner: 5.00 

Liquor: Ye 

Charges for Mtg. Rms 

Audio-Visual Aids: A 

Sports Filicities olf nming 


Rates: Single 


tennis, 


LAKE LOUISE 


Railroads: C.P. 


Chateau Lake Louise 
See Advertisement, Page 197 


(Phone: Lake Louise 72 

Manager: D A. Williams 

Sales Manager: G. L. Bartrem 

Convention Season: June and September 

Largest Group Accommodated: 600 (390 rm 
10 suites available ; 

Convention Rates: Single: 18.00: Double: % 
Suites: 35.00 additional for parlor. 
Rates subject to change 

No. Mtg. Rms. & Capacity of Largest: 2 

No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: 1.75; Lunch: 
Dinner: 4.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Audio-Visual! Aids: 

Sports Facilities: 
ting, boating 


Jv 
Riding, hiking, swimming, 


SALES MANAGEMER 


There’ 
and se 
to-reac 
and co 


MONTE 
PARK— 
HALIFA 


*A CNR H 
Hilton of 
Wades j jo 
of Canad 


Rail 
Pacific 


leteiieee en 


~ CONVENTION 
IN CANADA? 


There’s no better place to hold it. Where else could you find the exciting travel adventure of a foreign land—plus convention facilities 
and services unsurpassed anywhere... and it’s economical too. Only Canadian NATIONAL offers you the wide selection of ten easy- 
to-reach hotels—strategically located coast-to-coast in picturesque Canadian settings. For full information, including thorough travei 
and convention planning services, write: A. P. Lait, Manager, Convention Bureau, Canadian NATIONAL Railways, Montreal, Canada. 


MONTREAL—*THE QUEEN ELIZABETH #¢ OTTAWA—CHATEAU LAURIER e VANCOUVER—HOTEL VANCOUVERt ¢ JASPER NATIONAL 
PARK—JASPER PARK LODGE « EDMONTON—THE MACDONALD « SASKATOON—THE BESSBOROUGH « WINNIPEG—THE FORT GARRY 
HALIFAX—THE NOVA SCOTIAN ¢ CHARLOTTETOWN—THE CHARLOTTETOWN ¢ ST. JOHN’S—NEWFOUNDLAND HOTEL 


YES! ee, «TRAVEL RELAXED...TAKE THE TRAIN 


*A CNR Hotel operated by W X 
Hilton of Canada Ltd. 

tUnder joint management 

of Canadian National 


Railways and Canadian 


A 
hetchoimy mney. CONVENTION! 
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BRITISH COLUMBIA” 


HARRISON HOT 
SPRINGS 


Harrison Hot Springs Hotel 
(Phone: LAkeview 6631!) 
Manager: M. Nargil 

Sales Manager: William Dow 
Convention Season: All year 


Largest Group Accommodated: 450 (200 rms., [5 , 


suites, plus connecting rms. & bungalows) 
Air Conditioning: Banquet halls and mtg. rms 
Convention Rates: May |6-Sept. 15—Single: | 1.00. 
13.00; Double: 13.00-18.00: Suites: 27.00-53.00 
Sept. i6-May i5—Single: 8.00-10.00: Double: 
7.00-13.00: Suites: 20,00-38.00. European 
No.. Mtg. Rms. & Capacity of Largest: 4 (400) 
No. Banquet Rms. & Capacity of Largest: 3 
Audio-Visual Aids: Stages: 10 by 6 he 20 by 10 


ft. A ae 
Sports Facilities: Golf, swimming, tennis. fishing 


hunting 
VANCOUVER 


Airlines: CPA, Quantas, TCA, UAL BCPA 
Railroads: Can. Pac.: Can. Nat.; G.N. 


CONVENTION BUREAU 
Greater Vancouver Tourist Association 
5% W. Georgia St. (2) 
James V. Hughes, Executive Vice President 


AUDITORIUMS 


Forum Building 


Exhibition Park (Phone: HA 0/23) 
Manager: Mario Caravetta 
15,600 sq. ft.; 


Exhibit Areas: South End, 
End, 18,860 sq. ft. 

Rental Fees: South End, 500.00 per day: North 
Erd, 250.00 per day; both 650.00 per day; serv- 
ices include light and water 

Floor Load: Unlimited 

Ventilation: Good 

Ceiling Height: 42 ft. 


North 


P.A. System: Available on rental : 

Dimensions, Opening of Exhibit Hall: South End, 
, ff. by 12 ft.; North End, 10 ft. 8 in, by I! 
+t. & in, 

Columns; South End, five 12'' columns; North End, 
9 (18 ft. from walls); East & West sides, 9 24" 
columns per side) 

Utilities:, (10 & 200 volt current 

Loading Facilities: Ample 

Storage Areas: Ample 

Mtg..Rms.: Noné nie 

Facilities for Food Functions £2,000 for banquets 

Parking Facilities: 2,000 cars . 

Distance from Business District: 4 miles 


Garden Auditorium 


Exhibition Park (Phone: HA 4817) 

Manager: John Evans 

Exhibit Areas: 7,000 sq. ft. in main hall; 5,000 sq. 
ft. in lobby 

Rental! Fees: |50.00.400.00 per day 

Floor Load: Unlimited 

Ventilation: Good 

Ceiling Height: 30 ft. 

P.A. System: Yes 

1 Yeneeaee Opening to Exhibit Halli: 8 ft. by 7 
t 


Elevators: Bldg. ground level 

Columns: None 

Utilities: 110, 220 volts 

Loading Facilities: Ample 

bee Areas: Adjacent bidgs. 

Mtg. Rms. & Capacity: 2 rooms (!00) plus theatre 
for 411 next door; concourses can be set up for 
mtgs. 

Facilities for Food Functions: Banquet up to 750 

Parking Facilities: 2,000 cars 

Distance from Business District: 4 miles 


Hotel Georgia 


801 W. Georgia St. (Phone: MU 3-!/82) 

Manager: E. W. Hudson 

Sales Manager: Marjorie Greene 

Convention Season: Al! year 

Largest Group Accommodated: 400 00-150 
rooms, 4 suites) 

Air Conditioning: Banquet hells 
Convention Rates: Single: ?7.00-15.00; 
12.00-19.00; Suites: 30.00. European 
No. Mtg. Rms. & Capacity of Largest: 6 (400) 
No. Banquet Rms. & Capacity of Largest: 6 (350 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.25 

50 


Dinner: 


Double 


Liquor: Yes 


Charges for Mtg. Rms.: 10.00-200.00 

Charges for Exhibit Rms.: |0.00-200.00 

Exhibit Space: Included in mtg. rms. 

Audio-Visual Aids: Stage: |2 by 24 ft. G 
= “ 


Hotel Vancouver 
See Advertisements, Pages 193, 197 
900 W. Georgia St. (Phone: MUtual 4-3/3) 
Mahager: C. C. McCartney 
Convention Season; All year 
Largest Group Acéommodated: 500 (250 rom) 
ncluding suites) 
Air Conditioning: Banquet rooms 
Convention Rates: Single: 9.00-13.00: Doubly 
13.50-17.50; Suites: 26.50 minimum, Europea, 
No, Mtg. Rms. & Capacity of Largest: 8 (| m 
No. Banquet Rms. & Capacity of Largest: 2\ 
Group Meal Rates: Breakfast: 2.00: Lunch: 
Dinner: 3.50 
Liquor: Yes 
Charges for Mtg. Rms.: 20.00 minimum 
Net Exhibit Space: 6,500 sq. ft. on one floor | 
Audio-Visual Aids: D. |, J. | 
Sports Facilities: Golf, swimming, fishing, ridite 
boating, croquet | 


VICTORIA 


Railroads: Can. Pac.; E.N.; C.N 


Victoria Memorial Arena 


1925 Blanshard St. (Phone: EV 4-0444) 

Manager: Joe Dukowsk j 

Exhibit Areas: |7,000 sq. ft ; 

Rental Fees and Services included in Rent: 
per day 

Ceiling Height: 62' 

P. A. eetem: Cluster 

Columns, Locations and Dimensions: None 

Meeting Rooms and Capacities: 9 

Facilities for Food Functions: Banquets up to is 

Distance from Business District: 4 blocks 


Empress Hotel 
See Advertisement, Page 197 


Government St. (Phone: EV 4-8 

Manager: Cyri! Chapman 

Convention Season. A year, except July a 
Aug 


aith 
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Canada is 
conventionland: 


ONLY HOURS AWAY- VIA TCA 
Conventions are fun when you hold them in Montreal, Canali 
unique Paris de 'Amérique. There you'll discover superb @ 
vention facilities that comfortably accommodate more t& Airines: 
5,000 delegates. And only 40 miles away via a six-lane sift 
highway are the rustic lodges of the Lawrentians — perfect? 
smaller meetings or weekend fun. Nearby there’s Quebec (& 
its historical old-world charm. 
Canada. Offering all the excitement of a “foreign” lank. 
only a few hours away by TCA. 


TRANS-CANADA AIR Lf 


For planning assistance, see your travel agent, or contod 
in Boston, New York, Tampa/St. Petersburg, Miami, 
Detroit/Windsor, Chicago, Seattle/Tacoma, San Francis 
Angeles or Washington, D.C. 


This year convene 


Largest 
: 20 


___ 


Airlines : 
Railroad 
M. & } 


The Fo 


Broadwa) 
Canad! 
Manager 
Conventi 
Largest | 
10 suit 
Air Con 
Conventi 
12.00-1! 
No. Mtg 
No. Banc 
Group h 
Dinner 
Liquor : 
Charges 
Net Exhi 
Audio-Vi 
Sports F 


Royal 


Higgins 

Telex | 
Manager 
Conventi 
Largest 
Air Cone 
Conventi 


Railroad 


Algon 


Prince o' 
from § 


Air Con 


board 


Railroad 
Newf. 


Manage: 
Convent 
Largest 


Audio.V; 
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; 
' 


(1, 


. Canad 
iperd e 
more ti 
ine supe 
ner fect it 
Lé hee C 
convent 


” land. 


mi Cleveis. 
ni, Coal 


GEMEh 


Largest Group Accommodated: 600 (300 rooms 
and 20 suites avaiiabie 
Convention Rates: Single: 6.50-13.00; Double: 


9.50-16.00: Suites: from 28.00. Rates subject to 
Pat Rms. & Capacity of Largest: 6 (450 
No. Banquet Rms. & Capacity of Largest: 5 (350 
Net Exhibit Space: : 900 sq. ft 


Audio-Visual Aids: | 2 
Sports Facilities: Ce f hing, riding, swin 
boating, croquet 


MANITOBA 


WINNIPEG 


Airlines: CPA, TCA, NWA 


Railroads: Can. Pac.; Can. Nat.; G.N.; N.P.; 
M.&M 


The Fort Garry Hotel 


See Advertisement, Page 193 


Broadway Ave. (Phone: WH 2 825 telegrapt 
Canadian Nationa 
Manager: W. G. Foster 
Convention Season: All y a : 
Largest Group pacemunedated : 320 50 
0 suites 
Air Conditioning: N a 
Convention Rates th 7 SO-12 0 
2.00-15.50; Suites 20 00.29 00 E ea 
No. Mtg. Rms. & Capacity of Cosmet: 10 (500) 
No. Banquet Rms. & Capacity of Lergeet : ) (400 
Group Meal Rates: Break Lunch: 2.5 
Dinner: 3.00 


Liquor: Yes 

Charges for Exhibit Rms 

Net Exhibit Space: 6/7 ft. of ? 
Audio-Visual Aids: Stag 42 Tf. 6 Dy 
Sports Facilities: G 


Royal Alexandra Hotel 
See Advertisement, Page 197 
Higgies iv. = Main St. (F é WH 


52 
mE... R ih Deye 

Convention Season: A ; 
Largest Group Accommodated: 400 (200 


Air Cond tioning: t 

Convention Rotes } 1S 
50.18.00 78.00.36. ea 

No, Mtg. Rms & Capacity of Levees 

No. Banquet Rms. & Capacity of Largest 

Group Meal Rates: Breakfast It r 

Dinner: 3.00 

Liquor: Pub!i y 

Charges for Exhi bit Rms.: 200.00-250.0% 

Net Exhibit Spac ° 488 ft.. 4.224 


Audio- Viowsl ‘A Aids: “st Te : ; 
ST. "ANDREWS 
Railroads: Can 


Algonquin Hotel 
See Advertisement, yr 197 

Prince of Wales St. (Pt 

from St. John, N.B 
Manager: F_ L. Howard 
Convention Sescon: . June & Sept 
Largest Group Accommodated 
Air Conditioning N 
Convention Rates: Single 6.00; D 

tes: 15.00. America 
No. Mtg. Rms. & Capacity of Largest 
No Banquet Rms. & Capacity of Lar gest 


Group Meal Rates: Break 


Liquor : Yes 
Audio-Visual Aids: A. G H 
Sports Facilities: Golf, sw 


NEWFOUNDLAND 


ST. JOHNS 


Airlines: TCA 
Railroad: Can. Nat 


Newfoundland Hotel 
See Advertisement, Page 193 

Manager: W. 8 fortt 

Convention Season: Al! y 

Largest Group Accommodated 0 

Convention Rates: Sir } 8 4.0 

No. Mtg. Rms. & Benny ‘of ‘Lerwest 2 

No. Banquet Rms. & apaci ity of Lar gest: 4 

Group Meal Rates: Brea 


Dinner 


Liquor: Yes 
Charges for Mtg. Rms 25.00- 100.0 ay 
0.00-50.00 per cessior 


Audio. Visual Aids 


NOVEMBER 18, 1960 


NOVA SCOTIA 


DIGBY 


Railroad: Dom. At 


Digby Pines Hotel 
See Advertisement, Page 197 

Phone: Digby 1000; telegraph: 200) 
Manager: F. L. Howard 
Sales Manager: G. L. Bartrem 
Convention Season: Jun. |5-early Sept 
Largest Group Accommodated: 280 (94 
Air Conditioning: No 
Convention Rates: Single 
No. Mtg. Rms. & Capacity of Largest: 2 (250 
No. Banquet Rms. & Capacity of Largest: 2 300 
Group Meal Rates: Breakfa 1.50 2.50 
Dinner: 3.50 
Liquor: At goid rse only 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None ‘ 
Audio- Visual Aids: Stage: 10 by 10 ft... A, E, G 


15.50; Doubie: 27.00 


Sports’ Facilities: olf, swimming, shuffleboard 


HALIFAX 


Airlines: Maritime A 
Railroads: Can. Nat.; At 


The Nova Scotian Hotel 
See Advertisement, Page 193 
Hollis St. (Phone: 3-723 
Manager: R. S. Pitt 
Convention Season: Al| 
Largest Ri oup Accommodated : 500 (225 


Air Condit! ioning: 170 bed r s!| banquet ha 
Convention Rates : ngle 8.50-12.00; Double 
2.50- 16.00 22.00-26.50. Europear 


No. Mtg. Rms. k ‘Capacity of Largest: 10 
No. Banquet Rms. & Capacity of Largest 
— Meal Rates Breakfast 50; Lunch: 2.65 


Liquor, Beer & wine with mea bar 


Charges for Mtg. Rms.: Regular rate 
Charges for Exhibit Rms.: Regular rates 


Net Exhibit Space 000 sq. ft 
Aud o-Visual Aids tage: H J,L 


Sports Facilities: f w 


KENTVILLE 


Railroads 


Cornwallis Inn 
See Advertisement, Page 197 


Manager: Howard W 

Convention Season: Al! year, but prefer r 

Lar gest Gr oup Accommodated : 25 (65 r and 
Convention. Rates nglie: 5.00 to 8.00: Double 


2.00 

No “Mtg Rms & Capacity of Largest: 
No. Banquet Rms. & Capacity of a 2 (200 
Group Meal Rates: Breakfa Lunch 

4 >i [ nne 60 
Liquor 
Charges for Banquet & Mtg. Rms. 
Net Exhibit Space 
Sports Facilities 
Audio-Visual Aids 


2.030 n ne f 


3.00 + 75.00 


ONTARIO 


HAMILTON 


Railroads: C.P.R.; Can, Nat.: T., H. & B 


Sheraton Connaught Hotel 
See Advertisement, Page 195 

112 King St, East (Phone: JA 7-507!, telex 021-630) 
Manager: Crandall Lockhart 

Sales Manager: James Hauers 

Convention Season: Al! year 

Largest Group Accommodated: 600 (350 rooms, 

20 suites) 

Air Conditioning: Bedrooms and bang 
Convention Rates: Single: 5.35-8.50: Double: 9.50 
12.00; Suites: 22.50-41.50, European 
No. Mtg. Rms. & Capacity of Largest: 
No. Banquet Rms. & Capacity of Largest: 
Group Meal Rates: 

Dinner: 
Liquor: Yes 
Net — Space: 5,020 sq. ft. on one floor, 
ed in mtg. rms 


Audi o- “Visual Aids: Stage: 


vet halls 


15 (700) 
15 (600) 
Breakfast: 1.25; Lunch: 2.50; 


1S by 35 ft., A, G, H, 


Sports Facilities: Golf, swimming 


KENORA 


Railroads: C.P 


Devil's Gap Lodge 
See Advertisement, Page 197 
Phone: Homestead 8-8195) (C.P. Telegraphs) 
Manager: W. M. Farrer 
Convention Season: June and September 
Largest Group Accommodated: 88 (44 
sveiiabdlie 
Convention Rates: Single: 15.00; Double: 27.00. 
Amer an 
No. Mtg. Rms. & Capacity of Largest: | (88) 
No. Banquet Rms. & Capacity of Largest: | (88) 
Group Meal Rates: Breakfast: |.50: Lunch: 2.50: 
Dinner: 3.50 
Liquor: Permit must be obtained 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 480 s t 
jded in meeting space 
Audio-Visual Aids: J 
ens Facilities: Fishing, golf. swimming, shuffle 
rd, ping pong 


NIAGARA FALLS 


Airlines: Served through Niagara Falls, N. Y 
Railroads: Can. Nat.: Wab.: N_-Y.C.: 
& T. 


rooms 


3. ft. on one floor, in- 


Sheraton Brock Hotel 
See Advertisement, Page 196 


1685 Falls Ave. (Phone: EL 4-744! 
Manager: Albert A. Bonnett 
Sales Manager: Edward J. Rix 


Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms, 
8 suites 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Single: 6.00-12.00: Double: 
9.00. May |-Sept. 30—Single: 6.50-13.50: Double: 
8.00-22.00; Suites: 27.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (1,400) 

No. Banquet Rms. & Capacity of Largest: 5 

Scan Meal Rates: Breakfast: 1.50; Lunch: 2.50: 
Dinner: 4 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 


if mea s served 


SHERATO 


- CONNAUGHT HOTEL 
IN HAMILTON, ONT. 
Completely renovated and air conditioned 
meeting, convention and exhibit 
facilities — headed by the 850 guest 
Crystal Ballroom and 650 guest 
Sheraton Room together with a 
dozen other party and banquet 
rooms provide the utmost in 
accommodations for any occasion. 
400 rooms from $5.85 up 
CRANDALL E. LOCKHART 
General Manager 


SHERATON HOTELS 


Sheraton Hotels in the 
U.S.A., Hawaii and Canada 


East 
SPRINGFIELD, Mos, 
ALBANY 


Cet YAR RAPID 5, lowe 


WV ORLEANS 


NIAGARA FALLS, Ont, 
TORONTO HAMILTON, Ont. 


OVERSEAS 
GSRAELTEL AVIV Opens March, 1964 
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ONTARIO AUDITORIUMS The Lord Simcoe Hotel 


; , ‘ess 140 King St, West (Phone: EM 2-184 
Canadian National Exhibition 2 Seo 5 B. Mullican 2- 1848) 


Niagara Falls continued 


ildi Sales Manager: Gordon A. Scott 
Buildings Convention Season: Al! year 
Exhibit Park (EM 6-755! Largest Group Accommodated: | 200 (715 
a8 P fe Tee 7 Rent M : Ivan M. Brodie 40 suites) 
eee ee a Exhibit Ansett Aatomotive Building, 175,000 sq. ft Air Conditioning: Bedrooms and banquet. 
Sports Facilities yolf, swimming, tennis, baa- Coliseum Arena, 23,500 sq. ft.; Coliseum East Convention Rates: Single: 7.50-| C 
oo ; chines ie es Annex. 75.000 sa. ft Coliseum West Annex 12.50-15.50: Su 2! .00-44.00 Ameria 
1 3, skating 75,000' sq. ‘ft.. Industry Building, 152,300 sq. ft No. Mtg. Rms. a Capacity of Largest: 9 
Horticultural, Building 30,000 sq. ft.; Queer No. Banquet Rms. & Capacity of Largest: i. 


Exhibit an We acces Group Meal Rates: 8: : 1.50; 
OTTAWA ttoeiiua ” mo 


Liquor: Yes 


Airlines: EAL, TCA, CA he Rental Fees: Automotive Building, $1,200 per day Charges for Mtg. Rms.: |0.00-100.00 : 
Railroads ) Nat N.Y $500 per day for rm 7 too. 3 move °$400 me Charges for Exhibit Rms.: |0.00-/00.00 j 
i eum is 3st Anney per Jay per 97 ? + 5 4 
CONVENTION BUREAU jey for move-in and move-out time: Colise oe Se see vee oe 
Ottewa Tourist & Convention Bureau West Annex, same rate as East Annex; Coliseur Audio-Visual Aids: G Job 
9 Nicholas St. (2 Arena, same rate as East Annex: Industry Build 
srald M. Geldert. Director ng, same rate as Automotive Building: Hort 
ultural Bu ng, $700 per ay per day 
, Sp seatahsth dak wneiee time: Queen Eliz The Park Plaza Hotel 
Chateau Laurier beth Exhibit Hall. $1000 per de $500 ay ~ £3 pyre 
dria! ag : El, th Theat 4 Avenue Road (Phone: WA 4-547 
See AdverReomant, Page 193 move-in & move-out, Queen Elizabeth Theatre Manager: Bing M 
Major's Hill Park (Pt ne: 7 9 $800 F veg, a tine an Convention Season: Al! year ‘ 
Manager: C. A. Ma loor oad : Ur ed ) buildings excer Largest Group Accommodated: 500 (|g 
Convention Season All ye very large meeting Horticultural whict snnot take heavy ’ ome 0-40 tes { 
t accepted j f Federal Pa Hy on S me sdroor | 
p. ry or ae ae 7 oro Guléienion: bedrooms, all bans 
Largest Soop Accommodated 450 (250 Ventilation: Exhaust fa yste Exhibit Ha Convention Rates: Single 10.00-13.00: D { 
. te st Mechar Theate » nditionina 00.17.00: § he j , omiall — 
oon ee Sing 7.00- 12.00 Nf t Ceiling Height 8 # to b ft Exhibit Ha a, Mie _* ; 4 Ca oe 5 Lengo ai 
3.00-16.50; Suites: 20.50-31.50 sr 22 No. juet Rms. & ty of 
No. Mtg. Rms. & Capacity of Lergest: 7 (806 Giaveten. One freight, 3 f aX ov Eas Sens ten Roles: Br ettect * Oe 
No. Banquet Rms. & Capacity of Sa 7? (800 Annex and West Anne Dinner: 3.75 
Group Mont Rates: Break 3. Dimensions Opening to Exhibit Hall: 12 ft. by Liquor: Yes 
Dine 3.75 4 ft., 14 ft. by 16 ft., 10 ft. by 12 ft.; Exhibit Net Exhibit Space: 1,324 sq. ft., 5,161 sq, 
Uleuee: Ye H 2, x 1S’ & eater |2 x 12 stage d _ r 
Charges for Banquet & Mtg. Rms.: 7.50-300.00 Columns: Aut tive "8 jing r rows, 8 in Audio- Visual Aids tage: A,B. GH IJ 
arges for Exhibit Areas 5.00 per day—t t by 10 ir 8 in. by 10 in ylumns in Coliseu 
space 8 x 8 Arena and Annex per t 0-ft. booths and 
Net Exhibit Space: 7,092 ft ne f & ft. aisle smns ir justry Building pe 
Audio Visual Aids tage zs et, i, 4 mit 12-ft. & +r snd |6-ft, aisle no Royal York Hotel 
Sports Facilities w a § t n Horticultural Building See nn enreee Page 197 
i golf about to 7 tant Utilities: 60 cy AC and DC current F. & s 
Looting Facilities Railroad siding behind ¢ 100 Front St Phone: EM 8-251!) 
bu 3s and witt half mile of other Manager: A. Hy ‘MacKinnon 
TORONTO ading fa tre st ndustry Building and Sales Managers: G. R weg t J. L. Mae 
ma Seman Horticultural Buildina Convention Season: Al! y 
ae: > y 4 TCA Storage Areas: A Largest Group Accommodated: 2,000 (900 ro 
Sureees ve Meeting Rooms and Capacities: One meeting PP se ai 8 
r - Autor ° Buildin ne . eact ir on itioning ed ms and banquet hal 
CONVENTION BUREAU Sallicee ines. wnat. ae Geet Convention Rates: Single: 9.50 to 15.50; De 
Convention & Visitors Association Facilities for Food Functions Dining A 13.00 to 19.50; Suites: from 23.00 
1 King St. East unge banquet for 500 No. Mtg. Rms. & Capacity of Largest: 40 (2 
William Murdoct neral Manag Parking Facilities: |0,000 cars No. Banquet Rms. & Capacity of Largest: 
Distance from Business District: Tw é ( ) . 
Group Meal Rates: Breakfast: 1.75: Lunch: 
1S: Dinner: from 4.00 
Liquor Yes 
. « Charges for =e. Rms.: None if 50 or more 
King Edward Sheraton Hotel one 


ges fer ‘Exhibit Areas: .06 per sq 
See Advertisement, Page 196 Net Exhibit Space 1500 sq. ft. on one 
“ 1 0 ft 

Best sales 37 King St., East Phone: EM 8-7474 Audio-Visual Aids: A, D ; J 


. Manager: A. Gordor srdy 
meeting Sales Manager smes Larkir 
Convention Season: A Pree Seaway Hotel 
we ever Largest Group hexommnedated: 200 (400 s : 
a Lakeshore Bivd we Phone: Roger 64-4392 
had!” Air Conditioning Bed and banquet ha Manager: Ben ensteir 
. Convention Rates: Single: 5.50-9.50: Double: 7.00 Sales Manager: Jack Patterson 
9.50: Suites: 20.00-32.00. Europear Convention Season: A ear 
No Mtg. Rms. & Capacity of Largest: |8 (900 — Group Accommodated: 400 
No. Banquet Rms. & Capacity of Largest: 1/8 ( site 
Group Meal Rates: Breakfast 75: Lunch Air Conditioning Bedr s; and bana 
Dine 50 Convention Rates Single 8.50- 10.00; 
Lever: Ye 2.0-14.00- ‘ 25 .00-30.00. E 
Charges for Mtg. Rms 0 No. Mtg. Rms % Capacity of Largest: 
H ecialt Charges for Exhibit Rms.: Group Meal Rates: Breakia Lunchs 
Sales meetings are a specialty Net Exhibit Space: 2/000 = ‘Dinner: 3.50 
here. Our staff enj r Liquor: Y« 
= . a Audio-Visual Aids tag 6 by 24 ft y Ta, % Audio-Visual Aids: Stag 
handling every detail, including J Sports Facilities: Sw 


luncheons and dinners. 


Air-conditioned comfort and 
facilities that are just right, 
combine with the extra 
attention which insures the 


success of your meeting. 


Call any of these numbers S4 : aq] I 0 K 


for Sheraton service: bea BROCK HOTEL 


TORONTO: EM. 8-7474 IN NIAGARA FALLS, ONTARIO 


MONTREAL: VI. 2.7777 New function rooms will pa 
HAMILTON: JA. 7-5071 accommodate 1,600 for meetings > 


NIAGARA FALLS: EL. 4-7441 and 1,400 for banquets. 300 guest 


OTTAWA: CE. 6-2270 ett rooms. Unobstructed view of the ——. CADIS CANES, Coe 
VANCOUVER: MU. 1-4321 [ American and Canadian Falls. 

; Rainbow Dining Room, new LOUISVILLE NEW ONEANS 
heey air-conditioned Terrace Cocktail sais eae 
— KING EDWARD —— a ta oe 

ALBERT A. BONNETT HAWAR HONOWLU 


CANADA 
MONTREAL NIAGARA FALLS, Ont? 
TORONTO HAMILTON, Ont. 


SHERATON HOTEL Ee 


= OVERSEAS 
TORONTO, CANADA SHERATON HOTELS ISRAEL TEL AVIV Opens Morch, 1961 
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{ 


set halls 


} Double} 


40 (2m 
argest; & 


- 


-EMEN NOVEMBER 18, 1960 


A 
traveler 


fares royally 


at the 
Royal York 


largest and 
most luxurious hotel 
in Toronto 


400 of the Royal York’s rooms are 
brand-new—in the one-year-old new 
wing, and all 1600 rooms have both 
radio and TV. There’s a seven-story 
garage connected to the hotel by pas- 
sageways, and when a guest arrives 
he can park his car and register at the 
same time. 

Meals—in the hotel’s dining rooms, 
restaurants, and coffee shop—are 
famous. And thoughtful, truly old- 
world service makes a traveler feel 
royal himself. 

For business or pleasure hours, 
there are cocktail lounges in the hotel, 
dancing and entertainment nightly 
except Sundays. Toronto sight-seeing 
trips can be easily arranged. 

The Royal York provides luxury 
living in the heart of Toronto...for 
large groups or lone individuals, for 
business conventions or pleasurable 
stopovers. Contact the Manager, 
Royal York Hotel, Toronto, Canada, 


for information and reservations. 
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ONTARIO 
continued 


WINDSOR 


Airlines: TCA (Also served through Detroit) 
Railroads: C.N.; C.P.; & O ee Wee ¥ Aas 


AUDITORIUM 


The Cleary Auditorium & 


Memorial Conventon Hall 
See Advertisement, Page 198 
201 Riverside Dr.. W. (Phone: 
Manager: J. J. Lefave 
Exhibit Areas: 29.177 sq. ft.: Lower Exhibit Area 
15,570 sq. ft.; Convention Hall #1: 
Convention Hall #2: 3,730 sq. ft.: 
3,714 sa te Foyer 470 sa. ft 
Rental Fees: On application 
Floor Load: !00 /bs. per sa. ft. 
Ventilation: Air-conditioned 
Ceiling Height: |4 ft 
P.A. System : 
Dimensions, 


CLearwater 2-831! 


Re ow to Exhibit Hall: 2!) ft. 4!/, 
4 y 8 tt. 8 ins. wide 

Revaters: 3 0,000 Ibs., 4,000 It 2,500 

Utiiities 0-208 3 phase, 4 wire & 
rent. water. gas. steam 

Loading Facilities: Yes 

Storage Areas: 3,200 sq. ft. below stage 

Mtg. Rms. & Capacity: 100 people, maxin 

Facilities for Food pane Banquets for 

Parking Facilities: |,200 

Distance from Business District: n 


Prince Edward Hotel 


384 Ouellette St. (Phone 3-248 
Manager: Armour Weir 

Convention Season: All year 

Largest Group Accommodated: 400 (230 


Air Conditioning: Bedrooms, not banquet 

Conventi on Rates: Single ) 
21.00-25.00. Europea 

No Mig Rms. & Capacity of Largest 5 (650 

No. Banquet Rms. & Capacity of Lar po 5 (550 

Group Meal Rates Breakfast 2.0 


PRINCE EDWARD ISLAND 


CHARLOTTETOWN 


Airlines: Maritime 
Railroads: Can. Nat. 


The Charlottetown 


See Advertisement, Page 193 
Kent Street (Phone: 737! 
Manager: J. F. Pellerin 
Convention Season: Al! year 
Largest Group Accommodated: 146 (80 rooms, 3 
ures} 
Convention Rates: Single: 5.50 to 7.00; Double 
7.00-11.50; Suites: 16.50-23.50. European 
No. Mtg. Rms. & Capacity of Largest: 3 (200) 
No. Banquet Rms. & Capacity of Largest: 4 (250) 
Group Meal Rates: Breakfast: |.25; Lunch: 2.00 
Dinner ‘a 2.50 
Liquor: > 
Charges = Mtg. Rms.: 5.00 to 15.00 
Net Exhibit Space: Only space in meeting rooms 
Audio-Visual Aids: D_ | 
Sports Facilities: Swimming, golfing, tennis 


QUEBEC 


LAC BEAUPORT 


Chateau Lac Beauport 
See Advertisement, Page 198 


Manager: Joseph G. Jolicoeur 
Convention Season: All year except July & Aug 


Lar —_ Group Accommodated: {50 (80 rooms, 8 


siiadie 
Conditioning : Meeting rooms, banquet 
Susemalin Rates: Single 5.00 17.00 D 
2.00-14.00; Suites: 20.00-30.00. Ar an 


Charges for Exhibit Areas: None 
Net Exhibit Space: |,500 sq. ft. on one floor 
Audio-Visual Aids: A, C, G |, J 


Sports Facilities: 


Skiing, ice skating sleighing 
beach & pool 


horseback riding, tennis, golf 


MONTREAL 


Airlines: CPA, EAL NEA, TCA 
Railroads: C.P.: Can. Nat.: 


N.Y.C.: Rut.; D. 4 
H..M.& S.C 


AUDITORIUM 


Show Mart 


1650 Berri St. (Phone : Vi 9-8143) 
Manager: W frid Morin 


Exhibit Areas: Exhibition Hall, 150 ft. by 500 
75,000 sq. ft 
Rental Fees: 75.00 for 10 by 10 booth 


Floor Load: {00 ibs. per sq. ft. 

Ventilation: Forced air 

Ceiling Height: Center of hall (520 by 9) x 
ft. ceiling, || ft. under mezzanine : 

P_ A. System: Yes | 

Dimensions, Opening to Exhibit Hall: 16 by |) 4! 
and |2 by (0 ft 

Eelevators: None, access to hal! by ramp 

Columns: 40 columns |8 inches by 18 inches unde 
mezzanine 

Utilities: AC current, water, T.V 

Loading Facilities: Directly on flo 

Storage Areas: 5,000 sq. ft. in baceaail 

Mtg. Rms. & Capacity: | room, 200 people 
Facilities for Food Functions: Dining room for @ 

Parking Facilities: 400 cars 

Distance from Business District: 10 minutes from! 


telephone 


Laurentien Hotel 


See Advertisement, Page 198 
Phone UNive ty 6-457 
Gen. Manager: J. Gordon McMichael 
Convention Season: A 
Largest Group Accommodated: 600 (x 
50-10 50; 


a 
No. Mtg. Rms. & Capacity of Largest: 3 (250 Convention Rates: Single 
Li iquor Y No. Banquet Rms.: 2 0.50-13.00: Suites 7.70-37.00. Europ 
Charges for Mtg. Rms.: N Gr oup Nest Rates Breakfast 25; Lunch: 2.50 No. Mtg. Rms. & Capacity of Largest: 
Net Exhibit Space: 5,000 No. Banquet Rms. & Capacity of Largest: 
r tg. rm Liquor: Y Group Meal! Rates: Breakfast 50; Lunch: 278%! tiquor: 
Audio-Visual Aids: Stage: 50 by 50 f J, 4 Charges for Mtg. Rms.: None 3.75; Dinn 2.75 to 4.00 Air Co 


CANADA'S 
INTERNATIONAL 
CONVENTION 
CITY 


WINDSOR, 
ONTARIO 


Hall, Windsor, Ontario, Canada 


Invites you to visit 


THE CLEARY AUDITORIUM and MEMORIAL CONVENTION HALL 


Outstanding facilities for Conventions, Trade Shows, Stage Presentations 

Auditorium seats 1206; banquet facilities for 1200 

Located directly across the river from Detroit 

Two minutes from first-class hotel and motel accommodation 

For details write to J. J. Lefave, Manager, Cleary Auditorium and Memorial Convention 


SHERATO 


THE LAURENTIEN 
MONTREAL. 

Located in the heart of the city, 

overlooking Dominion Square 

Park, the sleek Laurentien is one 

of Canada’s most modern hotels 

1,000 rooms. Co-headquarters 

with the Sheraton-Mt. Royal 

for Montreal's largest conventions 

1000 rooms 

J. GORDON McMICHAEL 

General Monager 


SHERATON 
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HOTELS ae 


Sheraton Hotels in the 
U.S.A, Hawaii and Canada 


OVERSEAS 
TEL AVIV Opens March, 1961 


SALES MEETINGS/Part I] 


EASTERN CANADA’S 
NEWEST SMART RESORT 


WHERE THE = 
SUCCESS OF YOUR 


MEETING IS ASSURED | *“<° 
IN ANY SEASON! 


When business is the order of the day, we 


provide meeting rooms plus an experienced Sher 

staff to relieve you of every detail. But when 
relaxation time comes, we really shine! A | 3 
beautifully terraced swimming pool, tennis | Sales | 
courts, nearby riding stable... or, in winter, | Conve: 
our own T-bar skiing, skating and sleigh a 
riding. Your inquiry is cordially solicited. Air Ci 
Conve 
12.00 
No, M 
No. Be 
Group 
Dinn 
; Liquor 
peopie Net 
Lac Beauport 30, Quebec - 

Victoria 9-4468 
In WN. Y.: Utell International, Essex House 
PL 7-2981 
Toronto: EM 6-3313 Montreal: VI 2-2969 i 

Raliro 
SALES MANAGEMENT NO' 


Line Clyabeh Tee Queen Clyabth 


THE LATEST WORD IN ERVICE FOR CONVENTIONS! 


You and your group are assured of the most ef- 
ficient attention, gracious service, and the ultimate 
in function facilities when you hold your conven- 
tion or sales meeting at The Queen Elizabeth, 
Canada’s newest and finest hotel. Here are 15,000 square 
feet of exhibit space, 23 meeting rooms for up to 3,000 for 
meetings or 2,000 for banquets . . . and 1,216 spacious guest 


¥ 
8 rooms, each with individually controlled electronic heating 
by 5 and air conditioning. Yours at The Queen Elizabeth are the 
5 & same impeccable service and superb convention facilities 
nes und ~ as thousands have enjoyed at The Waldorf-Astoria, Palmer 
e House and other Hilton Hotels in the United States, 
e i i ; ; 
' Added welcome conveniences are the direct indoor connec- 
: * tions to the garage (free to room guests), the Canadian 
ple | pee é se . : 
m for 2} « National Railways Station and Montreal Air Terminal. Dele- 
7 gates attending conventions here will thoroughly enjoy their 
es from : visits to Montreal, where British institutions and French 
® traditions are delightfully blended. Plan now for your next 
Pad meeting at Montreal’s most modern convention hotel. 
had 
THE QUEEHN HLIZABHETH 
MONTREAL, CANADA’ (aC.N.R. Hotel) 
Donald M. Mumford, General Manager 
: | For information contact The Queen Elizabeth, Mon- 
"D a treal, Canada—Telephone UNiversity 1-3511, or Sales 
ont ai Division, Hilton Hotels International, The Waldorf- 
je Astoria, New York 22, N.Y.—Tel. MUrray Hill 8-2240. 
Ds 278% Liquor: Yes 
Air Conditioning: Banquet and eeting rooms nord et sud 
500 bedroom 
Seer ta senaet Sota. Rems.: $0.00 per day | — Search where you will, you'll FRENCH CANADA 
et Exhibit Space: 2,500 ft »f Aspe ' eee 
Audio-Visual Aids have a hard time finding as First Choice for SUCCESSFUL CONVENTIONS 
charming a spot as Mont Tremblant 
J L jge fory r next eetinag! 
The Queen Elizabeth Here, at the foot of the 
See Advertisement, Page 199 Jurentia highest peak, is a 
4% 900 Dorchester St West (Phone: UN } ons no Cs } 
Manager: Donald M. Mumford piers é anadian village 
Sales Manager: Tom McAlevey with every fa t every ser ea 
Convention Season: A d ’ hs 
} Largest Group Accommodated: 2000 (!2!¢ t Je1iGNnt y r delegates 
00 suite 
Air Conditioning: Bed and banaue? ha t lations 
Convention Rates nale: 10.00-14.0¢ ; for uot ¥ 
400-20.00 te 33.00-110.00 pes = 
No, Mtg. Rms. & Capacity of Largest: 2° 20 experienced staff to handle all 
No. Banquet Rms. & Capacity of Largest 0 te s wide variety of MURRAY BAY, QUEBEC 
enean a ae aes sake ee pabDPrgsebseig , 1. . y Superb resort living for groups up 
ca: 2a. si eC j rooms at your to 600, all-inclusive rates . . . come 
Liquor: Yes Jisposal je us f j. if June, late August or September. 
Net Exhibit Space 0 sa. tt f In the pine-scented Laurentians 
: Audio-Visual Aids Stage: 46 by /4 ft. E G H In winter or in summer there is overlooking the St. Lawrence .. . 
KL : cpeiteniie tire tar wack large Casino for meetings and danc- 
PF is 6 wor ing. Championship golf, tennis, 
1y at one of the most —_ beach, heated saltwater pool, 
y, We f ye dities is is Deal excellent fishing. Superb cuisine. 
ade Sheraton-Mt. Royal Hotel paardbigentyfl eco cP aily Ar reas. Write for detailed Convention 
when See Advertisement, Page 200 ae oe brochure to H. M. Cos- 
ne! A (455 Peel St. (Phone: VI 2.7777 and your inquiry is hg ig Dept., 
aaa enager: Garner A. Have . ox 10 
ennis Sales Manager: George F Cotte respectfully solicited. ante cme 
inter, Convention Season: A Pe) A DIVISION OF CANADA STEAMSHIP 
sleigh H a ee! Group Accommodated 200 “Wot HIP LINES 
Suites . 
cited. Air Conditioning: Bedrooms and banquet — 
Convention Rates nale 250-14 50 ; 
RED IGMD: Scitec: 4 Ge kote en Trombloxt 
a ate. ae & Capacity of Largest: 15 (| 20 
. inqu ms. & © i+ f t cn 
roup Meal Rates Sreakfan . eorqust , a 
nner 3.50 - ° 
blauer: Yes Lodge 
arges for Exhibit Rms: 07 
Net Exhibit — tons. : 4 CLs &. Cottages 
Audio-Visual Aids: D EF fF 4 Montreal Mont Tremblant, P. Q. 
Canada 


Gerald Coleman, Sales Mgr. 


MONT TREMBLANT Telephone: St. Jovite 425-2711 


Railroads: C.P 
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QUEBEC pore 
Charges | 
Mont Tremblant Net Exhil 
Audio-Vis 
Sports Fe 
ating, 
Mont Tremblant Lodge " 
See Advertisement, Page 199 
' ss Fhone St. Jovite 8 F 
ne ‘ Pres. & Mnq. Dir.: M Joseph B_ Ryan Railroads 
i. ree i Convention Season: June |5 to t. 15. Dec. H.;M 
x esi : re ¢ C 
, Largest Group Accommodated 300 (183 rooms The Ch 
Convention Rates } 4.00; Double: 269 
Amer 
: 
No. Mtg "ne, & Capacity of Largest: 10 (359) 9 (Phone: 
No. Banquet Rms & Capacity of Largest: Ne parsey ol 
Liquor: Serve : Sales i 
Audio- Visual Aids: A C ? blackboards = . 
Sports Facilities k 7 sw 3, putting grees Largest | 
8 suites 
MURRAY BAY a 
Conventic 
Railroads: C.N Ne. Mtg 
e ‘ " May-O% 
Manoir Richelieu No. Bend 
May-C 
See Advertisement, Page 199 Group M 
Phone: Montreal: AVenue 8-023 Dinn 
Manager: Lew Bex Liquor: 
Sales Manager: 4 M r | Charges | 
Convention Season Aug. and Sept Charges ' 
Lorguet 0 Accommodated 600 (311 room, | Net Exhil 
tes tts ; “| Audio-Vis 
Convention Rates ze 7 00 Double: 4.0 Soom Fi 
No. Mtg. ang & Capacity of Largest: 6 (450 sf 
No. Banquet Rms. & Capacity of Largest: | (7% | 
Liquor: 
Charges for Mtg. Rms.: N 
Net Exhibit Space: (2.954 ft ne floor 
Audio-Visual Aids 
Sports Facilities f. fishing, sw Railroads 
Airlines: TCA, ¢ { 
Railroads F N.;G r: & 
AUDITORUM 
Exhibition Park 
Phone A 5-5120 
Manager: & y B ¢ 
Exhibit Areas orcial B 
trial Pa 900 


Floor Load 

Ventilation 

Ceiling Height > 
P_ A. System: A 


The Sheraton-Mt. Royal offers 1100 modern, well appointed guest rooms. The Main 


ta 
i H >) at hibit Il cuff ++ 
Ballroom accommodates 1200 for meetings, 1000 for banquets. Other function a Open oe to Gnibe Me ™ “ 
rooms accommodate from 10 to 1000 people; all air-conditioned and newly levators : 500 it n Agricultural Pavilion 
renovated Columns: Nove xhibit area 
a Utilities: Elect ty. wat and drair : 
varner A. Havers, Gen. Manager Gaston Sylvestre, Convention Soles Manager Loading Facilities: ® sd jing nearby : v 
Storage Areas: 8-'!0 sheds (20 & 100 each 5 
} : Mtg. Rms & Capacity: Ag tural Pavilion, } ; 
) Sheraton Hotels in the U.S.A., in Hawaii and Canada 30 ' 
Facili ties for Food Functions unter: ba Con 
EAST Providence MIDWEST Akron SOUTH Los Angeles Toronto OM -_ 
New York Springfield Chicago Indianapolis Lovisville Pasadena Niagora Falls Parking Facilities: 3.000 ca ever 
Boston Albany Detroit French Lick, ind. Dallos Portland Hamilton Distance from Business District hand 
Washington Rochester Cleveland Rapid City New Orleans HAWAII OVERSEAS Mon 
tee mer — Cincinnati Sioux City Mobile Honolulu Tel Aviv, Israel + 
altimore yracuse St. Louis Sioux Falls west CANADA (opens March Four 
Philadelphia Binghamton Omaha Cedor Rapids San Francisco Montreal 1961) Chateau Frontenac conn 
See ene b ae 197 
Des Carriers (Phor y 1 © Cor 
Manager p 
ae Sales Manager H ; * Eve 
Convention Season: A!! year, except July |-Set sma 
Largest Group Accommodated: 700 (350 roomt * Cor 
‘ o "iy 
Air Condition ng: N 
No. Mtg. Rms. & Capacity of Largest: 9 (70 © Priy 
No. Banquet Rms. & Capacity of Largest: 8 (@ PA 
Group Meal Rates: Breakfast 60: Lunch: 38 
Liquor Y For fre 
Charges for Mtg. Rms.: N 200 or mow details | 
4 B.. Ste 
Audio: Visual Aids tage S by 27 ft. A, BS Canada 
be J * 
x Vernon 
Hotel Saint Louis prane » 
The Chanteecler the complete hotel for conventions, meetings; 33 St. Louis St. (Phone A 2.277 - 
> 4 : : Manager: Henri J. Gohier INCE 
45 miles north of Montreal in the Laurentians Convention Season: All year except July mm dust 
Auaust rave 
Plan a successful event in this unique lake-and- French cuisine * delightful atmosphere in pic- Largest Group Accommodated 50 (75 room — 
mountain area where Canada’s premier year-‘round turesque French-Canadian setting * reasonable tes availat 
resort offers every service and facility. American Plan rates * all sports in season plus Convention Rates ingle 6.00-8.00 Double At 
Accommodates up to 225 people * variety of indoor heated solarium pool. For folder, write 9.00-12.00: Suite 8.00, Europe P Folder 
large and small meeting rooms with necessary to S. M. Powell, Chantecler, Ste. Adele, P. Q., No. Mtg Rms. & Capacity a toreads 2 (m Cc 
equipment * banquet facilities * outstanding Canada. No. Banquet Rms. & ea a of yet | (a 
Group Meal Rates eakfast: .50; Lunch: 1 St 
MEMBER HOTEL SALES MANAGEMENT ASSOCIATION Dinne 75 — 
200 SALES MEETINGS/Part || SALES MANAGEMENT NOVI 


Liquors Tee sata. Rms.: Nor 

harges for g. t a . 

Net Eiibit Space: 2,400 sq. ft. on one f 

Audio-Visual Aids: Stage: 10’ x 10°, |, J 

Sports Facilities: Swimming, tennis, golf, skiing 
kating, tobogganning boating 


STE. ADELE 


} Railroads: C.P an. N N.Y — or 
HM. & S.C ‘ ; 


. M ; 


The Chantecler 


See Advertisement, Page 200 
(Phone: CA 9-3555 


Manager: R. M. Latt = 
Goevention Seascn All year. except July. Aug. & 
rae Group Accommodated: 2/3 0 

Air Conditioning Ba ; 
Convene Rates: [ pancy 13.50 ox 
No Mtg. Rens. a Capacity of Largest 800 
No. Benguet Rms R Capacity of Largest: 5 (70 


N 


Group Meal Rates . 
350 


Charges for Mtg. Rms j 
Charges for Exhibit Rms N 
Net Exhibit Space: 6,600 


“} Audio-Visual Aids: A, © ’ n 


Sports Facilities wW 


STE. AGATHE 
DES MONTS 


Railroads 


CARDY-ALPINE INN 


and cottages 


where business is a pleasure 
50 miles north of Montreal, in 
the Laurentian Mountains 


Canada's finest convention hotel, with 
every seasonal recreational activity at 
hand. Just one hour's drive north from 
Montreal, P.O., via the new Auto- 
route, easily accessible to bus and train 
connections. 


Completely air-conditioned 


Every service and facility for large and 
small groups 


Cardy Convention Hall seats 250 


“Sun Shower'’ Dining Room seats 350 


Private Meeting Rooms, 16mm Projector 
P.A. System 


For free illustrated booklet and fuit = 


details write to: The A.pine Inn Dept 
B.. Ste. Mar-guerite Station, Quebec 
Canada 


Vernon G. Cardy, President 


INCENTIVE PROGRAM for FRENCH CANADA 
Just One Hour Easy 
Travel North of 
Montreal on New 
Autoroute No, |! 


Complete Facilities 
for Sales Groups of 
Incentive Programs 
20 to 100 Persons 

Attractive All-inclusive Rates—No Extras 


Folder 
c 


AAA 


Ste. Agathe des Monts 20, P. Q@. Canada 
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Laurenti Charges for Exhibit Areas: None 

“re tide Inn Net exhibit Space: 4,940 sq. ft. on two floors 
Phone: 391) Audio-Visual Aids: A, D, G, |, J 

Manager: Kenneth W. Harrison Sports Facilities: Golf, putting green, tennis, 
Convention Season: Al! year, except July and kating, heated swimming pool 


Aug Hotel Representative: William P. Wolfe Or- 
Largest Group Accommodated: 125 (60 rooms, 2 ganization 
tes available 
Air Conditioning : Banquet and meeting rooms, SASKATCHEWAN 
Convention Rates: Single: 15.00; Double: 24.00 
mericas 


No Mtg. Rms. & Capacity of Largest: 3 (125 


No. Banquet Rms. & Capacity of ee oe | (120 REGINA 


Cone Sire ert Sreskien h: 2.50 Airlines: Pacific Western, TCA 
Dinrer 0 , : Pacific Weste Cc 
ieee: Yeu Railroads: C.P.; C.N. 
Charges for Mtg. Rms.: None 
Net Exhibit Space: 5,000 sq. ft. on one floor Hotel Saskatchewan 
fates Aids: A, D J See Advertisement, Page 197 
3 hi a — k } skat ng ies is Piet Victoria Ave, & Scarth St. (Phone: LA 2-769 
. oh A > P O-n Manager: Howard S Walker 
Hotel Representative : Ww ; Wolfe, Orga Coitautian Gasaend i ae 
‘ Largest Group Accommodated: 200 (100 oms 
The Manor House Convention Rates: Single: 9.50-14.50; Double: 
See Advertisement, Page 201 4.00-19.00 s: 24.00 mir m. European 
. No. Mtg. Rms. ‘i. Capacity of Lecneet: 400 
Tour Du Lac (Phor 326-44 No. Banquet Rms. & Capacity of Largest: 8 (300) 
Manager B } Liquor: Yes 
Convention Season A ’ ept July & Aug Net Exhibit Space: 6,363 
Largest Group Accommodated : 35 (75 rooms, 2 Audio-Visual Aids: D J 
Ale Conditioning \ ol Lainie ibe ie Sports Facilities: Golf swimming, tenr 
Convention Rates } 0.00-12.00: Double 
8.00-22.00 SASKATOON 
No Mig Rms. & Capacity of Largest: 46 (4 
No. Banquet Rms. & Capacity of Largest: c See Advertisement, Page 193 
Group Meal Rates: 8 kfast 2 Lunct 2.50 Airlines: Pacif Western, TCA 
. Railroads: C.P N 
Liquor 
Charges for Mtg. Rms.: N 
Charnes for Mealdt Mone: Bessborough Hotel 
Net Exhibit Space: 5.000 f+ r See Advertisement, Page 193 
Audio-Visual Aids: A [ >, H Spadina Crescent (Phone: 552 
Sports Facilities “ Manager: H ynning 
" ni wring ores Convention Season: All year 
Sales Representative Van A Largest Group Accommodated: 250 25 
tes availat 
Air Conditioning: Bedroor ] jet ha 
STE. MARGUERITE Convention Rates: zie 50 10.00 Double 
210-1300. Suit 00 
STATION No. Mtg Rms. & Capacity of Largest: 6 (600 
No. Banquet Rms. & Capacity of i a 5 550 
Railroads P Group Meal putes: Breakfa 2.50 
H Liquer: Y 
Alpine Inn and Cottages Charges for Mtq. Rms.: 10.00-125.00 per day 
See Advertisement, Page 201 Charges for Exhibit Areas: 125.00-175.00 
Ste Marguerite Station (Pt ha Addis A Net Exhibit Space: 3,448 sq. ft. on 
Audio-Visual Aids tage: 20' x 
President F t 
Convention Season A 7) ept July and Aug 
Largest Group Accomm sdated 70 (98 U S | SLAN D 
Air Conditioni ing Ent hote ° ° 
Convention Rates ; 6.00-20.0 


; 32.00 : ) 0. - - 
ne Mig Rng 't Gapachy Sweat = POSSESSION 
No. Banquet Rms. & Capacity of Largest 200 


Group Mea! Rates: 8 


L 4 . , 
Chavges | PUERTO RICO 
Charges for Mtg. Rms.: None 


Your sales meeting or convention, when held in the tropi- 
cal paradise of Puerto Rico, is assured of success! It’s indeed 
the place to mix business with pleasure and to receive perfect 


results on each score. 


PERFECT RESULTS 


Best of all, Puerto Rico is just hours away on Eastern’s DC 8-B Jet, the Jet 
with Power to Spare. Your group will land on this sun-swept island, relaxed and 
refreshed, ready for the work ahead. 

Leaders of groups of fifteen or more are our guests. Further details from 
Convention Manager, Eastern Air Lines, 10 Rockefeller Plaza, New York 20,N.Y., 

or from your local Eastern office. 


EASTERN 
AIR LINES 


Over Three Decades of Dependable Air Transportation 
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PUERTO RICO 


continued 


Stage: Yes : ; 

Sports Facilities: Swimming, tennis, riding, pitch- 
putt golf course 

Hotel Representative: Utel! Iniernational 


SAN JUAN 


Airlines: DAL, EAL, PAA, Trans Caribbean 


Group Meal Rates: Breakfast: 2.50: Lunch: 
Dinner: 6.50 ch: 
Liquor: Yes 
Charges for Mtg. Rms.: None 
arges for Exhibit Rms.: None 
Net Exhibit Space: 3,646 sq. ft. on one floor 
Fagen Aids: Stage: 18 by !2 ft. AE: 
L » & 


BARRANQUITAS 


El Barranquitas 
See Advertisement, Page 202 


lJ 
Sports Facilities: Swimming, tennis, shuffleboa. 
fishing, water skiing . 


Caribe Hilton Hotel 


Condado Beach Hotel 
See Advertisement, Page 211 


See Advertisement, Page 202 


Manager: Chester Layton San Geronimo Grounds (Phone: 3-0030; telegraph A Ashford (Phone: 3-0010. tel : 
Sales Manager: Leo J. Ethier Hiltels—San Juan) ‘aad "los fu vs ite 
Convention Season: Al! year Manager: Alphonse W. sqreqene Manager: F. E. Dieterle n 
suite Sales Manager: Fernando Hoffman ; ‘ : 
Largest Group Accommodated: 75 (30 roor 4 Convention Season: May, June, Sept. & Oct — women: Tiler te Osc, 16.9 atte 
Commaeee Rates: oy 10.00-14.00; Dout Largest Group Accommodated: 300 (130 rooms, !0 Largest Group Accommodated : 100-150 (50 room 
3.00 Suite: 28 uropean suites) 3 suites) ¥, 
No. Mtg. Rms. & Capacity of Largest: 2 Air Conditioning: Bedrooms and banquet halls Air Conditioning: Bedrooms & banquet | 
No. Banquet Rms. & Capacity of Largest: Convention Rates: May |!6Dec. |4—Single: |6.00- rl a ee Be Sin aes +4 00: Gouble: tii 
Group Meal Rates: Breakfast 50: Lunch: 2.5 a 00: Double: a oe Su ‘3 ae 82.00 Suites: 27.00-30.00. European . 
Dinner: 5.00 ec. |5-May [5—Single: } ouble No. Mtg. Rms. & Capacity of Largest: ) 
Liquor 25.00-35.00: Suites: 50.00-150.00. European Md poet gest: 2 (400 


Charges for Mtg. Rms.: Nor 


| 
No. Banquet Rms. & Capacity of Largest: 2 | 
No. Mtg. Rms. & Capacity of Largest: 7 (450 4 P y gest: 2 (3) 
Audio-Visual Aids: A, |, J ' 


Group Meal Rates: Breakfast: 1.50; Lunch: 2x) 


No. Banquet Rms. & Capacity of Largest: 7 (300) Dinner: 4.50 ’ Be 
Liquor: Yes i } 
Charges for Mtg. Rms.: 100.00 a day th 
Charges for Exhibit Rms.: 100.00 a day 
Audio-Visual Aids: Stage: C, H. J, L co 
Sports Facilities: Golf, swimming, tennis, vole a 

ball, trampoline ] 
Sales Representative: Utel! Internationa av 
Si 

Hotel La Concha be 

See Advertisement, Page 202 

Ashford Ave. (Phone: 3-6090, telegraph: LaCond In 
Manager: Henning Mogensen : 
Sales Manager: Mrs. V. E Vangedal fo 
Convention Season: May, June, Sept., Oct : 
Largest Group Accommodated: 250 (125 room ti 
Air Conditioning: Bedrooms and banquet hall | 
Convention Rates: Single: 13.00-!5.00: Doubled p 


17.00-19.00: Suites: 35.00-50.00. European - 
No. Mtg. Rms. & Capacity of Largest: 5 (700 y¢ 
No, Banquet Rms. & Capacity of Largest: 5 (Mf) 
Group Meal Rates: Breakfast: 2.20: Lunch: 38 
Dinner: 6.60 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Rms.: None 
Audio-Visual Aids: Stage: 16 by 8 ft.. G H 
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Puerto Rico’s Most Interesting Luxury Resort Hotel 


La Concha offers exciting newness, spectacular beauty 
—against a backdrop of foreign enchantment! 


next 
Old-world charm, exotic, foreign flavor—fascinating places to go, new things to do 
—plenty of sun, ocean fun! These are the rewards of meeting away from the ordi- 
nary ...in the Caribbean .. . in Puerto Rico! 

And because Puerto Rico is a part of the United States, you'll feel right at 
home here—with American conveniences, American cuisine to suit your mood, 
and no language or currency problems to bother you. Today, some of the biggest 
conventions are being held in Puerto Rico . . . where you're at home abroad! 
The magnificent la Concha is located on its own ocean beach, in the fashionable 
Condado section of San Juan. Facilities for your enjoyment include cabana 


meeting / 


_- ‘f 


wer 


Condado Beach Hotel 


SAN JUAN, P. R 
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club, king-size pool, two main dining rooms, night club, three cocktail lounges. 
Tennis on premises. Golf privileges. Completely air conditioned. 250 rooms. 
No passports, visas, or vaccinations necessary for U. S. citizens. 

La Concha was designed—and staffed—with the handling of conventions. 
sales meetings, and other groups in mind. The grand ballroom will accommodate 
700 persons . . . other meeting and banquet rooms adapt themselves to smaller 
groups. La Concha is completely equipped to provide sound, projection, and 
lighting equipment—and other accessories—as well as photographic, publicity. 
and secretarial services. Attractive convention rates! 


Send for Colorful Convention Brochure! 


If you like your meetings with a dash of the unusual, send for your free copy 
of la Concha’s beautiful and comprehensive convention brochure. Write to: 
General Manager, Hotel la Concha, San Juan, Puerto Rico. William P. Wolfe 
Organization, Representatives. 


“ HOTEL, BEACH & CABANA CLUB 


. > SAN JUAN, PUERTO RICO 
ih 
AL S.Y do 


- 


AN ASSOCIATED FEDERAL HOTEL ~ Cecil Mills, President 


. or an hour’s drive 


into the cool 
green hills 


BARRANQUITAS, P 


At either of these fine hotels... 
@ Time to think and talk 
@ Time to relax—swimming and sports 


®@ Excellent facilities . . . sensible rates 


For all details: 


UTELL INTERNATIONAL 
160 Central Park South, New York 19 


CONDADO-CARIBBEAN HOTELS, INC 


SALES MEETINGS/Part 11 SALES MANAGEMEN NOV 


‘ 


inch: 3% 


sports 
rates 


AL 


rk 19 | 


E MEN 


make your convention y 
unconventional this year! 


Intercontinental 


Board meetings on the beach? Big deals in 
the dining room? Private caucuses in the 
cocktail lounge? Or formal assemblies in ban- 
quet rooms that hold up to 1500? They’re all 
awaiting your business-and-pleasure at the 
San Juan Intercontinental, located on 15 
beautiful acres in sunny Puerto Rico. 


In Puerto Rico, you have all the fun of a 
foreign land—with no passports, inocula- 
tions, visas, or customs to complicate you 
planning. At the San Juan Intercontinental, 
you'll have restaurants, bars, pool, cabana 


club, nearby golf course and our own 1500- 
foot private beach—finest on the island—plus 
all the service and efficiency of an outstand- 
ing convention hotel! 


The San Juan Intercontinental is just one of 
15 modern Intercontinental Hotels in 11 
friendly foreign lands. All are supervised to 
American standards. 

Phone the Director of Sales— (in New York— 
STillwell 6-5858, in Miami — FRanklin 
1-6661). Or write Intercontinental Hotels, 
Chrysler Bldg., New York 17. 


Aye 
INTERCONTINENTAL HOTELS 


+4 


The World's Largest Group of International Hotels 


FOR INFORMATION ON OTHER INTERCONTINENTAL HOTELS SEE PAGES 210, 213 
NOVEMBER 18, 1960 


PUERTO RICO Manager: John P. Sutherland Charges for Mtg. Rms.: None 


. Sales Manager: Pau! Reoyo Ch for Exhibit Rms.: None Jack 
San Juan continued Convention Season: May |-Dec. |5 Net. chibit Space: 2 443 sq. ft. on one floor 
Largest Group Accommodated: 300 (1/25 twins, 12 Audio-Visual Aids: Stage: 4 ft. by 8 ft. by |4; 
—_ Facil ities: Golf, swimming, tenr shuffle a 2. , . A.§.6H 1.3. Kk ye Pp. O. 
ir Conditioning: Bedrooms and banquet halls ilities: Swimmin trampolir P Mana 
Sales Representative: William P. Wolfe rgar Convention Rates: Single: 15.50; Double: 19.00; ee ae ard. v a ba P ne, table Sales 
zation Suites: 35.00-50.00. European Conve 
No. Mtg. Rms. & Capacity of Largest: 7 ('500 / Larges 
San Juan Intercontinental Hotel bo Banquet Rms. & Capacity of ew: 5 000 ‘15-2 
roup Mea! Rates: Breakfast 75 3.50 Air G 
See Advertisement, Drtrsact 203 Dinner: 6.50 VIRGIN ISLANDS Conve 
Isla Verde (Phone: 9-1100 egraph: Inhotelcor Lauer? Ye No. M 
No. B 
Liquor 
Char 
MED ST. CROIX Net € 
~ BEAUTIFUL NEW 10,000 TON ss} “5 
G t B A. 
) ) rapetree Bay ports 
) CRU iSE SH l f \ St. Croix (Phone: 157; cable >RAC on 
d ee han a 7 Breshear 
{ . ales n : eriey Halvorse Jr 
a { Convention Season: Mar.-Jar 
| Available for 1967-1962 | | Eciper steep eiemmcdeta: 17s (0 sal 
{ } Air Condi tioning: N i 
{ } Convention Rates le 6.00-34.00; Double Airlin 
28.00-52.00. A . 
) No. Mtg. "Rms & Capacity of Largest: 3 (\5 a 
( No. Banquet Rms. & Capacity of Largest: 3 Briti 
{ Group Meal Rates h: 2.50 Marlb 
{ Liquor: Yes pe ie 
l Charges for Mtg. Rms.: None Sal 
} Charges for Exhibit Rms.: N a ~ 
Tein ) Audio-Visual Aids: A pes 
) Sports Facilities ? “ j, te t “<7 ats 
/ SSRG, | WeTAG Air C 
* Fully Air-Conditioned * Stabilizer- equipped for $ Conve 
Suit 
smooth sailing * Accommodations for 300 to 350 | ST. THOMAS rk 
, ¢ No. B 
¢ Spacious exhibition areas ¢ Superb international cuisine } Airlines: BWA! CBA, PAA Grour 
¢ Attractive conference rooms ¢ Full program of sports, games , ers Liquo 
e Wide-screen movie theater and nightly entertainment Vi ' le —— a 
¢ Duty-free shopping ¢ Fascinating shore programs moe § a Net 
c) Virgisie udio 
LENGTH OF CRUISE, PORTS OF CALL, SAILING DATES ARRANGED TO YOUR SPECIFICATIONS ‘ Manager: H K ) | G 
< Convention See ason Ali yea xcept Dec. 2Jm Sport: 
~ o bs oy as et discs = - ‘ Largest. Grou Pp Accommodated } 1S room Eme 
BOX 89, SALES MEETINGS @ 1212 CHESTNUT STREET, PHILADELPHIA 7, PA ‘ es availat 
Air Conditioning Ba ¢ ' 
Convention Rates: May N 30—Single — 
4 7.00: C t 29.00 t 45.00-50.00. Dec 
oe Pt tacts a a is Aue. 20 - 400 a. ae er Mana 
: A - 24 oo, SOUR 00; Suites Sales 
60.00 to ¢ . ‘ Conve 
No. Mtg Rms. & Capacity of Largest: 4 (50 Large 
No. Banquet Rms. & Capacity of , 2 mw 6 
Group Meal Rates: Breakfast Lu 30 : 
We Have The RIGHT CLIMATE sod Air ¢ 
clnene Y ' Dou 
For MONEY MAKING! Charges for Mtg, Rms. None fa 
Cnrar es for Exhibit Areas: N 2 : 5.0 
Faint sun* ne’er won fair conventioneers! At The Nassau Beach Hotel, Audio Visual Aids Poa vad ne Toe a oo 7 
the outlook for groups is positively brilliant: blue skies, sunny beach Sports Facilities: Ter golf, beach, Gm Lieve 
ea fish } . } wate k J], shame r 
cool waters. A sportin’ life! board, sa } pong Chars 
Hotel Representatives M & Associates Net 
Indoors, our public and banquet halls, air conditioned and fully equipped, Audic 
comfortably accommodate 400 delegates at a sitting. Expert cuisine, I x. 
j 
native shows, entertainment. ' «itil 
ales 
CONCLUSION: A steady all-year flow of sunny dispositioned groups BAHAMA ; 
Robert M. Souers, Managing Director hes 
Represented by UTELL INTERNATIONAL ISLAN DS Phen 
New York: Essex House, PLaza 7-5436 = 
Boston « Chicago - Dallas * Miami Philadelphia con 
Montreal - Toronto ‘Be 
CAT CAY Re 
No. } 
Cat Key Club } lk 
N Y Dia 9747: Mia R aig D n 
Manager: FR. E. M Liquo 
Sales Manager n Monaha Charg 
Convention Season 4 Char 
a a Group Acc ommodated: 60-80 (40 room Net | 
Air Conditioni ng: Bed snd banauet halt Audic 
Convention Rates ng 25.00; D e : ae Sport 
te 00. A . 30 
No. Mtg Rms. & Capacity of Largest: 2 (!0 Skil 
No. Banquet Rms. & Capacity of Largest: | (/# Hotel 
Liquor: Yes thor 
soeraes for Mtg. Rms.: None 
harges for Exhibit Rms.: None ; 
Audio-Visual Aids: A, 8, C >, KL. Nas 
Sports Facilities: Golf, swimming, tennis, s US. § 
fishing, shuffleboard F 
Sales Representative: Premier Hotel Represett] Direc 
tives. Ir nv 
Large 
} suit 
i Lique 
Audi 
4 Airlines: Mackey from Miar Fort Louderdthy Sales 
SMM i i ii a tek Bd West Palm Beach BOAC from Miami, Nass ior 
204 SALES MEETINGS/Part Il SALES MANAGEMENT NO 
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floor 
>y 14 ing. 


1, table 


nnis, ge 


Represet? 


’ 
A 
Lau i ‘ 


mi, New 


E MEN! 


Jock Tar Grand Bahama Club 
See Advertisement, Page 205 


O. Box 1946 
tiane er: Edward H. Hunt 
Sales Manager: Angie Barker 


tion Season: April-December 

a "Group Accommodated: 450 (225 + 

15-20 suites) bed : ; 

Conditioning: Bedrooms and banquet ha 
a ceatlan Rates: Ar sn & Modified American 
No. Mtg. Rms. & Capacity of Largest: 7 (700) 
No. Banquet Rms, & Capacity of Largest: 3 (560) 
Liquor: Yes 
Char es for Mtg. Rms.: None 
Net Eshibit Space: 5,605 sq. ft. on ona f 


Audio-Visual Aids: Stage 7 by 10 ft. by 8 ft. 
by 11.A.G,H, 1, J 

Sports Facilities: Golf, swimming, tenn fishing 
boating, bowling, bicycling, shuffleboard 

Sales Representative: | ard Hicks & Ass ates 


NASSAU 


Airlines: Cubana, Mackey, PAA, TCA 


British Colonial 


Marlborough St. (Phone 101 telearanh: 8 
Manager: Gordon M. Ande , 
Sales Manager: William A. P 


Convention Season: A : ; 
Lorgest Greup p lh ne SO 600 (300 + 


Air Conditioni~ g: Bed snd banquet ha 
Convention Rates: Sing'« 2.00: Double 6.00: 
Suites: 25.00-35.00 Apr 5S Single 

25.00: Double: 31.00; ‘ 55.00-75.00 


No, Mtg. Rms. & Capacity ‘of Largest: 9 (400 

No. Banquet Rms. & Copacity of Largest: 5 (400 

Group Meal Rates: Bre 50: Lunch: 2.50 
0 5.00 

Liquor: Yes 

Charges for Mtg. Rms 

Charges for Exhibit Rms.: N 

Net Exhibit Space: 405 t , 

Audio-Visual 29 t 2 by |4 f.. A. B 


Sports Facilities : f sw + tenn Bali ane 


Emerald Beach Hotel 
See Advertisement, +90 205 


Phone Si9S: telea EMREA 

Manager: Wesier T. Kee 

Sales Manager: Terry Ry 

Convention Season: Ac 

Lergest Group Accommodated: 550 (300 

u te 

Ale Conditioning: Bed t Jue 3 

Convention Rates: A E angle: 20.00 
Double: 36.00 t 0-25.00. [ 6. As 
4 igle 24 x f f 45.00 t 25.00 
5 0 Ame 

No. Mtg. Rms & Capacity of Largest 

No. Banquet Rms. & Capacity of Largest: 2 (500 

Liquor: Te 


Charges for Mtg. Rms.: N 
Charges for Exhibit Rrns.: N 
Net Exhibit Space: 6.000 
Audio-Visual Aids 


GH « 


Sports Fachities 


Sales Repr ecentet ve 


nates Beach Hotel 
Marager: R 


Convention Season 
Largest Group Accommodated 


Air Conditioned t 
No. Mtg. Rms. & Capacity of Largest: 4 (800 
No. Banquet Rms. & copac ty of Largest 
Gr roup Meal Rates 2.00 
6.00 
Liquor: Y 
Charges for Mtg. Rms.: N 
Charges for Exhibit Areas 
Net anibit Space: 3,000 


Audio- Visual Aids A 

Sports Facilities Sw 
7 r } b 
king. ar 

Hotel Mepessentetts ve 


Nassau Beach 
U.S. sate Otis: 040 Bay w 


yan 6-8342 


Bieuhes of Sales: [ i M 

Convention Season: A 

Largest Group hasemmnodeted 278 22 
suites 

Liquor: Y 


Audio-Visual Aids: A 
Sports Facilities " 
Sales Representative: W p 


NOVEMBER 18, 1960 


COMPLETELY AIR CONDITIONED 


Wesler T. Keenan, Gen. Mgr. "Offices: New York, maUrray | Hill 8 0130; Chicago, WHitehall 4-7077; Detroit, 
WOodward 2-2700; Washington, D. C., FEderal 8-6330; Miami, PLaza 4-1660; Atlanta, JAckson 4-3486; 
Toronto, Ont., EMpire 3-1648. 


For your next meeting, choose a tropical island paradise! 


‘NASSAU m BAHAMAS 


Wide range of accommodations and meet- 
ing facilities —- including convention halls 
with ample seating capacity, display facili- 
ties, etc. 


Ideal climate, numerous sports, shopping 
and sightseeing for the whole family. No 
passports needed for American or Canadian 
citizens. 


Over 150 flights weekly to Nassau, non- 
stop from both Miami and New York, plus 
ship cruises direct from these cities. 


For complete information: 
BAHAMAS DEVELOPMENT BOARD 


Miami, 608 First National Bank Bldg. 
Chicago, 1230 Palmolive Bldg. 

New York, 307 British Empire Bldg. 
Dallas, Adolphus Hotel Arcade (1406) 
Los Angeles, 515 S. Olive Street 
Toronto, 707 Victory Bldg. 


NEW HOTEL 


Foon! Boma Chub 


WEST END, GRAND BAHAMA, BAHAMAS 


AN ISLAND PARADISE! 350 AIR CONDITIONED GUEST 
ROOMS WITH TV. THE FINEST DEEP SEA OR PIER 
FISHING IN THE WORLD. EVERY KNOWN SPORT AND 
GAME, INCLUDING GOLF AND SWIMMING IN 
OLYMPIC POOL, TO GIVE YOU FUN IN THE SUN. 
THREE LARGE MEETING ROOMS: — AUDITORIUM-GRAND 


BALLROOM WHICH SEATS 500, EAST BALLROOM WHICH 
SEATS 630, PLUS EXHIBIT SPACE FOR 100 BOOTHS. 


4 


Angie Barker, Sales Manager 
Sales office: 1522 Fulton Bank Bidg., Atlanta 3, Ga. 


National-American Wholesale 
Grocers’ Association is one of 
many leading trade associations 
which held their high level con- 


ference in 


o 


For the many advantages—in 
transportation, accommodations, 
sports facilities, dining and 
entertainment — that Bermuda 
offers for successful sales meet- 
ings, small conventions and 
directors’ sessions, write for your 
FREE copy of the 24-page book- 
let, “BERMUDA, 


for Memorable 


Headquarters 
Meetings and 
Conferences.” 


“ese eee 


The Bermuda Trade Development Board 
Dept. SM-11, 620 Fifth Ave, New York 20, N. Y. 


Please send the convention booklet to: 


Nome 


Street 


eevee ereeere ee eet 


BERMUDA 


EAL, PAA, TCA 


Airlines: CUBANA, DAL 
Steamships: Furness 


Belmont Manor Golf & Country Club 


Warwick (Phone: 1130; telegraph: Belmont) 
Manager: John Edmaier 
Convention Season: Sept., Oct., Nov., Jan., Feb 


Largest Group Accommodated: 150 (75 rooms, |0 
suites) 

Air Conditioning: Some bedrooms 

Convention Rates: Single: 1/8.00-20.00; Double 
28.00-32.00. Modified American 

No. Mtg. Rms. & Capacity of Largest: 4 (200 


No. Banquet Rms. & Capacity of Largest: 2 (200 

Group Meal Rates: Breakfast: |.00; Lunch: 2.00 
Dinner: 4.50 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 20 ft. by 40 ft. 

Audio-Visual Aids: C, F, G |! J 

Sales Representative: Leonard Hicks, Jr., & Ass 


ciates 


The Bermudiana 
See Advertisement, Page 206 
Hamilton (Phone: 2-121!) 
Manager: Carrol! F. Dooley 
Convention Season: Sept.-March 
Largest Group Accommodated : 
2 suites) 

Air Conditioning: Bedrooms and banquet ha 
Convention Rates: Single: 18.00-26.00; Double 
28.00-42.00: Suites: 75.00-120.00. Modified A 

an 
No. Mtg. Rms. & Capacity of Largest: 4 (250 
No. Banquet Rms, & Capacity of Largest: 2 
Liquor: Yes 


200 (100 ro 


Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: 2,500 sq. ft. on one fic 
Audio-Visual Aids: E, GH, |, J, L 

Sports Facilities: Golf, swimming, fishing, sa 
Saies Representative: Robert Reid Associat 


Castle Harbour 
See Advertisement, Page 207 


Tuckers Town (Phone: 3-7661, telegrapt Ha 
castle 

Manager: John C. Fischbeck |! 

Sales Manager: Edwin K. Williams 


Convention Season: Al! yea 
Largest Group Accommodated : 500 (250 ro 


5 suites 


No. Mtg. Rms. & Capacity of Largest: 4 (350 
No. Banquet Rms, & Capacity of a pet 2 500 
2 


Grow p Meal Rates: Breakfast 00: 2.50 
Dinner: 4.50 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Audio- Visual Aids: Stage: 30 by 20 ft.. A. B, C 
H 
Seerts Facilities Golf, swimming, tennis 


Sales Representatives: Robert F. Warner, Inc 
Mid Ocean Club 

Tucker's Town (Phone: 7 Telegraph: Midoclub 
Manager: Gordon D. Hutchings 

Convention Season: Jan., Feb., Aug., Sept., Oct 


15 Dec. >-31 
Largest + we Bi Accommodated: 40 (20 
suite available 
Air Conditioning: Some bedrooms 
18-30.00; Double: 


Dinner: 5.00 


Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Mar. |5-Oct. |—Single: 28.00 
Double 00. Oct. I-Mar, 15—Single: 22.00 
Double: 34.00. American 

No. Mtg. Rms. & Capacity of Largest: |2 (400 

No. Banquet Rms. & Capacity of Largest: 2 (42° 

Liquor: Yes 

Charges for Mtq. Rms.: None 

Charges for Exhibit Rms.: None 

Net Exhibit Space: |,260 sq. ft. on one floor 

Aud’ -Visual Aids: Stage: 58 by I2 by 1/6 ft. A 
Gc ekeGoaRian, t 

Sports Facilities: Golf, swimming, tennis, s 
board 

Sales Representative : Howard F. Dugan, In 

Elbow Beach Surf Club 

Paget (Phone: |-430 

Manager: E. R. Hetland 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 
6 suites 

Air Conditioning: Most bedrooms, a banquet 
halls 

Convention Rates: Single: 1[8.00-35.00: D 
7.00-25.00: Suites: 50.00. Modified American 


Convention Rates: Single: 32.00 
50.00 ites: . Modified American 

No. Mtg. ‘Rms. & Capacity of Largest: | (50) 

No. Banquet Rms.: | 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 


CONVENTION HOTEL! 


AT 
Bermuda's 
ewest, Finest 


' 


Convenient location right in the || 
heart of Hamilton, the new, mag. | | 


nificent 


BERMUDIANA...the multi. | 


million dollar investment i m, 
gracious Island living that’s slated | 
for 1960's most successful conven- 
tions. Choice dates are now open |, 
. write today for full information. | 


+ 


3 spacious 


Carroll F Dooley, Mgr. Dir 


Convention Groups to 460. 


Meeting Rooms, plus | 


Committee Rooms, Complete Sound 


and Projection equipment. 


ee 


Swimming Pool, Private Beach Chub || 


. . . Moongate and Sunken Gardens | 
Nightclubs. 


Completely 
vidual control . 


Air Conditioned, indi | 
. Most rooms with 


terrace or balcony. 


ROBERT REID ASSOCIATES, INC. 


Unlimited hot and cold fresh water. | 


Representatives 


610 Fifth Avenue, Rockefeller Center 


New York 20 
30 e HOLLYWOOD e MIAMI 


CHICAC 


MONTREAL e¢ TORONTO 
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PL 7-2444 


SALES MANAGEMEN 


NO 


is Best in Bermuda! 


: Re-Opening 
rELI MARCH 1, 1961 


After Extensive Alterations 


nm the For a memorable meeting, 
where the right kind of re- 


mag- , 
. laxation helps get things 
“a done, make it the Hotel St. 
lies: George in the unique olde 
slated | towne of St. George's. 
nven- | Superior service... a 
0 friendly co-operative staff 
ae and prices in line with BERMUDA HEADQUARTERS FOR EXECUTIVE GROUPS, CON- 
— your budget! FERENCES AND CONVENTIONS * Every Island attraction at 
gr. Dir @ Meeting rooms for groups this magnificent 180-acre CASTLE HARBOUR estate . . . Ber- 
of 20 to 250 people muda’s most experienced hosts to important organizations 
: oles © All equipment and facilities, from the United States and Canada. For groups to 500 your 
mo plus staff co-operation ‘ " i 
Sound : . choice of three impressive air conditioned Function Rooms 
®@ All-weather indoor Olympic- : : 
cl ; size swimming pool ... modern equipment, complete banquet service. 
ub 
yardens @ Private beach JOHN C. FISCHBECK II, Gen. Mer. 
© . . , 
|. indi- Coens sew Seagen Cer 18-hole Championship Golf + Island's largest private Beach 
ul wih @ FREE GOLF _ on the St. 300 Air Conditioned seaview rooms + Tennis Courts 
} George's private course Te a a < ite ; ; 
for your group errace Pool - ater Sports + Floorshows, dancing nightly 
= . and don't forget that THE AIR CONDITIONED 
c wonderful 
INC. 
DUTY-FREE SHOPPING! 
ner 
TUCKER'S TOWN + BERMUDA 
U.S. and Canadian 


eh . —— Representatives 


5 - ets wrens 
se pie mm . ate William P. Wolfe 


Pie se © ere ay Organization 


BOSTON * CHICAGO 
CLEVELAND 

MIAMI * NEW YORK 
PHILADELPHIA 
MONTREAL * TORONTO 


es all details: 
UTELL INTERNATIONAL 


160 Central Park South 
New York 19, N.Y. 
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BERMUDA 
continued 


Liquor: Yes 

ery ov for Mtg. Rms.: None 

Net Exhibit Space: None 

Sports Facilities: Golf, tennis, sailing, swimming 


St. George Hotel Golf & Beach Club 


See Advertisement, Page 207 
Rose Hill (Phone: 3-9141-2-3, telegraph: Dragon 
Manager: E. V. Wood 
Convention Season: Labor Day-Dec. 15, Jan, 2 
March 15 
Largest Group Accommodated: {00 (50 rooms, 8 
te 


Air Conditioning: Not required 
Convention Rates: Single: 14.00-22.00: Double 
24.00-32.00; Suites: 36.00-54.00. Modified Ameri 


can 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: | (1/25 

Group Meal Rates: Breakfast 50; Lunch: 2.90 
Dinner: 5.00 

Liquor: Yes 

Charges for Mtq. Rms.: None 

Charges for Exhibit Rms.: None 


Net Exhibit Space: 460 by 35 ft n one floor 

Audio-Visual Aids: |, J, L 

Sports Facilities: Golf, swimming, shuffleboard 
archery, Dadminton 

Sales Representative: W am P. Wolfe Orgar 


JAMAICA 


Jamaica Tourist Board 
See Advertisement, Page 208 


Sox 284 


A 8B 2 hairman 


BOSCOBEL 
Marrakesh Hotel 


Manager: Joe Cunningham 
Sales Manager: Jack M. Slone 
Convention Season: A|! year 


Largest Group Accommodated: 550 (200 rooms) 

Air Conditioning: Bedrooms and banquet halls 

Convention Rates: Apr. |6-Dec. 15—Single: 18.00- 
25.00: Double: 30.00-37.00. Dec. I5Apr. i5— 
Single: 40.00-52.00; Double: 50.00-67.00. American 

No. Mtg. Rms. & Capacity of Largest: 2 (500) 

No. Banquet Rms. & Capacity of Largest: 2 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Rms.: None 

Audio-Visual Aids: D. |, J 

Sports Facilities: Golf, sw mming, tennis, aquatic 

sports, riding 


KINGSTON 


Airlines: Avianca, PAA, TCA 


Myrtle Bank Hotel 


Kingston (Phone: 4681) 

Manager: S. G. Levy 

Convention Season: A!! year 

Largest Group Accommodated: 205 (/00 rooms 
available) 

Convention Rates: From |!.00 per person. Amer 
can 

Liquor: Yes 

Charges for Banquet & Mtg. Rms.: None 

Sports Facilities: Swimming, fishing, riding, golf 
tennis, badminton 

Hotel Representative: Ute!! Internationa 


MONTEGO BEACH 


Airlines: DAL, PAA, TCA 


Bay Roc Hotel 


Montego Bay (Phone: 21/8!) 

Manager: H. Metcalfe 

Sales Manager: Donald deLisser 

Convention Season: Apri! to Dec 

Largest Group Accommodated: 150 (75 rooms and 
2 suites available 

Air Conditioning: Bedrooms 

Convention Rates: Single: 1!6.00: Double: 30.00 
Suite 35.00. American 

No. Mtg. Rms. & Capacity of Largest: 2 (!20 

No. Banquet Rms. & Capacity of Largest: 20 

Group Meal Rates: Breakfast: 1.50: Lunch: 3.00 
Dinner: 5.00 

Liquor: Ye 


Audio-Visual Aids: J 


Sports Facilities: Golf, tennis, riding 
Hotel Representatives: > 
William P. Wolfe Organization 


Half Moon Hotel 
Cottage Colony 


(Phone: 6-221; telegraph, Half Moon Jamaigg} 
Manager: Harold deli 
Convention Season: May-Oct. 3! 

Largest Group Accommodated: (80 ((89 vo 


14 suites) 


Air Conditioning: |2 bedrooms 


Convention Rates: Si 


32.00-46.00: Suites: 50.00-66.00. American 


No. Mtg. Rms.. & Ca 

No. Banquet Rms. & 

Group Meal Rates: 8 
Dinner: 5.50 

Liquor: Yes 

Charges for Mtg. Rms. 

Sports Facilities: Golf 

Sales Representative: 
ciates 


Audio-Visual Aids: St 
J, & 


L 
Sports Facilities: Golf 
board, water skiing 
Sales Representatives : 


ciotes 


OCHO RIOS 


Arawak Hotel 


See Advertisement, Page 210 
(Phone: 383, 384 3850 
Manager: J. R. Cunningham 


Convention Season: A 


Charges for Mtg. Rms.: 


reakfast: 2.50; Lunch: 


None 


Robert F. “?s 


and 


sser 


ngle 18.00-24.00: D 


city of Largest: 2 (a 
apacity of Largest: | iT 


: None 
tennis, peddle boat 
Oliver-Kermit Hote! Ag! 


age: 578 sq, ft. AG 
tennis, Dadminton shull 


fishing kin diving -¢ 
S Jiving deg 
Leonard Hicks Jr, 


r 186 


year except Dec. |7.Jjal 
| 


Largest Group Accommodated: 352 (\7% roam 


Il suites) 


Air Conditioning: Be 


Convention Rates: Apr 
23.00: Double: 30.00-35.00; Suites: 37.0 


De 16-Apr 6&—S 


No. Mtg. Rms ’ Capacity of Largest: 3 (2 
No. Banquet Rms. & Capacity of Largest: } 
Group Meal Rates: Breakfast: 2.00: L 


jrooms and banquet nal 
6-Dec. 16—Single: i 


Rises. S00 

Liquor: Yes 
Charges for Mig, Rms.: None i 
Charges for Exhibit Rms.: None : 
> tf 2.176 sa. Ha 


Net Exhibit Space: 4 


one flox 


clockwork. 


nig Jamaica is an exciting, “foreign” 


to hold their meeting just anywhe 
wants to please people, and doesn 


man himself had to schedule a 
would probably schedule it here. 


SEE ANY TRAVEL AGENT « Jet service from major cities: 10 in 


208 


aig Jamaica offers superb facilities for meetings large 


or small—the business part of meetings run like 


“pleasure” part of meetings is unforgettable. 


aie Jamaica is not expensive — people are ill advised | 
sre when they can ‘aie Jamaica is the place pirates used to hold their @ 

sales meetings in days of yore. Pirates could goa 

where. They came here. 


hold it somewhere — and for no more! 


ain Jamaica is old-fashioned in the sense that it really J 
"t just pretend to. aie Jamaica has tourist offices in major cities. The 

bend over backwards to make any sales meetif 

rouser. So will any travel agent. 


The difference is apparent instantly. 


[| [] Jamaica enjoys dependable weather. If the weather- 


t f 


place to be — the 


true or false? | 


Jamaica is the place to hold your next sales meetin 


sales meeting, he Zin Jamaica is mere hours away 


by air — even closer by jet! 


ternational airlines serve Jamaica. Also, regular sailings from New York, Miami and New Orleans 


[| [] You should come to Jamaica because it’s no place like home. 


If you have marked all the above statements ‘true’ , which they all are, 
then you need no further convincing. If not, better see for yourself. 


JAMAICA IN THE WEST INDIES + Jamaica Tourist Board, Kingston, Jamaica, W.|. * New York « Chicago « Miami + Toronto « Los Angeles » San Franc 


: 


ie Jamaica has 1001 things to do and see when busiat 


is finished. Jamaica defies anyone to be bored, 


Re Jamaica offers free port shopping with outstandit 
bargains in fine merchandise from all over the wal 
— watches, cameras, perfume, liquor, etc. Meeti 
in Jamaica have an incentive plan built righti 


NS 


SALES MEETINGS/Part !1 SALES MANAGEMEN oy; 


180 room 
Da 
22 7 | aS. 
1 aaah ma, rt. i 
a -f se | Lu vam. § } 

| 

. TOWER ISLE 

the hardly conventional 

20 convention hotel 


JAMAICA, WEST INDIES 
* 


Even all work is all play at 
AIR CONDITIONED Tower Isle. 
A few jet hours away yet a 
whole world away in spirit. “Ti 
° 
Tower Isle lavishes total comfort oncon- = |™—_! 
© _ vention groups of up to 200 and more. r\) 


©) The only kind of meeting that can't be = 1 
> held here is the unsuccessful kind. 


~~ 
ci le hed 
| You cannot stay in our roman- 
= @ tic tower— you can stay in 
= our spacious seaside hotel in ‘ 


Ocho Rios, Jamaica. 


en busines f 

ored, 

outstandit | 

er the wot 

c. Meetit 

It right Rates are surprisingly low at Tower Isle. And the list cf things to do and see 

ap here is amazingly long. You can swim, fish, bask, dance, play volley ball and 
eo ping pong and shuffle-board and tennis and bingo and golf and croquet and 

ties. The horseshoes, watch goat racing and crab racing on the beach, try your hand 

" neil at archery, enjoy native floor shows and on and on and on. You can do any- 


thing you wish—and a few things you never knew you wished. Make it your 
business to take your business to Tower Isle in Jamaica, W.|. 


TOWER ISLE HOTEL, JAMAICA 


Representative for U. S.A. and Canada: Utell International, Essex House, 160 Central Park South, N. Y., N. Y. 
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WHERE TO GO 
FOR YOUR NEXT 
GROUP MEETING 

OR 
SALES INCENTIVE 
TRIP? 


The ever-popular answer: 
The ARAWAK — unparal- 
leled as an elegant, fun- 
filled place for meetings of 
this kind. On Jamaica's 
smart fashionable North 
Shore. Completely air-con- 
ditioned: 176 balconied 
rooms: beach, pool, horse- 
back riding, tennis, pitch 
"n’ putt and driving range, 
fishing, water-skiing, Jippi 
Jappa Lounge, fabulous 
Limbo Room Supper Club! 


For full information 
ca// our 
National Representatives: 


LEONARD HICKS, JR. & ASSOC. 
New York, MU 8-0123 
Chicago, MO 4-5100 

Miami, PL 4-1667 
Detroit, WO 2-2700 
Washington, D. C., EX 3-6481 
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JAMAICA 
Ocho Rios continued 


fae ne Aids: Stage: 30 by 20 ft. A, B, C, 
H 


Sports Facilities: Golf, tennis, fishi 
skin diving, sailing 

Sales Representative: Leonard Hicks, 
ciates 


Tower Isle Hotel 

See Advertisement, Page 209 
(Phone: Tower 271-275; telegraph: Tower Isle 
Manager: Nick Brimo 
Sales Manager: Richard Brown 
Convention Season: March |- D 


ec. 15 
Largest Group Accommodated: 2/6 (100 double 


rooms 16 at ge 
Air Conditioning edrooms and banquet halls 


Convention Rates: Dec. |6-Apr, 15, Single: 21.00 


45.00: Double: 44.00-54.00. Modified American 
No. Mtg. Rms. & Capacity of Largest: | (350 


No. Banquet Rms. & eee Ay Largest: | (200 


Group Meal Rates: Lunch 
Liquor: Ye 

Charges for Mtq. Rms.: None 
Charges for Exhibit Rms. : N 


Audio-Visual Aids: A, G, H, |, J, K 

Sports Facilities, Golf, (nearby tennis, water 
sports, shuffleboard, archery, ping pong, cy 
norsedack riding nearby 


Sales Representative: Utel| Internationa! 


ng, water skiing, 


Jr., & Asso- 


CUBA 


Listings of hotel facilities in Cuba 
have been withdrawn from this issue. 
Present political conditions in Cuba 
militate against convention plans for 
this island. 


DOMINICAN 
REPUBLIC 


CIUDAD TRUJILLO 


Airlines: CBA, PAA 
Steamships: Dominican Republic Steamship Line 


Embajador Intercontinental 
See Advertisement, Page 203 
Manager: Thomas Mueller 
Sales Manager: John Hanneman 
Convention Season: Al! year 
Largest Group Accommodated: 500 (3/0 r 
22 suit 
Air Conditioning: Entire hote 
Convention Rates: Single 7.50-9.50: Doub! 
|.00-13.00. European 
No. Mtg. Rms. & Capacity of Largest: 2 (500) 


No. Banquet Rms. & Capacity of Largest: 2 (500 
Group Meal Rates: Breakfast: 2.00; Lunch: 3.50 
50 


euers Yes 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: D J 


Sports Facilities: Golf, swimming, fishing, tennis 


shuffleboard 


Jaragua Intercontinental 
See Advertisement, Page 203 

Manager: George M. Markides 
Convention Season: Al! year 
Largest Group Accommodated: 400 (250 roon 

suites available 
Air Conditioning: 
Convention Rates: 


00 bedrooms 
15 to 40 persons—Single 


9.00 
Double: 11.00. 41 to 80 persons—Single: 8.00 
7.00 


Double: 10.00. 8! or more persons—Single: 
Double: 9.00. European 
No. Mtg. Rms. & Capacity of Largest: 2 (300) 


No. Banquet Rms. & Capacity of Largest: 2 (200 
Group Meal Rates: Breakfast: |.50: Lunch: 3.50; 
5.00 


uaaeann Yes 
Net Exhibit Space: | 687 sq. ft. on two floors 
Audio-Visual Aids: Stage: !92 sa. ft., |, J 


Sports Facilities: Tennis, swimming — pools and 


beach 


HAITI 


PORT-AU-PRINCE 


Airlines: Delta, PAA 
Steamers: Panama Line, Alcoa S.S. 


Castel Hotel 


St. Gerard (Phone: 4126, telegraph: Castelotel) 
Manager: C. DeLa Fuente 
Convention Season: April-Jan. 
Largest Group Accommodated: 110 (50 room 
3 suites) 7 
Air Conditioning: 50% of bedrooms 
Convention Rates: Single: 14.00: Double: 2th 
Suites: 15.00 additional, Modified Americ 
American, add 1.00 per person per day) 
No. Mtg. Rms. & Capacity of Largest: 2 (\99) 
No. Ban Mes! Rms, & Capacity of Largest: | (m 
Group Meal A ae Breakfast: 1.50; Lunch: 20 
Dinner: 
Liquor: og 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: Stage: A. B.C, D, J 
Sports Facilities: Golf, swimming, tenak, bag 
minton, ping-pong, shuffleboard 


Can 


zation 


Sales Representative: William P. Wolfe Orgay) 


El Rancho Hotel 


(Phone: 7888: telegraph: 
Manager: Ben Shindler 
Convention Season: A!! year 
Largest Group Accommodated: 


ELRANCHO) 


110 (55 rooms 


suites 

Air Conditioning: Bedrooms 

Convention Rates: Ar 15-Dec. 14—Single: 19 
24.00; Double: 32.00-40.00; Suites: 40.00.40 


5.00-60.00: Suites: 
No. Mtg. Rms. & Capacity of Largest: 2 (20 
No. Banquet Rms. & Capacity of Largest: | (2% 
Group Meal Rates: Breakfast: 2.00: Lunch: 4m) 

inner: 5.00 

Liquor: Yes 
Charges for Mtg. Rms.: Nune 
Charges for Exhibit Rms.: None 
Net Exhibit Space: 2,800 sa. ft. on one floor 
Audio- baa Aids: Stage: 35 ft. A, B,C 6# 
J 


. 
Sales Seiveriaietioaa Ute 


Hotel Riviera d’Haiti 


Convention Season: Al! year 

Largest Group eee 220 

Convention Rates: : 2.00.16 
Double 22.00.2800: Suite 2s 34.00 75 00, Modifies! 
American 

No. Mtg. Rms. & Capacity of Largest: 3 (2) 

No. Banquet Rms. & Capacity of Largest: 4 (@ 

Liquor: Ye 

Audio-Visual Aids: 

Sports Facilities: Fishing, swimming, boating 

Hotel Representative: Leonard Hicks, Jr, am 
Associates, Inc 


MEXICO © 


ACAPULCO 


Airlines: Aer Ae neas Mexicanas 


Hotel El Presidente i 
See Advertisement, Page 212 


Costera Miguel Aleman (Phone: 4-04-10) 

Manager: Jose F. Gilly 

Sales Manager: Rodolfo Mavarrete 

Convention Season: May-Dec 

Largest Group Accommodated: 220 (100 rom 
10 suites) 
Air Conditioning: Bedrooms and banquet halt 

Convention Rates: 3 gle: 24.00-28.00; Doubt 
30.00-34.00: Suites: 55.00-152.00. Modified Ami 
can 

No. Mtg. Rms. & Size of Largest: 2 (300 
meters 

No. Banquet Rms. & Size of Largest: 2 (75 
meters) 

Liquor: Yes 

Sports | Facil'ties: 
hote 

Sales Representative: Ute!l! International 


Golf & tennis 2 block fre 


Las Brisas Hilton : 
See Advertisement, Page 211 


Carretera Escenica (Phone: LD 55; telegret 
HILTELS) 

Manager: Gerald de Schrenck Sill 

Sales Manager: Frank sronqmaeter 
Convention Season: Apr. & 
Largest Group oe ee 


206 (100 1 

3 suites) 
Air Conditioning: 30 bedrooms : 
Convention Rates: Single: 15.00; Double: # 


Suites: 32.00-100.00. European 
No. Mtg. Rms. & Capacity of Largest: | (2 
No. Eanquet Rms. & Capacity of Largest: | if 


Group Meal Rates: Breakfast: |.60; Lunch: 
inner: 5.00 

Liquor: Yes ; 

Charges for Mtg. Rms.: 40.00 bust 

Sports Facilities: Golf, swimming, tennis, 


fishing, sailing, bullfights 
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stelote| i 'e 

50 room 

_ 221 | (A C.N.R. HOTEL) IN COSMOPOLITAN MONTREAL 8 

ye In the heart of Montreal, offers il 

2 (100) the latest word in convention ser- : 

nch: 204 vice! 15,000 square feet of ex- H 
hibit space, 23 rooms for as many Ml 
as 3000 for meetings or 2000 for b 


L banquets, and 1216 spacious guest 
rooms. Convenient to business, 
entertainment and transportation. 
Free parking for guests. 


eee 8 


IN THE HEART OF MEXICO CITY... 


We'll take excellent care of meet- 
ings from 40 to 350 persons. All 
400 rooms are air conditioned, 
and they overlook the most fash- 
ionable section of this colorful 
city. For an unforgettable pre- or 
post-convention trip, visit the near- 
by Las Brisas Hilton in Acapulco, 
a colony of pink casitas. 


aa ae ee 


ars 


e 


eee 


~ Where you 
ig CAN 

- mix business 
ve With pleasure 


a at ane 


bosting Whether you’re ten or two thousand, plan to get 
~ wt P 6 IN THE GLAMOROUS REPUBLIC OF PANAMA... 
away to a spot where you can buckle down when 
; Some of the most progressive 
there’s buckling down to be done . . . let loose organizations have turned to El 
) and relax when the day’s work is over. And re- Panama Hilton for their conven- 


tions. Serving up to 1200 persons, 
this beautiful hotel has its own 
tennis courts and pool. 


member, it’s hard to resist a convention call when 
- you Offer delegates the chance to get away from 
it all, to Caribbean sun or gay Montreal. 


Get the full convention story on any of these fine 


’ hotels from the Sales Division, Hilton Hotels F 
(100 we International, The Waldorf-Astoria, New York ( OV) 


nguet wh ©6222, New York—Telephone Murray Hill 8-2240. 


00; Dod SAN JUAN PUERTO RICO + U.S.A. 
ditied Ame 
7 On “Convention Island” itself, set 
: 2 (ms . in seventeen acres of a garden- 
t: 2 (254 h k the H lt landscaped: peninsula. The Caribe 
peee C eC Nie l on Hilton offers seclusion for con- 
blocks fr ventioneers, plus facilities for all 
— a summer sports (the year ’round!) 
ons 
International Hotels and the exciting nightlife of San 
Juan. Meeting capacity: 10 to 
21 800. 450 air-conditionec rooms. 
. telegeal first Pool, surf bathing, other sports. 
eee No passport or currency problem. 
& (100 
Youble: * ‘he 
irgest: | 
» Lunch: # — 
ss av 
ennis, hut CONRAD N. HILTON, PRESIDENT 


_ NOVEMBER 18, 1960 
GEMEN 


Bienvenidos Amigos / 
Ready for you - December 196 
= — all | 


Prad 


Railroa 


Hotel 


OF Liberta 
Manage 

rt nven' 
"Largest 
“——a 4 suit 
ey Air Cor 

6 Convent 
5.60 ¢ 


No. Mt 


HOTEL MARIA ISABEL (2 


Audio-V 
Mexico City ti 
NEWEST OF THE BALSA HOTELS e MOST LUXURIOUS IN THE AMERICAS 

Superb Meeting and Dining Facilities for 2,500 People ae 
Ideal Flexibility for All Requirements + Chule 
“650 Rooms and Suites of the Future” cant 
Bilingual Staff Truly Personalized Attention a 
Mexico City Offers the Perfect Year-Round Climate — “= 
Other members of the Balsa Hotel Family to serve you: | Rie 
in Mexico City El Presidente - Luxury without par So 

Del Prado - World famed 
Prado-Alffer - Elegance of Mexico Hotel 
Hotel Premier - Sparkling new pak 
in Acapulco’ £1 Presidente’ - Finest and most luxurious he. 
Elcano - Spectacular and delightful Largest 
Prado-Americas - Home of “Cantamar” Air Cor 
Noa Noa - Favored for its facilities 5 Come 
; ; Motel Tampa - Superb for informal relaxation a 
and in New York City - the famed St. Regis } Group 
Cesar Balsa, President Roberto Zapata, Jr. Managing Direct a 
For bookings, information and details: Net Es 
“BALSA HOTELS” Sport 

Hamburgo 135 Mexico, D. F. 

U.S. and Canadian Representatives: 

UTELL INTERNATIONAL JOHN A TETLEY CO., INC. Aiton 
« New York @ Dallas @ Boston @ Montreal e Chicago @ Toronto e Miami Los Angeles @ San Francisco F naval 
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Pierre Marques : 
Phone: 14-91; Telegraph : Piermar) 

ager Charles F gers ; 
Cevention Season: Ar to Dec. 15_ 
Largest Group Accommodated : 200 (93 5 


tes available 


fe) 


y sar snd banquet halls 

onditioning: 8 1 banquet 

Air Condit Rates: Single: 18.00-20 00; “D it e 
28 . 32.00. American or modified Fae pa 
Nor Mtg. Rms. & Capacity of Largest: 200 


No. Banquet Rms. & creme § of Largest: oF 
unch or breakfast ) + n ur 4 500 
served around f es iy 
Group Meal Rates: Breakfast: 1.50; Lu 2.50 
Dinner: 4.50 
wor: Yes 
ana for Mtg. Rms.: 
Audio-Visual Aids: | 
Sports Facilities: Swimming. tennis, g 
kung skin diving, sarling 


N 


Prado Americas Hotel 
See Advertisement, Page 212 
Manager: Enrique Ran A. 


vention Season: he jay to De 20 
aoe Group pactmmoduied : 230 oY 
available) 
Air Conditioning: Sorne bedr —" 
Convention Rates: jingle: 12.00 ¢ 6.80 
24.00 to 27.20: Suites: 27.20 to 30.00 r 
No. Mtg. Rms. & Capacity of Largest: 2 (400 
No, Banquet Rms. & Capacity of Largest 4 400 


Group Meal Rates: Break h: 2.4 
Dinner: 3.20 
Liquor: Yes 


Charges for Mtg. Rms.: None 
Audio-Visual Aids: D, | 
Sports Facilities: Swir 


CHIHUAHUA 


Railroads: Nat. Rys. Mex & 


Hotel Palacio Hilton 
See Advertisement, Page 211 


=) Libertade a ag woe Phone: 2 23-4 
wee Manager: Ca ) 

+) Convention Season: A r 

> Largest Group hesemnadated 2 


ongiee 4 suites available 


= Air Conditioning: t ! 
— Convention Rates: 44Q + 6 00 U 
. 5.40 to 6.40: Suite £00 + 120. £ pean 


No, Mtg. Rms. & Capacity of Largest: 2 (300) 
No. Banquet Rms. & Capacity of Largest: 4 (30 


Group Meal Rates: Break 80 
20 


Liquor Yes 

i Charges for Mtg. Rms.: None 
Audio-Visual! Aids: 
Sports Facilities: Boating, sw 


CAS CUERNAVACA 


Railroads: Nat. Rys 


Chulavista Hotel 


Calzada Chsleviste Pt 
Manager: P. 8B 
Convention Season A 

Lar on + , Sroup Accommodated 


Convention Rates: 


No Mtg. Rms. & Capacity of Largest: 4 (50 
No. Banquet Rms. & Capaci ity of Lar gest 
Rates for Meals: 8 

80 
Liquor Ye 
Sports Facilities: Sw 


Hotel Marik Plaza 


10 J Ardin Morelos Phone D7, 2-0 
Manager: Rick Rut 
Convention Season: May 


Largest _Sroup Accommodated 


Air Conditioning : Not n 
Convention Rates: Sinale 50-5 .00 
6.00: Suites: 8.00-12.00 
No, Mtg. Rms. & Capaci ~ of Largest 3 (30 
No. Banquet Rms. & Capac ty of Largest 2 (30 
Group Meal Rates: Breakfa h: 2.0 
vinner: 200 
Quor: es 
Directs Charges for Mtq. Rms.: N 
Charges for Exhibit Rms.: N 
Net Exhibit Space: 20.000 
Audio-Visual Aids: B ? kK 
Sports Facilities: G ng 


MEXICO cIry 


_— 


” 


' Airlines: Aeronaves Aerolinea a AA 
CMA Cubana, CPA EAL a "PAA ACA 
WAL 


Railroads: Mex.; Nat, Rys. Mex 


, 
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Hotel Alffer 
See Advertisement, Page 212 


Roxie ence 18 (Phone: 18-09-20, telegraph: 


Alfferho 
Manager: 4” rge Gonzalez 
Sales Manager: Webb J. Disney 


Convention Seeson: All year 
Largest Group Accommodated: 286 (143 
IS suites) 
Air Conditioning: Bedrooms and banquet hal 
Convention Rates: Single |,00-13.00; Doub 
12.00-14.00; Suite: 22.00-40.00. European 


No. Mtg. Rms. & Capacity of Largest: 3 250 
No. Banquet Rms. & Capacity of Largest: 3 
Liquor: Yes 


Continental Hilton 


See = ing apm Page 211 
Reforma 166 (Ph ne: 18-07-00. telegraph: Hiltels 
Manager: Gerald De § 


Convention Semcon: Mar t April, May June 
N C 
caveat Soule y A 300 (400 
30 suites) 
Air Conditioning: Bedrooms and t et ha 
Convention Rates: ngle: 10.00-| 2.00; D 


12.00-14.00; Suites: 22.00-28.00. Eurc 
No. Mtg. Rms. ’ Capacity of tereast: 3 (350 
No. Banquet Rms. & Capacity of gy ot 3 400 
Group Meal Rates: Breakfast: 1.00 3.00 

4.00 

Liquor: Yes 
Charges for Exhibit Rms.: Yes 
Audio-Visual Aids: A, G, J 


Hotel Del Prado 


See “yee Page 212 


Av. Juarez #70 | ne: 18-00-40 
Manager: Pedro Gorozpe 

Sales Mana sivador Barragar 
Convention basen: All year 


Largest Group Accommodated : 700 (300 
50 


te 


Air Conditi ioning: Al! banquet halls 

Convention Rate: Sing 2.40; Double U; 
to 14.40: Suites U t 4400. European 

No. Mtg. Rms. & Capacity of Largest: 9 (/000 

No. Banquet Rms. & Capacity of Largest: 9 (700 

Liquor: Y« ; 

Audio-Visual Aids l 

Sales Representative t nternationa 


El Presidente 
See Se, Page 212 


Manager: Jose Pe 
Convention Season : "ae May, June t.. N 
pape Group Accommodated 00 (50 
ava 
Cosventine Rates: ngle 2.00-17.60 
6.00-20.00 29 76.00 
No. Mtg. Rms. 'k Canneliy of Largest: 3 (350 
No. Banquet Rms. & Capacity of Largest: 3 (250 
Liquor: Ye 
Audio-Visual Aids 
Sports Facilities joor 
Hotel Representatives te nternationa a 


Maria Isabel 


See Advertisement, Page 212 

(Completed summer of 1961) 
Paseo De La Reforma 
Convention Season: Al! year 
Largest Group Accommodated: 1500 (600 rooms, 
40 suites available 
Air Conditioning: Bedrooms and banquet halls 
Convention Rates: On request 
No. Mtg. Rms. & Capacity of Largest: 8 (2,000). 
No. Banquet Rms. & Capacity of Largest: 8 (I, 500) 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: A law 
Hotel Representative: Utel! International 


Hotel Reforma Intercontinental 


See Advertisement, Page 203 
Paseo de la Reforma and Paris (Phone: 46-96-80) 
Manager: Charlies W_ Bowers 
“he Season: All| year except Feb., Mar., 


Au 

Largest a Accommodated : 400 (250 rooms, 
26 uites availabl e) 

Convention Rates: Single: 10.80; Double: 13.00: 
7 00 opean 

Ne. Mtg. Rms. & "Capacity of Largest: 4 (150 

No. Banquet Rms. & Capacity of Largest: 4 (|50 

Group Meal Rates: Breakfast: 1.25: Lunch: 2.50: 
Dinner: 3.00 

Liquor: Yes 

Net ee yt Soeses On one floor, included in 
meeting e 

Audio- Visual Aids: D. A. ad 

Sports Facilities: Golf, tennis 


PANAMA 


PANAMA CITY 


Airlines: Avianca, BNF Guest, PAA, TACA 


El Panama-Hilton 
See Advertisement, Page 211 
ne: 3-1660) 

Manager: Robert Lugo R 

Sales Manager: Willian J Felder 

Convention Season: A 

Largest Group Accotmadated: 500 (200 roor 
0 suites 

Air Conditioning: Bedr 

Convention Rates: S 
5.00-26.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (584 

No. Banquet Rms. & Capacity of Largest: 4 
(350) 

Group Meal Rates: Breakfast: 1.50: Lunch: 3.50 
Dinner: 5 

Liquor: Yes 

Charges for Mtg. Rms.: 15.00-75.00 

Audio-Visual Aids: A. G, H, |, J, L 

Sports Facilities: Miniature golf, cabana & tennis 


ana banquet 


gle: 10,09-18.00: Dout 


Sin 


After the meeting -»»Meet MEXICO! After you finish 


your sales meeting or convention, enjoy the Old World enchantment and New 


World excitement of Mexico. 


Eastern offers luxurious Golden Falcon and low-cost Deluxe Daycoach serv- 
ice to Mexico from Philadelphia, Washington, Atlanta, New Orleans. And, starting 
December 4, Eastern’s DC 8-B Jets, the Jets with Power to Spare, will offer Golden 
Falcon and Jet Daycoach service non-stop between New York and Mexico City. 
Convenient connections from all the eastern United States and Canada. 

Leaders of groups, fifteen or more, are our guests. Further details from Con- 
vention Manager, Eastern Air Lines, 10 Rockefeller Plaza, New York 20, N. Y., or 


from your local Eastern office. EASTERN AIR LI i | ES 
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MODELS-CUTAWAYS 
Working plastic 
model of lock 


TRADE SHOW EXHIBITS 
Dramatic Johnson 

Motors exhibit at 
National Boat Show 


INTERNATIONAL TRADE 
FAIR PAVILION 

India promotes 

exports at Chicago 

Int. Trade Fair 


SHOWROOMS 

Giant General Electric 
showplace at the 
Merchandise Mart 


MOBILE EXHIBITIONS 
Allis-Chalmers 

carries switch geor 
story to buyers 


OUTDOOR EXHIBITIONS 
P&H offers 
air-conditioned display 
Hospitality Center 

at Tulsa Oil Show 


TRAINING AIDS 
AC Spark Plug 
Electronics Div. of 
General Motors 
explains missile 
guidance systems ot 
World Congress 

of Flight 


ANIMATIONS 
Complete assembly line 
Ford Rotunda 


HARTWIG DISPLAYS 

HAS THE IDEAS, METHODS 
AND SKILLS T0 SOLVE 
ANY EXHIBIT PROBLEM 


Over 30 years experience designing, 
building, and servicing exhibits enables 
us to produce the right exhibit 

to best achieve a particular objective. 


Our 2:plants totaling 90,000 sq. ft. 
include in-plant storage. 


You and your exhibit program 
deserve professional attention — 
you'll get it at HARTWIG. 


FARO 


GRaceland 2-8910 


PLANTS 


cece / 1325 N. Van Buren 


@---— MILWAUKEE 


BRoadway 6-4857 


Re 


DESIGN « SALES « SERVICE 


OFFICES 
NEW YORK | WASHINGTON, D.C. 


2426 Westlake Ave. 5029 Waggaman Cl. 
Oceanside, L. I. McLean, Virginia 
ROckville 6-7171 ELmwood 6-2166 
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246 
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Section 


EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


BADGE SUPPLIERS 
MODEL AGENCIES 
PHOTOGRAPHERS 


ENTERTAINMENT AND 
INDUSTRIAL SHOW 
PRODUCERS 


AUDIO-VISUAL SUPPLIERS 
AND FILM PRODUCERS 


INCENTIVE TRAVEL 
ORGANIZATIONS 


” PORTABLE “ as 

BOOTHS 
SPECIAL 
EXHIBITS 


FURNITURE 
DRAPERIES 
RUGS 


Rete 
ELECTRICAL & LIGHTING 
INSTALLATION SERVICE 


Complete Supplies 


“WE SERVICE 
THE WEST" 
Offices: 


LAS VEGAS, ‘NEV. — SAN DIEGO, CALIF. 
HONOLULU, HAWAI! 


General Office 


M. E. TAYLOR and SON 


1501 OREGON AVE. 
LONG BEACH 13, CALIF. 
Phone: HEmliock 5-5691 


Exhibit Builders 


Show Decorators 
Furniture Suppliers 


CALIFORNIA 


EL MONTE 
Floats, Inc. (EP & DA) 


2107 Chic 


Deparime: ts 


LONG BEACH 
M. E. Taylor & Son (EP & DA) 


See Advertisement, Page 216 
1501 Or 5 no thing Bae By HE 


Bene riments Exhibit 


Services: 


LOS ANGELES 
Stuart Co. (EP & DA) 
7400 Beverly Bivd. (36) F 


Services 


The Tabery Corp. (EP & DA) 
See Advertisements, a 216, 218 
3443 So uth Hill St (7) (Pt 


De epar rtmen "bs bit 
aor 

Services: |nst 

Special Units: 


Perkins- ores 
2216 S. bi I St. F 


Caethe e Elect ’ 
Services: 


OAKLAND 


Abrott-Mulone Inc. (EP & DA) 
812 Athens Ave. (7) (Phone: TE 64595 


a Pncegg enayay Ma ack 220 
3-922 


Robert Rommel, Genl. Mgr 
Depar iments: Exhibit Design. Exhibit Co 
Mect 


Ele a L 3 3 
Serv vices : Installation, di 
& 


rental. si iecorating 
Special ‘Un its: Self ntained display 
>| i ay 


SAN DIEGO 
Hunt & Johnson Display (EP & pa)! 


536 We at Market St. Phone: BE 2-3257 


SAN FRANCISCO 


Adfax apy Co. (EP & DA) 
1457 Ninth Ave. (P 


1 4-6870 


at 
UNMANNED: 
BOOTH 


CAN COST YOU MONEY 
IN LOST SALES LEADS! 


Ceeeeeeeeeoeeeeece 


Wherever your convent 
s 


temporary pene stte ndants or 
any ees ntion help yo 
v assis 


ales people 


LOW HOURLY RATES. 
OFFICES IN 200 CITIES 


manpower, ine. 


wll booklet on 


iqu ve > Conv ation Services 
"826 N. Plonkinton ro ve. 
Milwaukee, Wisconsin 


Necberus 


Oru. 


ONE STOP SERVICE 


COUNSELLING + DESIGN AND PLANNING 
CUSTOM FINISHING + ANIMATION -INSTALLATION 


EXHIBIT SHOW DIVISION 


3443 SO. HILL SI 
LOS ANGELES! 
CALIFORNIA 
Richmond 9-108 


—— 
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HOVE 


THE 
.. HALLMARK 


, OF QUALITY 
=| EXHIBITS 


tees This seal on an exhibit is 
assurance of the finest crafts- 
manship and a conscientious 
supplier. It is used only by 
the members of a nationwide 
: organization of the foremost 
exhibit suppliers who have 
banded together to further 
promote an already fine 


standard of design, quality 


specifications of exhibit con- gvl C ERs, 


struction and a high code of 


ethical business practices. 


INSIST ON THIS SEAL 


All members of Exhibit Pro- 


o EXHIB! 


i 7 ducers and Designers Associ- 


a> 
o 
V+ sygn9is3® 


ation are designated by 
EP&DA after their names in 
the following list of exhibit 


builders and service 


uy 
S 
~~; 
- 
aA 

a 


contractors. 


EXHIBIT PRODUCERS & DESIGNERS ASSOCIATION 


An Association of the Nation's Leading Exhibit Builders 


Raymond J. Walter, Executive Secretary 


511 Fifth Avenue, New York 17, N. Y. e¢ MUrray Hill 7-9071 


N 
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EXHIBIT BUILDERS Services: Installation, dismantle, booth back- 


ground and drape rental, booth furniture rental, 


SHOW DECORATORS qntieet, Gow decorating F 
pecia nits: Self-contained units, ioramas 
FURNITURE SUPPLIERS mobile units, production displays, animation 
o “ devices, floats 
continue 
Floats, Inc. (EP & DA) 
Conderback, Inc. (EP & DA) 1620 Armstrong St. (Phone: VAlenia 6-7878 
hone: EXbroo! f John Williams, Sales Mar. 
= My es (5) ( (P #: EXbrook 7-006!) (See listing under El Monte) 
Departments : Exhibit Design, Exhibit Constr 


Metal Fabricating. S gn. Silk Screen Electrical’ Gallagher Co. (EP & DA) 


Mechanica 969 Folsom St. (7) (Phone: YUkon 2-4102 


SANFORD DESIGNERS * MANUFACTURERS 
INSTALLERS 
OF EXHIBITS 


WILLIAM SANFORD, INC. 


657 HARRISON STREET 
EXHIBITS EXbrook 7-0845 
MEMBER OF SAN FRANCISCO 
EPandDA 


NOVELART 


DISPLAY COMPANY, INC. 


EXHIBITS 


625 TURK ST. SAN FRANCISCO 2, CALIF. 
MEMBER 
0 CFR, * CONSULTANTS 
be <, * DESIGNERS 
= a i 2 * BUILDERS 
. ‘ » INSTALLATION 
a raw TUXEDO 5-6483 


R. J. Gallagher, Owner 

Departments: Exhibit Design, Sign, Silk Screee 
Mechanical 

Services: Installation 

Special Units: Dioramas, production displa 
animation devices, floats M 


Kriedt & Myers (EP & DA) 


1174 Bryant St. (3) (Phone: KL 2-1181) 

J. Clarence Myers 

Departments : Exhibit Design, Exhibit Constructig 
Electrical 

Services: Installation, dismantle, booth bad 
ground and drape rental, booth furniture rents 
exhibit rental. convention decorat ons 

Special Units: Self-contained disp QYS, Productig 
displays 


Novelart Display Co. (EP & DA) 
See Advertisement, Page 218 


625 Turk St. (Phone: TU 5-6483 
President & Manager: Clarence E. Murph 


wry 
Departments: Exh bit Design, Exhibit Constructics 
ast Fabrication, Sign, Silk Screen, Electrics 
Mechan y Meta 
Services: nstallation jismantle, booth bad 
yround and drape rental, booth furniture rents 
storage exhibit re show ating 
Special Units: Self-contained displays, diorams 
nobile units, production d ) animat 
Pischoff Co. 
880 Hareteen St. Phone: EX 2-6377 
Darrell J # President 
nate BS Exhibit De 
Silk S reen Art 
Special Units: Productior jisplays animatig 
Jevices, float 


William Sanford, Inc. (EP & DA) 
See Advertisement, Page 218 
dl Howjeon St DR Phane: EX 7-0845 
WwW E 


xecutive Vice-President 


Departments Ext bit Des 37 Ext bit Constructio: 
37 ree Paint Electrica Mets 
Mechanica Plastic Fabrication 
Services: nstallation dismantie, beoth drac 
i ele al renta 
Special Units: elf-contained displays, diorama 
pr ; t r >| 4 anima 


Stuart Co. (EP & DA) 

100 Utah Ave. (Phone: Plaza 6-3300 

A. R. Sauter, Asst yeneral Manager 

Departments: Exhibit Design, Exhibit Constructice 
yn. Silk Screen, Electrical, Mechanical, Pais 
ewing, Weedwork ng 

Services: nstallat jismantle. _refurbishine 


age, drape rentals, booth background, fum 
ae shting a al. carpe 
ting 
Special Uni its: elf ntained displays, diorama 
animated devices, float 


SACRAMENTO 


Rudolph C. Theurkauf 
P. O. Box 5322 (17) 


jy under Sausa 


SAUSALITO 
Rudolph C. Theurkauf 


so. 6 Pras Phone: 415 ED 2-1212 


way 
Doporimenta: Ext bit Design. Electrical # 
nan ] 


CORPORATION 
EXHIBIT SHOW DIVISION 


ONE STOP SERVICE 
COUNSELLING » DESIGN AND PLANNING 


3443 SO. HILL Shy 
LOS ANGELES? 
CALIFORNIA 


CUSTOM FINISHING + ANIMATION *INSTALLATIONG “'""°"* ° 


—— 
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4 ~ Your Compete 
. Guide to 


— © EXHIBITS © TRADE SHOWS 
‘pred 
© INDUSTRIAL SHOWS 
DA) 
18 
© TRADE FAIRS 
© PUBLIC EXPOSITIONS 
: © STATE FAIRS 
. DA) 
218 
Presiden 
al, Met Putlished Annually in September 
3 Supplement Issued in April 
FOR EXECUTIVES IN INDUSTRY Exhibits Schedule is your reference to every 
Any sensible plan to exhibit at trade or industrial shows snithte auant in Uinitad Shatin: teat Gaaaiiin 
should start with Exhibits Schedule. It is the only ae ‘eethe: acibhaun’ aul Gliieee: uaa 
7 source of facts on every exhibiting opportunity avail- ee Oe ee ee ee 
refurbitig = able. It. covers every industry and country where indus- cduled, 1 tels Now Meany Pepe are cx 
carperm _— trial shows are held. te ttend and in what auditorium or 
doom With Exhibits Schedule you can discover when and xhibit will be held. Exhibits Schedule 
at where every show in your industry or allied fields is f exhibit sponsorir 
planned years in advance. Even if you don’t know the , — n charge and their 
correct name of a show, you can find it easily in so eae lil 
Exhibits Schedule. It's three-way breakdown of events " ee ae 
makes it simple to find what you want. ; ‘ 
FOR ADVERTISING AGENCIES e of its kind—Exhibits Schedule 
No advertising agency can give its clients a complete rts 4 events annually and is fully in 
marketing picture without a rundown on exhibit oppor- istry, show location and date 
tunities. For most ad agencies, Exhibits Schedule is the 
index used to spot show possibilities for clients. In Exhibit ted ler 85 major industry and 


seconds, agency personnel can extract potential exhib- 

iting opportunities for any client. No more hours and 

days of wasted time to write or call for show facts. FREE TRIAL OFFER: 
With Exhibits Schedule, all essential facts on all exhib- : _— 
‘ ’ < 10-day free trial. Put Exhibits Schedule to work. If it 
its are right before you. Exhibits Schedule is a refer- ‘ — gentapss i pees ae «te with “ 
ence book that repays for itself in time saved every «ecient eae os 


week. It’s the perfect place to start when a client has °"@"g@ to you 
a new product to launch. — 
EXHIBITS SCHEDULE 
FOR SUPPLIERS IN EXPOSITION FIELD 1212 Chestnut St., Philadelphia 7, Pa. 
Exhibits Schedule is the customer and prospect list for piease enter my subscription to Exhibits Schedule (which includes | 


every supplier to the exposition field. It tells when and © supplement in the Spring) at $25 a year. | understand | may return 
where business opportunities exist. As a mailing list, ; within 10 days for full refund if | am not satisfied - 
Exhibits Schedule offers complete names, titles and 

addresses. It provides all the basic facts to make an : “*"® 
intelligent mai! campaign to show managements and = ©o™a" 
sponsoring groups. Exhibits Schedule is a vital cal- Address 
endar for exhibit builders. It helps to set deadlines and | city Zone State 
plan‘long in advance for business peaks. 


Check enclosed Bill me 
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EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


a continued 


OFFERS YOU 
Orns yo) | COLORADO 
otter, PROFICIENCY DENVER 


AS 
a ¢, 
= = QUALITY & Paradice Decorating Co. (EP & DA) 
= is A: = SERVICE FOR 2162 Lawrence. St. - (5) Phone: MAin 3-5191) 
agi > YOUR Department: Exhibit C ; ~4 Exhibit Constructior 
en Ff t 3 Mecha 3 

“oot EXHIBIT & Services: Installation, booth beckground 
-eCeCe hs Ge Special Shee Self-contained display 

yisplays, f } 


PROGRAMS 


FLOATS INC. | CONNECTICUT 


2107 CHICO ave. 
EL MONTE HARTFORD 


Di kshop, Inc. (EP & DA 
1620 ARMSTRONG we. | isPlay Workshop, Inc. ( ) 


See Advertisement, Page 232 


SAN FRANCISCO 150 Huyshope | Aye. Phone: CH 9-689 
Departments: Exhibit [ esign, Exhibit 
; . reer E + y M ; 
Saisie “ tallation Jismantie 


Special Units Self 


Services: Installation jismantle, solid back 
jrounds 

Special Units: Self tained displays, animation 
figures & grous elief maps, models 


DELAWARE 


NEW CASTLE 
Display Arts Studios Inc. 


léll se Rd. (Phone: East 8-6227) 

E.C pbell, Presiden 

Reataliede. Exhibit Desi gn, Me tal Wwe rk, Si 
creen Plastic Fabrication, cal, Me 
nanical 

Services: Installation, jismantie background | 
(drapes & | ~t 

Special Units elf-contained displays, diorama 


MN Gisplays, animatigg 


WILMINGTON 
Allied Arts & Exhibits, Inc. 


3009 Setievee Re (2) Phone: PO 4.5410 


Departments: “Exh bit Des yn, Sign, Silk Seress 
al, Mechanical, Plastic Fabrication — 
Services: Installatior Jismantie, backgrounds 
Special Units rama 
productior 3 floats 
Art Designers, Incorporated 
(EP & DA) 
1428 You St., N.W. (9) (Phone: DEcatur 2-024 
Departments : bit Design, Exhibit nstruction 
Metal & Plas Fat ating | Silk Screen 
+, 4 Mect ar 5 A+ 
Servi ices: Installation dismantle torage, show 
background ; 
Special *Un; ts f ntained displays, diorams 
production d sys, animation 


Wheatforr (elivers displays ON TIME 


You can depend on Wheaton for on-schedule loadings and 
deliveries of crated or uncrated displays—to one show or 
a series of shows. Call your Wheaton agent TODAY for 
experienced counsel and safe, efficient handling. 


“iv GNYW ON 


WuMmaL 


< 
> 
x» 
~ 
o 
> 
=] 
= 
Bas 
Bs 


a 
° 
z 
° 
“ 
a 


» LONG DISTANCE MOVING—50 STATES 


4 
; Van “ted Y tcl OVER 525 AGENTS IN 
; Le peek tn LO ALL PRINCIPAL CITIES 


LYON | ‘The Safest distance between two points’ 


General Offices: Indianapolis, Indiana 


9000 eoe eee oo PS Ot eee eee,, 


KEEP AN ACCURATE 
TYPEWRITTEN RECORD 
OF VISITORS 
TO YOUR BOOTH! 


Wherever your convention 
or sales meeting is held 
there's a Manpower office 
to supply temporary typists 
—or any other convention 
help you need to relieve 
or assist your sales people. 


LOW HOURLY RATES. 
OFFICES IN 200 CITIES 


manpower, inc. 


Write for free booklet on our 
unique Convention Services 
826 N. Plankinton Ave. 
Milwaukee, Wisconsin 
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Servic 


Speci: 


Mar 
(EP 


605 Al 


fe 


NO\ 


Design & Production, Inc. (EP & DA) ILLINOIS Custom Exhibits, Inc. 


900 . Franklin St. (Pr ne: WH 4-2078) 


D xhibit Design, Exhibit Construction 
CHICAGO sparimenty Le Sign’ Silk Screen’ Flecical 


Hartwig Displays (EP & DA) «Mechanical, Wood "Fabricating 
; c n f ervices: nsta lat on toragce 
5029 Waggaman Circle, Mclean, Va Andrews, Bartlett & Hanartaten, Inc. Special Units: Self-contained displays, d as 
Ph = a. 18 t t 1260 N Dearborn Parkway Phone DElawa Dile u s ynima r Jevices 
22 } Mi lw ¥ 00 
rk, § . th E. Reed M 


ae Czarnowski Display Service, Inc. 
(EP & DA) 


Kuff Reenetee eas “Ay 6-5 Award Exhibits (EP & DA) See Advertisement, Page 222 


r 635 H Street, N.W P 1 
Rear : Kut Din See Advertisement, — : 22 1433 N Dayton st (22) (Phone: Mi 2-718 
Departments Exhibit Fy } 308 W. Erie St (10) Ph ne: SU 7 ; D, ee } 
“1g ’ , stan, De Meta & Plast Fat ) } Services: — . : *g is 
Services Le ‘ “| ; , ; wrocnes 
Special Units et oe Pee Dell Displays, Inc. 
, : Special Units: f-contained unit j 1017 W. Washington St. (7) (F é M e 
Dile (truck init ar yt te P 6-078 
k Screen — Moving, Incorporated (EP & DA) 
1501 L Street, $ E. (F >: | mK 
Ser vice: ey SAREE 
OP RE SE Aa ee rts pc 
- 
Presentation Associates - &F ® 
| Courtyard, 2118 Massachusetts Ave A LABOR 
= Derarmnenle OF LOVE ?! 
Pet ine 


Servios Units: ae | eee the talent to design 


. . 7 eis the skill 
United Convention Servi , Inc. ! to 
EP & Dn) een produce 


Sher aton Par k Hote 


Servic es 


—4 10’ itinerant 


display or q complete 
trade sho 


Special Units 


W program 


FLORIDA 


MIAMI 


All-Type Exhibitor Display Service 
EP & DA) 


50 N.W. Ist St 


Departments 


Special Units 


. award 
Berke Displays, Inc. (EP & DA) exhibits 
173 2) UF " 
3.N.W 20th St. (42) 308 WEST ERIE sy 
Department: Exhit t truct whibit } 4 CHICAGO 10 
Woodwork ¥ ; pakaigt SUPERIOR 7 3188 
Services: tallat 
Special Units "Se : 
e 
i MIAMI BEACH 
. 
 & Manncraft Exhibitors Service 
: (EP & DA) 
7 
. 5 Alton Road 
eecet ting 
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236 W. Lake St. (6) (Phone: 
Robert S. Otto, President 


EXHIBIT BUILDERS DEarborn 2-3456) 


SHOW DECORATORS Services: Rentel of or ” bo oths ond * ones 
FURNITURE SUPPLIERS te ee aw << , 
continued 

General Exhibits and Displays, Inc. 
Robert A. Dell, President (EP & DA) 


Departments: Exhibit Design, Exhibit Construct 
Electrica Mechanical, 
Services: Installation 


See Advertisement, Page 223 
2100 N Racine ‘*~ u) (Phone: EA 7-0100 


Special Units: Self ntained displays, dioramas J. Fairweat 
MOONS UNITS, PTOCU 8 Cuprey ar unit Departments: Exhibit Design, Exhibit Const Dn 
nea 3 ng Jispiays Met & Pp astic Fa s sting c 3m Pp Silk 
, © 3 Mecha a 20uU Eng 
eering 
. Services: tallation jismantle, storage, exhibit 
Display Creators, Inc. aan 
1220 Ss. Foner on Ave. (Phone: WAbash 2-612 Special Units : —_ ' ate ned 3 plays Z rama 
Departments: ‘ 1, Metal Fabricating k sisplay s'es meetings F 
tiectrica Mechanica 
Sarvioes: St > 
Special Units: Self-contained u Hartwig Displays, Inc. (EP & DA) 
aisplays, animat sevice 3646 N. preaeey Aye. (13) Phone: GR 2-89 
Manage 
} j nv wa 


Firks Studios, Inc. (EP & DA) J 
431 N. Clark St. (10) (Phone: DE 7-541! Kitzing Studio, Inc. (EP & DA) 
Kobert rks, V 7 ™ i 1323 re , Carroll Ave. (7) (Phone H 3-122 
Departments: Exhibit Design, Exhibit Construction esident 
Metal Work, Silk Screen Pro Plastic Fat Semecbeaein Ext 
Electrical, Mechanica Metal & Plastic t 
Services: Installat on, dismantle, storage Mechanica Wood \ 
Special Units: Self-contained display Services: Installation 
Dile units, animation Special Units: Mobile 


Gardner Displays of Chicago 


1937 Ws wieareage 2. {o) Phone: TAy 


McAleer Displays, Inc. (EP & DA) 
160 E Grand Ave. (11) E 3907 

Charles D. M Pre 
Departments: tah bit De 
Aare Services: installat t 
General Exhibition and Rental Special Units: Seli 


Service jevices, floats 


COMPLETE DISPLAY INSTALLATION SERVICES 
IN ALL CHICAGO CONVENTION HALLS AND HOTELS 


INSTALLATION — and — DISMANTLING 


gtcte 

# "%, 
° Trucking =9 rE e Maintenance 
° Storage = Basha = ¢ Handling 

7, u 


CZARNOWSKI DISPLAY SERVICE, 


1433 N. DAYTON ST. 
Michigan 2-7181 Chicago 22, Ill. 


Poirot Exhibitors Service, Inc. 


(EP&DA) 


200! W. Pershing Rd. (9) (Phone: LA 3.47% 
E. C. Fisher, Vice-President : 
Services: Installation, dismantle, storage 


Three Dimensions (EP&DA) 
See Advertisement, Page 222 
7, W. Belmont Ave. (Phone: Avenue 6-750!) 
melfarb, President 
Departments: Exhibit Design, 
tion, Metal Fabr 
Woodworking 
Services: Installation, 
yrounds (s j 
Special Units: Self-contained displays, 
mobile units, animation device 


Exhibit Constr 
cating, Electrical. Mech anica 


ist + ie 
dismant e, storage. bac 


United Display Co. 

1322 S. Wabash Ave. (Phone: HA 7.4421) 

Jerome J. Gilbert, President 

Departments: Exhibit Design, Metal Work fi, 
al, Mechanical > 

Services: installation, dis antle convention de 


Special “Units: Self 


United magi Service Co. 


905 Merchandise Mart (Phone: WHiteha 
Katz, Genera! Manager 


Wernecke Display Studios (EP&DA 
SI? S Green st. Phone E 3 


00 


EVANSTON 
Capex Co., Inc. 


See Advertisement, Page 224 
615 South Bivd. ( P ne: GReenleaf 5-6767 
P esidaat 


BB Exhibit Design, Silk 
Services: Drape backgrounds 
Special Units f ntained 


INDIANA 


INDIANAPOLIS 


Displaycraft Studio 
1336 bias Ave. - (3) (Phone: ME e 2-4258 


a ant TA 


Hamilton Display Manufacturing 
Co. (EP&DA) 


61! N. Capitol Ave Phone: Melrose 5-3414 

® MM Mami al Siena 

Departments: Exh bit Design Exhibit Cons 
n Met Plast Fabricating, Sign 


reen Electrical, Mechanical 


Tet 'BS. 


EXHIBIT? 


Where it belongs...in the eyes of customers 


*draw power guaranteed with 3 D 


exhibits designed and produced 
Samuel Himmelfarb Associates, Inc. 
4132 west Belmont avenue 
Chicago 41, Illinois 

AVenue 6-7501 
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Le 
on 
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\ 3.4748 


Cturing 


°S 


> E MEN’ 


MARKETING 
through EXHIBITS 


takes many forms 
all aimed to SELL 


Illustrated here are a few of the many 
forms exhibits can take in helping market 
your products. They also illustrate versa- 
tility... the varied skills, techniques and 
experience that General Exhibits brings 
to every exhibit problem. 


. 


Oo 
~ 


Let us prove that this label is not 
only a mark of quality—but a guarantee 
of successful results for your 1961 Trade 
Show Exhibits. 


Write or call 
follow. 


our recommendations will 


GOLD MEDAL WINNER — Partial view of United 
States Exhibit, 1960 Damascus International Trade 
Fair, designed by General Exhibits and Displays Inc. 


¥ fal : Ta are | eneral 
cy pen aa exhibits 
- 


& displays 
ine. 


2100 N. RACINE AVENUE 
CHICAGO 14, ILLINOIS 


PHONE EASTGATE 7-0100 


NOVEMBER 18, 


TEACHING DEVICE—For sales 
schools of Link-Belt Crane shovel 
distributors. ..it explains flexibil- 
ity and power flow of unique full- 
function design. Exhibit at left 
has plastic gears with clutches, 
power driven and synchronized 
with lighting and descriptive cap- 
tions—all operated by actual con- 
trol stand that also actuates cor- 
responding hydraulic clutches on 
actualequipmentat right. Exhibit 
also used at trade shows. 


NATIONAL SHOWROOM— 
This Circular Kitchen was a fea- 
ture of General Electric Co. Mer- 
chandise Mart 7,000 sq. ft. show- 
room for major appliances at 
January, 1960 Furniture Market. 


TRAILER EXHIBIT— Used by 
The Dow Chemical Company to 
show and sell Chemically Engi- 
neered Building Products to 
architects and builders through- 
out the country. 


A SODA FOUNTAIN is used by 
Mead Johnson & Co. to sample 
a new medical product in 8 differ- 
ent flavors... proving pleasant 
taste to doctors who will prescribe 
it. Used in medical convention 
exhibits. 


CUTAWAY, animated Interna- 
tional truck engines are used to 
show quality workmanship and 
engineering refinement to pros- 
pects, dealers, salesmen, univer- 
sity engineering students. ‘“‘Seeing 
is believing.”’ 


TRADE SHOW— Exhibit used 
by The Dow Chemical Company 
to introduce DOWGARD, a new 
automotive product. Also used at 
distributor sales meetings. 


SALES MEETING Stage Set— 
for the Santa Fe Railway —Today 
theatrical and exhibit techniques 
are often combined for dramatic 
and forceful product presentation 
at Sales Meetings. 


SHOW DECORATORS 


FURNITURE SUPPLIERS NEW ORLEANS 


EXHIBIT BUILDERS LOUISIANA | on 


continued 
W. H. Bower Spangenberg, Inc, | 
Services: Installation, dismant torage, exhibit (EP&DA) : 
rental, backgrounds (drape & solid) c 
mec Vets: Self-contained display Jiorama 1010 Central Ave. (21) (Phone: VErnon 5-6620) 
$ production display 2m ation —— Spangenberg ee 
epartments: Exhibit esign, Exhibit C 
tion, Sign, Electrical, Mechanica a 
Services: Installation, dismantle, booth back 
ols 4 a 1 Grape renta bootn tur nit 
1OWA “Se ssa ee te a 
pecial Units: Self-contained displays, diog 
ion displays, floats, scenic studio, a 
autem sting | 
Freeman Decorating Co. satpro MARYLAND 
1800 ae Way (Phone erry 3-8657 
(See under Dalla 


BALTIMORE 


KENTUCKY et ot 3 (0 Po LEvingten 


Rob 


LEXINGTON 


none lo Booth furniture rental 
Corman Displays 


MASSACHUSETTS 


ae Ow bit Design, Meta! Work, Silk BOSTON 


Services: nstallation, dismantle, convention d 


acide Gaited: (dreme. & solid Advertising Display System 
OF Special * Units: elf contained display prod +h _— St. (Phone: HUbbard 2.279) 
vy Tloats 


. Mo 
NEW Departments: Design, Sign, Silk Screen 


VINYL LOUISVILLE Services: Installation 


TILE All-Type Exhibitor Display Service Normon-Buffett Oleptays 
(EP&DA) Industries, Inc. 


ot "ys ign? Be ; “ Rig ag St. L. 0) (Phone: HU 2-3075 
vi at . > Kentucky Exposition Center P e EMersor ngh Manager 
te te ML SS ve 7-7383 Departments: Exh bit Design, Exhibit Construc 
oe «> . ie os A j Friedman, Manager Ele al. Mechanical, Silk Screen, Wood 
_ ae sg als ” ting under Miar rking, Plastics Fabrication 
ys ee ae Services: nstallation, dismantle, storage, back 
tao J , Joseph T. Griffin Co ape & solid) 


Inc. (EP&DA) 


WR: 
RUE AT ol pe W. tate St. (2) Ph nd Ur per 4 2484) wee) ie J tgp Prema os Bo mab 
Ke ‘es REN By ‘ Department ae b at nstructior } k : shea acaba ao 
SE MEIER | servicer: ‘isStclstion  pess® bacigroma'"scs  Win-Deco Display Co. 
ay ae drape rental, booth furniture rental, storag 16 Harcourt St. (16) (Phone: KEnmore 6-7878 
CUTS LABOR COST = : 7 ey Special Units: M bi = waite. f sats tside dance Services. _ Box th ‘gg nd and drape renta 
AT LEAST ¥% a es R | feos booth furniture rental, show decoratin 
.READILY CONFORMS , 2” s” iw ieee 
TO SHAPE OF FLOOR Babs o tat 
e% uf . “s . 
NepsNO wt | wee for over 10 years 
GLUING .2° 
°° THE UNIQUE KEY —+ CAP DISPLAYS 
LOCK DOES THE EX PREFAB S 
TRICK! MAKES have cut show budgets for 
INSTALLATION efie 
nT Ant BAGY. | hundreds of exhibitors! 


WRITE TODAY FOR F xhibits The approach to a CAPEX PREFAB through basic de- 
FREE SAMPLE ; ’ , signs saves the time and — of creative art work... 


one hour is the average set-up and repack time on a PRE- 


, : FAB...and the money saved on shipping and handling 
* alse weight is another big money saving factor. 
CUSTOM BUILT 
“havent 


WOOD DISPLAYS Send for the brochure on the NEW CAPEX PREFAB ‘under 


4820 DELMAR BOULEVARD 


at. £008 @ aneeue SELF-CONTAINED 500 line’...eight modern designs with all the require- 
ments for a most efficient display... standard 10 ft. 

(SHIP’N SHOW) display... custom colored...name and flood lighting... 

DISPLAYS display stands... shelves... pegboard faced panels... 


copy or photo plaks!..and full wood shipping case... 
—e and as the name implies... the cost will be UNDER $500. 


PROMOTION CAPEX COMPANY, Inc. 


DISPLAYS . 
615 South Boulevard, Evanston, Ill. 
NO 
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Let atkins & merrill help you... 


Ine. 


6620) 
Constryg, 


th back 
ure rental 
Jioramay 
» IT) stage 


expose your finest image 
to an intent audience. 


You may expect a higher share of traffic, more complete comprehension of your message, 
and a higher retention of salient points with an exhibit designed and executed by Atkins 
& Merrill's exhibit specialists. 

Atkins & Merrill's exhibits are characterized by a ‘‘fresh look’’ with convincing technical 


detail. We make convention exhibits, trade show booths, lobby displays, mobile displays 
and industrial scale models. 


Here is a partial list of our exhibit clients: 


National Aeronautics & Space Administration 
P. & W. Division of United Aircraft Corp. 
International Telephone & Telegraph 
= International Business Machines 
Nig Museum of Science, Worcester 
act eS Westinghouse International 
Museum of Science, Boston 
Lycoming Division of AVCO 
Smithsonian Institution 
General Electric 
The Martin Company 
Babcock & Wilcox 
D. S. Kennedy 
Westinghouse 
Fenwal 


‘ Write for free exhibit catalog showing scope of Atkins & Merrill's 
design and construction skills. 


Contact: 

Stephen Ellis, Exhibit Sales Win Cobb, Exhibit Sales atkins & & 
Atkins & Merrill Inc. Atkins & Merrill West, Inc. 4 Gg ‘ 
Post Road - So. Sudbury, Mass. 1701 Placentia Avenue - Anaheim, Calif. [a4 merrill 
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continued 


SOUTH SUDBURY 


Atkins & Merrill, Inc. 
See Advertisement, Page 225 
Boston Post Rd. (Phone: Hilltop 3-8822) 
Stephen Ellis, Exhibit Sales 
Departments: 
Screen Process, Electrical, Mechanical 
Special Units: 
tion displays, animation, floats, models 


SPRINGFIELD 


Norman-Buffett Display 


Industries, Inc. 

292 Worthington St. (Phone: REpublic 9-5689 
Harold L. Gibson 

See listing under Boston 


MICHIGAN 


DETROIT 
Display & Exhibit Co. (EP&DA) 


1501 E. Ferry he Phone: TRinity 5-4700 
larry R Manager 


Departments: 


Metal W 
Mechanica 


Services: installation. d antle 
stions. ¢ e draver 


& solid), sho 
Special Units: 


Exhibit Design, Metal Work. Silk 


Self-contained displays, produc- 


Prefabricated displays 
of incredibly easy 
assembly, versatility 
and exceptional custom 
styling ...all at mass 
production prices. 


a- 


For more information send 
‘Wizard’ H-Frame 
catalog and spec sheets 


HAA 
DISPLAY 4 
Dept.SM 
3011 Third Ave. So. 
Minneapolis, Minn. 


for our new 
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Gardner Display of Detroit (EP&DA) 


P.O. Box 142, Birmingham, Mich. (Phone: JOrdan 
4-649) 

Jack Whittlesey 

(See listing under Pittsburgh) 


Milo Arts & Crafts, Inc. 


830 W. Venor Highway (Phone: WOodward 
2-1436) 

R. G. Wood, President 

Departments: Exhibit Design, Metal Work, Silk 
Screen Process, Plastic Sclidestian. Electrical, 
Mechanical 


Services: Installation, dismantle, convention deco- 
rations furniture, draperies, backgrounds (drape 
& solid) 

Special Units: Self-contained units, production 
displays, animation, floats, carpets, platforms, 
stage sets 


National Exposition Service, Inc. 


1601 W. Lafayette (Phone: WOodward |-9044) 
rwin |, Chaitin, Executive Secretary 
Departments: Exhibit Design, Mechanica! 
Services: Installation, dismantle, convention deco 
rations, furniture, draperies, backgrounds (drape 


& solid) 
WARREN 


Animated Displays Co. (ED&DA) 


13029 E. 8 Mile Rd. 
William J. Dopkowski, President 
Departments: Exhibit Design, Exhibit Construction 
Metalwork, Electrical, Mechanical 
Services: Installation, dismantie, storage, exhibit 
renta jraperies, backgrounds (solid 
Special Units: Self-contained displays, diorama 
mobile units, production displays i 
ces, floats, cutaways 


George P. Johnson Co. (EP&DA) 


23171 Groesbeck Hwy. (Phone: Prescott 2-1100 


yeorge Johnson Sale Manager 
Departments: sign, Metal Work, Silk 
Screen Pro Fabrication, Electrica 


Mechanica 
Services: Installation, dismantle, booth t 


exhit enta | 
Special Units: Self 
ahile unit eae 


Jevices, floats 


MINNESOTA 


MINNEAPOLIS 


Aaro Rents 
1100 2nd Ave. South (Phone: Federal 3-545 


James War Convention Manager 

Services: Installation booth ack 
ground and drape r furniture 
storage, exhibit renta ow decorating 


Brede, Inc. 
2211 Broadway N. E. (Phone: Sterling |-4873 


seorge Behon 
Departments: 
Mechanica 
Services: 
yround Sane 


stora 
Speciol” “Units: 
jisplays, animation 


Displaymasters, Inc. (EP&DA) 


127 Wetingien Ave., N. (Phone: FEdera! 3-6518 
P. Sath President 

Departments: Exhibit Design, Exhibit Construction 
Metal & Plast Fabricating 
Ele trica Mechanica Woodworking Painting 


raft 

Services: Installation, dismantle, storage, exhibit 
ental backgrounds drape & s 

Special Units: Self-contained displays, diorama 


production displays paimation 


Haas Display, Inc. 
See Advertisement, Page 226 
mt 3rd Ave. S. (Phone: TA 7-405 
es Ham lton Sales Manaaer 
Departments: Exhibit Design, Metal Work, Silk 
Screen Process, Electrical, Mechanica 
Services: Installation, dismantle, backgrounds 
(drape & solid 
Special Units: Self-contained displays, dioramas 
mobile units. production displays, animation, 
special furniture 


ST. PAUL 


Custom Display, Inc. (EP&DA) 
141-47 E. Sth St. (Phone: CA 4-585!) 


Charles L. Murphy, Secretary-Treasurer 

Departments: Design, Metal & Plastic Fabri 
Sign, Silk Screen, Electrical, Mechanica| 

Services: Installation, dismantle, booth 
ground and drape rental, booth furnitur 
storage, exhibit rental, show decoratin 

Special Units: Self-contained units, 
mobile units, production displays, 
scale models 


MISSOURI 


KANSAS CITY 


Manncraft-Exhibitors Service 
(EP&DA) ' 


2100 Central St. (Phone: BA |-8855) 

Leon A. Manne President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrics 
Mechanica 

Services: installation, dismantle, booth bact 
ground and drape rental, booth furniture renty 


'Cating 


back 
@ renty 


diorama, 
ONimatiog 


stc e, exhibit rental, show decorating 
Special Units: Shelf-contained displays diorama 
mobile units, production dist nimatice 


ats photography, models, 


ST. LOUIS 


Ad-Craft, Inc. (EP&DA) 
1624 Delmar Bivd. (3) (Phone: GA |-3995 


> Stockhur, Secret co Treasurer 
Departments: Exhibit Des gn, Exhibit Constructic: 
Services: Installation, dismantle 2 
Special Units: Self-contained displays, diorgms 
mobile units, production displays, floats 


Advertisers Displays & Exhibits, inc 
(EP&DA) 


ae N. 15th St. (Phone: CE |-3170 

R. Yeager sider 

Departments: Exh 

37, DilK S ree 

Gevclenes Installation 
backgrounds j 

Special Units: Self-contained displays, diorams 
mobile unit production displays, animatic 


Gevices 3ec3 


dismantle, storage, furnitus 


poies 


Brede Decorating Co. 


2025 S.. Vendeovender Ave. (Phone PR 3-040 
Harry Wr re. Man ager 
see listing under Minneapolis 


Grosch-Tucker, Inc. 
3007 Locust St. (Phone: JE 
Nolan DeWoskir . 
Departments: Exhib 
reen Process. E 
Services: Installation, dismantle, convention de 
rations, furniture, backgrounds (drape e & ws 
Special Units: Self-contained display ” pe 
Jisplays, exhibit rentals, show man 


Hill & Hill Displays, Inc. 


4820 Delmar Bivd. (Phone: FOrest |-0376) 

Mike Punch Vice Presi jent 

ag any & bit Design, Metal Work, § 
Screen Pr 5, Electrical, Mechanical 

Services: Ir stal ation 

Special Units: Self 


ontained displays, diorami 
obile units, production displays, animal 
ats, point of purchase exhibits, merchandam 


sid 


Sellinger Displays, Inc. 
714 North 13th St. (3) (Phone: MA 1-3367) 


Erv'’ Sellinger resident 


Departments Exh bit Design, Exhibit Constructs 
Meta rk, Silk Screen Process, Plastic Fat 
ation, Electrica 

Services: Installati booth bee 
ground and drape rental, booth furniture rem 


storage, exhibit rental, show decorating 
Special Units: Self-contained displays, diorami 
mobile units. production displays, anima 


floats, sketches 


NEBRASKA 


OMAHA 
Freeman Decorating Co. (EP&DA) 


4517 Military Ave, (Phone: REgent 8984) 
See listing under Dallas) 
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- 
abricating | 
ical ‘ 
oth baci 
Ure rental! 
ing | 
Ciorama 
ONimatign 


3995 


bits, Inc 


A complete TV studio—plus theater screening equip- 
ment—goes on a multi-city tour. 


I Mayflower simplifies even 


1 the most complicated moves 


EP&DA) 


994) 


SEMEN NOVEMBER 18, 


Maytlove 


e WORLD-WIDE MOVERS 


America’s Most Recommended Mover 


@ Color television cameras, transmission and receiver consoles, monitors, lighting 
and projection equipment—a half-million dollars worth of delicate units for Smith, 
Kline & French’s elaborate closed circuit TV telecast demonstrations—has been 
“touring by Mayflower” for the past several years. 

Moved from city to city in one of Mayflower’s new special tandem-axle “soft 
ride” Mayflower vans, every show was televised on schedule. Every piece of equip- 
ment was delivered undamaged for each different city’s performance. 

It will pay you to call your Mayflower agent for your next moves of high value 
equipment or exhibits. Write now for “17 Reasons Why” an illustrated booklet 


particularly helpful for exhibit managers. 
AERO MAYFLOWER TRANSIT COMPANY, INC. + INDIANAPOLIS, INDIANA 
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ay , 
Db iguease” 


When only the 


DESIGN-BUILT | “- 


DESIGNERS AND BUILDERS 
TRADE SHOW EXHIBITS 


PLACE or only 
SHOW ? 


Few astute marketing men gam- 
ble on exhibits. All our clients 
expect winners, and we have a 
““stable’’ of talented people who 
think in terms of winning only 
—who won't settle for place or 


show. 


When your exhibits must be 


thoroughbreds — designed to 


win—call on an organization 


that stands by this motto... 


best is good enough! 
21 41st Ave 
Long Island City 1, 
(New York) N. Y. 
STilwell 4-3400 


EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 
continued 


Manncraft-Exhibitors Service 


(EP&DA) 
Civic Auditorium (Phone: JA-4243 
(See listing under Kansas City) 


NEW JERSEY 


ATLANTIC CITY 
Albert Meltz Studios 


2304 Pacific Ave. (Phone: 4-3942) 
Beans tnabuitedicm +b ee 
Services: alla booth yround gp 
rape rent ww decorating rniture ren 
Special Units: Production displays 


McColl’s Display we pate 


a8 N gE Ave. (Phor 
wner 
ie nstallat 


Sho-Aids, Inc. (EP&DA) 
24 S. California Ave. (P >: WX 2 


United Convention Decorators, |nc 
Pacific Ave e: 4-3128 


Services: Bc tk i ack 9g - 1 drape rent 
NEW NEW YORK 

BROOKLYN 
Dyna-Graphic Displays, Inc. 
(EP&DA) 


See Advertisement, ae 228 
345 Covet St. Pr 
- ne 


Depar josie 


Eyhibi+ 


Services tallat sntie torage. ex 


Special Units 


Vanguard ao Ganp. 
240 N. 10th St. (11 


‘ snacer 
Depar tments y t yn, Exhibit Construction 


Metal Fat t j k een, Electrics 
echar 

Seoul ice: tior 

Special UNITS nta i displays, mov 


DY NA-GRAPHIC DISPLAYS 


A COMPLETELY INTEGRATED EXHIBIT SPECIALIST FOR TRADE SHOWS, SALES MEETINGS 


a> 4.) Se CARROLL STREET BROOKLYN 31,N.Y. 


, SPECIAL EVENTS AND CARAVAN 


ULster 5-8400 
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4 
q 7 | N () N LY 
28 
ADT (American District Telegraph Co Congoleum Nairn, Inc. Long Island Railroad 
Agfa, Inc Continental Casualty Co. Marchant 
Air Reduction Co., Inc. DAF of Holland Modern Talking Picture Service, Inc. 
Allied Chemica! Corp Dinner-Redy Corp Mundet Cork Corp. 
Alstrom Industries Eagle Pencil Co., Inc Metropolitan Life Insurance Co 
Amphicar Enjay (Division of ESSO) Remington Rand 
Anaconda Wire & Cable Co European Community Revion ,Inc. 
Arabella Falstrom Industries Rolls Royce 
Arabo! Manufacturing Co First National City Bank of N.Y Roovers Lotsch Corp. 
m Armstrong Cork Corp. Food Machinery & Chemical Corp SAAB 
Aurora Plastics Corp Fram Corp. Sales Communications, Inc 
Baker Castor Oil Co Frieden, Inc Schering Corp. 
a Barrett Fredricks & Co Service Bureau Corp 
British European Airways Geigy Pharmaceuticals Standard Triumph 
British Overseas Airways Corp Government of India Stein Hall & Co. 
a British Overseas Fairs. Ltd Government of Japan Skoda (Motokov) 
British Travel Association Government of Korea Sudan Gezira Board 
Canada Dry Corp Government of Mexico Supreme Products Corp. 
Chouslor Ce Graver Water Conditioning Co. The William Powell Co 
ARAVANS yo Weep Hambro Automotive Corp. (Austin) Tyrex, Inc. 
Crane Co Haveg Industries Inc United Fruit Co. 
C GS Laboratories (TRAK) Herculean Products, Co. United States Plywood Corp. 
Common Market | B M (International Business. Machines) U. S. Rubber Co 
* Luxembourg + France International Universities Press Union Carbide Co 
* Belgium * Italy Krayer-Bohrer-Gannesvoort Volvo 
* Germany * Netherlands Lambda Electronics Corp Westinghouse Electric International Co 
7 . 
why this amazing growth? 
ey, EXHIBIT CRAFT, INC. 


® 18-35 38th ST, LONG ISLAND CITY 5, N. Y 


H 
‘ 
4 
° | RAvenswood 1-4400 


4, \ 
foc 


the answer - and its importance to you 


LERTEIT ys 
— 


a° 
‘ 


— is just a phone call away. 
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continued 


BUFFALO 


Dowd Chair Rental & Sales, Inc. 


392 Franklin St. (2) (Phone: TL 2-3335 
T. L. Dowd, President 
Services: Rugs & furniture renta 


Hadley Exhibits (EP&DA) 


631 Fargo Ave. (13) (Phone: GA 4456) 

Norman F. Hadley, Owner 

Departments: Exhibit Design, Exhibit 
Silk Screen Process 

Services: Installation, dismantle 
grounds (drape & solid) 

Special Units: Self-contained displays, 
mobile units, production displays 
floats 


storage, bac 


diorama 


Hale Decorators, Inc. 


119 Wilkenson St. (2) (Phone: TL 4-7060 
Charles W. Howell, President 
Electrical, Mechanical 


Construction 


k 


animation 


wal defpolaays 


: 


WEST 55th ST., NEW YORK 19, N.Y 


. .. a complete exhibit package 
or separate components 
custom-designed 
to meet your budget 


and purpose. 


JUdson 2-4550 


SALES MEETINGS/Part II 


Services: Installation, 
drape rental, 


booth backgroun 
pe booth furniture rental, ma 
exhibit rental, show decorating Ome 


at 


LONG ISLAND CiTy 


Bliss Display Corp. (EP&DA) 
37-21 32nd St. (1) (Phone: EX 2-3890) 
Albert Bliss, President 
Departments: Exhibit Design, Exhibit Constr: 
tion, Electrical Mechanical z 
Services: Installation, dismantle, backgrouys 
) 


$pecial Units: Dioramas, mobile units, product 
displays, floats, animation . 


Bryan-Elliott Co. (EP&DA) 
See Advertisement, Page 230 
27-0! Bridge Plaza North (Phone: Exet 
D Clinton Hammond, Vice President “ 
epartments: Design, Sign, Silk Screen, M 
ical, Electrical, Plastic Fabrication, Metal Wr 
Services: Installation, storage, show decoratinn | 


' 


furniture, draperies, backgrounds (drape | 
solid) 

Special Units: Self-contained displays mobi! 
units Production displays, 


animation, flog 
dioramas 


Design-Built Studios, Inc. (EP&DA) 
See Advertisement, Page 228 | 
21-21 4ist Ave. (1) (Phome: ST 4.3400) 
Harold B. Averick resident 
Departments: Exhibit Design, Exhibit Constructim 
Sign, Silk Screen, Electrical, Mechanical Plage 
Fabrication : 


Services: Installation, dismantle, storage 
Special Units: Self-contained units, diorama 
mobile units, production displays animation 


Exhibit Crafts, Inc. 
See Advertisement, Page 229 

18-35 38th St. (Phone: RAvenwood |-4400) 

Robert E. Oberfelder, President 

Departments: Exhibit Design, Silk Screen Procep, 
Mechanica 

Services: Installation, dismantle, convention 
rations, draperies, backgrounds (drape & 

Special Units: Self-contained displays, di 
mobile units, production displays, ani 
floats, interiors 


McArthur-Vitale Displays, Inc, 
(EP&DA) 


36-06 43rd Ave. (1) (Phone: ST 6-3960) 

Santo Vitale. President | 

Departments: Exhibit Design, Exhibit Construgiig! 
Art. Sculpture : 

Special Units: Dioramas 


es 
’ 


Structural Displays Co., Inc. 


| 
(EP&DA) 
See Advertisement, Page 231 

12-12 33rd Ave. (Phone: AS 4-1136 i 
Thomas F. Byrne, Vice-President ; 
Departments: Exhibit Design, Exhibit Con : 
Sales Presentation, Point of Purchase DimmEE 
Fabricating, Sign, Silk } 


- 
Electrica Mechanica! ; 


c : : 
Services: Installation, dismantle, storage, enti 
renta 
. ' : 4 } 
Special Units: contained displays, diorimmy 
mobile units, production displays, ail 
‘ ats i¢ 
oats 


MT. VERNON 


Jenter Exhibits (EP&DA) 
230 E. 8th St, (Phone: 


Martin Jenter. President 

Departments: Exhibit Design. Exhibit Construct 
Sign, Silk Screen, Electrical, Mechanical, & 

loodworking, Spray Finishing, Plat 


21g 


Services: Installation, dismantle, 
ground (drape & solid 

Special Units: Self-contained displays, diorem 
mobile units, production displays. enimet 
photo copy, enlargements, photo screen 


NEW YORK CITY 


All-States Exposition 
Decorators, Inc. 


1860 Broadway (Phone: JUdson 2-1667) 

Stanley Isaacs, V & General Manager 

Departments: Exhibit Design 

Services: Installation, dismantle, convention oe 
rations, furniture, draperies, backgrounds (drape 
& solid) . 

Special Units: Self contained units, mobile # 


storage, bad 


SALES MANAGEMEN 


— 


*Th 


found ah 
H, Storagg 


"| hn Grettation: 


S10 VISIT UNION CARBIDE’S “ATOMIC ENERGY IN ACTION” 
| EXHIBIT®.. BUILT BY STRUCTURAL DISPLAY 


30 . . . . . . 
stor 38 ‘ES ! The exhibit is designed to give the public a better 
ne .. understanding of the field of Atomic Energy. The 
‘on 7.3 ...... ma elements of the display cover 160 feet and include a 
drap model showing the structure of the Uranium-235 atom, 
a facsimile of an atomic research reactor, a 60-foot 
animated mural of a nuclear chain reaction and a series 
P&DA| of displays that explain the evolution of concepts con- 
28 cerning the atom. 
The exhibit was fabricated in Structural Display’s new 
, plant, and represents the versatility and skills that we 
_ have on hand to deal with any technical, trade or con- 
sumer display project you may have. 
Please feel free to call on us for consultation at any time. 
29 
400 
cen Proce 
" ete 
& soli 
Oates 
animeatiog 
ne, 
nstruction 
31 
onstralia 
Display 
k Sere 
exh 
Orem 
ani mene 
=y 
; 7 *The exhibit is open weekdays 9-5 at 270 Park Avenue, New York, N. ¥. 
Y 
S|} T| R| Uj Cc] T| Uj Rj Al 
mobile # 12-12 33" AVENUE, LONG ISLAND CITY6, NEW YORK 
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Lewis Barry, Inc. (EP&DA) 
12 John St. (38) (P ‘ 


Geoustnent 
Metal Fat af 
Mechanical W 

Services: nsta 


Special, Units: 5 


Bertell, Inc. 


See Advertisement, . Sere. 233 
“0 E 49th St P 


Dene riments 


Black-Jensen Exhibits, Inc. 


4\ E. 41 St. (Phone: MU 2-005! 
Harold Black P , 
Departments: ib 

Screen Process 
Services: Backgr 
meeone dl Units elf 


Dikran ieee (EP&DA) 
142 E. 32nd St. (16) (Phone: MI 


D xran Vir 3 an /~wne 
Departments: Exhibit De 
Services: Installation 
Special Units: Self-contair 


Display builders, Inc. EPSBA) 


60! Ww. 50th St. o(!9) 
A. F nk, 
Departments: 
Signs 
Pe ey 


Special Units: 


oe 


The 


EwOoL.=EF OF TT ME 


WE BELIEVE in going all-out in our de- 
sign efforts whether it be a two-story ex- 
hibit building*, or a small, simple booth. 


WE BELIEVE it pays off! Many of our 
clients started in a small way, and have 
grown bigger along with us over the 
years with result-producing exhibits. 


WE BELIEVE-—the results of doing a 
good job—if it’s winning medals or only 
a ‘thumbs up” gesture—are equally 
rewarding. 


ISPLAYERS. inc 


DESIGNERS AND BUILDERS OF FINE EXHIBITS, 
TRADE EXPOSITIONS AND INTERNATIONAL FAIRS. 


635 WEST 54 STREET, NEW YORK 19, N.Y., PLaza 7-6500 


YEW YORK 


STAR 


Styk Fe ak 


PATENT" PEND! NG 


SEL“ CONTAINED EXHIBIT 


HARTFORD, CONN. 


NEW YORK CITY OFFICE 
15 W. 44th ST., OX 7-0412 


PERFORMER 


BASIC UN 


‘695 


DISPLAY.. |. 
WORKSHOP . 


JA 2-3237 BN: 


gett its, 


eas 
8 ft. high x 8 ft. wide x 26” deep 


Display Corp. of New York 

253 W. 64th St. (23) (Phone: TRafalgar 4.23 

Harry Coopersmith, President 

Departments: Exh bit Design, Exhibit Constrya 
Sign Silk Screen + 

Services: Installation 

Special Units: Production displays 


Display Guild 

85-09 57th Ave. (73) (Phone: NE 9-5220) 
Lee Brunne *s Manage 
Departments ng and Manufaem 
De Ele 


Structures 
Special Units 


The Display House 
507 Sth Ave. (Phone: OX 7-1977 
See ting under Philadelphia 


Display Workshop, Inc. 
4 Ww. 44th St. (Phone: Xford 7-0412 
Laphar Mana 
ting unde artiord, Conn 


The Displayers, Inc. (EP&DA) 
See Advertisement, Page 232 : 
635 West sath St. (19) (Phone: Plaza 7-6500) 3 
Belmont Corn, Jr. President 
Degertmente: Exhibit Construct) 
y - t Fabr ring, SIgn, Silk 
sctrical Vechar -arpentry Painting 
Serene nstallatior j : e, storage, exh 
renta nvention decorations furniture, @ 
P ‘ backar nee . sc | 
Special Units f-contained displays, dion 
bile t product j ay ani 


Exhibitors Service, Inc. 
430 East 63rd St. (Phone: TEmpleton 8-636) 
’ »n Wa M 


Manage 


Functional Display, Inc. (EP&DA) © 


1370 Blondell Ave. (61) (Phone: SYcamore 2 
7 y i* Jan? 


iwe 


EVEN OUR CHAIRS 
ARE DIFFERE 


Everything from our spanking 
comfortable bronze tone furniture = 
modern striking booth equipment 4 
and other customized accessories, 
designed to brighten your show. 


WE ALSO DESIGN & CONSTR 
EXHIBITS OR PROVIDE LABOR 
YOUR INSTALLATIONS. 


Next time call on 


SHOW SERVICES, INC. 
NEW YORK COLISEUM 
20 WEST 60TH STREET 
NEW YORK CITY 19, N. Y. 


JUDSON 6-7628 
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—> 


and 


Pp ] a n ; From selection of a show list to installa- 


tion of an exhibit is a long and circuitous route. At 
Bertell, Inc., we believe in carefully mapping the’ fyll 
distance. We are convinced that the thought and 


. our _ planning we put into an exhibit design before. we 


go to the drawing board provides the final measure 


of success on that high road to sales. . 


way Imaginative exhibit design and: execu- 


tion is the fundamental force of our business. We 
would welcome the opportunity to put our imagina- 


ition to work on-your exhibit problems. 


to 
better ~ 


EXHIBITS) 


40 EAST 49: STREET. NEW YORK 17. N.Y.* PLAZA.9-6122 


CREATORS*+ PLANNERS» FABRICATORS 
OF EXHIBITS FOR INDUSTRY 


A 


i 


Cm 


nN 
Ww 
te 


ea 


what's new 


in exhibits ? 


(CC ONSUMERAMA—a completely new concept 
in marketing, displaying consumer products di- 
rectly to masses of consumers in major shopping 
centers throughout the eastern, southern and 
midwestern States. 


QO n September 11th, 1961, thirty trailers will be lined 
up at the Mid-Island Shopping Plaza, Hicksville, New 
York, their doors open, awaiting the entry of more 
than 200,000 shoppers to view their contents. Each 
gaily painted trailer will be thirty-four feet long and 
will carry the products and sales message of an ag- 
gressive national manufacturer. 


For two weeks previously all local media will have 
carried the story; the area will have been decorated 
with flags, banners and searchlights—the community 
will have been alerted to the big event. The show will 
be on! 


After a one week’s stand at Mid-Island, the caravan 
will move on to Cross-County Shopping Center, 
Yonkers, New York, where another 200,000 shoppers 
will have an opportunity to see the show. Then on 
through the fall and spring from one leading shopping 
center to another, covering 25 locations in 18 key 
market areas—a potential of 6,000,000 viewers in a 
buying mood. 


Participating exhibitors are now being signed for the 
Shopping Center CONSUMERAMA. Only thirty can 
be accommodated. Interested firms are invited to 
write for detailed information to 


SHOPPING: CENTER EXPOSITIONS, INC. 
358 Mid-Island Shopping Plaza 
Hicksville, New York 


or 


VEL CONSTRUCTION CORPORATION 


Designers and Builders of Quality Displays 
53rd St, & First Ave., Brooklyn 32, New York HYacinth 2-3730 
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Departments: Exhibit Design, Exhibit Constructigg 
Metal & Plastic Fabricating, Sign, Silk Scree 
Electrical Mechanical, Woodworking : 

Services: Installation, storage 

Special Units: Self-contained displays, diorama, 
mobile units, production displays, animation 
floats 


Gardner Displays of New York 
(EP&DA) 


41 €. 42nd St. (17) (Phone: MUrray Hill 7-269) 


William J. Levins 
(See listing under Pittsburgh) 


Graphic Displays 

I} Station Ave., Staten Island (9) (Phone: Yule 
4-1780) 

Peter Martin, Owner ; 

Departments: Design, Meta! & Plastic Fabriacting | 
Sign, Electrical, Exhibit Construction | 

Services: Storage, backgrounds (solid) ’ 

Special Units: Self-contained units, diorama] 
production displays, animation devices, floats 


Hollywood Banners | 


116 East 32 St. (16) (Phone: OR 9-4790 
Services: Custom made Logo display drapes 


industrial Displays, Inc. (EP&DA) 
See Advertisement, Page 230 

625 W. 55th St. (19) (Phone: JU 2-4550) 

Jack Paul Secy.-Treas 

Departments: Exhibit Design, Exhibit Constructiog 
Metal Fabricating, Sign, Electrical, Mechanical 
Plastic Fabricating 

Services: Installation, storage 

Special Units: Self-contained displays, diorama 
mobile units, production displays, animation 


Ivel Construction Corp. (EP&DA) 
See Advertisement, Page 234 

53rd St. & Ist Ave. (32) Brooklyn (HY 2.37%) 

Leslie Levi, President 

Departments: Exhibit Design, Exhibit Construction: 
Metal & Plastic Fabricating, Sign, Silk Scress 
Electrical Mechanical, Model Shop 

Services: Installation, dismantie and comple 
field services in U. S. and abroad : 

Special Units: Self-contained displays, moduig 
mobile units, animation, industrial models 


Manhatan Exposition Construction 


Corp. (EP&DA) 


247 West 60th St. and Room 253 N. Y. Coliseum 
(Phone: PL 7-3233 ' 
Charles LaRosa, President 


' En 
Departments: Exhibit Design, Exhibit Constructics | 


Sign, Electrical, Mechanica 

Services: Installation, booth background and drag 
rental, booth furniture renta storage, ihe} 
decorating 

Special Units: Self-contained displays, mobile wit 


Mastercraft Associates, Inc. 
(EP&DA) 


360 W. lith St. (14) (Phone: WA 4-9360) 

Harold Lightman, President 

Departments: Exhibit Design, Exhibit construction 
Sign Electrical, Mechanical, Metalwork, Plastik 
28 tle on 

Services: Installation, dismantle, booth, bat 
ground rental, storage, show decorating 

Special Units: Self-contained displays, diorama 
mobile units, production displays, animate 
floats 


Messmore & Damon, Inc. (EP&DA) 
See Advertisement, Page 235 

1461 Park Ave. (29) (Phone: TRafalgar 6-353) 

Francis B. Messmore 

Departments: Exhibit Design, Exhibit Constructit 
Metal Fabricating, Sign, Silk Screen, Electrica 
Mechanical, Theatrical Scenery 

Services: Installation show decorating 

Special Units: Self-contained displays, dioram# 
mobile units, production displays, animate 
devices, floats 


New York Display Service Inc. 
(EP&DA) 


101 Park Ave. (17) (Phone: LExington 2-3759) 
Andrew Trifon, Manager 


Services: Installations dismantle, storage, fu® 
{ 


ture, backgrounds (drape & so 


Selexor Displays, Inc. 


3320 Broadway (Phone: FO 8-779!) 
M. Daniel Kingsley, President 


Angelo 
5i4 W. 251 
Angelo Se 
Departmen 

Mechani: 
Services: | 

backgrot 


r cus 


Ae i il 


Seanenan 


z 
° 


Nstruc 


j 


rk 


MENT 


oramay 
animation 


Departments: Exhibit Design, Exhibit Construction, 


yntained displays, diorar 
animation yevices 


sped Units: Self-c 
roduction displays, 


Nstructigg | ef: 
k Scie’ Angelo Servilio 


514 W. 25th St. (Pt ne WA 9-3418 


angelo Servilio, Owne 

Departments: Design ] K er ‘ } 
Mechan 

Services: Installation, a antie ” ’ 
Special Units: Self ta | t animation 
vices, floats 


Sho-Aids, Inc. (E P&DA) 


12 John st. Phone: WOrth 4-0850 


9 listing under Philadelphia 


Metal & Plastic Fabricating, Sign, Silk Screen, 
Electrical, Mechanical Woodworking 
Services: Insta! lation, dismantle, storage back- 
ground (solid) 


— ~ i Ai i il 
RPO TF ee 


| ~ | for 
personalized 
| exhibits 
Messmore & damon 


a 
> 
| That “something extra” in 
, ' 
our finished product reflects 
} a client attitude which, in 
- almost four decades of ex- 
hibit design and construction 
> 


—_assoororororereeoeoreoeoeeeeeeeeeeeeeeeere--v-vwvvwvwwn ns 


> has brought to and 


kept 


with our firm a long and 


4 
distinguished list of satisfied 
- customers. ’ 

4 
: or! a > } 
« oO ‘ 
~ 7“ 4 
} = = 4 
z mre = } 
a oc 4 
‘ et. 
‘ oci mi” 
MEMBER 4 
> 4 
F : 
We build to help you sell. 
. 4 
} May we fill this role for you? 
4 
7 
‘ M } 
- Messmore and Damon | 
1461 Park Avenue 
: 
; New York, New York 
‘ TRafalgar 6-3530 
i i 
NOVEMBER 18, 1960 


Show Services, Inc. 
See Advertisement, Page 232 

New York Coliseum 

20 West 60th St. (Phone: JUdson 6-7628) 

Howard E. George 

Departments: Exhibit Design Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrica 
Mechanical, Woodworking 

Services: Installation, dismantle, booth background 
and drape rental, booth furniture rental, stor 
ge convention 5 

Special = Self ed displays, diorama 
mob Pp jisplays, murals, ar 


nation 


Sickinger Displays, Inc. (EP&DA) 


521 E. 72nd St. (21) Phe me: LE 5-2234) 

Xavier Sickinger, Preside 

Departments: Exhibit Design, Metal Work. Plast 
Fabrication, Electrical, Mechanical 


Services: Installation, dismantle 
Special Units: Production displays, mobile unit 


Strauss Expositions, Inc. 


1841 Broadway (Phone > 5-0270) 

rene trauss Hotcaveg, President 

Departments: Exhi bit Design, Exhibit Const 

Services:  Inste Jismantle backgr 
jJrape & s nit rental exhibit renta 
how decorati 

Special Units: Trade show consultants 


Structural Display Co., Inc. (EP&DA) 
3 West bist St. (Phone: Circle 7-0212) 
See listing under Long Island City, N. Y 


United Exposition Decorating 

Co., Inc. 

N. Y. Coliseum, Room 254 
5-513 

Ww am Spiegelman penera 
ee listing under Atlant 


(Phone: COlumbus 


Manager 


Walling Display 


48 W. 20th St (1) Phone: WA 9-3359 
yeorge Walling, Owner 
stg Exhibit Design, Exhibit Construction 
een 
Special "Units Self-contained units. pr 
plays, animation devices 


Warren Displays, Inc. (EP&DA) 
555 Ww. 23rd = Phone: AL 5-9646 


rren, President 


Departments: “Exh bit Design, Exhibit n n 
gn, Electrica Mechanical, W Jworking 

Services: Installation, storage 

Special Units: Self-contained display Jioramas 


bile units 


York Exposition Service Corp. 
(EP&DA) 


New York Collseum (19) Phone: Cl 5-1270 
yeorge A. Groht, President 

Services: Booth ba kg ound a Jrape 
booth furniture rental, show decorating 


OCEANSIDE 
Hartwig Displays solaarangll 


2426 Westlake Ave 


a 


(Phone: ROck 


Paul Gebhard, Consultant 


under Milwaukee) 


ROCHESTER 


Ernst Decoration Co., Inc. 


480 Plymouth Le = S. (8) (Phone: HAmi!ton 6-5833 
Ww am st, P Jent 

Departments Sign, Electrical 

Services: Exhibit rental. booth furniture renta 


Special Units: Flags & bunting, float 


SYRACUSE 
Ivel Construction Corp. owe 


East Lake an (10) Phone 
c ntersteen. Mar 


ee listing under Brooklyr 


i. eatel ex 


Cooper Decorating Co. 


+ hed E. Fayette St. (Phone: GR 5-218 
s E. Cooper, President 
Ralph Wintersteen. Vice-President 
Departments: Ex hibi t Design, Exhibit 
k creen, Ele » Mechanica 
Services: Installati jismantie, show decorating 
booth renta 
Special Units: Self-contained displays, dioramas 
mobile units, productio Jisplays, animatior 


floats 


WESTBURY 


Display Center Inc. (EP&DA) 


84 New York Ave. (Phone: EDgewood 4-5900) 

William L. Connah, President 

Departments: Design, Metal & Plastic Fabricating 
Sign, Silk Screen, Electrical, Mechanical, Manu- 
facture of complete trade show exhibits and 
snowrooms 

Services: Installation, storage, 
backgrounds (drape & solid) 

Special Units: Self-contained units, 
mobile units, production displays, 


exhibit, rental, 


dioramas 
animation 


CINCINNATI 


Display Sales 

1632 Gest St. (4) (Phone: GR !-7500) 

Robert M, Nagle, Robert Harrigan, Partners 

Departments: Exhibit Design, Exhibit Construction 
Silk Screen, Electrical, Mechanical, Metal Work 


Plastic Febricet on 

Services: Stora show decorat ng 

Special Units: Self-contained displays, production 
displays, animation, dioramas, mobile units 


George E. Fern Co. 


1410 Elm St. (10) (Phone 
G. Edward Fern, President 
Departments: Sign 
Services: Installation, booth background and drape 
rental, booth furniture rental, show decorating 


PArkway 1|-5584 


Production Presentation Inc. 


1036 Gilbert Ave. (2) (Phone: GA 1-1830) 
Don K. Howard, President 


Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen Electrical 
Mechanica 

Services: Installation, storage 

Special Units: Self-contained displays, dioramas 
mobile units, production displays, animation 
Jevices, floats 

Sales Production Corp. 

1617 Reading Road (2) (Phone: CH |!-1007) 


George R. Timmerman, President 

Departments: Exhibit Design, Exhibit Construction 
Metal & Plastic Fabricating, Sign, Silk Screen 
Electrical, Mechanical, Fiberglass 

Services: Installation, dismantle storage, back 
grounds (solid) 

Special Units: Self-contained displays 
mobile units, production displays, 
jevices, floats 


dioramas 
animation 


CLEVELAND 


Andrews Bartlett & Associates, Inc. 
\e49 W. 24th St. (Phone: TOwer 1-6045) 
S 


Andrews, President; Harold E, Bartlett 

“\ ce-President 

Departments: Exhibit Design 

Services: Instal ation, dismantle, convention deco- 
ration, eat draperies, backgrounds (drape 
& s 

pat = “bnits: Self-contained displays, dioramas, 
mobile units, production displays. animation, 


tloats 


Bates & Hammond, Inc. 


1011 Bronson Court (Phone: PRospect 1!-6725) 
John P. Bates 


Departments: Exhibit Des Metal Work, Silk 
Screen Process, Plastic Fabrication, Electrical 
Mechanical 

Services: Installation, dismantie, booth back 


ground and drape rental, booth furniture rental 
storage, show decoratin 


Special Units: Self-contained displays, mobile 
units, production displays, animation, floats 
ghting 


Calmore-DeVorn, Inc. (EP&DA) 
1445 Dodge Ct. (14) 


(Phone: CH 1!-2307) 
C, Calvin Moore, President 
Robert L DeVorn, Vice-President 
Departments: Exhibit Design, Exhibit Construction 


S gn, Silk Screen, Electrical, Mechanical 
Services: Installation, dismantle 
Special Units: Self-contained displays, mobile 


units, production displays, animation 


DV Displays Corp. (EP&DA) 

3506 Vega Ave. (Phone: Olympia |-7600) 

S. P. Cramer, V.P. 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical, Woodworking, Plastics 
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EXHIBIT BUILDERS Glaze Display Service (EP&DA) Ohio Displays, inc. (EP&DA) FAM( 
SHOW DECORATORS 8501 Selwick Dr. (Phone: VI 3-2312) See Advertisement, Page 236 


Services: Exhibit dismantle, installation, storage 


FURNITURE SUPPLIERS Don Glaze, President , ‘ 2206 W. Superior Viaduct (13) (Phone: CH Lam \ 
- d Clifford T. McKay, Vice-President 
continue Departments: Exhibit Design. Exhibit Constructig, 
————— H Metal & Plastic Fabricating, Sign, Silk 
Gravatt Displays Inc. (EP&DA) pean Pawie Fate ilk Sere 
Services: Installation, dismantle, storage 19900 Ingersoll Dr. (Ph one: ED 1-6450 Services: Installation, dis antle, backgroups 
Special Units: Self-contained displays, diorama Reade Reskamp. President (solid) rage : . 
mobile units, production displays, animatior Departments: Exhibit De ign. Exhibit Construction Special Units: Cal aati displays, dioramy 
: Sign, Silk Kens reen. Electrical. Mechanical mobile units, production displays aNimatigg 
Gallo Displays, Inc. (EP&DA) Services: Installation, dismantle, storage, exhibit Gevices, toats 
T 1.2440 rental F ——_ ‘ . ' 
te ig = hg (15) (Phone: TO 1-3440 Special Units: Self-contained displays, production Rappaport Studios, Inc. (EP&DA) ' 
resicent | . _ splay diore mobile units, animation 
Departments: Exhibit Design, Exhibit Construct ara iin . esi 1618 Walnut Ave. (14) (Phone: SU 1.6960) | 
Merchandisers, Sign, Silk Screen, Electrica Maurice |. Rappaport, Presiden \ 
Mechanical, Photographic A Departments: Exhibit Design, Exhibit Constrycu 
Serviens: Installation, dismantle, storage, exhibit ivel Construction Corp. (EP&DA) Photo Reproductions & Murals, Plastic Fabe “| 
tion, Electrica Mechanica 
Special Units: Self ntained display jiorama 1220 Huron Rd. (Phone: SU 5533 Services: Installation, dismantle, storage, exh 
units productior lisplays animation on Gordon M er Manager rental 
(See ting under Brooklyn Special Units: Self-contained displays, diorams 
oe units, production displays, animatia 
oats, models, mura 


Rogers Display Studios, | 
(EP&DA) 


5815 Kinsman Rd. (4) (Phone: UT |-067% | 
Van R. Rogers. President 
Departments: Exhibit Design, Exhibit Construct, 
k reen Electr 5 Mechar 4 
Services: installation, dismantle, booth furs 
rental, storage 
Special Units: Self-contained display diorama 


obile units, fF Juction displays, animatics 


> _ Sales Improvement Display Co. 
a ~ : 1022 Belt Line St. (Phone: ON |-1550 
- . Frederic W. G President 
mpressions @ Sa City ey com 
»* Sign, Silk reen, Electrical, Mechanical, Plag 

Fabricating 

Services: Installation torage 

Special Units: Self-contained , 
mobile units, product jisplay animatice 
device 


Harvey G. Stief, Inc. (EP&DA) 
See Advertisement, Page 236 
— E. Stet St (8) Phone: GL 4243 


Ohio Displays are old hands 
(since 1919) at the business of 
imagery. We can help develop 
the graphic presentation of your 
creative selling objectives both 


aparieoeniec Ext bit Design, Exhibit Construction 
for trade show and point-of-sale. ei theca eh ee 
Custom Exhibits * Originators Wiel candy cele’ Goto 
of Self-Pak * Wrap-Pak Displays. Special Units: Self-contained displays, dior 


Request illustrated catalogs. 
i. . United Exposition Service Co. 


1940 E. éth St. . 
W illiar t seneral Manager 
relies, hi See ting jer Atlant (“i+ 
= 4 . . 
9 } 0 10”. Ohio Displays 
> 7 ‘ 
i aa: i 2206 W. Superior Viaduct Applied DAYTON 
. . a, . | 
“hw one? Cleveland 13, Imagery for Merchandise Displays, Inc. (EP&DA 
omtentne Ghie Creative Selling 44 Webb St. (Pt tee 
Departments: Exhibit Design, Ex 
Metal. & Plastic Fabricating 
y Vw hanica 
. eizina nstaliation jismantle, booth bed rl 
jrour 3 ana drape renta ls th Turn Ture rena carr 
storage, exhibit renta how decorating aia 
Special Units: Self-contained displays, diorama Tha 
mobile unit production display floats, @ én 
ation sell 


EXHIBIT EXCELLENCE SINCE 1929 TOLEDO al 


A 
Activ-Ad, Incorporated (EP&DA) 


: miss 

21 . Ete St. (2) (Phone: CHerry 8-3541) 

ret ot (2) Hera , ’ trav 

heecmetens Exhibit Design, Exhibit Constructiot : 
Hardbound Fabricating Meta Fabricating unit 


Plastics, Sign, Silk Screen, Electrical, Mechai@®B tar 
Services: Installation, dismantie, storage 
Special Units f-contained displays, dioram—®s step 
mobile units, production displays, animane 
‘ ats : 
ff a% Herzberg Decorating Studios 
= . 835 mrongway (9) Phone: CHerry 3-5978) 
= th i = Max R. Herzbera, Owner 
HARVEY G. STIEF 4 al Departments: Exhibit Design, Motel Work | 
° » incorporated a 3 Screen Pro . oe ee ee 
Focus Services: Installation, dismantle vention dete 
424 E. 131 St. CLEVELAND 8, O. © Glenville 1-4243 —_,.455:. ‘ian, ane eae j 
Special Units: Self-contained displays, _mobit 
units, production displays, animation, floats 


NO 
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(EP&DA 


°) 


floats 


E MENT 


FAMOUS LAST WORDS No. (13) 


"WE OUGHTA HAVE A MOBILE SHOWROOM 


4 


... YOU SURE “OUGHTA” 


There’s a limit to what a salesman can do personally in 
carrying an extensive merchandising program to the trade. 
That’s why more and more companies putting their 
the 


which give their salesmen much better control 


ure 


“sell” on wheels—in form of traveling shows 


sales presentation 


Armstrong Cork Coy pany, tor example. recent yc 


missioned GRS&W to design and build interiors for 

traveling showrooms. Right now, these mobile display 
units are touring the country bringing Armstrong’s out 
standing merchandising program directly to the door 


steps of 20,000 retail dealers. By having all the sales and 


~GRS32WwW 


mobi 


5875 CENTRE AVENUE, 


NOVEMBER 1960 


18, 


merchandising aids, presentation equipment and actual 
products all in one central location, the salesmen are able 
to deliver the sales message in a much more efficient and 
convincing manner 

GRS&W has constructed many mobile 
showrooms for clients with vastly dis- 
similar products and objectives. We'll be 
glad to discuss how this important me- 
dium can fit into your sales promotion 
program, 

Send for interesting case history 
stories on “‘Traveling Showrooms.’ 


exhibits and 
displays 


PITTSBURGH 6, PENNSYLVANIA 
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AWNED 


Gardner Displays’ Planned Imparyc 


providget 


PLANNED IMPACT is the Gardip;, 


integrating plans, budgets, design, constructro} yg 
greatest sales impact at the least expense, befoiye 


Here’s how Gardner’s PLANNED IMPACT programm) 


Working with you and your exhibit 
team, Gardner assists in determining 
and analyzing your complete exhibit 
program for the year—prepares a 
practical exhibiting schedule of trade shows, 
sales meetings, lobby and window displays, 
training programs, shareholder meetings, etc. 
. . . helps decide what conventions offer the 
best sales opportunities... 
needed for each show and the size and form of 
individual displays to be used. Gardner's 
experience and knowledge of costs of space, 


what space is 


construction, transportation, installation and 
storage, enables both you and Gardner to 
establish a realistic exhibit schedule and 
budget well in advance, and get the most for 
your display dollar. 


After your promotional, merchandis- 

TS ing and advertising personnel have 
‘C... determined what to sell—whether a 
specific product, a line of products, 

overall company facilities or corporate image— 
Gardner helps them determine how to sell it 
. whether the approach should be hard-sell 

or soft-sell. Gardner works with you in devel- 
oping an overall ‘‘theme’’ for the year’s show- 
ings . . . taking into consideration not only the 
products or services to be featured, but also the 
possibilities for design and display techniques. 


Designing is a strong point wit 

Gardner Displays. Designing with: 
cD ) flair. Designing exhibits that m 
flexible . . . which can be used mar 
ways, for many purposes. Often an exhib 
planned for a major show can be designeds 
that modular units of this exhibit can be use 
for single, complete displays at smaller show 
or regrouped for various size exhibits, we 
considerable savings. Each display is an et 
catching show stopper—fresh in appearant 
yet possessing the impact of the total exhiti 


at the. 
of new 
they ar 
of our 
pletes 


In sho 
(and tl 
each m 
his fur 
minim 
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Programming 


IMPACT.” 


ldgetter exhibits for less money! 


Nt); splays concept of plan-ahead programming... 
‘Wind traffic control to achieve the 
4he largest potential audience. 


1) ' 
mh rkKS ' 
point wit 
ing wit Gardner's expert traffic control department will eliminate 
- that a many of your exhibiting headaches. Using card-index 
used mat and case-keyed records, this group makes sure proper 
on elements of each exhibit are delivered to the right place 
esigned at the right time. Scheduling is kept flexible so that substitutions 
inbews © NeW Product displays and new developments can be made as 
Her show they are introduced. This expediting service is a favorite of many 
ibits, wi of our clients. And Gardner's safe, careful storage service com 
, we 
letes this com 9 
is an ee p comprehensive exhibit program. 
ppearam In short, Gardner Displays takes care of all the processing for you 
tal exhit, (and the worrying, too!) . . . freeing you for other corporate duties: 
each member of your staff and ours knows what the plans are, what 
his function is... and can do his job quickly, smoothly and with 
minimum supervision. 
E MEN 


NOVEMBER 18, 1960 


If you would like examples of how PLANNED IMPACT programming 
has worked for other companies, or if you would like to talk over 

the possibility of a PLANNED IMPACT program for your organization, 
just call or write the Gardner Displays office nearest you. 

No obligation, of course. 


GARDNER DISPLAYS 
has offices and facilities in strategic locations: 
PITTSBURGH 13, PA. 

477 Melwood Ave. « MAyflower 1-9443 
CHICAGO 8, ILL 

1937 W. Hastings St. « TAylor 9-6600 
DETROIT, MICH. 

Box 142, Birmingham, Mich. * Lincoln 4-2030 
NEW YORK 17, N. Y. 

4] East 42nd St. «© MUrrayhill 7-2621 
PHILADELPHIA 10, PA. 

830 Land Title Bidg. » LOcust 8-5395 


GARDNER DISPLAYS 


“FIRST NAME IN EXHIBIT SERVICES” 
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EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


continued 


WARREN 
Custom Displays, Inc. (EP&DA) 


2610 N. Park Ave. (Phone: EXpress 4-/555 


Robert A. Wellington, President 
Senarteniaan Exhibit Desiqn. Exhibit Const 
Metal Fabricating, Sign, Silk Screen 
Mechanica 
Services: installation. dismantle, storag 
Special Units: Self-contained aan 
bile units, product ; 


OKLAHOMA 
TULSA 


Dallas Meade Constructors, Inc. 
(EP&DA) 

55 N. Madison St. (PI 

Arti Miller. Presid 

Departments 


:] 
Services tallat j n 


Special Units: 


OREGON 


PORTLAND 
Bert J. Harris & Associates (EP&DA) 


210 N W. 2ist Ave. (9) (Phor CA 3-2222 
wohl ha. 

Services: Installation 

Special Units Self 


Porterfield Displays 
(EP&DA) 


4412 S Ww. Corbett Avenne Phor A 


Departments Exhibit Design, Metal Wor 
Services: tallat ¢ 
t cy 


Special Un as: } 
f Tat & 
Charles L. Wakefield Displays- 


Decorations 


4422 S.W Corbett St. (Phone: CApit 
Services: 8 tage jr 


PENNSYLVANIA 


HARRISBURG 
Hain Wolf Studios, Inc. (EP&DA) 


400! Walnut St. (Phor Kinasw 
De par iments: [ yn. Sian. Silk Screen. Ele 
Ser vices t stior Jismant 


Special Units 


PHILADELPHIA 


Lewis Barry, Inc. (EP&DA) 
275 S. 59th St. (39) (Phone: SHerwood 8-3 


r achao Maw ¥ 
3 e Yew rk 


Berm Studios, Inc. (EP&DA) 


404 E. einere Ave. (Phone: Granite 2-2431/) 
President 


Bamarwnest: _ Ext k v yn, Exhibit Constructior 


SIGN, SIIk Scr 


Services: instailatior j sntle, booth ba 
agape ana arac entra storage, C u 
ex bit ] 
Specoat Units: dé 1 sd displays, dioramas, 
Oc > units, f JUCTION Gispiays, animart 


Design Associates, Inc. alee 


4422 Market St. (4) (Phone: Eve 1 2-2/47 
ey Vv. Frank President 
veparrments: txhibit Design, Exhibit nstruct 
eral & Fiastic Fabricaring, Sign, Silk > 
cie ce Me nanica 
Services: instaiiat 
special Unirs: Sei ta i displays 
c e snit s ay | ; 
ng 


Dirmeyer Displays, Inc. (EP&DA) 


te Rorer St. (34) Phor SArfield 5-5 

Sesemeaier Exhibit LC yn, Exhibit 
Metal & Plast rac STING, DIK oO 
Elect = ] ] 

Services: yilat j sntle, storage 


Special een ts 


The Display House 


1101 Ss. -_ *. (46) (P PE 5-4448-4 
Departments: 

Me “ iw 
Services 


Special Units 


Display Studios, Inc. 
5811 Center Ave, (Phone: M 


Departments Ex ’ Met W 
Services 


Special Units 


Gardner ieeeiita: Co. (EPBDA) 
830 Land & Title Bldg, (Phone: lL u 


General Exhibits (EP&DA) 
1600 S. Bambrey St (45) (Phone: HOwa 
Senarienenta E 


Services: inst 
Special Units 


Ivel Construction Corp. (EP&DA) 


1207 Sprunce St. (P v 


Sho-Aids, Inc. (EP&DA) 
277 S. 59h St. (39) (Phone: SHerw 
Servicwss B 


William H. Simkins Studio (EP&DA) 


3 Penn Center Plaza (2) (Phor ist 4.0202 


Departments 


Special Units: 


W. E. Sparks Studio, Inc. (EP&DA) 
2415 South st (46) (Phone: KI 5-6040 


Departments: Exhibit esiar 
Sentient t t torage 
—— Uni ts: f.contained units. animat 


United Booth Equipment Co. 
630 S. 42nd St. (4) (Phone: EVergreen 6-2772) 


20l Katz, General Manager 
(See listing under A Cc 


tlantic City) 


PITTSBURGH 


Gardner Associates, Inc. (EP&DA) 

335 Fifth Ave. (22) (Phone: ATlant |-2640) 

Harry B. Gardner, Jr., President 

Departments: Design, Phonomim Demonstratis 
and Dramatized Sales Features, Audio Serv, 


Gardner Displays Co. (EP&DA) | 
See Advertisement, Pages 238, 239 
477 Melwood St. (13) (Phone: MA |-9443) 


Crookston 


Departments Exh 
Me 


aS 
€ sl. Me 
Supateens nsta 
} ina ang er 
t 1ge, exhibit renta 
Special Units: f-contained displays, dioram 
r t -] T f } ? 3 an mat 
aTs 


GRS&W (EP&DA) 
(Gardner, Robinson, Stierheim& | 


Weis, Inc.) 
See Advertisement, Page 241 | 
5875 Center Ave. (6) (Phone: EM 2-1400 
Departments: Exhibit Design, Exhibit Constructig 
Metal & Pla Fat ating 7, Silk Sere 
} Aa 
Services Installation, d ntie, storage, exh 
Special Units rams 
) animation 


United Booth 5 Seateeiel Co. 


4\| Seventh Ave.. Chamber of Commerce Bids 


A 


PROSPECT PARK 


Technical Displayers, Inc. 


5015- 25 Warr ngton Ave p Herwood 7-648 

Departments D k " ‘ n. Blectiel 
Me 

Services: tallat Jismant torage, exhibh 

Speci a Units f tained ' dioramas 


TENNESSEE | 


MEMPHIS 


Newhouse Co., Inc. 
124 Exchange Ave 


Denarhnante Exhit esia Exhibit Construction 


w c sting 
Special Units 


at Sf ) lag de at 


TEXAS 


DALLAS 
Freeman Decorating Co. (EP&DA) | 


See Advertisement, Page 237 
3004 Commerce St Phone: Riverside 1-1514) 


D Buck é sn. President 
Departments: Exhibit Design, Exhibit Construl 
3n. Metalwork Mechan } Electrical 
Services: sllatio j antle. booth 
} ind and c t vr r 


Special Units f-contained displays 


HOUSTON 


Arnold-Rogers 
101 Main St. (2) (Phone: CApito! 7-6165) 


SALES MEETINGS/Part I! SALES MAN AGEMENTNOV 


: 


FREEMAN HAS DONE IT AGAIN! 


—turned in an outstanding decorating and display per- 


formance for an event that was really big, even by Texas 
standards .. . 


DEERE DAY IN DALLAS 


Here's what Deere & Co. had to say about the services 
Freeman provided: 
m & 


Dear "Buck": 


lifficult to get back into the 
fter the Dallas Show. 


t y rate 
sincere a 
pompany < 


there. 


oie 
> 4 


wis 


to take this 
reciation for the splendid 
crew of 


[ am 
impos sit 


pportunity to express my 


o's 


USL 


ob the Freeman Decorating 
Dallas did for us at our recent sales meeting 
sure that a show of its size would have been 
to put 
to produce with just 


We at 
opportunit 


on without that willingness to cooperate and 
about anything and everything we asked’ for. 


Deere & Company are gratefui for having had the 


working with a fine organization such as yours. 


Very truly yours, 


DEERE DAY IN DALLAS: 


. Displays and 


‘Buck"’ Freeman, President of Freeman of Dallas says, 
"It is gratifying to have the opportunity to help set 
the stage for such a massive event as Deere Day In 


Dallas. And it is even more gratifying to know that 


again our performance has met with the whole- 
hearted approval of those we served." 


Freeman services are in the habit of meetin 


whole-hearted approval of those who use them. You 


with the 
can be sure they will meet with yours, too, 
»&DA) 


Airport registration b 
7 - 


CONVENTIONS—SALES MEETINGS—TRADE SHOWS— 
ooth designed and built by Freeman 


FIXED & TRAVELING DISPLAYS—ALL TYPES 
OF INTERIOR & EXTERIOR DECORATIONS— 
EXHIBIT DESIGNING AND CONSTRUCTION 


FREEMAN OF DALLAS 


(FREEMAN DECORATING COMPANY) 
: Ideas! 
: ‘ . = DALLAS, TEXAS 
View of a portion of Auditorium decorations by Freeman 
EMENT NOVEMBER 18, 


3004 Commerce St. 
Riverside 1-15t4 


The Company That Comes Up With The NEW 
1960 


QCE 
RY rts, 


DES MOINES, IOWA 
1800 Keosauqua 


OMAHA, NEBRASKA M : 
4517 Military Ave. 
ATlantic 8-5705 REgent 8984 


¢ 
Focus’ 


538 


isir 
«° auisir >, 
“9 


% 
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EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 
continued 


Frank Arnold, Partner 

Departments: Exhibit Design, Exhibit Constructi 
iqn 

Services: Installation, show decorating 


Brede, Inc. 
2000 Hussion St. (Phone: CA 2-2625 


Eddie Jones, Manager 
See listing under Minneapolis) 


Hazel Hays Southwestern 


Decorators (EP&DA) 


6225 St. a at (21) (Phone: JA 4-3119 
Hazel Hays r 


Departments: Exhibs t De yn, Exhibit Construction 
Sian. Silk Screen. Electrical Mechanica 

Services: Installation, booth backg i and 
jrape rental. booth furniture rental torage 


hibit rental, show decorating 
Special Units: Mobile units 


VIRGINIA 


ALEXANDRIA 


Design & Production, Inc. (EP&DA) 
826 Slaters Lane (Phone: KI 8-8080) 


n Shapiro, Sales dec 
Deporimeats: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrica 
Mechanical, Models 
Services: Installation Jismantle ands storage 


mited 
Special Units: Self-contained d 


units, production displ 


ARLINGTON 


Theodore John Christensen, Inc. 


501 S. 20th St. (2) (Phone: OT 4-7408) 

Frank asters, Sales Manager 

Departments: Exhibit Design, Exhibit Con . 

| ating, Sign, Silk Screen, E 

Mechanical 

Services: Installation, booth t ackg il 
jrape renta booth furniture on 4 ae 
exhibit tal, show decorating 

Special Units Self-contained display it nena 
prod Jispla animation dev float 


WASHINGTON 


SEATTLE 


Rowan, Inc. (EP&DA) 


on Ist Ave. (Phone: MA 2-4077 
W. Al Rowan. President 

Departments: Exhibit Design, Exhibit Construction, 
Sian, Mech 

Services: Installation, dismantle, booth back 

rental, booth furniture 


Jecorating 
Special Units: Production displays, float 


WISCONSIN 


MILWAUKEE 


Art Siemann Advertising, Inc. 


2201 bs Greenfield Ave. (4) (Phone: Mitchell 
Py: 


iemann, President 

lh care Exhibit Design, Exhibit Construction 
Metal & Plastic Fabricating, Sign, Silk Screen, 
Electrica 

Services: Installation, 
ground rental 
decorating for co 


dismantle, booth back- 

rating, flag rental and 

nventions 

Special Units: Self-contained di spl lays, production 
displays, floats, dioramas, mobile units 


Derse Advertising Co. (EP&DA) 


wd West =. Paul Ave. (3) (Phone: D! 4.2770 
D yer, Display Manager 
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Departments: Exhibit Design, Exhibit Construction, 
Sign, Silk Screen, Electrical, Mechanical, Meta! 
Work, Plastic Fabrication 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage 
exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas, 
mobile units, production displays, animation 
devices, floats 


Foster Custom Displays, Inc. 


224 E. ist St. (4) (Phone: BR 6-0668) 

Earl J. Foster, President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrical, 
Mechanical 

Services: _tesigitation, 
fur — draperies 


storage, show decorating 
backgrounds (drape & 


Special Units: Self-contained displays, dioramas 
production displays, animation, floats ians, 
nobil e units 


Gray-Way Advertising Dispiays, 
Inc. (EP&DA) 


3727 N. Palmer St. (12) (Phone 

F. E. Gray resident 

Departments: Exhibit Design, Exhibit Construction 
Sign, Silk Screen, Mechanical, Model Making 
Meta! Work, Plastic Fabrication 


FR 4.0840) 


Services: Installation, booth background and 
drape rental, booth furniture rental, storage 
exhibit rental show Je rating outa 
vertising. bulletins 

Special Units: Self-contained d diorar 
mobile units. prod on d snimation 

ats ns, charts 


Hartwig Displays (EP&DA) 
See Advertisement, Page 214 
1325 N. Van Buren St. (2) (Phone: BR 6-4857 


Walter A. Hartwig, President 
Departments: Exhibit Design, Exhibit Constructior 
Metal and Plastic Fabrication, Electrical, M 
hanica 
Services: Installation, exhibit and furniture renta 
storage, backgrounds (s j 
— Units: Self-contained units 
termina displa animated 
nits. m trial exhib 


Lothar Display Engineering Co. 
3636 Ww. Fairmount Ave. (9) (Phor HO 3-0882 
M. Weichelt, Owne 


nar 
Senortmenta: Exhib nstruct 
Metal Fabricating, Sign, Plastic Fabricatin 
Electrical, Mechanical, Model Making 
Special Sate: Self-contained displa j 
mot pr tion ay 


Motion & Display Co. 


1032 W. Somers St. (5) (Phone: BR 

Lels Marks, General Manager 

Debartments: Exhibit Design, Exhibit 
gn, Electrical, Mechanical, Spray Painting 


nN 


Services: Installation jismantie, booth back 
yrounad and jrape renta torage exhit 
rental, show decorating 

Special Units: Self-contained displays, diorama 
prod on displays, animatior 


Wisconsin Display Studios 
1124 N. 5th St. (5) 
William Leutner 
Departments: Exhit 


(Phone: BRoadway 6-2675 
Manaaer 


i+ Desi Exhibit Constr 


fetal & Plast Fabdlanting Sign, Ele ’ 
Mechanica 

Services: Installation Jismantie, booth back 
round and jrape, renta booth furnit anta 
roraqdse exnioit renta snow 1e wing 
erie k kar ’ j 

Special “Units: ays , 
nobil units ay n ; n 

ats 


CANADA 
BRITISH COLUMBIA 


VANCOUVER 
Challier Display Associates Ltd. 


1451 Adanac St. (Phone: HAstings 8417) 

Herbert Challier, President 

Departments: Exhibit Design, Exhibit Construction 
Metal Fabricating, Sign, Silk Screen, Electrica 
Mechanical 

Services: Installation Jismantie, booth back 
ground and drape rental, booth furniture rental 
storage, exhibit rental, show decorating 

Special Units: Self-contained displays, dioramas 
mobile units production displays, animation 


shi 


SALES MEETINGS/Part II 


ONTARIO one 


ueen 
OMotels 
Raymond 
Departme 
Services: 

ground 

storage 


TORONTO 


Arrow Displays 


- —— pues (8) (Phone: OX 9-2315) Taylor 
lis wner 

) Sign 425 River 
Services: Exhibit rental, show decorating E, Tre 
Departm 

. Metal 

Dana Designs, Ltd. Mecha! 
19 Yorksville Ave. (Phone: WA 4-8453) cones 


Lloyd A. Hackwell, Vice President oat 
Departments: Exhibit Design, Exhibit Constryes =—" 
Metal Fabricating, Sign, Silk Screen, Elechit Special 
Mechanical produc 
Services: Installation 


dismantle, booth furnij 


rentals | Jones 
Special Units: Self-contained displays, dioraml 

= at - F ae Co a 2807 Sun 

A. Byron 

P | Departm 

Design Craft, Ltd. | Metal 

340 ee, st (Phone: LEnnox 4-847) senha 


Char resident 


Biscieoaeie Exhibit Design, Exhibit C nstructed stint 
Metal & Plastic Fabricating. Sian Silk Seng 9 
Electrical, Mechanica Special 

Services: Installation jismantie, booth bx rit 
ground and drape rental, booth furniture rem ee 
exhidift renta show decorating 


Special Units: Self-contained displays, dicram! Gardn 
b 


ile units, production displays, animatgh 


Display cage Co., Ltd. Screen 


10l- 103 Queen St., E. (Phone: EM 3-5/25) a ~~ 

Gordon F. Ha “ae jent pix 

Departments: Exhibit Design, Exhibit Constructs we 
Metal Fabricating, Sign, Silk Screen, Electig Special ; 
Mechanica Carpentry = 


Services: 
jrape 


ation t th background 


niture rental, store Hartw 
show decorating 
Special Units: Self-contained displays, diorgm 36462 Br 
menil 


e nit production displays, animate Eugene | 


jevices, floats Departm 

Screen 

° ° Mecha 

Dynamic Displays, Ltd. —— 
ry Ave. (Phone: LE |.505 

i ‘ =rnar 1 President Special 

Departments: Sign, Electrical, Mechanical, fii 710% e 

Design. Exhibit Construction 1 plays 


Special Units Self-contained displays, dioami Andre 
Jevices float ; 1025 Cor 
Jack A. Frost, Ltd. 


6 , Shovbridge Ave. (Phone: Popular 2-8296) 
isting under Detroit 


Octopus Products 

200 Geary Ave. Phone: LE 1-505 
Frank J. Be 1 President 
Departments: ‘Ext bit Desian . 
Special Units: Self-contained displays, uniim 


ssem tem 
355 y y 


Staples ~_ & Display Ltd. 


oA King St. (Phone: EM 6-2709) 
G and J. N. Staple 


O. Staple t s Partners 
Departments: Exhibit Design, Exhibit Construtim ARIZI 
Sign, Silk reen, Electrical, Mechanical, Ge 
ntry egenian 
Services: Installation booth background # 
jrape rental. b th furniture rental. stom 
Special Units: Self-contained displays, progu® 
plays. animation de 


Stronco Ltd. 
If Judge Road (18) (Phone: BE 1-454!) 
Can bale fhe stors Buffa 


PHOTC 
Weste 


Phot 
MONTREAL m6. r 
Carl Mangold, td. ‘eee. 


1495 St. James St., W. (Phone: WEllington 14 MODE! 

Carl Mangold, Pres be a y 

Departments: Exhibit Design, Exhibit Construct Flair I 
Sian, S Screen, Carpentry 3826 E. 

Services: Installation, show decorating P Marie S, 

Special Units: Self-contained displays, dior) Services 
pr ction lays, animation devices, 


QUEBEC 


4 


NO 
SALES MANAGEMEM v 


m 


Clarkson-Conway Associates, Ltd. 


Queen Elizabeth and Sheraton Mount 
Hotels (Phone:AVenue 8-6742; UNiversity 
Raymond *R. Meikle, Managing Director 
Departments: Sign, Electrica 
Services: nstallatior 
zround and drape renta t 
rage Dit nta w de sting 


Taylor Advertising, Ltd. 
425 4 2. P None TR 2: 


Departments: Exhibit yf 
Meta! Fa af } | 

Mechanica 
Services: instaliation, booth backg 
jrape renta t r Tu Tu renta 


Special Units: f nta 1 displays, d ama 


splay 


Jones Decorating Co. (EP&DA) 

2807 a Sree. Phor DU 7-4344) 
President 

Deparment: Exk bit 


Serv ices 


ieane ref 


Special Un ts: 

tit tloats 
Gardner Displays Co. eters 
1937 W. ee * St. (8) F TAy 
Departments Exhibit [ g Meta 


Mechanica 
Services: 


Special Units: > 


il. deal Hartwig Displays (EP&DA) 


7 


5 EMER 


30462 Broadway (13) (Pt TR 
seneral Mar 
Departments Ex bit Desig Met 


Serviness 


Special Units 


Andrews, Bartlett & Associates, Inc. 


025 Connecticut Avenue 


Badge Suppliers 


Model Agencies 
Photographers 


ARIZONA 


PHOENIX 
PHOTOGRAPHER 


Markow Photography — 
74\ E ee Rd f 


TUCSON 
PHOTOGRAPHER 


Western Ways Commercial 
Photography 


376 § stone Ave 


Balestre Mana 


# MODEL AGENCY 
wu Flair Parissienne 


mas Ee. Be «nag 


Services : M Paha 


NOVEMBER 18, 1960 


Roya! 


CALIFORNIA 


LOS ANGELES 
BADGE SUPPLIER 


Award Incentives, Inc. 
4710 Crenshaw Bivd. 


ng under New York City) 


SAN FRANCISCO 
BADGE SUPPLIERS 
Danzinger Sales Division 
Walter N. Cribbins & Co. Inc. 


619 Mission St. (5) (Phone: YUkon 2-8450 
Dan Danzir ger, Vice President 
Products: Badges ribbon, buttons 
Award Incentives, Inc. 
619 Mission St. 

ting under New York City) 


PHOTOGRAPHERS 
Cristof Studio 


950 California (Phone: EX 2-5710 
K. E tof jwne 

Moulin Studios 
++ Second St. (5) 


e Cohen 


COLORADO 


DENVER 
BADGE SUPPLIER 
Colorado Badge & Novelty Co. 
2051 Champa St. (5) (Phone: AComa 2-3813 
Products: Bad n ce j bbon and 


J 6-4224 


MODEL AGENCY 
Finesse Studios 


78 Sparks St tra 3 7663 
» Ke } Manag 3 Vere 
Services Mods fast ws 


Morganti train & & Modeling | School 


Seg Stout St. 


wre W ti, Pre 


PHOTOGRAPH ER 
Charles Grover cnatagraney 


1479 s yg we St (10) P} 6-8059 


CONNECTICUT 


HARTFORD 


PHOTOGRAPHER 


Capitol Studios, Inc. 
26 High St. (3) (Phone: JAck 


DISTRICT OF COLUMBIA 


WASHINGTON, D.C. 
BADGE SUPPLIER 


Lamb Seal & Stencil Co. 
824 13th St. N.W 


Products ; t 
MODEL AGENCY 
Convention Services 
605 15th St., N.W., Suite 500 


He 


Services: Models fashior how 


PHOTOGRAPH ERS 


Capitol Photo Service, Inc. 
1177 New Hampshire Ave. N.W 


Chase Studios, Ltd. 


1904 M Sts.. N.W. (6) (Ff c 490K 
Harris & Ewing 
1304 G St... N.W. (7) (Phone: NA 8-8700 


Tenschirt Photo Co. 
1524 K St., N.W. (Phone: NAtional 8-5495) 
Joe Tenschirt, Owner 


FLORIDA 


MIAMI BEACH 
PHOTOGRAPHER 
Noel Lanham 


3101 Collins Ave. 
Noel Lanham, Owner 


ST. PETERSBURG 


BADGE SUPPLIER 


D. L. Vaughn & Associates 
932 Central Avenue 

Dale Vaughn, General Manager 
Products: Badges, registration cards, 


MODEL AGENCY 


Helen Cook Modeling Agency 
2534 Central Ave. 
Services: Models, hostesses 


PHOTOGRAPHERS 
Abby Photographers, Inc. 


3635 Sth Ave. (3) (Phone: 5-5540) 
Albert J. Bottorff 


ribbons 


Joe Scheff Photography 


311 First Ave., South (1) (Phone: HE 5-5022; 
HE 7-8421) 

BADGE SUPPLIER 

General Specialties, Inc. 

94 Edgewood Ave., N.E. 

.. & heek, President 

Products: Celluloid name holders, metal name 
bars. ribbons, buttons, arm bands, sashes, 
novelties 


MODEL AGENCY 


Patricia Stevens Modeling School 
22 W. Madison Ave. 
See listing under Chicago) 


PHOTOGRAPHERS 


Edgar Orr & Co. 
85 Cain St., N.E. 
Edgar Orr, Owner 
Reeves Studios 


ott Gouteverd, N.E. (8) (Phone: 
e app, Manager 


AUGUSTA 
PHOTOGRAPHERS 
Morgan Fitz Photographers 


a5 News Bldg. (Phone: 4-7759) 
rgan Fitz, Owner 


H and H Photo Service Co. 
1554 Piedmont Ave., N.E. (Phone: TR 4-908!) 
Hugh B, Bagley 


ILLINOIS 


CHICAGO 
BADGE SUPPLIERS 


Adcraft Manufacturing Co. 

455 N. Oawiey Bivd. (12) (Phone: MO 6-0272) 

F. J. Sitzberger 

Products: Badges, printed inserts 
ards, emblems, plaques 


TR 2-1124) 


Award Incentives, Inc. 
6331 W. Spokane Ave. (46) 

John J, Finney, Gen. Sales M 
{See listing under New York City) 


Green Duck Metal Stamping Co. 


1520 W. Montana St. (14) (Phone: LAkeview 
5-71000) 
Products: Badges in celluloid, ribbon and metal 
Parisian Novelty Co. 
3510 S. Western Ave. (9) 
E. Kahn, Vice President 
Badges, badge h buttons 


Products : 
vertising specialties 
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registration 


BADGE SUPPLIERS 
MODEL AGENCIES 
PHOTOGRAPHERS 


continued 


MODEL AGENCIES 

Nancy Simpson Agency 

64 W. Randolph St. (Phone: ANdover 3-1856) 

29 E. Madison St., Suite 99 (Phone: ANdover 

Edgar H. Simpson, Geni. Mgr. 

Services: Models narrators, receptionists, dem 
onstrators, sales assistants, fashion shows, charm 
lecture & programs for conventic 


nm wives 
Patricia Stevens Model & 
Talent Agency 
22 W. Madison St. (Phone: STate 2-9107) 


Services: Models, receptionists 


Vance Model & Talent Agency 


131 S$. Wabash St. (Phone: Financial 6-5430) 
Ed Harrell, Manager 
Services: Models, receptionists, talent 


PHOTOGRAPHERS 


Oscar & Associates, Inc. 


63 E. Adams St. (3) (Phone: WAbash 2-0054) 
Jerry A. Smolka, President 


PICS Photographers, Inc. 


187 N. LaSalle St. (1) (Phone: DEarborn 2-1!062) 
Wayne A. Thiem, Vice-President 


MASSACHUSETTS 


BOSTON 


BADGE SUPPLIERS 


Arthur Blank & Co., Inc. 


55 Cummington St. (15) 

Harry Blank, Manager 

Products: Convention badges, 
printed plastics, buttons, badges, ribbons 


plastic holders 


Pilgrim Badge & Specialty Co. 

278 Babcock Ct. (15) (Phone: STadium 2-9300) 
William S. Epstein, Sales Manager 

Products: Badges in plastic, ribbon and metal 


MODEL AGENCIES 


Burr of Boston 

419 Boylston St. 

Margery Burr, Manager 
Services: Hostesses. fashion shows 


Rogers Model Agency 


30 Huntington Ave. (16) (Phone: COmmonwealth 
6-3420 

Roly Rogers, Director 

Services: Models, receptionists, demonstrators 


STICK-ON BADGES 


For MEETINGS and 
CONVENTIONS 


Name Badges, stick on any Gar- 
ment. No pins or buttons. 


ONLY 5c Each 


IMPRINTED 


KEN MORRISON 
1000 lots . 


less 6c each 
DATE and PLACE 3 Pose Circle Square or 
Triangle. lay service, 

MEETING Send copy. Guaranteed. 


FREE SAMPLES — Glad to send them 
Order from Frank D. Jackson, 


FIRM WAME 


GOES HERE 


Konsas City, Mo 


JACK-BILT, be Central St., coe Vi 2-5068) 


HEADQUARTERS FOR: 
SALES MEETINGS 
NOVELTIES 
Hats — Wigs — Fans — 
Canes. _ ah rasels: — Make-up 


Items _ Novelties, Ete. 
Write for Wholesale Catalogue 
FSM GO “Please State Your 
Business.” 

GORDON NOVELTY CO., INC. 
933 Broadway New York 10, N. Y. 
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PHOTOGRAPHERS 


Atlantic Photo Service 


665 Boylston St. 
Mike Horwitz 


Fay Foto Service, Inc. 
45 W. Canton St. (Phone: COpley 7-2000) 
Harry Selig, Manager 


School Street Camera Corp. 
289 Washington St. 
Daniel A. Covity 


MICHIGAN 


DETROIT 
MODEL AGENCY 


Patricia Stevens Modeling School 
707 Empire Bidg. (26) (Phone: WO 1-0187) 
Doris Wood, Director 

(See listing under Chicago) 


PHOTOGRAPHER 
Spencer Photographers 


7 United Artist Bidg. (26) 
. S. Spencer, Owner 


MINNESOTA 


MINNEAPOLIS 
BADGE SUPPLIERS 
Midwest Badge & Novelty Co., Inc. 


4420 Excelsior Bivd. (16) (Phone: WAlnut 7-990!) 
A. F. Collins, President 
Products: Badges, buttons, trophies, novelties 


Wendell-Northwestern, Inc. 


2424 East Franklin 
William E. Bryant, Vice President 
Products: Badges, buttons 


MODEL AGENCY 


Vangen Models 

4112 Mighwood Rd. (16) (Phone: 

Margaret Vangen President 

Services: Models hostesses actors props 
costumes 


PHOTOGRAPHER 


Hasco Photographic Studio 
1109 S. 2nd St. (15) (Phone: FEdera! 8-4008 


WAlnut 6-4336 


Henry A, Simacek Sr., Manager 
ST. PAUL 
PHOTOGRAPHER 


Schawang Studio 
961 Rice St. (17) (Phone: HU 9-7333) 
Peter E. Schawang, Jr., Partner 


MISSISSIPPI 


JACKSON 


PHOTOGRAPHER 


Hiatt-Ford Photographers 
319 E. Peary St. (Phone: FL 2-8018 
Gil Ford, H. R. Hiatt—Partners 


MISSOURI 


KANSAS CITY 


BADGE SUPPLIER 
Jack Bilt Corp. 


See Advertisement, Page 244 
906 Central St. (6) 
Marshall Hughes, Jr. 
Products: Pressure-sensitive stick 
elties 


ST. LOUIS 


BADGE SUPPLIER 


Award Incentives, Inc. 
8623 Brookshire 

University City 24 

(See listing under New York City) 


St. Louis Button Co., Inc. 

415 Lucas Ave. (2) (Phone: CEntral 1-4916 

W. C. Ayer, President 

Products: Cellu! 
ribbons 


n badges, nov 


d buttons, plastic badge cases 


SALES MEETINGS/Part II 


PHOTOGRAPHERS 


Dorrill Photographers 
922 Pine St. (1) (Phone: CE |-0606) 
Irv Schankman, Manager 


Eugene Taylor Convention 


Photographer 
1134 Locust St. (1) (Phone: CHestnut 1-546) 


Eugene Taylor, Owner 


NEW JERSEY 


ATLANTIC CITY 
MODEL AGENCY 
Atlantic City Models Guild ' 


8 S. Hanover Ave. (Phone: 2-2222) 
Marie McCullough, Executive Director 


Services: Models, receptionists, sales assists! 
fashion shows, charm lectures, sightseeing tow! 
entertainment all types of programs 

PHOTOGRAPHERS 

' 

Central Studios Convention 

Photographers 


625 Atlantic Ave. (Phone: 4.1216 
Morris Newstat Owner i 


Fred Hess & Son 


166 S. Virginia Ave. (Phone: 4-6! !4) 
Howard Rosswork, Manager 


CAMDEN 
MODEL AGENCY 


Jo Anderson Model Agency 


731 Federal St. 
Peq Anderson, Director 
Services: Hostesses, demonstrators, costume 


NEWARK 


BADGE SUPPLIER 


The Whitehead & Hoag Co. 


ed First St. (1) (Phone: HUmboldt 3-460) 
E. Wunderlich, Sales Promotion Manager 
Siedenes Arm bands, badges in plastic yy 
metal, buttons in plastic and metal, ribbe 

trade show souvenirs 


NEW YORK 


BEAVER FALLS 


BADGE SUPPLIER 


Glenfield Plastics, Inc. 

Phone: LOwville 430 

Robert H. Snow, Sales Manager 

Products: Badge holders, printed inserts, roo 


BUFFALO 
MODEL AGENCY 


Ferrel School of Modeling 


271 Delaware ote (Phone: MO 6898) 
Marion K. Fer rector 
Services: Mo receptionists 


NEW YORK 
BADGE SUPPLIERS 


Award Incentives, Inc. 

60 Jay St. (Phone: JA 2-3600) 

Murray Nedell, President 

Products: Badges, ribbons, emblems. trophigt 


Best Banner & Novelty Co. 
43 E. 20th St. (3) (Phone: AL 42255) 


So =h, Own 

5 al bedees buttons, ribbons, arm bast 
Empress Specialty Co. t 
716 Broadway 

E. Ress 


Products: Badges, buttons, advertising nove 
Flaghouse, Inc. 

2010 3rd fre. (29) 

Thomas owik, Vice President 

Products: Ba dges buttons, pennants, flags, pe 


SALES MANAGEMES 


Put 


63 E 
Rich 


NC 


5466) 


;, flags, p& 


GEMEN 


MODEL AGENCIES 


Saxi J. Holtsworth Model Agency 
316 W. 57th St. (19) Lae CO 5-936!) 

Saxi J, Holtsworth, Presic 

Services: Models Nee Jemonstrators 


Beatrice Joyce Presentations 
150 Broadway (Phone: BE 3 3813) 

Beatrice Joyce 

Services: Fashion shows 


McClelland Agency, Inc 
8 West Séth St. 
Services: Models, & 

Bev. Salie Agency Inc. 


isi E€. SOth St. (Phone: Plaza 3-016 
Services: Models receptionists 


actresses 


The Perkins Model Agency 
139 E. S3nd St. 


ye Perkins Owner 


Green Duck Metal Stamping Co. 
55 W. 42nd St. (36) 
Lanny J. Russon, Manager 


See listing under Vnicag 


E & H Simon, Inc. 
38! Fourth Ave. (16) (Pt 
erbert Simon, Pre 


Products: 


Badges Geltene 
PHOTOGRAPHERS 


Convention Photos 
5g E. 34th St. (16) (Phone: MU 5-7326 
seorge Jervas & O, Winston Link 


Arthur David Studios, Inc. 
541 W. 207 St 


Arthur Greenberg, President 


Globe Photos, Inc. 
67 W. 44th St. (Phone kon 6-205 
Bill Eisnite 


Standard Flashlight Co., Inc. 
1595 Broadway (19) 


vis Davis, Vice-President 


Universal Photo Service 
22 W. 30th St. (16) Phone: OR 7-7972 
Jack Licht snager 


ROCHESTER 


BADGE SUPPLIER 


Metal Arts Co., Inc. 
742 set gal oy le 


Products 


SYRACUSE 


BADGE SUPPLIER 
H. Stiefel Co. 
348 S Salina St. (2) 


dans Stiefe resident 
Products: Badges 


PHOTOGRAPHER 


Dan Owen Commercial 
Photography 


Mpeg Drive 


Owen, President 


NORTH CAROLINA 


ASHEVILLE 
PHOTOGRAPHERS 


Ewart M. Ball Photographic Service 


P.O. Box 111 (60 Paim Grove Ave.) 
Cwart M. Ball, Manager 


Putnam ey 
a ment Drive (Phone: Al 


cnar p Putnam whe 


NOVEMBER 18, 1960 


AKRON 
PHOTOGRAPHER 


National Convention Photo Service 
1528 East Ave (14) (Phone: PL 3-8917) 
Sid Mendelson, Manager 


CINCINNATI 


BADGE SUPPLIERS 


Award Incentives, Inc. 
6098 Dryden Street 
(See listing under New York City) 


Pettibone Bros. Mfg. Co. 

224-228 E. 8th St. (2) (Phone: CH 1|-5080) 
sene Mesh Sales Manager 

Products: Badges, buttons, ribbons 
banners, flags 


MODEL AGENCY 


Kathleen Wellman’s Modeling 
School 


31 East 4th St. (2) (Phone: 
Kathleen Wellman. Director 
Services: Models, receptionists 


PHOTOGRAPHERS 
Marsh Photographers, Inc. 


12 E. Ninth St. (2) (Phone: GArfie!ld |-1234 
John Dixon, Manager 


Dunbar 1|-6996) 


Osborne thee A 
505 Elm e. . (Phos ne: MA 1-3948 
S b e Con tion Manager 


CLEVELAND 


BADGE SUPPLIERS 
Dawson Co. 


a7e7 Prospect Ave. (15) (Phone: Prospect |-7770 


Products B 3 butt ribk show f 


Western initiates Co. 
21 Ninth. Chester Bidg. 

ta, Sales Manage 
LF Badges 
PHOTOGRAPHER 
Miller-Erlter Studios 
260! Detroit Ave. (° e: MAin 1-3279) 
Art Mille wne 


COLUMBUS 
PHOTOGRAPHER 
Firestone Photographs 
168 N ard St (15) (Phone Apit 


Danie wne 


PENNSYLVANIA 


PHILADELPHIA 


BADGE SUPPLIERS 


Award Incentives, Inc. 
agi? 19 N. Broad Street 
listing under New York City 


8-5883) 


Philadelphia Badge Co., Inc. 


1007 Filbert 3 (7) (Phone: WAlnut 2-1790 
J. Be Sales Manager 


ae Hn Pressure ensitive badges badge cases 


MODEL AGENCIES 


Dorothy Dean Model Agency 

1011 Chestnut St 

Services: Demonstrator 
strars, actor 


hostesses, models 


Patricia Stevens Finishing School 
pa Chestnut St. (Phone: LOcust 7-1300 


. 
Servi ces: M 


badge cases 


Philadelphia Modeling and 
Charm School 


105 S. 18th St. 

Robert Campbell, Assistant Director 

Services: Models, demonstrators, speakers, host- 
esses, photographers, industrial. show producer 
PHOTOGRAPHERS 


Jules Schick, Photography 
Architects Bidg. 

LOcust 3-2028) 
Jules Schick, Partner 


Standard Photo Service 
See Advertisement, Page 245 
203! Chestnut St. 
Rittenhouse 6-2038 
Sidney Robbins 


PITTSBURGH 
PHOTOGRAPHER 
Vinard Studios 
273 N. Craig St. (13) 


Lou Malkin, Owner 


RHODE ISLAND 


PROVIDENCE 


BADGE SUPPLIER 
Emblem & Badge Mfg. Co. 
68 Pine St. (3) (Phone: DExter |-5444) 


Resnik, Manager 
Products: Badges, buttons, troph 


TENNESSEE 


CHATTANOOGA 


(Phone: 


MU 1-03/4) 


17th & Sansom Sts. (3) (Phone: 


°) & Sheraton Hotel (Phone: 


es, emblems 


picture us 


PHILADELPHIA’S 
CONVENTION 
PHOTOGRAPHERS 


Specializing in all phases of 


convention and Commercial photography 


LO3-2028 


Philadelphia's official hotel photographers since 


1918 


ARD PHOTO SERVICE 


2031 CHESTNUT ST. @ PHILA. 3 


BADGE SUPPLIERS 
MODEL AGENCIES 
PHOTOGRAPHERS 
continued 


BADGE SUPPLIER 


Eaves Badge & Emblem Co. 
107 E. 8th St. (2) (Phone: AM 6-161/4) 


rae G. Eaves, Partner 


Products: Badges, ribbons 


KNOXVILLE 
BADGE SUPPLIER 


Colonial Press 
— Wali Ave. (1) (Phone: 2-4611) 


General Manager 
op Bod ze 


MEMPHIS 
MODEL AGENCY 
Cathy Bauby 


33 'N. nee ages Phone: JAckson 6-5883, ext. 200 
Services: ‘Models, charm fashion shows 
j trators, receptionists, bands ombos 


talent act 


NASHVILLE 
PHOTOGRAPHER 
Grannis Studios 
4003 Hillsboro Rd. _{12) (Phone: CYpress 2-5380 


© vrannis Own 


Ta 


FT. WORTH 
MODEL AGENCY 
Howard-Eades Modeling School 


Westbrook Hotel, 623 Salon (Phone: ED 90/8 
josia Howard 

Savdieun Models ceptionists, fashion show 

nostesses 

PHOTOGRAPHER 

W. D. Smith Commercial 

Photographs 

1307 _W. Et Paso St. (3) (Phone: EDison 5-5555 


Or As 


SAN ANTONIO 


PHOTOGRAPHERS 
Lande Studio 


3133 N. McCullough Ave. (12) (Phone: TAylor 


4.245 
ester M. Lande, Manage 


VIRGINIA 


RICHMOND 


PHOTOGRAPHER 
Colonial Studios 
9 East Grace St. (19) 


k Dement wer 


WASHINGTON 


SEATTLE 
PHOTOGRAPHER 
Kaminske Photography 
5711 Phinney Ave. (3) 
Harold Kaminske 


dwner 
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SPOKANE 
BADGE SUPPLIERS 


Spokane Stamp Works 
W. 401 First Ave. 

Ross Eliot Jensen 

Products: Badges, ribbons 


PHOTOGRAPHERS 


Commercial Photographers 
E. 1720 Sprague Ave. 


Dean H. Coon 


Charles A. Libby & Son 


S. 218 Lincoln St. (8) (Phone: MA 4-5535) 
Charlies A, Libby Jr.. Manager 


Richter-Brown, Inc. 
319 Sprague Ave. (4) 
Walter W. Richter, President 


WEST VIRGINIA 


CHARLESTON 


PHOTOGRAPHER 


W. E. Bollinger & Sons 
128 Delaware Ave. (1) (Phone : 


Di 2-656! 


ramer G. Bollinge rague Bollinger; Partners 


CANADA 
ONTARIO 


OTTAWA 
MODEL AGENCIES 


Del Rio Modelling and 
Theatrical Agency 
338 Somerset St. West 


Robert Del Rio, Manage 
Services: Models ent ate ner 
bodes. entertainment 


Finesse Studios 


78 Sparks St. (Phone: C ral 3-7663 
Diga Kelman, Managing D: rector 


Services: Models, sur on of fashion shows 


PHOTOGRAPHER 


Dominion-wide Photographs 
226 Sparks St. 
James Thorson, Manager 


Entertainment and 
Industrial Show 


Producers 


CALIFORNIA 


BERKELEY 
Muir Theatrical Agency 


Hotel Claremont (5) (Phone: THorn 5-6479 
Muir, Manager 
ye Entertainment, mus models, 


SALES MEETINGS/Part I] 


recet 


BEVERLY HILLS 


General Artists Corp. 
9025 Wilshire Bivd. 

George R. Burke, Agent 
(See listing under Chicago) 


Music Corp. of America 


9370 Santa Monica Blvd. (Phone: CRestyie. 
4-771\\ 
(See listing under New York) 


Television Communications, Ine. 


407 Commercial Center St. 
Dwight W. Whiting, Manager 
ee listing under San Francisco) 


HOLLYWOOD 


The Jam Handy Organization } 


5746 Sunset ave. 
homas so yhr ) 
see listing under Detroit 


Wilding Inc. 
5981 Venice Bivd. 
ee listing under hicago) 


LOS ANGELES 


TelePrompter ys 


357 N. LeGree Ave. (Phone: WEbster 6-6195 
ar e Preside 
sting ur + Ne Ww Ye ork) 


National Assemblies Agency 


rie S. La Cienega Blvd. (35) 
0, Manager 
ee ln Mag mus variety, education 


POMONA 


Otto Program Management 


P. O. Box 406 (Phone: NAtional 6-3090 
Albert S. Otto, Director 
Services: Speakers. entertainers 


SAN DIEGO 


Crown Theatrical Agency 


Hotel Sen ey. A (Phone: BEimont 3.0830) 


flentean Mu entertainment 


SAN FRANCISCO 
Larry Allen Agency 


470 Columbus Avenue (!!) Phone: EXbrodl 
2-8033 

Dinty Moore wner 

Services: Mu entertainn 


Haymond Booking Agency 


<0 goon St.. Suite 500 (2) (Phone: PR 5-472 
i ZaZa Haymond Partners 
Servi ices: Mu entertainment 
Music Corp. of America 
k 2-892) 


105 Montgomery St. (Phone: EXbr 
ee listing under New Yo 


Television Communications, Inc. 


= ds. 420 Taylor St. (2) (Phone: ORdwH 
—— Durra. Manager p 


Services: ¢ at nd ¢ juce ed circuit ¥ 
t jrar 


COLORADO 


DENVER 


Jack Blue Agency 
1441 Welton St. Room 226 (2) (Phone: Alpi 
5-030 


Jack Blue, Manager 
Services: Music, entertainment, speakers 


Jack Morton Productions 


7065 , ard Pi. (15) 
Fred vest, Manager 
Sen ions under Washington 


SALES MANAGEMEN 


Lee 


Lee 
Servi: 


Lov 


ir 


Oberfelder Concert Office Allied Artists Agency 
406 17th *.. { Phe ne: TAb or 5-610 area Stewart rom 3.7, 15 (Phone POplar 6-143! 
Services: se A ballet Services: | Mu entertainment 
NECTICUT Arnold Agency 
308 Henry Seer Bids. Phon JAckson 3-252!) 
~Restvies CON Services: Mu tainment AY H 0 WS G E T 
: Dave Brumitt Agency 
| urdu, 50 Peachire Rd NW. RESULTS 
ne. | Landerman Orchestras Dave Brumitt, Convention Director 
635 — St. (7s ae: ~H ape 
Services: Music,” entertainment, speak ILLINOIS They get results because 
STRICT OF COLUMBIA they are more than just 
I) shows—they're completely 
, CHICAGO integrated marketing pres- 
WASHINGTON Alan M. Fishburn Productions entations. What kind of 
See Advertisement, Page 247 * 
Lee Maxfield Orchestras 333 N. Michigan Ave, (1) (Phone: DEark results are we talking 
2301 40th St. N.W. (7) (Phone: FE 7-1414 a. G, Febbenh, Callies about? 
ee Maxfield, Owne Services: Industrial show production 
Services: Mus entertainment how 
i . 
Lowe-Nevins Orchestras, Inc. re an —— = Goi apesinl ie 72% over target 
2607 mF Lowe, Preside N Ww ees va _ ) ; es - 
Sena rere creanet, nee || in orders taken 
Jack Morton Productions The Jam Handy Organization during ra six 
2000 K St. NW. (6) Phone: NAt 230 N. Michigan Ave. (1) (Phone: STate 2.6757 : 
| diction ee week period 
/ Kielty, Dechert & Hampe 
Ps cmgempstnany = 36 S$. Wabash Ave 5000 dealers and distributors 
jney jenmar ae Honig were flown 5000 miles, by jet, 
ot a to another part of the globe 
. & K Pro camer aa and Wilding was there to pre- 
FLORIDA Eseromig Meike Wawa ‘Ween’ Uimeslian sent || marketing shows during 
ememmeel seers) . which the 1961 products were 
announced. 
MIAMI Phil Levant Music & Entertainment rf : 
Music Corp. of America 332 S. Michigan Ave. (4) (Phone: HArr 5 as pry eae = so suc- 
7630 Biscayne Bivd. (38) Reset coer a _ cesstu a e enthusiasm gen- 
oon ae erated for the new products 
Jack Morton Productions Jack Morton Productions resulted in the 72°/, increase in 
730! N.E. 8th Ave. (38) (Phone: Plaza 9 ee orders. 
. der Wa vo Ii Wilding is a producer with a 
icc f : proven record in getting results 
MIAMI BEACH ny ap of America —for more information about the 
0 N ichigan Ave 
General Artists Corp. ane des bas ee history—and others, 
ee ete. WF - Noble-Bergner Agency 
_ 140 N. Dearborn St Wy pit Il. ILD Tt WY G+ 
GEOR lA : . Communications For Business 
GEORGIA 2. W. Matas, be rags a 1345 ARGYLE ST. 
, w ‘ CHICAGO 40, ILL. 
ATLANTA Gerclann M entertainment w pr 
Inc 
* . 
ALAN M. FISHBURN Productions 
333 NORTH MICHIGAN AVENUE DEarborn 2-0657 CHICAGO 1, ILLINOIS 
Complete Production Services * Dramatizations * Visualizations « 
Sales Meetings * Convention Business Programs * Radio, TV & Film 
ALpite! 
*Producers of Business and Convention Programs for 
Super Market Institute * Associated Equipment Distributors * National Restaurant Association * The 7-Up Company 
The Formfit Company Libby, McNeill & Libby © Norge Sales Corporation © and many other distinguished clients 
ee —_ 
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ENTERTAINMENT AND 
INDUSTRIAL SHOW 
PRODUCERS 


continued 


Lee Parker Productions 


333 N. henge — Ave. (Phone: ANdover 3-2986 
e Parker. Pr 

Sorctass: Pi jucer of ndustrial shows 

Eddie Sligh Agency 

333 s. Michigan Ave. (1) (Phone: WHiteha! 
4-104 

Eddie ° gh, Owne 


Services: Mu entertainment 


TelePrompter Corp. 
316 N. Michigan Ave. a 
F 


anklin 


Wilding, Inc. 
See Advertisement, Page 248 
1345 Argyle St. (Phone: LOng Beach 1-8410 


Williams Hanmer. President 
sck Rheinstrom Vice-President. Sales 
Services: Industrial show production 


INDIANA 


CONNERSVILLE 


Hugh Maxwell Walters 


400 West 27th St. (Phone: [04 
Services: Humorous speakers 


INDIANAPOLIS 


Burnett Theatrical Studios 


223 Essex House (4) (Phone: ME 5-5519 
Barney Burnett, Owner 
Services: Music. entertainment. mode 


WA 


DES MOINES 


Grossman Entertainment Service 


Keo Way & Ith St. (14) (Phone: 3-5060 

vee He. frie ee a 
LOUISVILLE 

Chester Lorch Agency 

2343 Lansdowne Ave. (7) Phon ME e 6-310 


Services: Mu sinment 


LOUISIANA 


NEW ORLEANS 


Marion Hardy Enterprises 


1236 National Bank of Commerce Bidg. (/2) 
Phone: JAckson 2-869 

Marion Hardy. President 

Services: M entertainment adies’ programs 


MASSACHUSETTS 


BOSTON 


G. A. C. General Amusement Co. 


Suite 554 Little Bldg 

80 Boylston St. (16) (Phone 
M. Jac obs, President 

Services: Mu 


Juction sed Circuit tele 


HAncock 6-6178 


setinas 
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entertainment industrial how 


MICHIGAN 


DETROIT 


Finzel Orchestras 
3730 Commonwealth Ave. (8) (Phone: TEmple 
8207 


WwW am Finzel, Manager 
Services: Mu entertainment 


Gail and Rice, Inc. 
~ Penobscot Bidg. 


ice, Executive Vice President 
we I Music, entertainment 


Jack Morton Productions 


95 Book Bidg. 
Wilson, Director 
S 0 liek ng under Washington) 


The Jam Handy Organization 
See Advertisement, Cover 4 


2821 E. Grand Blvd. (11) (Phone TRinity 5-2450 
Services: Industrial show production 


Regan Film Productions 
19730 Ralston (3) (TUlsa 3.4334) 

awrence M. Regan, President 
Services: industrial show production 
Wilding Inc. 


4925 Cadieux Rd. 
ee listing under 


MINNESOTA 


MINNEAPOLIS 


Hal Garven Productions 
1325 Natchez Ave. Ss. 


sl Garven 
Services: Orchestras 


Cricag 


entertainment package 
hows 

Music Corp. of America 

Northwestern Bank Bidg (Phone: LIr n 7863) 


sting under New York) 


Al Sheehan, Inc. 
625 Second Ave., S. (2) (Phone: FEdera! 3-6464 


Sheehan. President 
eles Mus 


Glyde Snyder Productions 
2319 Aldrich Ave., S. (5) 


Services: heatrical booking 


MISSOURI 


KANSAS CITY 


Coleman-McLaughlin Artists’ 
Bureau 


Penthouse, 1002 gn st. (6) (Phone: VI 2-519 
Ann McLaughlin, ¢ 
Services: Na acts, entertaine floor shows 


speakers 


ST. LOUIS 


Helen Harrell Theatrical 
Booking Agency 


3223 Hebert St. (7) (Phone: FR 1.9772 

Helen Harrell, President 

Services: Floor shows, stage shows, fashion show 
name acts 


Tom Reardon, Inc. 
818 Olive St, (1) 


m Reardon President 


Services: Music, entertainment. producers of 


convention shows 


NEBRASKA 


OMAHA 


SALES MEETINGS/Part II 


Don Romeo Agency 


777 Insurance Bldg. (2) 
Don Romeo. Owner 
Services: Mu 


NEVADA 


LAS VEGAS 


Music Corp. of America 


2419 S. Sth St. 
(See listing under New York) 


NEW JERSEY 


EAST BRUNSWICK 


L. C. Associates 


entertainment 


15 Gulf Rd. 

Dr. Robert Cantor, President 

Services: Convention plann ng consultant, sale; 
meeting planning, audio-visual aids develop. 
ment, trade show jisplay and point-of-sale 


Jjevelopment 


sles training program develop | 
ment 


MAPLEWOOD 


Clifton Entertainment Bureau 
Phone: South Orange 2-6635 

Richard C. Lyons, Manager 
Services: Mus entertainment 


NEW YORK 


ALBANY 


Budd Torrini Attractions 
tt N. Pearl St. (7) 


Budd arrin resident 


Services: Mu entertainment 


NEW YORK 


Alan Barrie Productions 


1776 Broadway (19) 
Alan Barrie, Pr jent 
Services: Mu entertainment 


speakers 


Joan Brandon 


450 W. 24h St. (II) (Phone: CHelsea 3-8387 § 
JUdson 2-2670 
Brandon. Manaaer 

Services: Hypnotism demonstrations 


Ray Bloch Associates, Inc. 

485 Madison Ave. (22) (Phone: Eldorado 5-4i# 
Services: Mu entertainment, show production 
Dramaturgy, Inc. 

415 E. 52nd St. (22) (Phone: MU 8-2880 
W. Robert Widener Vice President 


See listing under Cleveland 


General Artists Corp. 


640 Fifth Avenue (Phone: Circle 7.7550 
seph Higgins Vice President 
See listing under Chicago) 


The Jam Handy Organization 
1775 Broadway (19) (Phone: JUdson 2-400 


9ee listing under etroit) 


Howard Lanin Management, Inc. 


113 W. S7th St. (19) (Phone: JUdson 6306 

Myron Lanin, Vice-president 

Services: Complete mus entertainment ane 
election sary 

Mercury Artists Corp. 


730 Fifth Ave. (19) (Phone: JUdson 6-6500) 
Frank Musiello, President 
Services: Music, entertainment 


Jack Morton Productions 
635 Madison Ave. 22) (Phone: Plaza 9-615!) 


Nina Little Direc 


(See listing under ach ington) 


SALES MANAGEMENT 


Ira N 
Thea 


10 Roc 
Service: 


Musi 


598 M 
Service: 


Natic 
Corp: 


1650 Bi 
Louis R 
Service’ 


Plant 
1650 Bi 
Jack S 
Service 


Spec 
21 W. 
Herber 
Service 


Telet 
71 W 
Hubert 
Service 
prog 
nical 


Unus 
853 Se 


Frank 
Service 


Wild 
= Par 


Con: 
130 Cl 
Arthur 
Servic 


Ira Mosher Associates Wilding Inc. Fisher Entertainment Services 


Theatre for Industry rene Euclid Ave. (15) 600 Grant Ave. (19) 
i ™ a e listing under Chicag Joseph J. Fisher, Owner t 
10 Rockefeller views (20) ne Services: Music. entertainment, show production 


— a COLUMBUS 


Music Corp. of America The Jam Handy Organization 


Plaza 9-7500 Dorothy Boyles Attractions (Phone: ZEnith 0143 


598 Madison Ave. (22) (Phone Laza 9-7500 (See listing under Detroit 
Services: Mu entertainment, snow fF auctior :: ©. Box 5852 
ervices: Entert sinment mus . . 
National Theatrical Productions Wilding Inc. 
John M. Moore Agency 3 } Sotemny Center 
} Corp. S See listing under Chicaac 
Ph j a: 16 E. Broad St. (21) 
1650 Broadway (19) (F ‘ ISON 6-3390 John M Moore Owner 
Louis Ricardo Pre con" . , Services: Musi entertainment, show production 
Services: Music, ente . mend RHODE ISLAND 
Planned Entertainment Productions DAYTON 
ck Seog 7 PROVIDENCE 
aaa ta sic, entertainment The Jam Handy Organization 
; Phone: ENterprise 6289 Ralph Stuart Music, Inc. 
Special Events, Inc. ee listing under Detroit 119 Waterman St. (Phone: Elmhurst 1-0510 
Toth St. (23) (PE sRamercy 5-3853 : 
Phong Rg ow A Taylor Orchestras & Entertainment 


+ 


Services: lndush ry show f£ juct sles meeting 264 Cheltenham Drive (59) (Phone: AXminste TENNESSEE 
8-5242 
Kari Tay 


TelePrompTer Corp. — 


t, sale ~ Services: M entertainment how product 
develaattl 311 W. 43rd St. (36) (°F t json 2-380 Je 
ies. Hubert \ ke President 
Ped om, caatns Craite and fF 4 ed sit TV MEMPHIS 
Slop program complete eative ervice and tech - e 
veal facilities for all types of conventior TOLEDO Eddie Sligh Agency 
= Ge oso Hotel 
Unusual Ideas, Inc. Paul Spor & Son Seo leltng utder Chicane) 
: eo Illinois Bidg. (4) 
853 Seventh Ave. (19) e 5-06 Cee beak, 
c a.Glean sain Paul Spor, Owne 
Sesdiene Parties 7 fciete ee oe Services: Mu enterta ent NASHVILLE 
Wilding Inc Eva Thompson Jones Studios 
9 i OREGON 123 Sth Ave., N. (Phone: CY 8-194! and 
405 Park Ave AL 4.6557 
ee listing uncer nhicag SS Eva T. Jones, Owner 
Oo Services: Music, entertainment, mode 
Consolidated Vaudeville Exchange Western Theatrical Agency, Inc. TEXAS 
130 Clinton Ave., (4) South ry wh Ww. 13¢h 
Arthur Aravrie Senera!l Manaae mre © Ks wne 
. Ad { Services: M entertainment. firework 
Services: mu variety vaudeville how AUSTIN 
Learman Productions Austin Civie Th 
SYRACUSE 1917 SW Ist Ave. (1) (Phone: CApitol 2-137 ustin Civic Theatre 
; Al Learmars waer Box 438 (Phone: GR 6-054!) 
Famous Artists Series Services: Music, entertainment, show production Joe Bill Hogan, Managing Director 
Services: Variety show entertainment, old-fash- 
soe ay oo Bidg (3) ned melodramas 
— PENNSYLVANIA DALLAS 
OHIO Joan Frank Productions 
PHILADELPHIA 90! Tower Petroleum Building (1!) 
Dick Leonard, Manager 
CINCINNATI The Charles Agency Services: Mutic, entertainment mode 
— ewe. General Artists Corp. 
Ruth Best Entertainment coves  Grenemres, wede, sow product 3505 Turtle ec (19) 
pt nn Pa ¥ eiuaiie’ sstlind “ 
543M 807 Union Central Bidg. (2) Phone Herry See ting under Chicaae 
3233 
tt 33) Charles Gresh Agency 
Ruth Best wner rt 
Services: Mu entertainment, speake 1161 Suburban Station Bidg. (3) Jack Morton Productions 
harle rest Adolphus Tower (Phone: Riverside 8-!182 
General Artists Corp. Services: Enterta ent M. D. Sullivan, Director 
Ca T Bid A Willi H A oe Srey eee Wee 
co eee eee Cone: MA illiam Honney hig 
; L411 Walnut St. (2) (Phone ee Music Corp. of America 
Ww am Honney wner 2311 Cedar Sertnas tH) 
Wilding Inc Services: Product TV talent hestra Howard D roy wienene 
2 See ting under New Yc 


Cewmirer Ode. (2) Howard Lanin Management, Inc 


tot! Suburben Station Bidg. (3) (Phon t SAN ANTONIO 


ge CLEVELAND Howard Lanin, President Wallis E. Brennan Theatrical 
Agency 
ine: Dramaturgy, Inc. Suez & Rothbard Theatrical im Ageney 1343 Fulton Ave. (1) (Phone: PE 5-17 
al 2307 Chester Ave, (14) (F oe ait 250 s Broad St. Q) Phone: ‘Mldes 645 a Mu entertainment, floor shows, stage 
ont and Services: nd “p seg ‘ rink welt Servines Entert ent, floor show tra 
Pre Television Production UTAH 
0 gner Agency Enginering Corp. 


803 Bs. Side. (4) F TOwe 27 Suburban Stotion Bldg A ne: | t 3-6179 SALT LAKE CITY 


Services: Mu 
tions Afton Pitt 
sie Music Corp. of America Equipment Rental: ed-circuit TV syst 848 So. 23rd St., E. (5) (Phone: EMpire 3-8429 
Union Commerce Bidg M Afton Pitt, President 


(See listing under ‘New Yornys: cneny 1-0 PITTSBURGH Services: ' Music, “entertainment, special chore 
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ENTERTAINMENT AND 
INDUSTRIAL SHOW 
PRODUCERS 

continued 


VIRGINIA 


RICHMOND 


Tom Pumphrey Agency 


516 Mutual Bldg. (19) (Phone: Milton 8-4897) 
Tom Pumphrey, wner 
Services: Orchestras, entertainment 


Gordon E. Smith 


7 N. Addison St. (20) 
Gordon E. Smith 
Services: Music, entertainment 


WASHINGTON 


SEATTLE 


Joe Daniels Agency 

404 Orpheum Theatre Bldg. (1) (Phone: MAin 
3-7125, 7135 

Joe Daniels, Booking Manacer 

Services: Music, entertainment 


Jerry Ross Agency 

605 Palomar Bldg. (1) (Phone: MAin 4-3 
Jerry Ross, Owner 

Services: Music, entertainment 


w 
a 


Television Communications, Inc. 
1608 Tower Bldg. (i) (Phone: MU 2-0280 
John Heverly, Manager 

(See listing under San Francisco 


SPOKANE 


Dave Sobol Amusement Agency 


402 American Legion Bidg. 
Dave Sobol, Agent & Producer 
Services: Entertainment 


WEST VIRGINIA 


CHARLESTON 


Capitol Entertainment Agency 


213'. Delaware Ave. 
Mason L. Wolfe, Jr. President 
Services: Music, entertainment, speaker 


CANADA 
ONTARIO 


EASTVIEW 
Artists Booking Agency 


292 Blake Blvd. (Phone: SHerwood 46-4238 
Services: Variety acts for banquets, entertainment 


TORONTO 


TelePrompTer of Canada, Limited 
447 Jarvis St. (5) (Phone: WA 2.2105 

5. W. ¢ President 

rompTer, TeleMation, staging 3 


closed-circuit televis 


WINDSOR 


Matti Holli 


1252 Victoria Ave. { 
Services: Music, entertainment 


QUEBEC 


250 


MONTREAL 


The Gutwillig Organization 
y* St. Catherine W. (Phone Victor 2-550!) 
Gutwillig, President 
wh Create and produce industrial shows, 
sales conferences, dealer meetings 


Audio-Visual 
Suppliers and 


Film Producers 


Key to Coding: !|—lémm optical sound projector, 
2—\!6mm magnetic sound projector, 3—lémm arc 
projector, 4—l4mm continuous or repetitive pro 
jector equipment, 5—35mm filmstrip projector 
silent), 6—slide projector, 7—overehad projector 
8—opaque projector, 9—sound slidefilm equip 
ment, |0—stereo projector record and tran 
cription playback e ment, 12—tape recorder 
3—public address sys 14—projection screen 


ALASKA 


FAIRBANKS 


Co-op Photo Shop 


Box 1390 (Phone: 5902) 

rnie Carter, Manager 
ar A Sales: Yes 
Equipment Rental: 5, 6, 13, 14 


ALABAMA 


BIRMINGHAM 


Audio Visual Film Service 

2114 8th Ave., N. (Phone: FAirfax 2-4459 

Howard Holt, Manager 

Equipment Sales: Yes 

Equipment Rental: |. 2, 4, 5, 6 7, 8 9? 2 
3 


MONTGOMERY 


Photo-Sound Co. 

166 Church St, (Phone: AM 2-4806 
Rush Pep par Manager 
Equipment Sales: Yes 


Equipment Rental: |, 2,5, 6 7, 8. 9, 10, 12, 13, 4 


ARIZONA 


PHOENIX 


Kelton Audio Equipment Co. 

808 N. Ist St. (Phone: Alpine 4-7355 

Kenneth Kelton, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6 8 9% 10, 12 


TUCSON 


Audio Visual Center 


1022 N. Park Ave. (Phone: MA 3-8443 

F. W. Boyd Allen, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2, 5, 6, 7, 8, 9, 10, !2, 13 
4 15 


ARKANSAS 


LITTLE ROCK 
All-State Supply, Inc. 


1212 East 6th St. (Phone: FR 4-1687 


stine Ramsey, Manager 
Sestpanant Sales: Yes 
Equipment Rental: |, 5, 6, 7, 8. 9, 10, 12, 13, 14 
116 Natoma St. (5) (Phone: GArfield 1|-0410 
Melvir yraham, Manager 
se listing under Hollywood) 


SALES MEETINGS/Part Il SALES MANAGEMENE 


CALIFORNIA 


FRESNO 
Photo & Sound Co. 


444 Blackstone Ave. (Phone: ADams 7-(001) 
Gary Quick, Manager 
(See listing under Hollywood) 


HOLLYWOOD 


Atlas Film Corp. 


603 Guaranty Bidg. 
(See listing under Oak Park, III 


Dynamic Films 

8255 Sunset Bivd. 

George Zucker, Manager 

See listing under New York) 

The Jam Handy Organization 


1402 Ridgewood Place 
(See listing under Detroit) 


Kling-California, Inc. 


1416 N. LaBrea Ave. 
(See listing under C 3g 


Photo & Sound Co. 


5525 Sunset Bivd. (Phone: HOllywood 2-7437} 

Ralph Butterworth, Manager 

Equipment Sales: Yes 

Equipment Rental 2, 3, 4, 5, 6& 7, Oe 
2, 13, 14 ‘ 


Frederick K. Rockett Co. 
6063 Sunset Bivd Phone: HO 4.3183 


F. Stanton Weot Vice President 
Production: |é6r ound motion pictures, 
Mstrip, siide tape recording, Cisc rec 


LOS ANGELES 


Coast Visual Education Co. 
54620 Hollywood Bivd. (17) : é 


Equipment Renta! 2 4, 5, 6, 7, @& a! _ 
wrens i 


Color Corporation of America - 
La 


5525 Wilshire Blvd. (36) (Phone: Webster |-47il) 
John Clemmer 


ee sting u 


A. F. Milliron Co., Inc. 
1198 S. LaBrea Ave. (19) (Phone: WE |-1207) 
Equipment Sales: Yes 
Equipment Renta! 2,5, 6 7, 8 9, 10, 12,4 
Wilding, Inc. 
4981 Venice Blvd. 


Bob Rosencrans. Manager 
See listing under Chicag 


SACRAMENTO 
Photo & Sound Co. 


2505 Cambon Way (21) (Phone: iVenhoe % 
van Trindle Manager 
See listing under Hollywood) 


SAN DIEGO 
Photo & Sound Co. 


1025 University Ave. (3) (Phone: CYpress 
Dave Wood, Manager 


See sting under Hollywood) 


SAN FRANCISCO 
Harry McCune Sound Service, 


960 Folsom St. (7) (Phone: YUkon 2-1878) 

Production: Tape Recording 

Equipment Sales: Yes 

Equipment Rentals 2 3. 4, 5, 6 Fae 
| | 3, 14 


Photo & Sound Co. 


SANTA ANA * 


NOV 


Only Bell & Howell could meet 
New Holland’s 2-week deadline for 


0 


nationwide new line announcement 


Local delivery, 
training, and service 
performed by 
world’s largest 
Audio-Visual 

dealer network 


New Holland Machine Company planned a 
closely timed introduction of its new line of 
farm equipment with a special film presen- 
tation to its dealers througnout the nation. 


Problem: getting film projectors into the 
hands of salesmen in all parts of the coun- 
try; and training them in their use... all 
in two weeks’ time! Bell & Howell met the 
deadline. A nationwide timetable was es- 
A tablished—projectors were rushed to New 
a 1 Bell & Howell Audio-Visual dealers trained New Holland sales- Holland salesmen throughout the U.S. and 
| e men locally after immediate projector delivery. Canada. Immediately, local Bell & Howell 
Audio-Visual Representatives followed up 
with personal, on-the-spot operating in- 
structions. Only Bell & Howell, with the 
world’s largest Audio-Visual dealer, net- 
work, has the manpower and coverage for 
such a job. The power of Bell & Howell 
Audio-Visual Service can work for you, 
too. Call or write and we’ll be glad to show 
you how. There’s no obligation. 


TRY 


~ FINER PRODUCTS THROUGH IMAGINATION 
Bell © Howell 


oo Mail this coupon today for a 


\ free booklet on the uses of 
, sound films in sales promo- 
7 tion and training. 


I 1 

\ ' 

1 Bell & Howell Company 1 

| 7128 McCormick Road, Chicago 45, Illinois ! 

AMbassador 2-1600 

1 r 

: NAME ; 

' i 

COMPANY ; 

1 ' 

ADDRESS 4 

New Holland salesme aa i : : \ 1 
and salesmen presented the new farm equipment line ! CITY ZONE... STATE ' 

¢ on film at local dealer meetings throughout the U.S. and Canada. ‘ j 
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AUDIO VISUAL SUPPLIERS Jay James Camera Shop, Inc. Ideal Pictures Co. IDAHC 


FILM PRODUCERS ie Fairfield Ave. (1) (Phone: FO 7-6447) 55 NE 13th St. (32) (Phone: FR 4.8173) 
Rome, Manager Jack J, Spire, Manager 
. Th ena Sales: Yes : es Production: |émm sound motion pictures Bo 
continued ; Equipment Rental: |, 2, 3, 4, 5, 6, 8 9 12, 14 filmstrips, slides, tape recording 


Film Rental: Yes 


Stilley’s Photo Supplies HARTFORD Secipment Rental: | 2, 3, 4, 5, 6 7 om Idaho 


: s 11, 12, 13, 14 904 Main 
224 N.. Broadway (Phone: KI 7-1219 Harrison Harries ; RH, Na 
oe Ba ge ag 110 High St. (1) (Phone: CH 9-5648 L. C. Webb & Associates en 
Equipment Rental: |, 2, 5, 6, 7, 8, 9, 10, II, 12 arreop Farries, Menager A oF 345 SW 27th Road (36) (Phone: FRanklin 4.65 . 
13. 14 ; Production: |6mm sound motion pictures, 35mm Larkin C. Webb. Partner 
RR ca Sch i fl 
Equipment Rental: |, 2, 3, 4, 5. 6 7, 8 9, | ™ 


COLORADO — ORLANDO 


———— SANDY HOOK Bowstead’s Camera Shop 


DENVER Rolab Studios 1039 N. Orange Ave. (Phone GArden 2.1515 | Atlas | 
: Walnut Tree Hill (Phone: GArden 6-2466 Sociunanh ‘Sabon i 185 N. V 
Akin & Bagshaw anes San oeaee ™ Equipment Rental: |, 2, 5, 6, 7, 8, % 10, zy) (See list 
roduction: !6mm sound motion pictures mir ; 
2027 E. Colfax Ave. (6) (Phone: FR 7-7566 filmstrip, slides, tape recording, disc recording ’ | s 
S. C. Hitchcock, Manager Equipment Sales: Ye ST. PETERSBURG ; Dalla 
a oom ba . Equipment Rental: |, 6, !2 @ Ss 
quipm ales: Yes ‘ . I 
Equipment Rentals: a8 tees & 1 Oravisual Company, Inc. } James E. 
. 4 Box 11150 Productio 
DELAWARE George Pipper, Sale Manager filmstriy 
Cromars’ Audio Visual Center Equipment Sales: Easels, flannel boards, lect! ing, 0 
magnet chalkboards, bulletin boards pa. 
28 E. 9th Ave. (3) (Phone: CH 4-462! pad Alan ! 
R. Kenneth Cromar, Partner 
Equipment Sales: Ye W 
Equipment Rental: |, 2, 5, 6, 7, 8, 9, 10, II, 13, 14 ILMINGTON TAMPA 333_—~N. 
° 2-0657) 
Davis Audio-Visual, Inc. Educators Service Color Corporation of America Producti 
: s 800 West éth St. (1) (Phone: Olympia 6-1187 : F filmstri 
2149 S. Grape St (22) | (Phone: SK 6-9426 Jemes Rock: Manecer ue . Armenia Ave. (Phone: REdwood 7.5%) 
Ainslie R. Davis. Manaaer Equi + Sales: Yes aul Soteropulos 
Production: Tape recording, disc recording Eeeipeunit —, e472 ¢ 6 11 2 (See listing under New York City Fran t 
Equipment Sales: Yes 13. 14 1140 S$. | 
Equipment Rentals a4, 48 6€¢&7%30% © Southern Photo & News F.E. Ha 
1, 12, 13, 14 Productic 


1515 Marion St. (Phone: 2-4239) filmstri 

DISTRICT OF COLUMBIA Robert M. Mallory charts 

Equipment Sales: Yes Equipme 

CONNECTICUT Equipment Rental: |, 2,4 5 6 7, 8 9 Equipme 


WASHINGTON | Idea! 
BRIDGEPORT Atlas Film Corp. GEORGIA Paul R. | 


Film Ree 
714 Warner Building (4) _—_ Equipme 
ee listing under Oak Park Equipme 
1. 12 
Paul L. Brand & Son ATLANTA ! The J 
2153 K St... N.W. (Phone: FEdera! 7-!800 
he gg es Calhoun Company, Inc. rere 
Film Rental: Yes 121 Forrest Ave., NE. (Phone: JA 3.8082 See list 
Equipment Sales: Ye J. W. Bell, Manager 
Equipment Rental: | 2 5 6 7 8 ? 2, 14 Equipment Sales: Yes Kling 
Equipment Rental: |, 2, 4. 5, 6 7, 8 9 
Cellomatic Corp. soi weaiel 
1410 Turkey Run Rd. Mclean, Va. Phone ; : ; Harry ¥ 
Pca PO Colonial Film & Equipment Co. Prodecti 
LU, Walton St., N.W. (3) (Phone: JAckson $9 & 8 & 
Wilson Gill, Inc E. Hoynes, Manager — 
_ i Production: 357 filmstrip, slides, tape recon 
But bulldozers, beach-wear or bever- No. | Thomas Circle, W.W. (5) (Phone: STerling Film Rental: Yes Midw 
. ; » re-crez j ali 3-1217 quipment Sales: Yes 
ages can be re created in the realism of Wilean ‘Gill. Oweer Equipment Rental: |. 2, 4. S. 6. 7, 8, 9, tim Inc. 
full color three-dimensions in a size to Equipment Rental: Zz, 3, 4, 5, 6 7, 6. 9% 0 13, 14 3518 De 
? a ae! 2, 13, 14 re 
fit a pocket. Products and product fea- Ideal Pictures Co. Producti 
tures are seen “true-to-life” and are 52 Auburn Ave. N.E. (3) (Phone: JAckson 4M Hae ai 
more thoroughly understood— more George E. Dean, Manager 2 
3 Film Rental: Yes 
easily remembered. Equipment Rental: |, 2, 3, 4, 5, 6 7,89 
2, 13, 14 Fred | 


Objects of any size are presented 1058 W 
with maximum impact. Commercial FORT LAUDERDALE SAVANNAH Bm 


services are virtually “demonstrated” Gordon S. Cook Co. ELH Pict Producti 
by the life-like pictures. Box 2306 (Phone: JA 2-0734 o be urn Fictures Slenete 
: E Gordon S. Cook, Manager 1132 First Ave. (Phone: EL 5-2020 
Low-cost View-Master three-dimen- Equipment Sales: Yes Equipment Sales: Yes . 
; : + Rental: | 4 5 7 8 { 2 4 ; tal: | 5 9 11 12 14 
sion picture reels also provide a seven- a : : oe a ° O’Zay 
scene continuity. Unrivalled for sales- JACKSONVILLE 615 N. 
men’s visual aids, for point-of-purchase Burgfilm HAWAII Product 
. : ES, : , filmste 
displays, and for direct-mail promotion. 611 San Marco Blvd. (7) (EX 8-8504 Sa Equipm 
as Francesco Burgisser, Owner quipm. 
r ee ee ee eS eS ee eS Oe oe Seulement Sales: Yes HONOLULU 
| SEND FOR FREE SAMPLE: View-Master prod- ] Sesipment Rental ee ee ee Photc 
i uct reel and hand viewer. Mail coupon to . Film Services of Hawaii, Ltd. 6542 S. 
j Sawyer's, Inc., P.O. Box 490, Portland 7, Ore. | Ronald A. hap~csnape Co. 245 S. Hotel St. (Phone: 53-5155 ' pak 
N . Floyd W. Fitzpatrick, Manager Equipm. 
j ame | Son veg en an Equipment Sales: Yes _) 
>nald rume t Rental: 7, 8, | 
t Company I om neha sie Yes Equipment Rental: |, 2, 5, 6 RCS 
Equi t wre 1. 2 4, 5. 6, 7, © 2 
I Street | ee lee A; Waterhouse Photo Co., Inc. 123. 
ae Product 
| Ci j 1356 Kapiolani Blvd. (Phone: 99-1088 blowy 
ity Zone State Equipment Sales: Y« + 
| MIAMI Equipment Rental 5, 6, 7, 8, 9, 12, 13, 4 . 


252 SALES MEETINGS/Part Il SALES MANAGEMEN NOV 


t 


Me 


IDAHO Wilding, Inc. Atlas Film Corporation 


See Advertisement, Page 247 111t South Boulevard (Phone: AUstin 7-8620) 


_ 1345 Argyle St. (40) (Phone: BRoadway 5-!200 L. P. Mominee, President 
Bp H. Williams Hanmer, President Production: |6mm sound motion picture, 35mm 
; BOISE Production: |émr und motion pictures, 35mm filmstrip, slides, tape recordings, disc recording 
filmstrips, slides, tape recordings, disc re Equipment Sales: Yes 
idaho Camera ec ordings 
quipment Sales: Y« 
| 906 Main St. (Phone 4-8303 Equipment Rental ZR 4€£eae Res, w Austin Camera Co. 
| g H. Nagel Manager 4 " 4 


é 


6021 North Ave. (Phone: VI 8-1036 
Equipment Sales: Yes 


re TS 5. 2? 4 Sol Goldstein. Manager 
Equipment Rental , 1 Equipment Sales: Yes 


+t EVANSTON Squloment Rental: |, 2, 4, 5, 6 7, 8 9 10, II, 


8 ou ILLINOIS Pilot Productions, Inc. ‘ 
perenne 


1819-23 Ridge Ave. (Phone: AM 2-4141 & DA 8-3700 PEORIA 
R 


at President ‘ - " . : 
CHICAGO Recetas titan Sain dail nitluses, Sine Illinois Audio Visual Education 
ma unt a eee eee Service 
Atlas Film Corp. 221 Main St. (Phone: 673-6813) 


bash Delmar H. Gaines, Manager 

i tal: |, 2, 4, 5 789 0. 12 

See wine - jer Oak Park OAK PARK a Renta S 4 

Dallas Jones Productions 

43 W. Grant Place (14) (Phone: BUckingha 
8283 


Pre 


smes E. Hoimes, Vice } 

Production: |6mm sound mot picture 

fiimstrips, slides, tape re jing j 

ecte 3 ymmplete program 5 
Alan M. Fishburn Productions ” 
See Advertisement, Page 247 they | hear 

333 N. Michigan Ave. (1!) Phone DEart 

2-0657 


Production 6mr 
Fimstrip. slides. tape 


heen your voice , 
‘vo! YOU Whole voice 


jes, tape 


flanne 


ts 


Equi pment Sales Yes | 
Equipment Rental: 5, 7, 8 9 > 1314 


Ideal Pictures, Inc. 


bel i Feghyce Mar nothin but 
Film Rental Ye , 


Equipment Sales 
Equipment Rental 
 ] ? & 


eeereemee| Your voice 


a N Michi agen Ave (1) 


\ 


\ 


\ 


Kling Film Productions 
1058 W. Washington Bivd. (7) 


Production Ve 
Midwest Visual Equipment Co., this unique new executive microphone 
ot et: focuses on your voice alone 
; Production eaten r ’ GETS YOUR MESSAGE ACROSS. The Unidyne III micro- 
HS Equipment Renta || phone “hears” from the front only—your audience 


hears you—not shuffling papers, not random noise, not 
Street sounds, not audience murmur and coughing! 
Controls annoying feedback “squeal” from P.A. sys- 
tem, too. 


Fred Niles Productions, Inc. 
08 W Washington Bivd. (7 


Pr deciion . : 
f VERSATILE, SIMPLE. Smallest microphone of its type ever 
developed. Enables you to stand 75% further back 
and still be picked-up...no more awkward “leaning 


* 


O’Zapel, Inc. into the mike’ Wide range, natural sounding reproduc- 
615 N Wabash Ave. (I tion. Extraordinarily rugged, utterly reliable, always. 
Production. Modest price. 
Seemen Sales ASK YOUT a0 OTe yst 
Equipment Renta 2 4 é 7 12, 14 THIS FREE BOOKLET WILL ant write: Shure Brother 
HELP IMPROVE MICROPHONE } A : 
Photo Sound Equipment Corp. TECHNIQUE. A 
6542 S. Halsted St. (21) (F x 
’ Br M 


Equipment Sales: 
Equipment Rental 


RCS Studios 


] 
23. N. Wacker Dr. (6) (f Tate 2-5977 / 
Production: 35mm { f , PF 
Diowups, translite< tity ¢ + phot ‘ } 
4 uts, giant tat pr - * 
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AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 
continued 


ROCKFORD 


Lundgren’s 


419 7th St. (Phone: WO 2-663!) 
R. J. Durr, Manager 
Equipment Sales: Yes 
Equipment Rental: |, 2, 3, 5, 6, 7, 8, 9, | 2, 14 


SPRINGFIELD 
Pfile’s Camera Shop 


418 E. Adams St. (Phone: LA 8-4366) 
William H,. Pfile, Owner 

Equipment Sales: Yes 

Equipment Rental 2,4, 5, 6 7, 8. 9, II, 42, 14 


INDIANA 


EVANSVILLE 
Smith & Butterfield 


305 Main St. (Phon e: HArrison 2-326!) 
Equipment Sales: Yes 
Equipment Rental: |, 5, 6 7, 8, 12, 14 


FORT WAYNE 


Audio Visual Specialists 

1605 California Ave. (Phone: EAstt k 5792 

Equipment Sales: Yes 

Equipment Rental: ee G& ooo 2 
i4 


GARY 


Gary Camera 

619 Washington St. (Phone: TUrner 2-6032 
Joe Janowski, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2, 5, 6, 7, 8, 9, 12, 14 


INDIANAPOLIS 


Indiana Visual Aids Co., Inc. 


726 N. Illinois St. (Phone: ME 4-7312) 
an St. Germain, Manager 
Equipment Sales: Yes 
Equipment Rental: 
12, 13, 14 


2, ar% 6 6, 7. 8, 9, © 


Marshall C. Harvey 
3532 ene, a (5) (Phone: WAlInut 6-6817) 
Mar vey, Projectionist 
Squipment iRentel: Bawa, atk a & 


Shoemaker Motion Picture Co. 

343 N. Capitol St. (Phone: ME 5-/497) 

Don Shoemaker Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2, 4, 5, 6 7, 8 9 12 
314 


SOUTH BEND 


Burke’s Motion Picture Co. 
434 _bincoin Way West (Phone: CE 4-1615 


tke President 
Racieenenh Sales: Yes 
Equipment Rental: |, 5, 6, 7 


IOWA 


@ 
oO 
nN 
w 
- 


DAVENPORT 


Cinarco Camera 


217 Brady St. (Phone: 2-4429) 
Equipment Sales: Yes 
Equipment Rental: |, 2, 5, 6, 7, 8, 9, 12, 14 


DES MOINES 


lowa Sound Service 
1210 Grand St. area e: CH 3-3104) 


evir Gray 


Equipment Rental: " 6, 8, Il, 12, 13, 14 


254 


MASON CITY 


Decker Bros., Inc. 

310 N. Federal Ave. (Phone: 
J. Emerson Decker, Manager 
Equipment Sales: Yes 
Equipment Rental: |. 5, 6 7, 8 II, 12, 13, 14 


KANSAS 


GA 4-1112) 


TOPEKA 


Steve Smith Cameras, Inc. 


623 Kansas Ave. (Phone: CEntra! 5-348] 
teve Sr wne 
Sockeuas Sales: Yes 
Equipment Rental: a Se a oe. ae: 


WICHITA 
Frank Bangs Co. 


233 Ida St. (7) Phor AMherst 2-7582 

Frank Bangs, Owner 

Squipment Rental: RHE KE ZTE DWH 
il, 13 


Moler’s Audio Visual Sales 
147 N. Groodwey Phone: HO 4-1498 


Ywrer 
one = B Sales: Yes 
Equipment Rental: 5 6 9 12, 14 


KENTUCKY 


LEXINGTON 
D. T. Davis Co. 


178 Walnut St. (Phone: 2-5970 

Andrew Arvin 

Equipment Sales: Yes 

Equipment Rental: 22 466 7 8% Fe 
3 


5 
tZ 


LOUISVILLE 
D. T. Davis Co. 


1341 Bardstown Road (Phone: GL !-8620 
Abbie M. Kirtley, Manager 
Equipment Sales: Yes 


Equipment Rental: 5, 6 89 1 2, 13, 14 


LOUISIANA 


NEW ORLEANS 


Delta Visual Service, Inc. 

gis Poydras St. (12) (Phone: JAckson 5-906! 
rancis J. Didier, President 

Production: 16mm sound motion picture, 35mm 


Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6 8 9 10 
2, 13, 14 


Jasper Ewing & Sons, Inc. 


725 Poydras a. (12) Phone: JAckson 5-5257 

vasper tw J . 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9, 10 
12, 13 4 


SHREVEPORT 


Civic Soundfilm Service 
1601 Market St. (Phone: 47654) 
See Delta Visual Service, New Orleans) 


MAINE 


PORTLAND 


D. K. Hammett, Inc. 


620 Congress St. (3) (Phone: SPruce 2-3/8! 

D, K. Hammett, President 

Production: Slides, tape recording 

Equipment Sales: Yes 

Equipment Rental: |, 2, 4, 5, 6 7, 8, 9% II, 12, 


3, 14 


SALES MEETINGS/Part II 


MARYLAND 


BALTIMORE 


Baltimore Photo Supply Co., Inc 
312 N. ag oa St. (1) (Phone: PLaza 2.4475 
Albert D. Saf anager 

Rackomest Sales: Yes 


Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9 


13, 14 


Folkemer Photo Service 
927 Poplar Grove St. (16) (Phone: LO 


6-1430 ~~ 
Paul L. F President 
Equipment ‘Seles: Yes 

|, 2, 4 6 7.8 9 


Equipment Rental: 
13, 14 


Stark Films 
Howard & Centre Sts. (1) (Phone 


9 339 gt : 
C. J. Falkenhan, Manager 
Production br nd motion pictures %. 
str tape recording 
Guten Reheat 
Equipment Rental: 2, 3, 4, 5, 6 7. a8 
12, 13, 14 


MASSACHUSETTS 


BOSTON 


Cinema, Inc. 


234 Clarendon St. (Phone: COpley 7-0200 

M. H., Sullivan, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2, 4, 5, 6 7, 8 9 
i4 


> 
é 


FitzGerald Motion Picture Service, 
Inc. 


208 ag | St. _. Phone: COpley 7-020 
Robert E. Fitzgerald, President 

Equipment Sales : 

Equipment Renta! 2, 4, 5, 6, 7, 8, 10, 12 


Claus Gelotte 


284 Boylston St 
Equipment Sales: Ye 
Equipment Rental: |, 2, 4. 5, 6 7, 8 


A. D. Handy Co. 


44 Bromfield St. (8) (Phone: LI 2-3954 


Kenneth MacDonald Manager 


) 
o 


Production: 35mm filmstrips, slides 

Equipment Sales 

Equi pment Rental 2,4.5..647688 
12. 13 4 


Major Theatre Seyeipenaes Corp. 


44 Winchester St. (Phone: Liberty 2-0445 

H. David Fox, President 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 4, 5, 6 7, 8% 
12, 13, 14 


Park Square Bidg. Camera & 


Photo, Inc. 
5! St. James Ave. (16) 


Papken S$. Kechichian. President 

Equipment Sales: Yes _ 

Equipment Rental: |, 2, 3, 4, 5, 6 7, 8% 
11, 12, 13, 14 


SPRINGFIELD 


Movie Center 

20 Andrew St. (9) (Phone: STate 5-5549 
irving Clark, Manager 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 4. 5. 7, 8 9, II, 12 


Valley Cinema, Inc. 


958 State St. (Phone: RE 6-4576 
(Mrs.) E. C. Trimble, Manager 
Equipment Sales: Ye 


Equipment Rental: i, 2, 3, 4, 5, 6 7, 8 ae 


11, 12, 13, 14 


MICHIGAN 


BATTLE CREEK 


SALES MANAGEMEH 


Krums Photographic 


35 E. Michigan Ave. Phone: W 
Paul M. King ; Manager 
| Equipment Saies: Yes 


| Equipment Rental: |, 5, 6, 7, 8, 9, Il, 12, 14 THEY HEAR EVERY WORD 


Inc. | BLOOMFIELD HILLS ANYWHERE YOU SPEAK 
Atlas Film Corp. 


89 «| 32 Barbour Terraces WITH NEW LOW-COST ioe 
See listing under Oak Park, Ill.) 


DETROIT 


Arlington Aluminum Co. 
19005 W. Davison St. (23) (Phone: VErmont 7-1212 
President 


* 526 
2-9525 


Grant Folin ' 

Equipment Sales: Presentation ease flanne 
boards, chalkboards, bulletin boards, paper 
pads 


Engleman Visual Education Service 


4754 Woodward Ave. (1) (Phone: TEmple |-5972 

Lewis M. Lash, President 

Film mao Wh ‘ 

Equipment Sales: Yes i " 3% 

Equipment Rental: eaereeets Se 
2, 13, 14 


Henning & Cheadle, Inc. 
10010 Greenfield Rd. Phone: BRoadway 2-1000 


George R. Cheadle, President 
Production: |6mr snd motion pictures, 3° 
himstrips, siices, Tape recording 

Film Rental: Yes 
Equipment Sales: Yes _ , is 
Equipment Rental 5 6 eo} 2 14 


a The Jam Handy Organization 


See Advertisement, Cover 4 


a 2821 East Grand Bivd. (11) (Phone: TRinity 5-2450) j 
George Finch Vice-President x 
>rvice, Production: |4mm sound motion ture 35mer 


filmstrip, slides 
Film Rental: Yes 


aan Equipment ty eee With RCA’s new ’Lectronic Lectern, you can schedule meetings 
Ve uip d ? . a a ° 5 . . 
M12, 13, 14 anytime, anywhere. This inexpensive Lectern is a portable public 
) ; ; , address system that sets up in seconds... travels as easily as 
LaSalle Equipment & Visual Aids ys} ‘ ts up ls avels as y 
C your speaking notes. You’ll hold your most effective meetings 
ae with the new RCA ’Lectronic Lectern. 
15035 Mack Ave. (Phone 5 9 
A. J. Slatin. Manager : : . 
Equipment Sales: Ye: : scl cee se Case © Projects your voice to very last row of audiences of as 
a Rental: |, 2, 4, 5, 6, 7, 8 m i many as 600 indoors or out. 
i , e A lightweight, suitcase-si it— " 
Regan Film Productions, Inc. 9 eight, suitcase-size unit—less than 25 pounds 
19730 Ralston St. (3) (Phone: TUlsa 3-2900 @ Powerful self-contained 10 watt amplifier, high-fidelity 
ee a 8-inch dioplex speaker, receptacle for external speaker 
Simaitin. slides. tone recording. live shows plug-in. 
“orp. Wilding Inc. @ Operates from any AC outlet. One-knob volume control. 
4 (925 Cadieux Rd. : e Freedom of movement while speaking. Famous RCA BK-6B 
fon Ttine enaae tee ee broadcast microphone mounts on Lectern or suspends 
around neck. 
P GRAND RAPIDS e Mail coupon now for details on 'Lectronic Lectern—versatile 
: . RCA quality sound equipment your organization can afford. 
Newman Visual Education, Inc. % “~~ v 8 
1408 S. Division Ave. (7) (Phone 2-1677 
C. A. Nichols. Manager 
Equipment Sales: Yes 
Equipment Rental: |, 2, 4. 5, 6 7. 8 9? 2 
3, 14 
LANSING Ihe Most Trusted Name in Electronics 
RADIO CORPORATION OF AMERICA 
Van's Audio Visual Center Tmk(s) 
1615 E. Michigan Ave. (12) (Phone: IV 5-4369 - 
Equipment Sales: Yes ' 
Equipment Rental: |, 5, 6, 7, 8 9, II, 12. 13. 14 H 
F ' Radio Corporation of America, Dept. N-275, Camden 2, N, J. 
' 
ST. JOSEPH ; Please send details on the ‘Lectronic Lectern. 
Gillespie Visual Education 
i NAM 
Equipment Ricensaieass — TITLE 
220 State St. (YUkon 3-4343 } 
C. F. Gillespie, Owner H COMIN 
Equipment Sales: Yes 1 
Equipment Rental: |, 2, 3, 5, 6, 7. 8 9 12 : 
13, 14 i i, ne ees 
MIN 1 CITY ZONE STATE 
, NESOTA 
. Le = _ 
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AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 
continued 


MINNEAPOLIS 
Midwest Audio Visual Co. 


10 W. 25th St. (14) (Phone: FE 5-8847 
Jensen resident 
Production: 35mm filmstrips, slides. tape recording 
Equioment Sales: Ye 
Equipment Rental: 232456 676-9 2 
3 14 


Minnesota Audio Visual Co. 


1012 Marquette Ave. (3) (Phone: FE 3-1443 
Equipment Sales: Yes 
Equipment Rental: |, 2, 3. 4,5, 6 7, 8 9? 


National Camera Exchange 
114 So. 5th St. (2) 
M. Liss, Manager 


FE 3-3245 


Equipment Sales 
Equipment Renta! 2h ee ec res & 
2, 13, 14 


ST. PAUL 


Motion Picture Projector Rental 
Service 
187 East 7th St. (1) (Phor spito! 2-4543 


Seulement Renta 2 £é £4 9 ) 3, 14 


Reid H. Ray Film Industries, Inc. 
ph Ford Par way (16) ? 


Phone Midway 


Production: 35 4 6mr und 


Tape 
Equipment Sales Ye 


JERRY 
LONG 


PRODUCTIONS, 


producers 


INC 
of 


motion 
pictures 


“for 


better 


communications...” 


509 VALLEY STREET. 


APLEWOOD, NEW JERSE 
so 3-5715 


MISSISSIPPI 


JACKSON 


Jasper Ewing & Sons, Inc. 
227 E. Pearl St 
Maicolm P 
See sting under 


MISSOURI 


KANSAS CITY 


Audio Visual Services, Inc. 


709 Westport Rd. (I!) (Phone: JEfferson 

Elmer eld, Sales Manager 

Production: |6mm sound motion pictures, 35mn 
filmstrips, slides, tape recording 

Equipment Sales: Yes 

Equipment Rental: ZR 456 6&7. 3, % 0 
1, 12, 13, 14 


Hoover Bros., Inc. 


1020 Oak St. (6) (Phone: V! 2-6720 
Ww am McElreath. Direct 


Equipment Sales: Yes 


Equipment Rental ee oe a a a 0 


2, 13, 14 


ST. LOUIS 


Swank’s, Inc. 
621 N. Skinker Blvd. (30) (Phone 


P Ray Swank. Pre 


a 6rnrr 2 und motion picture, 35mn 


Jes. tape re 
ead transparer 

gachemme Sales: Yes 

Equipment Renta! eS SS SS ee ae 
2, 13, 14 


NEBRASKA 


OMAHA 
J. G. Kretschmer A-V Co. 


315 So. I7th St. (2) (Phone: AT 9980 
he oles 

Equipment Renta! 5. 6 7. 8, 9, 10 
Modern Sound Pictures, Inc. 
1410 Howard St. (2) (Phone: 34!-8476 
Keith Smith. President 


Production émr 
Film Rental 


Equipment Sales 
Equipment Rentals: 
2 4 


NEW HAMPSHIRE 


MANCHESTER 
A. H. Rice Co., Inc. 


78 W. Central Ave. (Phor 3.9842 
Equipment Sales: Y 
Equipment Rental 

. 


NEW JERSEY 


ATLANTIC CITY 


Boardwalk Film Enterprises 
19, N 


lowa Ave Phone: 4 


Production f re 
Equipment Sales: Y« 
Equipment Rental 

? 3 4 


MAPLEWOOD 


Jerry Long Productions, Inc. 
See sang oat rew-athe — 
509 Valley St. (Phone 


1 Pre 


Production 6mrr und tion pictures. 35mn 


hekennant Seles: 
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NEWARK 


Alexander Projection Service 


4 Varsity Rd. (6) Phone: Essex 2-4114) 
J. Alexande 
LM... Renta! 2,3, 4, 5, 6 7, 0 Se 
tt, 12, 13, 14 
L. Kalterman & Sons, Inc. 
a  reeangien St. (2) MA 2.7154 
Schuler, Manage 
eR. Sales: Yes 
Equipment Rental: 234 5. 6 7. oe 
i! 12. 13. 14 
Howard W. Boise, Inc. 
144 E. Front St. (Phone: PL 7-4800 
Robert H. Bidelman, Manager 
Equipment Sales: Yes 
Equipment Rental: |. 2, 4.5 6 7,8 9 19 
12, 13 14 
Princeton Film Center, Inc. 
252 Nassau St. (Phone: WA 4.3550 
Gordon Knox, President 
Production: |6mm sound motion pictures, 35mm 
filmstrips, slides, tape re Jings 
Film Rental: Yes 
Equipment Sales 
International Recording Guild 
218-14 36th ae (ot) Phone: FAculty 1-266! 
Joseph | jent 
Production: _ > re jing. d ecording 
United Projector & Film Corp. 
228 Franklin St. (2) (Phone: WA 8022 
rald G Ha yer 3! Manager 
Seulpment Sales 
Equipment Renta! 235 67.8 
13, 14 
Genarco Inc. 
97-04 sae Blvd. p » 8.5850 
Production: ; 000 watt f ect electie 
A. C. Camera, Inc. 
34-01 Broadway (4) (° RA 8 
A j ( + 
Equipment Sales 
Equipment Rental 2 6 7 ?, 10 
E. J. Barnes & Co. 
480 Lexington Ave. (17) (Phor YUk 6-840 
Equipment Sales 
Equipment Renta 2,3, 4,5 6 7, 8 ? 
Calnatron 
663 Fifth Ave. (22) (P 7.8300 
Production 1, motion-picture films made 
Cellomatic Corp. 
756 Seventh Ave. (P 
ws ton . 7 
Production: ; & ¢ f Sellomatt 
The Chartmakers, Inc. 
480 Lexington Ave. (17) n 65900 
rlarence LePeer, Vice Pre jent 
Production bmrr | > tures, 35mm 
mstrif Je tape recording recording 


Equipment Sales 


SALES MANAGEMENT 


Color ‘ 


43 West | 
Jack Mey 
Productio 


Crawf 


200 Fourt 

R. J. Lar 

cqsiomet 
1 


Depict 
254 W. & 


Productio 
filmsteiy 


Dynan 
405 Park 
Nathan 7 
Productio 
slide 
record: 
Film Ran 


Institut 
Inc. 


William 
Productio 
35mm 

upplier 
manual: 
Film Ren 
Equipmer 


; — 


The Je 
1775 Broa 


See |isti 


King C 
67 Lexin 
Edwar ‘| 
Ht ll 
Equipmer 
2 


Lane-C 
% West 
Jack Lan 


Productio 


Lux-Br 


| 321 E. 44 


Richard ‘ 


Productic 


Motior 
130 E " 
Product 
nadine 
Equipmer 
Natior 
4 Ww. 4 


Productic 
Equipme: 


Prince 
270 Park 


ee list 
Traini 
ISO WS 
R.A. Lig 
Productic 
Equipme: 


Equipmer 
2 


Transf 
5 West 


Productic 


Unifilr 
6 East 4 


harles | 
Productic 


8400 


1 6 East 46th St. (17) (P 


Color Corporation of America 


43 West 6lst St. (23) Phone: JU 2-4355 
Jack Meyers Vice-President 
Production: 35mm filmstrip, slides 


Crawford, Immig and Landis, Inc. 


; 200 Fourth Ave. (3) Phone: ORegon 4-7662 


J. La 


Eavioment Renta 30S CTE Y 


Depicto Films Corperotion 
24 W. SMth St. (19) (Phone: COlumbus §-7620 


Production: 6mr und mo 1 picture 
slides tape ecording. d . 


Dynamic Films, Inc. 


405 Park Ave. (2) (Phone PLaza 7447 

Nathan Zucker, President 

Production: |émm and 35 tion picture 
je films art work tape recording iis 


recording 
Film Rantal: Yes 


institute of Visual Communications, 


Inc. 
40 E. 49th St (17) Phone: Eldorado 5-!443 
Ww am J. Gan esicent 
Production br n, 350 4 tion 
33mm filmstrips, slide tage show 
pplementary 
anua speeche 


Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental 2 4 
2 4 


The Jam Handy Organization 
775 —— ag | aie If J 2-406 


King Cole Projection Service, Inc. 
oy bey ag Ave. {10) Phor E 2-67m@ 


Seckenail $a 
Equipment Rental 2,3, 4 
2 13. 14 


Lane-Cole-Dietz Corp. 
© West 46th St. (36) Phor 


Lane V 


Pr reduction 


Lux-Brill Productions, Inc. 
321 E Math ist 7) Phor Re 


Pr oduction: 


Motion — aera Service 
30 E. Mth S - (28) (Pr A 

Pr edeciion: br 

Equipment Sales 

Equipment Renta! 

National Studios 

44 W. 48th St. (36) (P 

Production f 

Equipment Sales 

Princeton Film Center, Inc. 
270 Park Ave. (17) 


Training Films, Inc. 
130 Aud 4th St. (19) 


“at oduction: 


he pment Sal es 
Equipment Renta 


Transfilm-Caravel, Inc 
35 West 45+ th St (36) 


Pr reduction: 
Unifilms, Inc. 
Production ibn 
Wilding Inc. 
vd Ave 


mage, Vice Pre 
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POUGHKEEPSIE 


Arax Photographic Co., Inc. 


388 Main St. (Phone: GLove 2-2240 
Equipment Sales: Yes 


Equipment Rental: .éA7e&eiw 


NORTH CAROLINA 


CHARLOTTE 


Christian Film Service 


“a E. 4th St. (Phone: 3.5249 
Biv ns, Vice-President 
ah ew. Rental: a = & F489 12 


RALEIGH 


National School and Industrial 


Corp. 
6 Sienwood fue Phone: TEmple 3-2824 
, ter. Mana 
freduciton: 350 filmstrips, tape recording 


Film Rental: Ye 

Equipment Sales: Y« 

Equipment Rental 2. 4 ‘a a 
3 14 


Stone’s 
329 Ww. oreut st Pt TEmple 2-2335 


AR En Sales 
Equipment Renta! ae & F469 2, 13 


ATHENS 


Vere Smith’s Audio-Visual Service 
42 North Court St. (Phone: LY 3-1883 


Vere w 
Equipment Sales 
Equipment Renta! 6 2:29 


CINCINNATI 


Alpha Cine Service, Inc. 
125 E 6th st Pr MA 4293 


Equipment Renta! 


Wilding Inc. 


617 Vine St 
R M 


MV 


CLEVELAND 
The Dodd Co. 
1025 vavon Sead (90) MA 


Equipment Sales 
Equipment Rental 2 & & Fo 


Harpster Audio-Visual Equipment, 


Inc. 
3902 Euclid Ave. (12 


; “ 
Equipment Sales 
Equipment Renta! 


Martin |. Sperber 
9507 Euclid Ave Artic 


Production: 35 


Equipment Sales 
Equipment Rental 


Wilding Inc. 


1010 Euclid Ave f TOw 444 


COLUMBUS 


Arlington Camera Center 
2122 Tremont Center f HU « 
Equipment Sales 
Equipment Rental 


American Theatre Equipment Co. 


166 N. High St. (15) (Phone: CA 1|-3894 
R. Gardiner, Manager 

a. Slides 

Equipment Sales: Yes 

Squprnant Rental: 3, 5, 6 7, 8 9% 10 2 


13 
DAYTON 


Twyman Films, Inc. 


329 Salem Ave. (Phone: BAldwin 2-40!4 

Mrs.) Dorothy Ruddick, Manager 

Filen Rental: Yes 

Equipment Sales: Ye: 

Equipment Rental: |, 4,5, 6 7, 8 9 I1, 12, 13, 14 


MANSFIELD 


Films Unlimited 


137 Park Ave., W. (Phone: LA 4-2512 

Larry E. Skeese, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2,5, 6 7, 8 9, | 2, 13, 14 


TOLEDO 


Cousino Visual Education Co., Inc. 


2107 Ashland Ave. (1) (Phone: CHerry 3-4200) 

Joe C. Meidt, Vice-President, Sales 

Production: 35mm filmstrip, slides, tape recording 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |. 2, 3, 4, 5, 6 7, 8 9, 10 
La: a 


OKLAHOMA 


OKLAHOMA CITY 


Vaseco, Inc. 
~ Classen Sve. (6) (Phone: JAckson 5-3513 
M 


sxwe anage 
Film ‘Rental: % 
Equipment Sales: Y« 
Equipment Rental 2, 5, 6, 7, 8, 9 2, 13, 14 


PRESENTATIONS 


OPTIVEX 


LIGHTWEIGHT 
PORTABLE EASEL 


Here's the adaptable easel—29” x 3942” steel board, 
finished in “rite-on’ green—may be used as chalk 
board, chart board or magnet board; converts from 
70” floor use to table model. Completely portable— 
weighs 17 Ibs. Only $44.95 

Carrying case and lamp fixture extra. 


PIXMOBILE 
PROJECTION TABLE 


at 


There's space for ail your materials on 
this easy-to-roll table with sponge rub- 
ber pad on top shelf. Has 4” swivel 
wheels (two with brakes) that hold on 
incline. Several models and heights 
42” table only $32.95 


Write for Literature and Dealer's Name 
Some Dealer Territories Still Open. Write... 


THE ADVANCE FURNACE CO. 


2310 EAST DOUGLAS WICHITA, KANSAS 
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AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 
continued 


TULSA 


Thompson Movie Supply, Inc. 
Se S. Boston St. (Phone: LUther 4-7585) 


‘ Thompson, Owner 
a. Sales: Yes 
Equipment Rental: |, 
It, 12, 13, 14 


OREGON 


PORTLAND 


Moore’s Motion Picture Service 
1201 S. W. Morrison (5) ( CA 7-6497) 
Moo 


Jonn T 


aaa enae EUS 


Phone: 

Equipment Cohen: Yes 

Equipment Rental: |, 
2, 13, 14, 15 


PENNSYLVANIA 


ABINGTON 
A. C. P. Sales & Service Co. 


2150 Clearview Ave Oldfield 9-4019) 
Leonard S. Kame 
Renta! Service 

3 4 


3 


ae 4G6478 9 0 


(Phone: 
Owner 


Bae enaenn. es GH, 


BETHLEHEM 


Bob’s Photography 

568 Main St. (Phone: UN 8-6123) 
William Blyth, Jr., Manager 
Equipment Sales: Yes 

Equipment Rental: |, 5, 6, 9, 12, 14 


ERIE 


Grise Film Library 
901 French St. (Phone: GL 2-465) 


Francis V. Grise, Owner 
Equipment Sales: Yes 


Equipment Rental: |, 5, 6, 7, 8, 9, II, 12. 13, 14 


HARRISBURG 


James Lett Co. 


221 N. Second St. (Phone: CEdar 3-545! 

Warren H. Cook, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 
13, 14 


LANCASTER 
Richards Photo Shop 


44 N. Prince St. (Phone: EX 2-2170) 
C E Manager 

Equipment Sales: Yes 
Equipment Rental: |, 


2 Z4E 4760668 06 


harles Esheiman 


2, 4, 5, 6, 6, 9% 12, 14 


PHILADELPHIA 


' Close & Patenaude 
See Advertisement, Page 19 
1617 Pennsylvania Blvd. (Phone: LOcust 8-4224) 
Joseph Patenaude, Partner 
Ye 35mm _ filmstps, 
isc recor ding 
Seuipment Sales: Yes 


slides record- 


tape 


Dailey Service 


wr Spruce St. (7) (Phone: 
. Dailey, President 
Relea lémm sound motion pictures, 
tape recordings, disc recordings, 
meeting and conventions 
Equipment Sales: ee 
Equipment Rental: 


Kingsley 6-1797) 


slides, 
produce sales 


ae hi, 28 


De Frenes Co. 


1909 Buttonwood St. (30) (Phone: 

Joseph DeFrenes, President 

Production: !6mm and 35mm sound motion pic- 
tures 


LOcust 6-1686) 
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Oscar H. Hirt 


41 N. lith St. (7) (Phone: WAInut 3-0650) 

Oscar H. Hirt, President 

Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9, 10, 
It, 12, 13, 14 


Ralph Lopatin Productions 


Room 2052, 1617 Pennsylvania Blvd. (3) (Phone: 
LO 8-6644) 

Ralph Lopatin. President 

Production: |4mm sound motion pictures 


Equipment Sales: Yes 


Williams, Brown & Earle, Inc. 


906 Chestnut St. (7) (Phone: WAInut 3-1800) 
Walter Haggenbottom, Rental Manager 
Production: 35mm filmstrips, slides, tape record- 
Mg, Gisc recording, overhead transparencies 
Equipment Sales: Yes 
Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 9% 10, 
12, 13, 14 


PITTSBURGH 


Appel Visual Service, Inc. 


963 Liberty Ave. (22) (Phone: GRant |-0445) 

Charles F. Appel, Sr., President 

Production: !4mm sound motion pictures, 
filmstrips, slides, tape recording 

Equipment Sales: Yes 

Equipment Rental: |, 2, 3, 
12, 13, 14 


35mm 


4, 5, 6,°7, 8 9 10, 


Wilding Inc. 
. Gateway Center 
M 


Kuechenmeister 
(See ting under Chicago) 


WILLIAMSPORT 


Hoyer’s Photo Supply 
\8 W. Fourth St. (Phone: 6-05510) 
G. Walter Hoyer, Manager 
Equipment Sales: Yes 
Equipment Rental: |, 


RHODE ISLAND 


PROVIDENCE 


United Camera, Inc. 


9 Pleasant St. (Phone: PLantations |!-3700) 
Mrs. Kay, Manager 

Equipment Sales: Yes 
Equipment Rental: |, 


2. & 6, 6, 9 §2, 14 


ER 64h GaS 1.8 


SOUTH CAROLINA 


COLUMBIA 


Southeastern Film Processing Co. 


1305 Geiger Ave. (Phone: AL 3-0066) 

S. Bernard Lever, Manager 

Equipment Sales: Yes 

Equipment Rental: |, 2, 5, 6 7, 8, 12, 14 


SOUTH DAKOTA 


SIOUX FALLS 


Triangle School Service 


1401 "'C’* Avenue (Phone: EDison 8-78!3) 
R. W. Clark, Manager 
Equipment Sales: Yes 


TENNESSEE 


MEMPHIS 


Ed’s Camera Shop 
1279 Madison St. (Phone 
Ed Kirchner, Manager 
Equipment Sales: Yes 
Equipment Rental: |, 


BR 2-245!) 


2, 5, 6, 7, 8, 9; 1, 12, 14 


Ideal Pictures Co. 
18 S. Third St. (Phone: JA 7-4313) 


Stanley L. Nolan, Owner ; : 
Production: lémm sound motion pictures, 35mm 
filmstrips, slides, tape recording, disc record- 


ing, ozalid transparencies 


SALES MEETINGS/Part II 


Film Rental: Yes 
Equipment Sales: Yes 
eh a Rental: |, 2, 3, 4, 5, 6 7, 8 9 12 


1, 12 
NASHVILLE 


Tennessee Equipment & Supply Cj 


115 2nd Ave., N. (3) (Phone: 6-1464) 
J. E. Robbins. Vice-President 

Equipment Sales: Yes 

Equipment Rental: 2, 4, 6 7, 8, 12, 14 


NASHVILLE 


Visual Education Company, Ine, 


2114 8th Ave., So. (Phone: CY 7-9594) \ 
James J. Howell, Manager 8 
Equipment Sales: Yes 
Equipment Rental: | 


TEAS 


5.47% 9. 2 ae 


AUSTIN | 


Bradshaw’s Visual Aids 


1608 So. Congress Ave. (Phone: H! 2-6946) 

H. C. Bradshaw, Owner 

Equipment Sales: Yes 

Equipment Rental: |, 2,5, 6, 7, 8, 9 Il, 12,8 


Capitol Photo Supplies 


2428 Guadalupe St. (Phone: GR 8-5717) 

Production: Slides 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 
12, 13, 14 


2 4 5 6 7, Oe 


DALLAS 


Bauer Audio Video 


2911 N. Haskill St. (Phone: LAkeside 8-0589) 
Earl J. Bauer, President 
Production: |émm sound motion pictures, 3m 
filmstrip, slides, tape recording, disc recordin 
Equipment Sales: Yes 
3, 4, 5, 6 7, Qe 


Equipment Rental: |, 2 
11, 12, 13, 14 


Logsdon & Reed Company 

1420 Dragon St. (7) (Phone: Riverside 1-350!) 

Equipment Sales: Yes 

Equipment Rental: |, 2, 4. 5, 6 7, 8 % Il 
13, 14 


EL PASO 


Du Motion Picture Service 

179 N. Cotton Ave. (Phone: KE 2-5316) 
William Westhoff, Sales Manager 

Equipment Sales: Yes : 
Equipment Rental: |, 2, 5, 6, 7, 8 9, 10 28 


FORT WORTH 


The Camera Shop, Inc. 


709 Throckmorton St, (2) 
Charlies Welch. Manager 
Equipment Sales: Yes 
Equipment Rental: | 


Miller’s Visual Aides, Inc. 


519 Pennsylvania Ave. (4) (Phone: EDison 27% 
|. L. Miller, Jr., Owner 
Equipment Sales: Yes 

Equipment Rental: |, 2, 5, 6, 7, 8, 9% Il, 2* 


HOUSTON 


Audio Visual Services 


i? Austin St. (Phone: FAirfax 3-13!9) 
R. Riley 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: |, 
it, 12, 13, 14 


ED 2.5237) 


Phone 


2, 4, 5, 6, 7, 8, 9 2m 


2,3, 4, 5, 6 7, 888 


Community Soundfilm Service 


2813 San Jacinto St. (Phone: CA 2-003) 

Jack M. Fullerton, Jr. z 

Equipment Rental: |, 2, 3, 4, 5, 6 7, 8 " 
, § 


13, 14 
LUBBOCK 


SALES MANAGEMED 


Soun 
2107-4 
6. 


as 
Equipm 


Hoov 
1305 N. 
M,N. | 
Equipm 
Equipm 


NO' 


Sound Photo Sales CLARKSBURG Happiness Travel Service 


89 4 PO 3-1997 (Happiness Tours, Inc.) 
201-A Bre eery.’ Menage’ Kyle & Company 6 East Monroe. Street, Chicago 3, Ill. 
| Yes ‘ hone: ST 2-4 
Equipment —. es ee 2. ih 1h AR, 331 W. oo ig Phon e: MAin 4-5481) ie aa Getzoff, magr., Incentive Division 
5 Equipe ton ot ta eee Services ee A. 2A. 3A, 4A, 5B, 6A, 7A, B, 
; ae a ’ ; : 8A 9A I erchandise (in association 
sly Co! TEMPLE Equipment Rental: |, 2, 5, 6, 7, 8, 9, Il, 12, 13, 14 with John Plain & Company) 
Branch office: 2 West 46th Street, New York 36, 
Hoover Brothers, Inc. N. Y., Circle 7-3645; E. R. Rotchford, manager. 
Jamra more: Pore ea) 
N live Mar . 
by ipment Sales: Yes Holiday House Travel Center, Inc. 
Equipment Rental: |, 5, 6, 7, 8. 9 & 13, 18 (Division of Maritz Sales Builders) 
18718 Grand River Ave., Detroit, Mich. 
TYLER LA CROSSE (Phone: LUzon 4-8440) 
Inc, C ty Cc Frank Abrams, preeee. aA 
: ° . ommuni amera Services offered: iA, 2A, . 4A, SA, 6A, 7A, 
Locke’s Audio-Visual Services 506 Main St (Phon SA SA IOA 
is » Se Phone: LY 3-695 lain : Branch offices: San Francisco, Kansas City, St. 
325 S. Boi R B. Marck. Man & 

3 14 A J ke ons enent: pe sar a€ Louis, Chicago, Fort Wayne, Detroit, Grand 
Equipment sales: Te. eT 1213, 14 Equipment Rental 5, 6, 7, 8, 9, 10, 2 13.14 Rapids, Dayton, New York, Boston, Baltimore. 
qu 

Martin B. Iger & Co. 
! UTAH MILWAUKEE See Advertisement, Page 260 
' . 1475 Broadway, New York, N. Y. 
Ideal Pictures (Phone: Wisconsin 7-2888) 
4401 A. North Ave. (8) (Phone: UPtown 3-7640 Martin B. Iger, president 
SALT LAKE CITY k i W. Hoelke, Manager Services offered: |A, 2A, 3A, 4B, 5A, 6A, 7A, 
Film "Rental Yes ea ual 108 35 Road. Mi : B h 
+ Sal Ye ranc’ ice: 2 Lincoln Road, iami Beach, 
146 Deseret Book Co. at an Rental 236456 8 9. Fla.; Ernie Pike, vice-president. 
“4E Soot vanane St. P ; A 8-819 2, 13, 14 
12 3 Wayne K \ : snags ° . 
Equipment “Sales ee ee ie , Photoart Visual: Service Industrial Travel Promotions, Inc. 
15.14, 15 = 306 South Michigan Avenue, Chicago 4, Ill. 
3 40 N. Plankinton ane. &) Phone: BR 2252 (Phone: Wabash 2-0616) 
' E P tow : Dick Todd, president 
auipment Sales: ; at Services offered: |A, 2A, 3A, 4B, 5B, 6A, 7A, BA, 
Equ pment mente! ee ee ee 3 2 9A. 10A 
4 VIRGINIA 3 Branch offices: 1636 Walnut Street, Philadelphia, 
9, 10 Pa.; Steven Gaghan, manager. ae Madison 
: : Avenue, New York, N. Y.; Herman Raju, man- 
NORFOLK Reimers Photo Materials Co. ager. Hotel Cleveland, Cleveland, Ohio: Morris 
1000 N. a St. (3) Phone: BR |-7330 Bernet, Jr. ang ‘Washington, D. C.; Wm. 
ager McClean, Biscayne errace Hotel, Miami Beach, 
Tidewater Audio- Visual Center Sealeneuid ‘Sales Yes Fla.: Carolyn ing S manager. 240 Powell 
/ c + Phone: JU 3-3967 Equipment Rental 2, 5, 6, 7, 8, 9, 10, 12, 14 Street, San Francisco, Cal.; Pieter Kelder, man- 
29 ae wag + pe — ager. 9501 Santa Monica Bivd., Beverly Hills, 
"7 : : . Cal. 
Eaipment gales: 2486769 > Wisconsin Sound Equipment Co., ’ 
3, 14 Inc. 
: ree 2733 W. North A Phone: Division 2-2144 
, 89 Audio Fidelity Corp. a Beak We dent we 
} 8532 Patterson Ave. (29) AT 8-8809 Equipment » Renta ee eS SS 
7ene Manaa 2, 
Equipment Sales: Yes " sha ee Se RR BS core nS 


Equipment Renta! 4, 9 
2, 13, 14 


7 RICHMOND WYOMING tap the pro 


W. A. Yoder Co 


MMI6 M, Cleveland St. (Phone: ELgin 8549 CASPER to plan your group travel! 


Ww srd A. Yode w 


Seutumnent Sales: Ye Bailey Scheat Supply 
Equipment Renta! 2, 5, 6, 7 ? 2 4 Box 667 (Pt 
oe Metin: Siemens Whatever your needs—before or after your 
10. 12 Equipment ‘Seles Yes mi ’ 
WASHINGTON Equipment Rental: |, 6 12, 14 meeting, incentive awards, employee va- 


cation plans—let this pro handle all the 


SEATTLE 
1205 N. 45th St. (Phone: MElrose 2-846! : : for fast answers to group travel probiems. 
PH. afarian, Presiden Organizations 
Eeiomant $8 Yes es 7 80, 1 ASK 
12, 13, 14 


5237 Audio-Visual Center, Inc. - Incentive Travel details. Write or phone any of our offices 
Film Rental: Yes 
a Rarig Motion Picture Compony won » os ! travel SS" - I - . Mr. FOS TER 


2" 2100 N. 45th St. (3), (Phone: MElrose : siling pieces, S—marketing ana 6—ce : 
Es eee iling pieces, S marketing enalysis, ¢—contest Travel Service 
rod . mr j ‘ - r ‘ - 26 en ry snd pt 9 r p entertainment 0 put ty 
' ction. "6 rangle a 2 Phar ee pall” anedenh “Eoaaniaa ee’ Gea ae GROUP DEPARTMENT 
Film Rental tant 
Equipment Sales Yes 30 Rockefeller Plaza, Suite 1724, New York 20, N. Y. 
quipment tal ae i ee ea ee 
9 213,14 . Adams Travel Bureau, Inc. 1627 K Street, N.W., Washington 6, D. C. 
1800 gin St. _Bidg. (3) 200 South Michigan Avenue, Chicago 3, lilinois 
SPOKANE Serclam offered: a’ 2A 3B. 4A, SA. BA, 7A, Buh! Building—Lobby, Detroit 26, Michigan 
7, 8,9 inl . » 8A 9A 
nland Audio-Visual Co. 510 West Sixth Street, Los Angeles 14, California 
Ae 4 py FE Monroe ‘St, (17) (Phone: FA 8-070é ao Express Company 350 Post Street, San Francisco 8, California 
E wner meri 

Equipment po Ye Ww. n P 

03) Equipment asi 73 €686787 See Advertisement, Page 11 Sil S.W. Cth Avenue, Pertiend 4, Gregen 
aa 12, 13 65 Broadway, New York 6, N. Y. 22 Providence Street, Boston 16, Massachusetts 
tne ge. Simpson’s—6th Floor, Toronto, Ontario 
WEST VIRGINIA Services offered: |A, 2A, 3, 4 
Srqnen omeen Melor cities throughout United CTA SS RIES oe ER 
t ang VUanada 
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INCENTIVE TRAVEL N. Sidney Nyhus, president 


Servi ff : IA i 
ORGANIZATIONS ee A Ae Sabe 
os pig Remane ny Oy York, New York 70 Fif 
continued V.1.P. Service, Inc. Henri aon ’ peg 
720 Fifth Avenue, New York, N. Y. Services Offered: |, 2, 3, 4,5, 6 7,89 10 | Service 
Lee Kirkland Travel ma fete 7.0130) 
vane Baltimore Avenue, Kansas City, Mo. y Services eitered: 1A "SA 3A, 4A, 6A, 7A, BA Alitalia Airlines om 
Piles Wr wk a a gullies 9A, 10A 666 Fifth Avenue, New York 19, New York ay ll 
Services offered: |A. 2A. SA. 4A. SB. tA. 7A. BA Ne” ng — P ¢ M Phone 
, ° omas sistant sales anager 
9A, 10A pin Travel Plan Corp. Services Offered: 1.2°3.4.5.6 7,000 Gonsié 
ast 50th Street 
The E. (Phone: Plaza 3-2077) . eae ‘ 
F. MacDonald Travel Co. loess A Taek amabbent American Airlines Swiss 
Ry ~y Chicago 3, III, Services offered: |A. 2A 3A 48 SB 6A 7A See Advertisement, Page 18 } 10 Wes 
Richard D. Todd, Gatensties manager a 100 Park Avenue, New York 17, New York Phone 
Services offered: |A. 2A. 3A 4A SA 6A 7A Phone: MUrray Hill 3-9000 
art ag IDA Scheer sy CUR 
ranch offices: Principal cities throughout United ervices ered: | me 
States, Canada and Europe ; AIR LINES 
Braniff International Airways 
pat caged Inc. ae oe po y planning, 2—charter —_Braniff Building, Exchange Park, Dallas 35, Tew 
Affiliated with Carr Spe Co ments, 5—mailing pieces for contestants 6—posters Phone: Fleetwood 2-172! 
eens: Diente Feed Washington 6, D.C. snd banners, 7—travel films, 8—tie-in souvenir eos Shane it 3, 4 CANS, GAN 
one strict 7-0228 9—publicity, 10—speakers, A—free, B—at cost 8-A&B. 9%. 10 ‘TT Hotel , 
: ' The Ad 
British Overseas Airways p ane 
. Corporation Allied 
ey ? 530 Fifth Avenue, New York 36, New York . 
\ sos | There’s more to an prone! Morro hil F300 Aine 
| — Mr. E. J. Wheatley, Sales Development Manager Americ 
pave New Yorn USA ‘ 
4 P Services Offered 23245 6 7. So Americ 
Wey Latsestiess ; — Americ 
AY Ub g ey 3 Capital Airlines hiniliane 
\y : ° ° National Airport, Washington, D. C. 
than buying tickets ek bce conmeciot Soles Me ae 
Services Offered 2,3, 4, 5-B 6B. 7,88 9 9 
: Ask Mr 
Anyone can buy tickets and reserve hotel rooms. Delta Air Lines Astor-h 
Only talent you need is to dial your telephone. See Advertisement, Page 4 Atkins 
BUT, to create an incentive promotion that fulfills Sian Sees, See, Soenee Atlanta 
2 solid sales objective, this needs special skills. H_ J. Salfen, Sales Promotion Manager Atlantic 
Services Offered 2, 3, 4, SA, &A, 7, 8 9 0 heel 
America’s most knowledgeable sales incentive users ea _ 
call on Martin Iger & Co., as they have for more same Adserthemente, Pease 00, UE waene 
than 28 years, for precise analysis of marketing Boare 
; : 10 Rockefeller Plaza, New York, New York 
objectives and design of an incentive program that pt ns yb 4500 " 4 Bald Pe 
tops those sales goals. Services Offered: 1 3 SARS CARB’? BAB Belmore 
9, 10 Balsa + 
y b : . . . . B bi | 
What’s Different About Iger Iberia Air Lines of Spain ar 
. * Se Advertisement, Page 22 . 
A trained staff goes to work for you to: 338 Madison Avenue, New York, New Yor Semner 
1. Isolate your market problem gag he a Bedford 
2. Research your distribution personnel Services Offered: | 23.4 5,6, 7,89, 1 Bell & 
3. Develop a custom-made incentive program KLM Royal Dutch Airlines et 
4. Build a promotion campaign to excite interest 49? Fifth Avenue, New York 7, New You “ij Hote! 
. . . hone aza 9 
5. Arrange kickoff meetings for impact Hans Fischer, Advertising Manager | | a] Berkeley 
7 “ hie . ervices er y 6 B 2 
6. Line up best available facilities for winners Berkshir 
ep minn 7. Plan all transportation and handle details National Airlines, Inc. in 
r 4 igation . p . See Advertisement, Page 63 e ber 
Whether you've staged dozens of 8. Build eee program just for your group P.O. Box NAL, Airport Mail Facility, Miami 9 Bertell, 
incentive contests or have never 9. Deliver a “package” that spells re$uilt$. p,rlorida : ac Biloxi Pe 
tried one, you owe it to your com d “e silly Hy tt pag th Po ihenaendl The Bilt 
pany (and yourself) to learn what an most vmportan Services ” Offered: 2,3.4. 5A 6A 7,890 Bishop’ 
: ; . : 1 
incentive engineering by Igercan 10, JGER WILL NOT ACCEPT A TRAVEL ORDER UN- aliens an 
2 urv ! y ° eas irtines 
mite or call-and tearm wy LESS CONMINCED THAT THE BASIC MERCHAN See. a ae a 
rays ot nag chips” call Iger ; Legen International Airport, Boston, Massachusells Boca Re 
Phone 8300 
AE Rondeau, Group & Convention Masmmmn| overt 
Services Offered ee 8 6-8 7, 8A, 98, Buena \ 
PLEASURE-PLANNED MERCHANDISING “— ) Burnham 
r a Northwest Airlines, Inc. i 
\ tems ere Avenue, St. Paul |, Minnesota Camelb, 
Phone b-2966 
M i E f nventior Manager | Canadi 
MARTIN B.IGER & CO. Services Offered: |, 23.4 58, 68.7, 8888) Cy 
SALES MANAGEMENT CONSULTANTS TO INDUSTRY AND GOVERNMENT a . World Capex ¢ 
TRAVEL INCENTIVE PROGRAMS - - COMPLETE CONVENTION SERVICE on aa vee Cast 
rag i Airways System “pital 
Create dicta sad 28-19 Bridge Plaza North, Long Island City! bs Car 
New York 
TIMES BUILDING, 1475 BROADWAY, NEW YORK 36, Wisconsin 7-0740 Phone: STillwell 6-5858, Ext. 885 | a e 
A WELL PLANNED INCENTIVE PROGRAM CAN give you « ‘erger share of an existing maertet 2 ncrease sales volume } M. Siefer Manage Spe Castle F 
dispose of obsolete products (4) strengthen distribution channels: (5) combet price cutting: (6) increase sales outlets Services Offered 2, 3 4, 5 ARB, SA ia The Cav 


y 
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Texas 


AB. 7 


lanager 


Miami 9 


} 
nssachuselts 


Janaece 
9A 9 


innesote 


Sabena Belgian World Airways 
70 Fifth Avenue, New York, New York 
Phone: JUdson 6-107 


Youna 
Jack ung 
Services Offered 


Scandinavian Airlines System, Inc. 


138-02 Queens Blvd. at Van Wyck Expressway 
Jamaica 35, New York 


Phone: Olympia 7-8006 
Donald Jone ’ 
Services Offered a, 3, 4 5B, 6-A 8-B 


Swiss Air Lines 
10 West 49th St., New York, New York 


Samuel Nade!lmar Passenger Manager 
Services Offered £2 42 G7. 


Trans-Canada Air Lines 


See Advertisement, Page 194 


10th Floor—Terminal Centre Bidg., Montreal 
Quebec, Canada 


UN 6-567 
Mr. K Burr eneral Supervisor of Passeng 
a lé Planning 
Services Offered 2, 3, 4, 5-A&B, 6-A 


Trans Caribbean Airways 
375 Park Avenue. New York 22, New York 
Phone: MU sy H Q.4 


44 


Herbert Keilson, Sales Manager 
Services Offered: |, 2, 3, 4, 5-A, 6-A, 7, 8-B, 9, 10 


Trans World Airlines, Inc. 

See Advertisements, Cover 2 and Pages 34, 47, 
. 88, 1 

380 Madison Avenue, New York 17, New York 

Phone: Call nearest TWA office 

Herb Lynn, Manager, Commercial Sales 


Services Offered: |, 2, 3, 4, 5, 6, 7, 8, 9, 10 


Western Airlines 

See Advertisement, Page 122 
P.O. Box 90005, Los Angeles 45, California 
Phone: SPring 6-2345 
Doloris Hooper, Manager Group Sales 
Services Offered: |, 2, 3, 4, 5-A, 6A, 7, 8A, 9, 10 


Hotel Adolphus 176 
The Advance Furance Company 257 
Aero Mayflower Transit Company 227 
Allied Van Lines 12, 13 
Alpine Inn 20! 
American Airlines, Inc 18 


American Express Travel Service 11 


Americana Hotel 6 
Antlers Hotel 49 
Arawak Hotel 210 
Aristocrat Inns of America 85 
Ask Mr. Foster Travel 259 
Astor-Manhattan Hotels 142 
Atkins & Merrill, Inc. 225 
Atlanta Biltmore Hotel 77 
Atlantic City Convention Hall 125 
Award Exhibits, Inc 22! 
Bahamas Government Development 

Board 205 
Bald Peak Colony Club 124 
Balmoral Hotel 72 
Balsa Hotels 212 
Barbizon Plaza Hotel 143 
The Barcelona Hotel 68 
Sumner A. Baye, Inc. 24 
Bedford Springs Hotel 160 
Bell & Howell 251 
Belleview Biltmore Hotel 57 
Belleview Stratford-Benjamin Franklin 

Hotels 104 
Berkeley-Carteret Hote! 124 
Berkshire Hills Conference 104 
Bermuda Trade Development Board 206 
The Bermudiana Hotel 206 
Bertell, Inc. 233 
Biloxi Port Commission Ht 
The Biltmore Hotel 142 
Bishop's Lodge 130 
Bismarck Hotel 84 
Hotel Blackhawk 95 
Boca Raton Club 58 
Bryan-Elliott Company 230 
Buena Vista Hotel 110 
Burnham Van Service, Inc 23 
Camelback Inn 31 
Canadian National Railways 193 
Canadian Pacific Railways 197 
Capex Company, Inc 224 
Capital Airlines 53 
The Carillon Hotel 66 
Casa Munras Hote! 43 
Castle Harbour Hote 207 
The Cavalier Hote! 186 
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Chalfonte-Haddon-Hall Hotel 126 
The Chantecler Hotel 200 
Chapman Park Hotel 42 
Chateau Lac Beauport 198 
Cherry Hill Inn 128 
Chisca Plaza Motor Hotel 173 
Claremont Hotel 37 
Claridge Hotel (Atlantic City) 126 
Hotel Claridge (Memphis) 172 
Cleary Auditorium 198 
Close and Patenaude 19 
Colony Hotel 105 
Columbus Hotel 64 
Commodore Hotel 143 
Concord Hotel 136 


Condado Caribbean Hotel Corporation 202 


Connecticut Berkshire Vacation 


Bureau 52 
Hotel Continental 113 
Convention Cruises 204 
Czarnowski Display Service, Inc. 222 
Daytona Beach Convention Bureau 57 
Daytona Plaza Hotel 57 
Dearborn Inn 106 
Deauville Hotel 69 
Hotel Del Coronado 38 
Dell View Hotel 191 
Deliwood Country Club 139 
Delta Air Lines 4 
Hotel Dennis 127 
Design Built Studios 228 
Detroit Leland Hotel 107 
Dinkler Hotels 29 
Diplomat Hotel él 
Disneyland Hotel 36 
Display Workshop, Inc. 232 
The Displayers, Inc. 232 
The Doric Company 189 
Drake Hotel (Chicago) 87 
Drake Hotel (Philadelphia) 166 
Howard F. Dugan, Inc. 24 
Du Pont Plaza Hotel 65 
Dyna-Graphic Company 228 
Eastern Air Lines 68, 201, 213 
Eastover Hotel 103 
Eden Roc Hotel 70 
Edgewater Gulf Hotel ttl 
Edison Hotel 144 
El Mirador Hotel 44 
Emerald Beach Hotel 205 
Essex & Sussex Hote 130 
Executive House (Chicago) 86 
Executive House (New York) 144 


Exhibit Craft, Inc. -é 229 
Exhibit Producers & Designers Assn. 217 
Far Horizons 76 
Fargo Civic Center 154 
Fields Management Company 115 
Alan M. Fishburn Productions 247 
Flamingo Hotel 119 
Floats, Inc. 220 
Fontainebleau Hotel 71 
Hotel Fort Des Moines 96 
Fred Harvey Hotels 30, 38, 131 
Freedomland 147 
Freeman Decorating Company 24) 
French Lick-Sheraton Hotel 15 
Galt Ocean Mile Hotel 59 


Galveston-Moody Convention Center 178 
Gardner Displays 238, 239 
Gardner, Robinson, Steirheim & Weis, 


Inc. 237 
General Exhibits & Displays 223 
Global Hotel Representatives, Ltd. 25 
The Golden Gate Hotel 72 
Golden Triangle Motor Hotel 184 
Gordon Novelty Company 284 
Grand Hotel (Mackinac Island, Mich.) 108 
Grand Hotel (Pt. Clear, Ala.) 30 
The Greenbrier 190 
Grossinger's 134 
Gulf Hills Dude Ranch 112 
Gurney's Inn 138 
Haas Display, Inc. 226 
The Hanover Inn 123 
Hartwig Displays 214 
Hawaii Visitors Bureau 79 
Henry Hudson Hotel 145 
Hotel Hershey 162 
Hidden Valley 135 
Hilton Hotels Corporation 51 
Hilton Hotels International 211 
Hollywood Beach Hotel 60 
The Homestead 183 
Hotel Corporation of America 20 
Iberia Air Lines of Spain 22 
Martin B. Iger Company 260 
Industrial Displays 230 
The Inn 160 
Intercontinental Hotels 203 
International Amphitheatre 83 
International Convention Planning 

Exposition 15 
lvel Construction Corporation 234 

261 
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MEETING 
PLANNERS 
HANDBOOK 


Handy, pocket-size booklet | 
contains reprints of some of | 
the most popular articles on 
meeting planning that have © 
appeared in Sales Meetings | 
Magazine. 


CONTENTS 


What I've Learned from My © 
11,000 Speaking Engage- 
ments 


Put Small Groups to Work for | 


32 PAGES 
MORE THAN 
14 ARTICLES 


Idea Developments 


Guided Conference: Good | 
Substitute for Skilled Lead- 7 
ership 


Why Doesn't Brainstorming | 
Always Seem to Work? . 


Buzz-Write, Workshop Insures 


JUST 50 CENTS 


Participation 


A Conference Is a Contest— © 
Do You Win Or Lose? 


If It's Worth Saying It's Worth © 


ORDER FORM 


Sales Meetings Magazine 
1212 Chestnut Street 
Philadelphia 7, Pa. 


Please send me a copy of "Meeting Plan- 
ners Handbook" for which | enclose 50 
cents. 


NAME 
COMPANY 
ADDRESS 


CITY 


Reporting 
How Bankers Become Good 
Speakers 


43 Ways to Excite Interest in 
Your Meeting Objectives 


For the Modern Meeting Plan- | 
ner: Guide to Styles, | 
Groups, Methods 


Good Audiences—Made Not. 


Born 


It's Real Work to Plan 
Women's Activities 


Your Planning On-the-Spot 


Program Change Is Valua- 
ble 


How to Get the Most Out of 
Hotel Service 
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